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Emerging Jazz 
Artists Learn 
Art Of The Deal 

■ BY JEFF LEVENSON 



NEW YORK — A rash of new si^n- 
in^s involving some of the most 
promising young artists in jazz is 
chan^nnt' the way major labels a[>- 















HARGROVE 


McBRIDE 



proach such deals. Several artists 
have become the subject of bidding 
wars, which has raised the ante on 
(Continued on page 72) 



Retailers Aim To 
Prevent Price War 



I BY ED CHRISTMAN 



SAN FRANCISCO-Fear of an im- 
pending nationwide CD price war 
was the main topic of concern voiced 
by attendees at this year's National 
Assn. of Recording Merciiandisera 
convention, held March 19-22 at the 
Marriott here. 

Merchants and label and distribu- 
tion executives predicted that escala- 
tion of what is currently a regional 
CD price war will have a devastating 
(Continued on page SO) 



IN RAP NEWS 



Columbia Goes After Rap 
Tastemakers With Nas 



Far From Spotlight, Glasgow Flourishes 

Diverse Acts Emerge From Scottish City 



I BY THOM DUFFY 



GLASGOW — During the past dec- 
ade, bands as varied as Simple Minds, 



The indie-dance vision of One Dove, 
the pure-bred pop of Superstar, the 
sweet folk-rock of Carol Laula, the 
hard rock attack of Baby Chaos, the 




SUPERSTAR 



Deacon Blue, the Jesus & Mary 
Chain, and Teenage Fanclub pro- 
claimed the musical vitality of Scot- 
land's largest city, as their songs set 
sail from the banks of the River 
Clyde for ports of call around the 
world. 

An equally diverse group of musi- 
cians is gaining notice well beyond 
Glasgow's grand Victorian streets. 



dance pulse of Slam — these are just a 
few of the acts to bring a new sense 
of promise to a music community far 
removed from the h>'pe and limelight 
of London. 

One Dove has sold 24,000 copies in 
the U.S. of its debut album. "Morning 
Dove White," on ffrr/London Rec- 
ords. Superstar recently completed 
its self-titled debut album for a June 



Junes Celebrate Canada's 
Embrace Of Cultural Roots 



■ BY LARRY LeBLANC 

TORONTO— The .luminance of 
Canada's 23rd Juno Awards by 



historical roots. 

The Rankin Family — siblings 
Heather, Cookie, .limniy, John Mor- 
ris, and Ravlene Rankin of Mabou. 




THE RANKIN FAMILY 



EMI-Canada's Rankin Family re- 
flected the satisfaction Canada's 
music scene has found in reinter- 
preting its own diverse ethnic and 



Cape Breton Island — won honors 
for group of the year, country 
group or duo of the year, and the 
(Continued on page 4^} 



7 release in the U.S. on SBK/ERG 
Records. Carol Laula has sold 7,000- 
plus copies worldwide of her debut al- 
bum. "Still," for lona Gold Re<*ords. 




part of a Glasgow-based independent 
recortl company that has significant- 
ly expanded its roster in the past year 
with the soul-pop veterans Love & 
Money, the countrified Humpff Fam- 
ily, blues rockers King Hash, and the 
trad-oriented Pearlfishers, all Scot- 
tish acti?. 

Baby Chaos released its debut sin- 
gle, "Sperm." on EiistWest Records 
U.K. last fall: a follow-up single, 
"Buzz," has just been released. And 
Slam, the DJ team of Stuart McMil- 
lian and Orde Meikle, has sold 10,000 
(Continued o?i page 71) 

New Chief Takes 
Helm Of VSDA 

■ BY EILEEN FITZPATRICK 

LOS ANGLLES— The Video Soft- 
ware Dealers Assn. has a new exec- 
utive at the helm 
whose mandate is 
to steer the trade 
organization into 
the spotiiglit now 
occupied by such 
powerful forces 
as the Motion Pic- 
ture Assn. of 
America and the eves 
National Assn. of 
Theater Owners. 

(Continued on page 73) 




GL0BAL MUSIC PULSE 



Reggae Albums Make 
Headway In Japan 
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THE ALBUM 



CONGRATULATIONS WARNER MUSIC EUROPE 
OVER 3 MILLION COPIES SOLD. 

GOLD: Sweden, Holland, Denmark, Belgium, Portugal 
PLATINUM: Austria, France, Italy, Norway, Switzerland 
DOUBLE PLATINUM: Germany, Spain 




THE TOUR 
PHASE ONE: EUROPE-APRIL-MAY 
April 1, 2 - UTRECHT • 4 - STOCKHOLM • 6, 7 - OSLO • 9,10 - UTRECHT 
12,13 -GENT • 15,16,18,19 - DORTMUND • 21 - METZ • 22, 23 - ZURICH 
25 - MILAN • 26 - LAUSANNE • 28 - LYON • 29 - PARIS 
May 1 - TOULON • 2 - TOULOUSE • 4 - BARCELONA • 5 - MADRID • 7 - LISBON 

PHASE TWO: MEXICO, CANADA, USA-MAY-AUGUST 
PHASE THREE: EUROPE, UK-SEPTEMBER- DECEMBER 
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THE NEW SINGLE AND VIDEO 



"We wait and we wonder' 



from the album BOTH SIDES. 
Written, produced and 
performed by Phil Collins. 

Available on album, cassette, compact disc. [^Ss] and 



Management: Tony Smith/Hit & Run Music Ltd. 
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It's not a hit until it's a hit in 
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Blockbuster's NewLeaf Turning Over Slowly 

Digital Delivery Is Still 12-18 Months Away 



I BY DON JEFFREY 



SAN FRANCISCO— The Blockbuster/ 
IBM technology that will enable custom- 
ers to digitally manufacture their own 
CDs and ca-ssettes in music stores is still 
12-18 months away from implementation. 

Addressing the lone seminar at this 
year's National Assn. of Recording Mer- 
chandisers conference here, Antonio Ro- 
mero, CEO of the joint venture called 
NewLeaf Entertainment, told retailers 
that NewLeaf will test downloading vid- 
eo games in the first half of this year and 
begin production in the second half. By 
summer, he added, customers at some 
Blockbuster Music Plus stores should be 
able to browse electronically through mu- 
sic catalogs and preview selections. 

Romero also said that NewLeaf, of 
which Blockbuster owns 607< and IBM 
407o, would become a separate, publicly 
owned company in the next 12-18 months. 

The biggest impediment to these plans, 
as far as music retail is concerned, is label 
support. No major record company has 
said it will license its recordings for use 
on the NewLeaf system. One major, MCA 
Music Entertainment, has said it is work- 
ing on its own digital manufacturing 
technology for the sale of music. Romero 
conceded that the labels have "not yet" 
signed on, but asserted that negotiations 
with all the recording companies are pro- 
ceeding. 

In answer to a question, Romero said 
labels might have to pay a "parking fee" 
to have their music digitally stored in the 
NewLeaf computers, but he could not es- 
timate what that expense might be. 
"There would be a parking fee over time 
if your product is not moving and is just 
occupying space," he added. 

He invited retailers and labels to visit 
the prototype store in Deerfield Beach, 
Fla., where the system can be demon- 
strated. Romero described the technolo- 
gy as both a "just-in-time" manufactur- 
ing system for music and other entertain- 
ment software and an "inventory 
replenishment system" for retail, allow- 
ing merchants to provide all the titles in 
label catalogs without tying up floor 
space with physical inventory. 

Big retail chains are skeptical about 
the benefits of the technology. Larry 
Gaines, president of Musicland's Media 
Play division, said his stores carry deep 
catalog and thus would not need New- 
Leaf. "I think it could help smaller stores 



without catalog," he added. 

But smaller retailers also have con- 
cerns. Bill Glueck, owner of Compact 
Disc Land in Palo Alto, Calif., spoke for 
many independents when he said at the 
seminar that his store, which has deep 
catalog, competes with a Blockbuster 
outlet and that he fears the NewLeaf 
technology could put him out of business. 

The Blockbuster/IBM system will al- 
low customers in kiosks or stand-alone 



posts, using something like an ATM card, 
to browse electronically through music 
catalogs, preview selections, and then or- 
der a full-length CD or cassette with com- 
plete graphics and packaging vrithin 7-10 
minutes. The downloading would be 
achieved through telephone lines from a 
central computer, or server. 

Billboard's NARM coverage continues 
on page 6. 



Paramount Will Distribute 
CD-ROM Software By Xiphias 



■ BY SETH GOLDSTEIN 

NEW YORK— Looking to broaden its 
product and customer base. Paramount 
Home Video will distribute CD-ROM 
software developed by Xiphias, an es- 
tablished Los Angeles-based publisher 
of multimedia programming. The titles 
may arrive at prices closer to sell- 
through cassettes than the $35-and-up 
norm for CD-ROM. 

F^ramount's initial release of the sue to 
eight titles due this year will be a Xiphias 
adaptation of a program based on Saban 
Entertainment's "Mighty Morphin Power 
Rangers," a triple threat in toys, televi- 
sion, and home video (see story, page 54). 
Other releases will be drawn from Xi- 
phias' catalog and include "Soft Kill," 
billed as a "technothriller," and CD-ROMs 
based on the "Silver Palate" cookbooks 
and fitness star Kathy Smith's fat-burn- 
ing regimen. 

The agreement marks the first time 
any software publisher has aligned it- 
self with a studio's home video arm. 
Such deals are likely to become more 
prevalent as Hollywood revs up to meet 
the growing demand from owners of 
multimedia players for entertainment 
programming. Paramount Home Video 
is already set to deliver titles developed 
by the studio's interactive venture, 
which began operations last year. 

The studio's wholesaler network will 
be largely reponsible for getting Xi- 
phias releases to video stores, consid- 
ered a key retail channel. Paramount 
Home Video wants its distributors "to 



make a commitment to the business if 
they want" the line, says president Eric 
Doctorow. "They must offer a level of 
service, but we want to make sure that 
what we ask them to do is reasonable, 
that it makes sound business sense." 
Doctorow suggests that wholesalers 
will have to add multimedia experts to 
qualify. 

Xiphias hopes to benefit from Para- 
mount's wide access to retail outlets. 
President Peter Black wasn't happy 
with sales of his nine CD-ROM releases 
through Compton's NewMedia, which 
had the line until its contract expired. 
"Essentially, we were delivering prod- 
uct to computer geeks," says Black, 
who expects Paramount to take his ti- 
tles "into the territory of normal hu- 
man beings . . . where my wife goes to 
shop." Black claims those consumers 
new to multimedia can't be reached 
"through normal computer channels." 

Compton's executive VP/GM Nor- 
man Bastin demurs. "Nobody sells in 
more stores than we do," he says, cit- 
ing Wal-Mart, Blockbuster, and record 
chains. Bastin claims Xiphias was well 
represented in each of its 13 channels 
of distribution, and that the move to 
Paramount "comes down to money." 
He says the studio has promised Xi- 
phias development funds which Comp- 
ton's stops providing once a label is es- 
tablished. 

However, according to Black, Para- 
mount offered the standard advance 
against royalties, the same one 
(Continued on page 73) 



THIS WEEK IN BILLBOARD 



MCA ADDING EURO SUBSIDIARIES 

In the major labels' race to blanket Europe with subsidiary com- 
panies, MCA Music Entertainment is the slow-starting tortoise 
that is quickly catching its competitors. Not content with the six 
companies opening this month, MCA has announced that it will 
open four more by year's end. Dominic Pride reports. 

Page 40 

FITNESS PROS SHOW STRENGTH A T VIDEO 

Pushing aside the celebrities who have long dominated the ex- 
ercise video market, professional trainers such as Tamilee 
Webb. Gin Miller, and Kathy Stevens are becoming video stars 
in their own right with releases from A'Vlsion and PofyGram. 
Eileen Fitzpatrick has the details. Page 55 
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BILLBOARD'S COMPLETE COVERAGE OF THE ANNUAL RECORDING MERCHANDISERS CONVENTION 



Cassette Sales Down, But What's Up? 



ITiis story was prepared by Craig 
Rosen, Susan Nunziata, and J.R. 
Reynolds. 

SAN FRANCISCO— The analog cas- 
sette is down but not out, and its pro- 
posed successors, MiniDisc and DCC, 
have yet to begin filling the potential 
void in the marketplace. 

That was the majority view at the 
36th annual National Assn. of Re- 
cording Merchandisers convention, 
as many retailers and some major 
distributors vowed to support the an- 
alog cassette until a replacement is 
viable. 

The fact that electronic article sur- 
veillance — which has been criticized 
because it could affect cassette quali- 
ty — continues to be a major concern 
to the industry (see story, this page) 
also strongly suggests that the cas- 
sette is not going to disappear any- 
time soon. 

Even Jim Caparro, president of 
MyGram Group Distribution, whose 



Sony's Schidhof 
Sees Electronic 
Future For Retail 

SAN FRANCISCO— Posing the 
rhetorical question "Is retail 
dead?," Michael Schulhof, presi- 
dent/CEO, Sony Corp. of Ameri- 
ca, challenged retailers to use the 
capabilities of electronic music de- 
livery to enhance the shopping ex- 
perience for their customers. 
In his keynote speech at the 
NARM conven- 
^'^^^^ tion, Schulhof 
f used a statisti- 

■ . J^B cal example to 
^ ■ attempt to 

wake up retail- 
^ ers to the digi- 

tal future. The 
.^HB^mHI executive told 
SCHULHOF retailers it 
takes a cus- 
tomer about one hour to drive to a 
music store, purchase a CD, bring 
it home, and put it into his or her 
player. The transmission of that 
same recording to the home via fi- 
ber optics — so-called "music on 
demand" — will take less than five 
seconds. 

But Schulhof tried to convince 
retailers that electronic delivery 
might expand the market for mu- 
sic at retail, citing examples of 
services now being used. The big- 
gest music retailer, Musicland, 
has aligned with the computer on- 
line network Prodigy to offer 
thousands of titles in an electroiuc 
catalog, said Schulof. Users can 
purchase a recording via modem 
and Musicland will fill the order. 
An independent label. Justice Rec- 
ords, has signed on with another 
computer network, CompuServe, 
to provide music from its catalog 
(Continued on page 81) 



parent company Philips introduced 
DCC, showed strong support for the 
analog cassette. 

In opening remarks at the PGD 
product presentation, Caparro noted 
that cassette sales continue to de- 
cline, but said, "I urge you all not to 
hasten the death of the cassette. I 
urge you to keep it viable. In the fu- 
ture, if [total] unit sales decline, we 
all lose." 

Similar support for the analog cas- 
sette was declared by BMG Distribu- 
tion president Pete Jones, who 
opened the BMG product presenta- 
tion and vowed that the company is 
"committed to the cassette until con- 
sumers make it clear that there is a 
successor." 

While Sony Music Distribution 
president I^ul Smith spoke optimisti- 
cally about the "transition to the all- 
disc world" in the Sony product pre- 
sentation. Bob Sherwood, VP of 
sound technology marketing for 
Sony Software, said the company 
isn't trying to kill off the analog cas- 
sette in order for MD to thrive. "I 
don't see the industry assassinating 
the cassette like it did with the LP 
and eight-track," he said. 

Despite Sherwood's claim, Sony's 
latest literature states, "the ultimate 
cassette is a MiniDisc." 

DCC, on the other hand, was no- 
where to be found in PolyGram's 
product presentation — which led 
some to assume that the distributor 



is backing off the new configuration. 
Caparro later downplayed the omis- 
sion of DCC. DCC hardware from 
Philips and other manufacturers was 
prominently displayed on the exhibit 
floor, but the unspoken message that 
DCC is in trouble seemed clear to re- 
tailers. 

"DCC seems like it's gone al- 



For additional 
NARM coverage, 
. . see pages 48, 80 



ready," said Doug Smith, head buyer 
for Carnegie, I^-based National Re- 
cord Mart "No one's even mentioned 
DCC." 

Most retailers feel it is too soon for 
either of the new contigurations to 
catch on. As one major retailer noted, 
people in middle America "still listen 
to eight-tracks." 

Terry Woodward, president of the 
135-store Disc Jockey chain in Ow- 
ensboro, Ky., said the launch of MD 
and DCC "is premature and confus- 
ing the consumer." 

Terry Currier, GM of two-store 
Music Millennium of Portland, Ore., 
concurred: "We still don't have mar- 
ket saturation with the CD, and now 
they're trying to push the MiniDisc 
and DCC . . . [Acceptance] is still a 
long way off." 

Perhaps more telling was the ap- 



plause that greeted Kiss members 
Gene Simmons and Paul Stanley 
when they announced that "Kiss 
My Ass," the all-star compilation 
of Kiss covers, will be released as 
a two-disc set on vinyl June 7 two 
weeks before the CD and cassette 
release. 

Even Sony is looking back to the 
future. During the Columbia portion 
of its product presentation, it was an- 
nounced that Pink Floyd's "The Divi- 
sion Bell" will be available on MD 
and on colored vinyl. 

As National Record Mart's Smith 
noted, retailers are "probably sellmg 
more [vinyl] albums than MiniDiscs." 

As for the cassette, business has 
dropped in major urban centers. Russ 
Solomon, president of the Tower Re- 
cords chain, said cassettes make up 
about 10%-20% of the total music dol- 
lars brought into most of the chain's 
stores, and can be as httle as 7-8% in 
college and urban areas. "For some- 
one like me, a retailer, I don't care 
about a two-format market. It's too 
much trouble," he said. "With cas- 
sette, you've got this huge inventory 
that's collapsing." 

Solomon noted that entire musical 
categories, such as classical, jazz, 
classic rock, world music, ambient 
music, and oldies, can be eliminated 
on cassette because the majority of 
consumers who buy those genres 
buy CDs. On cassette "you need hits, 
(Continued on page 81) 



Action Needed On EAS, NARM Attendees Agree 

Group's New Chief Plans To Meet With Label Execs 



I BY DON JEFFREY 



SAN FRANCISCO— Little was ac- 
complished on the issue of electron- 
ic article surveillance (EAS) at the 
NARM convention, but all sides 
agreed that quick action is needed 
to revive the floundering initiative. 

Scott Young, chairman of Where- 
house Entertainment and the newly 
appointed president of NARM, is 
about to undertake a "road show" 
to the various record companies to 
elicit their ideas, gripes, and sug- 
gestions, reported the trade group's 
executive VP, Pam Horovitz. She 
said in an interview that after four 
weeks of one-on-one meetings with 
the heads of the music distribution 
companies, the NARM committee 
on electronic security would con- 
duct new rounds of meetings in ear- 
ly May. 

Meanwhile, music retailers con- 
tinue to commit valuable manpower 
and expense in placing security tags 
on every CD and cassette in their 
stores in order to control the ever- 
present problem of theft. 

The record companies all assert 
that they are ready to begin source 
tagging — applying the electronic 
tags at the point of manufacture — if 
the retailers, NARM, and the RIAA 
assure them that the deactivation 
technology in the stores will not 
harm their products, particularly 
the cassette. 



But some retailers are impatient 
with the majors' pronouncements. 
Jeff Abrams, merchandise manager 
at Best Buy, says, "If they're con- 
cerned about cassette quality, why 
don't they make higher-quahty cas- 
settes?" 

Sensing the frustrations of 
NARM and retailers, at least one 
major, Sony Music, says it is ad- 
dressing the problem. Paul Smith, 
president of Sony Music Distribu- 
tion, said at his product presenta- 
tion that Sony is "testing a new 
form of tape now." 

Many argue that there is little in- 
centive for the record companies to 
push for source tagging. "A record 
stolen is a record sold," said one ma- 
jor-label executive at the conven- 
tion, bluntly stating that the prob- 
lem essentially rests with retailers. 

But Steve Strome, president of 
Handleman Co. and departing presi- 
dent of NARM, said in his remarks 
at the opening business sessions 
March 20 that "every dollar lost to 
theft is a dollar not reinvested." 

Strome set the tone for the debate 
on EAS in his statement, in which 
he acknowledged "frustration, agi- 
tation, and definite discord within 
our industry." 

Despite the strong language, 
EAS did not seem to be a subject of 
much discussion among the retail- 
ers themselves. They were more vo- 
cal about pricing (see story, page 1). 



As for the suppliers of the EAS 
systems, the two major players who 
have been at the center of the con- 
troversy were present in force at 
the convention. 

George Curnutte, marketing 
manager for entertainment at Sen- 
sormatic Electronics Corp. (whose 
acousto-magnetic EAS technology 
was recommended by NARM at its 
convention last year), said that sev- 
eral big retailers — including one of 
its major customers, Kmart — have 
performed tests on cassettes that 
show no degradation in the quality 
of tapes after their tags have been 
deactivated in the stores. Besides 
Kmart, Sensormatic also serves the 
Musicland Group, Camelot Music, 
Tower Records And Video, Trans 
World Music Corp., Blockbuster 
Music Plus, and Best Buy. Abrams 
of Best Buy said no customers have 
returned tapes because of poor au- 
dio quality. 

David Shoemaker, director of 
business development for rival 
Checkpoint Systems, said he was 
urging retailers to tell NAHM's 
electronic security committee to ask 
the Recording Industry Assn. of 
America to conduct an official test 
of the company's radio-frequency 
tape technology, which it says does 
not degrade tapes. Checkpoint's cli- 
ents include Trans World, Handle- 
man, Target, and Circuit City. 



Thomson Cites 
CD Patent 
in Lawsuit 



I BY PAUL VERNA 



NEW YORK— The latest dispute 
over underlying patents for the CD 
pits French electronics giant Thom- 
son S.A. against major music manu- 
facturers such as Time Warner, 
Thorn EMI, and Bertelsmann. 

Claiming its patents cover an in- 
vention by engineer Oaude Tinet de- 
scribed as an "optical disk arrange- 
ment with closed contours whose en- 
tire extent represents information," 
Thomson says the music manufacture 
ers have engaged in "willful patent 
infringement based on the manufac- 
ture, use, and sale ... of audio com- 
pact disks." 

The suit, flled Feb. 25 in U.S. Dis- 
trict Court in Delaware, names Time 
Warner and subskiiaries WEA Manu- 
facturing, Warner Music Group, 
Warner Communications, and the 
Warner Bros., Atlantic, and Elektra 
labels; Bertelsmann Music Group, 
plus subsidiaries Arista Records, 
Sonopress Inc., and BMG Direct Mai^ 
keting; Thorn EMI North America 
and its EMI Music, Capitol-EMI Mu- 
sic, and Capitol Records divisions; 
and CD manufacturers Quixote Corp. 
and Nippon Columbia, and their re- 
spective subsidiaries. Disc Manufac- 
turing Inc. and Denon C^rp. Thom- 
son seeks an order to stop the alleged 
violations and a tripling of damages, 
but did not specify a dollar amount 

A related patent also based on a 
Tinet idea and also allegedly in- 
fringed upon by the defendants, is de- 
scribed in the court filing as an "opti- 
cal disk arrangement with diffractive 
tracks allowing positkinal control" 

Thomson attorney (5eorge Baden- 
och, of the New York law firm Ken- 
yon & Kenyon, says the patents "cov- 
er the basic technical configuration 
(Continued on page 80) 

Pioneer's New Blue 
Laser May Speed 
Next CD Generation 

TOKYO— Pioneer claims it has 
moved a step closer to a next-genera- 
tion optical/videodisc system by pro- 
ducing a "blue laser," using what is 
known as the "second harmonic gen- 
eration" (SHG) method. 

A blue laser beam has a shorter 
wavelength than the standard red la- 
ser beam used with compact discs 
and laserdiscs, and thus allows a 
sharper "needle," which can handle 
more data. Blue lasers can be pro- 
duced either by a direct emission 
from the laser diode, known as "con- 
tinuous wave," or by halving a red- 
beam laser's wavelength, which is 
what Pioneer recently achieved in 
tests carried out here. 

"Pioneer believes that this accom- 
plishment will greatly contribute to 
the realization of . . . the next-genera- 
tion optical disc system, capable of re- 
producing LD-level or befier quality 
video for more than two hours on a 
CD-sized disc," the company says in a 
statement 

By putting its money on blue laser. 
Pioneer has implicitly rejected the 
Video CD format backed by Matsu- 
shita, Sony, Victor Company of Japan 
(Continued on page 77) 
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Commentaiy 

IRS Must Understand Entertainment 



■ BY DAVID C. ROSENZWEIG 

A singei* of my acquaintance has spent the 
last AO years on the nm\ |)erfonning. He and 
his band had a string of hits in the '50s. To- 
day they play lounges, theaters, country 
clubs, and even ix'tirement communities — 
places where people will pay to sit back and 
listen to the old sonp; again. 

My acquaintance books the dates, iissem- 
bles the princiiwls. and collects the pajinent 
He pays eveo'one theii* share, and they all 
move on. Recently, the Internal Revenue 
Serv ice step|)erl in and claimed the singei*s 
and musicians were his "employees." Rack 
Ija.\'ix)ll taxes were aiwessed i^^ainst "the em- 
ployer." along uith [K'nalties and iniei^t to- 
Uliing well over SIOO.OOO. Now. at 65. with 
the glory days more than 35 years behind 
him and after a lifetiine of l)arcly l>i\'Jiking 
even, my acquaintance will never get out 
from un<Ier this honvndous financial burden. 

The entertainment indusliy is filled with 
[K'tiple like this, who come logethei* to biing 
a piece of music — or a play or a movie — to life 
and then disband. Designers, directors, mu- 
sicians. peifonnei"s all move from job to job. 
The entertainment induslrj' is truly a fit^e- 
lance business — no one has real security. En- 
teriainers are. in the clas.sic sense, indeix-nd- 
ent contractors — to everyone except the 
IRS. 

In the entertainment industr>', the defini- 
tion of an indiviflual as an employee, as op- 
jwsed to an indeiK'ndent contt^ictor, cjin liave 
serious financial consequences. An individ- 
ual's ability to work, to save, to plan for his 
or her financial future and ivlirement are all 
seiiously jeopaivlized. 

Faced with the cost of pa>Toll taxes, unem- 
plo>Tnent instii-.ince. u'orkers' compensation, 
and other benefits, not to mention the paiJer- 
work nightmare that comes with all this, 
man>' smaller companies risk working out- 
side the law. The larger companies, such as 
the m^jor film studios, simply requii-e everj'- 



one to be an emptoyee, but often these lim- 
ited-tenn employees ai^e not entitled to bene- 
fits. 

Wlio's the loser? The talent Their legiti- 
mate biLsiness ex|)enses, previously filed as 
freelance contractor expenses, now become 
employee business exi^nses. Therefore, they 
ai"e limited by the 2*3 rule and possibly the 
'A^i rule. The rule or "floor" permits 
claiming business expenses in tax filings only 



'Entertainers are 

independent 

contractors' 




David C. Rosenzweig, 
CPA, is a partner in the 
firm of Rosenberg 
Selsman & Company, 
New York. 



to the extent tliat they exceed 2^7r of one's ad- 
justed gross income. The 'S% rule affect-s 
high-income taxpayers who must now ex- 
clude from dcHluctible ex|)en.^'s an amount 
equal to S'^ of theii' adjusted gross income 
exceeding $108,250. Worse yet. because the 
business expenses of enteiTainment industrj' 
people are so high, an individual could face 
ex|H)sure to the Alternative Minimum Tax — 
a tax computed without regarci to these high 
itemized deductions — once agaiji victmiizetl 
by a set of mles that were not {nit there for 
that puipose. 

W]ien a musician or other entertainer Ls 
foix-tnl to reiK)rt ex|K'ns(?s as employee itusi- 
ness expenses, some deductions, such as a 
home ofTice. are lost completely, even though 
the person must have a space in which to ctx*- 
ale and, in order not to pay two renUs, will 
set aside an area exclusively for business 
purposes in the home. For an "employee," 
this deduction Ls even more difficult to justify- 
than it is for a freelance contractor. 

Most imixntantly, the individual loses the 
ability to set up a retirement fund under a 



Keogh phm or SEP-IR.'\, and may lie limited 
in his or hei- ability to save for retii-ement. 
As an itinerant employee, the imlividual usu- 
ally does not qualifS' for benefits iui.vvvhere 
and must ewe for himself or herself with af- 
ter-t<L\ funds. This is not fair. This money 
will eventually be taxed. 

People in the entertainment industry often 
have unique business expenses. Agents' and 
managers' commissions and fees can re<luce 
income by as much as 25'?'. Pei-foniiing arts 
income is not so much wages oi- fees as it is 
the gTt)ss revenue of a business. The money 
then becomes the fuel to keep the machine 
running. This is true at eveiy level of the 
business. The musician starting out, seeking 
work, must constantly spend to keep the 
dream alive — demo ta|)es, equipment pur- 
chases, photos, resumes, travel to auditions 
and iwrfoniiances, trade pa|)ers. Keeping up 
in the in<iustr>' requires continuing classes — 
music, dancing, acting— to improve and 
maintain .'ikills. Retyping up means attending 
performances, listening to recordings, and 
viewing films and v ideotajtes to learn who's 
doing what, how they're doing it, and why it 
is successful. 

The IRS must make a renewed effort to 
understand this unique indu.str\- and the \)eo- 
ple who work in it. Most [xniple enter this in- 
dusliy for reasons that have nothing to do 
with job security or long-tenn gimth pros- 
l)ects. Success Ls measured not s<i much by 
money as by recognition. I-'ar more is risked 
and lost — both fmancially and emotionally — 
than can ever lie gained. The IRS must un- 
derstand this in order to deal fairlj' with the 
industiy. 

Meimw hile, for members of the music in- 
dustn,'. it is exceptionally iitijioitant to keep 
good records as proof of expenditures and 
business ininwse. in order to justily deduc- 
tions. 

Thin voimm'itfttrif hy/.v cxceriited from a 
presentotifjii Itosenzweig made to IRS 
(igeiits ill W'unhiiigtou, D.C. 
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LETTERS 









CALL FOR MORE COPYRIGHT PROTECTION 

Malta commendations to Billboard for 
the commentary by Andrian Adams and 
Paul McKibbins on sampling without 
permission (Billboard, March o). Their 
comments on Negativland's "position" 
are right on. Honest, hardworking crea- 
tive people should be properly compensa- 
ted and need all the copyright protection 
they can gel. 

George Dunmg 
Film composer 
Borrego Springs, Calit 

CHILLED BY PROFIT MOTIVE 

So "a chill crawied up [the] spines" of 
Adams and McKibbins upon reading 
Negativland's commentary on sampling. 
Well might their spines freeze, and the 
very marrow of their bones run cold. 
Negativland's artistic process threatens 
the e.xislence of Adams and McKibbins" 
livelihood. It's telling, isn't it, that they 
continually refer to the profit motive as 
the only possible reason anyone would 
bother creating music; they reveal their 
true colors completely when they refer to 
"people who want to steal from us in the 



name of 'art-' " I wasn't aware that either 
Adams or McKibbins were songwriters. 

It should be obvious to anyone with an 
awareness of who Negativland is that 
they're not primarily in music to make a 
profit. If they were, they could be sam- 
pling to much better effect and making a 
lucrative living cashing in on the techno 
phenomenon (two parts sampled groove, 
one pail disco diva, and a dash of random 
spoken-word sample). Negativland 
seems to be to be pursuing a similar 
strategy to Frank Zappa's: They want 
people to hear their music (yes, I said mu- 
sic — haven't you ever read John Cage?). 
The only way to make this music availa- 
ble outside of a circle of acquaintances is 
to hook up with the music industry. I seri- 
ously doubt Negativland makes any of its 
members much money. 

Matthew Weber 
Manager 
Borders Books & Music 
Utica, Mich 

POWER OF INTERNET 

It was with great excitement that I read 
the Feb. 26 article about the on-line mu- 



sic archive on the Internet. As a profes- 
sional freelance writer on the Internet 
and for Consumable 'Zine (one of the first 
magazines to appear both in printed and 
electronic form), I have learned the 
power of the Internet; my reviews are 
read by more than 200,000 people around 
the globe. A highly descriptive review of 
an album, coupled with electronic mail ac- 
cessibility to its author, can often lead to 
increased and more confident consumer 
purchases. 

The Internet isn't just for computer 
types, either; Billy Idol has an account, 
and the Nettwerk music label is on the 
Internet as well. Many people have never 
used a computer before learning about 
the vast scope of the Internet, but the 
hook of being on the R.E.M. or Queens- 
rychc mailing list, at no charge, is often 
a great lure to learn the world of the net. 

It's great to see Billboard keeping on 
top of the hottest trend of the '908 and 
well beyond: The power of the Internet. 

Bob Gajarsky 
Fair Lawn. N.J. 
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Denver To Become 1st U.S. 
Act In Vietnam Since War 



I BY MIKE LEVIN 



HONG KONG— On May 1, John 
Denver will be the first U.S. artist 
to perform in Vietnam since his 
country cut all ties during the Viet- 
nam war. 

The 50-year- 
old singer will 
play either one 
or two nights in 
Hanoi, at the 
100-year-old Op- 
era House, and 
then will travel 
south for one / 
concert in Ho Denver 
Chi Minh City 

(formerly Saigon). He will be the 
only U.S. act ever to play Hanoi. 

"It's a reflection of the substance 
and style of John's music that Viet- 
namese officials agreed to grant 




the concert licenses," says Bill 
Thomas, head of Global Concepts 
Unlimited, Denver's international 
management company. The process 
was helped along in February when 
the U.S. lifted a trade ban against 
Vietnam that stretched back into 
the mid-'70s. 

Officials from both countries say 
Denver's performances are impor- 
tant because of the cultural support 
they will provide for renewed busi- 
ness links between the U.S. and 
Vietnam. In January, Canadian 
rocker Bryan Adams became the 
first Western act to perform in the 
country, playing one night in Sai- 
gon (Billboard, Feb. 5). 

Denver's Vietnam dates are part 
of a six-week "Heart To Heart" 
Asian tour starting April 12. It in* 
eludes Malaysia, Singapore, Thai- 
(Coritinued on page 72) 



Gregorian Chants Become An Int1 Hit 

EMI Classics Markets Monks' Set To Pop Audience 



■ BY NICOLAS SOAMES 

LONDON — A group of Spanish 
monks living in an enclosed Benedic- 
tine order have followed Luciano Pa- 
varotti and Henryk Gorecki into the 
European pop charts, selling more 
than 500,000 units in classical music's 
latest stunner. 

"Canto Gregoriano," a double 
CD/tape of Gregorian chants, many 
of which were recorded 20 years ago, 
has caught the imagination of the 
"massive passive" audience, the rec- 
ord company says. After being mar- 
keted as a "stress antidot*" by EMI 
Classics in Spain, it has sold more than 
300,000 units there, according to the 
record company, topping the Spanish 
pop charts for the past 10 weeks. 

It has since spread across the pop 
charts of Europe, reaching No. 3 in 
Portugal, No. 6 in Holland, No. 5 in 
Switzerland, and No. 11 in Italy. The 
title is being released in France and 



Germany. 

On March 15, EMI's Angel Records 
released "Chant," the album's U.S. ver- 
sion, a single-disc compilation featur- 
ing 19 tracks culled from the two-disc 
set. The album debuts at No. 47 on The 
Billboard 200 this week and has sold 
24,000 units, according to SoundScan. 

Two weeks after "Canto Gregor- 
iano" was released in the U.K., it be- 
came the highest climber on the pop 
album charts, jumping from No. 65 to 
No. 32 before rising again to No. 18. 
When it hit No. 9 for the week ending 
March 23, with sales of 65,000, Roger 
Lewis, director of EMI Classics U.K., 
decided to launch a TV advertising 
campaign. 

"Our immediate target is to reach 
100,000 units, which is realistic, but 
we also want to challenge for the top 
five," says Lewis. "We know that 
with the new Pink Floyd album com- 
ing and other competition, it is not go- 
ing to be easy. But 'Canto Gregor- 



iano' has caught the imagination of 
the public. It is as simple as that." 

However appealing the music, 
there is no doubt that the album's 
success is fueled by a fascination 
with the monks themselves. Gregori- 
an chant has always been a steady, if 
small, seller; all the major labels have 
catalog titles and issue new record- 
ings on a regular basis. But in late 
November, Rafael Perez-Arroyo, 
general manager of EMI Classics, 
Spain, marketed "Canto Gregoriano" 
as a solution to traffic jams, tele- 
phones, and other modem pressures 
(Billboard, Dec. 18, 1993). He backed 
his judgment with a modest TV cam- 
paign, with a first estimate of 70,000 
sales for the newly compiled double- 
CD (some of the tracks had been sit- 
ting in the catalog for two decades). 
The response staggered him (Bill- 
board, Jan. 29). 

Kick Klimbie, VP of marketing at 
(Continued on page 75) 



Nine Inch Nails 
Make Charts An 
Industrial Zone 



I BY CRAIG ROSEN 




LOS ANGELES— The success of 
Nine Inch Nails may be opening the 
door to mainstream acceptance for 
other once-underground industrial- 
styled act£. 

"The Downward Spiral," the sec- 
ond full-length album by the act, 
which essentially is Trent Reznor's 
one-man band, de- 
buted at No. 2 on 
The Billboard 200 
(Billboard, March 
26), and Sound- 
Scan reports that 
as of March 20, 
NrNE INCH NAILS the album had sold 
188,000 copies. 
This week, the release is at No. 12. 

This follows NIN's earlier success, 
"Pretty Hate Machine." That album, 
the act's 1989 debut, stands at No. 35 
on the Top Pop Catalog chart after 29 
weeks. Since January 1991, when 
SoundScan began tracking sales, the 
1989 title has sold more than 1 million 
copies. 

"Broken," NIN's 1992 EP, reached 
No. 7 on The Billboard 200 and has 
sold more than 645,000 copies to date, 
according to SoundScan data. 

"Industrial used to be a subterra- 
nean or an underground category," 
says Al Wilson, senior VP of mer- 
chandising, for the 149«tore Straw- 
berries chain in Milford, Mass. "Now, 
similar to the way grunge has gotten 
accepted, industrial has found its 
way into the mainstream." 

The genre, which takes its name 
from the foundry-like blasts of noise 
featured in the music, has been lurk- 
ing on the fringe of the rock main- 
(Continued on vaae 75) 




Gipsy Kings Members Of 
Crossover's Royal Court 



Thre« Million Helpings Of 'Lovtn'.' Songwriter Ritchie Adams and publisher 
Joel Diamond of Oceans Blue Music Ltd. receive BMI citations of achievement 
recognizing 3 million broadcast performances of "After The Lovin'." a song co- 
penned by Adams and made famous by Engelbert Humperdinck. Shown in the 
front row, from left, are Diamond and Adams. In the back row. from left, are 
BMI's Charlie Feldman, VP of writer/publisher relations. New York; Jean Banks, 
senior director, theater and jazz; and Bobby Weinstein, assistant VP of writer/ 
publisher relations, New York. 



■ BY JOHN LANNERT 

Few groups come close to the Gip- 
sy Kings in exemplifying the term 
"crossover." The flamenco pop/rock 
septet from southern France sings in 
Spanish, plays sold-out shows around 
the globe to mostly non-Spanish 
speakers, and has dominated Bill- 
board's World Music and Latin 50 
charts since their inceptions. 

Now the Gipsy Kings, who speak a 
French/Catalan patois called Gitane, 
are starting to conquer adult alterna- 
tive stations via four guitar-driven, 
instrumental flamenco tracks culled 
from the group's latest Elektra Musi- 
cian album "Love & Liberie." 

"We put a big push on NAC radio 
and jazz radio, and although there 
wasn't that much response at jazz, 
the NAC response was excellent and 
continues to be," says Peter Clancy, 
Elektra Nonesuch's VP, marketing 
and creative services. "The Sound- 
Scan numbers have demonstrated 
that the airplay we've gotten on that 
format has gone a long way in help- 
ing us to sell this record." 

According to SoundScan, "Love & 
Liberte" has sold 92,000 copies since 




Miciiael Pact 'Unenforceable/ Lawyer Says 



I BY CHRIS WHITE 



LONDON — George Michael's case 
looked set to collapse into chaos on 
the 70th day of proceedings March 
23, when Michael's counsel, Mark 
Cran, claimed that the rock star's 
1984 contract with Sony Music was 
"unenforceable." 

The allegation, which had not been 
made previously in the trial, came in 
Cran's summary arguments in the 



case against Sony Music, in which Mi- 
chael is alleging restraint of trade. 

Cran's submission drew a strong 
response from Sony's counsel Gor- 
don R)llock, who warned, "If this is 
so then we would have to start the 
whole trial all over again . . . my 
friend [Cran] has to lie in the bed that 
he has made." 

He protested to Judge Jonathan 
Parker that he "strongly opposed" 
Cran's claim, and also complained 



that the submission had been made at 
such a late stage in the court proceed- 
ings, and not during the opening 
pleadings made by Michael's counsel 
in October. 

Parker also made plain his attitude 
toward Cran's submission, saying, "I 
can hardly disagree more strongly 
with that approach . . . what Mr. Cran 
is saying turns the whole case on its 
head. If Mr. Cran wishes to raise this, 
(Continued on pane 75) 



its release in November, though 
Clancy claims the record has sold 
"well into six figures." Gipsy Kings 
manager fiscal Imbert estimates the 
band's aggregate U.S. sales for its 
six releases at about 2.5 million units. 
Imbert adds that the Gipsy Kings 
self-titled debut is nearing platinum, 
with the 1989 album "Mosaique" and 
1991 record "Este Mundo" closing in 
on gold. 

Meanwhile, "Love & Liberte" is re- 
peating the chart performances of 
most of the previous five records, 
each of which has steadfastly re- 
mained true to the band's flamenco 
guitar roots. "Love & Liberte" has 
been entrenched atop Billboard's 
World Music chart for 13 consecutive 
weeks. 

The album also has held firm at 
No. 2 on the Billboard Latin 50 for 19 
straight weeks, prevented from scal- 
ing the chart by Gloria Estefan's 
near-platinum smash "Mi Tierra." 
The Gipsy Kings have owned the Bill- 
board Latin i50 since the chart's debut 
in July 1993, placing more titles (six) 
on the chart than any other act All 
sut of the band's albums appear on 
the chart simultaneously. 

The Gipsy Kings' world music 
track record reveals a similar tale. 
Since 1990, when Billboard introduced 
its World Music chart, the Gipsy 
Kings often have reigned supreme, 
(Continued on page 73) 
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Westenip Japanese Artists Set 
To Make 'Great Music' Together 



I BY THOM DUFFY 



LONIK)N — An annual series of in- 
ternationally televised music events 
from exotic global locales will be 
launched in Nara City, Japan, next 
month by Tribute Management, the 
production company behind such 
events as the 1988 Nelson Mandela 
Tribute concert in London and the 
Wall concert in Berlin in 1990. 

Bob Dylan. INXS, Joni Mitchell. 
Wayne Shorter, Ry Cooder, and the 
Chieftains are among the an- 
nounced artists for what's billed as 
the Great Music Experience, to be 
broadcast worldwide May 22 from 
the Todaiji Temple in Nara City. 
Broadcasters in 16 countries in Eu- 
rope and South America have al- 
ready offered to carry the program 
and discussions are under way with 
PBS and the Fox Network in the 
U.S., according to the organizers. 

The concept of the concert series, 
explains executive producer Tony 
Hollingsworth of Tribute, is to 



bring together well-kno\vn Western 
artists in a dramatic cultural set- 
ting to perform hit repertoire in un- 
usual collaborations with the musi- 
cians from the host country — in this 
case, Japan. Michael Kamen is mu- 
sical director for the annual series 
and George Martin is sound consul- 
tant 

"We've decided that the old for- 
mula of band after band onstage is 
old and tired and should be phased 
out," says Hollingsworth. "We be- 
lieve that what should replace it is 
something about music, quality, 
and creativity. We wanted to use 
the power of internationally known 
music, the power of those hit songs 
that are known even^-where in the 
world, to show the world a glimpse 
of musical styles they can't usually 
see." 

Plans for the Nara City concert, 
for example, call for the perfor- 
mances by the Chieftains with flut- 
ist Ryu Hongjung and a traditional 

(Continued on page 81) 



Geffen To Revamp Nirvana, Beck Albums 

Label ^Softens' Packages For Large Racked Accounts 



I BY CHRIS MORRIS 



LOS ANGELES— In an attempt to 
ameliorate some large racked ac- 
counts' concerns, Geffen Records is 
producing alternate versions of al- 
bums by top-selling alternative acts 
Beck and Nirvana. 

On May 24, an altered version of 
Beck's hit album "Mellow Gold" ar- 
rives in stores. According to an in- 
formed source, the new version of 
the album — which bears a parental 
advisor)' sticker in its current form, 
and includes the songs "F— in With 
My Head" and "Motherf-er" — will 
electronically "scramble" the word 
"fuck" and its derivatives. 

On Tuesday (29), Geffen will ship a 
new rack-oriented version of Nirva- 
na's "in Utero." The album's back 
cover art — a construction featuring 
human fetuses scattered in a 
flowerbed, created by the band's 
singer/guitarist Kurt Cobain — has 
been softened, while the song "Rape 
Me" now appears as "Waif Me." The 
song lyrics are unaltered. 

Though unstickered, the Nirvana 
album met with resistance from cer- 



tain racked accounts upon its release 
last fall: 1,954-store, Bentonville, 
Ark.-based Wal-Mart and 2,409-store, 
Troy, Mich.-based Kmart both decid- 
ed not to carr\' the album (Billboard, 
Oct. 2 and Oct 9, 1993). Though both 
chains maintained at the time that 
lack of customer demand prompted 
their decisions, it was widely believed 
that objections to the cover art 
spurred the action. 

While "In Utero" entered The Bill- 
board 2O0 at No. 1, it so far has failed 
to match the explosive sales of its 
quintuple-platinum 1991 predecessor, 
"Nevermind." To date the album has 
sold 1.7 million units, according to 
SoundScan data. 

Last fall, Geffen national sales 
manager Mike Maska estimated that 
racked accounts' refusal to sell the al- 
bum could decrease its sales by 10%. 

Geffen executives maintain that 
creating the alternative packages ul- 
timately will make the Nirvana and 
Beck albums available to young buy- 
ers who shop solely at mass-mer- 
chant stores. 

"Ever>' artist makes an individual 
decision [in these cases]," says the la- 



bel's head of marketing, Robert 
Smith. "We're not in favor of censor- 
ship in any form, but in the broad 
scheme of things, the most important 
thing is to put your music in the 
hands of dozens of thousands of kids 
who would not otherwise have it" 

"The Kmart crowd, the Wal-Mart 
crowd, it's kids," says Geffen alterna- 
tive sales manager Ray Farrell. 
"When we were growing up, when I 
was growing up, and the guys in Nir- 
vana were growing up, we were all 
living in areas in this country where 
there are no cool record stores ... We 
really wanted Nir\'ana's record to be 
available to those [kinds of] kids." 

Farrell says that the Nirvana pack- 
age was created expressly for ac- 
counts like Kmart, Wal-Mart Handle- 
man, and Target. "If they want it, 
they can order it," he says. "It's tech- 
nically available to anyone who 
wants it" 

For the new "In Utero," Farrell 
says, "The way the artwork has been 
changed, the fetuses are not really 
visible . . . They're almost airbrushed 
out But it didn't really appear to be 
(Continued on page 77) 




Pink Floydp Travis, McEntire 
Top List Of April Releases 



A Blunt Agreement Hip-hop artist Mic Geronimo announces his record deal 
with Blunt Recordings, the rap label recently launched by TVT Records. Shown, 
from left, are producer DJ Irv; TVT president Steve Gottlieb: ar>d Geronimo. 
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Integrity's Move 
To Spring Ariior 
Adds 20 Staffers 

■ BY BOB DARDEN 



WACO, TEXAS— Integrity Music, 
perhaps the fastest-growing label in 
con tern porar>' Christian music, will 
begin selling its products directly to 
Christian bookstores and general 
markets through its own sales force 
beginning Sept 1. As a result. Integ- 
rity will add "about 20-plus" new em- 
ployees in the days ahead. 

The announcement ends a distribu- 
tion agreement with Sparrow Corp. 
that began in 1988. 

Mike Coleman, president/CEO of 
(Continued on mae 77) 



RECORD COMPANIES. Jack Rovner is ap- 
pointed senior VP of BMG Ventures 
and senk>r VP of marketing for BMG 
North America in New York. He was 
senior VP of Arista Records. 

Jeff Fenster is promoted to senior 
VP of A&R for Jive and Silvertone in 
New York. He was VP of A&R. 

Steve Leeds is promoted to VP of 
alternative music and video promotion 
at the ftilyGram Label Group in New 
York. He was senior director of na- 
tk)nal alternative and video promotion. 

Vince Bannon is appointed VP of 
talent development at Sony Music in 
Los Angeles. He was president of 
club and concert production company 
Ritual Inc. 

Sami Valkonen is promoted to VP 
of business operations at Zoo Enter- 
tainment in Los Angeles. He was di- 
rector of finance and administration. 

Bobby Duckett is promoted to se- 
nior director of artist development 
and touring for Mercury Records in 




ROVNER 



New York. He was director of artist 
development and touring. 

Suzanne MacNary is named se- 
nior director of publicity for the RCA 
Records Label in New York. She was 
national director of public relations 
for the Hard Rock Cafe. 

Elektra Entertainment in New 
York names Marcia Edelstein senior 
director of marketing and Beth 
Schillin^r Patterson senior director 
of business affairs. They were, re- 
spectively, VP of creative services 
for Capitol and senior counsel/busi- 
ness/legal affairs for BMG Music. 



Julie Pait Ballweg is promoted to 
director of A&R administration for 
MCA/ Nashville- She was director of 
administration. 

Tom Rowland is promoted to di- 
rector of film and television licensing 
for special markets and products at 
MCA Records in Los Angeles. He 
was associate director. 

The licensed repertoire division of 
Sony Music U.K. in London promotes 
Mark Tattersall to international mar- 
keting director and Stuart Middleton 
to finance and administration direc- 
tor. They were, respectively, manag- 



■ BY LARRY FLICK 



NEW YORK— Pink Floyd, Randy 
Travis, Reba McEntire, and Keith 
Sweat lead an eclectic lineup of acts 
offering new albums in April. 

Other top-shelf acts with new re- 
leases this month include Rim Tillis, 
Johnny Cash, and Diana Ross. 

The venerable Pink Floyd returns 
April 5 with "The Division Bell," a 
Columbia collection produced by 
bandmember Da\'id Gilmour and Bob 
Erain. The set is bolstered by the re- 
lease of the song "Keep Talking" to 
album-rock radio, as well as a much- 
anticipated U.S. concert tour. Turnta- 
ble diehards will be seeking out the 



er of marketing of the licensed reper- 
toire division and financial controller 
for A&R and publishing. 

Ian Maclay is named managing di- 
rector of Air Studios in London. He 
was managing director of IMG Art- 
ists. 

Gail Marowitz is promoted to di- 
rector of creative services for the 
Imago Recording Company in Los 
Angeles. She was art director. 

PUBUSMNB. Richard Blackstone is 

promoted to VP of business and legal 
affairs at Zomba Music Publishing in 



vinyl version of "The Di\'ision Bell," 
which goes to retail on April 12. 

On April 26, country music super- 
star Randy Travis issues "This Is 
Me," his first studio album since 
"High Lonesome" three years ago. 
The Warner Bros, album is produced 
by longtime producer Kyle Lehning. 
An extensive promotion campaign is 
in place, including a l{k;ity personal 
appearance tour and a television spe- 
cial on TNN. A tour is being eyed for 
later this year, though dates have yet 
to be confirmed. 

Prolific country colleague Reba 
McEntire's new studio effort for 
MCA, "Read My Mind," hits retail 
(Continued on page 73) 



New York. He was senior director of 
business affairs. 

The Welk Music Group, a division 
of the Welk Group Inc. in Los Ange- 
les, promotes Christine Hamilton to 
CEO and Kent Crawford to presi- 
dent They were, respectively, execu- 
tive VP and VP. Hamilton retains her 
position as VP of the Welk Group Inc. 

Sony Tree, a division of Sony Music 
Publishing in Nashville, names Jim 
Scherer director of its new Christian 
music division. He retains his position 
as director of creative services for 
Sony Tree. 
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Spacious three-class 
international-style senice. 
Now on all six daily United round-trips 
between L\X and JFK. 



Space lo relax. Space to work. VI ith personal video-equipped sleeper seats in First. Abundant, comfortable Connoisseur Class*seating. .\nd to help you slav' in touch while in the air (should ym want to), a sophisticalei 
digital coraraunicalion system featuring phone/faxymodem capabihty in all three classes. The only thing thereis hide room for is improvement. Come fh- the airiine LA. calls first. Come fly the friendh skies. 

M United Airlines 
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Pretenders Return With Album, Tour I 

Hynde Recruits New Band For Sire Set ^ 



■ BY JIM BESSMAN 

NKW YORK — Silt liecfjitls and radio 
station.- may \k' ext-itt'd alxnit the new 
Pi'etf'miei's albuin. hut Chrissie H.XTide 
is ecstatic just to be fi-onling a real 
hand again. The outfit is in London 
rehearsing for the Prelenflei"s" first 
L'.S. tour in eight 
years. 

"Some women 
need a man — I 
need a band!" says 
the stage-ready 
Hynde, whose new 
album with the lat- 
est Pretenders 
line-up. "Last Of hynde 
The Independ- 
ents." is due May 10. "Eveothing's 
changed for me now— I can even look 
I>eople straight in the eye at traffic 
light-s and .stufi"." 

.\fter yeai-s of waiting, radio will get 
a new Pivlenders tr;ick April 12. when 
the upbeat "Night In My Veins" goes 
to altemath'e and album n)ck formaLs, 
.says 8ii*e \T/inanaging dii-ector Howie 
Klein. There will lie a video for that sin- 




gle and for 'i'll Stand By You," the 
fii-st British single. 

"All the big radio stations want 
Chri.s.sie for their summer festivals," 
adds Klein. "She'll do one on June 10 
for Live-lOii (San Francisco] at the 
Shoreline Amphitheater in [Costa 
Me.^a], and another the next day for K- 
Kix-k (KROQ Los Angelesl at Imne 
Meadows in L.A." 

Amy Winslow. music director at 
New York's WNEW, hojjes her outlet 
will again get H\'nde on-aii- with key 
Jock Scott Muni. 

"She's always been a friend of the 
.station, and the Pretenders are a 'her- 
itage' artist for us," says Winslow. 
"We've been waiting for four years for 
.something new fi-oni them, and I can't 
see any reason why it wouldn't be an 
automatic |add]. The Pretenders are 
definitely a New York hand: Most of 
oiu* staff ai-e big fans and play numer- 
ous tracks ofl" i>ast albums daily." 

For Hynde, connecting with play- 
mates oki and new' was what it took to 
get her going again. Di"ummer Martin 
Chambers, the only other .suniving 
member of the Pretenders" early al- 



Luaka Bop Hopes To Make 
Zap Mama's World Go Pop 



■ BY MELINDA NEWMAN 

NEW YORK— Zap Mama's debut. 
"Adventures In Afropea 1: Zap 
Mama," log^I 1 1 weeks at the lop of 
Billboard's Top Adult Alternative/ 
World Music Albums chart last year. 

Hul for the act's label. Luaka Bop/ 
Warner Bros., sitting on top of the 
world may not l>e enough. With the 
band's May 24 release, "Sabsylma," it 
wants to con()uer the pop market, loo. 

To that end, Luaka Bop president 
Yale Evelev says the label will ask to 
ha\'e the recorcl slotted in the ix>p bins 




ZAP MAMA: Sabine Kabongo. Sylvie 
Nawasadio. Marie Dauine. Sally Nyolo. 
and Marie Afonso. 



at retiiil. i-ather than the world music 
sections. "I know when [the fii'st i*ec- 
onl] was placer! in the pop section in 
To\rer Records, it well," he .says. 
"World music sections ai-e often buried 
in the back of the sloiv, so we'll pi-efei* 
to with the big guys." 

For Luaka Bop and WaiTier Bi*os., it 
comes down to continuing to cross the 
boixiei-s at radio and i-etail. just as Zap 
Mama's mu.sic tran.scends .several dif- 
ferent genres. Like those on the band's 
(lebut. the largely a cappella songs on 
"Sab.sylma" blend lyrics in French, 
English, and the West African dialect 
Bantou with Aliican and Western mel- 
odies. Leading the group is Marie 
Dauine, who created the unique .sound 
by combining the We.steni music she 
heaitl giming up in Belgium with an 
-•VJ'rican singing style she learned, in 
[lart, from the pygmies who were at 
her bii*th in Zaire. Dauine was b(HTi to 
a Zaii-ean mother and Belgian fatlier, 
who was later killed in a [wlltical revolt. 

Daulne's mother raised her in Bel- 
gium, but Dauine re\isited Zaire as an 
adult and learned the African vcx-al 
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bums and tours, has returned to the 
fold for the lii-st time since pla.ving on 
one cut on the band's album "Get 
Close." Taking ovei' the slots fiivt filled 
by guitarist James Hone.\nnan-Scott 
and bassist Pete Farndon— both nf 
whom died of dnig o\'ei'doses a yeai* af- 
lei- the UWSI "Pretendei-s 11" album- 
are bass player Andy Hobson, for- 
merly of the Primitives, and fonnei- 
Katydifis guitarist Atlam Se.Ninour. 

"Adam's become like a partner to 
me. which is something that's been 
missing in the years since Jimmy," 
says Hynde. But it's the return of 
Chambers that has reall>' jazzed her. 

(Co)ithuu'it on jKif/e JJ) 




Maggie's Farm. Following her performance as part of MTV s Spoken Word tour. 
Maggie Estep. center, meets with execs from Imago and NuYo. which have 
formed a co-venture. Pictured, from left, are Jim Coffman. NuYo; Terry Ellis. 
Imago; Estep: Ron Baldwin, Imago; and Bob Holman and Bill Adier. from NuYo. 
Estep's debut will come out April 26 on NuYo/lmago. 



Bel Biv Devoe 



Carnegie Hall Set For Benefit, Folk Festival; 
Brian Wilson's Poignant Return To The Stage 




by Melinda Newman 



Let it UAIN: Plans are fu-ming up for the fifth annual 
Rain P'oresl Benefit Cuncert. to hv held Apiil 9 at New- 
York's Carnegie Hall, Joining annual host and per- 
former Sling at this year's festivities will be Elton John, 
Branford Marsalis, James Taylor, Tammy Wynelte, 
and Luciano PavanHti. They will be backed by an or- 
chestra conducted by Michael Kamen. 

The Rainforest Foundation seeks to protect the I'ain- 
forest and its inhabitants thmugh vaiious means, includ- 
ing its border protection, medical, education, and re- 
source management programs. 

Sticking with Camegie Hall, 
the \-enue will present its third an- 
nual folk festival April IbSO. ^\mer- 
icana is the theme of this year's 
event, which will devote five con- 
ceits to topics ttith a decide<i U.S. 
bent, ranging from baseball to cow- 
boys to music from the Lone Slai' 
state. We like the sound of April 
22's "Circus Blues" night, which 
will showcase singing memlws of 
cii-cuiies and medicine shows from the '30s. '40s. and '50s, 
including blues shouter and gospel singer Diamond 
Teeth Mar>- and blues singers the Snake l^dy, (iuitar 
Gabriel, and Blind Willie James. We iiren't talking Rin- 
gling Bros, hei'e. The festival's April ;J0 finale, dublied "A 
Country Hoot." will highlight bluegi-ass music and fea- 
ture Alison Krauss & Union Station, Ricky Skaggs, 
the Johnson Mountain Boys, and others. 

Inside 01 'T: At a recent wlition of the Songwriters In- 
side-Out series at the Algonquin Hotel hei'e. the theme 
was "East Meets West: The Musical Legacy Of Both 
Coasts." Well representing the subject wei-e John Phil- 
lips and the Mamas & The Papas, Scott McKenzie, Fe- 
lix Cavaliere, and Ronnie Speclor, but the jXTson ever- 
yone, including the paiticipants, came to see was Brian 
Wilson. The evening's fomiat, with each act [wi'foi'ming 
a few numbers acoustically in the hotel's small, legendan,' 
Oak Room, had an aii* of dlsanning intimacy. And when 
Wil.-itm was led to the piano moi*e than an houi- into the 
evening, the room's atmosphere became charged with an- 
lici|jation and hope. Wilson sat down, and after staling 
at the keyboard for a few long seconds, woefully con- 
l"es.se<i he couldn't i-emember how to play "Caroline, No." 
The artists surrounding him gently and supportively 
ui-ged him to play anjthing he wanted, and, with some 
hesitiiliim, he launchtnl into "God Only Knows." only to 
quit after two vei-ses. And so it went. Perhaps as an hom- 
age to his hero, Phil Spector, Wilson then tackled "Be 
My Baby." unintentionally stealing it away from Ronnie 
Spectoi*, who, only minutes eaiiier. had told the audience 
that it would be her show closer later in the evening. Alter 
a few vei-ses of "Califoniia Girls," he neiTously laughed 




and said. "I can't think of anjthing else," tinkered with 
"Do It Again" and "This Could Be The Night." and 
abiiiptly left. Sum total of minutes at the piano: maybe 
15. The crowd applauded wildly, whooped and hollei*ed for 
more, but Wilson was gone ... if he was ever really there. 

For some, Wilson's tortured attempt obviously 
amounted to some tiiumph of the spirit, a clear improve- 
ment from days when he could do nothing al the piano 
but !x>ck back and forth. For others, his f^gilily was so 
heartbreaking that it seemed nothing short of croel to pa- 
rade him out like some damaged. 
I yet I)elove<i, cirous animal. Bilter- 

^^^^^^ sweet, either side you come down 

II And what about the other per- 

, I formers? All were fine, but Cava- 
1 1 Here, who has a new Don Was-pro- 
II duced album coming this spring, 
IHtm y^..^^ (ji^iy didn't have 

"Nostalgia Act" stamped across his 
forehead. Phillips' songs, such as 
"California Dreamin' " and 
"Creeque Alley," transport the lis- 
tener instantly, almost magically, back to the 'fiOs, 
whereas Cavaliere's best tunes are timeless. "Groovin' " 
r\t^ in an>' time, any sunny day, any decade. ThankfuUy, 
there's a place, if not a need, for both. 

By THE TIME you read this, it's likely that all the tick- 
ets to Barbra Streisand's 12 U.S. shows will be sold out. 
The loiu' opens May 10 at the USAir Arena in Landover, 
Md.. and ends at New York's Madis(jn Square Ganlen 
June 2f>, with date.s in Detroit. Anaheim, and San .Jose in 
between. Although soui"ces tell us no extra dates will be 
a(kied, we notice that there are a lot of days off between 
concerts, so we woiddn't be surprised if a few more shows 
are added due to what we commonly refer to as over- 
whelming demand. 

This and THAT: Extreme's Gary Cherone wUl play 
the lead role in "Jesus Christ Superstar" with the Bo-ston 
Rock Opera. Performances run April 2-7 .. . Two benefit 
concerts will be held April 7-8 to raise money for Leon- 
ard Peltier's defense fund. Rage Against The Machine 
will play both dates. Also appearing on the April 7 bill 
will be X John Trudell, and the Beastie Boys. Ameri- 
can Indian Movement leader Peltier has been sening a 
hfe sentence for allegedly killing two federal agents dur- 
ing the Lakota uprising on South Dakota's Pine Ridge 
Resen'ation Ozzy Osbourne obviously was ju.st jok- 
ing w^hen he finished his "No More Toui"s" outing last 
year and announced that he would be nerfonning live no 
more. In one of the shortest tuniarounds in recent mem- 
or>', he says he's now looking for a new band to back him 
when he heads back out on the road later this year. What 
a kidder. 
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Frtnn his Manuet- 
tailon-d suHk to the 
Htlvt r lips of his himts, 
Marty Stuart u t ars 

vountru music 
tradition prttuflly. He 
teas piaffing with the 
legends ichen lie wan 
just a kid. and the 
n t erent version of the 
Fining Burrito 
lirothers' "Wheefs," 

penned hg Chris 
tlillman and dram 
l*anfuns and featured 
on Stuart 's neu- "Lore 

And lAuk" athum, 
brings baek memories 

of the time when 
eountrp and rock 'n 'rati 
first cmssed paths. 



Edited By Peter Cronin 



WHEELS 
Published by Ining Music, Inc. (BMl) 

"When I was about 14 years old, I was play- 
ing with l.*>ster Flatt. and I heai*d the Bmis' 
'Sweetheart 01' The Kodeo' album and this 
i!^\y named Cram Pat-sons." says Stuart, "i 
said. 'Oh my Gml, you can play rock'n'roll and 
lilue^ass ;md crtunti*y music tool' The puilar 
that I now play belonged 
In [late Byrds jjuitarisil 
Clarence White, and he 
was my guitar hero. To 
me. 'Wheels' is like a cou?i- 
to' rock anthem. The line 
that always gets me is, 
'We're not afraid to ride, 
we're not afraid to die." I 
think abfjut (Ii-am. I think 
about Clarence, I think 
about Merle Watson — all these guys that 
were traveling along the same lath that I'm 
on that have (lied — they're gone. I i-emember 
placing at Michigan State with Lester. (Iram 
and Emmyiou IHams] were the o|K'ning act, 
then Lester played, then the Eagles came 
oi]t. Standing onstage and working with Les- 
ter and then watching the Kagles and Gram 
and Kmmy that night, 1 .saw that young i)eo- 
pie were really going to like countiT music. 
Gram and I jammefl some backstage, and he 
was talking about George Jones and Keith 
Richards in the same breath. And he was 
dresse<l like Porter Wagoner. That partinilar 
show changed my life, and I .Aligned on that 
night to play the kind of country music I 
play." 




Sire Is Still Up On The Farm 

Acoustic KROQ Set Electrifies U.K Act 



■ BY JON CUMMINGS 

For many mmlern rock aitists, the 
multi-act Christmas concerts spon- 
sored by radio stations such as KROQ 
Los Angeles and WHFS Washington, 
D.C., ai-e a nice way to cap a .'iuccessful 
year. But for C.K. band the Farni. 
KRtXJ's December 11>92 "unplugged" 
show offered a spark of new life to a 
sagging career. 

"That exiierience was a revelation 
for us." says Fami front man Peter 
Hooton as hLs land prepares for the 
release of its third album, "Hullaba- 
loo," due May 10 from Sire/Reprise. 
"At the time the show came up. there 
were some serious conflicts within the 
band in tei-ms of what direction we 
.should go in. 

"But as we sat in a hotel room re- 




THE FARM: Standing from left. Keith 
Mullin. Steve Grimes. Roy Boulter, Ben 
Leach, and Carl Hunter. Kneeling is 
Peter Hooton. 



heai^sing for a few days, just us and 
some guitars, we realii'-ed what our 
problem was: We had forgotten, about 
the .songs." 

It's easy to understand why the 
Farm's members might have l>een .suf- 
fering a crisis of confidence at that 
time. The Liverpool -ba.*ed band had 
burst onto the scene in 1990-91 with a 
imv of top 10 Bntish singles, "Groovy 
Train" and "All Together Now," that 
blended straight-ahead guitar riffs 
with electronic samples. iLs debut al- 
bum. 1991*s "S|)aitacus," entered the 
U.K. chart at No. 1 and, according to 
Sire, sold more than 1 million copies 
worldwide — including 1(>9,000 in the 
U.S., accoifling to SoundScan data. 

However, the techno-heav>- sopho- 
more effort, "Love See No Coloui-," 
stiffed ujKjn its release in late 1992 
and has sold only 18.000 copies in the 
U.S. to date, according to .SoundScan. 
"We definitely went over the lop in be- 
coming slaves to technology on that 
reconl," Hooton says now. "In hind- 
sight, it pi-obably wasn't the best way 
to follow the fu-st album, but I don't 
think we could have gotten to where 
we ai'e now if we hadn't done it." 

Where tlie Farm is now is in a back- 
to-basics. no-fiills framework that em- 
phasizes guitars and the social and po- 
lilical themes that have marked the 
group's most successful work. "I re- 
ally wish this was their second album," 
says Howie Klein, Sire Records' VP/ 
managing director. "Thei"e wasn't a 
whole lot we could do with ('Love See 
No Coloui*'!, but this one has some re- 
ally great songs that will work on the 
radio. But lieyond that, this album is 
(Ciniihnu'd on }ki(}v -Si) 



Sonic Youth Looks Back To The Future 

DGC Trendsetters Return With Bracing *No Star' 

0h ^r^' 



I BY BRADLEY BAMBARGER 



NEW YORK— Way back when alter- 
native guitar rock was considered 
strictly a l>outique item. Sonic Youth 
was fashioning records of harmoni- 
cally inti-epid "ail core." The band in- 
fluenced a generation of groups in 
much the -same way the Velvet Undei'- 
ground and the Sex Pistols did in dec- 
ades past. Having helped sire such 
commercially explosive acts as Nir- 
vana, Sonic Youth would fmally seem 
set for some of the same platinum suc- 
cess that its offspring have enjoyed. 

With the May 10 release of Sonic 
Y'outh's new album, "Experimental 
Jet Set, Trash And No Star," DGC/ 
Geffen hopes the band's following 
e\'olves from cult to mass. 

"Sonic Youth .should have a much 
broader audience for as good as they 
are and as g(MHl the reci)rds arc." 
says Robert Smith. DGC/t^effen \T of 
marketing. "But I think Sonic Youth 
has great mainstream potential. 
Twelve >'ears of putting indei>endent 
records out and major-lalK'l records 
out, and odd recoi-ds and toujing and 
getting givat pivss and making amaz- 
ing videos — all those things accrue to 
a moment when they really break big 
. . . Sonic Youth's time may be now." 

Unlike the taut, full-()n avant-rock 
of 1992's "Dirty," "Experimental Jet 
Set, Trash And No Star" evokes the 
band's earlier work on SST Recoi'ds, 
particularly' the watei-shed 1987 album 
"Sister." "No Star" is a sparse, brac- 
ingly dichotomous work of "quiet 
noLse" that, with its waj-ward tonali- 
lieji and laconic gi-oove. sfwaks to the 
futui-e while thinking of the past. 

"I think we all have a much more 
unified feeling about thus one than ei- 
ther of the la-st two records, just be- 
cause it came out closer to the way we 
envisioned it," saya guitarist Lee Ran- 
aldo. "W^ith il996's| 'Goo,' we got re- 
ally hogged down in 4X tracks and dif- 
ferent producers and different 
engineers. And 'Dirty' was pretty 
straightfoi-ward, except that it was re- 
ally meticulously done, more meticu- 
lous than any record that we've ever 
done or that we would ever cai*e to do 
again." 

Ranaldo stresses that the band 
wanted to step back from to<iay's digi- 
tally processed sound spectrums to 
achieve a more lo-fi appmach, like that 
associated not only with Sonic Youth's 
|)ast work but also with that of young 
bands like Pavement. Sebadoh. and 
Royal Tinx- "None of that music was 
laboreti over; some of it was done in 
people's bedrooms, even." he .says. 
"And yet, as music, it's really strong. 
That's what we decided to go for on 
this record, to write the songs and rec- 
ord them simply and basically — the 
way tliat good, old rock'n'roll was rec- 
oixletl before [)eople had asti-onomical 
budgets and [could use| ever>' trick in 
the book to make the drums sound 
larger than God." 

"It's a really good Sonic Youth rec- 
ord." says Smith of the Butch Vig- 
Sonic Y'outh co-production. "I like to 
compare it to some of the jazz reconls 
of the late '50s, early '60s. I'm thinking 
of John Coltrane. Those records had a 
groove to them . . . but there was an 
undertone that was always on the 
etige. I Sonic Youth is| alw ays exiJecte<l 



SONIC YOUTH: Lee Ranaldo, Kim 
Gordon, Thurston Moore, and Steve 
Sheltey. 

to do something that's a little bit dif- 
ferent, so in a way theii' creative urges 
are anticipated. This isn't going to dis- 
appoint anyone." 
DGC senices the album's first sin- 



gle. "Bull In The Heather," to alterna- 
tive and college i-adio Apiil 19, with a 
clip, directed by Tamara Davis, going 
to MTV about the same time. The la- 
bel's promotional strategy* for "No 
Star" hinges on a .strong, early pres- 
ence in the stores and on television. 
Because husband and wife band mem- 
bers Thurston Moore and Kim Gordon 
are expecting their first child this 
summer, the earliest the band can 
tour behind the record is 1995, if at all. 

But Sonic Youth's loyal fan base and 
critical cachet should allow the new al- 
bum to pn)s|ier without a slew of live 
dates, according to Smith. 

"Some bands. Sonic Youth among 
them, have toured for virtually ever>* 
record and can afford to take a break." 
says Smith. "R.E.M. didn't tour on 
their last record, and although R.E.M. 
and Sonic Youth aix* at different sales 
^Continued on next jxige) 
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ASCAP streamlines With Changes To Payment Plan 



I BY IRV LICHTMAN 



NEW YORK— As part of its ongo- 
ing reorganization, ASCAP says it 
has made the most deep-seated 
changes in its membership payment 
plan in more than 30 years. 

In essence, the changes are de- 
signed to shift more performance 
royalty dollars to copyright owners 
of hit-s on radio and those who create 
and publish themes and background 
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music on TV and motion pictures. In 
contrast, cutbacks are apparent in 
the symphonic and concert fields 
and in music advertisements. "We 
hope everyone will benefit from [an 
expected] larger pie, but we are 
reallocating how the pie is being sli- 
ced." says ASCAP COO John Lo- 
Frumento. 

The 80-year-oId performing 
rights society, in the midst of a vast 
reorganization since last Sep- 
tember, announced the new plan af- 
ter it was approved by ASCAP's 24- 
member board during a recent an- 
nual membership meeting in Los 
Angeles. 

The payment system's objectives 
are to better reflect the value of dif- 
ferent types of performances to the 
entire ASCAP repertory, to reduce 
admini.'itration costs, and to simplify 
payment rules and procedures. 
These goals are in line with previ- 
ously stated plans to increase the so- 
ciety's efficiency and make available 
a bigger pool of dollars for royalty 
distribution. 

The new plan addresses the four 
performance fee areas: TV, radio, 
general licensing, and symphonic 
and concert. 

Regarding television, ASCAP 
says that TV's new en\Tronment, led 
by the rise of first-run syndication 
and the growlh of cable TV. makes 
determining the relative values of 
the wide variety of music perform- 
ances (e.g., features, themes, back- 
grounds, advertisements) "even 
more of a challenge, requiring 
ASCAP to update its weighting for- 
mula," says a letter dated March In 
to ASCAP members signed by new 
ASCAP president Marilyn Berg- 
man. 

The proposed improvements to 
the weighting formula are designed, 
says ASCAP. to relate payments 
more consistently and accurately to 
the licensing value of TV perform- 
ances. Its main features are in- 
creased crediting for the length of 
time that background and basic 
theme music is performed; reduced 
premium payment for qualifying 
works used in advertisements; and 
revised crediting by time of day to 
refiect audience levels more accu- 
rately. 

With radio, the board approved 
replacement of the Radio Feature 
Award system with a new radio pay- 
ment structure that will add "sub- 
stantially" more funds to hit songs 
than the RFA; generate a 50*^^ in- 
crea.te in the number of hit songs el- 



igible to receive these payments; 
and be funded entirely from radio 
and allocated general licensing dis- 
tributions. 

ASCAP says it expects that sig- 
nificant recent growlh in radio reve- 
nues will enable it to implement the 
new payment structure while boost- 
ing radio payments across the 
board. "In particular," states the 
membership letter, "we expect cata- 
log payments to be up slightly this 
year, and increase further in 1995." 

With general licensing, which in- 
cludes thousands of retail establish- 
ments. ASCAP is departing from 
the practice, born of economic ne- 
cessity, of distributing these reve- 
nues by using a proxy of certain fea- 
tured performances on radio and 
TV. 

To make general licensing alloca- 
tion more accurate in two ways, 
ASCAP will now allocate the reve- 
nues based on actual use of "audio" 
(radio, tapes, or live performances) 
as opposed to TV performances by 
these licensees (in the past, these al- 
locations were not based on type of 
music delivery in the retail estab- 
lishments). Secondly, all types of TV 
music will share in the general li- 
censing revenues; in the past, non- 
feature uses on TV (theme, back- 
ground, jingles) did not receive any 
allocations from general licensing 



revenues. "As a result," the letter 
slates, "more money will be alloca- 
ted to radio and nonfeature uses on 
television." 

ASCAP says that over the next 
five years it plans to reduce its sym- 
phonic subsidy to about 50% of its 
current level, while "maintaining 
the existing special awards pro- 
gram" that targets "significant" con- 
tributions to the symphonic and con- 
cert field. The letter notes that in 
the past decade an ASCAP "multi- 
ple" crediting system has basically 
subsidized this area, establishing 
payments that have "well exceeded 
the parameters of their intended 
purpose." In ASCAP's \iew, its ef- 
forts to increase overall distribu- 
tions will benefit all members, 
including those in the symphonic 
and concert field. 

In line with its long-standing con- 
sent decree, ASCAP's new payment 
plan is subject to review by the U.S. 
Justice Department and, in certain 
instances, federal courts. The 
ASCAP board, however, has told 
members that some elements of the 
plan will be ready in lime for the 
May writer distribution and that 
ASCAP is working to have all 
changes in place for the June pub- 
lisher and August writer distribu- 
tions. 



Fisher Sues Over Live Set 

Encore Labels Tower Are Targets 



■ BY EDWARD MORRIS 

Eddie Fisher, one of the most suc- 
cessful recording balladeers of the '50s 
and early "60s, has filed a $10 million 
lawsuit against Encore Records and 
the Tower Reconls chain in state su- 
perior court in San Francisco. The suit 
alleges the illegal recording, manufac- 
turing, and distribution of one of 
Fisher's live performances. 

The original complaint was filed 
March 7 and amended March 15 to in- 
clude the distributors City Hall Rec- 
ords and Records Limited. In the 
meantime. Tower, in response to the 
plaintiff's request for a preliminary in- 
junction, has agreed to stop selling the 
album at issue — "On Stage With 
Eddie Fisher" — and to surrender all 
pertinent documentation concerning 
its purchase and .-^le of the album. 

Specifically, the suit charges inva- 
sion of privacy, commercial appropria- 



tion, and intentional infliction of emo- 
tional distress. In addition to asking 
the court to award $5 million for gen- 
eral and $5 million for exemplar>' dam- 
ages, the suit seeks unspecified sums 
for statutor>' and special damages. 

Fisher was a top pop artist on the 
RCA Victor label, with such No. 1 hits 
as "I'm Walking Behind You," "Oh! 
My Pa-Pa," and "I Need You Now." 
He continues to work as a concert per- 
former. 

According to Arnold Laub, Fisher's 
Iaw>'er, the singer has authorized only 
one live concert recording, which took 
place at New York's Winter Garden 
Theater in 1961. It Ls uncertain, Laub 
says, where and when the recording at 
issue was made. 

The complaint does not say where 
Encore Records is located or who 
owns it, and Laub told Billboard he 
has so far been unable to discover 
these facts. 



SONIC YOUTH LOOKS TO CATCH UP WITH PROGENY 



(Onitiuut'd fw)n pnredhig fxigf} 

levels, there are certainly similarities 
in terms of audience awareness." 

Heightening that awareness at re- 
tail is the key, according to Ray Far- 
rell, DGC/Geffen director of alterna- 
tive sales. He says the last few 
records put out by DGC have sold 
more through efforts at retail than 
via the aid of a hit single or an MTV 
Buzz Bin clip. "It's based more on re- 
tail visibility than anything else, 
drawing in consumers at the .stores 
. . . We're not waiting for the usual 
radio or MT\' vehicles to get .some- 
thing going. We want retail to be out 



front with this regardless of what 
happens." 

To prime consumers, oversize 
posters ("so unique (thatl people will 
be stealing them," Farrell says) will 
be on display to announce the rec- 
ord's release date several weeks in 
advance. Also, for LP fetishists, the 
album comes out on limited-edition 
blue vinyl a week earlier than the CD 
and cassette release. In addition, 
Farrell says DGC is scheduling "a 
Sonic Youth month" to emphasize 
"No Star" among its Uni distribu- 
tors, with branch contests for the 



most creative Sonic Youth displays. 
There also is a promotion in the 
works with Urban Outfitters, he 
says, in which the clothing retailer 
will play "No Star" in its stores and 
give away items like Sonic Youth but- 
tons and decals. 

For the last album, DGC spon- 
sored a contest through MTVs "120 
Minutes" program to have fans shoot 
their own videos for any song on the 
album. Farrell says the label plans to 
devise a similar interactive contest 
with "120 Minutes" or "Alternative 
Nation" for "No Star." 
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BILLBOARD SPOTLIGHTS 

GOSPEL MUSIC 

From its humble roots to its current prestige, gospel music 
continues to soar to new heights with its ever-increasing appeal 
and expanding audience. The Dove Awards celebrate their 
25th year, honoring those who have revolutionized 
the industry's way of viewing the gospel genre. 

Billboard spotlights this lively and 
inspiring music with: 

• a history of the Dove Awards 
• a look at the growing Christian crossover market, 
• Don Jeffrey's report on retail's growing role 
in Christian music 
• An analysis of the cross-over of the Billboard chart to 
Soundscan and its impending affect on the industry. 

Join Billboard in toasting the past, present and future 
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Russians Seek U.S. Aid 
With New Copyright Law 



Advice on enfokckment: 

The bad ncwn is that the Russians 
have a problem enforcing their new 
copjTight law; the good news Is that 
they are seeking the assistance of 
the U.S. music publishing commu- 
nity to put teeth into the law. 

A delegation of leading repre- 
sentatives of the Russian legisla- 
tive, judicial, and executive 
branches came to New York re- 
cently to meet with executives of 
the National Music Publishers 
Assn. /Harry Fox Agency, to (in 
NMPA/Han*y Fox's words) "share 
ideas and 



seek advice 
and assist- 
ance in struc- 
turing a copy- 
right 
protection 
system." 

"In order to 
re-establish 
its greatness 

as a music copyright producing na- 
tion," noted NMPA/Harry Fox 
CKO/president Ed Murphy, "Rus- 
sia must incix-ase criminal j>enalties 
and establish remedial proce<:lures. 
It should also join the Berne and 
Geneva Phonograms Conventions, 
and truly become part of the world's 
effort to protect creators and copy- 
right holders." 

During its week in the U.S., the 
seven-member Russian delegation 
met with U'.S. Attorney General 
Janet Reno and Justice Depart- 
ment officials, FBI Director Louis 
Freeh, Commerce Secretary Ron 
Brown, acting Register of Copy- 
rights Bartiara Ringer, and Com- 
missioner of Patents & Trademarks 
Bruce Lehman. 



Seefeel. 

Sturgess reports that a number 
of less-recent signees are making 
their marks, either as artists or 
writers with solid covers, including 
Smashing Pumpkins, Domino, 
Shaquille O'Neal, Maria Chris- 
tina, Steve Duberry, and Stacey 
Piersa- 

DeALS: EMI Music has signed J 
Dibbs to a worldwide co-publishing 
deal; his credits include songs for 
R&B, hip-hop. reggae, and gospel 
artisU, including Joe's "I'm In Luv" 
(Mercury). 
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by Irv Lichtman 



"Our 



ACQUISITIONS of late 
have been fearless," says Chrj'salis 
Music president Tom Sturgess. 
"We believe they will make 1994-95 
some of the best years ever, from 
both the creative and financial 
points of \iew'." 

This is how Sturgess says the 
company's year is shaping up with 
new writer/artist signings Madder 
Rose, whose second album will be 
released by Seed'Atlantic in April 
with production by Stephen Street 
(Morrissey, the Cranberries), and 
Tripping Daisy, an Island Red/ 
PolyGram act from Texas whose de- 
but album. "Bill." reportedly has 
sold (iO,000 units. The latter group 
is on a U.S7Euro[>ean lour ami is 
preparing to record its second al- 
bum. 

Another new signing is Love 
Seen, a New York alternative group 
signed by Echo Records, the Chiys- 
alis Music Group's new sister label, 
that is recording its first album; and 
Shuf-\-Dap, a new act signed to 
Giant Records, with an April album 
release planned. "One sings, one 
raps," says Sturgess. 

From the U.K. unit of Chrysalis 
Music, Sturgess also represents 
Sii'e's Aphex Twin and Rollcrstate 
Skinny and Caroline's Thieves and 



EMI also has 
signed Chlow 
Parker for 
worldwide co- 
publishing; he 
is the writer/ 
producer be- 
hind Onyx's 
hits "Slam," 
"Throw Up 
Your Gunz," and "Shiftee," and has 
written and produced for Run- 
DMC and Boss. 

Leeds Entertainment has 
acquired the Bobby Hart share of 
the rock standard "Hurt So Band," 
which he wrote with Teddy Ran- 
dazzo and Bobby Weinstein. The 
song has been a hit for Little 
Anthony & the Imperials in 19(>o, 
for the Lettermen in 1969. and for 
Linda Ronstadt in 1980. 

MCA Music has signed Grammy- 
nominated writer Allan Rich to a 
worldwide publishing agreement. A 
songwriter at MCA Music for six 
years, he received Grammy and 
Academy Award nominations for 
the song "Run To You," recorded by 
Whitney Houston for the smash 
"Bo<iyguard" soundtrack, which has 
reportedly sold more than 2fi mil- 
lion copies worldwide. His songs 
will be included on upcoming proj- 
ects by Gladys Knight. BeBe Win- 
ans, Phyllis Hyman, Christopher 
Walker, Sheena Easton, and Carl 
Anderson. 

Update: The New York-based 
publishing house that comprises the 
Arc Music, Conrad Music, Jewel 
Music, Regent Music, and Sun- 
flower Music catalogs has updated 
its catalog of approximately 1,000 of 
its most important titles, including 
many blues, swing, jazz, and rock 
classics that date back as far as the 
'30s. Also included in the catalog, ti- 
lled "License This!." is ownership 
information on master recordings. 
The company also has made two 
promotional CDs from its catalogs: 
"00 Great Songs Of The 'fiOs" and 
"Christmas In The Air." 

Print on print: The follow- 
ing are the best-selling folios from 
Warner Bros. Publications: 

1. Blind Melon 

2. Eagles Complete 

3. James Taylor Live 

4. Common Thread: Songs Of The 
Eagles 

5. Neil Young, Unplugged. 
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BILLBOARDS WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART 



BY CARRIE BORZILLO 



U ROUND WORK: Cniz Rec- 
ords is tarp:eting college and 
modem rtxrk stations as well as 
clubs with "Belly To The 
Ground," the hardcore debut 
from Ri(r. released March 15. 

With the recent success of fel- 
low industrial rockers Nine 
Inch NaiU, which debuted at 
No. 2 on The Billboard 2(H) 
Mai"ch 26. doors should be open 
for this brand of nwk (see stor>'. 
page H). 




Bomb's Away. Nailbomb. 
the one-off band featuring 
Sepuitura's Max Cavalera 
and Fudge Tunnel's Alex 
Newport, is taking the 
metal market by storm with 
its Roadrunner set "Point 
Blank," released March 8. 
"Wasting Away" is 
garnenng heavy airplay at 
KNON Dallas and WWDX 
Lansing, Mich. 



Ron Coleman, label manager 
of Cru&SST/AIliance, says the 
label seniced radio and clubs 
with three tracks, "Tania," 
"S.\*philis DUler," and "Buried 
Alive." which features label 
owner and arti.st Greg Ginn on 
guitar. 

"It's an in-your-face, hard al- 
bum with catchy hooks that hit 



you over the head," says Cole- 
man. "I think we'll get an imme- 
diate response from c-ollege ra- 
dio and clubs, and once we have 
a .'Story we'll Uike it to album 
rock." 

"Buried AlK e" is (jetting play 
at mfMlem rock outleLs WDRE 
I^ng Island. N.Y., and KDEO- 
FM Honolulu, anti at album rock 
WTTS Indianaiwlis. 

A club tour with Ginn. which 
concludes May 15. .should al.so 
help e.xpose the new San Pedro. 
Calif.-based Itand. 

Coleman says the 
lah(.>l also is conduct- 
ing a cassette-mail- 
ing campaign to 
mom-and-pop stores 
an the tour route. 
"We're not going for 
the big splashy cam- 
paign with a big 
budget. We're just 
tr>ing to work it to 
people we think it 
can start t« sn(mi)all 
with." 

Ads are iiinning in 
fanzines such as 
Slap, Fringe Bene- 
fits, ('hyme Flys. 
Tongue Bath, and 
the Pit Report. 

Freddy's not dead: a 

fiill six months after its Sept. 28 
release. Capricorn (|uintet the 
Fredd>' Jones Band is closing in 
on the Heats^ekers chart with 
its debut, "Waiting For The 
Night" Without the benefit of a 
\ideo, the Chicago-based south- 
em rock act is the No. 13 best- 
selling Heatseeker act in the 
Mountain region. 

Capricorn, which recently 
ended its distribution deal with 
WEA (Billboarri. Feb. 19). is e.x- 
pected to use new marketing 
strat^es in conjunction with its 




Devilish. Mute/Elektra's Inspiral Carpets plays its first U.S. date 
in two years Wednesday {30) for a WFNX Boston-sponsored 
charity event. Mute will mail hats and T-shirts to radio and retail 
to promote the band's March 22 release, "Devil Hopping." 
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ID. Bl| Htt6 Todd/Uonilm. Sitter Sweelly 



new distribution agreement 
with RED. 

A two-month tour with Giant 
alternative rock act Big Head 
Todd & the Monsters creat- 



ing region -by- region sales 
spurts. The tflur, which began 
Feb. 25 in Colorado Springs. 
Colo., continues through April 
with stops in California, Ari- 



zona. Texas. New Me.xico. Utah, 
and WyiHning. 

DaVE'S WORLD: If the re- 
sults of the Dave Matthews 
liand's rec-ent Colorado appear- 
ances are any indication, it looks 
like the band's major-label de- 
but will meet with a warm re- 
sponse. 

After playing in Boulder 
.March h and 10, Fort Collins 
March it, and Breckenridge 
.Mai-ch 12. the Chariottosville, 
V"a.-based band's Bama Rags 
debut live jilbum. 
"Rememl)er Two 
Things," became 
the No. S best- 
selling Heat- 
seekers album in 
the Mountain re- 
gion March 2(i. 

The CD-5 "Re- 
cently" was 
issued Feb. H by 
Bama Rags to al- 
bum alternative 
and album rock 
ratUo. Tlie band is 
beading into 
Bearsvilte Stu- 
dios in New York 
state, where it 
will record its de- 
but studio album, 
to be released by RCA in Sep- 
tember or October. 

"Prior to the CD. fans fmssed 
around bootlegs of the shows 
from friend to friend." says Tom 
Derr. R( -A dircfctor of artist de- 
velopment. "It's just a grass- 
roots approach to getting them 
out." 

The band, which mLxes jazz 
and world music with dance and 
folk Ix^aLs, complett^ with violins 
and sa.\ophone, includes BET 
house drummer Carter Beau- 
foni. 



I ID BITS: E-x-Mary's Danish 
guitai'u^t David King and dnim- 
mer James Bradley Jr. have 
joined forces \sith e-x-Rcd Hot 
Chili Peppers guitar tech Rob- 
bie Allen to form the Memir>- 
Reconls l>and Rob Rule. "She 
Get-s Too High." from the sell-ti- 
tl«! album due May 17. will be 
the first track from the (juinteL, 
which lists '"fls southci-n rock 
and blues among its influences 
. . ."Moving On Up," the video 




Victoria's Secret. After 
penning hits for Garth 
Brooks, John Michael 
Montgomery, and Tanya 
Tucker. Victoria Shaw turns 
her attention to her own 
wori<, "In Full View." due 
July 19 on Reprise. She will 
play dates with Brooks & 
Djnn on the Jim Beam Club 
tour in May. "Cry Wotf" hits 
country radio April 12. 



from U.K. dance favorites M- 
People. was No. .'i on the Box 
for the week ending March 18. 
The act's new album, "Elegant 
Slumming." is due on Epic in 
May. 

Additional re}xtrting ims pro- 
vided by Hreti Atwood with as- 
sistance by SUvio Pietroluongo. 
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Kashif Makes Mark As An Educator 

Producer Teaches At UCLAj Mulls New Album 



I BY DAVID NATHAN 



The Place To Be. Between concert dates, Will Downing filmed his latest video 
"Love's The Place To Be." the title track of his debut Mercury album. Pictured 
at the shoot, from left, are Bruce Garfield, Downing's manager; Downing; Larisse 
Bell, director; Arturo Smith, director of photography; and Steve Willis, video 
producer. 



LOS ANGELES— ^Tiile he hasn't re- 
leased a new album since hi.s .self-title<i 
set for Arista Records in 1989, 
Grammy-winning producer/wriler/ 
musician Kashif has remained busy as 
an educator, passing on what he has 
learned in the industr>' since starting 
ait a teenage member of the classic 
funk band B.T. Express. 

Kashif, who relocated from Hawaii 
to the West Coast in 1992. can be 
found in the college classroom on a 
weekly basis, teaching eager students 
at UCLA about the inner workings of 
the business. 

The three-month course, tagged 
"Contemporary Record Production 
With Kashif." kicked off Jan. II and. 
in addition to discussing a vaiiety of 
relevant topics {including publishing, 
songwriting. promotion, and the legal 
aspects of working in the industrjO, 
the course has featured guest |)er- 
formances by noted musicians like 
keyboardist Greg Phillinganes and 
guitarist Paul Jackson Jr. 



Spirit Moves Scott 

Rappers Raise Ire, 

Spirited return: Poet supreme Gil Scott-Heron 

showcased his talents for a atanding-room-only crowd at 
the Troubadour in Los Angeles recently and had some 
strong words about today's rap music artists. 

"They need to study music," said Seott-Heix)n, whose 
first set in a dozen years. "Spirits," has arrh'ed from TVT 
Records. "I played in several bands before I began my ca- 
reer as a poet There's a big difference l)etween putting 
words over some music, and blending those same words 
into the music." 



-Heron To Tallc Rap 

Gaines Wins Praise 

released simultaneously with an Al B. Sure! cover of the 
Al Green classic "Still In Love With You." The B side to 
the Sure single Is H-Town's "Part Time U)ver." Other fa- 
miliar names on the album are 2Pac, Aaron Hall, Snoop 
Doggy Dogg with Tha Dogg Pound Gangstas, and 2nd 
n None. The set also features several promising new re- 
cording acts that will no doubt get lots of exposure. Some 
of them include Sweet S^le, the Lady Of Rage, Nate 
Dogg & Warren G, and Lord G. Sujxjrvising producer is 
Dr. Dre. 



Jgffjfflilll 



Heron says there are a 
few skilled rap acts out 
there, but many rap about 
themes that are not truly 
close to their heails. 

"There's not a lot of hu- 
mor," he says of rappers' 
lyrics. 'They u.se a lot of 
slang and cottoquialisms, 
and you don't really see in- 
side the person. Instead, 
you just get a lot of postur- 
ing." 

One young artist of whom Scott-Heron speaks highly is 
Reg E. Gaines, who was one of several spoken-word acts 
sharing the bill with Scott-Heron. 

"Despite the fact that he has natural talent, [Gaines] still 
indicated that he had an open mind and was willing to 
learn." Scott-Heron said. 

Gaines' debut album on Mercur\' is titled "Please Don't 
Take My Air Jordans." Much like Scott-Heron, Gaines of- 
fers a collection of rh^lhm-lKicked tracks with deep, candid 
sociopoUtical musings. W^e both men touch on many of 
the same general problems that continue to plague our so- 
ciety, the generation gap bctwxH3n the two provides enough 
of a difference to WTirrant picking up both of their CDs. 

SlAMMM DUNK! Death Row/I nterscope has a winner 
with the soundtrack to "Above The Rim." This star-stud- 
ded, 21-track set kicks a cutting-edge sound and features 
hardcore rap and new .school R&B. SWT leads off with the 
first single "Anv-thing," a f\mk>- midtem|)o groove that was 




by J. R. Reynolds 



MrTIST Development: 
Perspective Records threw 
a private party for its new- 
female quartet For Real in 
the upstairs room at the 
club Tripps in Los Angeles, 
where promoter Byron 
Nelson hosts his Thursday 
night theme set, N The In- 
dustry. Twice during the 
evening, For Real took the 
main stage area in the 



downstairs atrium and wowed clubbers by performing sev- 
eral tracks from the group's debut album, "It's A Natural 
Thing." 

Despite being a freshman act For Real performed with 
veteran sav\y. smoothly executing its choreographed (al- 
beit simple) moves w^iile blending near-perfect hannonies. 
Their moot! was refreshing, warm, and friendly. In the in- 
timate ixx)m. the four ladies interacted well with the audi- 
ence and generated a strong positive response. 

Back TO SCHOOL: Black college broadcasters are con- 
verging on the Clarion Hotel in Atlanta Friday and Satur- 
day (1-2) for the Kith annual Black College Radio confer- 
ence. More than 100 colleges and universities are expected 
to be represented. Topics scheduled for discussion include 
funding, sales tips, and public awareness camjjaigns, as 
well as pi-ogramming, pi-oduction, and management strate- 
gies. For registration information, contact convention 
chairman Lo Jelks al F^lacl^ College Radio in Atlanta, 




Among his other projects, Kashif 
recently acted as music director for a 
television pilot featuring Diet Pepsi's 
"Uh-Huh Gids." Pictured are Gretchen 
Palmer, Meilani Paul. Kashif. and 
Dadene Dillinger. 

A recent field trip to Winsonic Stu- 
dios in Los Angeles gave students an 
opportunity to witness on-line produc- 
tion first hand. 

"After I went out on a lecture tour 
of colleges around 1987, 1 realized how 
little most people knew about being in 
the business." says Kashif, whose ini- 
tial production work with Whitney 
Houston in 1985 resulted in her first 
pair of hits, "You Give Good Love" and 
"Saving All My Love For You." 

Says Kashif, "New artists make 
clas.sic ern)rs IxTause there's so much 
information that's veiled in this cloak 
of secrecy. In the class, I get to walk 
students through the entire process of 
recording." 

Hussein Khashoggi (son of interna- 
tional financier Adnan Khashoggi), 
who is one of 48 students in the class, 
says, "Since Kashif is a successful pro- 
ducer and artist, he gives us the ad- 
vantage of seeing both sides of the 
process. He's explained exactly what 
the role of a producer Is, how much is 
involved, and what a producer expects 
from artists he's working with." 

Buoyed by the respon.se he has re- 
ceived from the classes, Kashif says he 
is seeking other ways to educate fu- 
ture producers, songwriters, and art- 
ists, including a 900-number informa- 
tion senice. 

"If someone's getting ready to sign 



a publishing deal, they can call the 
number, ask their questions, and get 
a response." he says of his planned 
Recording Industry' Information Ser\'- 
ices line. The senice is expected to be 
fully operational by fall. An intensive 
four-day seminar, o[X'n to the general 
public, also is being planned. 

Kashif also is working on a book, 
tentatively titled "Helpful Hints: 
Ever>'lhing You Better Know About 
The Recording Industrj'," which is 
slated for publication in late 1994 or 
early 1995. 

While his focus on education contin- 
ues. Kashif is working on a number of 
musical projects. Late last year, Zoo 
Entei-tainment i-ecording act Coming 
Of Age hit the top 20 on the Hot 
R&B Singles chart with "Coming 
Home To Love," produced and co- 
wiitten by Kashif. 

Currently, Kashif Is finishing sides 
for Ana Rodriguez, a 20-year-old, 
Miami-based R&B/pop vocalist who 
had a pair of hit albums in Japan in 
the late '80s for Columbia Records. 
He also is mulling offers to work with 
a couple of noted instrumentalists. 

Of plans to return to recording 
himself, the multifaceted musician 
notes, "I worked literally nonstop 
from 1974. when I was with B.T. Ex- 
press. I began a hiatus from record- 
ing in 1990 so that I could look at my 
future. 

"It was a time of self-discovery, and 
I decided I didn't want the pressure 
of just getting a new deal. I wanted 
my career to lake its natural course — 
I had 10 years of ever>'body wanting 
something from me. I decided if I was 
going to do another solo record, it 
would be on my terms." 

Accordingly, Kashif — whose cut- 
ting-edge technological wizardry 
marked his early albums for Arista — 
is completing work on an instrumen- 
tal jazz album. Noting that the five 
Grammy nominations he received 
during his five-album tenure with the 
label (which began in 1984) were all 
for instrumental work, Kashif says, 
"It makes sense for me to focus on the 
instrumental side of my music. That 
seems to be one of the aspects of what 
I do that people really eryoy." 




Strong Message. EastWest recording act Sudden Change spoke to students at 
the Jefferson House Middle School in Elizabetti. N.J., about staying in school and 
keeping a positive mental attitude. The duo's debut single is titled "Comin' On 
Strong." Joining Jessie, left, and Katia is retired NFL player Al Dixon, center, who 
joined Sudden Change at the lecture. 
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RESULTS. 

That's what you gel Ifom your ad in 
Bitlboard's Classified Section 
In its lOOlh year. Billt>oard has a 
responsive readership o( over 200.000 
influential decision makers worldwide- 
Known as THE SOURCE (or Ihe music. 

video and home entertainment 
industries. Billboard has developed its , 
reputation, loading the world in induslry ' 
news, and always reporting il fi^, ''■ 
If you have a position to fill, a product or' 
service to sell, or any other classified ' 
related item to advertise, Billboard's 
Classified section gives you the most 
effective and most extensive market - 
contacts, i 
Get Results Call today. 'f 

1-800-223-7524 (Toll Free) .'fi 
212-536-505S (Fax) v 
212-536-5174 (Direct line) 

Bitlbudrd tljisifii'd *' 

15 n BfOddway 
Npw York, NV 10036 

Altn:|effSerraUe 



All Smiles. EMI/ERG hosted a reception and lislening party for anist Dianne 
Reeves to celebrate the debut of her album "Art And Survrvai." The jam-packed 
event was held at the St. James in Los Angeles. Pictured at the affair are Reeves, 
left, and actress Angela Bassett. 




super summit conference Villi 



Pfl[HliLlliil lEI 



In conJuncliDn uiilh llie Impacl Super Summit [onlerence VIII. Impact and fiillboard 
bring pu a ¥er(i special event., TIie lletuinrliing Fair fart leuu 

It is the premier event tor -Blacli Husic -RliO ladiu -Blacli letail -Blatk Hrtists 

•Catile n -Sung lllriters -Illusic Publishers -IIIanajEment Pirms -Entertainment Laumers 

-Trade Publications and Drganizations! 

[ummilted to encellence and lostering cnntinuDus groujih in Ihe Blach Entertainment Industrie, 
ever 100 060 Oadiu Programmers and lOusic Directors and over 7S Independent Oelallers mill 
gather to participate in the conterence. 

Joii us ni leet Die-in-iiie mith the leaders aid decision nahers it these tielis. 

fgu can mahe a dillerencel 

Oetuiorhing Fair" Saturdajji Opril il] 
[onferencE- Thursdaii Opril 21 thro Sunday. Opril 



For Super Summit registration call IIOPOET at (215) Sui- 
tor The Oetuiorhing Fair, call Suzanne Oaptisfe 
at Oillhnard. (212) 5]li-S27l 



BilllM«rd 



TERRI ROSSI'S 




riECORD-BREAKING RFXORDS: R. Kelly's "12 Play" (Jive) establishes 
a new reconi (or the most weeks at No. 1 on the Top K&B Albums chart. 
Both the soundtrack for "The Bodyguaifi" (Arista) and "The Chixinic" by Dr. 
Dre (Death Row) ix'i^ed at the top of the chart for 8 weeks. "12 Play" racks 
up it-s ninth week, and unless a new release debuU at No. 1. it couki hokl the 
top for some time. 

"Bump N" Grind" holds for a sixth week on the Hot R&B Sinffles chart, 
with a margin of :M over the next record. "Bump" rank.'i No. 1 at of the 
75 monittuxHi stations use<l for the singles chart. Six weeks at No. 1 only ties 
"Bump" uith "Gangsta Lean" by DRS (Capitol). The ivcoixl holder in the 
BDS/SoundScan era ivmains "I Will Always Love You" b\- Whitney Houston 
(Arista), which held for 11 weeks. "Right Here/Human Nature" by SWV 
(RCA) was at the top for seven, and Silk's "F^reak Me" (Keia) was No. 1 for 
eight (The one recoi*d that we can be ceitain woultl have been the real one 
to beat — if. during the summer of U>92. the R&B chart"* had been compiled 
with BDS and SoundScan data — would have been Motown "s "Knd Of The 
Road" by Boyz II Men. It broke EMs Presley's record on the Hot 100; that 
fhart had already begun using BDfi^oundScan data by that time. 

In the R&B Aiqilay Monitor. "Bump N" Grind" is No. 1 on the R&B/Main- 
streain and Top 4d'lih\1:hm-crossover charts. Holding firmly at the top of the 
Most-Played Rap Tracks chart, also in the Monitor, is "Whatta Man" by Salt- 
N-Pepa (Next Plateau). It has been No. 1 for 7 weeks. R. Kelly and Salt-N- 
Pepa are scheduled to go on tour t<^ether. starting at the end of April. K7 
will join the torn- for some dates. This seems like one show you wouldn't want 
to miss. 

G REATEST GAINER/AIRPLAY: This week's award winner Is the most un- 
usual record on the singles chart. You guessed it— it's the double-artist single: 
"Part Time Lover" by H-Town and "I'm Still In Love With You" by Al B. 
Sure! (Interscoix?). from the .soundtrack to "Aliove The Rim." Had the totals 
not been combined, H-Towti would have earned this honor purely on the 
strength of II*; invn airplay jwint increase. The order of the titles is switched 
because H-Towti'r points are greater than Al B. Sui-e!'s gain this week. "Still" 
has acti\'ity spread over a larger number of charts, hut where H-Town Is in 
i-otation. it is really in rotation. It has top 10 play at WQUE New Orleans, 
K,JMZ Dallas. WQMG Greensboro, N.C.. an<l KMJQ Hou.sUm. "Still" Is top 
10 at WFXA Augusta, CJa.. and is getting airplay on ahnost t\rice the number 
of stations. I told you this was going to he interesting t() watch! 

Greatest GAINER/SALES: The Greatest Gainer/Sales awai-d goes to 
the single that makes the greatest increase in sales points uitd Is not in the 
top 20 on the chart. Actually, this week the tw^o biggest gainers on the entire 
chart wei-e singles by Keith Sweat and Hea^y D., but the award goes to Toni 
Braxton's 'Tou Mean The World To Me" (Aiista) due to its placement on 
the chait. 

FyI: "Never Without You" by Mariah Cany (Columbia) earns a bullet at 
No. 8 on the singles chart due to an increase in airplay points for its B side 
and an increase in sales. On the sales-only chail:, "Nevei"" moves backward 
from No. 8 to No. 9. but is bulleteti because it meets this week's criteria and 
helps the song maintain its bullet on the overall chait. 



lOTRU 

SINGLES. 



1 


? 
s 


s 

> 


TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 


1 




1 


LOVE COMES AND GOES 

EO 0 C * DA Bun OOGS (MERCURY) 


2 


12 


3 


HOW DO YOU HEAL A BROKEN- 

CHRIS WALKER (PEHOULUM/ERG) 


3 


u 


3 


UPTOWN HIT 

KURIOUS (COIUMBM) 


4 


21 


2 


SKOUNOAELS GET LONELY 

DfiS (CAPITOt) 


i 


1 


4 


BAKNAFFEK 

DAS EEX (EASTWEST) 


6 




I 


1 GOT CHA OPM 

BLACK MOW (WRECK,. NERVOUS) 


7 




1 


HOW ABOUT SOME HARDCOKE 

MOP (StLECl) 


t 


3 


5 


ANNIVERSARY 

GERALD ALBRKiHT (ATLANTK) 


9 


24 


4 


STREET LIFE 

iNTtlDGENT MOOOLUM fTUEF BREAK) 


10 


7 


IS 


SHORT SHORTS 

RAMEEM THE DRUM (Lfl/BELUMARK) 


11 




I 


THE BELLS 

COLOR ME 8A0D (fjiANT/REPRSE) 


a 


13 


s 


A LITTLE LOVE 

KOLORZ (5COTTI BROS) 


13 




1 


BACK IN THE DAY 

ILLEGAL (ROWT/ARISTA) 



1 


LAST WELH 


1 WEEKS Oh 1 


TITLE 

ARTIST (LABEL /DISTRIBUTING LABEL) 


14 


15 


2 


PISTOt-GRIP-PUMP 

VOl UMF 1 0 (RCA) 


15 


It 


3 


HUSH HUSH TIP 

N-TYCE (WLO PITCH/ERG) 


It 




1 


1 WANT TO THANK YOU 

ROeiN S {BtG BEAT/ATLANTO 


17 




2 


TNEGLOCK 

w:kx)S(Epic) 


11 


9 


9 


CHOOSE 

CaOR ME BAOO (GIANT /RSPRtSE) 


19 




1 


TAKE IT EAST 

Dt8ELAM(ATLANrK:) 


20 


25 


9 


DO YOU WANNA GO PARTY 

KAT (LFE/BCLLAtARK) 


21 




2 


FREAKS 

OOUGE FItESH (GCE STRCFT/SLANO/PLG) 


22 




1 


DONT STOP (HEY HO) 
f UMKAHAtVLIHZ (BASIX) 


23 


20 


4 


TAKEFTOfF 

SAM THE BEAST (SMEN) 


24 


17 


3 


DO THE BOOTY HOP 

95 SCHJTH (V(RAP.K>(I8AN) 


25 


19 


3 


NKE AND LOVELY 

SHAGGV (WtGIN) 



Bubbltn« Unc 
which have n 



ir hsu th* lop 25 Mnfln undar No. 100 
tyelctarted 
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Biliboad HOT R&B SINGLES 

FOR WEEK ENDING APRIL 2, 1994 ■ ■ ^9 ■ ■ ■^PSBV ■ ■ ■ ^Pl 



COKIPILED FROM A NATIOHAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES 
COLLECTED. COMPILED, AND PROVIDED BY SoundScan 

lllllll 



THIS 
WEEK 


USI 
WEEK 




z 

o 

5 o 


TITLE ARTIST 

PROWJCER (SWCWRIItR) LABEL k NUMBER'OSTRIBUIINC LABEL 


1 


1 


1 


9 


* * * No. 1 * * * 

BUMPN'GRIND CmUmml *R KELLY 


2 


2 


2 


17 


U SEND ME SWINGIN' ♦ MINT CONDITION 

MINT COSDITION IK.LEWISl ICI (T) PERSKCTtVE 7439 


CD 


5 


12 


4 


FEENIN' ♦JODECI 

0 SWING 10 SWING) <C) IT) UPTOWN H824)Wt:A 


4 


3 


3 


12 


GROOVE THANG « ZHANE 

NAl>GHri' BY MATURE (NEUFVILU-N/WGHTY BY NATURE.RUSHEN.MIMSl IC) (01 IM) (Tl ILLTOWN Z22ft1rfOTOWN 


CD 


6 


8 


6 


I'M READY ♦ TEVIN CAMPBELL 

BA8YFACE.D SIMMONS IBABYFACE1 (CI (0) (V| QWEST IB^fi^WAANER BROS 


CD 


11 


16 


5 


THE MOST BEAUTIFUL GIRL IN THE WORLD ♦ PRINCE 

PRma IPfilNCEl (CI (D) m NPC 7Z514«EUMARK 


7 


4 


4 


13 


WHATTA MAN • ♦ SALT-N-PEPA FEATURING EN VOGUE 

H AJOfi (H AJ{)R,D-CHAWrofiO.C,J*MESI IQ (Tl (VI (Xl NEXT PLATEAU/LONDON 857 39<VPl(j 


CD 


8 


14 


9 


NEVER FORGET YOU/WITHOUT YOU • « MARIAH CAREY 

BABYFAC€.M CAREY.O.MMMONS (M CAREY eABY'Af El |CI (01 IM) (Tl (VI (XI COLUMBIA 773S8 




7 


7 


14 


I'M IN THE MOOD ♦ CE CE PENISTON 

SOULSNOCK.KARUN (S NWOLAS.B SltBEY.SOULSHOCX.KARUN.CinFATHERI (C> (Ml (T) (VI AiM l34f^PFRSPECTiVE 


® 


13 


18 1 14 


SO MUCH IN LOVE ♦ALL-4-0NE 

a ST CI AtR.T O'BRIEN UAOSON.STRAJGIS.WILIIAMS) ICl BLITZZ 87271.AILANIIC 


11 


10 


9 


10 


BECAUSE OF LOVE ♦ JANET JACKSON 

J JAMJ LEWIS.; JACKSON IJJACKSOftJ -HARRIS lll.T .LEWIS) (C) (T) (V) (X) VIRGIN 38432 


OD 


15 


11 


7 


RIBBON IN THE SKY * INTRO 

N.HODGE (S morris; (CI (T) ATLANTIC 87269 


(3D 


17 


20 


g 


TREAT U RITE * ANGELA VITINBUSH 

C BOOKER !C BOOKER! (C) (Ml (T) ELEKTRA 64562 


(H) 


22 


41 


3 


HOW DO YOU LIKE \T> * KEITH SWEAT 

K.SWEAT.F SCOTT (K.SWEAT.F SCOTTl (CI (M) (Tl <XI aEKTHA 64555 


IS 


14 


15 


11 


STAY ♦ETERNAL 

N LWIS (M STEVENS.B KHOZOURI) (Cl (M) (Tl (XI EMI Ml 13/tRG 


(S) 


21 


24 


7 


AND OUR FEELINGS * BABYFACE 

BAfii- .-. t 1 3 D SIMMONS (BABYFACE.D SIMMONS) (CI IV) EPIC 77394 


17 


9 


6 


12 


(LAY YOUR HEAD ON MYl PILLOW ♦ TONY! TONI! TONE! 

TO«Y!TONI TONE' (T CMRISTIAN.O.Wir,ail..^ H WIGGINS) ICI (V) WING 858 26<VWtRCURY 


(H) 


18 


22 


10 


BELIEVE IN LOVE TEDDY PENDERGRASS 

CALLOWAY .CALLOWAY PENOESGRASS (CAUOWAY,CALL(WAY.PENOEHGRASS.BECKHAW| ICI (Tl QEKTRA 64574 


u 


12 


10 


19 


CRY FOR YOU • ♦ JODECI 

D.SWIMG (0 SWING) (C) UPTOWN M723)WCA 


/MAN 


31 


54 


3 


GOT ME WAITING ♦ HEAVY D. & THE BOYZ 

P ROCK (HEAVY 0 P ROCK) fC) (H UPTOWN !j481"j.MCA 


21 


19 


13 


10 


GIN AND JUICE ♦ SNOOP DOGGY DOGG 

OR ORE ISNOOP DOGGY OOGG.OR ORE) ICl (M) 11) (XI DEATH ROW.'INIERSCOPE gBiiaAILANTiC 


® 


25 


29 


8 


PLAYER'S BALL ♦ OUTKAST 

iHi-.A). NLi ^fc (OUtKAST OP()*-ll.:ED N0I2E) IC) (M) (II (XI WFACE 2-406aARISTA 


23 


23 


28 


8 


IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) « ME'SHELL NDEGEOCELLO 

ABETTStM NBEGEOCtLLO) (C) (0) (I) (V) (X) MAVERICK? IRE ia325«EPRISE 


24 


16 


5 


15 


UNDERSTANDING • « XSCAPE 

J DUPR' M SEAL (M SEAtl (Cl (V) SO SO DEF 7733aCOtUMBIA 


23 


24 


19 


26 


CAN WE TALK • * TEVIN CAMPBELL 

aABYTACE.O.SIMMONS(aABYrACE.DSJMMONSl (O (D) (VI QWCSI 1834&WARNERBR0S 


2( 


27 


25 


16 


CANTALOOP (FLIP FANTASIA) • * US3 

G WILKINSON.M SIMPSON (HANCOCK.REUY.WILKINS.SIMPSONI (Q (T) IV) (X) BLUE NOTE 44945WIP(T0L 


27 


20 


17 


13 


WHEN A MAN LOVES A WOMAN ♦ JODY WATLEY 

ART & RHYTHM U WATLEY CAMPBELL) (C) MCA 54793 


28 


28 


34 


8 


GONNA LOVE YOU RIGHT (FROM "SUGAR HILL") ♦ AFTER 7 

hAwtr'SiKANLif. ki:,.- iriLHWCAREtl (0 (0) BEACON lOOO&f OX 


» 


26 


21 


24 


NEVER KEEPING SECRETS ♦ BABYFACE 

BABYf ACE.L A RElD.D SIMMONS (BABYFACE) (Cl IV) EPIC 77264 


(D 


36 


50 


J 


UKcAM UN UNcMVItK ♦ 1 Fit UKAi^lU NLW FltAVItb 

BRANDNEWMEAVIESID AUSDN.N DAVENPORT) (C) (M) EI) DO DELICIOUS VINYL 9832 1 itASTWtST 


(D 


33 


31 


8 


I'M OUTSTANDING ♦ SHAQUILLE O'NEAL 

E SERMON ID aT,( .F SEP).flO«.R ROACMFORD.H CALHOUN.AtARQfiOUSH. ) fL.IS.L E.WUOf. .Ci iToJI IIYF 4??0: 


32 


34 


32 


9 


YOU KNOW HOW WE 00 IT ♦ ICE CUBE 

Q O III IfCE CUBE.Q D Mil (Cl (Tl PRIORITY 53847 


33 


32 


28 


18 


DUNKIE BUTT (PLEASE PLEASE PLEASE) * 12 GAUGE 

K.EVANS.D MCHERY.D GRIGSBYIi PINKNEY.RGORDONI |C1 (T) IX) STREET LIFE 75373,SCOTn BROS 


34 


30 


30 


8 


A DEEPER LOVE (FROM "SISTER ACT 21 ♦ ARETHA FRANKLIN 

C»C MUSIC FACTORY iDCC.F R ClIYILLES) iCl IMi (Tl |X) ARISTA | 2657 






69 


3 


* * * Greatest Gainer/Sales * ★ ★ 

YOU MEAN THE WORLD TO ME ♦ TONI BRAXTON 

l.fl ftEID r!/.i;vrflC( n MMMO-.., l RF' J,;5.\(iY> >\Ll r. -dMMi/t,.' iO m L*FACf -^-IOWARISTA 


(M) 


40 


46 


7 


COMIN' ON STRONG ♦ SUDDEN CHANGE 

DA- MrC PROrEyi.) ;MOND£3T1N,MONOESTIN,P!NA»D, DAVIS, DA" MIC WtOFESAH WAMAM) O EASTWfST 94334 


37 


29 


23 


17 


ALWAYS ON MY MIND ♦ SWV 

B AMOnOAN IB A MOftGAN.R WLSON.O.SOOn) IC) fDI {T! RCA 62738 


(S) 


48 


71 


5 


BORN TO ROLL ♦ MASTA ACE INCORPORATED 

ASE 0N£ 0 at.ifi A A HK'JiVN E MCIM&5H,T.J.KELSIE) lO (M) m OaiCIOUS VINYL 983 ] 5'^ ASTWEST 


39 


37 


38 


5 


JUST ANOTHER OAY ♦ QUEEN LATIFAH 

S I.D. tD.OWENS.APACMEl IC| (M) m iXl MOTOWN 2233 




45 


55 


3 


MY LOVE MARY J, BLIGE 

R HAll \K flRfFwr n HAlt 1 II) UPTOWN W70'J-,.MCA 


41 


33 


47 


4 


ELECTRIC RELAXATION (RELAX YOURSELF GIRL) ♦ A TRIBE CALLED QUEST 

A fRIBt LALLEU UUtST U DAVIS.A MUHAAtWAD,M.rAyiOR> '"Ci fTl iXI JIVE «I79 


® 


47 


64 


3 


PUMPS AND A BUMP ♦ HAMMER 

QAi.iE'ViirAM HAMMER I-"WMER D jECE DUECE.BAILLEBGEAU.CUNTON.SHIOEBj iCI (Ol !V;. f. ANT l82;aPfPRiS£ 


43 


42 


43 


7 


MASS APPEAL ♦ GANG STARR 

I: J ^VifMifF. r.tiRij IKELAM.C MAUTIN) ICHT) CHRVSAUS Ml 1 l^RG 




35 


27 


10 


IT'S ALL GOOD ♦ HAMMER 

i-ASiMtR lui v.'HOlf qiMAMMI '^THEWMOlE'i'.DF.JCFMUCEl (CHO) fT) (VI GiANT lS2;iyREPfiiSE 


4S 


38 


35 


23 


BETCHA'LL NEVER FIND ♦ CHANTAY SAVAGE 

I'll-Lf ¥ :i. L/i./.iif i I'ltftlFV) ICl i D f,?(>b?:BCA 


® 


51 


52 


1 


C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) ♦ WU-TANG CLAN 

PRINCE RA^E£M (WU TANG CLAN) (M) (T) (Xl LOUD $2766'/RCA 


® 


62 




2 


* * * Greatest Gainer/Airplay * * * 

PART TIME LOVER/I'M STILL IN LOVE WITH YOU H-TOWN/AL B SURE' 

Al ■! r-.i ' r , ■ ' r\ lACASOW UTCMElLSViiNG.r'EABiCVVl (Cl DCATFI ROW/INIFRSTi'tf ^^."'H "i AT, .V.Tli: 


® 


55 


70 


4 


ROUND AND ROUND * GLENN JONES 

GJOht R WATKISS iG JOM I R WATKINS) iC) ATIANTIC 87265 


® 


54 


57 


4 


SOMETHIN' TO RIDE TO (FONKY EXPEDITION) • CONSCIOUS DAUGHTERS 

PARIS (PARIS) (C) SCAAFACE S38SI/PRIORITY 



THIS 
WEEK 




2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SDNCWHITSR) lABa « NUMetfc'DlSrfilBUUNG LAME 


90 


50 


51 


7 


YOU DONT LOVE ME (NO, NO, NO) ♦ DAWN PENN 

STEELV.CLEViE ID PtNM <0 (Tl W) BIG BEAT 963 1 1 lAILANTIC 


51 


41 


33 


17 


VOU DON'T HAVE TO WORRY ♦ MARY J, BLIGE 

E.FERfiELL .•ilAY.WHlTTINGION.eROWNWESLEY.ByBHi'Ti rC , i ■ UPIOWN ■■ ■■ 'X.^ 


92 


49 


45 


9 


TELL ME WHERE IT HURTS ♦ GUESSS 

M J POWELL [A MASON.T.MASON.M POWELL) (C) WARNER BROS 183Q3 


® 


57 


60 


6 


STIR rr UP (FROM -COOL RUNNINGS") DIANA KING 

J BftALtWER (B MABLm <C) Cfl CHAOS JJ32b,XXH.Wm 


54 


52 


40 


11 


QUIET TIME TO PLAY ♦ JOHNNY GILL 

J.JAM.T.LEWtS ; J HARRIS 111 ^ UWIS.M HnRi'jN- . , MOTOWN 2236 


® 


61 


76 


4 


WHEN 1 NEED SOMEBODY RALPH TRESVANT 

J.JAM.T Lf y< S : 1 HARftI?, Ill T LFWISJ ICl (0) N) MCA 5*804 


(D 


75 


84 


4 


ALL OR NOTHING ♦JOE 

Jf>L'K K'lL:! J'lf. :.1 jtHh-LLJ u 1 1 MERCURY 858 21 1 


57 


46 


37 


10 


KRAZY ♦ BLACKGIRL 

D.AUENIO'ctE'J W Dfl.LE> i (C) KAPEB 62«5/RCA 


51 


58 


61 


6 


ON AND ON ♦ SHYHEIM 

RNS(AOUINN,STRANKLINJ WILSOM (O IT) VIRGIN 38415 


(BD 


NEW^ 


1 


★ * * Hot Shot Debut * * * 

Bt 1 nMnlnr UL run WrIA 1 TUU l»U 1 ■ , . ♦ rUn i nMI 1 


(M) 68 


65 


5 


WAS IT SOMETHING ♦ FREDDIE JACKSON 

CHRISTIAN tC.WARHEN.D.SPENCER) (C( (T) tW RCA 62806 


dD 


66 


6« 


; 


ZUNGA ZENG ♦ K7 

K7 . ■; .-.^;.--[ ■ - CUTIASSIK7,; &aPD''iER,F.MALAVE,H J LAWE5.F.W.BURW ICHTJ 00 lOMMV BOT 599 


® 


69 


77 


5 


YOU DON'T WANNA MISS ♦ FOR REAL 

WWElLf/AN!^ i^ATNE (C) fl) «M 0537/reRS«ICnW 


(3 


64 


68 


6 


LESSONS LEARNED FUNKY POETS 

D DAHUNGTOh FUNKY POETS (JOHNSON ASHf FRAZIER, DARLING TO N.^RATitBI' IC( (VI 550 MUSIC 773&6EPIC 


M 


56 


48 


16 


FAMILY AFFAIR (FROM 'ADOAMS FAMILY VALUES") ♦ SHABBA RANKS 

S REMI (S.STEWARTI (Q (T) ATLAS 855 232J»LG 


65 


59 


56 


11 


FUNK DAT/WHY IS IT? ♦ SAGAT 

JC SLAMM fF LENOhJ (C) (M) CTt (R) MWI 101 


® 


84 


95 


3 


OLD TIMES' SAKE ♦ SWEET SABLE 

N WILIER ■.' ii^P -iPi' 1 ■-.iRi-jri-r.) ta m W) STREET LIFE 753eQ'SCOTTI BROS 


® 


83 




2 


SWEET POTATOE PIE ♦ DOMINO 

DJ BAni f CAT ;OCM!\O.K GILLIAM) (M) m OUTBURST/RAL 77349*/CH«>S 


® 


89 




2 


PLAY MY FUNK (FROM "SUGAR HILL") ♦ SIMPLE E 

:i .vii.'.i-i:-.u: . rt'lLLIAMSI tC) m 1)0 BEACON 1U!Hi,'.')-;i' 


® 


77 


83 


4 


HERE WITH ME ♦ PHILIP BAILEY 

eMCKMGHT IB MCKNIGHT BBAHNESl (Cl ZOO 14119 


70 


67 


72 


5 


HEY D.J. (FROM "Ml VlOA LOCA*) ♦ LIGHTER SHADE OF BROWN 

R.GUTIERBE: is HAGUF » MCLAREN.L PniCt.R U«IKINS.R GUTIERRK.B RAMIRUI CC) m UtROJRV 858 402 


71 


63 


58 


!5 


LET'S MAKE LOVE ♦ AARON HALL 

fl^HALL - L.STEV(ART1 i." Slt-AS-:"- 'MCA 


72 


73 


86 


8 


IT Aa COMES DOWN TO THE MONEY ♦ TERMINATOR X 
TERMINATOR X.L.SMnH iC.SHOCKLEE.K MILUR.H.EARL.S.MILLER) (Cl (M) (Tl RAUCHAOS 7716aC0LUV8JA 


73 


72 


67 


17 


PROCESS OF ELIMINATION • ERIC GABLE 

CHRISTIAN (C..V.i.Pn-N Y T STYLEJ ICI (Ml EPIC 7728B 


® 


79 




2 


WORKER MAN ♦ PATRA 

C: !■ J. KELLV(D.SWnH,A HL-Ln (Cl MimEPIC772B9 


® 


97 




2 


WHAT GOES UP MAZE FEATURING FRANKIE BEVERLY 

F BEVERLY tF BEVERLY. A BEVERLY) (C) WARNER BROS, 18232 


7C 


65 


63 


15 


SKIP TO MY LU ♦ LISA LISA 

SALAH (SAUH W" T.invAi.PHuiT CA5T0R THCMAS.R.CMASTAIN) (Cl (U) (Tl (V) (XI PENDULUM 58094'ERG 


® 


85 


85 


5 


IT AIN'T HARD TO TELL ♦ NAS 

LARGE F^fESiORrVy P. -T :hll.,N.JO«ESI ICI (Tl COLUMBIA 77385 


71 


82 


80 


6 


CAPS GET PEELED ♦ DFC (DUET WITH MC EIHT) 

UC BHT.OJ SLIP (EIKI.THOMPSON.ALPHA BREED.OJ SUP) VI) IMI (T) l)C) ASSAULT/BIG BEAT 9333 ]. ATLANTIC 


79 


71 


59 


16 


BELIEVE THAT ♦ KEITH WASHINGTON 

G.L£VERT.E.NH:M0LAS (G.LFVERT S •I'THOLASi to (WEST 1825Z'WARNER BROS. 


® 


90 




2 


JOY ♦ 7669 

RANGOL !KANG0L & THE CSEATORS.OYNAMrTEl (Cl MOTOWN 2234 


81 


74 


53 


9 


FAITHFUL ♦ Hl-FIVE 

li Tl ■■ 1 ■ ■)-..'^: (A-HENNINGSI (CIJ1VE42188 


>2 


88 


88 


14 


SOUND OF DA POLICE « KRS-ONE 

SMOWBIZ IL.PARKER.R LEMAYl (O (Tl JIVE 42192 


113 


78 


74 




DA BOMB ♦ KRIS KR0S5 

J.OUPRI U.DUrfll : ' BHATl ICl (M) (D RUFFMOUSE TTSTaCOLUMBIA 


® 


91 






I'M GONNA MAKE YOU MINE ♦ TANYA BLOUNT 

S.HURLEY fW .'. LLiftMS.JMCALL STEP, C SAVAGE: (Cl IT) POLYDOR 855 534/PLG 


® 


NEW^ 




PAPA'Z SONG ♦ 2PAC DUET WITH MOPREME 

&iG Da.SHAnUH.DEVANS.JSAMPLt.WllMilNGSI I^I It!' INTERSCOPE '.is30J,'ATUMITK; 


® 


NEW^ 




f BELIEVE SOUNDS OF BLACKNESS 

1 JAW.r LEWIS (HAflRtS,LEWIS.wrfl^TER,NOLASD,MORRlSON,X»N£SeOJ^NfRi (Cl ITI PERSPECTIVE 7446 


87 


81 


75 




MONEY IN THE GHETTO ♦ TOO SHORT 

Th£ dangerous CftFW J SMAW) tCl iTl JIVE 4? 195 


iO 


76 


79 




BABY WHERE WERE YOU THE REAL SEDUCTION 

J TItOMPSON G LEhNOS IJ.THOMPSON.G.LENfWON D CUUERl (Cf CTI ATLANTIC 872S4 


89 


86 


82 




COME CLEAN ♦ JERU THE DAMAJA 

DJ PREMIER " 1 SnVI&.C.VABllN.C PARKE R.F.SCRUGGi K iZ^Zi-. T TAYLOR; (C) iTl PAVDAV 127 CXXl'TTRR 


® 


NEW^ 




SATISFY YOU ♦ DAMION XRAZY LEGS' HALL WITH CHANTE MOORE 

BlOfifN IB tOHFM iM; ITp5)IA-S fi4572.'MCA 


® 


NEW^ 


1 


TWO HEARTS EARTH. WIND & FIRE 

M WHITE .M ■■ ii .-.-. 1 BAUEyi REPRliif iaj49 


92 


87 


87 


4 


CLOSE TONIGHT UNV 

J PENS II 1 k (ClAV) (a MAVERICK/SIRE l842artVARh£ft BROS 


93 


95 


100 




YEAH YEAH ♦ THE NEW 2 LIVE CREW 

THE NEW 2 LIVE CREW .L r-AMPBFa C WONG AilN,. MtUiCrji ■,' ' LUKE 476 


94 


93 


90 




WHArS MY NAME? • ♦ SNOOP DOGGY DOGG 
OR-DRE (SNOOP) (C) DEATH ROW .INTER SCOPE ■>- ■ \ . ■-' ■: 


9i 


80 


81 




WE CAME TO MOVE YA ♦ FMOB 

I.MCELROY 0 fOSTEH IT MCELROY V. Hy^Uf.t' %hmin: (O EASrwtST 98352 


90 


IQO 


92 




SOUND BOY KILLING ♦ MEGA BANTON 

U JOHNSON (MEGA BANTON B WHtTE} (M) (T) (Xl VP 5280* 


® 


NEW^ 




FEEL ME ♦ RAAB 

BDUFAE "'V-b E' D'JFAE V.RENM ;CI iMi i.Tl >■! RIP-IT 21 1 1.>LC 


91 


92 


93 




HEAVEN HELP ♦ LENNY KRAVITZ 

L KftAViTZ IG OEVtAUX.T BRITTEN) <0 M VIRGIN 38412 


® 


NEW^ 




WUSSUP WIT THE LUV ♦ DIGITAL UNDERGROUND 

0 HO IG JACOeS S BROOKS I SH AKU B.C. ASKEW, M HAMPTON) (C) (H TOMMY eOY 612 


100 


99 


99 




BANG BANG BOOGIE ♦ DBG'Z 

BlU iRIOCLffl L RUtSFlli (C) BUST IT 80 1 7 



A RIAA certificatjon for sales o* 1 million units, with additional million indicated by a numeral followinB 



( ^ Records with th« greatest airplay ar>d sales gams this week. ^Videoclip availability. 9 Recording Industry Assn. O America (RIAA) cxrtificatian tor sales of 500.000 units 

tt>e symtxDl Catalog number is (or cassette single. 'Asterisk indicates catalog number is for cassette maxi-single; regular cassette sir>gte unsva>labie. (C) (Cassette smgle a>/a>lab<lity. (D) CD singte availability. (M) Cassette maxi-singte availaoility. <T) Vinyl mani-smgle availability. 
(VI Vinyl single availatwlFty- (X) CD ma«i-single availability. 1994. BillboanJ/BPI Communications. 
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FOR WEEK ENDING APRIL 2, 1994 pg^Q SINGLES A-Z 



Hot R&B Ail 

CompM from « niliond umple ot airptay supplied by 3 
m elcctrmcJily monitored 24 hours » d«y. 7 dtr/% a *m 
rvhrvncing wad lirrm of airplay wiih ArtNlron tatener tii 


r>a<icifif Data Systtrm' Radio Track wrvtc*. 75 R&B iMions 
Ik $00(3 ranked by gross vnpressions, computed by crou- 
rta. Ths data is used ir> the Hot R&B Singles chart. 


t 

i 


! 

3 


z 

O 

1 


TITLE 

ARTrST (lABEL/OiSTRiaUTING LASCL) 




i 

2 


t 


z 

o 

* 


TITLE 

ARTIST (LASCL/CMSTRIBUTING LABEL) 








* ♦ NO. 1 * * 




31 


33 


24 


YOU DOMT HAVE TO WORRY 

MARY J aiGf (UPTOWN.. MCA) 


1 


1 


16 


m iMD III* RiHMn 
R.K£av(jn^ 4«MkiMNa I 




39 


35 


7 


HOW MANY WAYS 

TONI BRAXTON aATACf ARISTA) 


2 


2 


18 


U SEND ME SWINGIN* 

MINT CONDITION (PTRSPfCTIVE) 




40 


38 


7 


A DEEPER LOVE 

ARETHA FRAr«(l IN (ARtSTA) 


3 


3 


13 


GROOVE THANG 

IHMt (ILLTOMNr-MOTOWN) 




ID 


45 


6 


COMIN' ON STRONG 

SUEfOEN CHANGE (EA5TWE5T) 


3) 


E 


9 


FIEHIN" 

JOOECl (UPTOWN/MM) 




42 


41 


9 


YOU KNOW HOW WE DO IT 

ICE CUBt (mORITY) 


s 


7 


16 


VOUft 800Y^ CALilN' 

R K£LLr(J(Vt) 






46 


7 


YOU DON'T LOVE ME 

(JAWN WNN (&<; B£AT.'ATLANT)C) 


c 


4 


24 


SEVEN WHOLE DAYS 

TOM BRAXTON (LArACt,' ARISTA) 




w 


52 


5 


C.R-E^.M. 

WU TANG CLAN (LOUD. RCA) 




12 


7 


I'M READY 

TSVm CAAfPBELL ((JWtSI.'TAW»*B BROS.) 




45 


44 


5 


JIA 1 KPtU ■ Mtn UnT 

QUEEN LAIlfAM (MOTOWN) 


1 


S 


24 


(LAY YOUR HEAD ON MY) PILLOW 

TONYl TONT TONEI (WNC^Mf ftCURVl 




46 


48 


4 


ELECTRIC RELAXATION 

A TRIBt CAUtDQiJEST (JIVE) 


9 




19 


CRY FOR YOU 

XKXCI (UPTOWti'MCA) 




w 


74 


2 


PART TIME LOVER 

M TOWN («TE»SCOPt ■■ ATLANTIC) 


10 


10 


19 


UvlNCA*tP9£LL (QWtST.-WABNEHBROS) 




w 


51 


3 


ROUND AND ROUND 

GLENN J0NES(A1LANI>C) 


11 


11 


14 


I'M IN THE MOOD 

Ct Ct PtNISTON (AAM. Pf RSPtCTIVE) 




w 


54 


3 


WHEN 1 NEED SOMEBODY 

RALPH TRtSVANT (MCA) 


W 


17 


7 


TREAT URfTE 

ANGELA WftNBUS*! <ELEKTRA) 




so 


47 


11 


IS MY LIVING IN VAIN 

XSCAPt(50S0D(f COIUMBIA) 


w 


16 


42 


RIBBON IN THE SKY 

WTHO (ATLANTIC) 




S) 


59 


4 


MASS APPEAL 

GANG STARR (CHRYSAIIS. ERG) 


3i) 


IS 


17 


BECAUSE OF LOVE 

MftEI JACKSON {VIRGIN) 




w 


62 


3 


LOOK INTO YOUR HEART 

WHrTNEY HOUSTON (WARNtRBROS) 


IS 


9 


18 


WHATTA MAN 

SALT N PEPA, EN VOGUt (NWI PLATEAUl 




S3 


49 


25 


UUIC 1 mIMC lUrwIf 

JOmNNTGIU iMOrOftN) 


oe 


23 


5 


THE MOST BEAUTIFUL GIRL IN— 

PRVCE (NPC BElLMARKI 




54 


56 


11 


^lu Aun iiii/^ff 

fxSOOP ElOGG' EOGG (DEATH ROW) 


17 


13 


26 


CAN WE TALK 

TEVW CAAfPBELL (QWE ST . WARNtR BFW5.) 




s> 


64 


5 


1 M uu 1 9 1 Arvmnti 

SHAtJlXLLE O NLAL (JIVE) 


11 


14 


30 


NEVER KEEPING SECRETS 

BABVf Act (E«C) 




w 


— 


1 


ALL UK WJ ■ Minu 

JOL (MERCURY) 


19 


19 


11 


STAY 

ETERNAl (EMI'ERG) 




57 


42 


10 


BLACKGIRL (RAPER RCA) 


» 


20 


8 


BELIEVE IN LOVE 

TEDDV PENOCRGHASSrtLEKTRA) 




S) 


61 


6 


BE THANKFUL 

PORTRAIT (ATIAS PIG) 


21 


21 


3 


HOW DO YOU UKE FT 

KEITH SWtAT (ELEKTRA) 




59 


53 


7 


TELL ME WHERE IT HURTS 

CVJESSS (ViAHNFR BROS 1 


® 


24 


8 


AND OUR FEELINGS 

aABrtACt (tP»C) 




® 


68 


3 


STIR IT UP 

DIANA KING (CKAOS- COLUMBIA) 




27 


9 


SO MUCH IN LOVE 

AU-4 0N( {BLITZ2.. ATLANTC) 






73 


2 


I'M STILL IN LOVE WITH YOU 

ALB SUHt'dNIERSCOPt AIlANIC) 


2© 


28 


7 


DREAM ON DREAMER 

BRAND NEW HEAVltS (OtLIClOUS VINYl) 




62 


63 


4 


ON AND ON 

S>IYHC'MtVIRGIN» 


S) 


30 


9 


MY LOVE 

MART J BIK^E (UPTCWN 'MCA) 






69 


5 


YOU DON'T WANNA MISS 

FOR HEAL (AAM PE^'SPtCI'^'El 


26 


18 


21 


UNDERSTANDING 

XSCAPE (SOSODef.COtUMeiA) 






67 


41 


SOMETHING IN COMMON 

HOBHV HHfJWN -rtWI IN! y HOUSTON (MCA) 


27 


22 


8 


IF THArS YOUR BOYFRIEND 

Mt St*LL Nt)tC;tOCtlLO(MAVtH1CK| 




65 


55 


10 


SKIP TO MY LU 

1 15JMISA (PE«)UIUM ERG) 


21 


26 


8 


NEVER FORGET YOU 

MAR1AH CARE V (CO UMBIA) 




w 




1 


WHAT GOES UP 

MfiJ.1 FEATURING FRANKIE BEVERLY (WB) 


S) 


32 


3 


GOT ME WAITING 

HEAVY D t TH€ BOv; (UPTOWN. MCA) 




67 


57 


16 


FAMILY AFFAIR 

5HA88A HANKS (ATLAS PIO 


30 


25 


22 


M.WAYS ON MY MINO 

SWV (RCA) 




W 


— 


1 


1 BELIEVE 

SOUNOSO BLACKNESS (PtRSPtCnVt) 


31 


29 


14 


WHEN A MAN LOVES A WOMAN 

XXff WAILtT {MCA) 




w 




1 


PUMPS AND A BUMP 

llAlriWER (GIANT REPRISC) 


® 


39 


8 


YOU MEAN THE WORLD TO ME 

tOM eRAXTON nAF ACE .'ARISTA) 








1 


HERE WITH ME 

PHILIP BAJLEY (ZOOl 


33 


31 


23 


BETCHA LL NEVER FIND 

CHANTAT SAVAGE (ID RCA) 




W 




1 


WORKER MAN 

fniRA (Fni:i 


® 


34 


9 


CANTALOOP (FLIP FANTASIA) 

USJIBlliE NOTE CAPllOl) 




72 


65 


16 


PROCESS OF ELIMINATION 

ERIC GABLE (EPC) 




58 


2 


ANYTHING 

SWV 4HCA) 




73 


72 


2 


LESSONS LEARNED 

FUNKY POt IS (S50 MUSiC EPICl 


3) 


37 


6 


IT SEEMS UKE YOtTRE READY 

R KELLY (JIVE) 




74 


71 


10 


irS ALL GOOD 

HAMMER (GlANT REPRISE) 


37 


3« 


8 


GONNA LOVE YOU RIGHT 

AFTER 7 (BEACON.'FOXI 




75 


75 


5 


WAS rr SOMETHING 

FHEDOtE iACKSON (RCA) 



(3 Tracks mowng up the chart with airplay gains. @ 1 994. Billboard . BPI Communcalions- 

NT lU RECURRENT MRPUY 





1 


2 


COMEINSIOC 

INIRO(*TL*«riC) 




2 


S 


HEY MR. DJ. 

WANC (FUWft L«IT EPIC) 




5 


3 


ANNIVERSARY 

TOHin low lOfC' (WNG. MtfiCURY) 




4 


2 


NEVER SHOUIO'VE LET YOU GO 

M^rvf (ifvt) 






1 


BREATHC AGAIN 

BRAXTCm (LAFACE/MSTA) 




3 


3 


SHOOP 

SAl.l N.Pt PA (NtAI PlAttAU, LOWOONl 




7 


3 


RIGHT HERE (HUMAN NATURE) 

SWV4RCA) 




6 


5 


JUST KICKIN' IT 

XSCAPC (SO SO KF/COIUHBIA] 






1 


UJ4a.TY. 

QUCEN lAr»AH (MOTOWN) 




10 


7 


DREAMUWER 

MAR1AH CAREY ((XKJtABlA) 






1 


GETTO JAM 

[X3MIN0 (OUTajfiST RAL CHAOS) 


12 


9 


22 


LOVENOUMIT 

MARr J BLJGE (UPTCWN.'MCA) 


13 


8 


22 


THAT'S THE WAY LOVE GOES 
JAr«T JACKSOr* (ViR(M4) 



14 




1 


THE MORNING AFTER 

MA;f (f AIORING (RANniE eEVERVY (WB) 


IS 


12 


8 


IF 

JANET jU(CKSON (VIRGINf 


16 


18 


38 


DONT WALJ( AWAY 

JATX (GIANT, RtPHIS£) 


17 


16 


4 


HERO 

IMAR1AH CARET (COIUMBIAI 


11 


11 


10 


ANOTHER SAO LOVE SONG 

TOWI BRAXTO« (lAFACE . AJTISTA) 


19 


15 


17 


I'M IN LUV 

J(X (MEHCURT) 


20 


14 


32 


I'M SO INTO YOU 

SWV (HCAI 


21 


19 


25 


SHOW ME LOVE 

ROBIN 5 (BJG BEAT - ATLANTIC) 


22 


21 


19 


ONE LAST CRY 

BRIAN MCKNIGMI mffKUHf) 


23 


17 


34 


EVERY UTTLE THING U DO 

CHRISTOPHER W1l(lAMS(UPT0WN.MCA) 


24 


13 


3 


TIME AND CHANCE 

COLOR ME BAOO (GIANT /HtfWSt) 


25 


22 


5 


RUNAWAY LOVE 

EN VOGUE (EASTWESTl 



RKurrwrti *r« 
Sinflas chart 



mi«« whKh hM appnrtd on Itw Hot R4S 
20 Meks and havs droppad iMkw ttta top SO. 



TITLE (PuMishw - Lxanwig Org.) SlMt Muuc Dttl 
SS AU OR NOTHHK (lombi, ASCAP/BlKk Hind. 

ASCAP/OT Gerrell, ASCAPj CPP 
37 ALWAYS ON MY MIND (Wirnn-Tumrttne. 

BMI/lnterscope Purl, BMi/Bam Jimv B Ml/Minder, 

ASCAP/Tikini Care 01 Business. BMl) WBM 
1( AMD OUR FUUNGS iSony Songs, Sm/lctK 

BMI/Boo6«-Lcn, BMI/Wamer TsinerlBne. BMl) 

HUWBM 

II BECAUSE or LOVE <BlKk ka, BM)/Flyt8 Tm. 
ASCAP) WSM 

IS BEUEVE IN LOVE (Ttd^n. BMI/BMk. BMI/K-Rob. 

BMI/CiHoa). 8MI/tMI. BMI/Sony, BMI/Screen Gems- 

EMI. BMl) WBM 
79 BEUEVE THAT {Trvcep, BMI/ZomtH. BMI/Rwrut, 

BMI/amtbAcrs Om, BMl) CPP 

45 BETCHA'U NEVEII riNO (L»I Song. ASCAP/Tliird 
Coast, A5CAP) 

U BE THANKFUL FOR WHAT YOU GOT (Purpia RaoDnb. 
ASCAP/Fun C-ty, ASCAP/tWiCKius Apptt, 
ASCAP/American Dream. ASCAP| 

35 BOim TO ROIL (DAMASTA, ASCAP/Virry WMc. 

ASCAPl 

1 BUMP N' GRIND (lonta. BMI/R.Keily, BMl) CPP 
H CAMTALOOf (FUP FANTASIA] (EMI BUcitwood. 

6MI/US-3, BMl) WBM 
Z5 CAM WE TALK (Ecs(, BMI/Sony Songs. BMI/Bootw- 

Loo, BMI/vrarnn Tamerlane. BMl) HUWBM 

71 CAPS GET PEEUD (Power Artist, BMI/Tamu. 
BMI/What's Not. BMI/To Bee Ctoared. BMI/Dtiveby. 
BMI/X'Men. BMI/McGulfin. BMl) 

36 COMIN' ON STRONG (Rhythm Jau. BMI/SuiMen 
Change. BMMNmteen Eighty. BMI/Miimo, BMI| 

46 CREAM. {BMG, eMI,.'-Wu-Ta<ig. BMl) HL 

19 CRY FOR YOU lEMI ApnI. ASCAP/DeSwng Mob. 
ASCAP) WBM 

13 DA BOMB (EMI Afjnl. ASCAP/Air Control. ASCAP/So 
So Def, ASCAP) WBM 

34 A DEEPER LOVE (FROM SISTER AQ Z) (Colt. ASCAP 
/Clmfci, ASCAP Virgm ASCAP/EMI, ASMP) HL 

30 DREAM ON DRUMER :My Dog Luna. 
ASCAP/D ARP. ASCAP/EMI April, ASCAP) WBM 

33 DUNKIEBUn (PLEASE PLEASE PLEASE) (AMI. BMl) 

41 ELECTRIC RELAXATION (RELAX YOURSELF GIRL) 
(ZomlM, ASCAP/Ja^i Metefwt, ASCAP) CPP 

II FAITHFUL (Beane Tirtx. ASCAP/Arn, ASCAP) 
64 FAMILY AFFAIR <Mi)k, BMI/Wanwi Tamerlane. BMl) 
WBM 

97 FEEL ME (Drop Sciena. ASCAP) 

3 FEENIN- (EMI April, BMI/OeSwinE Mob. ASaP) WBM 
a FUNK DAT/WHY IS ITT (Etliogen. BMI/Sam Blak. 

BMl) 

21 GIN AND JUta (WB. ASCAP/Miri-Hn<ghl, 
ASCAP/Stfiy TuiMS, ASCAP) WBM 

a GONNA LOVE YOU RIGHT (FROM SUGAR HILL) 
(Keiande, ASCAP /Ctiapters Of You, BMI/Sv Fbcky, 
ASCAP/BMG. ASCAP/MaestfO. ASCAP/DMly Doulktt, 
ASCAP/Po»rg'»m Infl, ASCAP) 

20 GOT ME WAITING (^Z-Dv^ll. ASCAP/Pfle Rock. 
ASCAP/EMI. ASCAP) 

4 GROOVE THANG (Ninth Town, ASCAP/NaufhIy, 
ASCAP/BalJy Fing«fs. ASCAP/Mmj. ASCAP/Shown 
Bieree, ASCAP/FretMie Dee. BMl) 

ta HERE WITH ME (Brandon Hxim. BMI/Songs Of 
PotyOtm, SMI/Polygram inl'l. ASCAP/Cancel Luncti. 
ASCAP/MKlnight, ASCAP) 

70 HEY OJ. (FROM Ml VIDA LOCA) (Chansma. 
ASCAP;Wa<nei-T«m«rI»ne, ASCAP/EMI Blachwood. 
BMI/Hip Hop To Pop. BMI/Hip Hop Loco. 
BMI/Chryulis. BMl) CPP/WBM 

14 HOW DO YOU UKE (TT (Keilh Soul. ASCAP/E/A. 
ASCAP/WB, ASCAP/Scottsville, BMI/EMI Blackwood. 
BMl) WBM 

U I BaiEVE inyte Tyme. ASCAP/ Bridgepcct. BMl) 
23 IF THATS YOUR BOYFRIEND (HE WASN'T LAST 

NIGHT) i Warncf-Tamerlane. BMI/RevohttKHWY Jui 

Giant, BMI./Nomad Noman. BMl) WBM 
M I'M GONNA MME YOU MINE (Last Song. 

ASCAPiTtwd Coast, ASCAP) 
9 I'M IN THE MOOD (CMI Virgm. ASCAP/Stewn And 

Brendon. ASCAP/CasaMa. ASCAP) HL 

31 in OUTSTANDING ( Shaq LyKs. ASCAP/Chryulis. 
ASCAP/Zomba. ASCAP/lnck Sermon. ASCAP/Tak«g 
C*ie Of Btismets. 6MI/CPMK. BMl) CPP 

5 I'M READY (Ecal. BMI/Sonr. BMl) HL 

77 IT AirT HARD TO TELL (largt Protesm. ASCAP/EMI 
April. ASCAP/III Will, ASCAP/ShematiCi, ASCAP) 

72 IT ALL COMES DOWN TO THE MONEY iShochlee, 
BMt/EiIra Slammin'. BMi/Funh Cioatt. ASCAP/Lucy 
Ttwtt. BMl) 

44 ITS AU GOOD (Rap S. More. BMl) 
n JOY (Kang'i Thang, BMI/Wiildesefi, BMI/Big Trell, 
ASCAP) 

39 JUST ANOTHER OAV i Queen Latilali. ASCAP) 

S7 KUZY (ATV, BMI/Penny Funk, 6MI/M*ie Oog. BMIi 
HL 

17 (LAY YOUR HEAD ON MY) PIUOW (Potygram Inl'l. 

ASCAPAooy Torn Tone, ASCAP/Oango, ASCAP) HL 
63 LESSONS LEARNED {Sony Tunes. ASCAP/EupMts. 

ASCAP/Bass Hit. ASCAP) 

71 LETS MAKE LOVE I MCA. ASCAP/Em^ii. ASCAP/Lane 
B'sne. GMIi CPP 

43 MASS APPEAL ;G<lttd Pearl, ASCAP/III Kid, 

ASCAP/EMI April. ASCAP) WBM 
17 MONEY IN THE GHETTO (Zomba. BMl) CPP 
C THE MOST BEAUTIFUL GIRL IN THE WOttlD 

(Controvefsy. ASCAP) WBM 

40 MY LOVE I Stone Jar^. ASCAP/Nest. Nitty & Capont. 
ASCAP/Warner Clwppell. ASCAP) 

I NEVER FOmn YOU/WITHOUT YOU (Sony. 6MI/»ye. 
BMI/Ecal. BMI> WBM 
29 NEVER KEEPING SECRETS iSony Songs. BMI/Ecat. 
BMl) HL 

U 010 TIMES' SAKE (Nikke Dui tt, ASCAP/MCA. 

ASCAP Aabracadabra. ASCAP) 
SI ON AND ON (BiKfcnyisia. BMI/J Wilson. BMI/Rugged 

Chtkt, ASCAP) 

e PAPA-2 SONG (GAetlo Gospel, BMI/lnterscope Pearl, 
BMI/'Warnct-TanmUnc, BMI/MCA. BMI/lrvmt 
BMt/Blue Skywriter, BMl) 

47 PART TIME LOVER/IH STILL IN LOVE WITH YOU 
(Irving. BMI/AI Green. BMI/Swing Mob, BMI/EMI. 
ASCAF) 

22 PUVErS BALL (Organiml Noi». BMl) 

6t PtAY MY FUNK (FROM SUGAR HIU] (Tony Tooi 
Tone. ASCAP/Pofygram Int'l, ASCAP/TCF, ASCAP) 

73 PROCESS OF EUMIMAT10M (Lows St . SMf/Truleaan' 
Type H\tB. ASCAP/WS. ASCAP) WBM 

42 PUMPS AND A BUMP (Busl-lt BMI/R>p Ant More. 



Billbocid. 



FOR WEEK ENDING APfllL 2, 1S94 



Hot R&B Singles Sales . 

Compiled from a national sub-sample of POS (point ol sale) aniippad key R&S ratari stores wMcti report numbvr 

oi units sokj to SoundScan. Inc. This data is used n itie tic: R&B Singtes chan. 

Mi 


$ 


* 

S 


z 

* 


TITLE 

ARTIST (LASEL/DISTRIBUTING LABEL) 






1 LAST WEEK 


1 WEEKS ON 


TITLE 

ARTIST (LABEL, WSIReuTWO LAOa) 


JJ 


I 




♦ * NO. 1 ♦ * 

BUMP N'GMNO 

R MLLY (JIVE) 7«ii««kseiNa 1 


38 






BREATHE AGAIN 

TCmi BRAXTON (LAf ACC/ARSTA) 


39 






FUNK OAT/WHY IS fT? 

SAGAT(MAXD 


2 


2 


g 


PLAYER'S BALL 

OJTftAST (LAfAtS. ARISTA) 


40 






CRY FOR YOU 

XXJECI (UPTOWN.'MCA) 






g 


AND JUICE 

SMCXDP OOClGy DOGG (DEATH RCWl 








HEY DJ. 

LIGHTER SHADE OF BROMN (MERCURY) 




8 


5 


THE MOST BEAUTIFUL GIRL IN_ 

PRINCE (NPC/BEUMARH) 


w 


52 


6 


ON AND ON 

SHYHEM (VIRGIN) 








WHATTA MAN 

SAII-N-Pf P* f N VOCUt (NEXT PIATEAU) 


S) 




1 


YOU MEAN THE WORU) TO HE 

TONI BRAXTON fLAf ACE' ARISTA) 








DUNK IE BUTT 

1 3 GAUGE (STRtET UFE.'SCOTTI BROS.) 


44 






CAPS GET PEELED 

l>C (A'WAJJl r SCAT. ATI AKTKin 




g 




U SEND ME SWINGIN* 

MINT CONDITION (PERSPECTIVE) 


45 






WHEN A MAN LOVES A VK)MAN 

JOOV WATlfV (MCA) 


X> 


9 


12 


SO MUCH IN LOVE 

*LLaoNE(e;.ir;; AiiArjua 


4( 






YOU DONT LOVE ME 

DAWN PENN (BIG BEAT/ATLANTtC) 


3) 


7 


8 


NEVER FORGET YOU 

MARIAH CAREY (CDl UMBIA) 


47 


S3 


9 


QUIET TIME TO PtAY 

JOt-INrt¥ GILL (MOTOSWM) 


35) 


19 


5 


BORN TO ROLL 

MAST* ACE INC (DELICIOUS VINYl) 


41 




i 


LET^ MAKE LOVE 

AARON HALL (SJLAS.'MCA) 


S) 


24 


2 


GOT HE WATTING 

HEAVY D 4 THE BWl (UPTOWN, MCA) 








IF THAT^ YOUR 80YFRKN0 

ME S*tELL NDEGEOCELLO(MAVtRICm 


W 


12 


4 


I'M RCAOV 

Tf V1N CAMPBELL (QWEST WARNfR BROS ) 








TREAT U RITE 

ANGELA WlheUSH (ELEKTRA) 


W 


32 


2 


HOW DO YOU UKE ITT 

KEITH SWEAT (ELEKTRA) 


51 






U.N.l.T.Y. 

OLfEEN LATFAH (MOTOWN) 


34) 


15 


2 


FEENW 

XJOCCI (UPTCJWMiMCA) 


S2 


51 


25 


CAN WE TALK 

TEVIN CAMPQCLL (QWEST /WARNER BROS) 


15 


10 


16 


CANTALOOP (FUP FANTASIA) 

t;S3(eiU€ NOTt CAHKX) 








ALWAYS ON MY HIND 

SWV (RCA) 


16 


11 




I'M OUTSTANDING 

SHA{J<JILLE O W AL (JIVE) 


54 






(LAY YOUR HEAD ON MY) PILLOW 

}ONV TONI TOW! pdnwG/MERCUirO 


W 


17 


3 


PUMPS AND A BUMP 

HAMMtR (GIANT 'REPRISE) 




64 


6 


IT AMT HARD TO TELL 

NAS (COlUHeUt 


11 


14 


7 


YOU KNOW HOW WE DO IT 

ICt CUBt (PRtOWITY) 




SO 


14 


FAMILY AFFAIR 

SHAB6A RANKS (ATLAS/PIC) 


w 


20 


4 


SOMETHIN' TO RIDE TO 

CONSCKXJS DA(JGHTtRS (SCAHfACE) 


S7 


59 


19 


COME CLEAN 

Jifnj [JAVAiAfPATDAV.f FBR) 


20 


13 




IT'S ALL GOOD 

HAMMfR (GIANT .Rt PRISE) 




54 


46 


WHOOMP! (THERE IT IS) 

TAGTFAMlilFF.SELlMARK) 


21 


16 


10 


GROOVE THANG 

/HAhft (IlLlCMN MOIOWMl 


D 


— 


1 


PAPA' 2 SONG 

2PAC (WTERSCOPE.ATLAKnO 


22 


18 


13 


UNDERSTANDING 

XSCAPt iSOSODEf COLUMBIA) 


W 


73 


7 


SWEET POTATOE PtC 

IWMWO (OUTBURST /RAL/CHAOS) 


23 


23 


3 


ELECTRIC RELAXATION 

A Tfll« CAll ED (?UE ST (JIVE) 








HONEY IN THE GHETTO 

TOO SHORT (JIVE) 


24 


22 




GONNA LOVE YOU RIGHT 

A* TEH 7 (BtACON.TOX) 




57 


5 


IT ALL COMES DOWN TO TMf 

TERMINATOR X (RAL/ CHAOS/ COIUMBIA) 


25 


21 


7 


MASS APPEAL 

GANG STARR (Ct*rSAJ.(S;'6RG) 


63 


56 


6 


DA BOMB 

KRIS KROSS (RUFFH(XISC.'COlUMBU) 


36) 


39 


5 


AND OUR FIEUNGS 

BAflVFACt (EPIC) 


64 


55 


22 


HERO 

MARIAN CAREV (COIUMBIA) 








JUST ANOTHER DAY 

(JUCEN LAT* AH (M0TOWt4) 


65 


B3 


14 


BETCHA'LL NEVER FIND 

CHANTAY SAVAGE d 0 .RCA) 




38 


5 


COMIN' ON STRONG 

SLAWtNCKANGE (E*STWtST) 


66 


61 


22 


NEVER KEEPING SECRETS 

BABVFACFitPIC] 








I'M IN THE MOOO 

Cf ct PENISTON (AAM. PtHSPEClrvt) 


w 




1 


rnD Ol n tiuc^ came* 

SWEET SABU (STREET LIFE, SCO ni BROS.) 








flimmim erg) 


w 


— 


1 


Gl£NH JONES (ATLANTIC) 


S) 


62 


2 


PLAY MY FUNK 

SIMPLE E (BEACON/FOX) 




66 


9 


ZUNQAZEN6 

K7 aoMMveoo 


32 


27 


8 


A DEEPER LOVE 

ARETHA FRANKLIN (ARISTA) 


70 


60 


16 


YOU DON'T HAVE TO WORRY 

MART J BinC (UPTOWN/MCA) 




42 


4 


BELIEVE IN LOVE 

TEOO^ PtNDtHCRASS (ELEKTRA) 


71 


65 


21 


KEEP VA HCAD UP 

?PAC(iNIFWSCOPF ATLANTA) 


S) 


36 


7 


C,R.E.A.M. 

WU TANG CLAN (LOUD. RCA) 


72 


69 


25 


GANGSTA LEAN 

ORS (CAPITOL ) 


35 


28 


7 


BECAUSE OF LOVE 

JANE I JACKSON (V«G»«) 


73 


71 


6 


KRAZV 

BLACKGIRL (KAPtR, RCA| 


36 


34 


4 


RIBBON IN THE SKY 

INTRO (ATLANTIC) 


34) 




8 


PROCESS OF EUMINATHM 

ERK GABLE (EPIC) 


37 


30 


19 


GETTO JAM 

DOMINO (OUTBURST /RALv'CHAOS) 


75 


68 


23 


SEX ME 

R. KaLY (JIVE) 



(^Singlet with t>Krea»f)« sales. D 1994, 6il1board/BPl Communicallons and SourxlScan. Inc. 



BMI/Bndgeport. BMI/SouIMmU, ASCAP/Mlcon. 
ASCAP > 

S4 QUir TIME TO PtAY (Ftyte Trrne. 
ASCAP/?tf jpedive, ASCAPi WBM 

12 RIBBON IN THE SKY (BUck Bull, ASCAP/Jobete. 
ASCAP) CPP 

4S ROUttO AND ROUND (Ljj EBj. ASCAP/EMI Afxa. 

ASCAP./Heat Day's, ASCAP/Warrwr ChwHI, ASCAP) 
9Q SATtSTf YOU iSorterori Labyrinth. BMI/ATV, BMl) 
7S SKIP TO MY LU (Atnptif«d Isvanni, BMI/Warner- 

Timerliiv. BMt/a«kin| Cue 01 Buiiness, Bttl/Tihing 

Ca'eOr Buune». BMl) WBM 
49 SOMETHIN' TO IttDC TO (Scarlace, ASCAP) 
10 SO MUCH IN LOVE (Abkco, BMl) 
C SOUND OF OA POLICE (Zo<nb*. ASCAP/BOP. 

ASCAP/Sool Clap, ASCAP) CPP 
IS STAY (Kaplwi ^ A$CAP/TuTu, ASCAP/MCA. ASCAP) 

HL 

53 STIR IT OP (Polygrjm mn. ASCAP) 

S7 SWEET POTATOE PIE (GMto Jim. ASCAPA:hr¥ulis. 

ASCAP/AB Init. ASCAP/Cats On The Prowl. ASCAP) 
K TEU HE WHERE IT HUITTS (Mastone. BMI/C^al 

An. BMI/CrysUI Rose. BMl/Virpn. BMl) 

13 TREAT U RITE tBtj Giant. BMI/Cowit Chuchula. BMl) 
91 TWO HEARTS (MMrice WTxte. ASCAP/Sorry Tunet, 

ASCAP/FwdBach, ASCAPA" S Trmi. ASCAP) 
24 UNOEItSTANDIHC (Full Keel. ASCAP/Air Coolroi 

ASCAPl WBM 
2 U SEND ME SWINGIN' < New Pe<tp(c1ive. ASCAP) 
U WAS IT SOMETHINC (LoM SI, BMI/Honey Link. 

ASCAP/Tull Keel. ASCAP/WirHtawept PjoTk, ASCAP) 



WBM 

75 WHAT fiOCS UP (Amanfnetit. BMl) 
7 WHAHA HAN (Sons 01 K-ou. ASCAP/SMfel, 

ASCAP/NCKt PltteM. ASCAP/lmnt BHI) CPP 
27 WHEN A MAN LOVES A WOMAN (A Onra. 

ASCAP/Rightung. ASCAP/^omba. ASCAP/Art ft 

Rhylhm. ASCAP) CPP 
U WHEN I NEED SOHEBOOV (FMe Tyme. ASCAP) WBM 
74 WORKER HAN (Tony Kdy, ASCAP/Zornba. 

ASCAP/Aunt HiWa. ASCAP) 
99 WUSSUP WIT THE LUV (GLG Two. BMI/PuHxwraMia, 

BMI/Willesden. BMl) 
91 YOU DONT HAVE TO WORRY (WB, ASCAP/Ttm. 

Nilly & Capone, ASCAP/Trark Nitty, 

ASCAP./Fraben^a. ASCAP,/Oann WhitlMi|ton, 

ASCAP/Dynjtone, BMI./UixtiappeA, BMl) WBM 
50 YOU DONT LOVE ME (NO. NO, NO) I )«nirfC. BMl) 
a YOU DONT WANNA MISS I ImniBMI/John-Cole- 

Man, BMI/Fortl-Payne. BMl) CPP 
32 YOU KNOW HOW WE DO IT (Ckvigita Boogie. 

ASCAP/VTB, ASCAP/Deep Technology, ASCAP/Tull 

Keel, ASCAP) WBM 
35 YOU HEAN THE WORLD TO HE (Cud Lji*. 

BMt/Warnef-Timertarw, BMI/Ecal, BHI/Sony Sonp, 

BMI/Boo6»Ldo, BMl) WBM 
CI 2UNU 2ENfi (Thrd & \j»x. BMI/Blue Mi. 

BMI/CutlBO. BMiAm Girl. BMI/Embaity, 

ASCAP/Zomba, BMl) CPP 



20 



BILLBOARD APRIL 2. 1994 



Biiibcxiid TOP R&B ALBUMS 

FOR WEEK ENDING APR. 2, 1994 ■ ■ ■ B^PSHV ■ ^9 ■ ■ ■ 



CCtmrn FROM A NATIONAL SAMPlf OF RETAIL 
STORE SAL£S REPORTS COLLECIH). COMPlfD. 
AM) PnOVIOED BY || ||| |"j 



mis 

WEEK 


LAST 
WEEK 


h 


Ot- 


ARTIST TrTLE 

LABEl * N0M8£FI'D(STRIBIJTING LABEL iSUGGESTEO LIST Pfi\Ct OR lOUIVALENt fOR CA&StnL-COl 


z 
9 

si 


1 


1 


1 


19 


* * -k No. 1 * 

R. KELLY A JiVL 41b2; UO 98rl&.9«i 9w 


★ ★ 

«m«iNo. 1 lePLAY 


I 


2 


3 


3 


17 


SNOOP DOGGY DOGG A • death ROW INIEtfSCOPt 92279 


AG ; 10 98' 1 b 98) DOGGY STYLE 


1 


3 


4 


4 


36 


TONI BRAXTON A l*^*•:t hUO/ *HiSiAI<? 9tt 16 98i 


TONI BRAXTON 


1 


4 


7 


S 


21 


TEVIN CAMPBELL A (jV.ESr ^SJaa-nVARNER 8R0S Il0 9a' 


6 98) I'M READY 


3 


5 


2 




2 


GANG STARR CMR^SAUS 2*435*.'EffG (10 9ai5 98i 


HARD TO EARN 


2 


6 


5 


5 


13 


JODECI A UffOWN IO916i'MCAfl0 9ai6 98» 


DIARY OF A MAD BAND 


1 


7 


6 


2 


3 


HAMMER C.IANT.iRcpRtSf 2Ahi^V^A.m£R SROS n0 9&'16 96 


THE FUNKY HEADHUNTE.R 


2 


t 


9 


8 


6 


ZHANE -UHIWN 6369'M0T0WM9.qa 15.981 


PRONOUNCED JAH-NAY 


8 


9 


8 


7 


16 


ICECUBEA l>RIORir> 53876' no 9515 98) 


LETHAL INJECTION 


1 


10 


JI 


9 


23 


SALT-N-PEPA A - nm PLATIAuionDON 828392-.'PIG (109*16 98! VERY NECESSARY 


6 


11 


12 


12 


19 


WU-TANG CLAN • loud66336-.hca ig 9a'i598! ENTER THE WU TftNG (36 CHAMBERS) 


9 


12 


10 


11 


29 


MARIAN CAREY A ' jmb a -ji-^ub- 1 iQ'lh w. 


MUSIC BOX 


1 


® 


NEW^ 


1 


* * ★ Hot Shot Debut ★ * ★ 

ANGELA WINBUSH llu'k* au -m i^ ANGELA WINBUSH 


13 


14 


13 


14 


4 


5TH WARD BOYZ hap .\ . ji ; i'Diohitv ^ 


G-\r.GSTA FUNK 


13 


® 


18 


16 


31 


♦ ★★Greatest Gainer* ★★ 

BABYFACE A tPC ^J55B• i ;o ■JW ta i (> ffij FOR THE COOL IN YOU 


2 


16 


14 


10 


70 


SOUNDTRACK A ah s"* iBb'W ho yti i'j '>8i 


THE BODYGUARD 


1 


17 


15 


15 


3 


VARIOUS ARTISTS mca 10965(10 9*16 98) 


RHYTHM COUNTRY 4 BLUES 


IS 


18 


16 


18 


19 


A TRIBE CALLED QUESTS jivE 42197- 00 9a'I5 98> 


MIDNIGHT MARAUDERS 


1 


19 


17 


13 


23 


XSCAPE A '^0 so Ct r 57107'.C0HJMB« (9.98 £0'i5.98> 


HUWMIN' COMIN' AT 'CHA 


3 


® 


25 


19 


15 


DOMINO • C J-flLRSTCMAOS 57701 -COLUMBIA l9 9B ta 15 98! DOMINO 


10 


(21) 


23 


29 


8 


TOP AUTHORITY TRAK 7?57fc 1 10 9& 15 98J {!S 


SOMETHIN' TO BLAZE TO 


21 


22 


19 


17 


4 


VARIOUS ARTISTS WARNER BROS, 45500110 96,16 981 


A TRIBUTE TO CURTUS MAYFIELD 


1; 


23 


22 


22 


18 


QUEEN LATIFAH motown 6370(9 9a'l596) 


BLACK REIGN 


15 


24 


27 


31 


16 


0S3 • '■-!.[ r. -t ^.■iK*<)-.WirOL(99a'159e)^ 


HAND ON THE TORCH 


21 


25 


24 


21 


44 


JANET JACKSON A v^R[>lN 87B2S Il0 9a'16 98) 


JANET 


1 


26 


21 


20 


6 


m*^ ^n^.?m':i'y«ir''^ B*CK AT YOUR ASS FOR THE NINE 4 


g 


27 


20 


23 


25 


AARON HALL SilAS lOBiauCA (9.9a 15 981 


THE TRUTH 


7 


28 


28 


25 


24 


MINT CONDITION prssPfCTivE 9C05.A4M 19 9s 13 gsi 


FROM THE MINT FACTORY 


18 


29 


26 


24 


21 


TOO SHORT • Jivc Jib2t' iia9a'i5.98i 


GET IN WHERE YOU FIT IN 


1 


30 


31 


28 


4 


GERALD ALBRIGHT silastic si^iW AG 1 10 yft:bS8i 


SMOOTH 


26 


31 


29 


26 


21 


SHAQUILLE O NEAL A jtvt 4;629' 1 lO 98".S 98i 


SHAQ DltStL 


10 


32 


30 


27 


70 


KENNYGA' ai^i^ia ii^i',4Gil09&'l59a) 


BREATHLESS 


2 


33 


32 


34 


^ 


ARETTHA FRANKLIN ARISTA 18722(10 98/16.98) 


GREATEST HITS (1960 1994) 


32 


34 


34 


41 


5 


SOUNDTRACK mf.::aH noi6.TO)i 19.9^15 981 


SUGAR HILL 


34 


® 


42 


47 


25 


E-40 s -r '/.ic r i.tniB9a.-ii 9B) 


THE MAIL MAN 


13 


X 


33 


32 


]I 


CONSCIOUS DAUGHTERS • ai^m. -- ■ ^8,',' PRWiy i9 9h 


1 ^ 90! ffi EAR TO THE STREET 


25 


37 


38 


40 


66 


DR. DRE A ■ rtAi- ill ■ . k- hhiority no 9 


a'15 98j THE CHRONIC 


1 


3a 


37 


30 


39 


TONY! TONI! TONE! A v, v. - : r.-i w:i,rt uo M fa: 5 98i SONS OF SOUL 


3 


39 


36 


35 


21 


ZAPP & ROGER f-"''^ -■- ---l AiPrji^ 0.0 98,15 98 


ALL THLGRtATLST HITS 


9 


d) 


48 


45 


11 


ME'SHELL NDEGEOCELLO 


PLANTATION LULLABIES 


40 


41 


41 


33 


30 


MAZE FEATURING FRANKIE BEVERLY WAKNtH -^Hu^ A 


j»7;kj9*j.i^98:> BACKTOBASICS 


3 


42 


39 


3« 


13 


VARIOUS ARTISTS ihump -tuioi? 9616 9tii 


OLD SCHOOL 


35 


43 


35 


37 


15 


MARY J. BLIGE uptown I0942VMCAIlO.9a':5.98) 


Vi7HAT'S THE 411' REMIX ALBUM 


22 


® 


NEW^ 


1 


12 GAUGE STREn life 754i39.'scom awre (9 9«'lb9B}K 


12 GAUGE 


44 


m 


46 


50 


24 


TEDDY PENDERGRASS elekira 61497 1 10 9a'i6 98) 


A UTTLE MOfiE MAGIC 


13 


4« 


44 


36 


8 


CE CE PENISTON A&M0I38<l0 9a'lfi9!<ii 


THOUGHT 'VA KNEW 


20 


47 


40 


43 


72 


SADE A ' rpic bsna tLo 9BEa''i6 9ai 


LOVE DELUXE 


2 


® 


49 


52 


50 


INTRO # A'lANriC 8?'I63. AG 9 9ait 9B; ffi 


INTRO 


11 





43 


39 




EAZY-E A "'1 1 • i ' ■ n; : :"■ Q>ii'". ; '■1.^)1 


IT S ON (OR DRE 187UW} KILLA 


! 


50 


45 


44 




LIuH 1 BALL Si MJu ■ ' ' . i ■ 9q . .1 [|g 


COMIN' OUT HARD 


40 


51 


51 


49 


14 


PATRAi'-. -o.'.-- ^-lEE 


QUEEN OF THE PACK 


4; 


(52) 


NEW^ 


1 


MARION MEADOWS n, .r. mi- • .nM'. 'di 


FORBIDDEN FRUIT 


52 


53 


50 


48 


26 


SPICE 1 • JlVt ^l'j".3 CJ 9a 98/ 


1 87 HE WROTE 


1 


54 








2 LOW RAP-A-IOI 63884,'PRIORiiy (9.98' 13 981 


l-UNKY LIL BROTHA 


25 


55 




~46~ 


9 


FREDDIE JACKSON ".'.A b63I8 (9 9^' 15 98) 


HERE IT IS 


11 


56 


54 


51 


89 


BRIAN MCKNIGHT • MtHCUftY 84860* ( 10 98 ta l^i 9«i ffi 


BRIAN MCKNIGHT 


17 


® 


58 


67 


57 


2PAC • INIEMSCOPE 9/',^09,'AG 19 9tt l'_. 'JH' 


STRICTLY 4 MY N.I.G.G-A.2 


4 


58 




54 


73 


SWVA^ RCA 6607419 98':39»)B^ 


IT S ABOUT TIME 


2 


59 


~55~ 




32 


SCARFACE • HAP-A LOi 'j3Bbi".PR"3Riiv 1 -.0 yai'j 9b:' 


THE WORLD IS YOURS 


1 


60 


60 




2 


ETERNAL ^'.'i ■■d2iz£RG iio 9ii-:5.9ai ^ 


ALWAYS & FOREVER 


60 


® 


69 


69 


31 


FOURPLAY WA^fWR H*Kis a'l.uoco Wlb •>«; 


BETWEEN THE SHEETS 


15 


62 


59 


64 


19 


K7 irjMMT R0¥ 1071 ■:;0 9a'i5 9ei ^ 


SWfING BATTA SWING 


54 


(63) 


74 


65 


23 


★ ★ ★ Pacesetter ★ ★ ★ 

BLACK MOON wwck rooj-.-NfRvous I'J 'Jai'. EE ENTA DA STAGE 


34 


64 


61 


60 




KEITH WASHINGTON OWf J.T 4fil?6WARNf R BROS 1 10 9ai5 9«i YOU MAKE IT EASY 


15 


£Q 
03 


67 


59 


18 


DAS EFX •.'.sT/.rsT ^p.'fi=i* AGi|0 9a':5 98i 


STRAIGHT UP SEWASIDE 


6 


66 


57 


62 




JOHNNY GILL • Mi ii 'A'Nf^jtiMio fH".'- tH'i 


PROVOCATIVE 




S7 


64 


61 


26 


MARTIN LAWRENCE ':)i'28?i'ALi iio 98'!^. 'Wi 


TALKlN' SHIT 


10 


69 


68 


63 


35 


CYPRESS HILLA KuffHOUSE 5-i'>li ■;i:OiUMBiA (iO 98 tullj 


981 BLACK SUNDAY 


1 


69 


65 


58 


39 


SOUNDTRACK • JIvF 4 [fi09 1 10 9)11S SHj 


MENACE II SOCIETY 


1 


® 


NEW^ 


1 


SOUNDTRACK MERCURY ilBSB? UO -iS Eii 1H 


Ml VIDA LOCA 


70 






75 


17 


MAC MALL VQJNG BlACKBROTHA Z032(9 9a'I3 98? ffi 


ILLEGAL BUSINESS' 




72 


62 


56 


19 


MC REN HU IHLESS 5505'/RELATIVlIY 19 9a;6.98) 


SHOCK OF THE HOUR 


^ 


73 


73 


76 


33 


WILL DOWNING MCRCuRv ^laoee '9 99 [an 9S^ 


LOVE S THE PLACE TO BE 


24 


(S) 


RE-ENTRr 


2 


P.K.O. 

VCUNGSTA ^'.l .'0 L>tt ;^ '^a ■ 


THAGOOD, THE BAD. THE MAFIA 


74 


75 


63 


57 




SLAVE FEATURING STEVE ARRINGTON 


STELLAR FUNGK THE BEST OF 


44 


76 


71 


70 


25 


KRSONE MVc '.:'jLri9 9ai5'>8t 


RETURN OF THE BOOM BAP 


— ^ 


^77^ 


80 


86 


60 


RACHELLE FERRELL p^anha-ian 93 WCAprix i> : ? •}» 
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Billboard's 1994 RecordRetailing Directory 

"Outstanding source matenaL.an invaluable tool in 

seeking new opportunities". H.Brown, mpel Marketing. 

BiUlxiard's 1994 Record Retailing Director)' provides the accurate 
informBtion you need to reach record retailers and sell them your 
products and 8er\ices. 

Relied upon by the entire record and \ideo industry, Billboard's 1994 Record 
Retailing Directory contains over 7.000 listings of full-line record stores 
featuring chain stores, chain headquarters and independents. 



Packed with comprehensive listings that give you the information yon require to 
reach record retailers.. -phone and fax numbers, store names and addresses, 
chain store plamiers and buyers. Plus (he 1994 RRl) parks all this es.s«iitial 
information into one compact 6x9 directory — 
so it's easy to handle and talte on the road. 

Industry leaders agree — 
this source of reliable information is too valuable to be without. 
To order your copy at $l2a plus $4 shipping and handling 
(SIO for international orders) call 1-800-344-7119 or (908) 363-4136. 

Or send check to: Billboard Directories, Dept. BDKD3014, 
P.O. Box 2016, Ukewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marlieting team — call us today for special rates! 
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Columbia Builds A Buzz On Nas' lllmatic'; 
A Tragic, Bloody Week On Staten Island 



I HE BUZZ on Nas, the newest 
rapper on Columbia's roster, is big 
and growing bigger. "We decided 
that in order for our marketing plan 
to be efTective. we had to market to 
the 10% of the people who are trend- 
setters," says Ashley Fox, director 
of artist development at Columbia 
Records. "Producers, filmmakers . . . 
anyone with a big mouth who is pas- 
sionate about music and credible. We 
figured the rest would follow suit," 

"Illmatic" is the name of Nas' de- 
but album, which is starting to ripple 
through Planet Rap. It's a coloiiful 
blend of events and experiences 
("life, death, triumph, woe") as seen 
through his eyes. Its honesty and 
passion are palpable through and 
through. The title, says Nas. "is the 
sound of the type o' shit I'm on." 

Nas' introduction to the world 
came via "Live At The BBQ," an ac- 
knowledged classic from Main 
Source's 1990 album "Breaking At- 
oms." He rhymed chorus-line style 
alongside Akinyele, Large Profes- 
sor, and Joe Fatal. Next, in 1992, he 
dropped "Halftime," which was fea- 
tured on the "Zebrahead" motion 
picture .soundtrack. 

That same year, Nas (who grew up 
in the Queensbridge housing projects 
in Long Island City, N.Y., which also 
nurtured Marley Marl. MC Shan, 
and Intelligent Hoodlum) recorded 
several songs with Large Professor, 
including "It Ain't Hard To Tell," the 
first single from "Illmatic," wherein 
he declares his status as da muhfug- 
gin' man. He got signed to Columbia 
based on the strength of a demo. To 
complete the album, Nas collaborated 
with other production scientists. They 
are Pete Rock, L.E.S., DJ Premier 
(from Gang Starr), and Q-Tip (from 
A Tribe Called Quest). 

"Nas is an artist that we're putting 
everything behind," says Fox. "It 
might not look that way to the outside 
world, because we're doing things in 
a verj' non traditional manner." 

Fox says she was given autonomy 
from Columbia's senior executives to 
"do what has to be done to make the 
record happen." She created a "nu- 
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cleus team" of four people — including 
publicist Miguel Baguer, A&R exec 
Faith Newman, national director of 
rap promotion Tyesh Harris, and 
herself. The team met nightly, after 
the regular work day, to conceive the 
marketing plan for "Illmatic." 

After mailing advance cassettes to 
the aforementioned tastemakers in 
November, the team initiated a fax 
campaign that ran for about six 
weeks. Then they focused their atten- 
tion on securing early press. "You 
can't imagine how much press this kid 
has gotten as a solo artist." Fox says. 
"He graced the covers of The Flavor 
and Rappages, and he has been or 
will be featured in Vibe. The Source. 




by Havelock Nelson 

and Rolling Stone." 

The label .'^hipped a Ralph McDan- 
iels-directed videoclip in late Jan- 
uarj', the same day as the 12-inch of 
"It Ain't Hard To Tell." Also, an elec- 
tronic press kit featuring inteniews 
with the producers who worked on 
the album was sent out. "What they 
have to say about Nas is touching and 
so real," Fox says. 

Now Columbia is shifting back to 
marketing to the tastemakers. It will 
soon service a heavj-weight Nas T- 
shirt to no more than 250 people. 
"The whole idea," Fox notes, "is to 
have people who don't already know 
Nas ask, 'Could 1 get that . . . Who is 
that kid?' " 

It'S ALL GOOD: Kool G. Rap is 

working on his new album for Cold 
Chillin'/Epic. It's slated for an early- 
aummer release . . . Wu-Ta»g Clan's 
Loud/RCA album "Enter The Wu- 
Tang (36 Chambers)" was certified 
gold by the RIAA. According to a 
spokesman at Street Life/Scotti 
Bros., 12 Gauge's bassy party jam 



"Dunkie Butt (Please Please Please)" 
has sold 500,000 unit.s . . . Mobb Deep, 
formerly on 4th & Bway Records, has 
a new home: Loud/RCA . . . Mark 
Jackson of the Los Angeles Clippers 
and Kenny Smith of Houston Rock- 
ets hope to follow in the footsteps of 
Shaquille 0*Neal, who records for 
Jive. The pair has completed a rap 
track together for a yet-to-be-deter- 
mined label . . . King Just's "Warri- 
ors* Drums" (Black Fist) is a phat, 
fluid, flippy, dusty, and off-the-wall 
freestyle jam that's worth seeking 
out. It's straight from the depths of 
Shaolin (that's New York's Staten Is- 
land, homefolks). The B side, "Move 
On *Em Stomp," also punches and 
kicks . . . The Source magazine's first 
annual Source Awards show is set to 
take place April 25 at the Paramount 
in New York. Comedian Bernie Mac 
(from the films "House Party 3" and 
"Above The Rim") and all-purpose 
jwrsonality Fab 5 Freddy will serve 
as hosts of the event. Ed Lover & 
Doctor Dre will co-host from an off- 
the-stage post, according to Dave 
Mays, publisher of The Source . . . 
Fang/Continuum rapper Fesu (that's 
Usef backwards) just recorded a 
track with underrated/underexposed 
soul legend Bobby Womack titled 
"Going Round N' Circles." It's the 
bluesy crj' of a bitter ghetto bastard 
. . . The other week was a crazy and 
tragic one in Staten Island, N.Y. 
Three males connected to the bor- 
ough's burgeoning rap scene died 
from gunshot wounds. First Dante 
Hawkins, the son of Wu-Tang Clan 
member U-God, was caught in the 
crossfire of a shootout March 12. 
Then, three days later, Darryl 
Routte, the 27-year-old brother of 
Guy Routte, who manages Virgin 
rapper Shyheim, was shot during an 
argument. Next, Two Cent, an asso- 
ciate of both Shyheim and Wu-Tang 
Clan, died from a bullet wound in the 
chest. Speaking of homicides as they 
relate to his hometown, Shyheim 
rhj'mes in "On And On." his debut 
single, "This happens everyday 
around my way, so I pray that I could 
live another day." Amen. 




Domino In 'Da House. The Palace in Los Angeles was the site of Outburst/RAL/ 
Chaos artist Domino's listening party for his self-titled album. Hanging out with 
Domino, center, was KKBT APD Michelle Santosuosso, left, and KKBT MD Harold 
Austin. His current single is "Sweet Potato Pie." 
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THE PRETENDERS 

(Continued from page IJ) 

"I missed him terribly," says Hynde. 
"Both he and I were floundering — and 
probably not playing well — and I 
needed something to kick me in the ass 
and inspire me." 

Chambers, who moved on to play 
with Dave Stewart & the Spiritual 
Cowboys and maintains his role in the 
ongoing group Miss World with key- 
boardist Jonathan Perkins, agrees. 

"I'd worked with v-arious people and 
relocated to LjV.. ami looked for some- 
thing that didn't really exist." says 
Chambers, who was in London when 
Hynde rekindle<i their musical rela- 
tionship. 

The reunion came at the behest of, 
oddly enough, Chicago band Urge 
Overkill. Hynde was in Los Angeles 
last August, mixing her new Ian Stan- 
ley-produced album with Bob Clear- 
mountain, when a friend persuaded her 
to see Urge Overkill at a club gig. 

"They were awesome, and when I 
met them afterwards, [drummer] 
Blackie Onassis said, 'I saw your drum- 
mer when we were playing in Ger- 
many.' I knew they had great respect 
for Martin, but [they] didn't ask why I 
wasn't working with him." 

Still, Urge Overkill planted a nag- 
ging fixation on Chambers, and also in- 
fluenced Hynde in more direct ways. 
The band asked her to come to a Las 
Vegas club gig and sit in. "I thought it 
could be fun, so I went and we did 'Pre- 
cious,' and it was very e.xciting and felt 
like the original Pretenders," adds 
Hynde. "That's wiien Martin started 
creeping into my brain." 

Eventually, H>'nde contacted Cham- 
bers. "We went through one song, and 
it was the same feeling as when we first 
found him," says Hynde, recalling the 
Pretenders' early days. "No one has 
that swing and feel." 

For Chambers, it was "kind of neat 
to come back after that space of time 
and be as good as we were at the start." 
But his presence only reinforced a feel- 
ing Hynde had since discovering Urge 
Overkill — that the new Pretenders al- 
bum was "rock-light." 

Having recently cut "Bold As Love" 
for the "Stone Free" Jimi Hendrix 
tribute with producer Stephen Street, 
the newly solidified Pretenders lineup 
quickly re-entered the studio with 
Street and cut four new songs: "Money 
Talk," "All My Dreams," "9T7," and 
"Love Colours." 

"They kind of save the album's ass, 
in my estimation," says Hjiide, "be- 
cause it's like, 'Hello, people! This is ac- 
tually a band!' " 

Warner Bros. VP of publicity Liz 
Rosenberg, who says that "everybody 
in the company is slapping each other 
on the back" over the album, reports 
that m^or press, radio, and retail peo- 
ple will be brought to a Pretenders 
showcase in London prior to setting up 
an extensive interview schedule. 

"It's so important to Chrissie for ev- 
eryone to realize that the Pretenders 
are a live band that she doesn't want 
to do interviews until people see them 
perform," says Rosenberg. "Then 
she'll go out on a small club tour to re- 
inforce the idea that this is what the 
band is about" 

"I'm chomping at the bit," says 
Hynde. "Just get me on stage so we 
can do our fucking songs. Chikl-rear- 
ing has its moments, but there's noth- 
ing like Ihing out of a suitcase, and be- 
lieve me. I've looked!" 



O The Vision Fund of America 

An association of visual Industry professionals to promote research and resources for visually Impaired people 

1 994 Annual Awards Banquet 
Thursday, May 1 2, 1 994 at The Plaza Hotel, NYC 
Join the entire video industry in honoring: 




Philip Clement, 
President 8. CEO. 
Rank Film Laboratories and 
Video Service Croup 



Sam Inoue. 
President, 
Fuji Photo Film U.S.A.,lnc. 



John Taylor, 
President CEO, 
Ingram Entertainment, Inc. 



Proceeds from the Vision Fund Banquet benefit 
The Lighthouse National Center for Vision and Aging, an internationally 
known center dedicated to educating the individuals, their families and 
health care professionals about age-related vision impairment. 

For banquet table reservations and 
journal advertising information contact: 

Gilda Gold, Vision Fund Headquarters 
c/o The Lighthouse, Inc. 
800 Second Avenue 
New York, NY 10017 
Tel: 212-808-0077 
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Stan Hankin 

U.S. Dept of Labor 



Dwight Hilson 

ColdhU Home Medto tnTI 

lames Katavolos 
Rank Video Services 
America 

Gene Kern 

Fup Photo nim USA, Inc 

Martin Porter 

Ettltorlal/Design 
Alec Shapiro 
Panasonic Broadcast &. 

Television Systems Co. 

Dick Turchen 

Communications Marketing 
8^ Consulting 

Ken Wledeman 
Sony Electronics Inc. 
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Dance 



ARTISTS & MUSIC 



Clivilles And Cole Retool C+C Music Factory 



I HE FACTORY GROOV'ES AGAIN: 
We recall with pi-eat clarity tho fii*sl 
time we s|x)ke with David Cole and 
Robert Clivilles about their brand 
new pet pivject. a i-otatinp clique of up- 
and-coming singei*s and i-appei-y called 
C + C Music Factoo. 

It was 1991. and the pixxlucers were 
handsomely decked out in oh-so-fash- 
ionable togs, chilling in the ovei-stufled 
chairs of a Columbia Recoixis confer- 
ence room, and looking every inch the 
dance music pixxlucers and remlveiis of 
the moment — which, in fact, they were. 
They hi»d biu-eh- finished cutting ti-acks 
for theij- fii-st album. .\'et they were al- 
i*eady iwndenng the idea of intema- 
tional conceit toiu-s, copy-cat acts, and 
re-reuting the dii-eciion of dance music 
at pop radio. Confident? Cocky? On the 
sui'face, perhaps. But as the wall-shat- 
tering command "cveiybodtf douce 
lion-r fast filled danceflooi's and aii"- 
waves around the world, visionary 
proved to be a more appi-opiiate af^jec- 
the. 

It is thi-ee yeai-s later, and the mood 
at New York's Electric Lady i^ecoi-ding 
studio is similarly positive. A lot of 
heavy stuff has gone down since 
"Gonna Make You Sweat" topped the 
charts, and there is immeasurable 
pressure surrounding the top-secret 
tunes-in-pi-ogi-ess that eventually will 
fill the second C + C Music Factoiy al- 
bum. As^ the pail" sit dmsn for theii' fu-st 
inteniew in over a yeai*, they b>pass 
the drama and occasional bad blood, 
opting instead for relaxed, good-hu- 
moi-ed vibes — and, of com-se, that fa- 
milial* bravado. 

First, there is the album's vocal 
hneup. Zelma Davis has returned as 
the resident vamp, while longtime pr- 
oteges Trilog>* have stepped into the 
rap role vacated by Freedom Wil- 
liams — but with a twist: They haniio- 
ni2e as well. The real zinger is the pres- 
ence of Martha Wash, who has ended 
a lengthy, sometimes litigious fracas 
with Cli\illes and Cole to perfonn on 
se\'erdl songs, 

"It was really impoitant to me that 
we sit down and ha\e a pei-sonal con- 
vei*sation before we got to work." Cole 
says. "We talked, and let oui- feelings 



out. By no means was it heated. We 
cleai-eii up a lot. Five minutes later, she 
was in the booth wailing her butt ofl". 
It was lieree." 

Wash solos on "Takin' Over." a 
house mmp that Clivilles siiys could be 
"the club anthem of the summer." The 
track begins w ith a slow and soulful 
passage that Cole feels could stand on 
its own without e\ er breaking intt) the 
uptempo section. Wash also is featui^l 
with othei"s on "Can You Dig," a poten- 
tial single that is cast in the now-classic 
C + C |)oi)/hip-hop .-MHrnd. and "Do You 
Wanna Get Funky." another single 
contender that Clivilles has gleefully 
dubbed "a real booty song." 

WTiile the [Kiir's reunion with W^ash 
is sure to gi-ab headlines. Cole and Cli- 
villes say the i*eal smpiise of the album 
will be the potency of Davis' peifom- 
ances. 

"She did hei* homework," Clivilles 
beams, pointing to her turn on the 
rh\thmic stivet ballad "Take A Toke (I 
Got The Best Love You Ever 
Smoked)" as a vocal that '\\ill suipiise 
a lot of |)eople. She took voice lessons, 
and has really gi-own in so many ways." 

The pmpose of Bren-x-bi-ed male tiio 
Trilogy- in the C + C lineup, and on 
jams like the jazzy "All Damn Night" 
and the i^alsa'tiibal-spiced "Boniqua 
Anthem," as CliAilles sees it, is to biing 
"a hai-der e<lge to the sound. ThL>; yeai*, 
rap is more i^. You can't front people 
and get o\'er." 

Regaiidless of who is singing or i-ap- 
ping, the real glue of C + C Music Fac- 
toi7 is the creative sjTiergj' and kin- 
ship that Cole and Clivilles share. 
Opposites in so many pei'sonal wa>'s. 
the two spai'k when they work together 
in such a s^wcial wa.\' that they are con- 
tinually looking for different projects 
to collaborate on. Not content to rest 
on the laui"els of a recent Grammy win 
for their contributions to Whitney 
Houston's mega soundti'ack to 'The 
Bodyguaixi." theii' cuiTent agenda in- 
cludes a deal with Sony Japan to launch 
G-Factoiy Records, a new dance music 
subsidiaiy that is designed to accom- 
modate the team's prolific output. 

The first release on G-Factor>' will 
be "Clivilles & Cole Nightclubbing, 
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Volume One." an album that is split in 
half between the paii''s lemixes of nug- 
get s by Dr. Buzzard's Savannah 
Band and new material. Audrey 
Wheeler. Jocelyn Brown, and Debra 
Cooper, the lich and lielting voice on 
"Pride (A Deeper Love)." will appear 
on the set, due out in Jaj>an May 1. At 
this pouit. thei-e are no finn plans foi" 
either the albiun or G-Factoiy \o sur- 
face in the LIS., though Cole and Cli- 
villes ai-e optimistic that a deal will be 
set shoilly. 

'ThL** is the kind of album where we 
can get totally loose." Cole says. "It's 
fun for us in a way that's different than 
C + C Music Factoiy. It's music for 
the head." And if that is not enough, 
the duo also will soon focus on the long- 
delayed debut album by theii- Arista 
act. S.O.U.L. S.Y.S.T.E.M., with an 
eye towai'd autumn release. Front 
woman Michelle Visage has .-stepped 
out of the picture to follow solo aspu-a- 
tions. leaving the act to i-^xjup with 
four lead singers. 

'The idea is to a^te a more matmie, 
song-oiiented entity." Cole says. "We 
want it to be more along the lines of our 




by Larry Flick 



work with Mariah Carey and Whitney 
Houston. We want this i-ecord to ap- 
peal to a wider and maybe older audi- 
ence. It's our chance to further prove 
our versatility." 

In the meantime. Cole and CIKilles 
are focused on completing the as-yet- 
untitled C + C Music Factory album, 
which they hope to have in stores by 
June. 

"We'\ e realized that the w~ay to con- 
quer the pressure of making another 
C + C album is to put it in the back of 
our minds and get on with actually 
making the record," Clivilles says, "We 
w"dnt to take the sound a step further 
and change the vibe a little, make it a 
little haitler. WTiether people dig it or 
not — and I think they will — we're 
proud of what we're doing. We're not 
compromising what we believe in." 

BeATS'N'PIECES: We're bummed 
to note that John Trienis was a casu- 
alty of recent layoffs at EMI Records 
in New^ York. After a winning streak of 
five No. 1 club hits last year, he leaves 
his post as national director of dance 
music promotion on Tuesday (1). 
Trienis is mulling over several options, 
and expects to announce a new indus- 
Uy home soon. We hear that there are 
no plans to replace Trienis at EMI 
right now. With no one actively work- 
ing dance music at the label, where 
does this leave such dance/rhythm- 
rooted acts as Judy Cheeks. Eternal, 
Pet Shop Boys, and Joi? ... On an up- 
beat note, popular U.K. indie Cham- 
pion Records has signed a distribution 
deal with EastWest in the U.S., serving 
its dance-'cTOssover department a tasty 



plate of club moi-sels to (line on. First 
singles resulting from the deal are 
"Better Late Than Never" by La- 
fayette and "Love Come Home" by 
Our Tribe With Franke Pharoah. 
which u* due out later this month. No 
fii'm word on whether the red-hot 
"Feel What U Want" by Christine W. 
will also be on EastWest . . . David Mo- 
rales' fionAy underappreciated debut, 
'The Pix>gi'am," gets a new lease on life 
later this month when Mercury 
unleashes the ragga-tribal anthem "In 
De Ghetto" to clubs. Morales did the 
mixes himself — and quite nicely at 
that. Another of the set's warmer mo- 
ments. "Sunshine," is being eyed for an 
ui'ban radio push . . . The "At Mid- 
night: TK Dance Classics Remixed" 
collection is finally about to be Lssue<l 
on Fader/ChemLstn,' Records. The al- 
bum includes ftrnky disco-era gems like 
"It's Been So Long" by George 
McCrae, revamped by Judge Jules, 
and "Get Dowti Tonight" by K.C. & the 
Sunshine Band, brilliantly re-exam- 
ined by Tom Moulton. Heavy props to 
Chemistiy A&R dude Brian Chin for 
his fine production choices . . . Given 
the massive success of Joe Roberts' 
gorgeous recent single "Lover," Lon- 
don/ffrr Records in the U.K. will 
launch a pop push behind hLs previous 
club hit, "Back In My Life," to coincide 
with the shipment of the singer's deli- 
cious full-length debut. London's U.S. 
arm is going to work the project here, 
but has yet to settle on a street date. 
Get crackin'. folks! . . . Starved for 
something new from Martha Wash? 
In the interim between solo and 
C + C Music Factory projects, seek 
out the HoUj-wood Records film sound- 
track to "1^2: The Mighty Ducks," on 
which she offers a sassy reading of 
"Mr. Big Stuff." Quite fun . . . Finally, 
Jody Watley's fab new single, "When 
A Man Loves A Woman," is sure to nab 
a much larger club audience with the 
onset of sawv gay and lesbian remixes 
by Steve Wolfe, head of A&R at MCA 
Records in London. The title hook line 
is manipulated to say "when a man 
loves a man it's a beautifiil thing" (with 
the same done for women), amid a 




FOR WEEK ENOIHQ APR. 2, 1 



Clll PLAY 



1. WORKER MAN PATRAtPK 

2. ELATOUR SMASH 

3. COME ON AND DO IT FPI PROJECT 

MOOMWtNE MUSIC 

4. I WANT IT. I NEED IT (REAL LOVE) 

SAUNDRA WILLIAMS goiosoui 

5. GIVIH' IT UP INCOGNITO i«lkin loud 

IMPORl 

Miuo-siiiafssiuis 

1. I'VE BEEN THINKING ABOUT YOU 

JOCELYN ENRIQUEZ ctAssiritD 

2. LOVE COMES AND GOES EO O.G. i 
DA BULLDOGS ch[misi»» 

3. BAKNAFFEK OAS EFX usmesr 

4. WHATSUPDJMIKOzYX 

5. RETURN TO INNOCENCE ENIGMA 

VIRGIN 

Breakouts: Titles with future chart potential. 
t>ased on clut} ptay or sales refiorteiJ this week. 



Storm of hip trance/house beats. Not 
only Li thLs a boldly effective promo- 
tional move, but it is in keeping with 
the open-minded perspectK e that Wat- 
ley has been known to factor into her 
songs. 

Parting glances: Drag per- 
former and vocalist Peter Giles suc- 
cumbed to complications resulting 
from AIDS March 15 in New York. 

Best known under the stage moniker 
Donna Giles, his high-pitched tones 
were last heard on the "Jackie 60" ver- 
sion of David Morales' 1993 club 
smash "Gimmie Luv." Performing and 
recording up to the end of his life, Giles 
recently completed a cover of the 
"Dreamgirls"/Jennifer Holiday track 
"And I Am Telling You I'm Not Go- 
ing." The record, produced by Eve 
Nelson and remixed by Stonebridge, 
will be released on the independent 
Downtown 161 Records this month. 




Love & India. Endunng dance siren India, left, celebrated her recent birthday with 
a pertormance at New York's Sound Factory Bar. The highlight of the gig was 
a rendition of "Love & Happiness." her current hit with River Ocean on Strictly 
Rhythm Records. The legendary Tito Puente, right, also made a special 
appearance. Portions of the evening were shot for a future videoclip. (Photo: Tina 
Paul) 
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ibco'd HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


ig 

CM < 


WKS. ON 
CHART 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
Of DANCE CLUB PLAYLISTS. 
TITLE ARTIST 

LABCL t NUMBER/OlSiniBUTiNC lABEl 




3 


3 


10 


1^ 1^ 1^ No ^ it it It 

GOT TO GET IT 550 xasic iniOAyK 1 ««ik jiNo 1 ♦ CULTURE BEAT 


CD 


4 


4 


9 


SO INTO YOU EASTWEST9695(VATLANTC ^ MICHAEL WATFORD 


3 


2 


2 


10 


1 WOULDN'T NOfiMAUV DO THIS KINO OF THING CMi leiZMSC * PET SHOP BOVS 




5 


7 


8 


DON'T GO BREAKING MY HE/UtT MCA 547% * ELTON JOHN t RUPAUL 


i 


1 


1 


9 


1 WANT YOU acPEusc 41397WARNEI! SKOS * JULIET ROBERTS 


it) 


6 


9 


8 


DOYOUWAHTITSBiseilMDO LONNIEGORDON 


(T) 


10 


19 


6 


BEAUTIFUL PEOPLE stBlCTl» BHYTHM OlS BARBARA TUCKER 


(Aj 


9 


IS 


7 


BECAUSE OF LOVE vinciN 38422 * JANET JACKSON 


(D 


14 


21 


1 


WORK THAT BODY GSEAIJONES 530 6241SLAM0 CHANELLE 


10 


11 


13 


7 


BLOW YOUR WHISTLE FFRR 120 017 DJ DUKE 




18 


26 


5 


I'LL WAIT ABI5IA 1-2B59 ^ TAYLOR DAYNE 


(n) 


12 


16 


8 


STAY EMI 581t3/ERC # ETERNAL 


(li) 


36 




2 


LOVE t HAPPINESS stbktlv BHmiH EP4 RIVER OCEAN FEATURING INDIA 




39 




2 


MOVING ON UP EPIC 7741 7 ♦M PEOPLE 


u 


8 


12 


8 


JUNGLE LUST (1 WANT YOU) DEEP CRAP JowacBAP URBAN MOTION PROJECT 


le 


22 


24 


6 


X TRIBAL AMERCA SS03&1RS JUNIOR VASQUEi 


17 


13 


18 


9 


GROOVE THANG MOTCrvm 4S4S « ZHANE 




29 


37 


— ^— 


YOU USED TO HOLD ME '94 STBICTLV mvpe 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD 


19 


7 


6 


9 


SPOOKY QWEST 4I313WARNERBP0S ♦ NEW ORDER 


20 


15 


5 


10 


I'M IN THE MOOD AU> 0461 ♦ CE CE PENISTON 




33 


44 




* * * Power Pick* * * 

00 YA COLUMBIA 77M1 ♦ INNER CITY 




27 


30 


5 


IF THATS YOUR BOYFRIEND MAVERiCW^iRE 4131E.WABNER BROS ♦ ME'SHELL NOEGEOCEUO 


(23) 


25 


29 


5 


TAKE ME AWAY REreiSE 4130WARNER BROS. ♦ BABBLE 


(24) 


40 


45 


3 


1 CRIED THE TEARS BIG BEAT lOlsaATLANTK; JOMANDA 


29 


21 


11 


12 


A DEEPER LOVE (FROM "SISTER ACT 2-| ABISTA I 2651 ♦ ARETHA FRANKLIN 


® 


ND 


»► 


1 


* * * Hot Shot Debut * * * 

1 BELIEVE PERSPECTIVE PR0MQ44M SOUNDS OF BLACKNESS 


27 


1; 


8 


11 


GIVE MYSELF TO YOU TRIBAL AMERICA MOSS/IRS THE DAOU 


(28) 


41 


42 


3 


BREAKDOWN FFRR 120019 ONE DOVE 


(29) 


31 


35 


5 


BURNING LIKE THE SUN ConriNUUM PdOUO RED RED GROOVY 


30 


16 


14 


10 


GOING NOWHERE GO DISCS IMPORT GABRIELLE 


31 


23 


10 


12 


1 WANT TO THANK YOU AREA 10 004 LATRECE 


32 


28 


25 


8 


SO IN LOVE (THE REJU. DEAL) SBKPROMWERG ^ JUDY CHEEKS 


(33) 


42 


47 


3 


WHEN YOU LOVE SOMEONE MAXi 2015 DAPHNE 


34 


20 


20 


12 


DflEAM DRUMS eight bau album CUT LECTROLUV 


(35) 


38 


40 


3 


NOTHING BETTER ORE MUSK IMPORT COLOURBLIND 


3t 


32 


39 


4 


HEY D J. (FROM 'Ml VIDA L0CA1 MERCURY BM 3M * LIGHTER SHADE OF BROWN 


37 


30 


33 


6 


VICK>US GAMES SMASH 440 ai2ASUVio YELLO 


dD 


NEW^ 


1 


1 WANT TO THANK YOU BIG BEAT 1014&ATUINTiC ROBIN S. 


(39^ 


48 




2 


WOW! MR. YOGI (CONTROL THE MIND) ARISTA IMPORT THE OVERLORDS 


« 


24 


23 


11 


PLEASE (YOU GOT THAT...) ATmNTC PROMO ♦ INXS 


(41) 


NE\ 




1 


GIN AND JUttE DEATH ROW/INTIRSCOPt 959SUATLAI1IIC ♦ SNOOP DOGGY DOGG 


42 


19 


17 


13 


BCCU A 1 nilC TlUE /Vu iiuDii ntfii THF FnCi 

ntui A umia iiMB odlumdm //juj ■ nc 


43 


45 




2 


WHEN A MAN UWES A WOMAN MCA 54802 « JODY WATLEY 


44 


44 


41 


3 


1 WANNA ROCK jnt 42207 « JA2ZV JEFF 1 FRESH PRINCE 


(45) 


NEW^ 


1 


STOMP IMAGO 25035 ♦ BIG FUN 


4t 


26 


22 


15 


SELFISHQWEST4115SWARNEBBR0S. ♦THEOTHERTWO 


47 


35 


34 


6 


OBSESSION AVEMUE FOCH IssiaiCRITKluE ♦ FEM 2 FEM 


4< 


43 


36 


5 


PERE COCHON (1 UKE IT) TRIBAL AMERICA S8027ARS PASCAL'S BONGO MJtSSIVE 1 


40 


34 


31 


10 


ALL BECAUSE OF ME viBE MUSIC 4006 GEORGIE PORGIE 


SO 


37 


28 


13 


WHEN YOU TOUCH ME cutting 292 MASTERS AT WORK FEATURING INDIA 



THIS 
WEEK 


LAST 
VrtEK 


i| 


WKS. ON 
CHART 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB-SAMPLE OF POS IPOINT Of SALE) EQUIPPED KEY DAWCE RETAIL 
STORES WHICH REPORT NUMBER OF UMTS SOlD TO SOUNDSCAN. iNC SOUflCtSCQn 

TITLE lllllll ARTIST 

UWa A NUMBERrtHSTRIBUTING mBEL 




4 


3 


7 


* * * No. 1 * * * 

CR.EAM. lUj ill III LOUD 6276&T)CA I w««l. d NC. 1 


♦ WU-TANG CLAN 


2 


2 


2 


3 


ELECTRIC RELAXATION m Jivt 42 1 96 


♦ A TRIBE CALLED QUEST 


3 


3 


7 


7 


BUMP 'N' GRIND m m JIVE 42206 


♦ R. KELLY 


4 


1 


1 


4 


GIN AND JUICE IMI ITl m DEATH ROW/INTERSCOPE 9595UM) 


« SNOOP DOGGY DOGG 


5 


8 


16 


3 


1 WANT TO THANK YOU m (XI M BCAT 10I4»AO 


ROBIN S. 


^ 


7 


6 




GROOVE THANG IM) m MOTOWN 4848 


• ZHANE 


J 


6 


9 


g 


MASS APPEAL ITl CHRVWIS 581 1 1/ERG 


* GANG STARR 


1 


5 


8 


4 


1 UKE TO MOVE TT (Ml m IW strictly rhythm 12192 ♦ REEL 2 REAL FEATURING MAD STUNTMAN 




16 


23 


3 


I'LL WAIT (M) (T) 00 ARISTA t-36Si 


♦ TAYLOR DAYNE 


10 


9 




10 


A DEEPER UIVE (nmHtlER ACT 71 IMI ITl DO ARISTA 1 2651 


♦ ARETHA FRANKUN 




11 


nr 


19 


WHY IS IT? (FUK DAT) (Ml m cxi maii 201 < 


♦ SAGAT 


(0) 


NEW^ 


1 


★ * * Hot Shot Debut * * * 

M0VING0NUPm,>irPic;7Sl- ♦ M PEOPLE 


\W 


18 




2 


SWEET POTATOE PIE (Mj it) OUTBURSTCHAOS 7734(KX)LUMBIA 


* DOMINO 


(14) 


33 




2 


* * * Greatest Gainer* * * 

PLAYER'S BAU. IMI (ti do laeace I 4067«BiSTA ♦ OUTKAST 


(1^) 


23 


18 


8 


ITS ALL GOOD/PUMPS A A BUMP (T) giant 2454 Warner bros 


» HAMMER 


11 


12 


12 


5 


HEY D J. (FROM -Ml VIDA L0CA1 IT) MERCURY BSB 3» 


♦ LK5HTER SHADE OF BROWN 


(H) 


NEW^ 


1 


GET YOUR HANDS OFF MY MAN m ixi TiaBAL AMERICA 58117/iRS 


JUNKIR VASQUEZ 


(18) 


24 




2 


LOVE & HJVPINESS (T) strictly rhythm EP4 


RIVER OCEAN FEATURING INDIA 


li 


15 


15 


3 


1 WANT YOU IT)(iOR£PRiS£4l397)WARMERflftOS 


♦ JULIET ROBERTS 


20 


21 


27 


3 


BEAUTIFUL PEOPLE (T) strictly rhythm 015 


BARBARA TUCKER 


(2D 


NEW^ 


1 


El TRAGO (THE DRINK) IMI m CUTTING 297 2 IN A ROOM MEETS THE WEPA MAN 


(D 


NEW^ 


1 


1 GOT CHA OPIN (TI WRECK 20083L^EPV0OS 


♦ BLACK MOON 


(23) 


32 


28 


7 


YOU DONT LOVE ME (NO. NO. NO) (T) ixi an BEAT 10151/AG 


* DAWN PENN 


24 


25 


22 


18 


l-IGHT (ALRIGHT1 IMHTI GEE STREET 440 S83/ISUUt0 


♦ DOUG E. FRESH 


(25) 


OE-Eimn 


2 


THE MOST BEAUTIFUL GIRL IN THE WORLD m NPG 72514/BEUJAARK * PRINCE 


26 


20 


14 


8 


IT ALL COMES DOWN TO THE MONEY IMI ITl rala:hAOS 77167AX1LUMBU * TERMINATOR X 


27 


19 


40 


6 


DONT GO BREAKING MY HEART m IXI MCA 54796 


• ELTON JOHN t RUPAUL 


2S 


13 


26 


5 


THE SIGN (Ml m ARISTA 1-2673 


• ACE OF BASE 


29 


14 


20 


10 


CANTALOOP (FUP FANTASIA) m CO BLUE NOTE 4494SiCAPrT0l 


• US3 


30 


28 


17 


12 


WHATTA MAN m (II NEXT PlATtAun.0«O0N 857 39UPtG ♦ SALT-N-PEPA FEATURING EN VOGUE 


31 


22 


21 


4 


JUST ANOTHER DAY (M) CT) motown 4850 


♦ QUEEN LATIFAH 


(32) 


RE-Eitrer 


13 


BORN TO ROLL (MKT) OELKIIOUS VINYL 10I4tf AG 


♦ MASTA ACE INCORPORATED 


33 


29 




7 


JOY in CHUIPION 77364/CHAOS * STAXX OF JOT FEATURING CAROL LEEMING 


(34) 


39 


37 


8 


IT AINT HARD TO TELL (TI COLUMBIA 77320 


• NAS 


(35) 


37 


J4 


5 


1 CRIED THE TEJWS (T) (X) BIG SEAT 1015<VAG 


JOMANDA 


» 


30 




2 


BELIEVE IN LOVE (Tl EL£KTRA 66227 


TEDDY PENOERGRASS 


37 


26 




2 


HOW DO YOU UKE ITT (Ml m 00 ELEKTRA 66235 


• KEITH SWEAT 


3< 


17 


30 


6 


YOU KNOW HOW WE DO IT m priority 53847 


• ICE CUBE 


(39) 


44 


47 


4 


ON AND ON ITl VIRGIN 3841S 


• SHYHEIM 


d) 


RE-EKTIY 


2 


U SEND ME SW1NGIN' IT) PERSPEaivE 744»AtM 


• MINT CONDITK)N 


41 


36 




4 


1 WANNA ROCK ITl LIVE 42202 


♦ JAZZY JEFF i FRESH PRINCE 


42 


27 


13 


7 


BECAUSE of LOVE IT) (XI VIRGIN 38422 


• JANET JACKSON 


® 


RE-EKTin 


12 


I'M IN THE MOOD IMI (T) AIM 0461 


♦ CE CE PENISTON 


(44) 


50 


46 


7 


I'M OUTSTANOtNG m IXIJIVE 42200 


• SHAQUILLE O'NEAL 


(45) 


RE-EUm 


6 


YOU USa> TO mU me 'M ni strictly hype 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD 


(S) 


NEW^ 


1 


PUY MY FUNK (FROM 'SUGAR HIU-) m (XJ ecACON loootnix 


• SIMPLE E 


47 


48 


! 42 


4 


STAY IMI (TI (X) EMI 58113/ERG 


• ETERNAL 


48 


35 


24 


4 


GOT TO GET IT IT) (XI 550 MUSIC 773S2/EPIC 


• CULTURE BEAT 


49 


34 


45 


4 


ZUNGA ZENG m 00 TOMMY BOY 599 


• K7 


m 


NEW^ 


1 


SOMETHIN' TO RIDE TO [Tl SCARFACE 53a51)PRWRITY 


• CONSCIOUS DAUGHTERS 



CZ) Arties with the greatest sales or dub play increases this week. ♦ Videodip avaliatHlity. Catalog numlMr is tor cassette mau-single. or vinyl msm-single 11 cassette <s unavailable On sales chart: (M) Cassette maxt-singte avaitability, (T) Vinyt maxi-singte availabiltty. (X) CD 
maxi-singte availability, 1994, BillboartVBPI Communications. 
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FROM THE HOTTEST DANCE CAPITALS OF THE WORLD COMES THE FRESHEST HOUSE 

GROOVES IN YEARS WITH "OCT IT, QOT IT, O R O O V E , ' THE NEW DANCE COMPILATION FEATURING 

THE SMASH SINGLE FROM THE FOG BEEN A LONG TIME . PLUS THE «1 DANCE HIT 

I'M GONNA GET YOU BY BIZARRE INC, ARLINE BURTON'S SHOT IM THE DARK . THE K. LONDON 

PRODUCTION CLUB'S WHO'S GONNA LUV ME , (FEATURING OINA BRIGHT) AND MANY MORE. 

THE FOO APPEARS COURTESY OF MIAMI SOUL RECORDS. INC. • BIZARRE INC APPEARS COURTESY OF VINYL SOLUTION. • THE K. LONDON PRODUCTION CLUB APPEARS COURTESY OF K4B RECORDS. 
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ARTISTS & MUSIC 



Red Hot Lineup Set For AIDS Benefit 

Acts Pay Tribute To Influences On July Release 



■ BY EDWARD MORRIS 

NASHVILLE— Most of the record- 
ing has been completed for Mercury 
Records' "Red Hot + Country" al- 
bum, which is set for release some- 
time in July. Procee<la from the al- 
bum will go to a variety of AIDS 
relief organizations. 

Tribute is the theme of the album, 
with the two dozen acts involved 
paying their musical respects to 
those who have inspired and Influ- 
enced their own work. 

This will be the fourth album in 
the "Red Hot" series. It follows 
"Red Hot + Blue." "Red Hot + 
Dance," and "No Alternative," all of 
which were AIDS fundraisers. 

The artists, their cuts, and their 
objects of tribute are: Kathy Mat- 
tea, "Rock Me On The Water" for 
Jackson Browne; Dolly Parton, 
"You Gotta Be Me Baby" for George 
Jones; Mary-Chapin Carpenter, 
"Ballad Of Willie Short" for John 
Jennings: Radney Foster. "Close 



Up The Honky Tonk" for Red Simp- 
son and Buck Owens. 

Also. Brooks & Dunn, "Folsom 
Prison Blues" for Johnny Cash; 
Mark Chesnutt, "Goodbyes Come 
Hard For Me" for Kenny Serratt; 
Nanci Griffith. "If These Walls 
Could Speak" for Jimmy Webb; 
Patty Loveless. "When I Reach The 
Place I'm Going" to acknowledge 
her Appalachian roots; and Sammy 
Kershaw. "I Know A Little" for 
Lynyrd Skynyrd. 

Also, Johnny Cash. "Forever 
Young" for Bob Dylan; Billy Ray 
Cyrus, "Pictures Don't Lie" for 
Merle Haggard; the Mavericks, 
Carl Perkins, and Duane Eddy, 
"Matchbox" for Perkins; Vince Gill, 
Ricky Skaggs, Doc Watson, Randy 
Scruggs, and Earl Scruggs. "Keep 
On The Sunny Side" for the Carter 
Family; Marty Stuart, Jerry Sulli- 
van, and Tammy Sullivan, "Up 
Above My Head/Blind Bartimus" in 
tribute to Stuart's gospel influences; 
Jimmie Dale Gilmore and Willie 



Stars Keep On Truckin' 
With Upcoming Promo Toy 



I BY STEVE TRAIMAN 



NEW YORK— One of the hottest 
items in country music collectibles is 
likely to be the Buddy L Sonic Haul- 
ers assortment of three super-de- 
tailed replicas of the Kenworth 
Aerodyne 18-wheel "big rigs" that 
travel with the shows of Billy Ray 
Cyrus. Randy Travis, and Clint 
Black. 

In an innovative licensing deal 
arranged through Paul Oursler of 
Nashville-based Music Concepts, 
the actual voice of each country star 
offers a personal message when a 
button is pushed on the open-sided 
"Try Me" package. There's also a 
four-color likeness of each star on 




the side of the 22-inch-long truck — 
and great sound effects. A turn of 
the key activates sounds of the en- 
gine starting and idling. The push of 
a button sounds the horn, and a push 
of the truck in reverse sounds the 
"beep-beep-beep" backup warning. 

The first units are due to ship to 
retail outlets in May. and will be on 
Music City toy store shelves at a 
suggested list price of less than $30 
each in plenty of time for Fan Fair, 
June 6-10. All three artists say they 
are e.xcited about the project, but 
each views the trucks' appeal in a 
slightly different way. 

Travis and his manager. Lib 
Hatcher, see the truck as a natural 



addition to the Randy Travis Gift 
Shop on Music Row. "As soon as 
they come out, we'll be carrying 
them, and the trucks should be a big 
hit," Travis says. "I'm excited about 
carrying what should be an instant 
collector's item and being part of 
this unique collectibles program 
that should appeal to all my fans and 
their kids." 

Speaking for Billy Ray Cyrus, 
manager Jack McFadden notes that 
Cyrus "hasn't seen the final version 
yet. but he was really excited about 
the idea. The current tour will go on 
through the rest of the year, and we 
expect Great Entertainment Mer- 
chandise, our New York-based li- 
censee, to add the trucks to Billy 
Ray's line as soon as they're availa- 
ble." 

Clint Black's manager. Stan 
Moress of Moress Nanaa Shea En- 
tertainment, says, "We've been very 
involved with approval every step of 
the way since Paul came to us with 
the deal. He was great to work with. 
Some brokers aren't as sensitive to 
the artist's needs. It is [his or herl 
name and likeness that in effect cre- 
ates the sale ... I see these trucks 
as a very long-term way to help con- 
tinue building country music aware- 
ness with both kids and collectors. 
The project has been endorsed by 
the Country Music Assn. and should 
keep building a new audience for 
Clint, Randy, and Billy Ray in a 
quality way." 

Mark Nathan, Buddy L's director 
of marketing, says. "When I joined 
Buddy L about a year ago, I wanted 
to do something different and saw 
there wasn't much country in the toy 
vehicle market. But we use a lot of 
trendy colors that attract kids, the 
(Continued on page SI) 



Nelson, "Crazy" for Nelson. 

A spokesman for the project says 
it is likely that Browne will lend his 
voice to Mattea s track, but that has 
not yet been confirmed. 

John Carlin serves as executive 
producer of "Red Hot -t- Countrj'," 
and Randy Scruggs Ls super\ising 
musical producer. 

According to a representative 
from the Red Hot organization in 
New York, all income from record 
sales — beyond the basic manufac- 
turing and distribution expenses — 
will go to the charity, including all 
artist and publishing royalties. 




Night To Hal. Marty Stuart, right, welcomes Hal Ketchum as a fellow member 
of the Grand Ole Opry. For his debut, Ketchum sang a duet with the legendary 
Feriin Husky. 



Too RAuch Is Never Enough For Tribute Sets 

Collections Keep Creativity Flowing, Minds Expanding 



Wo 



Ihshp 



'ORTH KEEPING: Are the countr>- music labels turn- 
ing out too many "special" albums for the market to bear — 
an excess of duet, various-artist, and good-cause collec- 
tions? Let's see: We've had the "Honeymoon In Vegas," 
"Be\'erly Hillbillies," and "8 Seconds" movie soundtracks; 
Willie Nelson's star-saturated "Across The Borderline"; 
"Common Thread: The Songs Of The Eagles"; "Honky 
Tonk Angels"; and "Rhythm Country & Blues." Soon we 
will get multi-artLtt tributes to George Jones ami Merle 
Haggard; the "Red Hot -I- Country'" AlDS-reUef set (see 
-ttory. this page); another "Trio" album from Dolly Par- 
ton, Emmylou Harris, and Linda Ronstadt; and a 
Tammy Wynette duet assemblage that will include per- 
formances with Elton John, Sting, Cliff Richard, Amt>n 
Neville, Snw^y Robinson, Lyie Lovett, Wynonna, and 
Joe DifHe. No doubt there are other special projects of 
this nature simmering on Music Row. 

Is it time to declare a 
moratorium on such pack- 
aging? Probably not — at 
least, not as long as the mu- 
sic is good and the arUsts 
are eager to perform it. 
And as long as it's not just 
a gimmick. Certainly, with 
each .succeeding announce- 
ment of a new joint project, 
it will become more difficult 
to excite the media. This is 
a problem that will be exac- 
erbated if the quality of 
music declines. 

But the mere prospect of a decline is not a sufficient rea- 
son to halt a trend that offers great \'ariety and value to 
record buyers. Each time someone buys an album primar- 
Dy because it features a particular country artist— and, in 
so doing, gets the opportimity to hear other kinds of music 
by other artisti^that person b^ns a provocative educa- 
tion, one that will first engage his or her imagination and 
then lead to other album purchases. 

A corollary result, of course, is that these omnibus al- 
bums can jar and crack the belittling walls of formatting — 
against which mo.st of us rage in pri\'ate. 

From a buyer's \iewpoint, an tmaginati\'e mixture of art- 
ists and music within the same album is as natural and de- 
sirable as a well-programmed jukebox. 

Making the rounds: Curb Records' Ronnie 
McDowell has written and recorded a song about the 
problems of crime in America that will be distributed to 
radio stations in all formats. Called "What's It Gonna 
Take." the song was inspired by the Jan. ;30 sla>ing of four 
employees at a Taco Bell restaurant in Clarksville, Tenn. 
. . . Edgar Struble of Hendersonville, Tenn., will compose 
the music for the Kenny Rogers TV movie "MacSha>'ne: 



by Edward Morris 



Final Roll Of The Dice." The movie will air on NBC-TV 
in April. Struble was Rogers* music director for 16 years 
. . . Nashville's Hallway has licensed two of its home vkJeo 
titles for broadcast on the Arts & Entertainment channel: 
"Willie Nelson: My Life" and "Remembering Patsy" . . . 
Laurie Lewis and her Grant Street band members Tom 
Rozum and Jeny Logan were injured in an automobile 
accident March 15 in Arizona. All are recovering well . . . 
The Country Music Assn. has donated $50,000 to the Leon- 
ard Bernstein Center For Education Through The Arts in 
Nashville . . . SESAC has made a $10,000 grant to the mu- 
sic business department of Nashville's Belmont Univer- 
sity. 

Our regular (and only) correspondent from Las Vestas, 
N.M., Jim Terr, sends us another song to demonstrate 
that not all country craziness resides on Music Row. Terr's 
offering is calknl "If I Can Save A Soul For Country (My 
Life Has Been Worth- 
whDe)" and tells the touch- 
ing story of a rustic lad wiio 
seduces (artistically) a 
health-food store clerk by 
introducing her to the mu- 
sic of Mary-Chapin Car- 
penter, and then gradually 
leading her, via Lorrie 
Morgan, Clint Black, and 
Tom T. Hall, to George 
Jones. Terr clearly is a 
menace to musical serenity, 
and we advise piuists in all 




genres to keep their distance. 

Mark your calendar: Hank Williams Jr. will 
give concerts in Tokyo and Oita, Japan, April 20 and 23, 
respectively. His appearances will be taped for a TNN spe- 
cial. The shows are sponsored by the Nippon Corp Ala- 
bama will stage its 13th June Jam June 11 in Fort Payne, 
Ala. In addition to the host act, Vince Gill, Diamond Rio, 
Aaron Tippin, Patty Loveless. Confederate Railroad, 
Michelle Wright Neal McCoy, Lee Roy Pamell, Steve 
Wariner, Mark Collie, John Berry, Clinton Gregory, 
and Dallas County Line will perform. To date, the event 
has raised $3 million for charities . . . Chicago's Museum 
Of Broadca<it Communications and the Country Music 
Foundation will present "Country Music: On The Air," 
June 25-Rept. 30 at the Chicago Cultural Center. It will in- 
clude the seminars "Cowboys And Crooners: Historic Per- 
spectives Of Country Music" (July 7), 'TNN: Then 'N' 
Now" (July 28), "Grand Ole Opry: Mother Church Of 
Country Music" (Aug. 18), "Country Coast To Coast" 
(Sept 8), and "Music To Look At: (xxintry Music Vkieos" 
(Sept 29) . . . The International Bluegrass Music As8n.'s 
annual "Worid Of Bluegrass" will be held Sept. 19-25 in 
Owensboro, Ky. 
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Country Stars Make A Play For Radio At CRS 




I Know Him. Billy Ray Cyrus, who opened the CRS with 
an early-morning performance, directs the attention to 
fellow best seller Garth Brooks. The latter was on hand to 
pick up an artist humanitarian award from Country Radio 
Broadcasters. 




Jammers. A string of the label's finest strutted their stuff at 
the Arista Records Jam. Among them, from left, were Kix 
Brooks (Brooks & Dunn). Steve Wariner. Radney Foster, 
Alan Jackson, label chief Tim DuBois. and Ronnie Dunn 
(Brooks & Dunn). 




Giant Summit Frolicking in the Gianl Records suite during 
CRS were, from left, Tom Holliday, PD at WBWN, 
Btoomington, III.; Giant artist Detxjr^ Allen; Giant/Nashville 
president James Stroud; VP of promotton Nick Hunter; and 
former baseball player Pete Rose. 



11 didn't matter whether you were a developing; act or a superstar, the Countr>' 
Radio Seminar in Nashville was the place to be March 2-5. A record number of 
radio personnel came to town to see country's prevailinK talent in an almost 
around-the-clock series of concerts and showcases. 




The Smile Squad. Following his featured performance on Unistar Radkj Networks' 
"Acoustic Country" show. Warner Bros, recording artist Travis Tritt, third from left, 
takes time to celebrate. Joining him, from left, are Ken Kragen, his manager; Ed 
Salamon, Unistar; Pam Green. Unistar; and Bill Mayne. Warner Bros. Records 





Nautical Nippers. Descending a staircase on the General 
Jackson showboat are the RCA Records execs and artists 
who threw a floating party for CRS registrants. In the front 
row, from left, are singers Martina McBride and Clint Black 
and RCA VP/GM Thom Schuyler, In the second row. from 
left, are David Gales, RCA's VP of label operations; singer 
Andy Childs; VP of A&R Garth Fundis; and Dale Turner, 
director of national country promotion. 



The Gate Crowd. MCA Records set up the MCA Cafe to miroduce its artists to 
CRS registrants. Here are some of those who performed and attended. 
Standing, from left, are Robert Reynolds of the Mavericks, Mark Collie, Mac 
McAnally, Marty Stuart. Trisha Yearwood, Rodney Crowetl, and Raul Malo of the 
Mavericks. Kneeling are Tim Closson of B105/Y96 Cinncinnati; Larry Hughes, 
western regional promotion director, MCA/Nashville; Scott Borchetta, VP of 
national promotion, MCA/Nashville; and Kerry Wolfe of WMIL Milwaukee. 
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Full Plate. Mercury Records" Kathy Mattea. 
fourth from left, and Columbia Records' Ricky 
Van Shelton, second from right, entertained CRS 
registrants at the annual ASCAP luncheon. Also 
attending were, from left. Luke Lewis, president 
of Mercury/Nashville; Dave Nichols, executive 
director of Country Radio Broadcasters; Ed 
Salamon, CRB president; Merlin Ijttlefieid. 
associate director, ASCAP; Connie Bradley, 
southern regional executive director. ASCAP; 
and Alien Butler, executive VP/GM, Sony Music. 






The Joy/Rick Club. Columbia Records' Joy Lynn White, 
third from left, and Rick Trevino, far right, are surrounded 
by admirers. Shown with them, from left, are Nancy 
Richmond, Columbia southwest regional promotion 
manager; Greg Stevens from KRST Albuquerque, N. M.; 
and Sami Cruise from KOLT Albuquerque. 



McCoy's Buddy. Buddy Owens, left, of KMX 
Phoenix congratulates Atlantic Records' Neal 
McCoy following his showcase performance 
at CRS. 



Regrets. Doug Phelps, of 
Asylum Records' Brother 
Phelps, explains to the 
audience at the CRS New 
Faces show that his brother, 
Ricky Lee, is too ill to 
perform. The missing 
Phelps was sidelined by a 
ruptured appendix. 



I 




Dawdling With Doug. BNA Entertainment's Doug 
Supernaw pressed Ifie flesti during the CRS artist-attendee 
reception. With him here, from left, are Chuck Thagard. 
BNA's director of national promotion; Frank Dawson of 
KAYD Beaumont, Tex.; Supernaw; Bob Moody of WPOC 
Baltimore; Country Radio Broadcasters board member 
Charlie Monk; and MiWe Brophy of WXTU Philadelphia. 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER 1 LABEL & NUMBER/DISTRIBUTING LABEL 


(D 


4 


10 


12 


* * * No. 1 * * * 

MY LOVE 1 ankalNo 1 

; ^.TR. ilir; n | n C.ftft'.i P HOWELl.eSFAlS I flAHNESl 


♦ LITTLE TEXAS 


2 


1 


1 


16 


NO DOUBT ABOUT IT 


♦ NEAL MCCOY 


CD 


3 


9 


16 


STANDING OUTSIDE THE FIRE 


♦ GARTH BROOKS 

.1 LIBERTY l^"' ? 


® 


7 


12 


10 


(WHO SAVS) YOU CANT HAVE IT ALL 

KiliGA.I . - ' fH- (:- 


♦ ALAN JACKSON 

AHISIA 


5 


2 


4 


16 


HE THINKS HE'LL KEEP HER ♦ MARY CHAPIN CARPENTER 

1 irif.if.'- W C CSRPLTERiU : CARPEf-TER D SCIHITZ) . COtUWfllA 77.116 


® 


10 


17 


13 


I'M HOLDING MY OWN 

S HENDHK;kS II ARAIA) 


♦ LEE ROY PARNELL 

■L' ARISTA ■.■ei'i'i 


(D 


13 


16 


9 


IF THE GOOD DIE YOUNG 

J.STROUD IP NaSON C WISEMAN! 


♦ TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


® 


14 


15 


13 


LIFE #9 

P.'.\ ]<'L£l t DLr' I.' MCe.PlDL IK0STS5 T PEBEZI 


♦ MARTINA MCBRIDE 

'.Q (VI RCA 62697 


9 


5 


2 


13 


TRYIN' TO GET OVER YOU 


♦ VINCE GILL 

(Cl rVl MCA M 706 




9 


14 


11 


INDIAN OUTUW 

J STROUD B GALUMORE (T BARNES.G SIUUONSJ 0 LOUOERMIIK) 


♦ TIM MCGRAW 

(C) CURB 769J0 


OD 


IS 


19 


12 


II CAN'T REACH HER ANYMORE^^^ 


SAMMY KERSHAW 

ICI (V) MERCURV 858 102 


OD 


15 


18 


1 


ROCK BOTTOM 

T OROkVN 1 ■ . 1 I !, L ! 


WYNONNA 

(CHVI CURB M8C«i'M(A 


(S) 


20 


24 


8 


PIECE OF MY HEART 

SKLNDRIt-iS I ti' . . 1 -Alj^vDYl 


♦ FAITH HILL 

iCj IV: WARNER BROS 1S261 


® 


22 


23 


12 


WE DON'T HAVE TO DO THIS 

JCRUTCHnPlf: . ! 1-- V ni.M 


TANYA TUCKER 

. . LiHERTV 1 '.-..1 


IS 


E 


3 


17 


I'VE GOT IT MADE 

1 r-ROLD 1 ANDERSON M BARMES 1 


JOHN ANDERSON 

BNA 62709 


IS 


8 


6 


17 


THAT'S MY STORY 

P WOHIET 1 .HH -. i i|A( IL R PARMtlL.I MAStlOtN; 


♦ COLLIN RAYE 

r-. LI .'.■EPIC 539S2 




21 


21 


10 


WORDS BY HEART 

J SCAIEE.J COnON (R NIELSON M POWEll 1 


♦ BILLY RAY CYRUS 

ICKV) MERCURy 858 132 




25 


28 


g 


***AlRPOWER*** 

IF BUBBA CAN DANCE (1 CAN TOO) 

D COOK (M RAfPON.M MCGLIRE B MCDILi: 


♦ SHENANDOAH 

(C^ IVl RCA tV27ti; 


(D 


27 


30 


6 


★ ★★AlRPOWER*** 

ADDICTED TO A DOLLAR 

J STROLD.D STONE ID STONE, R HOCO.R MADDOX K IRiaBlEl 


♦ DOUG STONE 

■CJ IV) EPIC 77376 


(D 


29 


35 


5 


***AlRPOWER*** 

A GOOD RUN OF BAD LUCK 

J STKOUD.C BLACK IC biACK.H NR-MOLAS) 


♦ CLINT BLACK 

IC) IVl RCA 63762 


(S) 


24 


25 


12 


***AlRPOWER*** 

WHERE WAS 1 

^ Fii.C^iNi,'W.i :M hTiNSfyj.G BliRRi 


♦ RICKY VAN SHELTON 

(C) [Vi CULUMBJA 7 7334 


® 


28 


29 


9 


★ AlRPOWER 

BETTER YOUR HEART THAN MINE 


TRISHA YEARWOOD 

Cl i.V. MCA 


23 


12 


5 


17 


ROCK MY WORLD (LITTLE COUNTRY GIRL) 

;. - ■■ ■. '1 ■ 1 , ' 1 -,'1 L ■-; fci"iEM 


♦ BROOKS & DUNN 


24 


19 


13 


17 


1 JUST WANTED YOU TO KNOW 


MARK CHESNUn 

I.V MCA ^4768 




32 


39 


7 


TRY NOT TO LOOK SO PRETTY DWIGHT YOAKAM 

P *NDL«50N iLl 1 - ■ " ■ ICHV) REPRtSE 18239iV«ARNER BROE 


® 


30 


31 


9 


RED AND RIO GRANDE 

R LANDIIi ■ ■ 1 .-.L.'.it. 


DOUG SUPERNAW 

IVI UNA 'I.' . '. 


27 


18 


11 


20 


GOODBYE SAYS IT ALL 

w e.-iiGH; ; puBuri -f^t cewCK.B-fiSCHER) 


♦ BLACKHAWK 

.C VI ARISTA 1 Vf.t.S 




33 


38 


8 


YOUR LOVE AMAZES ME 

C HOWARD I'l. ir.T ■ ■■■,( ■■ 1 


♦ JOHN BERRY 

LIBERTY AlBUM C'Jl 




39 


48 


4 


BEFOAE YOU KILL US ALL 

K.LEHNING ■'. f ilLF'-.E M T.BARNES) 


RANDY TRAVIS 

n V WARNER BRC7S I B206 


® 


43 


56 


6 


LOVEBUG 

I BROWN.C. ST»A(T IC WAYNE.W KEMP) 


GEORGE STRAIT 


® 


36 


41 


6 


WHERE DO 1 FIT IN THE PICTURE 

J STROUD iC WALMHI 


♦ CLAY WALKER 

>' GIANT 18210 


32 


26 


20 


16 


I SWEAR • JOHN MICHAEL MONTGOMERY 

SHfNORICKS(FJ,MYfffS() BAKER) Ci V ArLAM!CB72BS 


® 


31 


34 


11 


KISS ME, I'M GONE 

T ■ ' - " IW.STUART.B.DIPIERO! 


♦ MARTY STUART 

1 I V lACA 64777 


® 


37 


42 


14 


WHAT A CRYING SHAME 


♦ THE MAVERICKS 

(Cj rvi IA:A 54748 


35 


11 


7 


16 


THEY ASKED ABOUT YOU 

T v. -i Mr f I '.i'-.t- H f. ^ j -I 1 , .\ E 1 L [ M i 


REBA MCENTIRE 

V MCA 647' ' 


3« 


17 


8 


16 


T.L.C. A,SJ\.P. 

J LCO.l'm.LEE .ALABAMA (G QAKERJ MYERS) 


ALABAMA 

■:v:p RfA i.v .'U' 
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THIS 
WEEK 


■it 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LAKE & NUMHMMSreieUTING U«EL 


® 


54 


69 


3 


ROPE THE MOON 

• - ■1 ■ AV. icE'nONA.BROWNI 


♦ JOHN MICHAEL MONTGOMERY 

:Ci i V: ATLAhTrC8724B 


38 


40 


36 


20 


STATE OF MIND 


♦ CUNT BLACK 

ICI (V) RCA 62700 


(D 


46 


52 


4 


IN MY OWN BACKYARD 

. *. 1 1 .-. .:-:-v. .-. vPlXlNER.XK PHILLIPS. JDIFnEJ 


♦ JOE DIFFIE 

IVI EPtC 77380 


(D 


50 


54 


3 


WISH 1 DIDN'T KNOW NOW 


♦ TOBY KEITH 


41 


41 


26 


18 


HEY CINDERELLA 

.'.i-. !. ,1' ■■ ,1 vfRCGHARRISONi 


♦ SUZY BOGGUSS 


42 


38 


33 


18 


I'D LIKE TO HAVE THAT ONE BACK 


GEORGE STRAIT 


® 


44 


46 


1 


OUTSKIRTS OF TOWN 

1 HBAfiD,D.CAMtRO« 


♦ SAWYER BROWN 


® 


47 


49 


8 


HONKY TONK CROWD 


♦ RICK TREVINO 


® 


48 


51 


6 


COMPANY TIME 


♦ LINDA DAVIS 


® 


53 


53 


4 


DADDY NEVER WAS THE CADILLAC KIND 


♦ CONFEDERATE RAILROAD 


47 


35 


27 


13 


IF IT WASN'T FOR HER 1 WOULDN'T HAVE YOU 


♦ DARON NORWOOD 


® 


57 


67 


3 


HOW CAN 1 HELP YOU SAY GOODBYE 

EGORDT ih .tv H 1 . II 1,^. V -AVLViH rvimi) 


♦ PATTY LOVELESS 

IVI EPIC 77416 


® 


63 


- 


2 


SPILLED PERFUME 


♦ PAM TILLIS 

Li .V. AP'57A ■..7e76 


® 


56 


58 


3 


MY NIGHT TO HOWL 


♦ LORRIE MORGAN 

iV i BNA 62767 


(S) 


65 


— 


2 


WALKING AWAY A WINNER 


♦ KATHY MAHEA 


52 


49 


47 


8 


HONKY TONK SUPERMAN 


♦ AARON TIPPIN 


53 


51 


45 


20 


YOU WILL 

F r.:7R[JV IR IP POf.f y A KtNNEDV.R SHARP) 


♦ PATTY LOVELESS 


® 


58 


59 


5 


ONCE IN A WHILE 

T E.&GA'fi i; DOREf .1 BFTT f 


♦ BILLY DEAN 

LIBERTY JlBUI.'i:. iji 


® 


60 


63 


4 


NEVER BIT A BULLET LIKE THIS GEORGE JONES WITH SAMMY KERSHAW 

5 [AM.orv '1 iVi.rvjt, IV ror,TER M PETERSEM mi i JlHi It." V .IT 


® 


59 


57 


5 


BORN READY 

■■ I 11 - ■ .vK'BLINjDGIBSONJ 


♦ JESSE HUNTER 


® 


61 


64 


5 


JUST ONCE 

■ 1 i-i- - riviEiBLE) 


♦ DAVID LEE MURPHY 

.". IVI E'f A 54794 


SI 


52 


43 


11 


STONE COLD COUNTRY 

..1.1P.I 


♦ GIBSON/MILLER BAND 

:Vi EPtC 77355 


® 


70 




2 


EAGLE OVER ANGEL 

D.Pun PI-. h 1 IHVI . -. .ii i,.liKN Y M iirvN. 1 PI 'VW': 


♦ BROTHER PHELPS 

V. A&VL'JM 'X012 


® 


NEW^ 


1 


* * * Hot Shot Debut * * * 

THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY 

i.viv-i-v 1 M - vl V V lAHWfV) CURB ALBvJf.1 CUT 


® 


NEW^ 


1 


SIMPLE LIFE 


♦ ANDY CHILDS 


u 


62 


55 


17 


SHE NEVER CRIED 

B be:pe-t .D vAvc r vvEniR n R.Wi 


CONFEDERATE RAILROAD 


63 


55 


50 


9 


1 LOVE YOU 'CAUSE 1 WANT TO 


♦ CARLENE CARTER 


® 


NEW>' 


! 


WOMAN. SENSUOUS WOMAN 


MARKCHESNUTT 




64 


62 


10 


IN MY NEXT LIFE 


MERLE HAGGARD 


® 


NEW^ 


I 


LOOKIN' IN THE SAME DIRECTION 


♦ KEN MELLONS 


® 


NEW^ 


1 


LET THE PICTURE PAINT ITSELF 


♦ RODNEY CROWELL 




66 1 60 


6 


CLOSING TIME 

1 II . . ■■ ■ -1- P liiMVfl M.SACCfll 


♦ RADNEY FOSTER 


® 


NEW^ 


1 


JANIE'S GONE FISHIN' 

1 v-i . ,■) v iVvpATRlCM 


♦ KIM HILL 


70 


68 


65 


19 


NO MORE CRYIN' 

1 It" " ■ ■ ■ . lEC 


♦ MCBRIDE 4 THE RIDE 

1 V . MCA 54 761 


(H) 


NEW^ 


1 


DON'T TAKE THE GIRL 


TIM MCGRAW 

: Pe Aic.r.' ."i.T 


72 


71 


68 


19 


SAWMILL ROAD 

■.'I .M . " ' 1 . ■ 1 ■.. ■ MLPAVICI L 1A(,1.(A,NJ 


DIAMOND RIO 


73 


73 




4 


IF 1 HAD ONLY KNOWN 

III '1 .1 ■ 1 vr.HELO|C.MOHRIS^ 


REBA MCENTIRE 


74 


72 


70 


20 


CONFESSIN' MY LOVE 

1 -•■P-i-VSHERRILU 


♦ SHAWN CAMP 

iC) (V'f REPRISE iH.'i V VV.--R-.FP hPiji 


75 


74 


71 


4 


YOUNG LOVE 

'.'1 -.V.I--I ■■■11 1 'C .lOYNER.R.CARIEY) 


♦ TWISTER ALLEY 

MERCURY ALBUM CUT 



CD Records showing an increase in <)^ections over the pievioiis week, regardless of cnart mtwemcnl. Airpower awarded to those records 
which atlam ?&00(I«leclions tor th« rirsl timo. ♦ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavaltatM. 
IC) Cassette single aval lab-lity. (D) CD single availability. [M) Cassette niaici-single availatxlity (1) Vinyl niaKi-smgte availability. (V) Vinyl single 
availability. (X) CD ma»i-sinBle availability, 1994, BillBoarcVBPI Communications, 



HOT COUNTRY RECURRENTS 



1 J 






1 


TAKE IT EASY 

J STROUO (J BROWhE.G FREYI 


♦ TRAVIS TRITT 
■AARNER BROS 


2 






1 


A LITTLE LESS TALK AND A LOT MORE ACTION 

H 1 ARMN >l SHEOrJ {¥, HINTON.I STEWART) 


♦ TOBY KEITH 
MERCLIRY 


3 


2 




2 


SHE'D GIVE ANYTHING 

C f ARREN VJ SIEELE.C EARREN.V MEL71MEDI 


♦ BOY HOWDY 
CURB 


4 


1 


1 


3 


UVE UNTIL 1 DIE 

1 STROUD ICWALKERI 


♦ CLAY WALKER 
GIANT 


5 






1 


JOHN DEERE GREEN 

1 SIAIE.B MONTGOMERY (D IINOEI 


JOE DIFFIE 
EPIC 


t 


3 


2 


5 


WILD ONE 

S HENDRICKS IP BUNCH .J KYLE W RAMBEAUA) 


♦ FAITH HILL 
WARNER BROS 


7 


4 


3 


9 


FAST AS YOU 


♦ DWIGHT YOAKAM 
REPRISE 


• 






1 


WE JUST DISAGREE 

1 Hi.vvVi r,,p [ilAN 1. KRUfCrRl 


♦ BILLY DEAN 
LIBEHIY 


9 


7 


6 


13 


GOD BLESSED TEXAS 

J S-HOLLlC DiN4PCLI.DGRAUIPHt7YVELLB.SEAlSl 


♦ LITTLE TEXAS 
YVARNER BROS 


10 


9 


7 


27 


CHATTAHOOCHEE 

h STEGA.L VA JACKSOfV,J. MCBRIDE! 


♦ ALAN JACKSON 
ARISTA 


11 


5 


4 


4 


1 NEVER KNEW LOVE 

1 iv-pi.i|.J .i UiJ^NE.W.ROBINSCW 


♦ DOUG STONE 
EPIC 


12 


8 


8 


15 


MY BABY LOVES ME 

P WViHLEY.t SEAY M MCBRIOC (G PETEHSI 


♦ MARTINA MCBRIDE 
RCA 


13 


10 


10 


5 


THE BOYS k ME 

M MILLER.M MCARALLY IM MILUR.M MCANAUV) 


♦ SAVYYER BROWN 
CURB 



14 


6 


5 


6 


1 WANT TO BE LOVED LIKE THAT 

DCOOK (P BARNHART.S HOGIN H lABOdNTYl 


SHENANDOAH 
RCft 


15 


11 


11 


19 


WHArS IT TO YOU 

J SIROtlO IC WRIGHT. R f ORRALlt 


♦ CLAY WALKER 
GIANT 


It 


12 


9 


7 


1 DON'T CALL HIM DADDY 

R lANDlS IR MEvSEM 


♦ DOUG SUPERNAW 
BNA 


17 


13 


15 


16 


ONE MORE LAST CHANCE 

T BROWN IV GtLL.G NiCHOLSQAII 


♦ VINCE GILL 
MCA 


11 


15 


16 


10 


RECKLESS 

J LEO.L W LEE.ALABAWAIJ STEVENS M CLARK) 


ALABAMA 
RCA 


19 


14 


18 


22 


HOLDIN' HEAVEN 

T 6RC AN IB KENNER.I MCHUGH) 


♦ TRACY BVRD 
MCA 


20 


16 


13 


13 


EASY COME, EASY GO 

T BPCWN.G STRAIT [A BARKER.D DILLOHI 


GEORGE STRAIT 
MCft 


21 


17 


14 


11 


ALMOST G00D8VE 

M WRIGHT iH UVSEY.O SCHUIZ) 


♦ MARK CHESNUTT 
MCA 


22 


18 


12 


5 


THE SONG REMEMBERS WHEN 

G ruNC.S ill PRfhTWOOO) 


♦ TRISHA YEARWOOD 
MCA 


23 


19 


19 


20 


HE AINT WORTH MISSING 

r, i.ftppiN |, surer: it keith) 


♦ TOBY KEITH 
MERCURY 


24 


23 


20 


20 


THANK GOD FOR YOU 

>.• :' Lt 1 r.'i .vMLLY (M MILLER.M MCANAlLYI 


♦ SAWYER BROWN 

CURB 


25 


24 


23 


11 


SHE USED TO BE MINE 

I) COUK.S HENDRICKS (R DUNN) 


BROOKS & DUNN 
ARISTA 



♦ Videoclip availability, 
dropped below the top 



Recutrents are titles wnich nave already appeared on ttie top 75 Smfles & Tracte chart tot 20 weeks and have 

20, Commercial availability is rvjt indicated on Ihe recuttenl chart. 
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BILLBOARD APRIL 2, 1994 



B!!lbog.d TOP CflUHTBY ALBUMS 



COMPIIH) FROM A NATION/U. SAMPL£ 
OF RETAJL STORE AND RACK SAUS 
REPORTS COLLECTED, COMPILED. AND 
PROVnffiBY SoundScan 

lllllll 







o 


CHART 






>moN 


THIS WEE 


LAST WEI 


< 
S 


i 


ARTIST TITLE 

l*ef L 4 NUMMFlDtSTRieUTING USfl iSUGGESTEO LIST PRICE OR EQUIVALENT fOfl CASSETTDCDI 


peak pa 










* * * No. 1 /Greatest Gainer * * * 




CD 


1 


2 


3 


VARIOUS ARTISTS 


RHYTHM COUNTRY 4 BLUES 




2 


2 




8 


JOHN MICHAEL MONTGOMERYA «TL<NTicB2»st>Gi9 9a'is9Si KICKIN' IT UP 


1 


3 


4 


4 




SOUNDTRACK mca 10927 (10 98.'L&.98) 


8 SECONDS 


3 


4 


3 


3 


23 


VARIOUS ARTISTS A ' COMMON THREAD: THE SONGS OF THE EAGLES 


1 


5 


5 


5 


25 


REBA MCENTIRE A' MCA l(WX,i!Ci9»l5 9ei GREATEST HITS VOLUME TWO 


1 


6 


7 


7 


29 


GARTH BROOKS A ' liberty 80e^7 no 9&1& 981 


IN PIECES 


1 


7 


6 




76 


ALAN JACKSON A " ^^^-^ ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 


1 


1 


8 


9 


90 


MARV-CHAPIN CARPENTER A' 


COME ON COME ON 


6 


9 


10 


11 


45 


LITTLE TEXAS • warner Bros <5276 l99*I5 98) 


BIG TIME 


8 


10 


9 


8 


56 


BROOKS & DUNN A' arista 18716 CO ga'i;98i 


HARD VtfORKIN' MAN 


2 


11 


11 


10 


81 


VINCE GILL A MCA 106301 10 9aa5.98i 


1 STILL BELIEVE IN YOU 


3 




13 


13 


19 


FAITH HILL warner BROS 4538919 9815.981 


TAKE ME AS 1 AM 


12 


13 


12 


15 


n 


GEORGE STRAIT A " mca 10651 <10 9*15 98) PURE COUNTRY (SOUNDTRACK) 


1 


(H) 


17 


21 


6 


NEAL MCCOY Atlantic 625«6 1 10 9&16 %} SS 


NO DOUBT ABOUT IT 


14 


19 


14 


12 


52 


DWIGHT YOAKAM A reprise «2*i/warner BROS (10 98fl6 98i THIS TIME 


4 


1( 


IS 


16 


33 


CLAY WALKER • giant 2A51] earner bros (9.9&15.98) 


EE CLAY WALKER 


8 


17 


16 


17 


25 


GEORGE STRAIT A mca 10907 ji09aT5 98) 


EASY COME, EASY GO 


2 


11 


21 


19 


7 


BLACKHAWK arista 1870e !9 98.15 98) 


BLACKHAWK 


17 


19 


20 


14 


8 


COLLIN RAYE epic 53952'SONr 19.9s EQ'15.98) 


EXTREMES 


12 


20 


18 


16 


99 


CONFEDERATE RAILROAD A 

ATLANDC 82335'AG i9 96' 15 98) 


CONFEDERATE RAILROAD 


7 


21 


19 


20 


45 


WYNONNAA curb I0822;MCA(10 98/15 981 


TELL ME WHY 


1 


22 


22 


23 


36 


CLINT BLACK A RCA6«239l10 9IVi5 98) 


NO TIME TO KILL 


2 


23 


23 


25 


4 


RICK TREVINO Columbia 5356O«0ny !9 98 Eais 98i 


RICK TREVINO 


23 


24 


24 


22 


48 


JOE DIFFIE • EPIC 530O2S0nV (10.98 E(^15.9e) 


HONKYTONK ATTITUDE 


10 


25 


25 


27 


184 


GARTH BROOKS A liberty 93B66 (9 9S(13 9S) 


NO FENCES 


1 


2t 


27 


26 


136 


BROOKS ft DUNN A ^ arista 18658 (9 sa it 98) 


BRAND NEW MAN 


3 


27 


26 


24 


71 


JOHN MICHAEL MONTGOMERYA 

ATLANTIC B2A2Q.AG 19 9^15 98) [iQ 


LIFE'S A DANCE 


4 


(S) 








* * ★ Hot Shot Debut * ★ * 




NEW^ 


1 


MARTY STUART mca icdso :ic i)6i5 96i 


LOVE AND LUCK 


28 


(29) 


49 




2 


BILLY DEAN UBERTY 28357 (10 9*15.9B) 


GREATEST HITS 


29 


30 


28 


29 


54 


SAMMY KERSHAW • mercury 14332 I9 9B EQ'15.98) 


HAUNTED HEART 


11 


® 


33 


32 


48 


TOBY KEITH • mercury 514421 (9 98 Ea 13 9«) ISS 


TOBY KEITH 


17 


32 


29 


28 


10 


BOY HOWDY CURB 7)656 16 989 9BI ^ 


SHE'D GIVE ANYTHING 


19 


33 


32 


34 


255 


GARTH BROOKS A liberty goag; (9 9a i3 98) 


GARTH BROOKS 


2 


34 


34 


33 


39 


BILLY RAY CYRUS A mercury 514758 110 98 Ecyl6.9B} 


IT WONT BE THE LAST 


1 


39 


31 


31 


26 


SUZY BOGGUSS liberty 89261 (10.98/1S 98) 


SOMETHING UP MY SLEEVE 


27 


31 


30 


30 


39 


MARK CHESNUTT • mca icssi I99&i5 9e) 


ALMOST GOODBYE 


6 


37 


35 


48 


7 


THE MAVERICKS mca 10961 19 9&15981 


WHAT A CRYING SHAME 


35 



£ 


w 

lA 

3 


2 WKS AGO 


WKS. ON CHART 


ARTIST TlUE 

LAHL A NUMBCR/OISTRiauTING LA6EL (SUGGESTED LIST PRICE OR EOUIVAUNn 


PEAK POSITION 


(Ji) 


59 


_ 


2 


SUZY BOGGUSS liberty 28457 (10 98/15.96) 


GREATEST HITS 


38 


39 


41 


39 


» 


TRACY LAWRENCE A Atlantic S2483/AG (998/1 5 91 


11 AUBIS 


5 


40 


38 


37 


96 


BILLY RAY CYRUS A ' mercury 510635 ii09e Ea'i6 98) SOME GAVE ALL 


1 


41 


36 


35 


23 


ALABAMA RCA 66296 (9 98(15 98) 


CHEAP SEATS 


16 


42 


43 


38 


32 


AARON TIPPIN • RCA 66251 (9 9a'l 5.961 


CALL OF THE WILD 


6 


43 


39 


36 


21 


TRISHA YEARWOOD* MCA 10911 (10 98,15 981 


THE SONG REMEMBERS WHEN 


6 


44 


44 


41 


42 


DOUG SUPERNAW bna66I33 i99ai3 geiEQ 


RED AND RIO GRANDE 


27 


49 


40 


43 


132 


GARTH BROOKS A " liberty 96330 1 10.9*16 sei 


ROPIN' THE WIND 


1 


AC 

n 


42 


40 


103 


WYNONNAA^ CURB 10629/MCA(109a(159e) 


WYNONNA 


1 


(S) 


58 


65 


48 


PATTY LOVELESS • epic 53236SONY (9 98 EaiS 98 


ONLY WHAT 1 FEEL 


13 


48 


48 


44 


22 


TANYA TUCKER iibertv 89046 (10 98(15.98) 


SOON 


18 




if 


46 


5 


WILLIE NELSON lUSIICE 1601 (6 98(14 98) 


MOONLIGHT BECOMES YOU 


37 


SO 


46 


45 


32 


SAWYER BROWN curb 77626(10 9615 96) 


OUTSKIRTS OF TOWN 


13 


51 


51 


54 


27 


MARTINA MCBRIDE RCA 662B8 (9 96, 15 98) EE 


THE WAY THAT 1 AM 


50 


52 


45 


47 


39 


JOHN ANDERSON BHA 66232 (9 98/15 96) 


SOLID GROUND 


12 


® 


72 




2 


*** Pacesetter * ★ * 

CHRIS LEDOUX LlBL«(Y2845e(1091H5 98i BEST OF 






47 


42 


18 


DOUG STONE epic 67271)SOr«Y (9 98 E(il5 98) 


MORE LOVE 


20 


55 


50 


53 


;6 


LORRIE MORGAN A BNA 66047 19.98/13 98) 


WATCH ME 


15 




67 




2 


JOHN BERRY liberty B0472 (9.96/13 98) 


JOHN BERRY 


56 


97 


54 


— 
52 




VARIOUS ARTISTS k tel 6099 le 96/14 96) 


TODAY'S TOP COUNTRY 


37 


58 


52 


57 


10 


JEFF FOXWORTHY 

ItAXMOflWt. 4>.>M,».«.-»,BB 


YOU MIGHT BE A REDNECK IF... 


52 


59 


56 


55 


no 


JOHN ANDERSON A BNA 61029 (9 98/13 98) 


SEMINOLE WIND 


10 


fiO 


57 


56 


149 


ALAN JACKSON A ^ arista S681 (9 9813 981 


DON'T ROCK THE JUKEBOX 


2 


61 


55 


50 


16 


GEORGE JONES mca 1091019 98,15 981 


HIGH-TECH REDNECK 


30 


62 


61 


58 


83 


TRAVIS TRITT A warmer Bros 45046(10 9615 98) 


T-RO-U-B-L-E 


6 


6J 




49 


20 


DOLLY PARTON, LORETTA LYNN, TAMMY WYNEUE • t/iaik Aurci c 

ijM.vniAH4i4,soi;,(;C)Wiai59ei HONKY TONK ANGELS 


6 


84 


62 


59 


66 


REBA MCENTIRE A^ mca i0673(iD.98n5.9e) 


ITS YOUR CALL 




65 


63 


66 


30 


SHENANDOAH rca 66267 19 98/15 98) 


UNDER THE KUDZU 


38 


66 


66 


62 


158 


VINCE GILL A MCA 10140(9 98/15 98) 


POCKET FULL OF GOLD 


5 


67 


60 


51 


20 


^^ff, *T ™ TRIBUTE TO THE MUSIC OF BOB WILLS... 


35 


68 


64 


60 


82 


COLLIN RAYE • epic 48963,S0ny (9 96 EQ/13,98) 


IN THIS LIFE 


10 


69 


70 


61 


78 


GARTH BROOKS A liberty 96743 (I0.96(I6.98) 


THE CHASE 


1 


70 


68 


64 


119 


COLLIN RAYE • epic 47466*^0NV (998 E(yi3 96) Q 


ALL 1 CAN BE 


7 


71 


69 


69 


8 


LEE ROY PARNELL AmsTA 16/39 19 96/1 5 98) (!E 


ON THE ROAD 


66 


72 


71 


67 


48 


TANYA TUCKER • lieERTY 81367(10.96/15 98) 


GREATEST HITS 1990-1992 


15 


73 


73 


70 


SI 


VARIOUS ARTISTS k tel 6068 (7 98(12 98) 


TODAY'S HIT COUNTRY 


24 


® 


RE-ENmr 


145 


LORRIE MORGANA 

•., . .0' - ■ . 


SOMETHING IN RED 


8 


79 


74 1 68 


69 


VINCE GILL RCA 6H30- (7.9611 98) 


1 NEVER KNEW LONELY 


47 



(~) Albums wiin the greatest saleis gams this week. • Recording industry Assn. Of Arnenca (RIAA) cedi^cation tor sales of SOO.CXlO units ARIAA certrficatiofi for sates ol 
Most tape Dfiws, and CD prices tor WEA ant} BMG labels, are suggested lists. Tape prices marhed EQ, »n<3 all other CO pnces, are equivalent pnces. wtw^i are projected Irt 
Heatseeker Impact snows artists removed fTom Heatseekers this week. H indicates past oi present h+eatseeket title. 'Ci 1994, BillboarcVBPI CwntnunKiations, ar>d SoundScan, I 



1 niillicn units, witti munimlllion sellen Indtcated by a numeral following the $ymt»l 'Astensk Indicates LP is availabie. 
im wfiolesale poces Greatest Gairer shows ctiart's largest unit increase. Pacesetter indicates t>igge5t percefitage growtfi. 



Biiibootd. TopCflunliTfCalalog Albums. 



COMPILE) FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SoundScan 

FOR WEEK ENDING APRIL 2, 1994 lllllll 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER/OtSTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEAIDI 


WKS, ON 
CHAflT 




THIS 
WEEK 


LAST 
WEEK 




WKS ON 
CHART 




2 


GEORGE JONES • EPIC A0776,SONY (5 98 Ea'9 98) 1 Mck at No. 1 SUPER HITS 


135 




14 


12 


ALABAMAA RCA6a25 17 9811 9«l 


ALABAMA LIVE 


26 


2 


1 


PATSY CLINE A ■ uca 12- a m u m GREATEST HITS 


ISC 




15 


14 


THE JUDDS CURB 52a7aT(CA (9 9BT3 98I 


LOVE CAN BUILD A BRIDGE 


10 


3 


3 


THE CHARLIE DANIELS BAND A EPiC3S79SAONy(7 9aE(i ll 9S> A DECADE OF HITS 


ISO 




16 




REBA MCENTIRE* MCA 6294' (4.9601 98) 


SWEET SIXTEEN 


12D 


4 


5 


CONWAY TWITTY A mca 31338 « 98/1 1 98) THE VERY BEST OF CONWAY TWITTY 


39 




17 


13 


ALABAMAA ' rca 7170* i9 9B'l3 9e) 


GREATEST HITS 


149 


5 


4 


GEORGE STRAITA mca «035 (7 9a, iz 98) GREATEST HITS, VOL 2 


ISO 




IS 




GEORGE JONES gusto 38QiMG 18.9B) 


AT HIS BEST 


1 


6 


9 


VINCE GILL • BCA 98H- (4 9a998i BEST OF VINCE GILL 


1<8 




19 


15 


THE JUDDS CURB6101&nCA(9gaT3 98l 


GREATEST HITS VOL. II 


12 


7 


7 


REBAMCENTIREA MCA4979'i79fH29«i GREATESTHITS 


lit 




20 


18 


ALABAMA rca 6 1 040 19 9ft' : 3 98) 


GREATEST HITS VOL. 2 


13 


8 


17 


ROGER WHITTAKER RCA 61972 (9 98 15 9ai DANNY BOY 


2 




21 


16 


MARY-CHAPIN CARPENTER • Columbia 4d22&%ONY 17 98 e(^i 1 98) 


STATE OF THE HEART 


27 


9 


8 


GEORGE STRAITA' mca 5S67- 1 7 9812 98) GEORGE STRAITS GREATEST HITS 


148 




n 


21 


DWIGHT YOAKAM • reprise 259a9-WARNER BROS (9 98/13 96) 


JUST LOOKIN' FOR A HIT 


102 


10 


6 


THE JUDDS A' CURB8318HCA(99S1598) GREATEST HITS 


!3 




23 


20 


DOLLY PARTON A rca 4422- (7 9s/i 1 9B) 


GREATEST HITS 


122 


11 




DWIGHT YOAKAM A BEPR(SE 25372WABNER BROS (9.9813 98) GUITARS, CADILLACS, ETC., ETC. 


II 




24 


22 


KEITH WHITLEY bca 52277 (9 9&13 981 


GREATEST HITS 


11 


12 


11 


DAVID ALLAN COE A Colombia 35627.'SOivv 15 98 £(19 9Si GREATESTHITS 


5E 




25 


19 


VINCE GILL MCA 4232) 18 98 13 981 


WHEN 1 CALL YOUR NAME 


24 


13 


10 


DOUG STONE epic 47357 15 98 Eas 98) 1 THOUGHT IT WAS YOU 


2? 
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by Lynn Shults 

Notching its first no. l with "My Love" (4-1) Ls Little Texas. The 
song n-as vn-itten by Porter Howell. Brad}' Seals, and Tommy Barnes, and 
was produced by James Stroud. Christy DiNapoli. and Doug Crau. The 
group debuted on the Hot Country Singles & Tracks chart in September 1991 
with "Some Gu.vs Have All The Love." which peaked at No. 8. The group's 
initial exjwsure drew a mixed response. Not all countrj' radio programmers 
embraced Little Texas' visual imagerj'. To these doubters, the group's look 
and stage performances were more rock than country'. But like Sawyer Brown 
and other artists who paved their owTi trails. Little Texas has pre\'ailed. Cas- 
cading lead vocals and harmonies have led to three consecutive top five .singles 
from the band's second album. "Big Time" (10-9 on Top Country Albums). The 
versatility of the group continues to impress: There have been two different 
lead vocalists on the three singles. Tim Rushlow sings lead on "What Might 
Have Been" and "God Blessed Texas." while Brady Seals takes his turn on 
"My Love." which he co-wrote. He also is the lead actor in the music video. 
Del Gray. Duane Propes. and Dwayne O'Brien complete the group. It is 
O'Brien who sings lead on "Peaceful Easy Feeling," from the compilatkin al- 
bum "Common Thread: The Songs Of The Eagles" (2-2). With a No. 1 under 
its belt, it can now be saki that Little Texas has hit the big time. 

The MOST ACTIVE SINGLE on the Hot Country Singles & Tracks chart 
is "Rope The Moon" (54-37) by John Michael Montgomery, followed by 
"Love Bug" (43-30) bv George Strait: "Spilled Perfume" (63^9) by Pam Til- 
lis; "Walking Away A Winner" (65-51) by Kathy Mattea; "If The Good Die 
■young" (13-7) by Tracy Lawrence: "I'm Holding My Own" (10-6) by Lee Roy 
Pamell; "Before You Kill Us All" (39-29) by Randy Travis: "A Good Run Of 
Bad Luck" (29-20) by Clint Black; "Life #9" (14-8) by Martina McBride; 
and "Try Not To Look So Pretty" (32-25) by Dwight Yoakam. 

Compilation albums occupy four of the five top positions on the Top 
Country Albums chart. Holding at No. 1 is the week's Greatest Gainer. 
"Rhythm Country & Blues." "Best Of by Chris Ledoux (72-53) wins the 
Pacesetter award, showing a 73% increase in sales over the prevk)us week. 
Other compilations showing strong increases are "Greatest Hits" (59-38) by 
Suzy Bogguss and "Greatest Hits" (49-29) by Billy Dean. 

The DOMINANCE OF WEA labels on the singles chart continues. With 
"My Love" by Little Texas jumping from No. 4 to No. 1 . the WEA-distributed 
labels have now held the No. 1 position on the Hot Country .Singles & Tracks 
chart for 12 of the p^t 14 weeks. Atlantic leads the WEA assault with six 
weeks at No. 1. foUow'ed by Warner Bros. (6) and Giant (1). 

The NEW FACES SHOW at the Countrj- Radk) Seminar is ahrays a boost 
for the artists who perform there. Reaping the tenefit of a strong [)erformance 
in fVont of what is arguably the industr>''s most influential audience is Tim 
McGraw, whose "Don't Take The Girl" debuts at No. 71 on the singles chart 
McGraw's stunning New Faces performance of the song has converted to im- 
mediate BDS detections at monitored stations KFKF Kansas City, Mo., 
KKBQ Houston. KPLX Dallas, KRPM Seattle, KWKH Shreveport. La.. 
KZSN Wichita. Kan., and WTVK Knoxville, Tenn. 



Country 

Acts Added To FanFest '94 Lineup 



NASHVILLE — FanFest '94 has 
added several more top acts to iUs 
talent lineup and added such new 
nonmusic attractions as cook-offs 
and celebrity book signings. The 
event will take place May 4-7 at the 
Los Angeles County Fair & Exposi- 
tion Complex in Pomona. Calif. 

Newly signed acts include recent 
Grammy winner Asleep At The 
Wheel. Toby Keith. Bonnie Nelson, 
Juice Newton, Carl Perkins, Lisa 
Stewart, and Turner Nichols. 

These performers join a talent 
lineup currently consisting of John 
Anderson. Lynn Anderson. Baillie 
& The Boys. Boy Howdy, Mark 

Stuart Promotes 
New Album With 
Airfare Tie-in 

NASHVILLE— MCA Records' 
Marty Stuart is promoting his 
newest album, "Love And Luck," 
and its first single and music video, 
"Kiss Me, I'm Gone." through a 
fare-discount tie-in with American 
Airlines. 

Called "Kiss Me, I'm Gone To 
Music City," the promotion involves 
including discount coupons in the 
first 500.000 cassette and CD ver- 
sions of the album. The album was 
released March 15. 

Those who buy the album can 
purchase from one to four discount 
fares to Nashville from any of the 48 
contiguous stales serviced by Amer- 
ican Airlines or American Eagle. 
The total discount value, according 
to the promotional literature, can be 
as much as $300. 

The promotion will be s^wtlighted 
via cover stickers and in-store signs. 
Stuart holds the honorary title of 
Nashville's "international ambassa- 
dor of tourism." and appears in the 
promotional video "Dream, Dream, 
Dream," which the city's chamber of 
commerce airs on the Nashville 
Network, on Country Music Televi- 
sion, and throughout Europe. He 
also is featured in a current Opry- 
land/American Airlines TV com- 
mercial- 



Chesnutt, Confederate Railroad, 
Lacy J. Dalton, Billy Dean. Marly 
Haggard, Tracy LawTence, Johnny 
Lee, Martina McBride, Ronnie Mil- 
sap, John Michael Montgomery, 
Buck Owens, Collin Raye. Sawyer 
Brown, Dan Seals, Ralph Stanley, 
Doug Stone. Doug Supernaw, Leroy 
Van Dyke, Dwight Yoakam, and 
Zaca Creek. 

More acts will be added to the bill, 
organizers say. 

Naomi Judd and Travis Tritt will 
autograph their autobiographies, 
and newcomer Faith Hill also will 
sign autographs during the four-day 
festival. 



Other activities include a songw- 
riting contest, barbecue and chili 
cook-off contests, a midway, and a 
celebrity rodeo. Artists, fan clubs, 
record labels, and vendors will fea- 
ture their wares via a series of dis- 
plays and booths. Tyson Foods is 
FanFest's chief sponsor. 

Earthquake Relief, Los Angeles, 
will be given all profits from ticket 
sales, and the Los Angeles Times 
Fund will get a share of the other 
proceeds. In addition, the festival's 
organizers have agreed to contrib- 
ute funds to a retirement home for 
country music performers. 



STARS KEEP ON TRUCKIN 

(Continued from page J6) 

countrj' market is growing rapidly, 
and a lot of toys are being purchased 
by parents. There was a natural tie- 
in, with the collector's market as a 
major bonus." 

According to Oursler, "Music 
Concepts has been in the country 
area for about 2'A years as a market- 
ing/merchandising/licensing com- 
pany, after my prior NASCAR in- 
volvement for about SV: years. I 
create design concepts for merchan- 
dising programs and then find a 
manufacturer who can make and 
distribute the right product" 

Oursler adds that he has licenses 
in the die-cast model and toy-vehicle 
areas for 46 artists, including Tra- 
vis, Black, and Cyrus. Involved are 
such items as a die-cast Road 



Champ Eagle tour bus and die-cast 
Action Performance l/64th-scale 
bus banks, as well as airplanes and 
vintage car banks with Spec-Cast 

For the Sonic Haulers line, 
Oursler continues, "We were trying 
to focus on male country artists with 
a high public image who also are in- 
volved in touring." 

Adds Nathan. "The concept of 
voice-licensed sound that actually 
takes each star's voice and puts it on 
an electronic chip makes it a truly 
innovative concept and adds unique- 
ness to the truck. We're testing the 
Sonic Haulers line with these three 
models and expect to expand it in 
the future, based on very positive in- 
terest from m^or accounts at the 
recent Toy Fair." 



Jimmy Dean Co-Sponsoring Showdown 

NASHVILLE — Jimmy Dean Foods has joined the True Value hardware 
chain to co-sponsor the chain's annual nationwide country music talent 
contest Earlier co-sponsors with True Value were Coca Cola and GMC 
Trucks. 

Under the terms of the True Value/Jimmy Dean Country Showdown, 
entrants compete at local and state levels to vie for the top national prize 
of $50,000, More than 400 radio stations are involved in promoting the 
contest, and contest organizers estimate that about 4,000 acts participate 
each year. 

This year, the Showdown finals will be taped Dec. 9 for television syn- 
dication at the newly renovated Ryman Auditorium in Nashville. 

The Showdown is organized and administered by Dean Unkefer of 
Special Promotions, Nashville. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Putilitfitr Licantmi Ot| ) Shnt Mmic Out 

IS MMCTED TO « BOLUt (ftckool ASCAP/8n«n's 

Oiesm ASCAP/ThiT s A Snijsh. BMI) 
» lEFORETOUULLDSJILKCa'Btri BHG BMI/BiMkct 

Miktt eMl;f»mojs liUnd eounfl kSCAPl Hl/CPP 
12 lEHEt TOtlB N»BT TMH HIHC tS>tl«r Ehialwlh 

BMI.'-Slvuo San£S. SMIl CPP 
H lOM REitDT (Ham Stitat. ASCAP/JUmo. ASCAP/ 

yiypop BMl-'Witdcountrr BMIJ 
U CLOSING nitE (BMC ASCAP/UucUaroy. ASCAP/ 

PolTtiam (no ASCAC'Vectof Brothtn. ASCAPl HL 
4S COHPAHT nHE (Beginner ASCAP) 
74 CONFESSir HT LOVE tAu|uil Wmd BMI/tonffliid*. 

BMl.AJl Ovti lowiT BMI'T'e« BMI/Na* WoH BW) Hi; 

41 M9DV HEVEI WAS THE CIHLUC HINB (Uaypop 

BMI.'Colgam^-EHI. ASCAPI VlBU 
71 DOrr TAKE THE URL Iftic Zanelts BUI 
SI EAGLE OVER AHGEL ^Gum Isiii-d EiKarptiMS. BMI) 
IT COOBSYE SATS IT All (BUG. ASCAP/lrRia BeaHe 

ASCAP.Ti^e Bar-B ASCAP,' Bo bb^ Fischet ASCAP/ 

HouK 0(1 fire ASCAPI HI 
U A COOD RUH Of BAD lOCR (Blackanad. BM) CPP 
S HE THINKS HE'LL KEEP HER (EMI A»nl ASCAP/ 

Gelarea^ob ASCAP.'[>t)[i SchliU. ASCAP/Umo. ASCAP) 

HI 

41 HET CINKRELU [famui BMl;iO)il Dulchtst. BMI/ 
Warnai Tamailant. eMt^'Palnck loupA. SMI/Hina 



Mia. BMI/A*|uti Win4. eiKaonplirfa. SMI) Hl/WBM/ 
CPP 

44 IOIIRTTOHICROVD(SoflrCHPo»TG'am BMI/Tubb s 
But BMI) HI 

SI HOUKT TONK SUPERMAN lAcuff-Roie BMI) CPP 

41 MOW CAN I HCIP TON SAT COOOBVE (Riynwnf BMI/ 
Burton B Collins BML/WBM SESAC/KI Good. 
SESACI 

U I CAItT REACH HER AMYHORE IRaf Slavani BMI/ 
GiBod Amuc. ASCAP) 

42 I'D UKE TO HAVE THAT ONE UCH IHujic Corp 01 
AtnctKa. BWii'Hildefi Hatlwr. BMI/Dabi Lu BMI/KjIjc 
Ntfkit BMl/O-Tei BUI) Hl/CPP 

II IF BUIU CAR DANCE II CAN TOO) (Sti|ar.Bat)d. BMI/ 

PoiKram, *SCAP/Ran£C Bob ASCAP) Ml 
T3 IF I HAD ONir KNOWH liana Stantunas. BMt'Bjg. BMI/ 

AlaSa^^a Ba--d ASCAPi 
47 IF IT WASN'T FOR HER I HOUL0N7 HAVE TOU IS«n(s 

01 PolT&tam BMI) KL 
7 IF THE MOD DIE TOUNG (Son^ Im. BMrAlmo 

ASCAP) CPP'Hl 
24 I lUST WANTED TOU TO KNOW IWarno-Iameflang 

BMI/Patnck IO»eh. BMI/Sony Ctoti Kers. ASCAP/Mitl 

Oot. ASCAP) HL/WBU 
U I LOVE 10U XAISE I WANT TO (Torlurad A/tist. ASCAP/ 

So«r CfOis Kejt ASCAP/Pol|fgfam. ASCAP/Sl Julian 

ASCAPI HI 

( I'D HOIDIHG MT OWN (Pookie 6«ar. ASCAP/Bui 



ASCAPI 

tV IHOIAN OUTUW (Edge 0 Woodi ASCAP/Tommr 
Barnes. ASCAP/Greal Cumberland BMI/Acvtl-Rose 
BMll CPP 

•S IN HT NEXT UFE (Irving. BML'Hardsaatch. BMI) CPP 
SI IN MT OWH BAGKTARD (Inat NtHgt. ASCAP/ 

Swigwrners tak. SMI/Regular loe BUI/Soflf Tree. BMI) 

HI 

» I SWEAR (Morgan Active ASCAP/R'ck N«lt. ASCAP) 
WBM'CIM 

IS I'VE GOT IT MADE llrvmg B Ml/Hard Stratcfi BMI) CPP 
II lAHirS GONE FISHir (Em<l> Boothi BMI/Mapc 

B«ais. BMI/Reunton ASCAPI 
S7 mST ONCE mo ASCAP.'Bfi)n t Ofeam. ASCAP) 
13 KISS HE. I'M GONE (Songj 01 PolTGram. BMI/Tubb S 

Bus. BMI;\<ttle B'g Town. BMVAmencan Made BMI] HI 
17 LET THE PICTURE PAIHT ITSELF (Sony Tunes ASCAPI 
I UFE #1 (Songs 01 PotrGram 6MI/S«ven Angels. SMIl 

HI 

a LOOKir IN THE SAME DIRECTIOH (Cu[»t Momanes. 

ASCAP/Ben Hall, ASCAPt 
31 LOVEBUG {Glad. BMI/Blact^acli BUI) 
1 MT LOVE iSguare Wesr. ASCAP/Ho«l>n Hits. ASCAP/ 

Edge 0 Woods ASCAP,l^aguc^l. ASCAPj CPP 
SI MT NIGHT TO HOWL (Giaat CuTibt'iand. BMLO-amona 

Struct BMI^Hiis Alr>ght. SESAC'Ciantro. SESAC^Francis 

Gto^it. SESAC-'Sc' amblers Knob ASCAP/Fitt Ba'-8. 

ASCAP) 

U NEVER BIT A BULLET LIKE THIS ilombt. BMI/ 

Millhcusa. BUI) Hl/CPP 
1 NO DOUBT ABOUT II (Ail Car Town BMI/Sony Tree. 

BMt/Nta Wad. BMl'love This lown ASCAP) WSU.'HL 
71 HO MORE CRTir (Songs 01 PolyGram BWvSongs Ot 

UcRide BMI/Warne-Ianrerlane 6Wt/Hellma)men. 



BMI) WBM/HL 

S4 OHCE IN A WHILE lErsign BMI/Galaoood BMI/tohn 

Beltis. ASCAP/we ASCAP) CPP/HL 
43 OBTSURTS OF TOWH \Up\ ( Chwi t B«y. ASCAP/ 

firng fingers ASCAP) HL 
13 PIECE OF MT HEART I Unichappell. 8U1/Wtb IV. BMI) 

HI 

» RED AND RIO SRAHBE (J-Kavs ASCAP/Supernaw. 
ASCAPI 

12 ROCK IQTTOH (BCl BUI) 

23 ROCK HT WORLD (imLE COUHTRT CIRL) (Sneaky 

Moon. BUI/Auiusr Hmd GMI/lonptuila. BMI/Steva 

0 Bfien, BMI) WBM 
37 ROPE THE HOON lAJmo ASaP/Baniiluck. ASCAP/Juil 

A Dteam. ASCAP/Pearl Dancer ASCAP) 
72 SAWMILL ROAB (Sony Tree BMI/Sony Ctoss Kays. 

ASCAP/Uusic Corp Of America BMI/Dan Iruman. BMI) 

HI 

12 SHE NEVER CRIED (Totn Collins. BHl^oung World. 

BMI/Songs 01 PolyGram. BMll HL/CPP 
II SIMPLE LIFE (BegiriRtr ASCAP) 
41 SPIUED PERFUME {Bens Futu't BUL^ony Tree. 

BMI/Acutf-Roie. BMI) 
3 STAHDIRG OUTSIDE THE HRE (Cntanon ASCAP/ 

Escudiila. ASCAP/Mator Bob. ASCAP/No Faoca) ASCAP) 

CPP 

31 STATE OF MIHD (Wordy ASCAP) CPP 

SI STONE COLD COJHTRT INocturnil EdiptB. BMI/Un>on 

County. 6MI/BIa^(nSo^gs A Carec'S-BMG BUI) HL 
II THArS MT SIORT (Songs Ot PotyGram BMVlee Roy 

Paiiell BMi''M-;ihouje BUl^Ashwords SMI) HL 
3S THET ASKED ABOUT TOU iS^atslr^ch Angel. BMl/Bil 

And fcm Nasf. BML'liurjj ftortil, BMI) 
10 THET fiOR T MAKE EM UKE THAT ANTHORE (Farren 



Curtis BUI/Uike Curb BWVFull Keel. ASCAP/Farrenuff. 

ASCAP/Curbsoflgs. ASCAPI 
31 T.LC. AS.A.P. (ZoTba ASCAP/Diue Stars. ASCAP/ 

Joih-Nick ASCAPI KL'CPP 
I TRTir TO on OVER TOU iBeneht BMI) INBM 
2S TRT NOT TO LOOK SO PRETTT (CojI Dust WesL BMI/ 

Saitgs or PotrCram BML^van Angels. BMl/WarHr- 

laierlane ASCAP) HL 
SI WALKING AWAT A WINNER (Great Cutnbertand BW/ 

Diamond Struck BMI/LiMIe Big Town. BHlp'AmBfican 

Made. BMll 

14 Wt DON'T HAVE TO DO THIS (8MG Songs. ASCAP/Giiy 

Bun, ASCAP/MCA ASCAP) HI 
34 VTHAT I CRTIHC SHAME (Sony Tree. BMI/Raul Halt. 

BMl'Songs Ot P&)Grjm. BMl/Sevt(i Angels BMI) HL 
31 WHERE DO I FIT IH THE PICTBRE (Unda Cobb. BMI/ 

l«r< layne. BMI) 
21 WHERE WAS I (Sony Tret BMI/MCA ASCAP/Gaiy Ban 

ASCAP) HI 

4 (WHO SAYS) TOU CArT HAVE IT AU (Maltie Ruth. 
ASCAP/Sevtnth Son ASCAP/S»ny Cioss Keys ASCAPI 
HL 

41 WISH I nOH-T KNOW HOW (Songs W PolyCian. BMI/ 

Tokeco BMI] 
•4 WOMAN. SEHSUOUS WOMAN (Acoustic, BMll 
17 WORDS BT HEART (Englishtown BHI/Wtrnei- 

lamtdant. BMI] WBM 
7S TOUNG LOVE ILoocy. BMI] CPP 
21 TOUR LOVE AMAZES ME (Ci(a Monstei. SESAC/GrMt 

Cumberland BUl/Otamond Strvck. BMI) CPP 
S3 rOB WILL (CUI Blackwood. BMI/tgypt Hollo*. BW/My 

Choy. BUVWith Any luck. BMIAongtlude BMI) WBM 
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• Recording Industry Assn. Of America <RIAA) c«ftification (or sates of 500,000 units. A RIAA 
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SOMETHING TERRIBLE HAPPENS 
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by Bob Darden 

The sparrow corp. made a significant move to 
strengthen its already formidable publishing di\Tsion by 
acquiring gospel music publishing giant Meadou'green Mu- 
sic. 

Sparrow, which recently bought out BMG Music Pub- 
lishing's half of a joint venture the firms had shared in the 
Christian music field, purchased Meadow'green from well- 
known Nashville entrepreneur Buddy Killen. No pur- 
chase price was announces). 

The voluminous Meadowgi*een catalog includes a num- 
ber of well-known contemixtrarj- Christian s(jngs. includ- 
ing "Friends" and "Great Is The Lord" by Michael W. 
Smith, and songs by writers such as Gaiy Chapnuin and 
Phil McHugh. 

Also included in the sale are the former Lexicon Music 
copjTights (currently cataloged under Bud-John Music), 
which feature a number of classics by writers like Ralph 
Carmichael and Andrae Crouch. 

The announcement, made jointly by Sparrow co-chair- 
man/CEO Billy Ray Heam and Killen, partly offsets the 
imiiending termination of S[>arrDw's profitable distribution 
agreement with Integrity Music. 

*We are bujing a wealth of songs that have deeply af- 
fected the church around the world," Heam says. 'The col- 
lection contains at least 100 standards, and we will be able 
to immediately promote these copjTights through our .spe- 
cial products division and our own record company." 



Killen says he expects most of Meadowgreen's employ- 
ees to be relocated within Buddy Killen Enterprises in 
Nash\ille. 

"I had always planned to sell Meadowgreen when the 
time was right," Killen says, "and when Billy Ray made 
his offer. I felt the time was right. So I said 'OK,' and the 
deal was done. There wasn't any hassling or negotiating 
involved because I just knew that Billy Ray was the person 
I really wanted to have control of these copyrights." 

Mea CULPAI I inad\'ertently left the name of Benson 
president Jerry Park ofT the list of board members of the 
newly formed Christian Music Trade Aiisn. in my last col- 
umn. Park LS not only one of the founding members, he also 
has been a powerful force in the CMTA's push toward hav- 
ing the SoundScan technologj' made available industry- 
wide. 

The CMTA's membership Ls open only to organizations 
or companies involved in Christian music Incidentally, the 
CMTA will be responsible for sponsorships and production 
of the Dove Awaris telecast beginning in 1995. 

Finally, the legendary Lou Adler makes his 
first foray into kida^religious maiic with a crackerjack en- 
iiemble called All God's Children. Adler executive-produ- 
ced the project, while Maxi .Anderson and Terry Young 
produced. All God's Children features 23 singers between 
the ages of 8 and 18. Choreography for the multiracial 
group Ls by Eartha Robinson, assistant to TV star Debbie 
Allen; 

The group's first release for Adler's Ode label was a two- 
song radio CD featuring a medley of "Preck)us Lord" and 
"Take My Hand Precious Lord." 

Adler, of course, was the force behind the Mamas & the 
Papas and Carole King, and was a primary visionary be- 
hind the Monterey Pop Festival. 
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THE CLARK SISTERS 



Celebrating the 
Soul OF America 

DAKYl COLEY In My Dreams 

ELEcrwmNG me soi nds fro.m gospel misics premier male vocaust. 

Sirca Date: .March 22, \<m 
THE CLARK SISTERS Miracle 

MIR.\a LOl S SOI NDS FRO.M (lOSPELS MOST SOllFLl SISTERS, 
Slrrcl Dale: .Mardi 22. l»l 

TRAMAI<4E HAWKINS All My BeslTo You 

THE RRST L\DY OF GOSPEL S F1NE.ST MfSICAL .MO.MENTS, 
CAPTL!RED IN HER GR.\.MMY-W1NNING STilE, 
Sireei Dale: .Marcii 22, 1994 
LOST WITHOUT YOU: Soulfiil Songs For love And Marriage 

BEBE & CECE, KIRK F"RANKUN. M GREEN AND OTHERS, 
^ Sifcci Dale: March 22, 199-i 

i. AVAILABLE FROM CEMA DISTRIBUTION OH YOUR FAVORITE ONE-STOP Cjff^'S. . 
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by Lisa Collins 

Back TO BASICS: After a tumultuous, two-year period 
of restructuring (since the 1991 death of Gospel Music 
Workshop of America founder James Cleveland), execu- 
tWes of the world's largest gospel music organization are 
finally ready to get back to business. Last week's 27th an- 
nual Board Meeting, focusing on systems and services and 
attracting more than 2,000 aficionados, annoimcers, manu- 
facturers, and del^ates is proof. 

"Last year's convention in Indianapolis was where we 
started to get back into the refinement of systems and 
services, and we want to continue on that note," states 
GWMA chair Al Hobbs. "Our nightly services, for exam- 
ple, which go from G p.m. until midnight, are now preregis- 
Iration only, which makes for better utilization of our time. 
However, oui* biggest focus is on bridging the gap bet\veen 
the ministerial community and the singing community. 
We're looking al why the masic can matriculate and often 
the singers, writers, and people in the crealwe gospel com- 
munity can't. We want to fiml out if there are yet stereo- 
typical things that prevent this kind of interfacing and the 
.supfwrt from the church l>ase that the gos|)ei indusUy is 
seeking. Additionally, we want to sensitize people to 
greater support for gospel music since it plays such a Wtal 
role inside our African-American worship experience." 

To that end, the group is spotlighting a new series of 
spoken-word seminars, scheduled daily (from 1 p.m. -4 
p.m.) to attract influential churchmen from across the 



countrj'. Panel sessions will address directives that key on 
bridging the gap between the church and gospel commun- 
ities. 

The theme of the GMWA's upcoming annual convention 
(Aug. 13-20 in Atlanta) is "Celebrating The Year Of Gospel 
Music." 

A LONG TIME COMING is how Walter, Ljnette, and 
Edwin Hawkins feel about theii- first live recoi-ding as a 
f^nily unit since 1980. Hard to belie\'e. particularly since 
they haven't misse<l a beat, musically six?aking. I sat in on 
the final dress rehearsal for the live project, whose sold- 
out dates pigg>'backed the GMWA's board meeting March 
19-20 at the Cahin Simmons Theater in Oakland, and was 
mesmerized. Bringing together some old songs but mastly 
new ones written by Walter Hawkins, the album Ls sched- 
uled as a summer release from Ocean Records under a new 
pact, recently signed with Waltej" Hawkins. But if the Ha- 
wkins family is out to prove anjlhing, Edwin says. "It's 
just that despite our indi\idual projects, people know that 
we are still ver>' much together as a family." 

Singing gospel's praises: Final competition 
dates for Quaker Oats' Voices Of Tomorrow Youth Gospel 
Choir Competition program have l>een announced. Now in 
its second year, the competition, hosted by Vicki Winans, 
invites outstanding choirs from six cities to compete for 
more than $150,(XX) in cash and educational .siK)n.s(»rshii>s. 
The finals — slated for Memphis (April IG), Raleigh/ 
Durham, N.C. (Ai)ril 2:^). Washington. D.C. (May 7). Phila- 
delphia (May 9), Detroit (May 14), and Chicago (May 16)— 
will feature performances by Kirk Franklin, Yolanda 
Adams, DeLeon Richards, and Dar>i Coley. all of whom 
sen'e on the Quaker Oats National Gospel Committee. The 
six winning choirs will appear on "Singsation!," the nation- 
ally syndicated gospel TV show. 
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1983 When We All AIR 10058 
Get To Heaven 

1983 GodGoveUsAllHeHodAIRtOOi! 

w/SunsetJiibdnres 

1984 He Cotes AIR 10075 

1986 From nic Soul AIR 10106 
w/SunsetJubibires 

1987 SeeWklllie AIR 101 16 
Lord Has Done 

1988 Oh My Lord AIR 10123 
w/SimselJubilolres 

1988 SoSofisfied AIR10135 

1990 SlillHoMingOn AIR101S7 
w/SunsetJubiloires 

1991 AnInvitotlon AIR 10170 
1993 Enjoying Jesus AIR 10182 

w/SunsetJubiloires 



k\\ Tyscol and Sweet Rain ProducI Available Now! 
For A Free Catalog and/or a Distribvtor neor you coll 1-800-669-9669 and osk for A.I.R. 

ATlANIAINTERNATIONAl RECORD CO , INC 881 Memorial Drive, S E Atlonta, GA 303 1 6 K|>oJr|3 
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AJtnST TITLE 
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* ♦ No. 1 ♦ * 

MISSISSIPPI MASS CHOIR 

M.»i<i.(j~Lu3 2 7 .eckni No. 1 IT REMAINS TO BE SEEN 


2 


2 


37 


KIRK FRANKLIN AND THE FAMILY 

rxisroctNTiiic 21 KIRK FRANKLIN & FAMILY 


3 


3 


21 


SHIRLEY CAESAR wow !74M/Er>ic STANDSTILL 


4 


4 


19 


REV. JAMES MOORE >ul<oo (ois 1 WILL TRUST IN THE LORD 


5 


S 


21 


REV. MILTON BRUNSON t THE THOMPSON COMMUNITY SINGERS 

iK>m>97W9/cnc THROUGH GOD'S EYES 


6 


S 


15 


LASHUN PACE am mumnJCO SHEKINAH GLORY 


7 


7 


19 


YOLANDA ADAMS tmauiE 39i; SAVE THE WORLD 


S 


< 


17 


CHICAGO MASS CHOIR CGi 1074 PLEASE DON'T LEAVE ME 


9 


10 


27 


HELEN BAYLOR wono 57463/inc START ALL OVER 


10 


9 


45 


THE CANTON SPIRITUALS BiAisiSERin ]600'r«i«:o LIVE IN MEMPHIS 


11 


12 


19 


LUTHER BARNES & THE RED BUDD GOSPEL CHOIR 

AtL«<T« «in 10195 NOTHING CAN BE BETTER 


12 


16 


19 


DOTTIE JONES bellmjuw 7700s ON MY OWN 


1^ 


11 


39 


HEZEKIAH WALKER/FEUOWSHIP CRUSADE CHOIR 

BENSON 0121/C01 LIVE IN TORONTO 


It 

m 


27 


3 


i«viMMi99ivnd7 BLNSwi I07s/Lbi inAi 1 cn9 \jr 1 nc ncnn I 


15 


14 


27 


JOHN p. KEE/VIP MASS CHOIR tyscot saoo/jw LILLY IN THE VALLEY 


16 


IS 


39 


DOTTIE PEOPLES t THE PEOPUS CHOKE CHORALE 

ATLAMT* INfl 10187 LIVE 


17 


13 


43 


RICKY DILLARD & THE NEW GENERATION CHORALE 

MAiACO 60 > 4 A HOLY GHOST TAKEOVER 


18 


17 


5 


THE GMWA NATIONAL MASS CHOIR 

KH50N loft'CGi LIVE IN INDIANAf>OLIS 


14 

19 


18 


17 


BISHOP P. S. MORTON. SR./GREATER ST. STEPHEN MASS CHOIR 

BLACKKRRV 1603/MALACO WE OFFER CHRIST 


20 


20 


17 


RUDOLPH STANFIELD A NEW REVELATION 

V>l:r«- :■ i,.r,|.n ;i ; LIVE AND IN PRAISE II 


21 


30 


3 


CHICAGO COMMUNITY CHOIR 

ArriaASsAoon 790I42S601 WE GIVE YOU PRAISE 


22 


21 


13 


SONYA BARRY bodn acain looi THE WORLD IS LIKE A SHADOW 


23 


22 


5 


CARNELLE MURELL & THE NEWORK COMMUNITY CHOIR 

SAW Ma.s/MALAO) WAIT 1 SAY ON THE LORD 


24 


25 


3 


ALUN ft ALLEN coi 1077 ALLEN « AaEN 


25 


19 


29 


RICHARD SMALLWOOD sraarow 13S2 UVE 


26 


24 


9 


MYRNA SUMMERS savoy lAsie/MALACO DEUVERANCE 


27 


32 


3 


BOBBY JONES racoT 404i BRING IT TO JESUS 


28 


26 


33 


THE CHRISTIANAIRES 

CGI 1000 THE VISION BECOMES CLEARER . . . 


29 


NCW^ 


NORTH CAROLINA MASS CHOIR 

CB 1081 LETS MAGNIFY THE LORD 


30 


33 


43 


CLC YOUTH CHOIR commaw immCKi LIVE IN THE SPIRIT 


31 


23 


23 


TIMOTHY WRKMT Tneun 282 WE NEED A MIRACLE 


32 


29 


35 


FRANK WUUMS malacoaasi FRATW WIUIAMS SINGS 


33 


34 


65 


REV. CLAY EVANS SAWV 7ia</MALAC0 I'M GOING THROUGH 


34 


31 


19 


REV FC BARNES 

ATLuiTAinVi. 10194 1 CAN'T MAKE IT (WITHOUT THE LORD) 


3S 


2t 


49 


TRH.ITT SirHatnS 

oos«>c£NTBic2n7/s»iiiiCM A SONGWRITERS POINT OF VIEW 


36 


37 


73 


GEORGIA MASS CHOIR SAvm 7io2-/malaco 1 SING BECAUSE I'M HAPPY 


37 


NEW^ 


THE PILGRIM JUBILEES malaoxok IN REVIVAL 


38 


3S|33 


WITNESS caoi02 STANDARD 


39 




LAWRENCE MATTHEWS t FRIENDS 

GOST^ocENmic 21 18/SPAAnow LAWRENCE MATTHEWS & FRIENDS 


40 NEW» 


KIM MCFARLAND csi 1082 NEW LIFE 



• Rvcontng Irvkjttry Aun. Of Amvnca (RlAA) ctrtificMion tor ulM ol SOO.OOO unrti. A RIAA cvrtification for uln of 1 
million urm wUh Mcti MMrtion*! million ndtcaM by ■ num«r|l foUowing ttw VP^M Al •feunn n«iUblt on casMtl* tnd CO. 
■Ailirnk mdiutM vwiyl availtbtt. £ 1 994. Biiboird/BPl CommuncMiOfH. 
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4C TAKES SHAPE: For the first time in its historj'. 
Billboard's annual International Latin Music Conference 
will examine t<^ics beyond the traditional market parame- 
ters of Spanish-language music. The 5th annual confab, sal 
this year for May 16-18 at the Hotel IntereontinentaJ in 
Miami, will focus on Brazil and on Latin jazz. 

This exciting change of direction was established as a 
means of recognizing and discussing issues vital to the re- 
emergence of Brazil, Latin America's second largest record 
market, and Latin jazz, ncm' under robust consideration as 
a possible new categonr' for the 1995 Grammy Awards. 

Further, more Brazilian artists than ever are recording 
in Spanish and looking to Latino countries for market ex- 
pansion. Similarly, the number of Latin jazz albums has 
be«i on the rise, with some 75 Latin jazz albums being re- 
leased in 1993. ScRne U.S. Latino radio stations ev«i have 
dabbled (belatedly) in Latin jazz programming. 

Apart from the panels, there will be musical showcases 
dedicated to Brazilian and Latin jazz musics. Artists con- 
firmed, thus far, to appear are Brazilian saxophonist Leo 
Gandelman, Cuban trumpeter Arturo Sandoval, and 
mambo/descarga progenitor Israel "Cachao" L6pez. In 
addition, Gandelman will sit in on the Brazil panel, along 
with Water Brother president Phil Rodriguez, a longtime 
promoter in South America. 

Sandoval also has been confirmed to appear at the Latin 
jazz panels, along with Larry Rosen, president, GRP Rec- 



ords; Ricky Schultz, VP/GM jazz and progressive music, 
Warner Bros; Dr. Jazz, president I>r. Jazz Productions; 
and Geoff Fisher, PD WLVE-FM Miami. Scheduled to 
participate in the music publishing panel, so far, are Ellen 
Moraskie, director Latin American region, Sony Music 
Publishing; Catherine Schindler, Latin division manager, 
West Coast peermusic; Bill lez, senior \T intematk>nal, 
SESAC; and Frank Rittman, international business ad- 
ministrator, NMPA/Harry Fox Agency. 

The LATIN 50 EXPANDS: CD One-Stop reports that 
Puerto Rico's 12-store chain Casa De I.^ Tapes has signed 
on as a SoundScan reporter. Sales information from the 
company should start appearing on the Billboard Latin 50 
in two weeks. 



'Mi 



1 VIDA ... IS YOU?" Adolfo Angel Alba, creative 
driving force of Low Temerarioa, is looking for a producer 
to take the pop ballad m^-act to Anglo territory. He cur- 
rently is working on English lessons when not romancing 
Venmica Castro, of whom the main Temerario sa>'8 he re- 
mains deeply enamored . . . Argentina's foremost dance la- 
bel. Did Mortales, is looking for a distrih'^promo pact in the 
U.S. Several stateside R&B stations are picking up "Batu- 
cada," a recent hit in ^aain for Oid's DJ Der6 . . . Ricky 
Martin is booked as the only Latino artist scheduled to ap- 
pear at the White Nights Cultural Festival, set to take place 
June 16-20 in SL Petersburg, Russia. 

B-BOYZZ LINK WITH WHITNEY: The Barrio Boyzz 
are set to open for Whitney Houston's April 24 show at 
Hiram Bithom stadium in San Juan, Puerto Rico... David 
Lee Garza has filed a publicity infringement suit against 
Coca-Cola, who now re|X)rtedly is willing to settle out of 
court . . . The second annual Texas Live!, a country/Tejano 
concert to be staged April 24 at the HemLsfair Park in San 
(Continued on page 65) 
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39 


GLORIA ESTEFAH • epk: 53807 wny 39 M««ks at ^to 1 Ml TIERRA 


2 


2 


19 


GIPSY KINGS fLEKTRA MUSCIAN AUM/ELEKTRA 


LOVE t UBunz 










* * * Greatest Gainer ♦ * * 




3 


IS 


BRONCO roNOviSA 6015 


PURA SANGBl 


4 


4 


39 


GIPSY KINGS ELEKTRA 60645 


GIPSr KINGS 


5 


e 


30 


M. A.SOLJ 


S V LOS BUUS • FCIK»S« 6002 


tWLCANZABLE 


LL) 


11 


18 


MAZZ EM LATH 277M 


(JUe ESPtR*B*ST 


7 


s 


6 


LOS TEMERAJHOS AfG siQMA 300fi 


TU ULTIMA CANCION 


CD 


10 


21 


JERRY RnrERA SONY Bi ISO 


CARADENINO 




7 


39 


LUIS MIGUEL • WEA LATMA 7M09 


FIOMANCE 


(w) 


15 


30 


EMUO NAVAIRA EM LATW 42838 


SOUTHERN EXPOSURE 


11 


9 


39 


MANA WEA LATVIA 90018 


DONDE JUGARAN LOS MNOS 


(D 


14 


24 


FAMA SONY 81134 


EN GRANDE 


13 


12 


39 


SELENA EM LATIN 427 70 


UVB 


14 


8 


39 


LUIS MtGUEL WEA IATIHA 92993 


ARIES 


IS 


13 


39 


SOUNDTRACK EL£KTRA 961240 


THE MAMBO KINGS 


It 


17 


4 


BANDA MACHOS FONOVKA 6012 LOS MACHOS TAMBIEN LLORAN 


® 


25 


8 


UBCRACKM FOMMSA 6014 


UBCRACKM 


U 


19 


39 


UMM RONSTAOT ELEKTRA 60769 


CANCKWES OE Ml PAORE 


19 


18 


4 


THE BARRIO BOYZZ EM lATM 27344 


DCNOEgUCRA QUE ESTES 


20 


20 


39 


GIPSY KINGS EL£KTRA 61390 


LIVE] 


21 


21 


8 


REY RUIZ SONY 81185 


Ml MEDIA MITAD 


22 


16 


18 


ANA GAM 


MEL SONY 81 1S2 


LIMA 


® 


20 


39 


JUUO IGLESIAS SONY 38640 


JUUO 


(24) 


28 


14 


LOS REHENES FONOVtSA 6006 


LOS REHENES 


25 


23 


39 


GIPSY KINGS ELEKTDA 60893 


MOSAIQLIE 


(D 


27 


24 


VICCNTE FERNANDEZ SONY 81070 


LASTK4A QUE SEAS AJENA 


(a) 


34 


20 


GARY HOBBS EMI lATIN 274 1 2 


TE VAS A ACOROM) 


(a) 


35 

— — 
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BANOA VALLARTA SHOW fonovsa 6016 


ELTRAOOR 






39 


LA MAFIA SONY 80936 


AHORAVSCMPRE 


Qj) 


33 


U 


LOS PALOMINOS SOffY 81174 


CORAZON DE CRSTAL 


31 


29 


39 


GIPSY KINGS ELIKTIU 61179 


ESTEMUNOO 


® 


43 


15 


RICK TREV1N0 sonv alios 


DOSMUNOOS 


(a) 


38 


39 


SELENA CMI LATIN 42635 


ENTRE A Ml MunOO 


(34) 


45 


39 


JON SECADA SBK B0e46/EM LA1W 


OTRO DIA MAS SIN VERTE 


35 


22 


9 


RICARDO HONTANER RODVEN 3063 


EXITOS y ALGO MAS 


3t 


31 


6 


EDIE OORME/LOS PANCHOS SONY 81176 


24 GRANOES CANCKMES 


® 


44 


39 


CULTURAS MAHNY 13022/WEA LATMA 


CULTURE SHOCK 


38 


37 
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MANA WEA LATINA 721 73 


FALTA AMOR 


39 


40 


38 


JERRY RIVERA SONY 80776 


CUENTA CONMIGO 
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aANDA MACHOS roNOViSA 9069 


CON SANGRE DE INDK) 


41 


30 


7 


VICENTE FERNANDEZ SONY 81 190 


20 DE COtECCION 


42 


36 


32 


GIPSY KINGS tUKTRA 61019 


ALLEGRIA 


43 


24 
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LOS FUGfTIVOS rooven 305 1 


VAMDOSA 


44 


32 


39 


ANA GABRCL GLOeo 80871 /sonv 


THE BEST 


45 


42 


31 


V. FERNANOCZ/R. AYALA SONY 80638 


ARRBAaNORTE- 
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DE-eiinir 


JUUO IGLESIAS SONY 39S68 


MOMENTS 


47 


39 


39 


JUAN LUIS GUERRA Y 4.40 kaaen i09/flMQ 


BACHATAROSA 


4i 


50 


36 


JULIO IGLESIAS SONY b4304 


HEY! 










* * ♦ HOT SHOT DEBUT * ♦ * 
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NEW^ 


CHARO ONivtRSAL wave. 1214 


GUITAR PASSION 




K-OfTRY 


CAU CARRANZA JOCY 61 19 


PIDEMELALUNA 


POP 


TROPICAL/SALS* | 


REGIONAL MEXICAN 



1 GtPSr KINGS FLE-TRA 
LOVE & LIBERIE 

2 GIPSY KINGSeuntra 
GIPSY KINGS 

3 M. A. SOLIS lONOvtSA 
INALCANZA8LE 

4 LUIS MtOUELWCA LATMA 

ROMANCE 

5 MANA WtA LATMA 

OONDE JLJGARAN LOS 

6 LUIS MIGUEL wtA latma 
ARIES 

7 THE BARRIO eh latin 
DONOEQUIERA 

B GIPSY KINGS ELEHTRA 

LIVE 

9 ANA GABRIEL Sony 
LUNA 

10 JUUO IGLESIAS SONY 
JULIO 

11 GIPSY KINGS ELExiiU 
MOSAIQUE 

12 GIPSY KINGS ELEKT1U 
ESTE MUNDO 

1 3 iON SCCAOA s8K/tMi latin 
OTRO DIA MAS SIN VERTE 

14 R. MONTANER RODVEN 
EXITOS Y ALGO 

15 EDIE GORME sony 

24 GRANOES CANCIONES 



1 GLORIA eSTEFANcPK/soNv 
Ml TIERRA 

2 JERRY RIVERA SONY 
CARA DE NINO 

3 SOUNDTRACK elektra 
THE MAMBO KINGS 

4 REY RUtZ SONV 
Ml MED4A M1TAD 

5 JERRY RIVERA SOnt 
CUENTA CONMIGO 

6 JUAN LUIS GUERRA fwc 
BACH ATA ROSA 

7 VARIOUS ARTISTS Sony 
SALSA VOL 3 

■ JUAN LUIS GUERRA bmg 

AREITO 
9 VARIOUS ARTISTS SOnt 

MERENGUISIMO 

10 LINDA RONSTAOT EiUTRA 
FRENESI 

1 1 OIGA TANON iatina 
MUJER DE FUEGO 

12 MARC ANTHONY SONY 
OTRA NOTA 

13 VARIOUS ARTISTS maoacy 
ALL THE BEST FROM CUBA 

14L0SHERMANOS8Ma 

SABROSOS 
1 5 WILLY CHIRINO Sony 

SOUTH BEACH 



1 BRONCO FONOvsA 
PURA SANGRE 

2 MAZZ EMI LATIN 

QUE ESPERABAS? 

3 LOS TEMERARIOS suhu 
TU ULTIMA 

4 EMIUO NAVAIRA em utw 
SOUTHERN EXPOSURE 

SFAMASONT 

EN GRANDE 
SSELENAcmlatm 

LIVE! 

7 BANDA MACHOS FONOWU 

LOS MACHOS 
SUBERAdONFOMNBA 
LIBERACION 

9 UNDA RONSTAOT elektra 
CANCIONES DE Ml PADRE 

10 LOS REHENES fonovisa 
LOS REHENES 

1 1 V. FERNANDEZ SONv 
AJENA 

1 2 GARY HOSBS CMi lath 
TE VAS A ACORDAR 

1 3 B. VALLARTA FONOVISA 
TIRADOR 

MLAMAHAsoNY 

AHORA Y SIEMPRE 
IS LOS PALOMINOS SONY 

CORAZON OE CRISTAL 



J AltKimi with ttw greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) 
certification for sales of SOO.OOO units. A RIAA certification for sales of I million units. Greatest 
Gainer shows chart's largest unit increase. ® 1994. Blllt>oard/BP1 ComnrHjntcalions and SoundScan, 




EYES iKECQRDS INC. 

CD'S - TAPES & MUSICAL VIDEOS 

140 N.W. 22 Awenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax; (305) 642-2785 
TODO EN MUSICA • EVERYTHING YOU NEED IN MUSIC 

MAJOR CREDIT CARDS ACCEPTED 



34 



BILLBOARD APRIL 2. 1994 



I? 



is:. 



/ 





card 



Sill AhnuM biteriiational 
LATIN MUSIVCONFERENCE 

May 16 - 18, 1994 
itinental Miami 



^ v^:?«oter Ini 

T HE RISE 



TIN M U SIC 

FoAftD'S UNPARALLELED COMMITMENT TO THE LATul^nkKET CONTINUES. TO SET THE PAq 
AS THE INDUSTRY REACHES NEW HEIGHTS. THIS YEAR'S CO^|||pNCE WILL TAKE'' 
A MORE IN-DEPTH AND CHALLENGING LOOk INTO llU^IUATTVITY AND 
BUSINESS OF TAKING LATiN MUSIC INTO THE MAINSTREAM. lOUt PROFESSIONALS 
'•"'■^r^ip'^l ''■ -' ' '. • . FROM AROUND THE WofclD AS THEY UNITE' 
. TO EXAMINE WAYS OF ELEVATING LATIN MUSIC TO T}^ NEXT PLATEAU. 

7.-H i-lET'S CELEBRATE THE ORIGINALITY OF LATIN MUSIC AS !T 
CLAIMS ITS PLACE AS THE HOTTEST GENRE Of THE 90'S\ 

: 'SPECIAL AHRACTldNS 

: Hard Rock Cafe Brunch 
* Live Artist Showcases 
' Special Keynote Address 

• El Premio ASCAP J 
* Billboard Latin Music Awards J 
' ■'i' JW --"^F" ' * Night of live Brazilian Music ■ i 

OTHER ATTRACTIONS TO BE ANNOUNCED 



-4. 



To Register: 



CONTACT INFORMATION 

Melissa Subatch 
(212)536-5018 

Angela Rodriguez 
V -4 (305K41-7976 

rFo1SII)0nnation regarding 
regrstration please call: 
Maureen Ryan 
(212) 536-5002 



HOTEL 

I^CCOMMODATIONS 

Hotel Inter'Continentai Miami 
For reservations catk(305)577'iooo 
R6om rate $115.00 sin<|le or double 
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BMI's Latin Awards Gala 

MIAMI BEACH, Fla— BMI's Latin Awards ceremony, celebrating affili- 
ate songwriters and publishers in the Latino market, was held March 10 
at the Tropigala Club in Miami Beach. Citations of achievement honoring 
50 of the most-performed songs on radio and TV were awarded during 
the dinner gala to more than four dozen songwriters and publishers. 




After pe«rmus(C was named BMI's Latin publisher of the year, peermusic 
president/CEO Ralph Peer II, third from left, and members of his family 
gathered to accept the award. Pictured, from left, are Hiram Negron, 
manager. Peer Puerto Rico; Ramon Arias, Latin professional manager. Peer 
New York; Peer; Elizabeth Ann Peer; BMI president/CEO Frances Preston; 
Ralph Peer III; Elizabeth Peer; Mary Megan Peer; Kathy Spanberger, senior 
VP, peermusic; Catalina Schindler, Latin division manager. West Coast, 
peermusic; and Del Bryant senior VP, performing rights and writer/publisher 
relations. 
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A.B. Quintanilla III, left, composer of 
three award-winning songs, received 
a certificate of achievement from 
BMI president/CEO Frances 
Preston, second from left. Looking 
on, from center, are Martin Bandier, 
chairman/CEO, EMI Music 
Publishing; Elias Andrade, manager, 
Latin operations, EMI Music 
Publishing; and Del Bryant, senior 
VP performing rights and writer/ 
publisher relations, BMI. 




Jose Maria Puron, center, honored 
for his composition "Tres Deseos," 
is congratulated by Franciso 
Aguilera, special assistant to the VP 
of SGAE. left, and Ekke Schnabel. 
BMI's senior VP, interr>ational. 




BMI's awards for the song of the 
year. "Otro Dia Mas Sin Verte," went 
to writers Jon Secada, Miguel 
Morejon. and Gloria Estefan. Shown, 
from left, are Frances Preston. 
president/CEO, BMI; Secada; 
Morejon; Gloria Estefan; Emilio 
Estefan; and Del Bryant, senior VP 
performing rights and writer/ 
publisher relations. 




Gustavo Sanchez, award-winning 
writer of "Provacame," holds court 
with Frances Preston. BMI's 
president/CEO. left; Ellen Moraskie. 
director. Latin American region, Sony 
Music Publishing; and Diane 
Almodovar, BMI's director, Latin 
music. 
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COMPILED FROM NATIONAl lATIN 
RACK) AIRPUY REPORTS. 




LAST 
WEEK 


S| 


il 


ARTIST 

LABEbDISTRiaUTING LABEL 


TITU 


CD 


1 


2 


9 


* * * No. 1 * * * 

THE BARRIO BOYZZ Y SELENA ♦ DONDEQUIEHA QUE ESTES 

EMI LAlirj al Nil 1 


2 


2 


1 


II 


GLORIA ESTEFAN 

LP CSONr 


* Ml BUEN AMOR 


3 


4 


4 


8 


JOSE LUIS RODRIGUEZ 


♦ BOCA, DULCE BOCA 


4 


3 


3 


18 


ANA GABRIEL 


♦ LUNA 


5 


5 




9 


LUIS MIGUEL 


HASTA EL FIN 


1 


6 


11 


8 


CRISTIAN ^ 


PGR AMOR A Tl 


J 


8 


7 


8 


PANp9RA 


Ml FRACASO 


a 


9 


8 


9 


ALVARO TORRES 


ANGEL CAIDO 


(D 


12 


13 


7 


MAZZ 

fUl LATIN 


ELJUEGOESTUYO 


10 


7 


12 


8 


REY RUIZ 


* Ml MEDIA MITAD 


11 


10 


6 


10 


BANDA MACHOS 


Ml LUNA. Ml ESTRELLA 








m 


19 


21 


3 


* * * Power Track* * * 

EDUARDO PALOMO LAS CUENTAS CLARAS 


® 


25 


30 


3 


EONITA NAZARIO 


PENSANDO SIEMPRE EN Tl 


14 


13 


19 


5 


MANA 


LACHULA 


IS 


14 


15 


8 


LAS TRIPLETS 


♦ LAS LLAVES DE Ml CORAZON 


OD 


23 





2 


MIJARES 


CORAZON SALVAJE 


n 


15 


14 


7 


JERRY RIVERA 


*CARA DE NINO 


11 


18 


27 


3 


YOLANDITA MONGE 

WLA L*rir.A 


♦ APESARDELTIEMPO 


IS 


11 


10 


II 


ROBERTO CARLOS 


• MUJER PEQUENA 


20 


17 


17 


9 


MAGGIE CARLES 


♦ Ml DOBLE TU 


21 


22 


22 


5 


LOS FANTASMAS DEL CARIBE BANDOLERO AVENTURERQ 


22 


16 


9 


12 


LOS FUGITIVOS 


♦ U LOCA 


23 


21 


29 


4 


LOURDES ROBLES 


♦ LO AMO 


24 


24 


24 


5 


BACHATA MAGIC 


OUEDAN PALABRAS 


25 


26 


31 


3 


ROCIO OURCAL 


Ml CREDO 


2ti 


28 


33 


3 


BANDA VALLARTA SHOW 


PA'YO 




33 


34 


3 


EDGAR JOEL 


COMO SERA? 


2)1 


31 


28 


s 


PAULINA RUBIO 


VUELVE JUNTO A Ml 




35 




2 


YURI 


AMIGA MIA 


(D 


NEW^ 


1 


* ★ ♦ Hot Shot Debut * * ★ 

PIMPINELA CON UN NUDO EN LA GARGANTA 


31 


27 


23 


7 


FRANKIE RUIZ 


HABLAME 


32 


29 


32 


e 


GIPSY KINGS 


NO VIVIRE 


(33) 


NEW^ 


1 


MARTA SANCHEZ 


♦ DESESPERADA 


34 


34 




3 


ROXIE Y LOS FRIJOLITOS 


ES MORA DE AMAR 


3S 


39 


36 


5 


OLGA TANON 


* VENDRAS LLORANDO 


(S) 


37 




2 


RAPHAEL 


SE MUERE POR Ml LA NINA 


37 


30 


18 


18 


YURI 


♦ DETRAS DE Ml VENTANA 


dD 


NEW^ 


1 


SONORA DINAMITA 


ELAPAGON 


39 


32 


35 


5 


FERNANDITO VILLALONA 


NO PODRAS 


40 


20 


16 


7 


GRUPO NICHE 

SDLWNy 


♦ DUELE MAS 
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by Is Horowitz 

Gray matter: Years ago, it used to be said at Jul- 
liard, only half in jest, that singers, whatever their vocal 
ability', knew the least alwul music. They wei-e followed 
closely on the ignorance scale by fiddle players. Pianists 
were the campus intellect. 

Whatever grain of truth this old adage may have onw 
held, it's no longer the case. Ignorance and musical knowl- 
etlge are more evenly distributetl among today's pi-acticing 
perfonners. 

In a [KUTei'se wa.\', this is brought to mind by a signifi- 
cant contribution to scholarship iniliate<l by baintone Tho- 
mas Hampson, a longtime Mahler enthusiast. Puzzled 
about discrepancies Ix'tween oirhestral and piano accom- 
paniment in the Mahler song literature, he has sixnisoi-ed 
re.'ieai'ch that sheds new light on the composer's intentions. 
His Teldec reeonlings illuminate the findings. 

Due in May is Hampson's second album based on a new 
critical edition of many of the Mahler songs he has been 
working on with hl-^ musicologicai collaborator. Dr. Kcnate 
Hilmar-Voit- With David Lulz at the keyboaixi, Hampson 
sings a gix)up of early Mahler songs in theii- onginal piano 
settings and. for added |iers|>ective. in orchestral aiTange- 
ments by Luciano Berio. 

There's more to come in the Mahler series on Teldec, 
but it represents just one phase of the label's continuing 
involvement with an aili-st who moves so securely frem 
genre to genre. 

Only a month ago. Hampson i^ecorded the luuntone .s4)lo 
in Vaughan Williams' "A Sea Symphony," with Andrew 
I)»vis and the BBC Symphony Orchestra. Al.so in the can 
is his role as the Count in a new Teldec i-ecordlng of Mo- 



zart's "Mairiage Of Figaro" directed by Nikolaus Har- 
noncourt. 

Due for May release is an all-C'ophind disc in which 
Hampf^n shai"es solo duties with soprano Dawn I'pshaw. 
Hugh Wolff conducts the St. Paul Chamber Orchestni. 

Going on record: rKorak's "Suibal Mater" is the 
fii"st work to be i-ecoiTieti unfler a new agi-eement lietween 
Delos and the New Jersey S>-mphony. Zdenek Macal ctm- 
ducted. uith Kaaren Erick^on, Claudine Carlson, John 
Aler, and John Cheek as soloists. Pmbably coupling is the 
com|K».^M''s "Biblical Songs." 

Other i-ecent sessions found the label adding to its Da\id 
Diamond di.scography with the com|wser's "This Sacixnl 
Ground." As usual, perfonners were the Seattle S}!!!- 
phony under Gerard Schwar/- Additional Delos .sessions 
this month initiate an album of American music by the Los 
Angeles Guitar Quintet. A new work by lAGQ member 
Andrew York will be cut, as well as "Lab\innth On A 
Theme Of Led Zeppelin," a piece by Ian Crouse. AnoUier 
March project hiul the Delos crew focusing on a Renais- 
sance progi-am with New Yoi-k's Ascension Music Cho- 
rus, lef! by Dennis Keene. 

Southern hospitality: Michael Torke and 
Anthony Davis w^re commL'yiioned by the Atlanta Com- 
mittee for the 01>7npic Game-s Cultural 01.\7npiad to oom- 
ix)se works celebrating the Atlanta Symphony Orches- 
tra's 50th anniversary. The Torke and David pieces, 
respectively, will open and close the oix-hestra's 19&4-95 
sea.son under music director Yoel Le\'i. 

The Cultui"dl Olympiad is de\'oted to biinging attention 
to the mis and culture of the American South. Its activities 
culminate in summer 19% with an Olympic Aits Festival. 

On TARGET: The sound of anti-aircraft guns can be 
heai-d clearly over the music, but Wanda Landowska 
mUwefl nai-^k' a l>eat as she i-ecordefl a Scarlatti sonata in 
a Palis studio in March IIMO. That sonata, plus Zi othei-s 
recoixled by the legendary liaj-psichordLst fh)m 19:^1-1940, 
is progiiunmed on a new EM! Clitssics disc. 




Jeff Levenson 

Beep, beep, BOP: From out over the cosmos (this 
/.s satellite technolog>'. you know) comes news that yet 
another cable network devoted exclusively to jazz is 
planning to dish, throb, and puLse its way into your 
homes later this year. The 21-hour network, scheduled 
for a September launch, is a joint venture between two 
companies: the Los Angeles-based WorldJazz and the 
Japanese-based Clipping Point. Operating under the 
name WorldJazz, the channel will otTer a progi-amming 
mb; of concerts, inteniews, and retrospectives, including 
productions taken from the American Public Broadcast- 
ing System and the BBC. The venture maintains that 
Oscar Peterson and Branford Marsalis have been ap- 
proached to ha chairman and co-chairman, respectively, 
but theii- confirmations ai-e still pending. 

If WorldJazz takes otT (and there are still plenty of de- 
tails the company has yet to provide), it will mean that 
cable televiewers with a bad jazz jones will be able to 
channel-surf between two stations. BET is planning to 
launch its network, BET On Jazz, in October; it appeai-s 
to have the edge over WorldJazz in terms of operational 
togetherness. More detail* as they rebound past. 

Jazz icons (And Marketing Strategies) Die Hani: Just 
i-eceived Etla James' latest. "Mystety Lady: Songs Of Bil- 
lie Holiday," on Private Music, and thought, "Hmmm, an- 
other tribute to Billie." That makes three in recent 
months, what with Miki Howard's "Miki Sings Billie" and 
Terence Blanchard's about-to-be-issued "In My Soli- 



tude." How many of these have there been, am'way. in the 
hisloiT of jazz recoitiing.';? Tough question. Blew a call to 
the In.-<titute of .lazz Studies at Rutgei"s University. Won't 
bore you with the computer read-out of releases containing 
the woi-ds "Billie Holiday" in the title, but the list of trib- 
utes includes works by Abbey Lincoln, John Hicks, 
Teddy Wilson. Carmen McRae. Johnny Griffin, Zoot 
Sims, Chet Baker, Mai Waldron, and Doc Cheatham. 
Amazing place, that Institute. (For the rectiitl. the US 
wants us to know that Joe Wilder's latest, "No Greater 
Lo\'e" on E\'ening Stai*. cf)ntains two tracks fledicate<l Ui 
Lady Day. Just two tracks is cheating. Iiy our gi-ound 
mles, but we make the gi-ound rales, so the mention sta>'s.) 

Plenty of strings attached: Vene Rec- 
ords, never known for its abundance of rostered guitar 
players, now has three it wants to talk about. Marc 
Whitfield, late of Warner Bro.s., apparently has found 
a new home at the label, where he can be his traditional 
bad self; newcomer Evan Marx, late of the group Fatt- 
burger, will set up digs with VeiTe Forecast, where he 
can tK' iis contemporary as he wants to l>e; and the ullra- 
cool Allan Holdsworth, whose lateness isn't really an is- 
sue (since I'm running out of clever things to say), will 
hang with either Vene's traditional imprint or its eon- 
tem|K)rai">' one, depending on the kind of music he cre- 
ates. Nice work if you can get it. 

One MORE: After some (much, none, all of the above) 
sjK'culation regarding where Herbie Hancock is going 
to be hanging his hat. the answer is Ven e. Hancock has 
a techno-friendly release scheduled for June. "Dis Is Da 
Drum," which I'm tokl .'i<)unds Headhunters-ish; the al- 
bum will be issued under the MercuiyA'en'e imprint, in 
direct contrast to the label's more straight-ahead re- 
leases, which will be issued under the Vei-ve/Mercuiy 
imprint. Cnit it? Flip, flop, fly. 



CAN ZAP MAMA GO POP? 

(Continued t row page IJ) 

patterns. She returned to Belgium and 
fonned Zap Mama, which was signe<l 
to Belgian-basefi Crammetl Disk. Lu- 
aka Bop licenses the releases for North 
American distribution. 

Acconling to Evele\'. the gi-oup's de- 
but .sold 75.000-100.000 units in the 
U.S. For the second release, he's aim- 
ing for 125.000-150,000 copies. 

Tlie key to wimiing new con\'ei'ts is 
the act's live show, says Warner Bros, 
product manager Peter Standish. "The 
way to really understand Zap Mama is 
to see them li)eribi*ml," he say.s. "They 
are mesmerizing. That's how we got 
them on 'Arsenio Hall.' People from 
the show came dowTi to a concert and 
were blown away. The.\" know htnv to 
work a crowd." 

Last year. Zap Mama played several 
dates with 10,000 Maniacs to broaden 
its audience beyond the t.\i>ical world 
music crowd. This year, in addition to 
placing many dates as headlinei*s thLs 
summer and fall. Zap Mama also will 
share bills, on sepai-ate wcasions, with 
Bobby McFenin, Milton Nascimento, 
and Luaka Bop foundei- David Byrne. 

On the road, Zaj) Miuna will Ix' [X'r- 
forming some material ft-om its new al- 
bum. Paitially i-ecijrtieii in New York, 
"Sabsylma" takes its title from the fij*st 
names of Zap Miima's three princiiwls. 
Daulne. Sabine Kabongo, and Sylvie 
Nawasadio. Rounding out the group 
are singers Sally Nyolo and Marie 
Afonso. 

It's infoi*me<l by their ex|)eriences 
m-er the last few years. "For No One," 
for e3cample, is about people who are 
con-upted through ijower or money or 
fame. "WTien I sing this song, I i"emem- 
l>er certain artists who change their di- 
i*ection. They have good dii-ection and 
then the>' change," says Daulne. "Or 
people I gix'w up with as a child. I meet 
them again as adults, and they follow 
a veiy strange way. My \ision is not 
their \iskin." 

On a lighter note, album track "Mr. 
Brown" pays homage to one of the 
group's musical heroes, James Brown. 

Although there will be no singles 
seiTiced jier up, the bouncy, funky title 
tune will l)c the first emphasis track. 

Among the radio formats tai-geted 
will Ik.* National Public Radio, contem- 
poi-ar>' jazz, album alternative, and col- 
lege. "NPR Ls where we're counting on 
them getting a lot of support, as they 
did with the first i-ecoi-d," .savs Wamei* 



Bros. \TP/GM of jazz and progi-essive 
music Ricky Schultz. who will oversee 
the push at NPR, contempoi^ani' jazz, 
and album alternative. 

"In truth, outside of NPR. the fii-st 
record got limited support." Schultz 
adds. "But as in the development of 
any artist's career, I think we suc- 
ceeded in bringing them to the atten- 
tion of [K-ople at these other formats. 
Anyone who came into contact with the 
fii-st project will feel more familiarwith 
the group." 

Zap Mama is an instant add at Uni- 
versitj' of Santa Monica's KCRW. "Zap 
Mama blend contemporarj' and tradi- 
tional Euro|>ean and African music. 
You don't find examples of this soil of 
h^vbrid that work as well as Zap Mama. 
So when they come along, it's cause for 
celebration," says Chris Douridas, 
KCRWs MD. 

Douridas says KCRW began placing 
Zap Mama's debut as an import in 
April 1992. The station played ever\' 
cut (rom the album, which held down 
the No. 1 past at the station for weeks. 

To guide stations le.-<s familiar with 
Zap Mama, the various Warner Bros, 
promotion departmenU are collaborat- 
ing on a fi\e-song sampler that will go 
to vaiious fonnaLi followed by the full 
release. Other outlets, more familiar 
with the group, will get the whole al- 
bum sti-aightaway. 

Zap Mama also will get exposure 
through a Coca-Cola commercial the 
group made that will air in North 
America and Euix)pe. 

When fii*sl asked to sing in the com- 
mercial. Daulne said no. "But we do 
like Robin Hoofl." she says. "I thought 
there is money there that can go to 
help people. I see poor people and 
think, 'Maybe one day when Zap Mama 
is over, I can help people.' Then I 
thought, I can help ixxjple now." The 
band's money fi'om the commereial will 
go towaifl building a .'nrhool in Africa. 

Evelev also had initial doubti about 
the commercial. "You always hoix? that 
the aitistr.' of the act comes through 
and they don't become a cartoon so 
that people continue to take them seri- 
ously," he says. "That said, a lot of peo- 
ple don't fociw on the radio or music 
magazines or record stores, and it's 
veiy hard for them to find out about 
music. You hope .something like this 
cOTnes along and they search it out," 



THE FARM 

(Continned jmui fxige 

much more in tune with what the 
Fann are al>oul, and that's bound to 
make a difference." 

The fii*st emphasis track from "Hul- 
labaloo" is "Messiah," which Sire will 
.send to modern rock and college radio 
April 19. The song sets allusions to 
Branch Da\idians leader David Kor- 
esh and fallen evangelists Jim Bakker 
and Jimmy Swaggart to a driving 
power-pop tune that Klein says is des- 
tined to return the Fann iu alterna- 
tive airwaves. 

"I hosted a 'Juke Box .rui'>'' at I Fe- 
bruary's) Gavin Seminar that was 
made up of modern rock |)rogrammei*s 
and music directors," Klein adds. 
"One of the tracks I played was 'Mes- 
siah,' and they went crazy for it, so 
that made me feel pretty confident 
about our chances." 

"Messiah" seems bound to upset 



some evangelical Christians with Ijt- 
ics like "Our father who art in Heaven/ 
Coming over on a 747 . . . Bank ac- 
counts in seventh heaven." But for 
Hooton, "Messiah" is as much per- 
sonal reflection as social commentary'. 
"We're in an era of prophets, and pop 
stars are consitlered some of the big- 
gest" he notes. "You know, Koresh's 
main goal in life was to be a rock star, 
and he even had a band called Mes- 
siah. When I read that it made me 
look at things from a new angle, and 
I was fascinatefl by this morbid dark 
side of being a rock stai*." 

As "Messiah" goes to radio, Sii*e Ls 
previeuing "Hullabaloo" at retail with 
"Comfort," a song the label has placed 
on the film soundtrack "Naked In 
New York," which was released 
Mai-ch 22. 
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MAXing Out On Direct Marketing 

April Launch For Oates' TV Music Service 



■ BY DEBORAH RUSSELL 

LOS ANGELES— When the paid-pro- 
gi*amming senice "MAXMIISIC" hiu 
the airwaves April 16. musician John 
Oates joins the crop of direct-market- 
ing entrepreneurs usinjf music video to 
seil music and music-related merchan- 
dise. 

The series targets the 25-54 demo- 
graphic and will program music and 
clips in the classic i-ock. country', pop. 
and R&B gem-es. The music of the '70s 
and 'M)s alsit will lie showcased in a for- 
mat Oates and his [wrlner, dii-ect mar- 
keting exj)eit .LW. Roth, describe as a 
"televised record store." 

"While everyone else Is talking, 
we're shooting." s;iys Oates, alluding to 
a number of pi\>ix)sed (Ujiect-market- 
ing music ser\ices schedule*! Ut come 
on line within a .\'ear. 

To date. Oates and Roth ha\'e com- 
pleted four one-hour shows, with plans 
to complete eight more by April lo. 
Each show, produced in Denver, will 
mix music of vaiious genres. 

Live and taped inten-iews. music 
trivia segments, photo montiiges. and 
music videos com|K)se the entertain- 
ment mix, which will be packaged 
around segments with on-air hosts Bill 
Cun*>' and Leeann Viera. 

"We actively engage the viewer." 
says Roth, an award-winning pitxiucer 
of six direct-response commercials. 
"MAXMUSIC" marks Roth's first 
foray into selling music on TV. and he 
descrit)es the concept as a "direct-mar- 
keting guy's funtisy come Uue. 

"Usually you spend half of the script 
explaining what the product Is," Roth 
says. "It's a dream when you have a 
product you don't need to explain." 



The "MAXMIISIC" lai-get audience 
is the inactive music consumer, and 
much f»f the key product will be famil- 
ial' catalog titles, says Oates. "AVe're 
lai'geling the |)eople who are looking lo 
replace theii* LPs with CDs, but who 
are not really going down to the i*ecord 
store to seek these titles out," he says. 

Some of the product pitched to 
"MAXMl'SIC" viewers will be titles 
fi-oin Oates' awn catalog as half of the 
blue-eyed soul tluo Hall & Oatei, as well 
as titles by the Bmis. Jefferson Aii-- 
plane. Aretha Franklin. Eaith, Wiml & 
Fire, and Billy Joel, among othei-s. 

"MAXMUSIC" viewers can order 
piwluct \ia a toll-free phone numlwr. 
Fulfillment, overseen by Salt Lake 
City's Matrix, is giiaranteetl within two 
weeks. Roth and Oates are opening ac- 
counts with various labels, and have 
inked deals with BMG. Sony Music, 
and (Jiant Records to date. 

CDs will sell far an average of 
Si 1. 98. while cassettes will sell for 
S8.98. In addition, consumers who buy 
five titles receive a sixth unit free. 



8hii>ping costs van" ba-^fl on the siz*^* 
of the oi-der. aiKi each onler is accom- 
panied by a "MAXMi:SIC" caUlog. 
featuring thousands of titles that ai"e 
not advertisetl on air. 

Viewers of EI Entertainment Televi- 
sion will be the first to see "MAX- 
MUSIC." w'hich premieres April l(i. 
Jones Intel-cable v^ill offer the .'Venice 
in several key mai'ket* for two houj-s 
per day through the Product Infomia- 
tion Network, and satellite dish users 
will receive the unscr<mible<i .'^enice 
when it officially rolls out in May. 

Roth currently h seeking revenue- 
sharing partnerships with multiple- 
systems cable oijeratoi-s. 

Oates. who will make a cameo ap- 
pearance in the first "MAXMUSIC" in- 
stallment, says he is confident his yeiu-s 
as a toiK-^elling aillst and pitKiucer will 
ensure that artists and their prwluct 
ai-e well represente<i on the air. 

As "MAlXMUSIC" matures, says 
Oates, he plans to use the forum a-^ a 
"longform commercial" to introduce 
and break new aitists. 



PRODUCTION NOTES 



LOS ANGELES 

* Malculm-Jamal Warner di- 
rected Five Star's Tent Records 
video "(I Love You) For Sentimen- 
tal Reasons." Spencer Thornton 
produced the cover of the Nat King 
Cole standard. Pancne Michaels 
co-produced for Innovative Media 
Productions. Stephen Sheridan di- 
rected photography. 




Slam Dunk. Street Life rapper 12 Gauge assembled a winning team to reel its video, 
"Dunkie Butt (Please, Please. Please)." Pictured here at the gym of LA/s Hamilton 
High School are, in the bottom row from left. Street Life recording artist Nikki Kixx, 
Scotti Bros, national marketing director Doug Haverly, and. flanked by LA. 
cheerleaders the Raiderettes. Street Life/Scotti Bros, national director of urban music 
promotion Herb Jones, In middle row. from left, are 12 Gauge manager Robert 
Gordon, Street Life's West Coast rap/street promotion rep Lydia High, video director 
Daniel Zirllli. Ratderette. Cece the Donkey, Scotti Bros./Street Life VP/GM Chuck 
Gullo. Raiderette. 12 Gauge, national director of rap and street promotion Chris 
Pringle. and Kevin Evans, the label's VP of A&R, urban; in back row, the LA. Lakers' 
Antonio Han/ey and the LA. Clippers" Stanley Roberts- 



NEW YORK 

• Notorious Pictures dii'ector Guy 
Guillel shot K.M.D.'s new Elektra 
video "WTiat A Niggj- Know." Marc 
Smerling produce<l. Meanwhile, Smer- 
ling recently made hl< dii-ectorial debut 
shixjting Madame Star's Cold Chillin' 
video "My Baby's Father." Hillary- Ca- 
vincss pixxluced. 

• Public Pictures' Dwaync Coles di- 
rected Sudden Change's FastWesf 
Atlantic video "Comin' On Strong." 
Wally Berger e-\ecutive-produced. 

• Dii'ector Chris Applebaum lensed 
Greenberry Woods' video 'Trampo- 
line" for Satellite Films. Jeffrey Jar- 
relt pnxluctKl the SireyTlepiise video. 

OTHER CITIES 

• Scene Thi"ee Inc.'s Marc Ball di- 
rected Toby Keith'H Mercury vidw 
"Wish I Didn't Know Now" in Nash- 
ville. Anghel Decca dii'ected photogra- 
phy; Anne Grace pixxluced. 

• UB4(l's new Vii-gin video "C'Est 
La Vie" is a co-pniduction of Rluff and 
Kivieria Films. John Humphreys and 
Brian Travers co-dii-ecte<l the Boston- 
based shoot. Charles Libin <lirected 
photogi-jjphy. Bob Jason and Maggie 
Swinfcn execulive-produce<l. 

• F.M. Rocks director Albert Wat- 
son directefl Morrissey's Sire-Keprise 
video "The More You Ignoi*p Me, The 
Closer I Get" on lottation in the L".K. 
Craig Fanning executive-protluced. 

• Director Marty Thomas of One 
World Preductions shot M.C. Ren's 
new Ruthles.VRelati\ity video "Fctrget 
Whatcha Heard" in Chicago. Kim 
Haun directed photography, Joe 
riiano executive-pixxluced, and Bruce 
Spears produced. 

• San Francisco is the site of the 
Melvins' new Atlantic video "Lizzy." 
Chris Burns of 1171 PiYxiuction Group 
dii'ected the shooL Grant Cihlar and 
Bruce Martin pmducefl; Tim Glass 
direcle<l photography. 



Look To Radio For Ad Ideas; 
MOR Cashes In On The Blues 



UASHIN(J IN: Video pregrammei-s 
in st^arch of advertising dollars woukl 
he wise to check into a i-ecent report 
relea.setl by the Southem Caliibmia 
Breadcasters Assn. The association 
researched 1^9^^ radio advertising 
ivvenues and found that local ad rev- 
enues hari increased 8.2'? in W-Hi. to 
an all-time high of $412 million. 

The study indicates that auto deal- 
ei*s increased their spending 16*^ in 
UKKi to remain the biggest spending 
categoiT of advertiser. Toyota, Fonl. 
and Chevrolet dealers all doubled 
their radio ads in li)93. 

Depaitment stftres s[>ent $2f) mil- 
lion, up 12f^/( from the previous yeai" 
Anheuser-Busch. Miller 
Brewing, Pepsi, and Coke 
each sjient between $2 mil- i^^™ 
lion and $4.2 million in 
1998. Supermarkets 
showed the greatest over- 
all rise in spending, up 
21'.? from mrz. Banks. TV 
shows, restaurants, and 
transportation entities 
also spent mone.v on radio. 

Now it's just a matter of 
getting them to share the 
wealth with video. 

LiFEBEAT; MTV Is pre- 
[>aiing to unspool a new se- 
ries of PSAs on behalf of 
the muskr mdu.stJ'>''s AIDS 
awareness organization. 
LIFEbeat. Drew Carolan 
(iii^ting the spots, which 
feature such artists as 
Tony Toni Ton^. Corey Glover, aral 
Melissa Etheridge. who could well lie 
the first person to utter the woitls 
"dental dam" on mainsli-eam TV. 



1FIH€ 

y 




by Deborah 
Russell 



R 



ECORD .SALPIS: St. Petei-sburg. 
Fla.'s direct-mai'keting music vide*) 
service MOR Music is singing any- 
thing hut the blues since MCA re- 
leased its "Rh\thm ( 'ountiy & Blues" 
albiun. Just prior to the compilation's 
Mareh 1 street date, MOR prenuere<l 
a mini-documentar>' {culled from a 
seven-minute EPK prepared l)y 
MCA) that detailed the making of the 
hi'itoric release, antl it stnick a chonl 
with MOR vic-wers. 

"We had the highest amount of 
pre-4)itlers we've evei* hail in the his- 
tory of our network." says Chris 
Clark, VP of pn)gi-amming. 

PBS also premiered a full-length 
documentary on the album in mid- 
Maix'h. which Is complemented by a 
VH-1 siHHrial set to aii- Mareh 26. A 
home video release Is scheduled for 
later this year, and a vkleo tie-in with 
a new home shopping netftX)rit is in 
the works. 

Raging forth: Brockton. 
Mass.-based pn)gi'mnmer Paul Car- 
chidi ("Outrageous" and "Rage") 
plans to enhance his altemativt/rock 
progi-amming family with the Mareh 
29 debut tA' "In Vo Face." a new ui'- 
ban outing. The -W-minute rap video 
show will be cairied on some 25 cable 
networks thnjughout New England, 
and will feature videos that steer 
clear of violent imageiy and hateful 



lyrics. Local kids from the various 
communities reached by "In Yo 
Face" often will hast the show. On 
April 19, "In Yo Face." Tower Rec- 
ords, and WJMN Boston will co- 
sponsor an in-store apjiearance by 
Chaos act Worl-A-Girl, which will 
host that week's rap video progi-am. 

Carchidi also repcji-ts that he has 
inked a deal with concert promoter 
Don Law Productions. 

Carehidi will promote shows via his 
programs, as w^ell as giving av^'ay 
tickets and shooting line footage to 
air on TV. 

Sign UP: Roadnmner Records' 
video promotion man Tom 
Gates is spearheading a 
grass-roots effort to gel 
Life Of Agony's **ThTOUgh 
And Through" video addetl 
to the playlLst at the Box. 
He sent a petition on the 
road with the band, and 
fans who sign the docu- 
ment promise to request 
the video if it is added to 
the Box's musical menu. 

IcE-T UNCENSORED: 
Playboy TV will air its 
Mareh interviews with con- 
troversial i-apiier Ice-T on 
two April segments of the 
music video show "Play- 
boy's Hot Rocks." The two 
shows will feature such 
clips as "Midnight," "I'm 
Your Pushei-." "That's How 
I'm Livin'," "There Goes The Neigh- 
Ixirhotxl," and "G Style." Viewers will 
have a chance to win copie-s of the art- 
ist's new book. *The Ice Opinion: Who 
Gives A Fuck." 

No BULL: TNN recently signe<l a 
five-year deal with the Professional 
Bull Ridel's Assn.. sa.vs Paul Corhin. 
progi-am director at the country mu- 
sic network. The deal enhances 
TNN's ongoing commitment to popu- 
lai* Ufestjie programming, which in- 
cludes features on stock car racing, 
fishing, hunting, and rodeo. TNN 
plans to follow CMT's lead and go 
worldwide, Corbin told attendees at 
Nashville's Countr>' Radio Seminar 
in eai'ly Mareh. 

Reel news: New York's Woo 
Art International is nmv the U.S. rep- 
resentath'e for London's Kudos Kino 
directors Mark Neale, Jerry Chater, 
and Grant Gee. and Paris' Telecrea- 
teurs directors .41ain Duplaintier, 
Thiero' Kajic, Frederic Planchon, 
and Michel Mayer. Woo Art also 
works with director Matthew 
Badger . . . Nitrate Films has reo- 
l«?ned its London otTicewith Amanda 
Temple at the helm. Bo McDonald 
Is Nitrate's LA. contact. Both offices 
repre.sent Julien Temple for music 
videos . . . Morbido Bizzario Produc- 
tioas is a new L-A.-based music video 
l>ixKluction. tiesign, and gi'aphics shop 
headed by Sean Alatorre, Laura 
PIz/arelli, Diane Noonan. and 
Mark Lerriv. 
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BILLBOARD APHIL2. 1994 



FOR WEEK ENDING MAR. 20, 1994 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADDS * it LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 



Black Efitertainmtnt Tclwrtiion 

t4hourtiUI]r 
lB»»thStr««tNC 
WsshM^ton, DC 20018 

1 QuMn Utifah. Jiat Another Day 

2 Chantar Sawata. B«lcM1l Nev«f 

3 C« Ca Paniston, I'm In The Mood 

4 ZhaiM, Groow« Thang 

5 Unpla E. PUy My fut* 

6 ianat Jackun, Because 01 Lov« 

7 R. Ktly. Bump N' Grind 

8 Mmt CondKtoo. U Send Me Swingin' 

9 Tavin CamfrtMH. I m Raady 
lOToni Braxton, You Mean The. . 

1 1 Arattia FiwiUin, A Deeper Love 

1 2 Brand N«w Haanas. Dream On... 

1 3 For RaaL You Don't Wanna Miss 

14 Princa, The Most Beautrful d 

15 US3. C^ntakiop 

16 Hammer. It's All Good 

1 7 Ma'thaU Ndaf aocello. It That's... 
18Black«iH.Kraiy 

19SasaL Why Is rt? 

20 Jody Wattey, When A Man Loves... 

21 Elamal. Stay 

22 After 7. Gonna Love You Right 

23 Aaliyah. Back And Fonh 

24 Snoop Dofo Oou, Gin And Juice 

25 ShaquWa O'Neal. I'm Outstanding 

26 Uw Liaa. Ship To My Lu 

27 A Tribe Called Quest. Etectric 
21 Intro. Ribbon In The Sky 

29 Lmy KravKi. Heaven hHalp 

30 AH-4-One. So Much In Love 

* * NEW ADOS * * 

AngaU Winbuth. Treat U Rite 
Aretha Franklin, Willing To Forgne 
Bat>ylace, And Our Feaftngs 
Bobby Rou AriU. Let's Stay Together 
Commiutoned. Love Is The Way 
Indonesta, Oo Thangz 
Joe, All Or Nolhinc 
imm Robwto. I Want You 
7669. Joy 



Continuous procramminf 
2806 Opryland Dr., 
Naibrile, IN 37214 

1 Martina McBride.L'te «9 

2 Alan Jackson. (Who Says) You 

3 BiHy Ray Cyruv Words By Keart 

4 Shanandoah. II Bubba Can Dance 

5 Travis Tritt lake n Easy 

6 Collin Raye, That s My Story 

7 Heal McCoy, No Doubt About It 

8 Lee Roy Pamell, I'm Hotding My... 

9 Rtcky Van SheHon. Where Was I 



10LttHeTaua.MyLove 

11 rim UcGraw. Indian OutiM 

1 2 Fa^lh Hill, Pwce Oi My Heart 

13 Tracy Lawanca. If The Good D<e. 

1 4 Pam Tillis, Spilled F>er1ijme 1 

1 5 Lorrie Morgan. My Night To Howl 

1 6 Blackha-rti, Every Once in A While 

17 Toby Keith, Wish I Didn't Know., t 

1 8 Clint Black. A Good Run Of . * 

1 9 John M. Montgomery. Rope... 4 

20 Confodwato RalkoML Daddy., t 

21 Patty Loveless, How Can I Help... t 

22 S.Moora B C. Ttntty. Rwny .. • 

23 Rodney Crowall. Let The . t 

24 Brooks & Dunn. Rock My World 

25 Har^Chapw Carpenlar. He.. 

26 Kim HHI, Janie's Gone Ftshin 

27 Kalhy Mattaa. Walking Away. . 

28 Lari White, That's My Baby 

29 John Berry. Your Love Amazes Me 

30 Vince GiH, Trym' To Gel Over You 

31 S. Boffuss/R. Benson, OM .. 

32 Marty Stuart Kiss Me. I'm Gone 

33 Aaron Tippin. Mooky Tonk . 

34 David Lee Murphy. Just Once 

35 BWy Dean. Once In A While 

36 Rick Trevino, Honky Tonk Crowd 

37 Sawyer Brown. Outskirts 01 Town 

38 Lioda Davis. Company Time 

39 Radney Foster. Closing Time 

40 JamM O'Hara. The Cold Hard Truth 

4 1 Doug Stone. Addicted To A Dollar 

42 Rhonda Vincent, What Else CouU... 

43 Kieran Kane. Find My Way Home 

44 Jesse Hunter. Born Ready 

45 Clay Walker, Where Do I Fit In... 

46 Brother F>helps, Eagle Over Angel 

47 Andy Childs. Simple Life 

48 Ken Mattons. Lookin' In The Same.,, 

49 Joe Difhe. In My Own Backyard 
50Wi8ieNtlu>n,AlrsM] 

* Indicate* Hot ShoU 

* * NEW ADDS * * 

Bob Woodruff. Bayou Girl 
Colin Raye, Little Rock 
David BaH, Thinkin' Problem 
John Anderson, I Wish I Could Have.. 
John Hiatt, Butfak) River Home 
John I Audrey Wiggins, Failing Out.. 
Randy Travis, Before You Kill Us All 
Sweethearts Of The Rodeo. Things. 




Continuous programming 
ISlSBroathvay.NY. NY 10036 

1 Snoop Doggy Dogg, Gin And Juice 

2 Smashing Pumpkira. Disarm 

3 Guns N' Roses. Stnce I Don't.,, 

4 Beck, Lowr * 

5 Nirvana. All Apoh^ies 

6 Counhng Crows. Mr, Jones 

7 Tom Petty, Ma"/ Jane 

8 Jir^ct Jackson, Because Of Love 

9 Salt-N-Pepa/En Vogue, Whatta Man 
10 Ace « Base. The Sign 



1 1 Cracker. Low 

12 Crash Test Ownmies, Mnwn_,. * 

1 3 Alice In Chains. Ho Eicuses 

14 Soundgardan, Spoon man 

1 5 James. Laid * 

16 TooL Prison Sex 

1 7 Mariah Carey, Without You 
18R. Kelly. Sump N' Grind 

19 Afgttan Whigs, Gentlemen 

20 Tori Amos. God 

21 Candletwi. Vou 

22 Xscape, Understanding 

23 Bruce Springsteen, Streets Of... 

24 Green Day. Longview 

25 Motley Crue. Hoofigan's Hobday 

26 US3.CantaiQ0p 

27 SaltN-Pepa, Shoop 

28 Brand New Heavtts, Dream On.. . * 

29 Nine Inch Nails. March Of The Pigs 

30 Cranberries. Dreams 

31 Jodect.Cry For You 

32 Ice Cuba. You Know How We Do It 

33 Aarosmith, Amaiing 

34 Dig. Belwe 

35 Snoop Doggy Dogg, What's My... 

36 Atl-4-One. So Much In Love 
37Da(ult. MolWf 

38 Aarosmith, Cryin' 

39 Urge Overkill. Positive Bleeding 

40 Eternal, Stay 

41 Red Hot Chdi Peppers, Under The. 

42 Aerosmith, Lrvin' On The Edge 

43 Gin Blossoms. Found Out Atxxit... 

44 Blind Melon, No Ram 

45 Cypress Hill. Insane In The Brain 

46 Queen Latifah. U N I T Y 

47 Melissa Etheridge.Come To My... 

48 House Of Pain, Jump Around 

49 Green JeHy. Three LlHle Pigs 

50 Sheryl Crow. Leaving Las Vegas 

** IndkatH MTV Eicluuve 
■ Indkalet Ban Bin 

* * NEW ADOS * * 

Queen Latitah. Just Another Day 

BImd Melon, Cnange 

Domino. SwtvT Potatoe Pie 

Big Mountain, Baby I Lovc Your Way 

Gangalarr. Mass Appeal 

Brother Cane. Hard Act To Follow 



THE NASHVILLE NFTWORI. 

The Heart Country 



30 hours weekly 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 BiHy Ray Cyrus, Words By Hean 

2 Tracy LawreiKe. \\ The Ciood Die,. 

3 Lee Roy ParnaH, I'm Holding My .. 

4 Vince GiM. Tryin' To Get Over You 

5 Martina McBride.Lile «9 

6 Ricky Van Shelton. Where Was I 

7 Little Texas. My Love 

8 Mary-Chapin Carpenter. He. , 

9 Brooks & Dunn. Rock My World 
10 Travis Trrtt.Take It Easy 



1 1 CoMin Raye, That's My Story 

12 Naal McCoy. No Doubt About It 

13 Tkn McGraw. Ind^n Outlaw 

14 Marty Stuart, K>ss Me. I'm Gone 

1 5 Alan Jackson. (Who Says] You. . 

16 Faith WA. Piece Of My Heart 
17WHIieHel»on. Afraid 

18 Patty Loveless, How Can I Help „- 

19 Pam Tinis. SpllkK] Perfume 

20 Shenandoah. If Bubba Can Dance 

21 Toby Keith. Wish I Didn't Know Now 

22 Aaron Tippin, Honky Tonk. , 

23 Billy Dean, Once In A While 

24 Ricii Trevino. Honky Tonk Crowd 

25 Doug Slone. Ac)d>clKj To A DolUr 

26 Clint Black. A Good Run Of Bad 

27 John Michael Montgomery, Rope 

28 Joe DWie, In My Own Backyard 

29 KaUty Mattea. Walking Away . 

30 Confederate Railroad, Daddy. 

* * NEW ADDS * * 

Garth Broolis, Standing OutsMle,,, 
BUckhawk. Every Once in A While 
Lorrie Morgan. My Night To Howl 
Aliaon Krauss, Walk Over God's .. 



ContMuous program ming 
1515 Broadway. NY. NY 10036 

1 Janet Jackson. Because 01 Love 

2 Toni Brailon, Breathe Again 

3 Mariah Carey. Without You 

4 Tom Petty. Mary Jane 

5 Meat Loaf, Rock And Roll Dreams,.. 

6 Bruce Springsteen, Streets Of.. 

7 Counting Crows. Mr Jones 

8 Ace Of Base. The Sign 

9 Enigma. Return To Innocence 

1 0 Cellrte Own, The Power Of Love 

1 1 Richard Marx. Now knO Forever 

1 2 Michael Bolton. Compielely 

13 Eternal, Slay 

14 Aaron Neville, I Owe You One 

1 5 AIM-One, So Much In Love 

1 6 Crash Test Dummies. Mmm . 

1 7 Garth Brook*. Standing Outside ,, 

18 Adams/Stewart/Stirtg, All For Love 

19 10.000 Maniacs, Because The , 

20 Jimmy CItff, I Can Se« Clearly Now 

21 Bryan Adams. Please Forgrve Me 

22 Phil Collinv Everyday 

23 Pnnce, The Most Bvauliful Girf 

24 Steve Winwood. Higher Love 

25 Don Henley, The Boys Of Sumrrwr 

26 Sting. It I Ever Lose My Faith in You 

27 Daryl Hall. Stop Loving Me, Slop , 

28 Mavericks, What A Crying Shame 

29 Le« Roy Pamell, I'm Holding My.. 

30 Paul Simon. Vou Can Call Me Ai 

* * NEW ADDS * * 

Toni Braxton, You Mean The World . 
Joshua Kaditon. Beautiful In My Eyes 



THE CLIP LIST. 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING APRIL 2. 1994. 



BOX 



Continuous programming 

1 2000 bscayne Blvd. Miami, FL 33 1 81 

AMERICA'S NO. 1 VIDEO 

2 Uvt Crew. Yeah. Yeah 

BOX TOPS 

After 7, Gonna Love You Right 
ConadouB Daughters, Fonky , . , 
D J.C~. Caps Gel Peeled 
Eaxy-1 Real Compton City Gs 
Hammer. Pumps & A Bump 
Joi, Sunshine i The Rain 
Ughter Shade Of Brown, Hey D J. 
Masts Ace, Inc.. Born To Roll 
Outkast. Player's Ball 
R, Kelly. Bump N Grind 
ShaQuille O'Neal, I'm Outstanding 
Simple C. P<ay My Funk 
Snoop Doggy Dogg, Gin And Juice 
Wu-Tang Clan, C,R.£,A.M, 
Xscape. Understanding 

ADDS 

12aauge. DunkieButt 

Anotha Level. What's That Cha Say 

Dadd^O, Fiow>n In File 

David Lee Roth. She's My Machine 

D.R.S.. Skoundrets Get Lonely 

Guesss, Tell Me Where It Hurls 

Heavy 0.. Got Me Waitin' 

Kokan«.$k)weurnin'22.&F 

Lisatta Mel«idez. Will You , 

U«*t Puppets, Backwater 

Hu. It Am't Hard To THI 

Primal Scraam. Rocks 

Prong, Snap Your Fvigers . . . 

Red Fox. Ghetto Gospel 

Revco.Crackin' Up 

Sapultura. Refuse/Resist 

South Contral Cartel. Gang Story 

South Cantral Cartel. Servm' Em Heat 

Tag Taam, Whomp Si Lo Es 

TcM BraitOR. You Mean The Work! - . 

Tripping Daisy, Bk>wn Away 

US3. Tuhha Yoot's RMMim 




Continuous programming 
1111 Lincoln Rd 
Miami Beach, n 33139 

Los Fabulosos Cadillacs. Matador 
Emgma, Return To Innocence 
PetShopBoys, IWouldn t. . 
Gipsy Kings, Escuchame 
Adams/Slewart/Sting, All For Love 
Bruce Springsteen, Streets Of . 
MartJ Sancttei. DeMspcrada 
Ace Of Base, The Sign 
Scorpions. Under The Same StKi 
The Cranberries, Linger 
Heroes Del Silencio, Sirena Varada 
Mariah Carey. Without You 
Radioltead, Stop Whispering 
Aerosmith, Amaiing 
Smashing Pumpkttu, Disarm 




TELEVISION 



Fdre hours weekly 
223-225 Washington SI 
,NJ 07102 



Primal Scream, flocks 
Afghan Whigs, Gentleman 
October Protect Bury My LovHy 
Bonnte Raitt, Love Sneakin' Up , , , 
Eve's Plum. I Want II AN 
Pantera. I'm Broken 
Charlatans. Can't Get Out Of Bed 
Brother Cano, Hard Act To Folknv 
Meat Puppetm, Backwater 
Gel, Milky 

London Suada, Stay Together 
Bad Sun, Talk Back 

7669. J5y 



Fof Real. Yao [>:>n t Wanr To MiS' 
Uilla. Gentlemen Who Fell 



Continuous programming 

1 1 500 9lh St N. St Petersburg. FL 

33716 

Bryan Adams, Please Forgive Me 
Mariah Carey. Without You 
Mary-Chapin Carpenter, He Thinks . . . 
Candy Duffer. I Can't Make . 
Ottmar Ltet>ert. Albatross 
Aaron NeviHe, I Owe You One 
Rod Stewart. Having A Party 
Travis Tritt. Take It Easy 
Conway Twitty, Rainy Night In Georgia 
Bee Gees. For Whom The Bell . 
Deep Forest, Svreet Luhatiy 
Vince Gill, Trym To Get Over You 
Entgma, Return To Innocence 
Janet Jackson. Because Ot Love 
Neal McCoy. No Doubt About It 
Anne Murray. Wayward Wind 
Bonnie Raitt. Lov« Sneakin' Up . . 
Benoit/ Freeman, Alter The Love . 
Big Mountain, Baby I Love . . 
Jimmy Cliff, Higher And Higher 
Billy Ray Cyrus. Words By Heart 
Carole King. Will You Love Me . . 
Oapsr Kin**. Ei<.ucli«m» 
Knack. My Sharona 
UB40. Higher Ground 

Frve 1/2-liour shows weekly 
Signal Hill Dr. WML PA 19148 

Red Fox, Ghetto Gospel 

Carman. America Again 

Garth Brooks. Standing Outside , . . 

Michael Kelly Blanchard. Jesus Heals , 

Bryan Duncan, Wher It Comes . 

Doc. God Gave Rock & Roll 

Young Disciples. Apparently Nothing 

The StarKi, Free Love 

East To WesL Welcome . 

AI Denson. I Know A Love 

Steve Taylor. Jesus Is For . 

East 17. House Of Love 



Twito Paris. God Is In Control 
Neville Bros.. Sister Rosa 
Dahoda Motor Co.. Sondancer 
CM>dy Morgan. I Will Be Free 
Petra. Midnight Oil 
Glenn Kaiser, Most Of All 



One hour weekly 

2 1 6 W Ohio. Chicago, IL 606 10 

Fury In Ttte Slaughltrtiouse, Every 
Soundgarden, Spoon man 
Beck, Pay No Mind 
Stabbing Westward, Nothtng 
Charlatans. Can't Get Out 01 Bed 
Queen Sarah Saturday, Seems 
Tripping Daisy, Bknvn Away 
Lotion. Head 

London Suede, Stay Together 
Primal Scream, Rocks 
Kate Bush, And So Is Love 
Morphine. Buena 
Pavement, Cut I'our Hair 



AMERICANA 



Twib Parts. God Is In Control 
Andy CMWs, Simple Life 
Wefidy BagweH. Sing Me Home 
John Berry. Your Love Amazes Me 
Susie Lwchsinger. 1 Don't Love . 
Dude Mowrey, Somewhere In Between 
Hew Tradition, Sol>d As A Rock 
Charley Pride, For Today 
Cassancka Wilson, Tupelo Honey 
Speer Family, Cornerstone 
Marty Stuart, Kiss Me I m Gone 
Linda Ronstadt. Heartbeats . . . 
Sawyer Brown, Outskirts Of Town 
Karta Bonoff. Standing Rtglit , . . 
Ben E. Ktng. You Still Move Me 
Michael Johnathon, Miracle . . . 
J. Spencer. Thinkin' About You 
Evangeltne. Let's Go Spend . . . 
AntlMMty Crawford, Fit In 
Dale Daniel. You Gave Her . . . 



/Hedialine, 

Hemp Magazine Is High 
On IVIusic Biz Supporters 



I BY ERIC BOEHLERT 



H 



IGH & MIGHTY: Twenty years 
ago, YIPPIE orgaiiizer Tom Forcade 
started up HiRh Times magazine, a 
monthly that proinoteti the pillai-w of 
Uie eounleifulture; (hugs, |xjlitics. and 
rock'n'roll. Today, thanks to a resur- 
gence in the ix)pularily (if marijuana, 
or hemp, along with more and more 
musicians picking up the magazine's 
ci-edo (i.e.. legalize weed), the magazine 
is enjoying a renaissance of sorts, 
bouncing back from its mid-'80s low 
|x>int. 

At the magazine's peak diu-ing the 
late 70s. it Ixia-sted a (Wss-along read- 
ei-ship of 1 million. That droppetl off 
.^haipiy in the wake of Foreade's death, 
when the magazine diifted from poli- 
tics and iMit to hani dings and [laily- 
ing. "Coverage of hai*d dmgs was the 
biggest mL^take we evei" made," says 
publisher John Holmstrom. Editor in 
chief Steven Huger, who an-ived in 
li)8*;, agi-ees, saving, "There's no cul- 
ture around cocaine." He proudly 
points out that hemp has lN)aste(l such 
artistic allies as Louis Armstrong, 
Bob Marley, and Willie Nelson. 

Hager brought back the magazine's 
political and cultural emphasis. High 
Times' centi-al argument that hemp 
should !«■ legal and that ib; iK'nefils — 
;is a neetied medicine iis well as a vei'sa- 
tile textik' — far outweigh any dniw- 
hiicks. The only reason hemp remains 
illegal is Ix^ause phannaceulical com- 
IMinies (with lots of help from the gov- 
ernment) are detennine*! to uiTdemiiiie 
the crop, .says Hager, noting that little 
profit could be gamei-ed from a drog 
that comes naturally fi-om the ejiith. 

Along with the |x>litics of [K>t, music 
has always playefl a big role at High 



JELLY ROLL, BIX, AM) HOAGY: 
GE\'\ETT STl Dias AM) THE 
ItlRTH OF RECORDED JAZZ 
By Rick Kentwdy 
Foreword by Steve Allen 
(liutiam Uiihvrnity Prpsa. $2It.9!>) 

It's the kind of stoiy that li\'es in an- 
ecdotes and footnotes, and breathes 
the dusty air of backi-oom recoi-d bins: 
A small label in a rural Midwestern 
town was. for an exul>ei"ant moment, 
the unlikely home lo the likes of Jelly 
Koll Morton, Hoag>' Camichael. Bl\ 
Beiderbecke, and other giants who 
waxed some of their earliest recoitied 
efforts in a stifling, thin-walletl i*oom 
while ti'ains wailed in the background. 

If it didn't (lualify ;is legend, it would 
make a hell of a mj-ih. 

Kennedy here fleshes out the foot- 
notes into a fascinating, full-bodied 
story that encompas.ses nascent re- 
cording technology' and engineering 
techniques, gi-ountl-bi^eaking i-ecoitling 
patent lawsuiu, the fledgling stutlio 
busines-s and tidbiL'^ of artist bias, pol- 
itics, and histor>'. 

But the heart of that stoiy is the 



Times. (Thirty -eight covers have fea- 
tured musicians.) Founder Forcade 
wiui eniunoi-ed with punk, so it scored 
lots of ink. In a memorable High Times 
piece, Leslie Morrison chronicle<l the 
Sex Pistols' first and cmly American 
lour back in U>78. That, and scores of 
other profiles, recently ap|>eared to- 
gether in the magazine's "Dope Music 
Special." 

During the late '**0s. the monthly of- 
feivd lots of news about the Grateful 
Dead and put many cliissic rockers on 
the cover. Then came hemp-inhaling 
hip-hop act Cypress Hill, which the 
magazine featured in its Maix-h '92 is- 
sue. "We launched them. Ever>b(xly 
knows that." says music editor Ste\'e 
Bloom. 

"Hip-hop music has been crucial to 
High Times," says editor Hager. He 
re|xnts that, over the yeai-a. the maga- 
zine Iwmbanlwl the mainstix'iim media 
with fact-^ and stutlies about hemp, only 
to Iw ignored. It was when musicians 
(hip-hopi)ers and rockers alike) stiulcd 
talking up hemp that it became a hot 
topic, and scores of journalists came 
kniK'king on High Times' door. 

"We're kintia flatlemi that so much 
attention has c-ome our dii^ction." says 
Bloom. 

"High Times' Greatest Hits; Twenty 
Veal's Of Smoke In Youi" Face." will be 
published this Mav bv St. Martin's 
Press. 

HaRDCOUE: Die Evan Dando. Die Ls 
the name of a new 'zine based in War- 
rington. Pa. Aii pointed out in the Apiil 
issue of HarfK^r's. the decidedly anli- 
Lemonhcads editoi-s mulled over sev- 
eral different titles for the (juaiterly. 
Kill Evan Dando Magazine and Evan 
Dando Can Bite Me Right Here Jour- 
nal wvrc two early fi-onlrimners. 



PRINT 



Starr Piano Co. ami the families that 
founded and ran it. How and why the 
Richmond, Ind., piano makers started 
the C^nnett label, in 1917. and turned 
to jazz, folk, and "hillbilly" acLs for its 
rei)erloire, is the .s|)oke on which the 
stor>' spins. Kennetly does a nice job of 
introducing the various Cionnett fiunily 
members, detailing the way event.s in- 
fluenLH-Ki their detisions to start a label 
and then go after certain kinds of 
"niche" music overlooked at the time 
by the myjor recoixl labels. 

The book Ls at its best, though, when 
Kennedy wandere into the tiny studio, 
next to the piano factor>''s pumphouse 
and in easy eai'shot of the train ti*acks. 
>Mien Gennett was in full flower, re- 
cording was still brand-new. and that 
sense of pioneeiing comes through viv- 
idly, along with the sen;^' of an odd 
place like no other these artists-on-the- 
cu.Hp would ever rectjrd in. 

Gennett Records closed in 19.'12, 
tliough its output .sunives in some reis- 
sues and rare discs. The piano factorj' 
followetl, in 1*)52, and was later demol- 
ishe«l. If walls could talk . . . Here they 
finally do. Marilyn a. (;ilx.EN 
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Reform-Minded 
Kobayashi Quits 
JASRAC Board 

■ BY STEVE McCLURE 

TOia'O— Songwriter Asei Kobayit- 
shi has resigned from Japan's per- 
forming rights society JASRACs 
lM)ar(l of (lii'ectoi-s just one month 
after joining it. chai-^ring that the 
society hasn't sufficiently ivfoimeti 
itself following the recent contro- 
versy over an interest-free loan 
from JASRAC to a nonprofit foun- 
rlation. 

"Nothing has changed — the same 
old attitudes are there," says Ko- 
bayashi, who earher this year led 
the fight If) stiip a 7.77 billion yen 
($70 million) loan to the Koga Music 
Foundation. 

That money was to be used to 
construct a building to house the 
foundation, as well as JASItAC, but 
Kobayashi and other dissident 
JASRAC membei"s objected to itj^ 
interest-free naturo, as well as the 
lack of open bidding for the con- 
struction contract, a provision in 
the deal whereby JASRACs rent 
was to rise 5*^? eveiy two years over 
the deal's :iO-year term, and what 
they claijned was the excessive cost 
of the building (Billboani. Feb. 2(i). 

JASRAC chose a new executive 
team after Kobayashi's group 
mounted a well-pubMcized cam- 
paign against the deal, and pledged 
to renegotiate with the Koga foun- 
dation. 

But Kobayashi says the new 
team, led by president Ra\' Nakani- 
shi and chairman Toshiro Mayu- 
zumi, is continuing the back-i-oom 
style of doing business that charac- 
terized the previous JASRAC re- 
gime. 

Specifically, he objects to Naka- 
nishi's Feb. 21 meeting with Kogii 
representatives, .saying that after 
the recent controvei-sy. JASRACs 
dealings with the foundation should 
\)Q out in the oix-n. 

"It's not good enough to discuss 
thl^i matter with Koga and then ask 
for after-the-fact approval," says 
Kobayashi. 

But at a press conference held 
here March Ifi, Nakanishi said he 
mot with Koga representatives 
merely to intrwluce himself, and 
not to hoUl formal talks regarding 
the JASRAC-Koga deal. 

"It's really too bad that Mr. Ko- 
bayashi has resigned." said Nakan- 
ishi, e.\pi*essing a .sentiment echoed 
by other JASRAC officials attend- 
ing the press conference. 

"The policy of the new JASRAC 
is lo have the investigation and con- 
struction committees decide 
whether the fomier officials are 
guilty (of any wrong<loing in the 
Koga affair)." Nakanishi said. 
"W'e're wuiting for the committees 
to report, but Mr. Kobayashi wants 
action now." 

Added Mayuzumi. "I'm surpri- 
sed. Mr. Kobayashi gets so emo- 
(Contiiiitfii Oil pape ^.1) 



MCA's Euro Expansion Continues 

10 Subsidiaries Expected By Yearns End 



I BY DOMINIC PRIDE 



LONDON— MCA Music Entertain- 
ment is not .stopping to catch its 
breath in the race to catch up with the 
other five mjy'ors, setting itself a tar- 
get of opening 10 new companies in 
Europe before the end of the yeai'. 

Plans are afoot for four more subsi- 
diaiies before the end of the year, add- 
ing to the six European com|>anies be- 
ing rolled out thi* month. 

MCA also has added three directors 
to its London-liased international e.x- 
ecutive roster. Tim Bowen, former 
managing director of strategic busin- 
esses for Sony Music ILK., joins as 
senior VP of busine,ss and administra- 
tion (Billboai-d, Mai-ch 2(J). Meir Ma- 
linsky is apix>inted VP of s|)ecial mai'- 
keting. with additional resfKmsibility 
for new technologies. He previously 
was director of marketing for S^uny 
Electronic Publishing in Europe. 
Boyd Muir joins from EMI as VP, Fi- 
nance. 

Announcing the appointments. 
MCA Music Enteitainment InteiTia- 
tional president Jorge Larsen said, 
"We have embarked on an ambitious 
e.xpansion progi"am, which will bring 
the number of afliliates from the cur- 
rent foiu' in Japan, Canada, U.K.. and 
Germany, to 10 on April 1, with more 
to follow in the months to come. To 
plan and monitor this rapid growth, 
we need experienced e.xecutives in key 
positions at our headquarters." 

Bowen headed the Columbia lal)el 
at Sony Music CK. until he was pro- 
moted to his business development ix>- 
sition in 19!U. His most recent post at 
Sony involved overseeing the Sony/ 
Pace joint venture that runs the Na- 
tional Bowl at Milton Keynes venue, 
and the Whitfield Street Studios (for- 
merly the Hit Facton,') in London. It 
is seen as an MCA coup to recruit a 
CBS/Sony veteran with such experi- 
ence. 

Lar.sen says. 'Tim's had a multifa- 
ceted background; that's useful in 
.such a small o|x?ration as ours, [sincel 
we can't have a specialist for every- 
thing." 

Malinsky's exi)erience as head of 
.special marketing at Sony Music 
France will come in u.seful. Larsen 
adds. "The days of simple one-to-one 
re-releases ai*e almost gone. We need 
new ways and ideas for the tired old 
consumer." 

Larsen sa>'s the MCA appoinlment-i 
at a senior level are now complete, al- 
though more hirings will take place 
among middle management. 

It is thought that Austrian and 
Swiss companies will be spun off from 
the German operation. an<l Nonvay 
and Denmark are logical candidates 
once the company in Sweden is estab- 
lished. 

Most of the stafi" is now in place for 
the otTicial opening of MCA companies 
in France, Holland, Belgium, Spain, 
Italy, and Sweden. 

MCA Music Entertainment Scan- 
dinavia managing director Gert Holm- 
fred has put together his staff for the 
Stockholm office, which opens offi- 
cially April 5. 



The e.\ecuti\'e lineup includes some 
industrj' vetei-ans and othei*s plucked 
from other record companies. The 
IKKst of marketing director MCA goes 
to Stefan Andreasson. foiTner mai'ket- 
ing diiwtor of pop music at PoIx^Jram 
Sweden; the product manager will he 
Frediik Olsson, fonner A&R manager 
at SwefRsh label Planet Records; Hans 
Andersson. who has worked as MCA 
marketing manager under BMG for 
several yeai-s. will continue in this ca- 



pacity, while Martin Ingestrom, cui- 
rently MD of MCA Publishing Swe- 
den, will have double re.sponsibilities 
as A&R dii-ector and publishing man- 
ager as of July L 

Promotion manager Anna Moore 
comes to MCA from Andersen Con- 
sulting AB. Stig Waldennai'sson has 
been appointed to head special mar- 
ketii. 

Holmfi^, former president of Dan- 
(Conti)iued on mac 




The Team. Richard Ogden. center, poses with lieutenants Andy Stephens, 
left, and Andy McNaughtan. who between them comprise the Sony Music 
International marketing team. 



Billboard Names Five New 
International Correspondents 



LONDON— Billboard is adding lo 
its network of international corre- 
spondents to cover territories that 
are becoming more valuable to the 
international music and entertain- 
ment business. 

Five new writers become corre- 
spondents April 1, covering Nor- 
wav. Finland, India, Turkey, and 
Poland. 

Antti Isokangas will cover the 
Finnish music busines.s. As a mu- 
sic writer and broadcaster for Hel- 
sinki's KadioMalia, Isokangas has 
a broad knowledge of both Fin- 
nish and international music. 

Anil Chopra is Billboard's corre- 
spondent in India. Before turning 
his hand to writing. Chopra was 
involved in the Indian music busi- 
ness with ('BS and with his own 
companies. 

Erik Valebrokk. based in Oslo, 
will cover Norway. He is a writer 
for one of the largest daily news- 
papers, Dagens Naeringsliv. He 
takes over from Kai Roger Otte- 
sen, now w-orking at Scandinavian 
Records. 

Based in Istanbul, Adrian 



Higgs will cover the growing Tu- 
rkish music business. Higgs is a 
writer for several consumer and 
business puhlleations, including 
The Wall Street Journal. 

Rick Richard-iion joins as Polish 
correspondent in Warsaw. As well 
as contributing to Billboard, U.S.- 
born Richardson is a regular busi- 
ness and entertainment contribu- 
tor to The European. 

Dominic Pritle, Billboard's Eur- 
opean news editor, says, "The in- 
ternational music business is vot- 
ing with its I'eet, and has taken 
firm steps into these teiTitories in 
recent months. It's now clear that 
music from any of these countries 
has potential which stretches far 
beyond national boundaries. Each 
of these correspondents brings 
with them a knowledge of the 
country they cover, its music busi- 
ness, and, most importantly, the 
rich diversity of music on offer." 

Billboard is also pleased to wel- 
come back as a correspondent 
Fernando Tenente in Portugal, 
who has now recovered from an ill- 
ness. 
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South Korea Plans To Open 
Market To Japanese Fare 



■ BY BYUNG HOO SUH 

SEOUL— Japanese i>op recordings 
and movies may land in South Korea 
Rome time this year, after being ban- 
ned for almost half a century. 

The Culture/Sports Ministry is 
known to have set up step-by-step 
measures to grant open access for 
Japanese pop culture. The ban has 
existed since 1945, following Korea's 
liberation from Japanese colonial 
rule (Billboard. Nov. 6, 1993). 

According to the ministry's out- 
line, Japanese singers will be al- 
lowed to perform in their language 
at international song festivals and 
bilateral cultural exchange events to 
be staged here. That will be followed 
by permission for unrestricted pub- 
lic performance by Japanese artists 
and the sale of Japanese pop record- 
ings. 

Earlier this year, public reference 
to this highly sensitive subject was 
made by South Korea's ambassador 
in Tokyo. Gong Ro Myung. Subse- 
quently, concrete outlines from the 
Culture/Sports Ministry surfaced 
prior to President Kim Young Sam's 



scheduled visit to Japan this month. 

Until now, the unhappy history of 
Korean-Japane.se relations and its 
legacy of bitter national sentiments 
have been cited as the major obsta- 
cle to the free influx of Japanese pop 
culture. Despite progress toward 
normalization, however, opponents 
remain among local politicians, 
academician.^, and (mostly) conser- 
vatives, who fear an adverse effect 
on the younger generation. 

For their part, music industry ex- 
ecutives feel that the Kim adminis- 
tration will push ahead with its plans 
one way or another. Normalization 
of relationships between the two na- 
tions' music industries should help 
resolve the matter of unpaid music 
copyright fees and eliminate the dis- 
guised plagiarism of pop composi- 
tions. 

Many Korean pop songs have 
been produced in Japan on karaoke 
laserdiscs without the official ap- 
proval of Korean copyright holders, 
while some Japanese songs have 
been published in Korea as local 
compositions. 



Sound City Fetes U.K. Pop 

Live Shows, Workshops Highlight Fest 



LONDON— vSound City "94 is a weeli- 
long celebration of U.K. talent to be 
held April 4-9 in Glasgow, featuring 
li\-e .shows, radio broadcasts, school \is- 
its, and music business woi*kshops and 
seininai*s open to the public. It is spon- 
sored by the British Phonographic In- 
dustry, BBC Radio One FM, the Musi- 
cians Union, and the Glasgow City 
Council. 

Radio One FM will broadcast fi-om 
the event, with shows by hosts -John 
Peel, Mark Goodier, Pete Tong and 
Johnny Walker, and concerts at the 
Tramway club taped for later broad- 
ca-st Scores of ailisLs will |)eiform at 
clubs, theaters, and retailers around 



the city. Here ai*e aitLsLs sche<luled at 
the principal venue, the Ti-amway, at 
press time: 

MONDAY. April 4: The Charlatans. Hole, White- 
out, Kristen Hersh & Throwint Muses. Tinder- 
sticks. 

TUESDAY. April 5 Therapy?. Kerbdot. Kaliphz, 

Buffalo Tom, and a headliner to be announced. 

WEDNESDAY. April 6: M-People, Icotnito, Oui- 

3, Jaminxguai, Uriian Species. 

THURSDAY. April 7 Inspiral Carpets, Credit To 

The Nation & Chumbawumba. Baby Chaos, the 

Boo Radleys. and Oasis. 

FRIDAY. April 8: The Brand New Heavies, K- 

Klass, Fluke, Underworid, the Sandals. 

SATURDAY. April 9 Texas, Gin Bkissoais, Horse, 

Ed Alleyne-lohnson. 



newsline... 

EASTERN GERMANY'S only CD plant has been saved from closure. The Pilz 
plant in Albrechts. in the eastern state of Thuiingia, has been saved from 
banki-uptcj' by a last-minute package from a consortium, including banks and 
a local in\'estment group attached to the state government. The owner, the 
Munich-based Pilz group, has been facing financial difficulties. 

NATION RECORDS dance group Transglobal Underground is the latest British 
act signed outside the l'.K. by Sony Music's licensed repertoire di\Tsion. Sony 
LRL) managing director Jeremy Pearce also has announced tlie promotions 
of Mai'k Tattersail. previously LRU head of marketing, to the post of interna- 
tional marketing dii-ector, and Stuait Middleton, previously financial conu*ol- 
ler for A& R and publishing at Sony Music, to finance and a^inistration direc- 
tor at LRD. 

THE U.K/S Perfoiining Right Society is to conduct an indejKmdent revitjw of 
iLs governance stnictui-es. Tom Clarke. DBM professor of corporate govern- 
ance at Leeds Busine-ss School, b* to re%ie\\" the way the society communicates 
to its membership. The report should be presented to the PRS council in Sep- 
tember. 



Bolton Finally Makes It Big Down Under 



■ BY GLENN A. BAKER 

SYDNEY— It took a long time for 
Sony Music and promoter Michael 
Coppel to entice Michael Bolton to 
Austi:alia for a full-scale conceit tour. 
But when they finally landed him. the 
two j)ailies worked together so effec- 
tively that the tour's momentum car- 
ried his album "The One Thing" to 
No. L Sales exceeded 100.000, sur- 
pas.sing the platinum mark of 70,000 
units, by the time Bolton left the 
counu>'. 

"Michael now has a tremendous 
base to work from, and the door is 
open for him to return whenever he 
wants," says Coppel, who presented 
the romantic balladeer with hLs band 



in seven sell-out concerts fimn Syd- 
ney to Perth between Feb. 2:5 and 
Mai-ch 9. Attendance totaled 80,000. 
Australian guitar star Tommy 
Emmanuel was the support act. 

Australia is fiercely loyal to the 
acts it takes to heait and Bolton, with 
his charity .softball games, hospital 
visits, nightly mect'n'greets, locally 
recruited choirs, wide musical appeal, 
and enthusiastic personality, has 
planted all the seeds to become a new 
Billy Joel or Elton John in antipo- 
dean eyes. 

"I'm a man on a mission," re- 
marked Bolton in Adelaide as news 
reached him that "The One Thing" 
had hit No. 1 and the single "Said I 
Loved You , . . But I Lied" had 



reached No. 2. "It's about establish- 
ing myself, once and for all in this 
countiy. as a m^jor artist as deeply 
and pei-manently as I possibly can. I 
want to be able to come here, time 
and time again, and have a powerfiil 
and close relationship with a mega- 
audience." 

With women outnumbering men 
four to one in hLs concert audiences, 
Bolton has easily reached his target 
audience in Australia, while giving 
himself some itMjm for maj'ket expan- 
sion. 'There Li a backlash frem the 
male audience, sometimes a lot of re- 
sentment," says Bolton. "I'm not just 
winning over w'omen or having a fe- 
male audience of a certain level or 
fCoutitnied on page 65) 
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Former U.S.S.R. Holds Perils, Possibilities 



PolyGram Ventures Into Russia 



I BY DOMINIC PRIDE 



LONDON — PolyGram has become the fli'st international 
major to set foot in the potentially va5t but iktIIous Russian 
market. Threugh a joint venturt; with Moscow-base*! entei-- 
tainment company Biz Enterprises, Polj<Jrdm — until re- 
cently one of the less aciventunjus i)layc'rs in Eastern Eur- 
ope — has securt^tl a fofilhokl in what has. until now. been 
a no-go ai-ea for the multinational conwrations. 

PolyGram is investing in hV^ of PoI>'Gram A/0, while the 
minority stake will be heki by its managing diiiector, Boris 
Zosimov. Biz Enterprises* founder. PoI><Iram is efrecU\^el\' 
bu>inK the rcconl and publishing operations of Biz. and has 
an option to acquire the Russian comimny's dii-ect-mail 
busines,s. Bi? — in which U.S. publisher Dirk ZilT ha^ a l(Kf 
stake — also has magazines, news|>ji|)ers. jmd a concert pro- 
motion agency. 

Tlie Russian subsidiary- will work on the full PoK-Gram 
group catalog, and Zosimov says the lu^t of top priorities 
will l)e little different from elsewhere, including the likes 
of Elton John. Bn.-an Adams, Dii^ Straits, and Ace Of Base. 
Full promotional campaigns will be rolled out, and Zosimo\' 
is confident that the marketing investment will result in 
sales. "It's easy to sell 100,(KK) copies of an album here," 
he says. "They're mastl>' on ca.ssette, and vinyl will stay for 
three or four years, hut CD is growing veiy fast." 

Reliable figures :u'e difficult to obtain, but one market re- 
search comiiany claims that CD owTiership in Mot^cow has 
risen fn>m 'Wt to SKi of all homes in one yeai". 

"People think of Russia as a |>oor country, but in the 
stores we see people bu\ing a CD for $25 or six*nding $100 
on a Tom Jones ticket." Zosimov says. "These ai-e people 
who aren't rich; they'i-e just middle class, people who have 
their own businesses." 

CDs will Ix' im[K)ited from Polj^JraiTi's plant in Hanover. 
Germany, while cassettes and vinyl will made locally. 
Prices to dealers are SU-Sll for a CD. with i-etail prices 
above $20. Dealer prices for vinyl are $2, $1.50 for cassette. 

Says Zosimov. "Our most e.xjwnsive CD will be 
$11.50— we're doing that to fight the pii-ates. If we go any 
lower, the pirates will simply put theii- prices down." 

Music sold by dii'ect mail has pnivcHl to be i)t)pular in 
Russia- Biz has come to an agi*eement with the Russian 
postal system, offering financial incentives for lietler-qual- 
ity (leliven,-, and Zosimov says the shrinkage rates are now- 
down to 2^ -3':^. 

Zosimov claims that Pol><h'am has gotten a six-month 
head start on its com|K'titors by entering the Ru.ssian mar- 
ket It lagged behind BMG, EMI. and Warner Music in the 
race to get into Hungiuy and the Czech Republic, and it 
has yet to enter Poland. Copjiight i-efnim is due in Rus.sia 
this summei*. and it is thought that other ma.jors will unveil 
their Russian game plans in the sununer and fall. 

As Russia started ti i eml irace the i<Iea of market econom- 
ics in the late "SOs. there was great hope for a rapid transi- 
tion to rapitalism and huge opjxirtunities for Westem busi- 
ness in a countiT of 180 million. However, the optimism 
faded when the nation plunged into intemal contlicl. 



Melodiya's Status Declining 



I BY VADIM YURECHENKOV 



MOSCOW — Since the advent of a market economy in Rus- 
sia, the former state-i*un colossus Melodiya Recoixls has 
been dwindling in importance anti stiitus. 

MeliKliya is still the only state-i-un enteiprise in the na- 
tional industiy. but is now ju.st one of some ;iO labels in the 
tenitnn,' that was the Soviet Union. 

The company, which had been supenising all record 
business until the ir.S.S.R. disintegi-atetl in 1991. ran be- 
tween seven and 10 reconiing studios, five pressing facili- 
ties and duplicating factories, plus a CD plant — all of which 
aiv now inde|)endent comiianies. 

Melodiya ran into conflict with its foi-mei' subsidiaiy. 
Ryssky Disk (Russian Disc), in 1992, when a major part of 
Melodiya's large classical catalog was being illegally used 
by Ryskky. which had ivlainwl Melodiya's recording ar- 
chives. These included mastei^s and tapes, which were used 
for a short space of time. The dispute has now been success- 
fully res^ilved, and MelfKliya Ls again in [wssession of its 
unique treasure of recorded material by Russian — and 
some foreign — classical talents dating from the ■20s 
through the late '80s. 

Melodi\'a now- distJibutes its pixxlucts through |)artners 
and distributors in Eui-ojje. including Ki-ench label Vogue — 
acquired by BMG in 1991 — and Melodiya America Inc., a 
New York-based tlistribut^^r. 

Koch International also distributes Melodiya product 
through a deiil signed five yeai's ago. 

Today. Melodiya's output is far below that of three years 
ago and is split between the domestic and international 
markets, according to Sergei Vikholainen. Melotliya A&R 
executive. He expresses his company's concern over the 
"degrading" quality of compact discs i"eplicated by the Mos- 
cow-based Mozg facility. Mozg pre\iously was the proiJei-ty 
of Mel(Kliya and stalled production in Januai>- 1990 via a 
contract with German-based Ancla Marketing GmbH. 
Anclas' managing director. Volker Schiersh, quickly at- 
ti*acted financial and technical support from severtil Ger- 
man and Scjmdinavian linns. 

To e.xport finishe<l CD pi-oduet to its distributors. Melo- 
diya cleaiiy requii^s top-quality manufactuiing. The I'e- 
cently launched CD replication facility is based in the Urals 
and is run by the Urals Electro-Mechanical Plant Co., 
which has a (> million-unit annual caiKicity. It is nw the only 
realistic (-D manufactuiing pailiier for handling Melodiya 
oitlers, says Vikholainen. 

Last year. Melodiya pi-oduced 40 titles, totaling ,100.000 
CD units, for distribution in the Commonwealth of Inde- 
pemient States. Pi-oduction of CDs for exjwrt is seen as a 
ltK)ming pi*oblem for Mehkhya, though plans to pUice ordei*s 
with CD manufacturers abn>ad may yet fall into place. 
The Ai& R chief says a phonogi-am manufactui'ers associa- 
tion recently was set up in Moscow, uniting some 15 labels, 
of w hich 12 are Moscow-ba-seii and the others ba.sed in other 
('IS states. They are all independents with the exception 
of Melodiya. which is ofTieially state-mn, ojierating under 
Russia's state pro[>erty committee. 



MCA'S EUROPEAN EXPANSION CONTINUES 



(Count iu tied [mm page J,0) 

ish indie Scandinavian Records, says 
that the promotion depaitment is al- 
ready up and nmning. 

"Being that MCA Is new in the mai'- 
ket as a separate rccoi-d t't)m|>an\', it's 
important that we are already out 
there making things hapjK'n before 
the ofiice opens. Othei-wise, we'll be 
opei'ating in a vacuum and constantly 
trjing to catch up." 

Among lop priorities for the new 
MCA company is "Rhjthm Countr\' & 
Blues," a compilation of standards 
sung by country and R&B artists. 
A&R, says Holmfred, is a priority for 
next yeai'. 

In France, a team has been assem- 
bled under director general Gerard 
Woog, fonner MCA label manager at 
BMG. The Paris-base<l office will be in 



the 8th amm(Ii.ssement of the capital. 

Seven statTei-s ha\'e been named so 
far, including promotion director 
Jean-Michel Cantitrot. former head of 
the French EMI-Chr>'salis label; sti-a- 
tegic dii-ector Christian de Tarl^. for- 
merly with Sony Music; and financial 
dii-ector Alain Cadier. 

Staffing of the Benelu.x operations 
under Kees van Weijen also is com- 
plete, and in the next two weeks the 
staff of Hi will move into premises in 
Holland's record and radio hotbed. 
Hilvei-sum, and in Bi-ussels. 

MCA's Dutch staff under Van Wei- 
jen consists of 10 employees. Senior 
staff include marketing manager Ri- 
chaixl van der Veen; foi-mer controller 
Adii Twigt, retii-ed from Polydor; and 
press and promotion head Desii-ee van 



Horssen. 

Says van Wiejen, "I'm pleased to 
say that most of these staff are exi>eri- 
enced record company people. We 
didn't ha\'e any difficulty finding staff, 
especially considering we didn't place 
any ads. Within two weeks of local 
trade magazine Muziek & Beeld re- 
jxjrting alx)ut my anival, I had more 
than 30 cv's on my desk." 

MCA has already started promo- 
tional work in Holland, where staffei-s 
have been working on the Beck single 
"Loser." In Belgium, general manager 
Koen von Bwkstahl has lieen working 
with the Posies, who have played dates 
in the countiy. 

Asfiisfauce in thin sionj pwrided bij 
Ken Neptune ht Stm-khohii and Phi- 
Hf}}ie drx'q in Paris. 



Hut/Vernon Yard In U.S.; 
A Golden Carillo Moment 
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by Thorn Duffy 



ITH PLANS for the release in 
coming months of a number of al- 
bums from Hut Reconls in London, 
the lalwl's America countttri>iirl, Ver- 
non Yard, is establishing Hut 
l'.S„ Vemon YanI as a distinct logo 
for these acts. 

The Auteurtj' sw<)n<l album, "Now 
I'm A Cowboy" (Music To My Ears. 
BilUxwd, MaJ"ch 2fi), will bo the inau- 
gural release on Hut U.S-.'Vernon 
Yard, with American debuts from 
These Animal Men and 
S*M*A*S*n to follow late this 
spring, according to Keith Wood, 
head of Vernon Yard. 

"Essentially. I decided to create 
Hut I'.S. to recognize the great rep- 
ertoire David Boyd has been sign- 
ing" in Britain, savs 
Wood. ^^m^ 

Boyd, as general 
manager of Hut U.K., 
has been one of the fii'st 
indie label execs in the 
ILK. to recognize the 
I»tential of bands such 
as These Animal Men 
and S*M*A»S'H. 
which have Ix'en gain- 
ing much attention on 
Britain's live music- 
scene in recent months 
with an energ>- and atti- 
tude that recalls the 
punk and new wave 
bands of the 1970s (Bill- 
boaixl. March 19). 

Both Vernon Yard and Hut are 
owneti by Vii-gin Reconls but enjoy 
the cachet and creative buzz of indie 
lalK'ls. In America, Wood notes, the 
Hut U.S. bands, like their Vernon 
Yard counter()arts. may be channeled 
through either the major-label piix'- 
line of Cema or the indeix3ndent ave- 
nue of Cai'oline Recoitls. For e.xam- 
plc. one of Vernon Yard's recent 
American signings. the L.A. band 
Maids Of (Iravity, will go through 
Cema. while another. Ix>w from Du- 
luth, Minn., will go via Cai"oline. 

Meanw hile, the pmgi'ess of Verve, 
the fii-st Hut U.K. band picked up by 
Vernon Y'artl for America, continues 
apace, with the baml set to i3erform 
on the second stage of this summer's 
LollaiKdwzji festival. 

And don't e.xpect S*M*A*S*H or 
These Animal Men to be the only 
other British bands coming across on 
Hut U.S. in the coming year. "All 
thes*^- bands have suddenly appeared 
on the horizon," says Wood, "and 
deals are on the table." 

It TAKES TWO: She sings in a dra- 
matic soprano, like a i-ock'n'roll an- 
gel, while her body language and sim- 
ple onstage pi*ops — a straight -backed 
chair, a scarf, a few hats— biing the- 
atricality to evei*>- song. He accom- 
panies her with intense, propulsive 
acoustic guitar, while his ginff voice 
melds magically with hers. Their 
chemistiT,' is undeniable. Theii- self- 
penned songs stand with the best 
adult i-ock of the da>'. 

The American duo of Annie 
(lolden and Frank Carillo played 
London recently as part of a Euro- 



pean tour to showcase their "Toxic 
Emotion" album on Holland's Silenz 
Records. The presence on Silenz 
Records of Golden Carillo, as the 
duo bills itself, is a gi"eat e-xample of 
European labels' ability to nurture 
American talent outside the pop 
mainstream — the kind of unique art- 
ists who sadly slip through the A&R 
cracks of U.S. labels. Although 
Golden Carillo is based in the New 
York area, its recordings have not 
Ix'en releiised in the U.S. — until now. 
Silenz USA this .spring will relea.se 
"To.xic Emotion" in America, high- 
lighted by the Lennon'Mc-C'artney 
classic "If I Needed Someone." The 
song from one great partnership de- 
serves this performance from an- 
other. 

R E M E M B E R I N c; 
Ronson: A Mick Runson 
memorial concert on 
April 29 at the Labatt's 
Hammersmith Apollo in 
London will precede the 
-May 10 Epic Reconls re- 
lease of "Heaven And 
Hull." the albirni Ron.son 
was working on at the 
time of his death last 
April :^0. E-xix-ctetl at the 
gig: Bill Wyman. Joe 
Elliot. Ian Hunter, 
Mick Jones, and othei's. 
Pi-oceeds will go to Len- 
nox Children's Cancer 
Fund, the Macmillan Nurses, and the 
Mick Ronson Co\'ered Stage, to he 
built in Queens Gardens. Hull, the 
guitaiist's hometown. 

Mushroom M0\'ES: Australia's 
Mushnjom Reconls recently boosted 
responsibilities for several staffers. 
National promotions manager Sue 
McAullay heads a new di\ision to fo- 
cus on s|>ecific piujects and initiatives 
of the Mushroom Greup. Pi-omotion 
managers Jo W'ilson in New South 
Wales and Sarah Morgan in Victoria 
lake on greater responsibility for 
day-tf)-day promotion effoils in their 
regions. Jo Corbctt hius been promo- 
ted to promotions assistant in New 
South Wales. Production manager 
Andrew Meadows has lieen named 
.A.&R coordinator, replacing Linda 
Williams, now at Mushi-oom U.K., 
and Paul Shanahan succee(ls Mead- 
ows as pi*oduction cooi-dinator. 



B 



ORDER CROSSINGS: Bryan 
Adams continues his cuiTent interna- 
tional tour with five shows beginning 
April 3 at the 6,0(X)-seat SujwrBowl 
in Sun City. South Afiica . . . Chicago 
bluesman Olis Rush plays dates in 
Dublin, Edinbui-gh, and London be- 
ginning April Hi to showcase a new^ 
album, "Ain't Enough Coming' In." 

Home & Ahirml is a binvckli/ col- 
iinin !ii>i)t lighting the uctivity of the 
intemational inuaic business and 
aiiista out,-<ide their natiiv markets. 
Information maif be nent to Thorn 
Dnffij, liillboani. J.i Ridgniount 
St}-eel iMudon. WClE-7/\H, orfaxed 
to 07 l-323-2.il J,. 
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Juno Awards Celebrate Canadians' Embrace Of Cultural Roots 



(Continued from page 1) 

fan-voted Canadian entertainer of the 
year during the March 20 awards cer 
emony, held at the O'Keefe Centre. 
Additionally, the Rankins' multifor- 
mat hit "Fare Thee Well Love" was 
honored as single of the year. 

"I didn't think it'd be such a big 
deal, but I'm really taken aback by all 
of this," a visibly overwhelmed Jim- 
my ftankin confided backstage. 

The only other multiple winner at 
the event was A&M singer/song- 
writer Jann Arden, whose somber 
style is a distinctive trait in a culture 
that has produced such rapidly ris- 
ing international talents as Arista/ 
Nettwerk's Sarah McLachlan and 
WEA/Quinland Road Ltd.'s Loreena 
McKennitt. Arden captured the best 
new solo artist trophy, and her sin- 
gle "I Would Die For You" also 
earned a best video award for direc- 
tor Jeth Weinrich. 

National appreciation of the stun- 
ning success of powerful pop vocalist 
Celine Dion was apparent in her Juno 
win as female vocalist of the year, 
but excitement with the achieve- 
ments of ethnic acts dominated the 
proceedings. James Keelaghan took 
the best roots-traditional album cate- 
gory for his Green Linnet/ Festival 
record "My Skies"; Francoise Per- 
usse won best-selling francophone al- 
bum for Trafic/MCA's "Album Du 
Peuple Tome 2"; and first-time win- 
ner Colin Linden triumphed in the 



best blues-gospel album slot for his 
Sony Canada release, "South At 
Eight, North At Nine." 

Robbie Robertson, whose mother 
is a Mohawk from Canada's Six Na- 
tions Iroquois community, presented 
the first annual award for best music 
of aboriginal Canada to Lawrence 
Martin for his "Wapistan" album 
from Wawatay/EMI. (Robertson an- 
nounced in an earlier Canadian Music 
Week lecture that he is immersed in a 
Turner Broadcasting documentary/ 
recording project concerning the in- 
digenous music of North American 
tribes.) 

Hosted by stylish New Brunswick 
singer/showman Roch Voisine — who 
won male vocalist of the year — the 
Junos were pretaped for the first 
time and telecast to a national audi- 
ence of 1.5 million. 

The proceedings included impres- 
sive performances by Voisine, Dion, 
and the Rankins, as well as blues and 
aboriginal medley segments, but the 
emphasis in terms of awards re- 
mained on Canada's hottest new 
faces, with the Holly Cole Trio's 
"Don't Smoke In Bed" winning best 
contemporary jazz album, the Wal- 
tons victorious as best new group, 
Snow ta,king the best reggae record- 
ing trophy for "Informer," Charlie 
Major winning country male vocalist 
of the year, and Cassandra Vasik 
gaining country female honors. And 
in an upset win, I Mother Earth's 




Honors In Ontario. Billboard editor in chief Timothy White, left, presents 
Nettwerk Productions preskJent Terry McBride with Billboard's 1994 
International Business Achievement Award as Billboard's Canadian 
correspondent Larry LeBlanc looks on at ceremonies in Toronto during 
Canadian Music Week. The decade-old Nettwerk organization's diverse 
production/management/label roster includes rising star Sarah McLachlan. The 
1994 Billboard International Creative Achievement Award winner was Ontario 
artist Loreena McKennitt. whose "The Mask And The Mirror" album, the 
fotlowup to her globally successful "Tt>e Visit," has just been issued in Canada 
by WEA/Quinlan Road Records. (Photo: Tom Sandler) 



KOBAYASHI QUITS 

(Continued from page 40) 
tional." 

Nakanishi and the new JASRAC 
executive succeeded in freezing a 
2.3 billion yen ($20.5 million) pay- 
ment that was to be made to the 
foundation Feb. 28. The future of 
the building — work on which has al- 
ready started — remains in doubt 
pending further negotiations be- 
tween the two bodies. 

"I'm going to keep watching JAS- 
RAC so they don't make another ab- 
surd contract to do something un- 
der the table," says Kobayashi. 
"I'm trying not to be angry. I know 



it will take a while to reform JAS- 
RAC, slowly but surely." 

Kobayashi says he has now set 
his sights on JASRAC's next gener- 
al election, set for September 1995. 
He says he wants to get more 
young songwriters involved in the 
activities of the society, which he 
says is dominated by an old-boy net- 
work. "Every member of JASRAC 
should wake up and open their 
eyes," Kobayashi says. 

There was no immediate word re- 
garding who might replace Kobaya- 
shi on the JASRAC board. 




Robbie Robertson, left, presents 
Lawrence Martin with the Juno for 
best music of aboriginal Canada 
recordir>g. 

"Dig" beat out Rush's "Counter- 
parts" for best hard rock album. 
Moreover, dozens of short film seg- 
ments on such promising newcomers 
as Lori Yates, Zen Bungalow, and 
Natalie McMaster, all from (^nadian 



Music Week showcase stages, provid- 
ed considerable zest to the program. 

The Junos also featured a compre- 
hensive Hall Of F^me tribute for 19- 
year rock veterans Rush. The seg- 
ment on the legendary band, which 
ran 18 minutes, included interviews 
with band members Geddy Lee, Alex 
Lifeson, and Neil Peart; concert foot- 
age; and celebrity clips from Kim 
Mitchell (saying he was surprised the 
trio would even show up at such an 
event), Barenaked Ladies, Sebastian 
Bach, Vernon Reid, Ben Mink, and 
actor Mike Myers. Lifeson's young 
son Justin took a wry swipe at the 
band's longevity by congratuating 
his father on "making it into the Hall 
Of Farts." 

"Without music, we would have to 
get a life. Without an audience, we 
would have to get a job," asserted 



Peart in his acceptance speech. De- 
spite the accolades, Rush did not win 
any of its three Juno nominatk>ns for 
group of the year, producer of the 
year, and best hard rock group. 

While accepting her award, Que- 
becer Dion took a polite swipe at the 
Canadian Academy of Recording 
Arts and Sciences, which, for techni- 
cal reasons, excluded such high-pro- 
file C^adians as four-time Grammy 
winner David Foster (Dion's produc- 
er) and Bryan Adams from 1994 Juno 
consideration. 

"I'd like to thank David Foster, 
who I think is the best producer in 
the world — including Canada," Dion 
said in her brief speech. Continuing, 
she added, "I also think Bryan Ad- 
ams is the best in the world — includ- 
ing C^ada." 

(Continued on page 61) 



A HASSLE-FREE POP-UP MECHANISM FOR 
EASYAND SAFE CD RELEASE 
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MICHAEL BOLTON THE ONE THING cchumbi* 

TAKE THAT EVERYTHING CHANGES «Ca 

SOUNDTRACK PHILADELPHIA [PK: 

TORI AMOS UNDER THE PINK iwrwtsi 

SOUNDGAROEN SUPERUNKNOWN mw 

M-PEOPLE ELEGANT SLUMMING dtCONSTRucnoh 

CRANBERRIES EVERYBODY ELSE IS DOING IT. SO 

WHY CAN'T WE? iSiAVD 

ACE OF BASE HAPPY NATION MiCAVCTROMOWE 
RICHARD MARX PAID VACATION caouol 
THERAPY? TROUBLEGUM um 
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SIMGIXS 

SE ILDEN LYSE SISSEL KYRKJEBO SiAG£WA<r; 

RETURN TO INNOCENCE ENGIMA viroii 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING »4w 

RIGHT IN THE NIGHT JAM & SPOON SONr 
VlflTHOUTYOU MARIAH CAREY SOn» 
LOOK WHO'S TALKING! DR. ALBAN uiSIA 
STREETS OF PHILADELPHIA BRUCE 
SPRINGSTEEN 

MOVE ON BABY CAPPELLA hKA 
SLEEPING IN MY CAR ROXETTE em 
BREATHE AGAIN TONI BRAXTON bmg 

ALBUMS 

SISSEL KYRKJEBO INNERST I SJELEN siacewav 

DANCE WITH A STRANGER LOOK WHAT YOU'VE 

DONE HOHSn-Bwc; 

MANFRED MANN THE VERY BEST OF *hcw)C 
VARIOUS MEGA DANCE 2 ucaoi 
VARIOUS EVEN MORE POWER BALUDS fv* 
ERIKSEN THE WATER IS WtDE mo^cabmo 
TRINE REIN FINDERS KEEPERS iw 
SOUNOGARDEN SUPERUNKNOWN alw 
MARIAH CAREY MUSIC BOX coiumb^ 
VARIOUS MORE DANCE Wnv 
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SINGLfS 

MOVE ON BABY CAPPELLA red eiullei 

RIGHT IN THE NIGHT JAM & SPOON nsLBR 

LASOLITUDINE LAURA PAUSINI ceo 

IT'S ALRIGHT EAST 17 ionmw. 

ALL FOR LOVE BRYAN ADAM&'ROD STEWART; 

STING w.i 

DON'T BE SILLY OEF DAMES DOPE Chw 

TAKE MY LOVE GOOD SHAPE Di«i 

LET THE BEAT CONTROL YOU 2 UNLIMITED ff-i£ 

GET-A WAY MAXX NTff»ccRo 

THERE'S NO EASY WAY ROCH VOISINE kj> 

ALBUMS 

UURA PAUSINI LAURA PAUSINI CGO 
JULIAN CLEHC CE N EST RIEN imi 
BRYAN ADAMS SO FAR SO GOOD a&m 
VANESSA PARADIS LIVE reuar*^ 
CAT STEVENS THE VERY BEST OF i&and 
MC SOLAAR FROSE COMBAT «>oi'fG<iAM 
TORI AMOS UNDER THE PINK EAST WEST 
PATRICIA KAAS JE TE DIS VOUS Columbia 
PAVAROTTI J£ T Al DONNE MON COCUR «CCA 
WILLIAM SHEUER ALBION '•wun 
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SINGUS 

WITHOUT YOU MARIAH CAREY cauMew 

THE SIGN ACE OF BASE iomkw 

DOOP DOOP cnvBEA' 

STREETS OF PHILADELPHIA BRUCE 

SPRINGSTEEN coumeha 

ALL THE LIES THAT YOU TOLD ME FRANCES 

BLACK Dfl^A 

RETURN TO INNOCENCE ENIGMA .iw;'* 
YOU MADE ME THE THIEF OF YOUR HEART 

SINEAD O'CONNOR isiano 

RENAISSANCE M PEOPLE wconstruciioh«ca 

NO LAGER I.1AD JOCKS lestunr^ JOCKMASTER 

B.A. SMP 

STORM 4TH DIMENSION i>ojid 



FRANCES BLACK TALK TO ME dir* 
MARIAH CAREY MUSIC BOX coha«bja 
CRANBERRIES EVERYBODY ELSE IS DOING IT, SO 

WHYCAN"! WE' island 

ORKINAL SOUNDTRACK IN THE NAME OF THE 

FATHER iStANCi 

MORRISSEY VAUXHALL AND I ParichOnE 

VARIOUS A WOMAN'S HEART dara 

MONKS CHORUS OF SILOS CANTO GREGORIANO 

ENIGMA THE CROSS OF CHANGES virg.n 
GARTH BROOKS NO FENCES [*B(a 
VARIOUS SOUL DEVOTION nxyGRWiTv 
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SINGLES 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING Mv 

SLEEPING IN MY CAR ROXETTE emi 

RETURN TO INNOCENCE ENIGMA v.<ir,'s 

GET-A-WAY MAXX ^oan^-^av-af. 

JAR OF FLIES ALICE IN CHAINS SONY 

JUNGLEDYRET DIVERSE wnv 

LOOK WHO'S TALKING OR ALBAN emimediE' 

PROMISE MAN BASIC ELEMENT emi 

RIGHT IN THE NIGHT JAM & SPOON SCaty 

STREETS OF PHILADELPHIA BRUCE 

SPRINGSTEEN sch> 

ALBUMS 

SALOMONSEN SANNE LANGUAGE OF THE HEART 
TV.2 VERDENS LYKKELIGSTE MAND 

PIjADECOMPACNIEI 

DIZZY MI2Z LIZZY DIZZY MIZZ LIZZY m 
RANDY CRAWFORD VERY BEST warncr 
ENIGMA THE CROSS OF CHANGES viTCir. 
AEROSMITH GET A GRIP iifrsN 
SOUNDGAROEN SUPERGAROEN -oimnAU 
LARS LILHOLT BAND I KONG PUKKELRYGS LAND 

EtAPW" 

DIVERSE AH ABE' W 

SORT SOL GLAMOURPUSS smv 
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SINGLES 

MOVE ON BABY CAPPELLA pnomdcraw 
IT'S ALRIGHT EAST 17 f-o^rcKUi 
ALL FOR LOVE BRYAN AOAMS-ROO STEWART/ 
STING «M 

RIGHT IN THE NIGHT JAM 4 SPOON sonv 
RETURN TO INNOCENCE ENIGMA emi 
CELEBRATION GENERATION WESTBAM kxvgram 
U GOT 2 LET THE MUSIC CAPPELLA pxonograw 
TAKE CONTROL D J BOBO 
STREETS OF PHILADELPHIA BRUCE 
SPRINGSTEEN so"' 

LOOK WHO'S TALKING DR ALBAN awG 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD a&m 

GOTTHARD DIAL HARD BMG 

CAPPELU U GOT 2 KNOW fHo^cRAM 

CORO MONJES MONASTERIO DE SILOS CANTOS 

GREGORIANOS fwi 

ZZ TOP ANTENNA rca 

ENIGMA THE CROSS OF CHANGES emi 

AEROSMITH GET A GRIP geffen 

RICHARD MARX PAID VACATION Ewi 

ACC Of BASE HAPPY NATION U S VERSKJN 

FCIVGRUM 

D.J. BOBO DANCE WITH ME 'Ris^ 



SOUTH AFRICA llFPI$QuthArricd)3.''19<'94 



TWt 


UUT 


WEEK 


WEEK 


1 
2 


1 
3 


3 


7 


4 


2 


5 


6 


6 


5 


7 


4 


8 


10 


9 


NEW 


10 


e 



ALBUMS 

BRYAN ADAMS SO FAR SO GOOD aamjul KnjTONE 
MARIAH CAREY MUSIC BOX coiuMBM'&mo GRC 
TONI BRAXTON TONI BRAXTON misia 
MEAT LOAF BAT OUT OF HELL II wbcin 
TWENTY 4 SEVEN SLAVE TO THE MUSIC 

MICHAEL BOLTON THE ONE THING coiumbia.'OAiio 

VARIOUS MONSTER HITS VOL 3 I0S» 
ENIGMA THE CROSS OF CHANGES v"»aN 
STEVE HOFMEYR TRIBUTE VOL. 2 twi 
KENNY G BREATHLESS awsia 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 




EDITED BY DAVID SINCLAIR 

NEW ZEALAND: One of the crucial Kiui groups, Straitjacket Fits, has disbanderl after a 
seven-year career that produced a series of fine albums and many memorable shows. The 
band, signed originally to the Flying Nun label, was a longstanding favorite on the college 
radio and indie-rock circuit. According to front man and songwriter Shavne Carter, the 
band had simply reached the end of its natural life, although in retrospect he feels that 
signing to Arista in 1991 was a mistake. The major label was sup- 
portive, he says, but did not understand the left-field rock market 
in which the band operated. Carter is nevertheless proud of what 
Straitjacket Fits achieved, particularly on its albums "Hail," 
"Melt," and "Blow," adding, "I'm philosophical about the fact that 
the band never took off in America. The bottom line is the music. 
Things stick or they don't. We made some good records, it was 
a good band, and. as Arnie (Schwarzeneggcrl said. Til be 
back." " At Fljing Nun, although there was understandable disap- 
pointment at the loss of such a fondly regarded band, there were 
other reasons to be cheerful. Label boss Roger Shepherd has moved to Mushroom Rec- 
ords' London office to keep a closer eye on the growing European market for the Nun 
sound, and new album releases are scheduled from the label's cornerstone acts David Kil- 
gour ("Sugar Mouth"). Tall Dwarfs {"Three EPs"), and Bailter Space ("Vortura"). Also 
imminent is a new EP from Pop Art Toasters, the Flying Nun "supergroup" featuring 
singer/songwriter Martin Phillipps (ex-Chills), Kilgour (ex-Clean), bassist Noel Ward, 
and drummer Mike Dooley (ex-Toy Love, ex-Snapper). (;raham reid 

SPAIN: Asparagus rock rules! Although in this country you might have expected the orange 
01' olive to be adopted as the symbol of a weekend rock festival, it was asparagus that 10,000 
fans from all corners of the country were waving at a recent event in the huge trade fair 
hall in the southern city of Granada. It all began six years ago in the asparagus-producing 
village of Huetor Tajar near Granada, when a local rock concert was first staged in the 
village to celebrate the harvest. The event has since expanded, and this year it featured 
16 acts led by London-Irish band the Pogues (asparagus and Guinness anyone?) along with 
leading Spanish acts including Siniestro Total, Del Tonos, Martirio, and Soziedad Alkoh- 
olica. Organizers say the event, which unofficially launches the summer festival season 
here, will be even bigger next year. howell Llewellyn 

IRELAND: "HMV Unplugged — The Acoustic Sessions" is an album of live recordings by all 
the acts that performed at the summer 1998 .sessions at the HMV store in Dublin's Grafton 
Street. The 14 tracks are by the Pale, Don Baker, Something Happens!, the Quarrymcn, 
Eleanor McEvoy, the Frames, Forget Me Nots. Asian, My Little Funhouse, the Blue 
Angels. Soon, the Mississippi Mermaids, the Hardest Ministers, and the (jiolden Horde. 
The proceeds will go to the Variety Club of Ireland childrens' charity. "HMV Unplugged" 
will be available soon in HMV's U.S. and Canadian outlets. KEN STEWART 

NORWAY: Toten is a rural area not far from Lillehammer, but otherwise olT the beaten 
track. It is where the band Vagabond lives and works on a small 17th-century farm in the 
woods. Featuring ex-TNT members Ronni Le Tekro (guitar). Morty Black (bass), and 
TNT associate Dag Stokke (keyboards) alongside ex-Stage Dolls drummer Steinar Krok* 
stad and the relatively unknown singer Jorn Lande, Vagabond has just relea-^ed its self- 
titled debut on EMI. Both TNT and Stage Dolls gained international momentum in the 
1980s, but according to Tekro, a guitarist renowned for his innovative playing style. "This 
is a new beginning. With TNT. we made all the mistakes in the book, as well as a few that 
we invented ourselves. We are tired of being forced into radio formats and such, and with 
Vagabond we do exactly as we please." The gi'oup members neither know how to label the 
music nor care to try. but the result is an explosive album clearly influenced by '70s British 
rock acts such as Queen, Manfred Mann's Earthband, Led Zeppelin, and Pink Floyd. 
"Vagabond" is released through EMI in Scandinavia and Japan. A national tour is sched- 
uled this month, and the band plans to play European festivals this summer. 

ERIK VALEBROKK 

JAPAN: The reggae scene here is definitely irie. mon, if two recent releases are anything 
to go by. Tokyo outfit Audio Active's eponymous album on Alfa Records, which benefits 
greatly from the patented ON-U production sound of Adrian Sherwood and Skip McDon- 
ald, is much more underground, spacey, and adventurous than most of the reggae-oriented 
music that has come out recently on major labels here. Plus it takes guts to put out a song 
called "Free The Marijuana" in Japan — just ask Paul 
McCartney. Audio Active, whose album has also been re- 
leased in the U.K. on Massive Records, seems to have a 
thing about Hendrixes — the group covers Nona Hendryx*s 
"Space Children" along with Jimi's "Burning Of The Mid- 
night Lamp." However, it is another Alfa release that offers 
the best introduction to the wild and wacky world of Japan- 
ese reggae. "Mambo Presents Yentown Dreadbeats" is a 
compilation put together by Audio Active's Daisuke Omura 
and licensed to Alfa here and Mambo Records in Australia 
and the U.K. Standout tracks include Rankin Taxi's politi- 
cally charged "Shinzuru Mono Wa," which calls on the people to turn Emperor Akihito's 
central Tokyo palace grounds into a public park; the late, lamented Mute Beat's "Still Echo 
(melodica version)" featuring Augustus Pablo on said instrument; and Naniwaman^s 
"Jenny." which proves that Japanese-language ragga works. steve McCLURE 
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Audiobook Makers Ponder CD Forays 

Record Store Penetration Is Key Factor 



■ BY TRUDI MILLER ROSENBLUM 

NEW^ YORK — Since their intra! action 
into the marketplace, audiohooks have 
mainly been available on cassette. But 
with music CD sales steaflily increas- 
ing, some audiobook publishers have 
begun exijerimentinjij with the format. 

One motivating factor is the desire to 
penetrate record stores. As Dove Au- 
dio president Michael Viner notes. 
"CDs are where recortl stores are at 
now. so this is a way of getting theii- at- 
tention. We can't ask t« in rt»c«nJ 
stores without having the proper for- 



Zoom Goes Pop 
With Sandiego 



I BY SARI BOTTON 



NKW YORK— In promoting its 
new Carmen Sandiego record. 
"Carmen Sandiego Out Of This 
Worki," Zoom Express — pnjtlucer 
of the earlier "Where In The 
World Is Carmen Sandiego?" — has 
been pasing a new question to its 
retail accounts: Where, in the 
store, will Carmen Sandiego be 
housed? 

Any merchants who might be 
stumped by this query needn't 
|H)n<ier too long, as Z(K>m Express, 
a joint venture with BMG undei' 
the BMG Kidz umbrella, also pro- 
vides the answer: Place It in the 
|)0|> department. 

The fii-st record, released in No- 
vember 19iJ2. had been positioned 
mainly as a "family" album, housed 
in childi*en's departments in record 
stores. But Zoom Express and 
BMG's disti-ibution ami ai-e mak- 
ing a big push to effect a crossover 
at retail — to reach older kids and 
even adult consumers with the new 
reconling, a move that Is expected 
to broa<len its sales potential to 
two or thi-ee times the 175.000-unit 
volume that "\S'here In The World 
Is Carmen Sandiego?" posted. 

The vehicle driving Ms. San- 
(Cttnthiiu'd on pane -'lU 



mat." Dove has moveti aggressively 
into the format since releasing its fu-st 
CD title a year and a half ago; the com- 
pany currently offers 30-35 titles on 
C:D and plans to have 90-100 by the end 
of Vm, Viner says. 

Jim Brannigjm. president of the Au- 
diobook Publishers Assn., agrees that 
CD titles '*may be what linally opens 
up the iiecord store mai'ket for spoken- 
W'ord audio." He adds that while recoi-d 
stoi*es have become somewhat more re- 
ceptive to spoken-woixi audio, book- 
sUires are still the dominant retail out- 
let for this product. 

Jenny Frost, VP and publisher at 
Bantam Doubleday Dell, says that 
when a title is available in both for- 
mats, reconl stores will order etjual 
(juantities of each, while bookstores or- 
der t>5% cassettes. 

However, that does not mean a spo- 
ken-woi*d title on CD will sell as well 
as its cassette counterpart. Perhaps 
because audiobooks are piimaiily sold 
in bookstores — or because most audio- 



UK)k cuslomei's aiv accustomed to cas- 
settes — a typical spoken-word title 
available in both fonnats will sell about 
2.000-3.000 units on CD^ compared with 
20.000 on cassette, says Brannigan. 

Another hindrance to CD sales is 
price: A t\iiical audiobook on two 90- 
minute cassettes retails for $15.95- 
$17.95, while the same book on thi"ee 
CDs will cost $29.95 or more. 

Bob Lewis, president of the Mind's 
Eye, believes the main hindrance to 
CDs is theii* maximum length of about 
70 minutes. "If you have a book on two 
90-minute tapes, it takes three CDs. 
When they develop CDs with more ca- 
pacity, youll see a tremendous surge of 
books on CD," he says. 

Audiobook publishers who do re- 
lease titles on CD choose those titles 
carefully. The piime candidates for CD 
release are classic literatui*e titles or 
prestigious nonfiction titles (such as 
Stephen Hawking's "A Brief Histon,' 
Of Time" on Dove), which are envi- 
iContinned on page ^9} 




Goodbye And Good Luck. Dart Distributing president Merrill Kirsch, right, thanks 
newly retired singles buyer Tom Prenevost for his many contributions to the music 
industry at a parly in Prenevost's honor. Prenevost t>egan his career in the early 
1950s with an independent electronics/appliance distributor of Columbia 
Records. He went on to work at Pickwick International and Great American Music. 
A few years ago he joined Dart, directing the start-up of a professionally operated 
singles department for Dart's rack customers, and eventually took over 
responsitiilrty for all company advertising. 



Military Clientele Doesn't Fatigue Texas Retailer 



I BY BOB DARDEN 



KILLEEN, Texa-^Wlien your recoi-d 
store is just a stone's threw frem the 
gates of the lai-gest army base in the 
free world, the sight of soldiei-s in full 
camouflage and fatigues treoping in 
and out becomes pretty matter-of-fact 
in time. 

But Da\id and Naomi Spriggs. own- 
el's of Renaissance Recoifls. never get 





Owners Naomi and David Spriggs 
stand outside Renaissance, a Killeen. 
Texas, institution for 18 years, 



tired of seeing any of Fort Hood's 
40,000 soldiers. And when they're 
gone — as tens of thousands were dur- 
ing the Pei*sian Gulf War — then the 
Spriggs have no ix'coiu'se but to take a 
long \'acation. 

For the past IS yeaj-s and threugh 
se\'ei-al locations, Renaissance Ilecorris 
hits Ix-Vn a landmark in this sprawling 
Central Texas town. 

David Spriggs foumied KenaRsance 
shortly before leaving the army himself 
in 1976. For the first six months, it car- 
ried only used records while Spriggs 
chased a career \rith punk band the 
Ideals (which once share<i the stage 
with IggT,' Pop). He says the bu.'iiness 
really turned ai-ound in 1980 when he 
met freijuenl shopper Naomi — and 
later manned his be.st customer. 

"It was about that time that I discov- 
ered that I'd realized all of mv life's 



dreams— being a D J, pla.ving in a band, 
and owTiing a record store," Spriggs 
savs. "I'd found Utopia in Killeen, 
Texas." 

The Sprigs movefl to their current 
location, just a mile from Fort Hood's 
busy east gale, in 1991. This incarna- 
tion of HenaUyiance Records pi-eviously 
was an old restjuirant/liar. complete 
with wood floors, paneling, dance floor, 
l>ar, and fiivplace. Despite remodeling 
and building all of theii' own wooden 
racks, the Spriggs kept all of the wood. 




Renaissance is an all-wooden music 
store, located in a building that 
originally was a barbecue restaurant 
and later was a dance halt. 



"We just like the smell of wood," 
Naomi says. "It reminds us of our first 
store, a tiny, yellow, wooden house in 
a suburban neighborhood." 

Renaissance's distinctive iiistic exte- 
rior and wowien furnishings belie the 
up-to-date urban charm inside. The 
walls are line<i with [josters and signed 
publicity photogi-aphs. A carefully pre- 
grammed 24-CD stereo constantly 
plaj's selected ti-acks — repi*ogramme<l 
ever>- few days by David himself. ("No 
one touches it but me," he .«ays.) 

David says the ().00O-s()uare-foot 
store did S2. million in sales last year, 
despite a harrowing gauntlet of compe- 
tition that includes one of the lai-gest 
post exchanges in the country, three 
smaller independents, and two m^or 
chains (Trax and Camelot) in a nearby 
Killeen mall. 

"In any army town, your militaiy PX 
is going to Ix' your biggest competitor." 
Da\id says. "We Ix'.at "em with selec- 
tion, knowledge, and speed. They beat 
us in price. As a result, 90%-95'2' of our 
customers are in some w^ay related to 
Fort Hood, whether they're soldiers, 
(Continued on next page) 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 




BrowsQr^ 

DISPLAY SYSTEMS 
' BK CHICAGO ONE STOP, INC, 

\ 401 W««t SuperlM • CNcagi, 11 SWIO 

1 Plioni:3l2-8»/0e22-Tllllllr8aO,B22/MI0 



In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a lull line of accessories, 
we can custom print 

ANY THING YOU WANT. 



FOR A FREE 
CATALOG CALL 




800/648-0958 



GOPHER 
PRODUCTS 



^»nge County (800) 827-7177 Los Angelas (800) 795-6847 , 

1 YOUR #1 STOP 

I #1 In Fill 

§ #1 In Low Prices 

J' #1 In Customer Satisfaction 

Q. #1 In CDs, Cassettes, Laserdiscs & Accessories ^ 

S Call For Your "PTSSS Complete Catalog | 

I flbb«y Road Dlstrlbators I 

'^•SSZ (008) BJUBHV 9906-899(009) aai|nBM||M Z6Ee-€€Z(0Q^ 
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TOP REGGAE ALBUMS. 
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■Ripti of ntiM store and reck talH 
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VIRGIN HHJ?9 9 


NO. 1 ♦ * 
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weeks at No I 


2 
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BAD BOrS 

B>G B£AT 25282.AG 




iniRcn L<im.L£ 


3 


2 
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COOL RUNNINGS 

CHAOS 57553'.COlUMeiA 




SOUNDTHACK 


4 


4 
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QUEEN OF THE PACK 

£P1C 53763* 




PATRA 


5 


5 


S 


BIG BLUNTS 

TOMMY BOY 1077 




VARIOUS ARTISTS 


6 
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12 INCHES OF SNOW 

EASTWESI 92207/AC 






7 


; 
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VOKE OF JAMAICA 

MERCURY MBOIS* 




BUJU BANTON 


1 


9 


9 


ALL SHE WROTE 

MANGO 9910- ISLAND 




CHAKA OEMUS & PLIERS 


9 


i 


9 


SONGS OF FREEDOM 

TUff GONG ISLAND 12280*'PlG 




BOB MARLEY 


10 


10 


9 


PURE PLEASURE 

VIRGIN 87953 




SHAGGY 


U 


13 


8 


BEST OF REGGAE 

K TEL 60«7 




VARIOUS ARTISTS 


12 


11 


9 


DON DADA 

COLUMBIA 52435 




SUPER CAT 


13 


12 


7 


DANCEKALL MASSIVE 

NOVEMBER 1106 




VARIOUS ARTISTS 


14 


RtENmY 


X TRA NAKED 

tP»C 




SHABBA RANKS 


IS 


14 


9 


ROUGH t READY VOL II 

£p»c S72rjn 




SHABBA RANKS 






TOP WORLD MUSIC ALBUMS. 
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TITLE 

LABEL A NUMBER DtSTRIBUTING LABEL 
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LOVE ft LIBERTE 

ElEKTRA MUSICIAN 61599 EtJKTRA 


NO. 1 * * 

GIPSY KINGS 

1 3 Avoks at No ] 


2 
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21 


rSlAND ANGEL 

GREEN UMNET 1137 




AITAN 


3 


3 


13 


THE WORLD SINGS GOODNIGHT 

SILVER WAVE 0803 




VARIOUS ARTISTS 


4 


5 


39 


BANBA 

ATLANTIC 83503 




CLANNAD 


5 


2 


19 


STILL OH THE XHHtHEY 
LAKtH BEAT 42»6/WMNCR BROS 




SWEET HONEY IN THE ROCK 


6 


NEW^ 


N SSI N-SSl 

MANGO 124 012 'ISLAND 




KHALEO 


7 


1 


53 


A MEETING BY THE RIVER 

ViATEHllLY ACOUSTCS 29 




m OOOOCR/V.M. BHATT 


8 


14 


3 


HOPE 

TRV.OM 7203 




HUGH MASEKELA 


9 


12 


SI 


ANAM 

ATLANTIC B2409 AG 




CLANNAD 


10 


11 


33 


GYPSY BOOGALOO 

ME&A 79056 FIHINO 




WUIE AND LOBO 


11 


NEW^ 


ANGELUS 

WARNER BROS 45499 




MILTON NASCIMENTO 


12 


13 


3 


ANDADAS 

HENOPHILE 40O9. CneEN LINf<T 




INTI-ILLIMANI 


13 


6 


5 


1 CHING 

POINT MUSIC 442 037/PlG 




UAKTI 


14 


7 


19 


GARDEN OF DREAMS 

rWILOKA > 1 '>1 




ALI AKBAR KHAN 


IS 


10 


37 


THE SOURCE 




ALI FARKA TOURE 


TOP NEW AGE ALBUMS. 


1 


1 


29 


it -k 

HOURS BETWEEN NIGHT • OAV 

TH'.'Lf.JSDi 23 v-eehs at No i 


NO. 1 


* * 

OTTMAR LIEBERT . LUNA NEGRA 


2 


NEW^ 


UVE AT THE ACROPOLIS 

PRIVATE MliSIC 82116 




YANNI 


3 


2 


23 


NOTHING ABOVE MY SHOULDERS BUT THE EVENING RAY LYNCH 

^VIN[>^AM Hill 11 133 


4 


4 


121 


SHEPHERD MOONS A? 

RtPRISf 26775 WARNER BROS 




ENYA 


5 


E 


37 


ACOUSTIC HIGHWAY 

HICHtftOCrAVE 7050 




CRAIG CHAQUICO 


6 


5 


5 


A DAY IN THE UFE 

MOULIN D OR 942 




DANNY WRIGHT 


7 


! 


25 


SHADOW OF TIME 

wmOHAM HILL 1 I 130 




NIGHTNOISE 


0 


3 


21 


BRIDGE OF DREAMS 

NARADA 63024 




DAVID LAN2 AND PAUL SPEER 


9 


9 


2S2 


WATERMARK A? 

RFPRlSf 26774 WARNER BROS- 




ENYA 


10 


10 


19 


FOREST RAIN 

SOUWIINGS Of THE PUWet ?|90 




DEAN EVENSON 


11 


13 


17 


CHRONOLOGIE 

.-.. JL ■ DREVfUS 36152 




JEAN MICHEL JARRE 


12 


NEW»' 


WINDHAM HIU SAMPLER '94 

winOham 1 1 1 38 




VARIOUS ARTISTS 


13 


14 


35 


CELTIC ODYSSEY 

NARAD* 63912 




VARIOUS ARTISTS 


14 


; 
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IN MY TIME • 

PRIVATE MLfSIC 82106 




YANNI 


15 


11 


9 


1 SOMEWHERE IN A DREAM 

REAL musk: 7000 




HISHAM 
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• Recording Industry Assn. Of America (RIAA) cerlificalion for sales ol 500.000 units. A RIAA 
certittcation for sales of 1 million units, with each additional million indicated by a numeral following ttw 
symtwi. All albums available on casseHe and CD. 'Asterisk indicates vinyl available. 1' 1994, Billboard/ 
8PI Commumcations Reggae albums = 1994, Biriboard. BPI Communicetions and SowndScan. Inc. 



TOP NEW AGE 

ALBUMS (CONTINUED) 



TITLE/LABEL 
ARTIST 



1 6 THE HIGHER OCTAVE COLLECTION vmoui 
HIGHER OCTAVE 

1 7 MAGIC THEATER shwOwfax 
EARTH BEAT/WARNER BROS. 

IS SACRED RITE michaei. s'eaans 
HEARTS OF SPACE 

1 9 EOLIAN MINSTREL oncmeas voilenweidcr 
S8K ERG 

20 HUMAN RITES spotted eagle 
NATURAL VISIONS 

21 NOUVEAU FLAMENCOOTIMAR LIEBERT 
HIGHER OCTAVE 

22 NARADA DECADE various ah t.sts 
NARADA 

23 IMPRESSIONS o<ir> davts 
AMERICAN GRAMAPHONE 

24 DECEMBER geoi>ge ainston 
WINDHAM HILL 

25 WINTER SONG john tesh 
GTS 



MILITARY CLIENTELE DOESN T FATIGUE RETAILER 

(Colli i inmi ftviu piTet'ditig fHif/c/ 



(iepentients. ivtiitt's. or Luise employ- 
ees. But that's probably true of many 
businesses in Killeen. Remember. Fort 
Hood is the only two-tlKision base in 
the U.S." 

Still, the Spriggs have taken their 
hits through the years. In 1987. the 
Army sent 20.000 Fort Hooti soldiers 
to West Gennany for NATO ti*aining 
e-xercises for more than a month. And 
during the worst sL\ months of the Gulf 
crisis, they Ra.\' business fell by moi*e 
than45a." 

But in addition to the sheer number 
of soldiers, the Spriggs say military 
I}er.«4^nnel make their presence felt in 
other ways at the store. 

"For one thing, they have distinctive 
tastes " Naomi says. "Many have been 
everj'where, know what's hot. and 
know what they want. For the past 18 
.N'eai-s. we\'e stocked this store to tailor 



to ihcii* titstes. And over the jKist few 
years, those tastes have definitely 
taken a lui*n towaixi urban contempo- 
raiy music." 

To keep up uith theu- customers, the 
Spriggs have nine clerks. All of them 
have to be generalists. but se\'ei"al have 
specialities as well. One clerk moon- 
lights as a D.J at both a local dance club 
and a Killeen radio station. 

"Our ordering is based on gut in- 
stincts. exi)erience. and demand." Da- 
vid says. "V\'e listen to the public. If we 
don't ha\'e it, we get it overnight and 
put it into stock. We've had a pretty 
gxHxl track i*e«)nl of having urban hits 
htftur they've explixied in the charts. 
And once a song's a hit, we keep it deep 
and we keep it long. It's veiy important 
to keep those kinds of .'fongs in abun- 
dance. People remember when you're 
(Cfnithiucd on page 50) 



CAUFORMA RECORD 
DKTRIBUrORS 
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American Gramophone Records 

TO rrs FAMniOF labels 
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#1 IN SERVICE! 

I CALL FOR YOUR FREE CATALOG 

OVER 1 00,000 TITLES! • FIND OUT WHY WE'RE THE BEST! 



Southwest Wholesale 



Records & Tapes 



800-275-4799 



4240 Lockefield • Houston, Texas 

You can't sell /r if you don 



77092 / 

't have it! w 



UUe hate to brag- 
but Muze knows it all. 




The one essential tool for today's music retailer. 

_MUZE._ 



^ 

(800) 935-4848 



Member of 
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NARM Mellows Out As Big 
issues Fail To Surface 



From narm with love: As 

the.«€ woitis are being uiitten, the 3fith 
annual National Assn. of Recording 
Merchantlisei'R convention, held March 
19-22 in San P^rancisco. is in full sviiniy^. 
WTiile most attendees seem to be thoi*- 
oiighly enjoyinp themsolvcs, the confab 
already is being labeled the mellowest 
in year's. As one distribution executK'e 
puts it. "Between the lack of movement 
on source tagging, the record clubs, 
and all other fornix of direct marketing 
going on. I came here expecting to get 
beat up. so I brought my football 
equipment." But no major issue has 
emerged, and attendees seem to be 
just gluing thmugh the |wces. Still, the 
convention was packed with li\e per- 
formances and could hardly be de- 
scribed as quiet. Accoi^ding to NARM, 
.58 acts were to 
play by the end of 
the convention, 
which NARM la- 
beled its biggest 
e\er, with nearly 
3,300 registrants 
and 128 exhibi- 
toi-s. 



TllACK 

by Ed Christman 




LIKE ANY LARGE convention, some 
things run smoothly here and some 
things abide by Murphy's Law. This 
yeai*. the trade show ran kin<l of like a 
river, through various corridors, 
i-ooms, and levels of the San Francisco 
Maniott. In addition to the confLising 
set-up, the exhibitors on the .second 
le\ el of the Atrium, away from most of 
the convention's action, had another 
problem on their hands. For some rea- 
son, that pait of the hotel was pumping 
heat way beyond what was needed, 
making it extremely uncomfortable. 
Before the end of the show, Pam Hor- 
ovitz, NAHM's executive VP. infoi-med 
exhihitoi*s in the Atrium Hall that they 
would have a credit for next yeai-'s con- 
fali — which will l»e held in San Diego 
at the Marriott Convention Center. 
For the fir.it time in recent memoiy, 
the convention will take place in Fei>- 
niaiy, on a Wednesday thix)ugh Satiu*- 
day (22-26). The next yeai*. the con\'en- 
lion moves back into Mareh. convening 
on the 22nd in Washington, D.C. 

New LOOK; The new officei-s lineup 
for NARM has Scott Young, Where- 
house Entertaimnent chainnaiv'CEO, 
as presi<lent; Ann Lleff, Si)ec's Music 
president, as VP: Barney Cohen, Val- 
ley Recoifl Distributoi-s chaiman, as 
treasurer; and Bob Schneider. West- 
ern Merchandisers executive VP, as 
secretar>'. Filling out the lK)ard of di- 
rectors are Amie Bernstein, presi- 
dent of the music store division for the 
Musidand Group; Kachelle Friedman 
of .I&H Music World; .lohn Salstone, 
VP at M.S. Distributing: Steve 
Strome, president at Handleman Co.; 
and new membei's Stan Guman, senior 
VP at Tower Recoifls; (leorge Dean 
Johnson, president of Blockbuster's 
domestic consumei* division; and Da\'id 
Lang, president of Compact Disc 
World. Mary Ann Levitt of Record 
Shop has retired from the board. 
Chuck Kuttenberg. longtime legal 
counsel for NARM, also announced his 
retii'ement. 



And the ENVTiLOPE PLEASE: 
Oeorge's Music Room in Chicago won 
the independent retailer of the year 
award in the single store category, 
while CD Superstore in Durham. N.C., 
won in the small chain calegor>-. HMV 
U.SA, base<i in Stamfonl, Conn., won 
the small reUiiler of the year award; 
Kemp Mill Music in Beltsville. Md.. 
won as mid-size retailer of the year; 
and Camelot Music in North Canton. 
Ohio, won large retailer of the \'eai\ 

In the wholesale cijmmunily. Valley 
Record Distributors in Woodland, 
Calif., was one-stop of the year, while 
Westem Merchandiser's in Amarillo, 
Texas, won the i-ackjobber auaitl. 

And. for the first time. NARM 
handed out supplier awai-ds, with Vir- 
gin Records .scooping up lat>el of the 
year and Poly- 
Gram Group Dis- 
tribution winning 
distributor of the 
year. Congrats to 
all. 

Oct And 

About: Once 
again, the BMC 
Distribution product presentation was. 
ht>w shall I say, mind expanding — with 
stun-gun flash explosions and a 3D la- 
ser light show so out there that it prob- 
ably re-ignile<l any hallucinogens taken 
by NARM attendees hack in the "fiOs 
. . . The choice of the Marriott was 
widely given a thumbs dowii by atten- 
dees, e\ en though the ele\'alo!"s were 
efTicii-nt and it was possible to get an 
outside telephone line, two elements of 
hotel facilities generally ovenvhebned 
by NAIiM conventions. But the hotel's 
ability to withstand the NARM (m- 
slaughl wasn't enough to overcome its 
biggest deficiency: It lacked the main 
ingixtlient by which music conventions 
ai-e judgefl — none of its public sfwces 
worked as a schmoozatorium. More 
than one attendee complaine<i that be- 
cause the lobby Wii.f .so poor for 
schmoozing, they failed to encounter 
people that they wei-e expecting tfj run 
into. 

FiRE ZONE: The POD Zone, an 
empty siwce in the hotel converted into 
a hi-tech nightclub by PoK-Gram Group 
Distribution, was an immtxliate home 
iim, even before the showcases began. 
More than one wag suggested that 
when NARM leaves town, the hotel 
shouki lea\'e the club intact becau.se its 
hi-tech decfir makes it the best-looking 
club in town. But de.<pite its design and 
good music, one aspect of the POD 
Ztine led a biid taste in some attendees' 
mouths. There often was a line to get 
in. which got on a lot of |)eople"s neiTes 
once they saw that the club wasn't full. 

Curt Eddy, PGD's VT of field mai-- 
keting, .^ys he undei-stands how that 
appearance might cau.se resentment, 
but says PGD w asn't guilty of the snob- 
bery often associated with hot club.s. 
"We weren't ti->ing to be jerks alxiut 
it." he i*ai(l. "It's just that the fii-e mar- 
shall, who was stationed at the en- 
trance, kept vacillating about the ca- 
pacity." which, depending on his whim, 
ranged from 350-450 in the early going. 



ADVERTISEMENT 




The Sun Rises 
over the Horizen. 
Night Circles into Dayi 
The Land Awakens. 

Walt disne\ records 

proudly presents 

THE LIOiX KING 

It's the beginning of the next 
audio success story in the 
smash hit tradition of The 
Utile Mermaid. Beiiuly and 
the Beast, and Akidtlin. 



It's where stellar musical 
talents meet the magic of 
Disney. 



It's where innovative product 
formats bring the adventure 

to life. 



It's the audio event of the 

year! 



Contact your Wall Disney 
Records' sales manager today 
and be a pari of it. 




Records 




OPTIMAX 

TEL (800) 228.«98« 
FAX (909) 626-6756 



* Pretnaslering I Encoding -. 

* Mastering I Galvanic 

* Glass Mastering 

* Replication 

* 5 Color Multi- Color Printing 

* Complete Packaging 




• Excellent Service • Great Fill • Super Prices 

• Knowledgeable Sales Reps* Huge Inventory 

• Customer Satisfaction • CD • Cassettes* 12" 

• Fully Computerized * Accessories 

Local: 305-262-771 1 . Ask lor Thomas 
Of Call Toll Free: 1-800-780-771 2 
Fax:305-261-6143 
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Getting Ready For NAIRD; Alvin's Back With A Blast From His Past 

p 



LANNING AHEAD: It's never 
too early to get your ducks in a row 
for the annual National Assn. of Inde- 
pendent Record Distributors & Man- 
ufacturers convention. This year, 
NAIRD is huddling May 11-15 at the 
Palmer House Hilton, in DI's home- 
town of Chicago. 

The program slate for the conven- 
tion this year includes, once again, a 
full day of beginners' "crash course" 
panels on legal Issues and contracts, 
production and manufacturing, distri- 
bution, retail, and promotion; a "leg- 
ends" panel; one-on-one distributor- 
label meets; special-interest work- 
shops; and regular panels on foreign 
marketing, alternative marketing, 
new technologies, recording technolo- 
gies, retail sales, and budgeting for 
advertising and promotion. 

Gazing into the crystal ball, one 
predicts that highlights of the formal 
sessions may be the panels on the fu- 
ture of regional distribution and the 
trend towards nationalization. Bring 
your boxing gloves. 

As usual, NAIRD climaxes with the 
Indie Awards gala May 14. This year, 
for the first time, awards voters will 
be able to access nominated finalists 
via a telephone system. "Touch- 
Tunes." Up to three minutes of music 
by each finalist in all 32 music catego- 
ries will be available. Hence, no more 
voting in the dark. 

Finally: If you'll be in the Windy 
City just to schmooze, we'll note that 
May is a terrific time to take in an af- 
ternoon game at Wrigley. Go Cub- 
bies! 

Mining THK INDIES: Avery 
useful tool for the independent has 
turned up in an unlikely place: the lat- 



est issue of the record collector's 
magazine Goldmine. The March 18 
edition of the 20-year-old publication 
contains a 48-page pull-out supple- 
ment that runs down dozens of indie 
labels, complete with phone and FAX 
numbers and contacts, and will be of 
ser\ice to distributors and retailers 
looking for a quick resource. The is- 
sue proi>er al.'W Is recommended, as it 
contains features on such imprints as 
C/Z, Black Top, Matador, Bar/None, 
and Green Linnet. 

One note, though: Feature subject 
Verve Records, an independent label 
at its birth 50 years ago but for many 
years part of the PolyGram system, is 
really out of place lumped in with the 
contemporary indies covered. Other- 
wise, good show. 

Quick ones: Aureus Records is 
the handle for a new label out of Cape 
Cod, Mass., and New York; former 
CBS senior VP of A&R Lennie 
Petze. whose protluctions included al- 
bums by Cyndi Lauper, is sening as 
president, partnered with songwriter 
Al Tapper. The label's first signings 
include hip-hop artist Sweeney, rock 
acts XXL and Eden, reggae per- 
former Daniel Kae Costello. and 
metal act Cactusland. Aureus also 
has established two publishing com- 
panies. Crystal Taj Music and Tap- 
perzee Music . . . Chicago's Waterdog 
Records, home of such rock acts as 
the Bad Examples and Frank Alli- 
son & the Odd Sox, is opening a Mi- 
chigan office Friday (1); contact 
Karie Dorsten in Ann Arbor at 313- 
741-5845 . . . SST/Cruz/New Alliance/ 
Issues Records in Lawndale, Calif., 
has named Belva Pierce as publicist 
and Dorian Cummings as promotion 
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by Chris Morris 



man. Pierce was formerly an inde- 
pendent publicist; Cummings arrives 
from Zoo Entertainment . . . Caliber 
Records in Studio City, Calif., has 
snared R&B singer Howard Hewett, 
formerly with Elektra, with a long- 
term contract. The label also has 
inked Canada's West End Girls. The 
Girls and Hewett will be united on a 
cover of Peaches & Herb's "Reu- 
nited," set for inclusion on the girl 
group's June debut release . . . Blue 
Planet Records has been established 
in Telluride, Colo., by Craig Fergu- 
son, director of Planet Bluegrass, the 
company that mounts the annual Tel- 
luride Bluegrass Festival. Steve Szy- 
manski will head up the label. Natu- 
rally, Blue Planet's first release will 
be "Planet Bluegrass." a two-CD set 
of performances from the 1992 Tellu- 
ride fest. Artists include Bela Fleck 
& the Flecktones, Shawn Colvin, 
Mary-Chapin Carpenter, Emmylou 
Harris. Poi Dog Pondering, and the 
legendar>' Ralph Stanley. The album 
hits in April. 

Flag waving: On his new High- 
tone album "King Of California" (out 
April 15), Dave Alvtn, long one of 
DI's favorite performers, goes back 
to his roots — mostly, his otm roots. 
The album — protluced by guitarist 



Greg Leisz, a former member of 
Alvin's old band the AUnighters and 
long a mainstay of k.d. lang's touring 
group — contains beautiful acoustic 
band and solo versions of such blues 
classics as Whistling Alex Moore's 
"East Texas Blues" and Memphis 
Slim's "Mother Earth," as well as 
Tom Russell's striking "Blue Wing." 

But the majority of the album fea- 
tures intimate rerecordings of num- 
bers Alvin first cut with the Blasters 
(the great L.A. roots band that still 
features his brother Phil), X, and the 
X folk offshoot the Knitters. Some 
tunes originally appeared on Alvin's 
now-out-of-print Epic debut, "Ro- 
meo's Escape." 

Why remake the songs? Says 
Alvin, "One, I can sing 'em better 
now. After Joe Ely recorded 'Even,' 
Night About This Time.' I got a little 
-I wanted a version that was 



comparable." 

Also, the deletion of "Romeo's Es- 
cape" forced Alvin's hand, he says. 
"Some of those songs are staples of 
the show. I do 'em, especially when I 
do acoustic gigs, and people want to 
get copies." 

In the case of some Blasters num- 
bers like "Bus Station," he adds, 
"They're entirely different 
approaches, and I could put in the lyr- 
ics that got left out." 

Alvin, who is paired on "King Of 
California" with such duet partners 
as Syd Straw and label mate Rosie 
Flores, currently is on the road with 
a band that includes keyboardist 
Rick Solem, drummer Bobby Lloyd 
Hicks of the Skeletons, and former 
Tex & the Horseheads bassist Greg 
Boaz. On April 10, the group em- 
barks on a European tour; East Coast 
dates are planned for May. 



AUDIOBOOK MAKERS PONDER CD FORAYS 

(Continued from page 46) 



sioned as a permanent addition to a 
home library; limited-edition collectible 
titles and gift sets; full-ca.st dramatiza- 
tions with music and special effects, 
which benefit from improved sound 
(lualily; best-sellers, such as Dove's 
'The Bridges Of Madison County," 
which are (wpular enough to do well in 
any format; children's releases, which 
frequently are listened to at home; and 
music-related titles, which are aimed at 
music buyers and record stores. 

An example of the Uitter is Ice-T's 
'The Ice Opinwn." released on cassette 
in Februarj* and CD in March. "The 
Ice Opinion" is the first-ever CD re- 
lease for audiobook company the Pub- 



lishing Mills, but publisher Jessica 
Kaye says, "It was actually the easiest 
decision we've ever had to make. Ice- 
Ts market is CDs. People go to record 
stores to buy Ice-T, said we wanted to 
make this available to his fans." The 
company also is releasing the autobiog- 
raphy of Charley Pride, and is consid- 
ering putting that on CD as well. Simi- 
larly, spoken-word titles put out by 
record companies — such as Henry Rol- 
lins' "The Boxed Life" on Imago or the 
"Jack Kerouac Collection" on Rhino 
Word Beat — are put out on CD as a 
matter of course. 
Spoken-word label Gang Of Se\'en is 
(Continued on next page) 
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AUDIOBOOK MAKERS PONDER CO FORAYS 



(Continued fmni pircrtling fnigci 

unusual in that «// its releases are put 
out on both cassette and CD. The label 
positions its titles as artistic pieces 
create*! expressly for au(iio. "The oh- 
ject of the label is not to make disposa- 
ble programs. These programs are 
meant to be literate, but also entertain- 
ing; we're trjing to capture the essence 
of e-\temiK>raneous speech," says pres- 
ident Will Ackerman, adding that two- 
thirds of the label's sales are on CD. 
He .^ys the consumers of his label's 
material generally have CD players, 



and that CD players are becoming 
more common in cars. (Jang Of Se\*en 
authors include Spalding Gray. Linda 
Ban">'. and Kevin Kling. 

Although Dove Audio and Gang Of 
Seven have embraced the CD fonnat, 
most audiobook publishers are pro- 
ceeding cautiously. Simon & Schuster 
Audio, which has released 500 spoken- 
word title-s, offers only four on CD: Pa- 
trick Stewart's one-man show "A 
Christmas Carol," seen as a holiday 
classic for the home; Stephen King's 



"The Mist," a dramatization in "il-D 
sound," with numerous sound effects; 
and two "Star Trek" titles, also in ;i-D 
sound. "You put headphones on, you 
think you're on the Enterprise." says 
VP/publisher Seth Gershel. The latest 
"Star Trek" title, "Transfomations," 
was written expressly for audio — there 
is no book attached to it. 

But these CD releases are excep- 
tions, says Gershel. "We took titles 
that we knew would be timeless, or 
where the d>*namic range vi-as really 



imimrtant. Most of what we do is mo- 
bile, foi' the car or Walkman, so for the 
most part we'll stay \sith cassette." 

Likewise, of Bantam Doubleday 
Dell's 450 spoken-woixl titles, only five 
are available on CD: three E.B. WTiite 
titles and two Shakespeare dramatiza- 
tions by Kenneth Branagh and the 
Renaissance Theater Company. "In 
these cases, from a marketing stand- 
point. CD was an interesting optron," 
says BDD's Jenny Ki*ost. "We wanted 
to convey the message that this pro- 
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Shown above are CD audiobook 
releases from Dove Audio. Simon & 
Schuster, Gang Of Seven, and the 
Publishing Mills. 

gramming should be pennanent, that 
these are titles with enough special ar- 
tistic merit that you might sit in a li\ing 
room and listen to. rather than simply 
in a car." But overall. "We're not at a 
point where we're going to move into 
CD as a secondar>' fonnat," she says. 
"It's just for select titles." 

Bi-annigan pi-edicts that CD relea.ses 
will iKH'omc more common, but will do 
so gi-adually. "Our predominant cus- 
tomer L*; still the commuter, and until 
there are CD players in 82*^ of cars 
and three CD players per home, the 
way cassette players are now, cas- 
settes will be oui* dominant fonnat" 



MILITARY CLIENTELE 

(Coiitiiiucd (mm jxiac 

sold out — or, worse, if your clerits ha- 
ven't heard of a hit song. We're also 
able to react quicker than something 
like the PX, which has a huge chain of 
command to follow. We're able to de- 
tect potential hits and get them over- 
night, if need be. I don't wait to the 
first of the month to stock new or cata- 
log items. My customers saw it on 
MTV and want it now." 

The Spriggs say that they currently 
sell about 60^ urban product and 30^. 
rock, with various other genres split- 
ting the remaining 10'^. Unlike at 
many Texas retailers, country music 
has never been a big item at Renais- 
sance. 

Renaissance buvs. trades, and sells 
used CDs. David «»ys that 20^-30% of 
the profit mai-gin comes from used-CD 
sales. Another 1(H of the store's over- 
all profits come from a wide range of 
merchandise, including new and used 
music video.-*, T-shirts {particularly 
Metallica and C.VTiress Hill), and espe- 
cially sunglasses. Naomi says Renais- 
sance sells "dozens and dozens" of 
sunglasses e-ach month. 

'This part of Texas lagged behind 
the rest of the nation in switching from 
cassettes to CDs Ixjcause we were al- 
readj' so hea\ily into cassettes." Da\id 
says. "A militaln,' man has to be ready 
to go in a few days' notice. He can't lug 
around lots of heavy albums, so the sol- 
dier (]uickly .-fwitched to cassettes from 
\inyl. They were slower to .witch from 
cassettes lo CDs, because CD players 
haven't always been as [wrtable. That's 
changing with the wide accessibility of 
in-car CD players, .so we've devoted 
(C')nthm.ed on next ixige) 



50 



BILLBOARD APRIL 2, 19^erial 



Billbocid» 



FOR WEEK ENDING APHIL 2, 1994 



Top Pop Catalog Albums. 






C0MP1LID FROM A NATIONAL SAWPLE OF RETAIL STORE AND RACK SALES 
REFiORTS COaECTED. COMPILED. AND PROVIDED S» SOUndScan 






WEEI 


ARTIST lllllll TITLE 

LABEL A NUMBCR/WSTR18UTING lABEl (StIG LIST PRICE) ■ " " 


WKS. 
CHAF 






* * * No. 1 


* * ♦ 
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BOe MARLEY AND THE WAILERS A ' 

IJF- ^.Pi■^ ^l^',: h-6riO*'PLG(;09»16 98; 


LEGEND 

20 mdu 41 Nq : 


139 
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PINK FLOYD A " 

CAPHOL ■ -.5^8: 


DARK SIDE OF THE MOON 


!» 




1 


MEAT LOAF A' 

CLEVELAND INTL i497a-,EPIC (10.» E*15 96i 


BAT OUT OF HELL 


150 
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THE EAGLES A * 

ELEKIRA tOS* i '.'.'H ILVS) 


GREATEST HITS 1971-1975 


IM 
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ENYAA' 

REPRISE .V, • T^.WAfiNFR BROS I'.O^MS Wl 


WATERMARK 


127 




11 


JANIS JOPLIN A' 

COLUMBIA 32:68 -e Ed'^.^HJ 


GREATEST HITS 


104 
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PINK FLOYD A ■ 

COLUMBIA 361B3' 1 15-98 FQ31-9S) 


THE WALL 


150 
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JOURNEY A' 


JOURNEY'S GREATEST HITS 


ISO 
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JIMMYBUFFETTA' 


SONGS YOU KNOW BY HEART 


149 
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THE EAGLES • 

ELEKTRA60?06 'rtlI'MI 


GREATEST HITS VOL. 2 


m 
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DANZIG* 

AAIERON ' . h V..VsNER BROS i'>,?& .l 58 


DANZIG 


11 


12 


IE 


STEVE MILLER BAND A • 

CAPITOL AfilOl i7-9Blll.m 


GREATEST HITS 


148 




21 


CAROLE KING A' 

^oiLiMHiA -<4'*46(7,MEQfn.9«l 


TAPESTRY 


17 




17 


JAMES TAYLOR A • 

W*RNtRfjH.3S 3n3' (7.9a'n.9« 


GREATEST HITS 


ISO 


15 


14 


BILLY JOEL A < 


GREATEST HITS VOL. 1 1 II 


ISO 
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AEROSMITH A' 

■:n, ■■■H'.'. -- (5,98 £019 98) 


GREATEST HITS 


147 




10 


METALLICAA> 

L - ' 'K.^ 9S( 


...AND JUSTICE FOR ALL 


141 




15 


BEASTIE BOYS A- 

OEFJAM : .Mn rOLUMBlA 17.98 EL^ll 9SI 


LICENSED TO ILL 


«i 


„ 


29 


YANNIA 

PRIVATE MUSIC 2067 19 98^1 S 98l 


REFLECTIONS OF PASSION 


t 


21 


18 


ERIC CLAPTON A > TIME PIECES 

■ 9eEan.9a) 


- THE BEST OF ERIC CLAPTON 


ISO 


21 


20 


THE DOORS A > 

fL{ ■ - . . 19 98 


BEST OF THE DOORS 


136 


22 


24 


BONNIE RAITTa' 


LUCK OF THE DRAW 


5 


23 


19 


CREEOENCE CLEARWATER REVIVAL A ' CHRONICLES VOL. 1 

FANTASr . ■ . !7 ^81 


SJ 


24 


22 


METALLICAA' 

MEGAFORCF'. ■- F f -tTRA 19 9&'l 3 981 


RIDE THE UGHTNING 


133 


2S 


47 


GEORGE JONES* 

EP1C40776 ' Mi99ai 


SUPERHITS 


11 


2t 




NEIL YOUNG A ■ 

WARNER BROS 7277* : ' 98' 1 1 98) 


HARVEST 


10 


27 


25 


METALLICAA' 

EUKTRA 60A39 (9 9»1 5 98 . 


MASTER OF PUPPETS 


132 


28 


27 


FLEETWOOD MAC A' 

WARNER KROS ?58a: |9 9EL'1S 981 


GREATEST HITS 


123 


29 


2t 


SMASHING PUMPKINS • 


GISH 


9 


30 




U2 A' 

-::.-38''PLG(109*16 98) 


THE JOSHUA TREE 


114 


31 


31 


THE EAGLES A' 

ELEKTHA 103 17 9811.98) 


HOTEL CALIFORNIA 


56 


32 


35 


SAOEA' 

EPIC 39581 17.98 Eail. 98: 


DIAMOND UFE 


34 


33 


23 


THE BEATLES A > 

CAPITOL 97039(;4, 9831 98; 


1967 1970 


74 


34 




BARRY WHITE * 

CASABLANCA 822782'PLG(7,9a'll,98) 


GREATEST HITS VOLUME 1 


1 


35 


40 


NINE INCH NAILS * 

0- I9 9a'-.S 98) 


PRETTY HATE MACHINE 


29 


36 


32 


ORIGINAL LONDON CASTA' 

f;:. i . . - : ... . ),98 LU'^j 98 


PHANTOM OF THE OPERA 


27 


37 




SANTANAA' 

COLUMBIA 33050 .7.98 EQ)1 1 98: 


GREATEST HITS 


10 


3> 


3« 


PATSYCUNEA* 

UCA12-(7 98<12 981 


GREATEST HITS 


146 


31 


33 


ALICE IN CHAINS A 

COLUMBIA AE075 19.98 EQF15 981 


FACEUFT 


29 


4t 


48 


GRATEFUL OEAO A THE BEST OF SKELETONS FROM THE CLOSET 

WARNER BROS ?7M (7 9&n 981 


S8 


41 


44 


SOUNDTRACK A > 

COLUMBIA A0323 <7 98 E(V11.98I 


TOP GUN 


51 


42 




BILLY JOEL A' 

COLL WW* 34967 15 98 £09.98) 


THE STRANGER 


13 


43 




SADEA' 

EPIC A0263 : / 98 Ea 1 1 981 


PROMISE 


3 


44 




SIMON It GARFUNKEL A> BRIDGE OVER TROUBLED WATER 

COlUWeiA 99)4 :5 98^ 98 


1 


45 


45 


CHICAGO A 

REPRISE 2*G«a.'rtAMNER BRL5 (9 98':!. 931 


GREATEST HITS 1982 1989 


136 


4< 


34 


ELTON JOHN A 1° 

POL YDOR 512532*ff»LG 17.98') 1 98) 


GREATEST HITS 


140 


47 




THE CHARUE DANIELS BAND A' 


A DECADE OF HITS 


SI 


41 


39 


MARIAH CAREYA' 

C01LM9IA 45202- !0 98f»16 98) 


MARIAH CAREY 


18 


41 


31 


GUNSN' ROSES A >° 

G£FFfN24:48(99&15 9« 


APPETITE FOR DESTRUCTION 


146 


50 


28 


THE BEATLES A > 

CAPITOL 97036 114 9aG1.9ei 


1962-1966 


24 



Retail 



ZOOM FINDING A PLACE AT POP FOR CARMEN SANDIEGO 



(Continued fron) page It6) 

diego to her new in-store location is 
the presence of tracks by alternative 
pop artists XTC and They Might Be 
Giants, featured alongside others by 
television cast members Greg Lee and 
Lynne Thigpen and the New York a 
cappella group (and regular "Carmen 
Sandiego" guests) Rockapelia. 

They Might Be Giants perform 
"Why Does The Sun Shine? (The Sun 
Is A Mass of Incandescent Gas)," a 
number that it often plays live to its 
adult audiences. XTC offers "Cherry 
In Your Tree." which comes off an al- 
bum of "bubblegum music" that front 
man Andy Partridge ne\'er got to re- 
lease. 

"David Yazbek, a good friend of 
mine and a producer of the album, 
kne%^' that I had all these bubblegum 
songs," Partridge says. He notes that 
his song, while seemingly sweet and 
innocent, packs double entendres in 
its lyrics that will probably register 
with adults. "It's sort of like a nursery 
rhyme, and all the best nursery 
rti>TOes were really about adult issues, 
like sex and death." 

"We're going to take this out of the 
niche of being a children's record," 
says Rick Bleiweiss, senior VP of mar- 
keting for BMG. "By treating it as a 
pop record, we're going to try to ex- 
tend the demographics on this to ev- 
ery' nook and cranny, as far as it will 
go, so it captures its natural base, and 
then any other bases it can reach. In 
order to do that, we need to let pop 
consumers know the record is in the 
store. e\'en if they don't have occasion 
to go into the children's section. If it's 
in the pop section, they can easily be- 
come aware of it." 

His marketing strategy, Bleiu'eiss 
says, entails enlisting BMG's main- 
stream and college-level product de- 
velopment coordinators to educate 
their retail accounts about the prod- 
uct's new positioning, through mail- 
injp and presentations; appealing for 
prime real estate within pop depart- 
ments; and pushing for in-store play. 




XTC and They Might Be Giants are 
among the acts featured on the new 
Carmen Sandiego album. Pictured 
here are XTC members Andy Partridge, 
left, and Colin Moulding. 



especially of the XTC song. 

Greg Brodsky, VP of sales and mar- 
keting for Zoom Express, believes 
that appealing to a broader audience 
will pay off handsomely. "We're ex- 
pecting at least two to three times 
what we did on the first album, once 
we cross over into the pop market,'* he 
says of the new release, which bo^^'s 
Tuesday (29). He adds that Zoom Ex- 
press is considering testing coopera- 
tive print advertising efforts with 
some of its retailers in certain mar- 
kets, to further boost sales. 

Brodsky saj-s his company sees the 
album's placement in pop depart- 
ments as natural, since Uie property, 
which was first introduced as a video 
game by Broderbund Software in 1985 
and later spawTied the popular PBS 
geography game show, tends to cap- 
ture an audience of older children and 
even adults. 

"Children's departments tend to 
carry merchandise that appeals to 
kids who are 8 and under, and our 
base is made up mainly of kids who are 
9 to 15." Brodsky says. "Kids in that 
age group are already going to 
Wayne's World' movies and listening 
to pop music. Our buyer from Handle- 



man compared it to the appeal of *Ren 
& Stimpy.' He told us he's going to 
buy about one-third of the product as 
traditional kids' units of blister- 
packed cassettes, but the other two- 
thirds as cassettes and CD jewel 
boxes to be .shelved in pop depart- 
ments." 

Rick Cohen, BMG's senior VP of 
sales, notes another issue that must be 
considered in positioning the release. 
"We know that as kids get older, they 
start to have their owti money," he 
says, "or at least it becomes more 
their decision, rather than their par- 
ents', as to what they're going to pur- 
chase." 

The album's producers and distrib- 
utors expect it to be popular among 
parents, as well as their contemporar- 
ies without kids, thanks to the XTC 
and They Might Be Giants tracks, 
which are expected to receive airplay 
on college and alternative radio sta- 
tions. 

"There's definitely a dual audience 
for this product" says Brodsky, not- 
ing that, remarkably, adults without 
children comprise 28^ of the 8 millbn- 
member audience for the "Carmen 
Sandiego" TV game show. 

He says that the first record, which 
featured five cuts by Rockapelia, 
made a bit of a mark in the pop arena. 
"The theme song of the show, rec- 
orded by Rock^>ella, was serviced as 
a CD single to top 40 radio, and it got 
a decent amount of airplay," Brodsky 
says. 

The challenge, he adds, is in either 
appealing to a new buyer, or convinc- 
ing children's buyers that "Carmen 
Sandiego" does not belong exclusively 
in their area. "A lot of buyers tend to 
get territorial," he says. "All accounts 
are different, but it's an issue that has 
to be addressed in each case. But so 
far, 1 haven't had a buyer say to me, 
'No, this goes in the children's sec- 
tion,' after it was clearly explained to 
them." 



Catalog albums are older titles which have previously appeared on The Billboard 200 Top Alt>ums chart 
arxj are regislering significant sales. • Recording Industry Assn, Of America <RIAA) certification for sales 
of 500.000 units. A RIAA certtfication for sales of 1 million units, with multimillion sellers indicated by 
a numefal following th« symbol. Most albums available on cassette and CD. 'Asterisk indicates vmyi LP 
is available. Most tape prices, and CD prices for WEA and BMG labe^, are suggested lists. Tape prices 
marked EQ, and all other CD pnces, are equivalent prices, which arc proiected ftom wholesale prices, 
l^ndicat^^as^^resenUHeals^^ 
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(Continued from p}'eceding page) 

more of our resources to CDs." 

Renaissance also keeps 7.(XK)-8.(X» 
cassette singles in stock. When the 
store moved to its present location, the 
Spriggs custom-built a number of cas- 
sette single racks. 

"I think a lot of stores are missing 
the boat on cas.sette singles," Naomi 
says. "Once we saw them building in 
the late '80s, we jumped on them in a 
nuyor wa>'. The PX couldn't react that 
quickly to them, especially the urban 
cassettes. It still can't. We even print 
our own flyers with a weekly update of 
what's selling kically." 

Except for occa.sional specials and 
budget item.s, Renais.*iance has a single 
pricing polic\': S8.99 for all cassettes, 
$14.99 for aU CDs. 

The bulk of their purchases come 
from Southwest Wholesale in Austin 
("Gee, I love those guys. They're the 
best" David gushes) and Big State in 
Dallas ("They've never let us down."). 

But the most interesting part of 
their business, David says, has been 
the ciu-ious lo\-e-hate relationship with 
the record labels, particularly o\'er the 
u.sed-CD is.';ue. 

The Spriggs buy heavily into local 




The interior of Renaissance features a wooden floor, ceiling, and wails, with 
custom wooden racks built by the Spriggs. 



and cable television, particulariv MTV, 
BET. and "The Arsenio Hall Show," al- 
though David says that co-op money is 
only a small portion of his TV ad\'ertis- 
ing budget. Renaissance aLso maintains 
a strong presence on area urban con- 
t«nporar>' stations, particularly KIIZ- 
FM Killeen. 

As for how the name Renaissance 
Records was cho.sen, he says. '*Wel!, 
my favorite group in the old days was 
the Yardbirds, and Keith Ralf helijed 
found the group Renaissance. Plus. 



'renaissance' means a rebirth of sorts. 
My original store strictly took old rec- 
onls I'd found at flea markets and sales 
and gave them a new spin. So, I kind 
of look both meanings of the word. It 
was a connection and a tribute from the 
beginning. Occasionally someone new 
comes to Killeen and thinks we're a 
classical or new age store, but once 
they walk in they know differently. So 
I'm proud of the name, proud I picked 
it, and proud we're both still around 18 
years later!" 
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POP 



if MORRISSEY 
Vauxhjll And I 

PROOUCfR St«ve Lillywhitc 

Morrissey's never been the kind of artist to 
inspire gushing sentiment, but then he's 
ne\'er made a solo album that harks hack to 
his best work with the Smiths. The opening 
chords of "Now My Heart Is Full" waste no 
time establishing the gorgeous tnne. viith 
chiming guitars building to a soaring chorus 
that thrills with (yes!) hopeful expectatiwi. 
LHIyu^ite has put Morrissey's vocals right 
up front throughout the album, and the lush 
but dean production approach leaves him 
plenty of room to explore — and emote. 
"Hold On To Your Friends" and "The More 
You Ignore Me, The Closer I Get" are in an 
equally ascendant vein, but the most 
inspired track is the mesmerizing 
"Lifeguard Sleeping. Girl Drowning," which 
underscores nightmarish chords with eerie 
chatter and lays on a half-whispered, half- 
choked vocal from Morrissey. Dazzling. 

THE GRAVS 
Ro Sham Bo 

PRODUCER Jack Jouoh Pu« 
EplcS3773 

Band led by Jelljfish vocalist Jason Falkner 
picks up where that artsy Bay-area pop unit 
left off: with material that's wildly 
compelling, if unabashedly deri\'ative of the 
Beatles. Queen, XTC, et al. On craRy cuts 
like "Same "Hiing" and "Nothing Between 
Us," these influences repeat to near 
distraction, whereas comparatively 
Btripped-down numbers like "Everj-body's 
World" and "Not Long For This WorW" 
exhibit a more original ami more palatable 
approach, fit for modem and albimi rock 
consumpti<m. 

ir STEVE ELilS 
Pleasm Of The Past 

PROOUaR ta Roynoda) 
SiMn) 1012 

Debut effort from this young British singer/ 
songwriter is an enjoyable collection of 
rocking pop tunes that mark the emergence 
of a promising talent. Best of solid set are 
the breakneck hooks of "Where 111 Be" and 
"When You Fall," the anthemic dw)ge-s of 
"The Bitter End," the poignant acoustic 
harmonies of "Slave To It." and the angry 
folk/rock walt2 of "Can't Give Anymore." 

THAT PCTRa EMOTION 

PRODUCERS Thai Petrol Eynoiion, Bryw Martin 
RytndtK 10289 

The thrill is back for That Petrol Emotion, 
which returns to manic eye-popping form on 
its firet release for Kyko afler a pair of 
m^^or-Iabel sets. Keteased in the U.K. last 
year on the band's own Koogat label, 
"Fireproof has already collected kudos 
there for a bruising guitar-driven sound that 
alwa>'s staty& within the white lines of 
melody. First single "Detonate My 
Dreams" gets things off to a powerful 
start that carries through, but quieter, 
quirkier delists also lurk in the form of 
dreamy '*7th Wave" and pretty "Heartbeat 
Mosaic. " 

VARIOUS AflTISTS 
D-Oiy: 50lh Annivenary 

PROOUCfR nonelisied 
AlannaSS55 

The Allied invasion of Normandy on June 6, 
1944, is recalled with great musical scope 
and aplomb by the BBC Concert Orchestra, 
BBC Singers, and RjVF Central Arniy Band 
on this album. The musical portrait is drawn 
from triumphant marches, American and 
English Worid War II pop songs, sound 
effects, and the voices of Winston Churchill, 
Franklin D. Roosevelt, and General Dwight 
D. Eisenhower. Historic, with great 
entertainment value to boot. Distributed by 
Koch International. 
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SOUNDGARDEN | 
Supeninknown 

PRODUCERS Michael BeinhoTi & SouidgarOeri 
AAM314S4 0198 

SeattJe bashers' fourth c^ius exploded at 
No. I on The Billboard 200 last week, 
adding another chapter to a regional 
success story that continues to exceed | 
even the most optimistic expectations, i 
Among the many electrifSing selectiwis 
on a well-crafled, impassioned album 
are ominous opener "Let Me Drown," 
Zep-inspired title cut, lead single (and 
crossover hit) "Spoonman," "Black Hole ' 
Sun," and insistent "My Wave." A 
watershed record from a band whose 
prospects appear limitless. 



CAROL CHANNING 
Jazz Baby 

PROOUIXR Alan Etctilet 
DRC 13112 

Channing has essentially played the role 
of Lorelei Lee ever since she portrayed 
the comic vamp in her 1948 triumph 
"Gentlemen Prefer Blondes." The 
vivacity is still there, as evident on this 
collection of "208 favorites and solid 
ersatz representations, including 
material from "Blondes" and her hit film 
vehicle. "Thoroughly Modern Millie." 



R & B 



TANYA BIOUNT 
Natural TMn< 

PRODUCERS: Vanous 
Polydor 31452 

One gets the feeling that Blount's blazing 
inner fires are held back on her debut set 
Whether it's the material, rookie 
uncertainty, or by design, the artist's 
emotional performance is too guarded. 
Sheer Uilent carries project into the 
realm of satisfaction, but only glimmers 
of vocal brilliance are readily apparent. 
Versatile tracks pace the album, 
including a cover of LTD's No. 1 R&B hit 
"Love Ballad." the likable dance title 
track, and the inspirational "For All The 
Right Reasons." 
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^ FRANK MORGAN 
Listen To The Dawn 

PRODUCER, ionn SnyOfif 
AnUUn 518 979 

Consolidating his role as senior 
statesman of the alto, Morgan is joined 
here by estimable veterans — guitarist 
Kenny Burrell, bassist Ron Carter, and 
drummer Grady Tate. Standout tracks 
include the bluesy "Grooveyard" and the 
Geti''Byrd bossa nova reminiscences of "I 
Didn't Know About You." Most 
noteworthy are the lovely Morgan/ 
Burrell duets on the elegant title cut and 
the hauntingly beautiful "Goodbye." 

CARL FILIPIAK 
Rj{ht On Time 

PRODUCERS Carl Fihpiak & Arnodd G«rief 
Gewnctnc 917 

Energetic set from this contemporary 
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YOTHU YINDI 
Fretdom 

PRODUCERS: VafKXJS 
Halywood 614S1 

On its sophomore VS. release, 
aborigin^^K)p unit frcm Down Under 
incorporates scintillating dance beats 
into its geftre mix, achie\1ng a stylistic 
coup that coincides with a surge of 
inspiration for singer/vocalistAvriter 
Mandawuy Yunupingu. His most 
alluring cuts here are the title track, 
"Timeleas Land," "\^'orid Of 
Innocence," "Ba.vwara," "Back To 
Culture," and "Yolngu Boy" (from the 
recent "Altemati\'e NRG" comp). Not 
only a muskral triumph, but also a 
goldmine for dance clubs and modem 
rock and adult-onented spinners. 



jazz guitarist features notable guest 
shots from hot tenor man Bob Berg. 
Highlights include the funk fanfare of 
"Nuji." the uptempo, festively frenetic 
title cut, and the relaxed, gently 
unwinding "Say When." Also features a 
strong treatment of Jimi Hendrix's 
"Little Wing." Contact: 410-426-7606. 

if BOSTON ART QUARTET 
The Fax 

PRODUCER BDSlon Art Ouarlet 
Accurate 4601 

An offbeat configuration of woodwinds, 
trombone, bass, and piano, this ensemble 
performs covers and originals alike, 
spinning elaborate, interesting 
arrangements around them. Most 
notable of the somewhat experimental 
original compositions is reedman David 
Reider's wistful, melancholy "Assume." 
Also features an antic, light-fmgered 
version of Egberto Gismonti's "Loro." as 
well as highly enjoyable takes on Frank 
Foster's "Simone" and Randy Weston's 
"Little Niles." 

if RAY BROWN TRIO 
Black Orpheus 

PRODUCER Tak30 lshi2uka 
Evidtnc* 22076 

To do this knockout live set justice, 



VITAL R 

THE BUZZCOCKS 

Love BitoVAnother Musk In A Different Kitchen 

PROOiKER- Martrti RusKdl 
I.R.S. 28309 

Along with the Sex Pistols, the Clash, and 
the Jam, the Buzzcocks were among the 
most auspicious bands to emerge from the 
UJC. puiJi revolt. Despite their untimely 
breakup, the Manchester lads' infbence 
refnains immeasurable, as these two long- 
out-(rf-print albums — rereleased here on 
one disc — attest The cuts that best 
exemplify the foursome's unbridled sonic 
assault are the frenetic "Fast Cars" and 
"I Need," the witty "Operator's Manual." 
and the speed-pop smash "Ever Fallen In 
Love (With Someone You Sboukin't've)?," 
later covered by Fine Young Cannibals. A 
veritable pogo-rama. 



SPOTLIGHT 




SELENA 
Amor Prohibido 

PRODUCCR. A.B QuinUnilla III 
EMI Latin 72438 

On the heels of inking an English- 
language deal with SBK last year and 
scoring her first Grammy in March, 
come-hither Tejana from CorTius Christi 
continues her torrid streak with a 
diverse blend of cumbia, polka, conjunto, 
and rock guaranteed to fmd immediate 
favor with Latino PDs and retailers 
alike. While most promising hit 
prospects are spunky cumbias like 
titular leadoCr single. "Bidi Bkh Bom 
Bom." and "Back On The Chain Gang" 
cover "Fotos Y Recuerdos " the 
bittersweet mariachi ballad "No Me 
Queda Mas" may emerge as biggest 
track. 



there should be a warning label on it for 
those who can't deal with the Real Thing: 
mightily swinging, biues-drenched 
performances of tunes squeezed for 
every ounce of joy. The spotlight here is 
on former Three Sounds pianist Gene 
Harris, who takes no prisoners, even on 
ballads like "I Thought About 
You." Harris has moved on to 
his own group since this 1989 
recording, and young Bennie Green now 
holds the seat. Regardless, this one's a 
must 

JIM BROCK ft VAN MANAKAS 
Letters From The Equator 

PRODUCER J TatnWyn Henderson Jr 
Reference Recordln|i S6 

Guitarist/com poser Manakas meets 
percussionist Brock for a world- 
tinged jazz outing that embraces various 
styles, usually Latin. Most noteworthy 
are the light swing of "Lovers' Eyes." the 
breezy Brazilian touches of "Cantina," 
the flamenco flair of "Cholla" and 
"Los Pompas." and the lovely acoustic 
guitars of the title cut and "Twenty-nine 
Palms." 



E I S S U E Sn. 

CRAZY HORSE 

PRODUCERS: Jack Nrtzsdw & Bnjce Botnick 
Ripriw643e 

After backing Neil Young on his 
phenomenal 1969 "solo" debut, 
"Everybody Knows This Is Nowhere," 
band led by guitartsta Danny Whitten and 
Nils Lo^gren, pianist Nitzsche, and bassist 
Ralph Molina cut its own debut, an folk- 
oriented rock album of understated 
brilliance that holds up as well today as it 
dki upon its original release in 1971. The 
Itmg-out-of-print disc features such gems 
as "Look At All The Things," "Beggars 
Day," "Dirty, Dirty," Young's "Dance, 
Dance, Dance," and the original version of 
eventual Rod Stewart staple "I Dtm't 
Want To Talk About It" featuring fUud 
slide playing by Ry Cooder. 



LATIN 



^ aiDAYAVANTE 
Afrtvctt 

PRODUCERS Dmd de Is Gtrza, NoM HamAndu. Qabiiel 

Cdndianl 

VoKagB^ny 81250 

New Houston imprint premieres in 
spectacular fashion with Mercedes. 
Texas, outfit whose stylish Tejano bow 
spotlights husky-voiced lead singer Elida 
RejTia. Hit-drenched album is led by 
meandering cumbia title track, along 
with delicate love songs "Todo 0 Nada" 
and "Luna Llena" and polkas "Brazos 
Locos," "Nada De Ti," and "Tuya 
Carifiito." 

if Roei 

Frio 

PRODUCER Ronnie Fosler 
Sony 81199 

Provocative label debut from former 
Menudo-throb known as Robby Rosa 
fmds the darkly handsome Puerto Rican 
singer/songwriter flexing rangy baritone 
over angst-driven funk/rock snippets not 
unlike malaise-drenched parables 
purveyed by his former compatriots, 
Maggie's Dream. Difference here is 
meatier lyrical bite powered by grit- 
speckled rock best exemplified by 
stirring title track. "Volver," and "Tu 
Tren Se Va." 



COUNTRY 



DALE DANIEL 
Luck Of Our Own 

PRODUCER Jory Cnilchfteld 
BNA 66283 

Daniel's mother is a successful Nashville 
songwriter, and this newcomer has 
definitely inherited Mom's knack for a 
hook, writing or co-writing the best songs 
on this auspicious debut Title cut, 
written with Gary Burr, is a real beauty. 
Vocally, she moves easily from breathy 
{"You Gave Her Your Name") to brassy 
("Don't Let The Same Dog Bite You 
Twice"), milking the emotional maximum 
from these songs, but in the end it's her 
songwriting that will separate Daniel 
from the pack. Either way. with a debut 
this good, she's sure to be around for a 
while. 



CLASSICAL 



^ PAVAROni: MY HEARTS DELIGHT 
Luciano Pavarotti, Nuccia Fodle, Royal 
Philharmonic OrchHtri, Benin) 
London 443 260 

Recorded just six months ago, this album 
fmds Pavarotti in excellent voice, his 
communicative powers as strong as ever. 
What's more, he offers two selections new 
to his discography — an aria from Lehar's 
"Land Of Smiles" and the e%'er-popular 
"Granada" — in a wide-ranging program of 
operatic favorites. He's assisted in the live- 
concert taping by soprano Focile, and the 
event, filmed in the colorful square of his 
hometown. Modena, Italy, is being telecast 
frequently on PBS. All the ingredients for 
success are there. 

if BERLIOZ: MESSE SOLENNELLE 

Soloists. Monteverdi Choir, Orcheslre RewliiUonnaire 

et Ronuntique, Gardiner 

Philips 442 137 

It's rare that newly discoverwl scores of 
even m^or composers, put askie during 
their youth, exhibit more than historical 
interest. But that's not the case here. 
Unheard for more than 150 years, this early 
work by Berlioz conveys much of the color, 
passion, and beauty that endears the 
composer to his admirers. Gardiner and his 
forces provide a masteriy performance, 
recorded in the acoustically ^t 
en\ironment of London's Westminster 
Cathedral. 
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^ CEUNEOION Misled (3 30) 

PROOUCER Rk Wake 

WRITERS P- Ziizo. J. Bfalower 

PUBtlSHERS PezWlR, BMI. Fancy Footvmrtt, ASCAP 

S50 Mink/Epk 77344 {cJO Sony) (cassette smgtel 

On the follow-up to the massive "Power Of 
Love," Dion tmshays her way throu^ an 
aggresaK'e pop'dance track with an edgy 
demeanor that she doesn't normally deliver. 
A nice respite from her uyual ballad fare, 
the eong'e stormy, dramatic chorus lingers 
in the brain, and should meet with ardent 
appro\'al from both longtime fans and the 
previously uninvolved. Another good reason 
to investigate Dion's oirrent opus, "Hie 
Colour Of My Love. " 

^ HEART ThtVtoiTiinlnMe(3 .i7) 

PRODUCERS. Jofui Purdell. C>uane Baron 

WRITERS M Clark, J. Bents 

PUBLISHER, not Isted 

REMIXER Cnr« Lord-Alat 

Capitol 79298 <cM Ccmai icauette imffe) 

While some might find the idea of these 
venerable rockers covering a Donna 
Summer hit puzzling, one listen to Ann 
Wilson's stunning rendition and nothing el»e 
will matter. A sIom'. ticking beat and gentle 
guitar rills pierce through a caressing fog of 
synthfi, leading the listener to Wilson's 
tense, white-laiuckled vocal stance. The 
underrated "Desire Walks On" should get a 
nice boost from this radio-ready ballad. 

-A- COLOR ME BADD Let's Start WNh F«mr 

(4 19) 

PROOOCER David FosW 

WRITER D.Warren 

PUBUSHER: Real«v«s. ASCAP 

OmWtftm 681S <c/o Warner Bnn.) (aaatm Wi^l 

Doc- hop masters drop the tempo with this 
gloBBy ballad from their multifaceted "Time 
& Ounce" set A timeless melody and a 
finger-sni^in' rhythm wrap around well- 
measured harmcHiies and a properly flexing 
lead vocal. Track builds to a lush, sweeping 
dimax that will make the heart of e\'en the 
toughest top 40 pundit go pitter-pat Sigh. 

BECX Pay No Mind (Snoom) (3:03) 

PRODUCERS: Beck, Tom Roinnxk, Rob Sctmaol, Karl 



A Funeral" unearths long-dormant U.K. 
pop act. Grinding rock ballad is etched with 
crunchy chords and vocals that cotijure up 
memories of various old '60s pop fa\'orites. 
Pledge-of-love lyrics will tug at the emotions 
of susceptible teen-age girls, a& well as folks 
who want to relive fond moment* from the 
notable Andie MacDowetl film. 



^ SOUNDS OF BLACKNESS IBefevei3 49i 

PROCHJCERS Jmny Jam. Terry Lewis 
WRITERS J. Hams HI. T. Lewis. G Wetwtor. A- f*ol*Kl. W 
Morrnon. M Jonct, L. Bonner. R. MlOMbiOOk, M R Pieits. 
N. Nac-e' 

PUBLISHERS Ftyte Tyme Tunes, ASCAP: B<ndgeDort, BMI 
REMIXER. Oawd Monies 

Pefspectnw'AlM 8267 icjo PGO) IcasutlB tingte) 
First sin^e from the glorious "Africa To 
America" album is awash in endless layers of 
uplifting harmonies, the perfect backdrop for 
lead singer Ann Nesby to work her 
incomparable magK. Shuffling funk track 
has a strong spiritual slant, but is not so 
heavy-handed that mainstream potential is 
dimmed. For a nifty twist, go to the David 
Morales remix, a roof-raising house version 
that will leave you positively breathless. 



WRITtR: Beck 

PUBLISHERS Cyanide Brestlvnini Musm/BMG Son^. 
ASCAP 

OGC 4639 (CO pmmo) 

TYioee anticipating "Loser Pt. 2" are actually 
going to get it, but not in the skewed hip-hop 
form they expected — pnjving, perhapei, that 
Beck is no one-trick homie. Same out-there- 
ktoking-in point of \'iew is backed here with 
slurreti acoustic guitars and sleepy rhjthm. 
Weird and worthwhile. 

MWNPENN You Oont Love Me (No, No. No) 

(3:19) 

PRODUCER: not land 

WRITER: nol latad 

PUBUSHCR: nol lisM 

Hi BmI S4es (<»> Ailanlic) (CUMHe tin#e) 

Penn's sultr>- vocal preseiKe on this sailing, 
instantly memorable dancehall jam belies 
the pensive nature of the song's ston,- of lost 
love. An easy-paced groove chugs along with 
a hip-hop-ish \ibc that could prove 
accessible to crossos'er and urban formats. 
Go directiy to the crisp radio remix and let 
it wash o\'er your brain. 

KMC-KAU Bob Ya Head (4 32) 

PRODUCER IG 
WRITER T E*Tion(] 
Puet-ISHER not listed 
KhK 021704 (CO promo) 

The record's title says it all. Male duo gets 
cute and cle\'er on a wickedly catchy jam 
that will invade the body before it hits the 
brain. But once it does, you will not be about 
to forget it. The Kru's rapid, tongue-twistin' 
style is tough enough to make friends on the 
street, though it sure does deserve a shot 
over top 40 and urban radio airwaves. 
Cwitact; 718-802-1863. 

WETWETWET Low b All Anund (3 M) 

PRODUCERS Wet Wei Wet, <imrm DuNin 

WRntfl R Presley 

PUBLISHER; rat listed 

ttndan 1200 (c/o PLGI (csuette sirwl«} 

Soundtrack to the movie "Four Weddings & 



COOUO FantadicVow(4 04) 

PRODUCERS WC. Crazy Tocm 

WRfTIRS A h«y, B DoOU, FJUeunOer Jf., N Beamtn. M. 
Craig, r McCLatn. T SheAiy. S. Shockley. 0. Stokes. M 
AaamMOod 

PUBLISHERS T-ftjyiBoo DKttyrT>oftr»il-Sol*r«ifCle I , ASCAP 
Toreny Boy 617 ICO sinstel 

Disco-era fiink classic is the juice for a 
raucous, hand-clappin' rap thruwdown. 
Coolio darts in and around the nigged 
basstine v^ith apkimb, ahematel>- using his 
voice as a percussi\'e instrument and as a 
source of wordage. Hot party record seems 
assured of a bright sales and radio fUture. 

INDONESIA Do ThaifZ (ra t<m>r« Itstedl 
PRODUCER not listed 
WRITER rot listed 
PUBLISHER rnl listed 

Rigt/EMI/ERC 56140 (cA CmrM (CMMU }M0e) 

Female trio chirps like sassy street dolls 
inside a kicky. West Coast-styled urban'hip- 
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N04IAN Takln|ttUkoAMM(3:30i 

PROOUCER: Stev«n WHor 
WRITERS. Wilson. Bownes 
PUBUSHER: Hit & Run 

S50 UMlc/EplaCni LKOe IndMi 5907 (cA> Sony) 
(cassette sintfe) 

Red-hot club import comes to U.S. 
shores sporting attractive new 
remixes, most of which complement 
the original version's quirky lyrics 
and insinuating hook. A left-field 
anthem, the song's male-voiced title 
chant is enhanced by percolating 
trance/disco percussion, as well as 
jiggly, eCfects-riddled keyboards. 
Wild combo of sounds renders single 
an easy bet for dancefloor action, but 
song would also be tike a fresh, cool 
breeze on top 40, altemathre, and 
crossover radio stations. 

TANYA BLOUNT Tm Gonni Mste You Mine 

(4:00) 

PRODUCER: Steve "SUh" Hurler 

WRITERS: M Wllbaim, J. McAJHttet, C. Swage 

PUBLISHER: notliMed 

REMiXERS Edwerii "Eddie F" Ferrell. Kenneth 
"Kenny LcNt" Tonse. Chnstun 
PefydorllWCc/oPLGXc 



Hip-swaying pop/fiink jam ushers a 
promifling new vocalist into the urban 
radio fold. Chunky beats click 
respectably, while Blount vamps with 
ample range and confidence. She is 
clearly inspired by a solid song that is 
strengthened by a catchy sing-along 
chorus. A mixed bag of sturdy 
remixes aims for street juice, club 
approval, and mature audience 
acceptance — and should succeed 
greatly. An enticing peek into 
Blount's "Natural Thing" debut 



hop arrangement, lliey playflilty mouth 
libidinous words describing the various 
"thangz" they can do to ya all night. 
Cheek>'? For sure. But act has a charm that 
uill remind some of TLC, whidi can't hurt 
in rustling up radio interest. 



COUNTRY 



^ PAMTILUS SplIM Peffume (3 U) 

PRODUCERS Pam Tillis, Steve F<tfieil 
WRITERS P Tiilis. D Chlkxi 

PUBLISHERS Bell's FuturBSortyTr«y'Acutt-Rose.BMi 
Artsli 2676 (c^ BUGl 17-inch smgie) 

'nilis oSers some morning-after sermonizing 
on this debut single from her upcoming 
album. '^Sweetheart's Dance." Some fine 
writing, combined with one of her most full>' 
realized performances, make this a winner. 

DAVIS DANta IMi$$HerMisski{Me{3 33} 

PRODUCERS HaroUStwdd.Divis Daniel 
WRtTERS C, Wiseman, R Svnoset 
PUBLISHERS: AJmaWbSanosoniwi Sor«S, ASCAP 
Mercury 1114 (Co PDty&am) (CO promo) 

Just when we were wondering whate\'er 
happened to him. Daniel returns with this 
pleasantly loping country- lament, a nice fit 
with his mournful. Krizzell-like vocal style. 

BROTHER PHELPS E^ Over Ai«el (3 36) 

PRODUCERS Doug Phe*ps. RiOty Lee PI>el[» 
WRITERS G Gumn. Y Gumn. J H Ptten 
PUBLISHERS not listed 
Asylum 0012 (nJv EieMra) (T-inch sir^tel 

A tattoo parior is the unlikely setting for a 
ballad from the two former Headhunters. 
With its acoustic guitars and sibling-tight 
harmonies, this record is a Iwig way from 
"Dumas Walker." but the boj-s seem right 
at home. 

DAVID BAa Thlnhin' Problem (3 00) 

PRCiDLX:ER BlAke Cruncey 

WRITERS 0 Ball. A. Shtfi«(in, S. Ziff 

PUBLISHERS New CourtfLw Country. BMI; AJmo /Hayw 

StrMitrlMI April, ASCAP 

W«mef Bru. 6721 (CD promo) 

You can almost smell the .stale beer as Ball 
tears into the opening line of this tale of a 
man addicted to a memor>-. A perfect 
combination of retro sensibility and '90s 
production, and a pure honky-tonk delight. 



DANCE 



^ DIANA ROSS Someday We'll Be Tc«elher 

(8:42) 

PRGOUCER. Johnny Bristol 

WRITERS J. Beavers, J. Bnsloi, H. Fuqua 

PUBLISHERS Jotxte. ASCA;>^ Stone ^te. BMI 

REMIXER Frsnliie Knucliles 

Motown 1157 lc« PGDI (12-ioch single) 

First offering from the hotly touted "Diana 
Extended: The Remixes" is a gorgeous 
house rectmstruction of a Supremes 
e\'ergreen. Her well-preserved original 
vocal .sounds just lovely in a festive 
arrangement that is brilliantly crafted by 
club kingpin Frankie Knuckles. He retains 
the integrity of the song while giving it a 
hard tone that will work (juite well alwigside 
current records. Punters will now live for 
those string rushes in a whole new way. 

^ CHAMTAY SAVAGE Oont Let H Go To Your Head 

(7 25) 

PRODUCER Stew "Sdk" Hurley 

WRITERS: S Hurtey. M. Doc. C Savage. J. Pnr>ciple 

PUBLISHERS Last So«VThin) Coast. ASCAP 

REMDttR Slew -St*" Hurley 

RCA £27a7 (c/D BMG) (12-irKh lingle) 

Look for this track to strike a passionate 
chord with jocks in both mainstream and 
underground sectors, due in large part to a 
thick'n'chew)' house groove that is too good 
to miss. Ms. Savage turns in a vocal that 
matches the music with an asserth'e and 
dranuitic edge. Dine un the "SQk In The 
House" ranix, while the funk-rooted 
original couki do the job at urban radio. 

-A* DAVID SYLVIAN i ROBERT FRIPP D«lh«i(Thc 
Road To Granland) i\? 16) 

PRODUCERS Syrian, Bottfill 
WRITERS Sylvian, Fripp, Gunn. Bottr>ll 
PUBLISHERS: OtMurrVCrimeon, PRS^ Pentagon LipservKSS 
Real world, BHI 

REMIXERS. The Future Souids Of London 
Vlifin 14129 (c/o Cerru) 1 12-irKh untH) 

Se\ enteen-plus minutes is an incredible 
length of time to ask of even the most 



dev oted dance music disidple, but this 
complex and enthralling track is v^'orth 
ever>' moment A percussive, hip-hop-\ibed 
beat is the perfect foundation for an armful 
of intriguing keyboard effects and Fripp's 
art-rock guitar noodting, making this useful 
for DJs who dabble in alternative and 
ambient fodder. Repeated spins will ahvays 
bring something new to the mental 
forefront. Genius. 

TKAVISFLUOD Follow Your Newt (9 231 

PRODUCERS: Michael Garvin, Nathan Gaivm 
WRITERS: M Garvm, E. Owem 
PUBLISHER Garvin. ASCAP 
REMIXERS. Davd Aninony, Darryl James 
Actn* 29031 Icjo Select) (12-incn Single) 

Fhidd proves himself a soul singer of 
considerable means on this rich, R&B-laced 
houser. He cuts loose admirably, pumping 
depth into the song's uplifting lyrical 
message. Track gets a little gospel fu^ from 
slow-rising choir vocals in the backgrotind. 
Factor in state-of-the-charts remixes by 
David Anthony and Darryl James, and you 
have the equation for a potential hit Climb 
aboard and er^joy the ride. 



^ JUUO KaLESlAS Crazy (no timmglisledl 

PRODUCER Altwrt HAinmond 

WRITER not listed 

PUBLISHER notlotoJ 

CoMnbia 6022 (Oo Sony] (CO smmo) 

It takes a brave soul to take on this oft- 
covered claask' made famous by Patsy Cline. 
Iglesias approaches the song with a reliably 
warm and runantic hand that should have 
his sizable fan base swocming upon impact. 
Producer Albert Hammond wraps the track 
with gauzy, jazz colors, keeping the track 
relatively simply and focused on a tinkly 
piano line and a full-bodied sax solo by Dave 
Koz. 

^ PATTY LARKIN Who Hotds Your Hwd (3:04) 

PROOUCER: nol Usted 
WRITER: not listed 
PUBLISHER not ItsM 
Hl^ Stnet 9401 (CO promo) 

Clear guitars match Larkin's clear vocal, 
both of which are backed here by hish but 
minimal instrumentation <as well as guest 
vocals from Elektra duo the Story). A nice 
addition to AC playlists. 

XMNHIAH Bufbb River Home (4:33) 
PRODUCER: Mett Wallace 
WRITER. J Mtaft 

PUBLISHER Careers-BMG UusicWiailtfig Motxi Travelers 
Music. BMI 

AUN 6256 CCD pnmi 

A perfectly good, made-in-America-style 
guitar tune from Hiatt, aimed at AC but 
landing somewhere between that format 
and album rock — track may be a bit hard for 
the former and a bit soft for the latter. PDs 
from both formats may want to investigate 
single's viability. 

OYSTEINSEVAG There's A Monk In My Ginlen! 

(3 30) 

PROOUCER notlisleO 
wniTEfl not IfSWd 
PUBLISHER nol luted 
Windhm HUI 9407 (CO sii^) 

Norwegian saxophonist seems poised to 
transfer exposure during the Winter 
Oljmpics telecast into a long-sought-after 
national radio breakthrough. Already' 
building an audieiK-e in cities Vike Detroit, 
Chicago, and San Francisco, this rumbling, 
midtempo instrumental is a nice fit for AC 
formats. 

THEMWKS Life(3:0U 

PROCHJCFR SMn.«n PKvnp 
WRITER G.E Hendnciison 
PUBLISHER: John Gen 
Neat 02 (uueite ungie) 

Oh-80-sweet and appealing acoustic pop 
tune gets its muscle from unbendingly 
optimistic lyrics and an earnest lead 
vocal. Soothing track has lots of nice 111 
touches, like a flitting mandolin solo and 
a slow-building rh>'thm base. Should be 
of equal interest to AC and album 
alternative programmers. Contact: 914- 
344-0305. 



ROCK TRACKS 



if SINEAD O'CONNOR You Made Me The THtf 
Of Your HtJrti4 4S) 

PRODUCERS: Tim Simenon. Ortm Friday 
WRITERS Bono, C FflOey. M S4tZ1 
PUBUSHER: rut listed 
IllMd Mia (c/o PLG) (CD promo) 

Has the tide turned enough for Sinead 
O'Connor to get a fair shake at radio? 
Hard to say, though she certainly has 
delivered a single well worth spinning. In 
her most powerful performance since 
"Nothing Compares To You," she 
overflows with primal emotion. This 
cut from the soundtrack to the film "In 
The Name Of The Father" is 
complemented by icy-cool keyboards and 
a snakey drum pattern that would 
normally flood alternative, dance, and 
adventurous top 40 stations. Let's see if 
programmers can leave the past where it 
belongs. 

-A* THE SMITHEREENS MHti From Novrtwro 

(4:18) 

PRODUCERS: Oan Diion. The Smithereens 
WRITER. P. DiNlzn 

PUBLISHER Famous Mortsters Music, BMI 
RCA 62S20 [CD promo) 

Loud and crunchy number from band's 
forthcoming RCA debut is what you want 
in a pop-rock cut: 4/4 muscle and melody, 
cheek by jowl. A standout in the 
Smithereens' singles repertoire, cut is 
likely to sound great on modem rock and 
album rock radio. Add away. 

OYSTERBAND Cry Cry (no tinwr^ lisieii) 

PRODUCER: Al Scott 
WRITERS Tetter, Jones. Pro&ser 
PUBUSHER: Momemum Mu&C. ASCAP 
RyfcodlK lOM (CD promo) 

Irish undertones provide flair here, with 
percussive strings that provide nice 
support for gentle, potent guitar. In the 
vein of early '80r pop. in that it's sort of 
faceless hut fun and catchy. Good bet for 
modern rock outlets that want guitars 
without the grunge. 

ELEVEN Reach Out (no timing listed) 
PRODUCERS Elewn, Pal McCarthy 
WRITERS Eleven 

PUBLISHERS Friu Spritz^Mr Bfootz/Soriy Music, BMI; 
J S Bond, ASCAP 
HoRnnod 10413 (CD [xomo) 

Modern rock seeking some seriously 
weighty stuff should invest some spins in 
this two-ton cut, with its squiggly 
keyboards and vocals that sound, at 
times, strangely like Bobby Brown. 
Chorus takes a bit of an upturn, but 
carries that weight along. 



^ BLACK MOON I Gotcha Opin i4,26i 

PRDDUCIRS Da Beaiminer/ 

WRITERS K aake, W Dewgarde, E. Dewgante 

PUBLISHER: not listed 

Wreck 20083 (c/o Nervous) (cassette single) 

This is the single that will establish Black 
Moon as a top-shelf hip-hop entity. 
Downtempo vibe gives act plenty of room 
to weave smart rhymes with a style of 
phrasing that is instantly memorable. All 
the while, breezy horns flutter and a 
retro*funk bassUne anchors. Once street 
purists give it deserved props, watch for 
a brisk transition to mainstream radio. 

THE COOL Chlll(4 0S) 

PRODUCER: Jo*in Van P4est 
WRITERS RoOinson. Shorts. Van Nest 
PUBUSHER: Eterna Muvc Entert»inmenl 
REMIXER Johnny V 
BtKk Label 01 (CD wngle) 

A deep and soothing male voice leads the 
listener through a jam drenched with a 
flavorful broth of R&B, funk, and hip- 
hop. Seductive female cooing at the 
chorus is a nice touch, contrasting rap. 
Great-sounding record has a wide variety 
of remixes to suit moods that range from 
laid-back to hardcore. Give it a shot 
Contact: 213-960-7890. 



PICKS (^) : New releases with ttw greatest chart potential. CRITIC'S CHOICE iii) : N«w releases, regardless of potential chart action, which the reviewer highly recomrrwrxts because of their musical merit. N£W AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention, Cassette, vinyl of CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U,S, are eligible for review. Send 
copies to Larry Flick. Billboard. 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard. 49 Music Square W., Nashville, Tenn. 37203. 
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Saban, Xiphias Agree On 'Rangers' CD-ROM 



■ BY MARILYN A. GILLEN 

NEW YORK— Already giants on TV 
and home video, the "Mighty Morphin 
Power Rangers" are preparing to ex- 
tend their reach into computer terri- 
tory via a pact between Saban Enter- 
tainment and multimedia publisher 
Xiphias that has both parties eyeing 
mighty sales. 

Under the terms of the agreement, 
Xiphias will create a dual Macintosh 
and PC-compatible CD-ROM version 
of the top-rated live-action children's 
show, based on footage supplied by 
Saban. The disc Is due out this sum- 
mer; the price hasn't been set yet, but 
is expected to be about $40. 

Also newly extending its reach into 
computer territory is Paramount 
Home Video, which has inked an ex- 
clusive marketing and distribution 
agreement with Los Angeles-based 
Xiphias that will kick off with 'The 
Mighty Morphin Power Rangers" CD- 
ROM. 

Xiphias thus becomes Paramount 
Home Video's first affiliated CD-ROM 
label. 

"Adding to our excitement Ls the op- 
portunity to market the first CD-ROM 
product based on the 'Mighty Morphin 
Power Rangers* TV show," said Eric 
Doctorow. president of domestic home 
video for Paramount Home Video, in 
announcing the multiyear agreement. 
"As the highest-rated kids' TV show in 
years, this product will help to expand 
an eager and potentially huge new 
market for CD-ROM product." 

All new Xiphias CD-ROM products 
to be distributed by Paramount will, 
like "Power Rangers," play inter- 
changeably on Macintosh or Windows 
platforms, eliminating the dual-format 
headache for retailers with limited 
shelf space, says Xiphias founder and 



president Peter Black. 

The Xiphias deal also marks the 
first foray by Saban into interactive li- 
censing, but it w territon.' the broad- 
based entertainment company is com- 
mitted to exploring — and exploiting — 
fully in the future, according to senior 
VP of domestic distribution David 
Goodman. 

"We have an enormous library of 
children's programming, with a num- 
ber of extraordinarily popular charac- 
ters and storylines," Goodman says, 
"and we are currently determining 
how best to exploit that library 
through the various new technologies 
and platforms, such as CD-ROM and 
CD-I. We think it's a business with 



Paramount Home 
Video has signed on 
as Xiphias' exclusive 
distributor 



burgeoning opportunities." 

Of course, adds Goodman, "one al- 
ways likes to st^ from a position of 
strength, and 'Power Rangers' Ls enor- 
mously popular right now. Kids are al- 
most fervent in their interest, and so 
this was a perfect launch vehicle." 

The "Power Rangers" TV show, 
which airs on Fox, has become one of 
the most popular children's sho\\'s on 
TV, and PolyGram Home Video has al- 
ready translated that success to video 
to the tune of some 3 million cassettes 
sold to date, Goodman says. "So this 
was a natural exteasion," he says. 

Xiphias' Black is keenly aware of 
that existing base of popularity, and 
hopes to use it as leverage to gain 







NEW 


RELEASES 







WACKY JACKS 
Aj^tie StarCore 

MacintoshJMPC, $,i9.95 

Developed by Apple's Discovery Stu- 
dio, this "CD Game Show" features 
four word and picture puzzles that quiz 
players on 500 images from around the 
world and a wide variety of trivia about 
many subjects. A TV game show at- 
mosphere is simulated with an ani- 
mated set and guest contestants. 
Wacky, a plump jester in a purple tu- 
nic, is the zany host, and he is quite en- 
dearing, though rather unintelligible 
moat of the time. Game show institu- 
tion Don Pardo narrates the action 
with his giddy voice, booming out "in- 
credibly correct!" or "absolutely bril- 
liant!" when the right answer is chosen. 

One to four players can participate, 
and each picks a colorful character to 
represent him, such as Spot, a yellow 
dog, or Tina, a punkette with spiked 
pink hair. Then a game Is chosen, ei- 
ther "Slap Happy" (matching pkrture 
pairs), "Zingers" (a strategy game for 



trivia buffs), "Blankety Blank" (in 
which players fill in a myster>' phrase 
using picture titles), or "Scrambler" (a 
photo crossword puzzle). Users can 
play at one of three skill levels (rookie, 
trooper, or master), wiiich means that 
'Wacky Jacks" can appeal to a wide va- 
riety of ages, including adults. 

"Wacky Jacks" is one of the best 
children's CD game titles to date, and 
bodes well for the future of interac- 
tive "edutainment." The disc's inter- 
face is extremely easy to use, the 
graphics are \ivid and pleasing to the 
eye, the photos are high-quality and 
consistently interesting, and the 
questions are well-crafted. "Wacky 
Jacks" will lure many children away 
from their hunt-and-kill video games 
and pro\ide hours of entertainment. 
In addition, the questions actually 
convey quite a lot of valuable knowl- 
edge, which parenU* will appreciate. 
And, most important, the multiplayer 
possibilities make this a group game 
for family and friends. 

CHRIS McGOWAN 



some cross-marketing muscle. "We 
are spending a lot of time working on 
those possibilities." he says. 

INTERACTIVE TV ON DISC 

Black also is keen on the approach 
his company is taking to translating 
"Power Rangers" to disc. 

"The real interesting thing we have 
done here is, instead of working on a 
gaming premise, which is kind of a 
natural expectation with something 
like the 'Power Rangers,' we instead 
started from a storyteltitig premise. 
This is not so much gaming as it is in- 
teracti\'e television on a disc," he says. 

For the CD-ROM project, Saban 
supplied Xiphias with actual video 
footage from five of the Power Rang- 
ers TV shows, which was then ren- 
dered into the interactive video for- 
mat. Black sa>'8. "Often kids will get 
a game based on a film or a TV show, 
and the minute they boot up the game, 
they will see that in fact it's some sort 
of animated variant, and Arnold 
Schwarzenegger looks like a bunch of 
pixels," he says. "We're avoiding that 
disappointment by using real mate- 
rial." 

The interactive element of the disc 
allows children to tailor the stories to 
their own particular tastes. Black 
adds. Children can key into, say, the 
shows' dinosaur segments, and watch 
a solid 20 minutes of them. (The disc 
contains more than 100 minutes of 



footage.) 

Additionally, each segment is "lay- 
ered," Black says, with textual "back 
story" that gives Ijackground informa- 
tion about the chai-acters and plotlines 
when a user clicks onto a button on the 
screen. "With Saban, we went in and 
not only got the video material, but we 
got the bible of the show," Black says. 
"So there is all kinds of stuff you 
couldn't get anywhere else to enhance 
the storytelling experience." 

That experience is key to Xiphias' 
\ision. "It's the core of my business 
strategj' to become the best at story- 
telling, which I think is a pretty good 
strategy'," Black says. "After all, the 
essence of the entertainment business 
is storytelling." 

Xiphias has already released four ti- 
tles based on that philosophy, includ- 
ing one geared to adults, "Soft Kill," 
which Black describes as "Tom 
Clancy-esque." It debuted three 
months ag^ and, adds Black, "in a kind 
of man-bites-dog story, we are now 
shopping that story for theatrical pro- 
duction." 

That man-bites-dog story isn't un- 
familiar to Saban. Although "Power 
Rangers" is its first property to move 
from TV to interactive, Saban previ- 
ously has moved in the opposite direc- 
tion, releasing several TV series that 
developed out of games, including 
"The Super Mario Brothers Super 
Show" from Nintendo. 



Coming Soon: Digitized IMovies 

Pacific Bell Schedules Theater Test 



NEW YORK— Can we stiU call them 
films if there's no actual film in- 
volved? 

That's one question raised by Pa- 
cific Bell's revelation March 21 that it 
plans to conduct a technology test of 
transmitting digitized movies, live 
events, and high-defmition video 
through high-speed fiber-optic net- 
works directly to movie theaters. 

Testing is scheduled to begin this 
summer at 10-12 movie theaters and 
other public venues in Los Angeles, in 
coiyunction with Sony Studios, which 
will supply the content for the test. A 
wide rollout to several thousand 
screens is targeted to begin in 1995. 

The regional Bell plans to build this 
superhighway offramp to the local 
cineplex with the assistance of Alcatel 
Network Systems, based in Richard- 
son, Texas. Alcatel will provide the 
video transmission and switching 
equipment for the test, including its 
encoder/decoder technology and its 
new Asynchronous Transfer Mode 
switches that serve as the digital 
\ideo hub for transmission to multiple 
destinations. 

Explains Howard Gunn, VP of mar- 
keting for Alcatel, the process starts 
at the film studio, where the movies 
will be "digitized" into a series of ones 
and zeroes. "In very simplified terms, 
when you digitize a film you are gen- 
erating trillions of bits of data, which 
we then compress so that you can 
route it through a normal telephone 
company line," Gunn says. "So we 



stuff those gigabytes down these itty 
bitty pipes into an ATM switching 
machine, then we route that informa- 
tion through the phone network and 
ultimately on to the various movie 
theaters, where the information is de- 
coded." 

Theaters will be required to buy a 
high-definition film projector to par- 
ticipate in the system. Gunn pegs the 
cost at about $100,000 or less. The re- 
quired decoders would be provided 
through an agreement with Pacific 
Bell, Gunn says. 

Everj'body along the line benefits 
from the new delivery setup, Gunn as- 
serts. Theater owners get a competi- 
tive advantage by offering customers 
"first-generation-quality digital im- 
ages every time," Gunn says. Custom- 
ers get more for their money. And 
studios can save a bundle on distribu- 
tion, he says. 

"Studios spend $3 million-$4 mil- 
lion to distribute a mo\ie," Gunn says. 
"They physically have to make 1,500 
copies of the film, then they stick it 
under a carrier's arm and say, 'go find 
the.se theaters.' We liken it to the '90s 
version of the Pony Express. It's sim- 
ply outdated." 

Gunn says studios could save up to 
50% on distribution costs under the 
direct-broadcast system. 

Pacific Bell says it may eventually 
expand its test to include distribution 
of cable TV, live events, and video-on- 
demand for both businesses and resi- 
dential customers, mabilyn A-GILLEN 



TECH 



Memorex Fomis 
Software Division 

IS rr A COMPUTER GAME, or Is it Me- 
morex? Soon it will be both. The blank 
media and computer supplies veteran, 
which was bought by Hong Kong's 
Hanny Magnetics from Tandy Corp. 
last November, has formed a software 
division that plans to release 24 li- 
censed comfHiter software titles next 
month at a suggeste<i retail price of 
$9.95. 

The titles will encompass entertain- 
ment, education, and lifestyles, among 
other subject areas, and are targeted 
for distribution to mass merchants, 
drug chains, warehouses, discounters, 
software stores, and PC specialty 
chains as "impulse items," according to 
product manager Mark Lutvak. "Our 
research shows there's a strong mar- 
ket demand for budget-priced software 
backed by a strong consumer brand 
name," he says. Titles will be published 
for DOS, Wuitdows, and Mac platforms. 

"This is not to be confused with 
Shareware," adds Dave Metzger, VP of 
marketing. "These are full-fiedged 
computer software titles that hit all 
popular categories." 

The first set of titles will include the 
games "Jet Fighter Spectre" and "EZ 
Cosmos," as well as "Maelstrom" and 
"The Movie Guide." Memorex Soft- 
ware plans to introduce 40 titles by 
June, 100 by year's end. 

IN WHAT IT is hailing as a first, Anime 
18, in association with New Machine 
Publishing, will release the first full- 
length Japanese animated movie on 
CD-ROM, "Urotsukidoji: Legend Of 
The Overfiend." The "Japanimation" 
title is already available on \ideocas- 
sette and laserdisc, and is one of Anime 
I8*s best sellers, the company says. 

The "Japanimation" genre has found 
a cult following among film and video 
viewers for both its outrageous style — 
dubbed the "erotic grotesque" — and its 
sex-and-violence-heavy content. As 
with other Japanimation titles, Anime 
18 cauUons that the CD-ROM, with its 
Quick Time-enhanced graphics, "is ab- 
solutely not for children under 17 years 
of age." 

For those over 17, the disc is availa- 
ble in both Mac and Windows formats. 
The price is $4955. 

GROLIER ELECTRONIC PUBLISHING is 

going west with the latest addition to 
its expanding product line. "Wyatt 
Earp's Old West," produced by Amaz- 
ing Media of Anselmo, Calif., provides 
a cinematic, interactive look at Earp, 
allowing the user to travel back in time 
to the Old West of the late 1880s, where 
visitors can explore any of 25 kxations 
in a dusty western town, as well as en- 
gage in activities including trHia ques- 
tions and arcade shooting. The disc in- 
cludes full-motion video, animation, 
music, photographs, and narrative 
text It's due this fall for Mac and Win- 
dows/MPC platforms at $49.95. 

Grolier also did a little time traveling, 
albeit somewhat more extrente, for an- 
other new title, "Prehistoria," Out now 
at $69.95, the disc encompas.ses the evo- 
lution of more than 500 species of pn- 
historic animabt dating hack 500 miUkm 
years via multimedia elements including 
videos, sound, audiovisual essays, and 
hundreds of full-color illustrations. 
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UO FOR IT: WamiT Home VUlw 
Ls pricing "Ace Ventui-a. Pet Detec- 
tive" at S24.% ii'Iease Jumt 14. 
confinninjr our March 26 item in 
this sjiace. The title, which .should 
register a theatrical ^rross of $<iO 
niiilion-S"5 million, uill not be pail, 
of WanierV Family Enleitaimnent 
line and won't be in the clamshells 
now pitnalent in sell-thnmgh. 

"Jurassic Park" will jri-ace the 
fall market after all. It was an- 
noiinciKl by MCA'TJni\ ei*sal Home 
Video the day after the Oscars for 
Oct. 4 deiiveiy at $24.fW. We had 
anticipated late September-early 
Oclolx'r (liilllwaixl. Maivh 5). L(K)k 
for a host of cross-promotions when 
MCA takes the lid otT its marketing 
plans. Still missing from the foui-lh- 
qmuter sche<lule is the exiict date 
for Disney's "Snow WTiite." Humors 
have it aniving Sept. 28. a week be- 
fore "Jurassic Park." 

M( 'A. meanwhile, hasn't settleil 
on a date for "Schimiler's List," 
which won seven Academy Awa(^is. 
June, the fii-sl choice, wiis sci-ublx^l 
in i-esponse to strong box office. 
Now, no one's sure. Given the sub- 
ject matter, one thing's certain, 
says a home \"ideo executiv e: "Spiel- 
bei*g imd |his comiiany] Amblin will 
Ix' mijre itn'oh ed than ever. There 
will lie a lot of microscoi>es" exam- 
ining the retail progi-am. 

MoVINtJ t)N: Martin Weinslein 

has liepailed as pivsidenl of Tri- 
Boro Enteilaiiunent. a New York- 
im!eiK?ndent. Weinstein. pi*e- 
viously with GoodTimes and "Tur- 
ner, Ls deal-making and consulting. 
He can k- reachetl at 20I-280-7SI7I. 
.Michael Holzman. another Tri- 
iinrii alum, has partnered with 
Hank Honig to tim Palm Ueach 
Video on bt'half of Klvin Fellner 
and Front Kow Video's Dav id Sut- 
ton, who .started the rental Hne. 

That time again: Brooklyn, 
N.Y. -based Flash Distributoi-s is 
holding its seventh annual open 
house April 7 at Robert OeNiro's 
Tribeca Grill. Several hundred 
store owners, buyers, and sales 
reps are ex|x?clefi, plius some talent, 
such as Fleetwood Mac guitarist 
Billy Burnette. Flash may have 
mnrw ex-Notiv Diune foolliall jocks 
to celebi*ate the release of Columbia 
TriStar's "Rudy." No surprise: 
New York City Mayor Rudy Giu- 
liani has been in\'ite<l. 



Fitness Pros Enter Vid Spotlight 

AWisioHj Poly Gram Move Away From Celebs 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— The celebi-ities who 
have dominated the exercise video 
mai'kel soon will be sharing the spot- 
light with the fitness pros who trained 
them, as the result of several recently 
ct>mpleted deals. 

A*\'ision Enteitainment has signed 
a long-term agreement with "Buns Of 
Steel" star Tamilee Webb, ami us putt- 
ing the final touches on contracts with 
other fitness pros, including Cory 
Everson, once distributed by BaiT En- 
tertainment. "There ai-e one or two 
others we're looking at," says A*Vision 
president Stuart Hersch. 

Webb's first release under the A'Vi- 
sion bannei* will be "Building Tighter 
Assets," due in stores April 20, priced 
at $19.95. 

Polj-Gram Video, meanwhile, has ex- 
tended its deal with Reebok Interna- 
tional and will release two new \ideas 
with fitness pros Gin Miller and Kathy 
Stevens. 

The supplier began its relationship 
with Reebok more than two years ago. 
when it released "Step Reebok: The 
Vifleo," which touts Miller as the origi- 
nator of the workout routine. 

Titles under the new arrangement 
include "Step Reebok: The Power 
Workout" and "Slide Reebok: Basic 
Training Workout Video." Both arrive 




Uplifting. Fitness expert Cynthia Targoz 
appeared on a recent Phil Donahue 
show to discuss and demonstrate 
exercises from her "Better Bust" 
exercise tape. Donahue, whose topic 
was "Women Obsessed With Thetr 
Breasts," displayed another aid, the 
Gossard bra. The man behind it rs 
Gossard marketing director Mark 
Pilkington. 



April 19 at $19.95. PolyGram claims 
"Step Reebok" sold more than 150,000 
units at the original $29.95 price. 

Although the exercise market has 
seen its share of successful celebrity 
tapes, suppliers are focusing on estab- 
lishing \ideo series featuring trainere 
rather than the stai-s they train. 

"Our strategj- is to distance our- 
selves from the product that's out 
there." says Hersch. "For us, it's not a 
question of who's in it, but what have 
they done." 

With the addition of Webb. A*Vi- 
sion's stable of exereise thoroughbreds 
includes Kathy Smith, Jane Fonda, and 
newcomer Susan Powter, making the 
com|)an>' a dominant force in the genre. 

"A'VL'^ion has staketl out a claim in 
the higher-priced exercise product 
range," says Michael Shallet, COO of 
VideoScan, which tracks retail sales. 
"They're No. 1 in the $15-$20 price 
range." The Maier Group, which owns 
the "Buns Of Steel" line, is the leader 
among lower-end exercise lines, Shal- 
let says. 

Industry sources, however, have 
indicated that Maier and "Buns Of 
Steel" are on the selling block, with a 
$17 million price lag. Maier executi\es 
would not comment. 

While A'Vision has the fitness veter- 
ans, Polj-Gram is looking to build on 
the Reebok name. 

"Reebok has been able to read the 
strong pul.se of emerging trends." says 
Bill Sondht'im, senior \T of sales and 
marketing at PolyGram. "This deals 
gives us an opportunity to be aligned 
with that, and it allows Reebok to proj- 
ect video as the bridge between iis ap- 
[larel and equipment lines." 

Sondheim .says that while the rela- 
tionship between the two companies 
has de%elot)ed slowly. Reelx)k now in- 
tends to make video an integi-al part of 
its overall strategy'. For example, price 
points have dropped to $20 to make the 
pnxluct attracti\e Ut mass merchants, 
new releases will be more consistent, 
and packaging is "more in tune" with 
retailer needs. 

Another player taking the same ap- 
proach is ABC V^ideo. It has signed a 
long-term deal with Karen Voight who 
has shajXK^I up the likes of Tina Turner 
and Bette Midler and is a consultant 
for Paula Abdul's upcoming "Dance 
Workout Video" from LIVE Home 
Video. The first release Ls the S19.S)8 
"Enei^' Spirit," due in stores Apiil 27. 
In addition. ABC Video will handle her 
fi\ e pre\ious taix's. 

"Karen is a fi-anchise. and speaks to 
ditTerent niches in the market." says 
Mark Giluia. ABC Video sales and 
mai'keting \T. So, appai-ently, does the 



"ESPN Fitne.-is Pros" series, $12.98 
suggested list. Two new titles hit the 
stores last month; three more ani\'e in 
June. 

Trainei-s have caught the attention 
of Wood Knapp Video which is about to 
sign Martin HemT to a three-program 
contract. Henn', whose clients include 
Julia Roberts, will have his first tape 
out this year, priced between $14.98 
and $19.98. 

Videogenic trainers are unlikely to 
supplant contracts with their celebrity 
clients. 

"What we're seeing is two markets 
evoKing from the geru^," says Harold 
Weitzberg, Wood Knapp sales and 
miu*keting VP. "We used to need a ce- 
lebrity because people didn't know 
what to do with an exercise tape. Now 
the market has developed, and we can 
have both." 

Giluia adds that the infomercial ex- 
plosion has created tremendous expo- 
sure for fitness professionals, making 
them stai*s in their own ligjit "Three 
years ago, a video buyer saw^ infomer- 
cials as a com|)etitor. Nmv they k>ok at 
them as an ad\-antage. Susan Powter is 
iCanthmed on [Hige GO) 



Meridian Firms 
Retail Plans For 
Fitness Vid Line 

■ BY MOIRA MCCORMICK 

CHICAGO — If exercise videos 
were automobik's. Meridian Films' 
'The Finn Workout With Weight" 
series would be "the luxur>' model," 
according to Meridian VP Mark 
Henriksen. That isn't just hype: 
Piiced at $49.95 each, and encom- 
IKissing houiiong workouts plus 50- 
minute information segments — and 
with production budgets of about 
$500,000 per title — the comparison 
is <iuite apt 

Until recently, the Finn's six-ti- 
tle series of full-body aerobic work- 
outs with weights had been primar- 
ily a mail-order item. Accoixling to 
Henriksen, who writes and directs 
each title, only about one-third of 
the Firm's sales stemmed from 
video stores. Now that percentage 
is one-half, he saj-s — and it shoukl 
go higher with the upcoming re- 
lease of the Firm's new series, 
(Coitihiiied oti imqe 00} 




HERE COMES 
THE CAT! 

Wood Knapp hu the purrrfect video for cat lovcnl 
Everyone loves cata...fram Batman to Bill Clinton! 
Stock up now on Here Comes The Cat and order plenty 
of our other three new Idds programs — all from the 
award-winnin|( Children's Circle® collection. 

Be a Cool Cat! 

C«t a CDftomlzeil Cat Pood Bowl 
when you order a 4-Pack* 

Keep it on your desk as a fun container for paperclips 
ruhhcrnands or take it home to your favorite kitty' 
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Pre-order: April 6, 1994 Street: April 20, 1994 

"Iniludr* 'm tjth nl IStw IiIVt 
intefi VadirltfMt. tmOt'i VaO. 
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THE FOX AND THE HOUND 


Walt Disney Home Video 2I4I 


Animated 
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24.99 
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2 


4 


THE SECRET GARDEN 


Warner Bros. Inc. 

Warner Home Video 19000 


Kate Mabedy 
Andrew Knott 


1993 


G 


2496 


3 


3 


25 


ALADDIN 


Walt Disney Home Video 1662 


Animated 


1992 


G 


2499 


4 


NEW^ 


THE FUGITIVE 


Warner Bros. Inc. 

Warner Home Video 2 1000 


Hamson Ford 
Tommy Lee Jones 


1993 


pi;- 13 


2496 


S 


4 


19 


PUYBOY CELEBRITY CENTERFOLD: 
DIAN PARKINSON 


Playtwy Home Video 
Uni Oist. Corp. PBV0739 




1993 




1995 


t 


7 


6 


PENTHOUSE: 25TH ANNIVERSARY 
SWIMSUIT VIDEO 


Penthouse Video 

A'Vision Entertainment 50549 




1994 


Nil 


19.95 


7 


11 


3 


PLAYBOY: COLLEGE GIRLS 


Playboy Home Video 
Uni Dist. Core. PBV0750 


Various Artists 


1994 


m 


19,95 


8 


8 


3 


PUYBOY VIDEO CENTERFOLD 40TH 
ANNIVERSARY 


Playboy Home Video 
Uni Dist. Corp. PBV0748 


Anna Mane Goddard 


1994 


m 


19.95 


9 


5 


6 


UNFORGIVEN 


Warner Bros. Inc. 

Warner Home Video 12531 


Clint Eastwood 
Genie Hackman 


1997 


» 


1991 


10 


e 


17 


FREE WILLY 


Warner Bros. Inc. 

Warner Horrw Video 18000 




1993 


PG 


24.96 


11 


9 


16 


THE BODYGUARD 


Warner Bros. Inc. 

Warner Home Video 12591 


Kevin Costnef 
Whitney Houston 


1997 


1! 


199! 


12 


10 


7 


BRAM STOKER'S DRACUU 


Columbia Tnstar Home Video 51413-5 


Gary Oldman 

Afithory Hophms 


1992 


e 


I99S 


13 


13 


73 


BEAUTY AND THE BEAST 


Walt Disney Home Video 1325 


Animatfid 


rni 


G 


2499 


14 


12 


18 


PUYBOY 1994 VIDEO PUYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp. PBV0744 


Various Artists 


1993 


m 


1995 


15 


U 


40 


GHOST 


Paramount Pictures 
Paramount Home Video 32004 


Patrick Swayze 
Demi Moore 


199D 


PC-13 


1495 


16 


IB 


9 


MIGHTY MORPHIN: VOL 1-DAY OF 
THE DUMPSTER 


Saban Entertainment 
PolyGram Video 440088U93 


Various Artists 


1993 


Nil 


9.95 


17 


15 


3 


THE MAGIC VOYAGE 


Hemdale Home Video 7215 


Ajiimated 


1993 


G 


1995 


18 


16 


197 


PINOCCHIO^ 


Walt Disney Home Video 239 




1940 


G 


24.99 


19 


26 


3 


SCENT OF A WOMAN# 


Universal City Studios 
MCWUniversal Home Video 81283 


Al Pacino 
Chris O'Dortnell 


1992 


R 


19.91 


20 


NEW^ 


YANNI: LIVE AT THE ACROPOLIS 


pnvate Music 

BMG Home Video 82 163 




1994 


NK 


1999 


21 


17 


31 


HOMEWARD BOUND: THE 
INCREDIBLE JOURNEY 


Walt Disney Home Video 1801 


Michael J. Fox 
Don Ameclie 


1993 


G 


2299 


22 


24 


10 


MIGHTY MORPHIN: VOL. 5 HAPPY 
BIRTHDAY. ZACK : 


Saban Entertainment 
PolyGram Video 4400881 1 1 3 


Various Artists 


1993 


MR 


9.9S 


23 


19 


6 


THE AODAMS FAMILY 


Paramount Pictures 
Paramount Home Video 32689 


Anjelrca Huston 
Raul Julia 


1991 


PG-13 


14.95 


24 


25 


20 


CHARLOTTE'S WEB 


Hanna.Bartjera Prod. Inc. 
Paramount Home Video 8099 


Animated 


1973 


C 


1495 


25 


30 


9 


MIGHTY MORPHIN: VOL. Z FOOD 
FIGHT : 


Saban Entertainment 
PolyGram Video 4400881213 




1993 


NR 


9.95 


26 


36 


3 


PUYBOY: NIGHT DREAMS 


Playboy Home Video 
Uni Dist. Corp PBV0749 


Various Artists 


1991 


NR 


1995 


27 


40 


4 


SPEED RACER: THE MOVIE 


Family Home Entertainment 27505 


Animated 


1993 


NR 


19.98 


28 


22 


8 


LET'S PRETEND WITH BARNEY 


The Lyons Group 2000 


Various Arttsis 


1991 


NR 


1495 


29 


29 


6 


MIGHTY MORPHIN: VOL 4-NO 
CLOWNING AROUND : 


Saban Entertainment 
PolyGram Video 4400881 133 


Various Aitists 


1993 


m 


9.95 


30 


32 


21 


PENTHOUSE: THE GIRLS OF 
PENTHOUSE-VOL. 2 


Penthouse Video 

A'Vision Entertainment 50426-3 




1993 


m 


19.95 


31 


21 


9 


THE REN & STIMPY SHOW; ON DUTY 


Nickelodeon 

Sony Wonder LV49215 


Animated 


1994 


m 


149! 


32 


NEW^ 




A RIVER RUNS THROUGH IT 


Columbia TnStar Home Video 51573 


Craig Sheffer 
Brad Pitt 


1992 


PG 


1995 


33 


20 


6 


A FEW GOOD MEN 


Columbia TriStar Home Video 27893 


Tom Cruise 
Jack Nictiolson 


1992 


R 


1995 


34 


23 


10 


BAD GOLF MADE EASIER 


ABC Video 45003 


Leslie Nteisen 


1993 


Ml 


19.96 


35 


RE'EKTRV 


MIGHTY MORPHIN: VOL. 3'HIGH 
FIVE 


Saban Entertainment 
PolyGram Video 4400881233 


Various Artists 


1993 


NR 


995 


36 


31 


16 


MICHAEL JACKSON: DANGEROUS- 
THE SHORT FILMS 


Epic Music Video 19V49164 


Micliael Jackson 


1993 


NR 


199! 


37 




2 


BODY PARTS 


NightVtsion 

A'Vision Entertainment 50564-3 


Various Artists 


1994 


NR 


1998 


38 


28 


3 


MALCOLM X 


Warner Bras Inc. 

Warner Home Video 12596 


Denzel Washington 


1992 


PG-13 


2498 


39 


35 


9 


SUPER MODELS GO WILD 


Peach Home Video 

Uni Dist. Corr.. PCH7002 


Various Artists 


1994 


NR 


995 


40 


39 


2 


ANNA AND THE KING OF SIAM 


FoxVideo 1805 


Rex Hamson 
Irene Dunn« 


I94S 


NR 


1998 



# RIAA gold cert, (or sales of 50.000 units or $1 million in sales at suggested retail. ARIAA E i.^iinum cen lof sales at 100,000 units or $2 millton in ules at 
suggested retail. #ITA gold certification for a minimum ol 125.000 units or a dollar volume of S j million at retail fcx ir>eatfii:ally released programs, of of at least 25.000 
units and SI million at sugsested retail for nonthealrkcal titles. > ITA platinum cemfication (or a m '^imum sale of 250,000 units or a dollar voluine of $18 million 
at retail tor theatrically released programs, and o( at least, 50,000 units and $2 milli<^ al v.i £u:'-"^'er.t retail for nonlt>eatni:at titles, t 1994. Billtxurcl'BPI Communications. 
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"Steam" Up Your 
Video Sales 




Home Video 



Billboanl 
1993 VIDEO YEARBOOK 
Compiled by Joel Whitburn 

Detailed Research On BILLBOARD S 
TOP VIDEO RENTALS & TOP VIDEO 
SALES Charts 

LISTS COMPREHENSIVE DATA ON 
EVERY VIDEO TO OEBl/T ON THE 
93 CHARTS: 

• Chort debut date • Peak position • 
Weeks charted • Weeks at Sj or ff2 • 
Subject cotegory (Action, Adventure, 
etc.) • Film content or plot description 

• Principal liars/ performers* Director 

• Producer • Theatrical release year« 
MPAA rating • Running time • Video 
manufacturer ond catalog number 

PLUS: • *1 Hits Sectkjn • Top Z5 
Sales/Rentals Video Rankings • Alpha- 
betical Star/Performer Section • 
Weekly Top 5 Movies At Theatres • '93 
Time Capsule & Entertainment Obrtuarles 



ORDER NOW & SAVE $5 



' 01993 VIDEO YEARBOOK 

I lwillb«S2S) Adv. tale SI 9.95 

I {Anticipo'rdPubliccilionDoie-May. 1994 

I Orders must be posfmaiiced no lofer than 

I April30, 1994toq'jalitytorAdvonceSale 

I Pt.c'iq.l 

I Shipping A Hondling $ 

' All Orders - (4 par bfwk 

I iU-&. dollafi ofily i 

j Total Poymatit $_ 

I VISA.'M£wlerCard occepled. 

I (Include numbei/eKpiralmi do>e/i>gnoiure.) 




Count ry _ 

Record Keieorch Inc. 

Ann: 0«pt. VDI, 

f O. Box 200 

Menomonae FolU. Wl 

53052-0300 

Phone 414 2SI-S40e 

Fdi 414-251-9453 



Does New Vidmark Release 
Stand A fighting' Cliance? 



No 



SllGLF 
TALK 

by En««n FItzpatrIck 



10 HOLDS BARRED: The conti-o- 
versy over violent entertainment 
hasn't pre\'ented Vidmark Enteilain- 
menl from iieleasing what one duttrib- 
utor describes as "a cross between 
UTestling and 'Faces Of Death.' " 

Due in Ju!y, the ndeo is dubbed 
"The Ultimate Fighting Champion- 
ship II." subtitled "There Are No 
Rules." 

"Fighting" pitted 1(5 of the best 
martial arts experts against each 
other in a series of eight bouts. Con- 
testants in a caged ring kicked, 
strangled, and pounded each other 
until only one 
was standing. 

"It was ver>' 
violent," says 
Don Gold, VP 
of sell-through 
product at Vid- 
mark. "There 
was a lot of 
blood, broken 

bones, and some of the fighters were 
taken away in an ambulance. But peo- 
ple into martial arts will love this." 

The e\enl ainxl as a iiay-per-view 
progi'am in Denver. Colo., the only 
state without a boxing commission to 
regulate the sport. A contestant won 
when an opponent f)assed out or his 
comer threw in the towel. 

Despite the violence, the group (tf 
dLstributoi-s flown in by Vidmark foi' 
the event say they couldn't keep theii* 
eye-s off what was happening. 

"On one hand it was sick and I way 
horrified because it was so biutal," 
sa>*s Rich Goftman, mai'keting VP at 
Stai" Video. "It wus ^e^" unique and 
nothing like I've ever seen befoi-e." 

Goffman .nays at the end of each 
fight "those who weren't unconscious 
hugged each other." 

(lold compares the bone-crushing 
progi*itm more to a World Wrestling 
Federation event, except "this wasn't 



phony, it was ival bouts," 

So will it sell on video? Yes, say 
those who attended. "There's defi- 
nitely a market for this," says Tom 
Kielly, a sales manager at Video 
Products Distiibutoi-s. "If they do a 
good job at letting people know ex- 
actly what this is, they'll sell a lot," 
Goffinan agi-ees. 

Gold says Vidmai'k will most likely 
price the pnxluct at .$(iO. Vidmark has 
picked up all rights, including theatri- 
cal, TV, and interactive. 

Missed opportunity: Laser- 
disc retailers 
ai'e missing out 
on the opportu- 
nity to cash in 
on the contro- 
versy surround- 
ing an exposed 

Jessica Rabbit. 

The rea.son: 
Discs of "Who 
Frametl Roger Rabbit'" ai-e harder to 
find than celibate bunnies. 

Renewwl interest in the 3-year-old 
Touchstone title has sprung up be- 
cause the bodacious Jessica uncovers 
on occasion. In one instance, full fvon- 
tal nudity can be detected by placing 
the CAV vei'sion fi-aine by fi-ame. In 
another, CA\' i-eveals a bai*e breast 
The CLV edition also shows the 
uncensoi ed frames, although the im- 
age is blunvd. 

"We've received about 60 calls 
alxiut the title, but it's been on back 
oi-der for about three months and we 
don't have any in stock." says Dave 
Lucas, owner of Dave's Video. The 
Laser Place in Studio City. Calif. 

The Jessica scene was unveiled in 
the March 14 e*lition of the trade pa- 
per Vaiiety, spai'king a wave of na- 
tional pi"ess coverage. Image Enter- 
tainment, wiiich distributes the title, 
(OtiiiiiiiK'd (ill jHuje t'lO) 





^ReporterTopIO 


WEEKLY 


MOVIE 


G R 


o 


S S E S 


THIS 

WEEK PICTURE/ rSrt/OH); 


WEEKEND 
GROSS ($) 


MO. OF 
SCRNS 
PtR SCRN 

Ave ($1 


WK5 
IN 
REl 


TOTAL 
GROSS 
TO DATE 
(»1 


1 Naked Gun 33 1/3 
(Paramount) 


13.216.531 


2.361 
5,598 




13,216,531 


2 Guarding Tess 
(TnStar) 


5.016,430 


1.613 
3,110 


1 


14.327,847 


3 Monkey Trouble 

(New Line Cinema) 


4.523.597 


1.412 
3,204 




4.523.597 


4 Schindler's List 
(Universal) 


4.354.770 


1,246 
3,495 


13 


59.849,473 


5 Lightning Jack 
(Savoy) 


3.201.664 


1,733 
1.B46 


1 


10.130,669 


6 Ace Ventura 
(Warner Bros.) 


2.687.518 


1,747 
1,538 


6 


62,031,183 


7 The Ref 

(Buena Vista) 


2.319.532 


797 

2.910 


1 


6.390,224 


8 Mrs. Doubtfire 
(20th Century Fox) 


1.749.677 


1,244 
1,406 


16 


206,159,563 


9 Greedy 
(Universal) 


1 ,605.990 


1.598 

1.005 


2 


11.170.980 


1 0 8 Seconds 

(New Line Cinema) 


1.545,711 


838 
1.845 


3 


11.944,088 



From the Producers of the Multi-Platinum Videos 
'Beyond The Mind's Eye" and "The Mind's Eye" 



Computer 
Animation 
Festival 

volume 2.0 



Immerse yourself In a stunning Journey of 
adventure, fantasy and humor in Computer 
Animation Festival Volume 2,0. 

Explore the dazzling nevu heights of the 
world's best computer animation with twenty- 
two more award-winning computer animation 
shorts Including cutting-edge music videos 
by Peter Gabriel and Todd Rundgren. 



Reviewers rave abgift 
MIramar't Computer 



"if you want to 8M 
the future of 
animatkm. this is K.. 
The Washington Post 





MM. 



^aiimatioi, # 




f 

L 



Features Peter Gabriel's never- 
before-released computer 
animated music video "Liquid 
Selves" plus his Grammy AwanJ- 
winning "Steam 't Also features 
Todd Rundgren's "Theology"! 



Other Selling Points: 

• Appeals to computer animation fans of all ages. 

• Animation is a proven seller. 

• Simultaneous Laser Disc release. 

• A must for Peter Gabriel and Todd Rundgren collectors. 

Street Date: May 24, 1994 '^W' 

Order Date: April 29. 1994 

VHS: S19.98 
Selection #: 80071-3 

Laser Disc: $29.98 
Selection #; 80071-6 



VIDEO 



MIRAMAR 
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, THE $15 MILLION SWASHi 
SCI-FI ACTION ADVENTi 

STARRING 




Billboarda 



FOR WEEK ENDING APRIL 2, 1994 



CHRISTOPHER 
LAMBERT 



UUMBE^ MADSEN 



And 



SEAN 
CONNERY 




Sean Connery and Christopher Lambert reunite as 
two swashbuckling immortals in this spectacular 
sequel to the popular HIGHLANDER saga. Hunted by 
alien assassins who use the Earth itself as bait, the 
Highlander and his mentor enter one final fiery battle 
to save the planet! 




Pre Order Date: 
Street Date: 



March 23rd 
April 13th 





90 Minutes, Stereo, Color, Rated R 




SP #7222 


$14.95 S.R.P. 


ISBN #1 


56920-037-8 


EP#5222 


S9.95 S.R.P. 


ISBN #1 


56920-038-6 


Laserdisc 








«8183 


S39.95 S.R.P. 


ISBN #1 


56920-041-6 



1- -ri^i IT~\ \ T T* DISTRIBUTED BY HEMDAIE HOME VIDEO. INC . 

H tjVlLJf\Lh Beverly Blvil, Los Angeles, CA 90048 

..,C wr Afir^T-,^ .v ^ *" & Oesign i- 1994 Hemdale Homo Video, Inc. 

HOME VIDEO, INC. ah RigWs Rosoivod 



Top Video Rentals. 






a: 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPOftTS. 






s 

T 




X 

o 

g 

S 


TITLE 


Copyright Owr>er. 
Manufacturer, Catalog Number 


Principal 
Performers 


II 


Ratnl 










* * * No. 1 ★ ★ ★ 








1 


1 


5 


IN THE LINE OF FIRE 


Columbia TnStar Home Video 52315 


09 mt Eastwood 

Jofin Maikovicii 


1993 




2 


3 


2 


DEMOLITION MAN 


Watf^er Bros Inc 

Warner Home VtOeo 12985 


Sylvester Stallone 

WfSlfy SnifX.'^, 


1993 


R 


3 


4 


2 


STRIKING DISTANCE 


Columbia TnStar Home Video 53683 


Bruce Willis 

Sarah Jessica Parker 


1993 


II 


4 


2 


4 


THE MAN WITHOUT A FACE 


ViTarner Bros, Inc. 

Warner Home Video 12987 


Mel Gibson 


1993 


PC-13 


5 


NEW^ 


THE FUGITIVE 


Warnfif Bros. Inc. 

Warner Home Video 21000 


Harnson Ford 
Tommy Lee Jones 


1993 


PG-13 


6 


5 


4 


THE PROGRAM 


TOuChStOrtB PiClUffiS 

Touchstone Home Video 2312 


James Caan 
Halle Berry 


1993 


R 


7 


NEW^ 


THE GOOD SON 


FoxVtdeo 8553 


Macau lay Culkin 
Elijah Wood 


1993 


R 


8 


g 




SON-IN-LAW 


Hollywood Pictures 
Hollywood Home VkJeo 1 996 


Pauly Shore 


1«3 


P6.13 


9 


g 


j3 


SLEEPLESS IN SEATTLE 


Columbia TnSlsr Home Video 52413 


Meg Ryan 


1993 


PC 


10 


12 


3 


FOR LOVE OR MONEY 


Univefsdl City Studios 
MCA/'Universal Home VideoSlSIl 


Michael J. Fok 
Gabriefle Anwar 


1993 


« 


11 


11 


7 


KALIFORNIA 


PolyGram Video 4400889333 


Brad Pitt 
Juliette Lewis 


1993 


Nil 


12 


7 


7 


HARD TARGET 


Universal City Sludios 
MCA/Un.wrMl Home Video 81570 


Jean-Claude van Damme 


1993 


R 


13 


9 


12 


THE FIRM 


Paramount Pictures 
Paramount Home Video 32623 


Tom Cnjise 


1993 


R 


14 


16 


2 


MUCH AOO ABOUT NOTHING 


Columbia TnStar Home Video 71753 


Kenneth Branagh 
Emma Tfiompson 


1993 


rG-13 


IS 


19 


2 


THE FOX AND THE HOUND 


Wall Disney Home Video 2141 


Animated 


I9S1 


IS 


IS 


10 


7 


LAST ACTION HERO 


CotumtM TriStar Home Video 27933 


A- Schwarzenegger 
Austin O'Brien 


1993 


PC-U 


17 


15 


3 


STRICTLY BALLROOM 


Miramax Films 

Touchstone Home Video 1 70 1 


Paul Mercurio 
Tara Mortce 


1993 


PC 


18 


22 


3 


NEEDFUL THINGS 


New Line Home Video 

Coiumtjia TnStar Home Video 53223 


Ed Hams 
Max Von Sydow 


1993 


R 


19 


17 


10 


TRUE ROMANCE 


Morgan Creek Productions Inc. 
Warner Home Video 13158 


Christian Slater 
Patricia Arquette 


1993 


NR 


20 


13 


7 


ROOKIE OF THE YEAR 


F(ttVideo8521 


Thomas Ian Nicholas 
Garv Bu&ey 


1993 


K 


21 


21 


3 


BOXING HELENA 


Orion Pictures 

Orion Home Video 2670 


Julian Sands 
Stienlyn Fenn 


1993 


f 


22 


18 


12 


DAVE 


Warner Bros. Inc. 

Warrwr Home VwJeo 12%2 


Kevin Kline 
Sigourrtey Weaver 


1993 


PGIJ 


23 


14 


5 


THE REAL MCCOY 


Universal City Studms 
MCA/Universal Home Video 81604 


Kim Basinger 
Val Kiimer 


1993 


Pfi-U 


24 


20 


4 


THE SECRET GARDEN 


Warner Bros. Inc. 

Warner Home Video 19O00 


Kate Maberly 
AfWrew Knott 


1993 


G 


25 


24 


9 


ROBIN HOOD: MEN IN TIGHTS 


FoxVideo 8522 


Gary Elwes 
Richard Lewis 


1993 


PG.I3 


26 


26 


3 


FORTRESS 


Uve Home Video 69970 


Christopher Lambert 


1993 


R 


27 


23 


15 


RISING SUN 


FoxVideo 8520 


Sean Connery 
Wesley Snipes 


1993 


R 


28 




JUDGMENT NIGHT 


Largo Entertainment 
MCA/Universal Home Video 51563 


Emilto Estevez 
CutM Gooding, Jr. 


1993 


R 


29 


NEW^ 


SO 1 MARRIED AN AXE MURDERER 


Columbia TnStar Home Video 52423 


Mike Myers 
Nancy Travis 


1993 


PG-13 


30 


NEW^ 


MANHATTAN MURDER MYSTERY 


Columbia TnStar Home Video 71393 


Woody Allen 
Diane Kealon 


1993 


K 


31 


27 1 7 


CONEHEADS 


Paramount Pictures 
Paramount Home Vtdeo 32874 


Dan Aykroyd 
Jane Curtin 


1993 


K 


32 


29 


10 


HOCUS POCUS 


Walt Disney Home Video 2144 


Bene Midler 
Sarah Jessica Parker 


1993 


PG 


33 


32 


6 


INDOCHINE 


Columbia TnStar Home Video 27233 


Linh Dan Pham 
Vincent Perez 


1992 


PC. 13 


34 


33 


3 


THE MAGIC VOYAGE 


Hemdale Hon>e Video 72 1 5 


Animated 


1993 


G 


35 


25 


7 


POETIC JUSTICE 


Columbia TnStar Home Video 52393 


Janel Jackson 
Tupac Shakur 


1993 


R 


36 


34 


8 


FUTURE SHOCK 


Park Place Entertainment Inc. 
Hemdale Home Video 7 169 


Vivian Schilling 
Btll Paxton 


1993 


PG.13 


37 


38 


17 


CLIFFHANGER 


Columbia TnStar Home Video 52233 


Sylvester StaMorw 
John Lithgow 


1993 


R 


38 


31 


13 


GUILTY AS SIN 


Toucfistone Pictures 
Touchstone Home Video 2009 


Rebecca OeMomay 
Don Johnson 


1993 


R 


39 


30 


9 


MENACE II SOCIETY 


New Line Home Video 

Columbia TnStar Home Video 72650 


Tyrin Turner 
Larenz Tate 


1993 


R 


40 


28 


9 


HEART AND SOULS 


Universal City Studios 
MCAi'Universal Home Video 81628 


Robert Downey. Jr. 
Charles Grodin 


1993 


re-13 



♦ITA gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail for theatrically released programs, or of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles, ■ ITA platinum certification for a minimum sale of 250.000 u 
or a dollar volume of $18 million at retail for theatrically released progfams, and of at least. 50,000 units and $2 million at suggested retail 
for nontheatrical titles. £■ 1994. Billtxiard'SPI Communications, 
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Republic, Monarch Pull Out Promo Stops 

'Ghostwriter' Has Sweeps, *Emest* Offers Education 
P 



A biweekly guide to (ess€r'k7tomi 
rental-priced video titles. 

"Return Of The Living; Dead 3" 
(1993). K, Vidmark Entertainment 
Home Video, prebooks April 12. 

The supercollider may have been de- 
funded, but government scientist John 
Reynolds (Kent McCord) has plenty of 
cash to research his admirably nutty 
plan to create an invindble army of the 
living dead. Reynolds' son Curt (J. Tre- 
vor Edmund) and his girlfriend Julie 
(Mindy Clarke) try to run off together, 
but she's killed on the highw'ay. Then 
Curt simply pulls into the top secret re- 
animation station and revives Julie, 
w+io's picked up some odd cravings. (A 
girl who loves a good puncture wound, 
the slashed-and -skewered Julie is an 
undead dream date.) Sochi the pair hits 
the road like Embalmie and Cl>'de, pur- 
sued by the police, the army, and \ao- 
lent street creeps. And once again, 
somebody lets those hideous, lurching 
zombies out of their oil-drum prisons 
with predictable, brain-eating results. 
The first "Return" was a funny quasi- 
panxly, but humor Is a lower priority 
this time. Still, its gory enthusiasm will 
apjKal to zombiephiles ever>-where. 

"Geoi^" ( 1987), unrated. Fox Lorber 
Home Vkleo. prebooks April 11. 

This crimes-from-the-past thriller 
stars Judy Davis as tax investigator 
Nina Bailey, the recipiwit of a mysteri- 
ous invitation to a photo exhibit by 
Georgia White, who had drowned her- 
self many years before. After seeing 
Georgia's Diane Arbus-meets-Weegee 
pictures, Nina discovers that the pho- 
tographer was really her biological 
mother. Nina is soon forced to find out 
what really happened on the night 
Georgia died. Its too-slowly unfoWing 
plot is less than compelling, but the film 
does create a haunted ambience. Its 
biggest draw is Davis' versatile, engag- 
ing portrayal, which is underscored by 
the fact that she also plays her mother 
Georgia in the film's frequent flash- 
backs. Davis is so convincing that most 
viewers will probably be unaware of her 
dual roles until the closing credits. 

•The Last OutUw" (1993), R, HBO 
Home Video, prebooks April U. 

Mickey Rourke is an angxy, defeated 
Confederate soldier w^o turns outlaw 
and heads West, leading ro\^-dy Rebels 
Dermot Mub-oney. John C. McGinley, 
Steve Buscemi, and Keith David. (View- 
ers may wonder tt-hy one of these true- 
blue Confederates Ls black. Maj-be he 
was one of those unsung, pro-slavery 
African-Americans.) Rourke is a 20th- 
century psychopath bom into an age 
tt^en slaughtering innocent people was 
thought uncivilized. { In his scarf, floppy 
hat, and silly mustache. Rourke looks 
like Sagebrush Salvador Dali, surrealist 
gunman.) Unable to bear his increas- 
ingly loony excesses and poor fashion 
sense anymore, the gang shoots Rourke 
and leaves him for dead. But hardy 
anti-hero Rourke pulls through and 
stalks his mutinous gang, bloodily exe- 
cuting them one by one. Watching un- 
desirables run dawn less-undesirables 
ma.v not be suspenseful. but the violent 
western is an ever-successful American 
icon. That remains true whether or not 



they deport Rourke to France. 

'The Club" (ISIM), R, Imperial En- 
tertainment, prebooks April 15. 

Not about Officer Jack Klarik and 
the handy car-security de\ice he her- 
alded, this film Ls a story of teeas who 
attend their senior prom in an old castle 
and find themselves pursued by an 
Unnamed Evil they can't escape. Tor- 
menting them further is Kim Coates as 
a guidance counsel or- turned -blood- 
thirsty ghoul — a character familiar to 
any high school kid. Adding to the mor- 
bid mischief Ls teen-from-beyond-the- 
grave Joel Wyner, who attempts a 
Beetlejuice/Denis Leary persona to lit- 
tle effect. As the characters stumble 
through a plotless series of disjointed 
shocks involving sinister dof^legangers 
and horrific hallucinations, one can 
practically hear the ghostly words, 
"Hey, I'm an Unnamed Evil, not a 
script consultant" Its incoherence and 
talkines.'^ are mitigated by its nightmar- 
ish visual style — ^which may help ap- 
pease fiight fans. 

"Skin Art" (1993), not yet rated. Fox- 
Video, prebooks April 15. 

Will (Kirk BalU) is a top-notch tattoo 
artist, but since he's a down-and-out 
boozer, maybe he's just got lousy repre- 
sentation. Will inks elaiwrate decora- 
tions on the young prostitutes working 
at Madame Cho's local whoopie empo- 
rium, but lives dangerously when he 
falls for new arrival Lily (Nora Ariffin). 
War veteran Will also is tormented by 
memories of hLs torture by Sophia (Hil 
Cato), a laughably pretentious Vietna- 
mese inquisitor. Unflattering to Asians 
in general, this film's depiction of Asian 
women as concubines or dragon ladies 
warrants a commando raid from the 
Joy Luck Club. With a screen credit for 
"original tattoo designs," it also prom- 
ises a lot more skin than it ever deliv- 
ers. Artful came-rawork often Ls spoiled 
by an operatic score that makes one rue 
the day some movie director heard an 
aria and thought it sounded classy. 
Erotic thriller fans mi^t try it, but oth- 
ere will have to be needled. 

"Witchcraft 6" ( 1994). R and unrated, 
Academy Entertainment, prebooks 
April 21. 

Young women are turning up naked 
and dead, and detectives Lutz and Gar- 
ner (Kurt Alan and John E. Holiday) 
have to find the killer before their im- 
patk^it superior officer yanks them off 
the case. The cops enlist satanism ex- 
pert Will Spanner (Jerry Spicer), but 
he's being swayed by the psychic over- 
tures of demonic disciple Savanti 
(Bryan Nutter) and the sexual over- 
tures of the lascivious Cat (Shannon 
Lead). Whipping up an apocalypse rec- 
ipe for the big boss in the basement of- 
fice, Sa\'anti must sacrifice a virgin be- 
fore an impending eclipse. (Like 
Christian fundamentalists, satanists 
also are dismayed by the scarcity of vir- 
gins these days.) In addition to hit-or- 
miss humor, there's an absurd amount 
of toplessness on display, but practi- 
cally no gore effects whatsoever. Hor- 
ror fans will be horrified indeed at a 
movie that would rather make love than 
raise hell. Still, sex'n'hex is an ever-^ 
pealing ccmibinatwn. 



ROMO MADNESS: A pair of kid- 
oriented home videos involving Re- 
public Pictures and Monarch Home 
Video are the subjects of two of the 
most elaborate promotions ever de- 
signed for the genre. 

The "Ghost^^Titer" Sweepstakes, 
sponsored by Republic. Nike, and 
Bantam Doubleday Dell Books, can 
be entered from now until June 30 by 
children from 6 to 16 years old. Con- 
testants write what they like best 
about the television series "Ghost- 
writer," and mail these responses to 
a post-office box. Writing samples 
will be randomly drawn to determine 
winners, which will be announced in 
July. The grand-prize winner will 
spend two days and one night in New- 
York with a member of the "Ghost- 
wTiter" cast, have lunch with Spike 
Lee, and receive a Nike outfit and 
camcorder, which can be used during 
the trip. Other prizes to be awarded 
include "Ghostwriter" videos and 
books. 

Republic, the sweepstakes* main 
sponsor, is publicizing the contest 
with special trailers on its two new 
"Ghostwriter" video titles, "Into The 
Comics" and "Who Burned The 
Brinker Stores?." as well as shelf 
talkers, countertop displays with 
"Ghostwriter" tear pads (free with 
12-piece prepack purchase), national 
radio advertLsing. promotions on the 
Children's Satellite Network's Radio 
AAHS, consumer print ads and pro- 
mos, and a national cable and net- 
work TV ad campaign. 

Children's Television Workshop, 
producer of the "Ghostwriter" series, 
along with Nike and Bantam Books, 
will provide additional broadcast and 
print support. 

Monarch's "Ernest Rides Again" 
and "Brain Drain Challenge" — with 
the movie billing itself as "the first 
movie to integrate education with a 
big screen comedy" — begins April 27, 
the video's street date. "Ernest Rides 
Again" is the fifth motion picture fea- 
turing actor Jim Varney's back- 
woods character Ernest P. Worrell. 
According to a Monarch spokesper- 
son, more than 100 middle schools 
around the country are participating. 
Retailers get in on the action by pur- 
chasing the "Ernest" four-pack at 
$379.80, which includes a counter dis- 
play with 100 "Brain Drain Chal- 
lenge" question books. To answer the 
questions, students use clues, dates, 
measurements, and facts written into 
the movie's script, and also are en- 
couraged to consult dictionaries, en- 
cyclopedias, etc. Question topics 
range from the American Revolution 
to the longitude of n small town in 
Vb-ginia. Grand prize is two multime- 
dia computers, one for the winning 
student and one for the child's school. 

Also included in the "Ernest" four- 
pack are window stickers and Ernest 
masks, fill-in-the-blanks press re- 
leases, and a promotion tip sheet The 
"Ernest Rides Again" cassette also 
includes featurelte "Mr. Bill Goes To 
Washington." 

Pure GOLD: Golden Book Video 
adds two new titles to its first-rate 
John Matthews Collection of April 
21. "Uncle Elephant" and "Mouse 



^ Play 



by Moira McCormick 

Soup," each $12.95, are based on chil- 
dren's author Arnold Lobel's stories, 
as are Matthews releases "Frog And 
Toad Are Friends" and "Frog And 
Toad Together." 
Matthews, a sterling stop-motion 



animator, has crafted some of the 
most imaginative, rewarding chil- 
dren's videos around. Retailers as 
well as parents are constantly on the 
lookout for quality, and here it is. Also 
available from Golden are animated 
titles "Madeline And The Easter 
Bonnet" and "Madeline And The Dog 
Show." 

Remembrance: Disney Chan- 
nel has acquired long-term exclusive 
broadcast rights to many of Light- 
year Entertainment's animated, liter- 
ature-based "Stories To Remember" 
(Continued on next page) 
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COMPILED FROM * NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 

Copyright Owner. Manufacturer, Catalog Numtier 


> tt 


K 








★ ★ No. 1 * * 






1 


NEW^ 


THE rox AND JHt HOUND 

Walt DisTKy Home Video 2141 


1981 


24 99 


2 


1 


25 


AUDDIN 

Walt Disney Home Video 1662 


1992 


24.99 


3 


7 


3 


THE MAGIC VOVAGE 

Hemdale Honw Video 7215 


199! 


19.95 


4 


3 


73 


BEAUTY AND THE BEAST 

Walt Disney Home Video 1325 


1991 


24 99 


5 


5 


9 


MIGHTY MORPHIN: VOL I DAY OF THE DUMPSTER v 

Saban EntertainmenVPolyGram Video 44O08fil 193 


1993 


995 


6 


2 


230 


PINOCCHI0« 

Wall Disney Home Video 239 


I94I1 


2499 


7 


4 


7 


LETS PRETEND WITH BARNEY 

Ttie Lyons Group 2000 


1994 


14.95 


8 


e 


9 


MIGHTY MORPHIN: VOL. Z FOOD FIGHTO 

Sat>an EnteftainmertPolyGram Video 44O08B1213 


1993 


995 


9 


6 


9 


THE REN t STIMPY SHOW: ON DUTY 

N.ckelodeor^Sony Wonder LV49215 


1991 


14 9! 


10 


15 


9 


MIGHTY MORPHIN: VOL. A NO CLOWNING AROUNDO 

Saban Entertammenl/PolyGram Video 4400881 133 


1993 


995 


11 


10 


268 


CHARLOTTE'S WEB 

Hanna-Barbera Prod. Inc/Paramounl Home Video 8099 


1973 


1495 


12 


19 


9 


MIGHTY MORPHIN; VOL. 3 HIGH FIVEo 

Saban Enteilainment'PolyGran Video 4400881233 


1993 


995 


13 


14 


9 


MIGHTY MORPHIN: VOL. 5 HAPPY BIRTHDAY ZACK 

Saban Entertammenl/PolyGram Video 4400881 1 13 


1993 


9 9S 


14 


16 


7 


RAFFI ON BROADWAY 

Trojbadour Records Ltd /MCA Music Video 10709 


1993 


19.91 


IS 


12 


27 


REN t STIMPY: THE CLASSICS^ 

Nickelodeon.Sony Wonder LV49200 


199J 


I49S 


16 


13 


101 


101 DALMATIANS 

Walt Disney Horne Video 1263 


I9SI 


24.99 


17 


9 


19 


TOM AND JERRY: THE MOVIE 

Family Home Entertainment 27416 


1993 


24.9e 


18 


11 


95 


FANTASIA 

Walt Disney Home Video 1132 


1940 


2499 


19 


21 


3 


WINNIE THE POOH: COWBOY POOH 

Walt Disney Home Video 2198 


1994 


1299 


20 


18 


25 


ONCE UPON A FOREST 

EoxVideo 8501 


1993 


2498 


21 


23 


3 


SPEEDRACER: THE MOVIE 

Family Home Entertainment 27505 


1993 


19.98 


22 


22 


412 


DUMBO* 

Walt Disney Home Video 24 


1941 


24 99 


23 


NEW^ 


THERE GOES A BULLDOZERl 

Kidvisior\'A*Vision Entertainment 50701 


1994 


12 95 


24 


17 


355 


ALICE IN WONDERLAND* 

Walt Disney Home Video 36 


19SI 


2499 


29 


NEW^ 


WINNIE THE POOH: POOH PARTY 

Walt Disney Home Video 2200 


1994 


1299 



#ITA gold certification for a mintmum of 125,000 units or a dollar volume of S9 miMton at retail for 
theatricaify released programs, or of at least 25,0CK) units and SI million at suggested retail for 
nonttieatrical Wles. > ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50.000 units and S2 million 
at suggested retail for nontheatrical tittcs. 1994, Billtx>arcVBPI Communications. 
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MERIDIAN FIRMS UP RETAIL PLANS FOR FITNESS VID LINE 



(Continued from page m) 

"Firm Parts." These workouts are 
shorter (28-30 minutes) and will be pri- 
ced at $11.95 when they hit retail in the 
third or fourth quarter. {The seven 
"Firm Parts" titles first appeared in 
Septemtier at $24.95 in the Firm's cat- 
alog.) 

"Firm Parts" entries are compila- 
tions culled from the Finn's total body 
workouts, each focusing on a particular 
body part Each features four or five of 
the Firm's original video instructors, 
including Janet Jones, Sandahl Berg- 
man, and Susan Harris. The se\^en ti- 
tles are "Five-Day Abs." "Tough Aero- 
bic Mix," "Not So Tough Aerobic Mix," 
"Floor Legs," "Standing Legs," "Up- 
per Body," and "FK'e-Day Stretch." 

Henriksen says Meridian Fitais in 
^olumbia, S.C., and its workout series 
grew out of the Firm's fitness studios, 
the fu^t of which opened in 1979. "The 
Firm Workout With Weights Vol. I" 
debuted in 1986, with Vol. II appear- 
ing in 1988; a volume a year has been 



released thereafter. In that time, the 
Firm's mailing list has grown to 
250,000 names. 

The Firm has developed a strong 
word-of-mouth reputation for its effec- 
tiveness. Henriksen notes that his 
longtime muscle-building credo is fi- 
nally being endorsed by fitness ex- 
perts in general — and also for its 
movie-like visual quality. "We u.se two 
cameras and multiple takes," he says, 
"and the music and movements are 
completely synchronized." 

Henriksen says the "Firm Parts" 
series came about in part as a re- 
sponse to industry people who would 
tell him, "If your titles were shorter or 
cheaper, Kmart would .sell them." Al- 
though Meridian has never sought 
mass-merchant exposure, Henriksen 
admits that his high-priced series does 
present "a tough marketing chal- 
lenge." 

But as he puts it, "We deal in re.sults 
first, rather than sales — our primary 



motivation is pleasing our customers, 
99% of whom say the Firm is the most 
effective exercise series they've used. 
Video stores deal in sales. Of course, 
when you can combine the two, it's 
ideal. With 'Firm Parts,' we figured 
out a way to do it." 

With the debut of "Firm Parts" in 
Meridian's catalog, "We've broadened 



CHILD'S PLAY 

(Continued from preceding page) 

titles created and produced by Light- 
year Entertainment. Under the 
agreement, Disney Channel wHl air 
the four preschool titles ("Baby's 
Bedtime" and "Baby's Momingtime," 
both sung by Judy Collins; "Baby's 
Storylime," told by Arlo Guthrie; 
and "Baby's Nursery Rhymes," sung 
by Phylicia Rashad) as part of the 
channel's daily "Lunch Box" pro- 
gram. Disney Channel will also air 
"Noah's Ark," "Merlin And The 



our market and increased our mailing 
list," says Henriksen. He expects the 
series to leap forward considerably 
with its retail release via Ingram, 
Baker & Taylor and East Texas Dis- 
tributors. 

He notes that the Firm's progres- 
sive-resistance system — in which hea- 
vier free weights are added as the user 



Dragons," and "Pegasus " narrated, 
respectively, by James Earl Jones, 
Kevin Kline, and Mia Farrow, and 
"The Snow Queen" and "The Wild 
Swans," both Hans Christian Ander- 
sen tales narrated by Sigourney 
Weaver. All "Stories To Remember" 
titles, both audio and video, will con- 
tinue to be available at retail through 
Lightyear's distributor, BMG Kidz. 

Viva BRAZIU Sony Wonder has 



becomes stronger— can challenge an 

Olympic athlete, as well as be within 
range of a senior citizen's capabilities. 
'There are people in their seventies 
who do our tapes," he says. "Every- 
thing on the tapes has been tried and 
refmed on a large segment of the pub- 
lic in our studio classes, of which we 
run 100 a week in each studio." 



acquired domestic home video rights 
to popular children's television series 
"Xuxa," a variety show aimed at 
ages 2 to 11, starring the Brazilian- 
born recording star of the same 
name. First two titles were released 
March 22, "Xuxa: Funtastic Birthday 
Party" and "Xuxa Celebration! With 
Cheech Marin." both $12.98. "Birth- 
day" is also available as part of a gift, 
box, with party favor, hat, and activ- 
ity sheet, for $19.98. 



FITNESS PROS TAKE VID SPOTLIGHT 

(Continued from page US) 



a good example." John Scott, VP of 
video sales at WEA, which distributes 
A*Vision and ABC Video product, says 
Powter's "Lean, Strong & Healthy" 
has sold 500,000 units since its release 
five months ago. 

However, Hersch believes celebri- 
ties have actually hurt the exercise 
market. 'They confuse consumers [in 
terms of] what's good quality and 
what's healthy." 



Specifically, Hersch points to "Cindy 
Crawford's Shape Your Body," which 
came under fire from fitness profes- 
sionals who questioned the supermo- 
del's technique. Nonetheless, Craw- 
ford's follow-up tape, "The Next 
Challenge," and rapper Marky Mark's 
"Marky Mark Workout: Form, Fit- 
ness, Focus" are in the top five on the 
Top Special Interest Video Sales/ 
H^th & Fitness chart. 



SHELF TALK 

(Continued from tmge 57) 

says it was out of stock two days after 
the article appeared. 

"We had a supply which would nor- 
mally last us several months," saj-s sen- 
ior sales VP Rick Linton. "Other com- 
panies carry the title, but on the 
distribution level it's pret^ much sold 
out." 

E.xecuti\'es at Disne>' would not com- 
ment on Jessica, but there Ls specula- 
tkin that the company may >'ank the ti- 
tle from distribution, at least for a 
limited time. 'TTiey could pull and jast 
fix it" says one laserdisc .supplier. 

Ironically, most (kailers have known 
about the .scene for years and treated it 



TO OUR READERS 

Video Previews will not appear 
this week. It will return ne.\t week. 



like an industry insWe joke. "TTiis was 
revealed a year or two ago," says Lucas. 
"Besides, there's really nothing to see." 

Regardless, consumers eager to 
view the scene will have to w-ait. "We 
haven't heard anything from Disney," 
says U.S. Laser, a New Jersey-based 
distributor. "We've had two full days of 
calls from retailers who want copies, 
and we're not saying anjthing about 
when copies might be available." 

Free RUGRATS: Two new video re- 
leases from Nickelodeon's "Rugrat" 
series include a coupon to receive a 
free plush toy from Dakin Toys. 

The titles are "Angelica The Divine" 
and "Chuckle The Brave," arriving 
April 12 at $12.98. 

Consumers must purchase one of the 
titles plus any two previously released 
Nickelodeon tapes. The free "Rugrat" 
plush offer is good through Dec. .'Jl. 



BASSIN DISTRIBUTORS IS YOUR 
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RECREATIONAL SPORTS. 




HEALTH AND FITNESS. 


1 


1 


43 


* ♦ NO. 1 ★ ♦ 

NBA JAM SESSION 

FoiVideo (CBS/Fm) 5559 


i<n 




1 


2 


s 


* ★ NO. 1 ★ * 

JANE FONDA'S YOGA EXERCISE WORKOUT 

A'Vision Entertainment 55021-3 


19.91 


2 


2 


15 


BAD GOLF MADE EASIER 

ABC Vidso 45003 


19.» 




2 


I 


21 


CINDY CRAWFORO/THE NEXT CHALLENGE 

GoodTimes Home Video 05.7 100 


19:99 


3 


5 


55 


MICHAEL JORDAN: AIR TIME 

FoxVideo (CBS/Fo«) 5770 


19.91 




3 


5 


13 


BUNS OF STEEL STEP 2000 

The Meier Group TMG 1142 


14.95 


4 


10 


3 


DALLAS COWBOYS: SUPER BOWL XXVIII 
CHAMPIONS PolyGrair Video 4400S7691 3 


1SJ5 




4 


4 


3S 


TONY UTTLE: TOTAL BODY SHAPE UP 0 

F>arade Video 94 


1791 


S 


4 


11 


100 GREATEST NFL TOUCHDOWNS 

PolyGnNTi Vldw 4400676793 


14.9S 




S 


3 


23 


SUSAN POWTER: LEAN, STROfIG t 
HEALTHY 0 A'Vition Entertainment 50466-3 


19.95 


6 


7 


19 


THE JOE MONTANA STORY 

PolyGram Vktw 4400S8 1953 


19.95 




6 


14 


25 


JANE FONDA'S FAVORITE FAT BURNERS 0 

A'Vision Entertainment 55008-3 


19.98 


7 


NEW^ 


WWF: ROYAL RUMBLE '94 

Coliseum Video 200 


S9J5 




7 


13 


21 


TONY LITTLE: ABDOMINAL MUSCLE 
TONING 0 Parade Video 92 


1U( 


t 


< 


7 


MAGIC MEMORIES ON ICE II 

ABC Video 44002 


24.91 




8 


t 


31 


THIGHS OF STEEL WITH TAMIlfE WEBB 

TheMaierGnXipTMG158 


US 


9 


3 


13 


CNN SPORTS: PLAY OF THE DAY FAVORITES 

Tumef Home Entertainment 3111 


ax 




9 


U 


15 


ABS OF STEEL 2000 
The Maiw Group TMG227 


11.95 


10 


S 


13 


PATRICK EWING: STANDING TALL 

FoxVideoiCBS Fc«15933 


19.91 




10 


20 


5 


TONY UTTLE: TIGHTEN, FIRM « SMH^ 

Branlwood Home Video BC 1 06 


9JI 


11 


9 


19 


THE NFL'S IS GREATEST COMEBACKS 

PolyGram Video 4400876873 


1495 




11 


IS 


101 


ABS OF STEEL WITH TAMILEE WEBB 

The Maier Group TMG 1 32 


999 


12 


11 


47 


THE SECRET NBA 

FoxVideo (CBS/Fox) 5789 


14.91 




12 


12 


99 


ABS OF STEEL 2 WITH TAMILEE WEBB 

The Maier Group TMG 133 


V» 


13 


14 


9 


MICHAEL BOLTON'S WINNING SOFTBALL 

Columbia Music Video 19V49187 


19.« 




U 


6 


25 


KATHY SMITH'S GREAT BUNS AND THMMS 0 

A'Vision Entertainment 50446-3 


19.9S 


14 


17 


41 


LT 

PMyGrain Video 4400863893 


19.95 




14 


10 


29 


BOXOUT WITH SUGAR RAY LEONARD 

PolyGram Video 4400877493 


19J5 


15 


19 


155 


MICHAEL JORDAN'S PLAYGROUND 

FoiVidM (CBS/Fox) 2858 


19.91 




IS 


9 


23 


TONY LITTLE: HIPS, BUTTOCKS » TMOHS 0 
Parvle Video 93 


12.9e 


16 


IS 


Z2t 


MICHAEL JORDAN: COME FLY WITH ME * 

FoxVidM (CBS/Fox) 21 73 


19.91 




16 


M 


105 


BUNS OF STEEL 3 WITH TAMILEE WEBB 

The Maier Group TMG 1 3 1 


9J9 


17 


12 


7 


NBA RISING STARS 

FoiVldw (CBS/Ru) 4084 


14.9< 




17 


7 


21 


MARKY MARK WORKOUT: FORM. FITNESS, 
FOCUS GoodTlnies Home Video 06-793 1 9 


IMS 


18 


Rt-EKmY 


A WOMAirS MCW OF PRO FOOTBALL 

PolyGram Video 4400876893 


19.95 




18 


17 


55 


CHERFITNESS: BODY CONFNIENCE 

FoxVideo (CBS/Fox) 2577 


19.91 


19 


16 


35 


SHAQ ATTACK: IN YOUR FACE 
Parade Video 530 


lUS 




19 


19 


13 


NIKE: TOTAL BODY CONDITIONING 

A'Vision Entertainment 50532-3 


19.95 


20 


13 


31 


NBA SHOWMEN: THE SPECTACULAR GUARDS 

Fo»Video(CBS fo<)2383 


ts» 




20 


IS 


il 


STEP REEBOK: THE VIDEO 

PolyGr , . Video 0847853 


29.95 



^ ITA goU certrftcatktn lor ute erf 125,000 units or a dollar volume of $9 million at retail for thaMrically rvtaasad programs, 25.000 units and $1 miMon at 
suggntad rataU for nonttMatrlcal tttl*s, 0 ITA platinum csrtlftcBtlon for sak of 250,000 units or a dollar votuma of $18 mNHon at ratall for " ' " 
prapams. or M),000 unrts or $2 milion at st^gastwl ratail for nonthaatrlcal tlltts. ® 1994 BiHboartl/BPI Communicatiortt. 
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JUNO AWARDS CELEBRATE CANADA'S CULTURAL ROOTS 

(Contimted from page iH) 



A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send infornwiion 
to Calendar. Billboard, 1515 Broad- 
way, New York, N.Y.iOOSS. 

MARCH 

March 22. Third hinuil OtP Immitratian 
Seminar, seminar on obtaining visas for enter- 
tainers and aDiletes. presented by llie New Yorli 
chapter of ttie Amencan Immigration Lawyers 
Assn.. New Yorli Marriott East Side, New Yorli. 
Michael Patnck, 212-891-7505. 

Marcti 26. Sonfwriters' Idea Worlisbop. 
presented by tf)e Connecticut Songwriters Assn. 
. University of New Haven, New Haven, Conn. 
203-659-8992. 

March 31-April 2, Third Anniul Independent 
Music Fe$t presented liy the NYU Program 
Board, Loeb Student Center, New Yorii University, 
New Yortc. lennifer Levy, 212-998-4999. 

APRIL 

Apnl 4, BerMee Collefe of Musk Benefit 
Auctiott, with proceeds to benefit the Beililee 
City Music scholarship program, Charles Hotel, 
Cambndge, Mass. 617-266-1400. 

April 5-7, Virtual Reality Enterlainment Fo- 
nim '94. presented by Sig-Advanced Applica- 
tions, Grand Hyatt Hotel. New YorK, 212-717- 
1318 

April 6, Intenutioiial Manajarj Fonim 

Meetini. ASCAP Building. New Votk. Barry Berg- 
man. 718-332-8500. 

Apnl 6, Seminar On Tlie Music Video Indus- 
try in The Year 2000, presented by the New Vorli 
chapter of NARAS, with featured spealier VH-1 
president John Sykes. Lubin House, New Yorli. 



FOR THE RECORD 

Andrew Goldatone is EMI Rec- 
ords Group's new head of college/al- 
ternative promotiotr. Michael Gold- 
stone, who was erroneously 
mentioned in a March 26 report on 
changes at EMI, remains VP of 
A&R at Epic Records. 

The name of Vince Farad of Stay 
Tuned Communications was spelled 
incorrectly in an item in last wear's 
Bulletin. 

The March 19 story on the Acad- 
emy Of Country Music award nom- 
inations mistakenly fused two sepa- 
rate honors by defining the Pioneer 
Award with the criteria used for the 
Career Achievement Award. The 
former is given to an outstanding 
pioneer m country music, while the 
latter is conferred on an artist who 
has had fame in prior years and 
then made a "substantial come- 
back" in the preceding calendar 
year. 

The Elastica single "Line Up" 
has iwld 25,000 copies to date in the 
U.K.. according to Deceptive Rec- 
ords. An incorrect sales figure was 
given in the March 19 issue of Bill- 
board. 

Contrary to information printed 
the story on album altemath'e radio 
in the March 26 Spotlight on Inde- 
pendent Labels, Andy Partridge is 
a current member of XTC. 



Scott Klein, 212-826-0320. 

April 8-9. Sinters Symposium '94, produced 
by Angelo Roman Jr.. Sheraton Universal Hotel, 
Universal City, Calif. 213-969-1799 

April 10-1 1. VSDA Video Games Conference, 
Hyatt Regency O'Hare. Chicago. 609-231-7800. 

April 12, Fourth Annual Wertheim Schroder 
Media Conference — "The Business Of Enter- 
tainment: The Big Picture," Pierre Hotel, New 
Yorli. 212-492-6532. 

April 12-14. REPLItech Intenutional, pres- 
ented by Knowledge Industries. Sheraton Mun- 
Chen Hotel I Towers. Munich 914-328-9157. 

April 16-17, "A To The K: New Directioiis In 
Popular Music," conference hosted by New York 
University's Amencan Studies Program, featuring 
Me'Shell NdegeOcelk), Phranc, Michael Dyson, 
and others, loeb Student Center at NYU, New 
York. 212-998-8648. 

April 21-24, Impact Super Summit Confer- 
ence, Sally's Paili Place Hotel and Tower, Atlan- 
tic City. N. J. 215-646-8001. 

Apnl 28. Gospel Music Assn. Dove Awards 
Show, Grand Ole Opry House, Nashville. 615- 
242-0303. 

MAY 

May 1-4. National Assn. o( Video Distribu- 
tors Convention, La Costa Resort arxl Spa, 
Carlsbad, Calif. 202-872-8545. 

May 2, T, J. Martell Concert honoring MTV 
Nehivorks chairman Tom Preston, featuring per- 
formance by Eric Clapton, Avery Fisher Hall. Lin- 
coln Center, New Yoit. 212-245-1818. 

May 3, Acadeny of Country Music Awards, 
Universal Amphitheatre, Los Angeles. 213-482- 
2351. 

May 11-15. KAIRD Convention, Chicago, III 
606-633-0946. 



OCHOLARSHIP GROUP: The Com- 
mercial Music Educational Founda- 
tion, providing scholarships, intern- 
ships, and music industry jobs for 
promising youngsters, has been estab- 
lished. It has been co-founded by music 
industry executives Eddie Ray, who is 
chairman, and Mike Curb, along with 
Annstrong Williams, a columnist and 
talk-show host in Washington, D.C. 
CMEF funding is from commercial 
music organizations, foundations, 
grants, individuals, and fundraising 
events. Application requests and dona- 
tions may be sent to Michael D. 
Lewis, 2029 P St. NW, Suite 301, 
Washington, D.C. 20036. For more 
info, call Lewis at 202-775-6448. 

A NIGHT FOR CHARITY: Rod 
Stewart has added a second concert 
April 15 to the Arrowhead Pond of 
Anaheim performance to benefit both 
the American Red Cross Los Angeles 
Earthquake Relief Fund and the 
American Red Cross Orange County 
Disaster Services Fund. The e\'ent cli- 
maxes his nine-month workl tour called 
"A Night To Remember." For more 
info, call Paul Freundlich at 212-779- 
3500 or Anne Bendheim at 213^)68- 
9625. 

MaNCINI'S 70TH: "A Tribute To 
Henry Mancini — A 70th Birthday 
Party," being heM at UCLA April 19, 
wiU benefit the UCLA Center for the 
Performing Arts and the Los Angeles 
County High School for the Arts, 



For many industry figures attend- 
ing, the Juno show was almost over- 
shadowed by Canadian Music Week, 
which ran March 14-20. The boister- 
ious conference/trade show/festival, 
one of the largest musical events in the 
Canadian music history, brought 1300 
delegates from as far as Australia and 
the U.K. to a weeklong series of semi- 
nars and trade showcases. Delegates 
had the opportunity to view more than 
.300 bands (most unsigned) from nearly 
every part of Canada in 25 kical clubs. 

FOCUS WEEK ON MUSIC 

"It was a focus week on music for the 
entire city," says Doug Chappell, pres- 
ident of Virgin Music Canada. "Clubs 
did very good business all week long, 
and bands got a chance to play in Tor- 
onto to a pretty good size bunch of peo- 
ple." Chappell launched Yates' album, 
"Breaking Point," during the event. 

"I really enjoyed hosting 23 indie 
bands," says Paul Alofs, president of 
HMV Canada. "There were some 
bands, like nc 17 and Tristan Pstonic, 
which were just excellent" 

Alternative acts Skwbum, Loader, 
Malhavoc, Econoline Crush, and Mo 
Field; acclaimed local hip-hop phenon- 
enon Merlin; and highly touted tradi- 
tional Cape Breton fiddler Ashley Mac- 
Isaac gave impressive performances 
during CMW. 

"There was very httle dreg," says 
Tim Trombley, VP, talent acquisitions 
and artist development, EMI Music 
Canada about the talent on hand. 
"There were a couple of standouts. 
Including Merlin — who's going to be 



including a Henry Mancini Endow- 
ment Fund and Henry Mancini Elec- 
tronic MusK Library. Guest stars set 
to pay tribute to the composer/conduc- 
tor include Luciano Pavarotti, Julie 
Andrews, Quincy Jones, Dudley 
Moore, John Williams, and Andy 
Williams. For more info, call Linda 
Dozor«tz or Ria Rosenberg at 213- 
66&4499. 

Bolton YALE benefit: Mi- 
chael Bolton and the 40-plus members 
of the Orchestra Of New England will 
appear at Yale University's WooLsey 
Hall April 22 to benefit the Michael 
Bolton Foundation, which exists to as- 
sist children and women "at risk." Bol- 
ton's performance Ls under the aegis of 
Yale's Hendon Fellowship Fund, which 
.supplements the educational program 
of Yale's residential Colleges by 
arranging opportunities for students to 
meet representati\'es of government, 
the arts, profes-sioas. and business. For 
more info, contact Fran DeFeo at Co- 
lumbia Records media department at 
212-833-5784. 

Act of PRESERVATION: A por- 
tion of the proceeds from David 
Arkenstone's new Narada album, 
"Another Star In The Sky," will benefit 
the San Francisco-based Rainforest 
Action Alliance; a track on the disc, 
"Under The Canopy," reflects Arken- 
stone's own interests in preserving 
tropical rainforests. For more info, call 
Sue Schrader at 414-961-8350. 



huge — and there's no question there's 
going to be a line up to sign Ashley 
Maclsaac." He adds, "It's absolutely 
mind-boggling how much great talent 
there Ls in Canada" 

That view was underscored at the 
CMW's award dinner March 18, at 
which Billboard presented interna- 
tional achievement awards to WEA 
artist McKennitt and to Terry 
McBride, president of Nettwerk Pro- 
ductiorus of Vancouver. 

Timothy White, Billboard's editor in 
chief, told CMW delegates, 'X^anada 
has one of the most exciting talent 
pools in the world right now, and 
everybody has their own theories of 
why this is so. I think it's because Can- 
adian artists stopped looking outward, 
tailoring themselves to anyone in any 
way, and instead turned inwarri — wak- 
ing up to the fact that their culture, 
their stories, and their sounds are as 
special as any others. When you decide 
that your art deserves to succeed solely 
on its own terms, that kind of organic 
passion transcends simple pride. It's 
honest, it's unselfish, and it's an adven- 
ture for all who are drawn to its mys- 
tique." 

Following is a complete list of win- 
ners: 

Album: "Harvest Moon," Neil Young (Reprise/ 
WEA) 

Sinile: "Fare Thee Well Love," the Rankin Family 
(EMI) 

Best-sellin( album (foreign or domstic): "The 
Bodyguard," Whitney Houston (Arista/BMG) 
Bast-selling Francophone album: "L'album Du 
Peuple, Tome 2," Francois Penisse (Trafic/MCA) 
Canadian enteitainar of the year: The Rankin 
Family 

Group: The Rankin Family 

Female: Celine Dion (Epic/Sony) 

Male: Roch Voisine (Star/SelecD 

Country female vocalist Cassandra Vasih (Epic/ 

Sony) 

Country male vocalist Charlie Major (Ansta/ 
BMG) 

Country group or duo: The Rankin Family 
Best new group: The Waltons (WEA/Wamerl 
Best new soki artist: Jann Arden (A&WPolygram) 
Instnimeirtal artist Gfra Hairroy (RCA Victor Red 
Seal/BMG) 

Soflfurritar: Leonard Cohen 

Producer: Steve McKinnon, Marc Man (Greg 

Penny, co-producer) — "Waiting For A Miracle," 
Marc Jordan, from the album "Reckless Valen- 
tine " (Sin-Orome/Wamer) 
Record engineer: Kevin Doyle, "OM Cape Cod," 
"Cry Me A River," Anne Murray, from the album 
"Croonin' " (EMI) 

Best dance recording "Thankful (Raw Club 

Mix)," Red Light (Hi-Bias/BMG) 

Best hard rock alMii: "Dig," I Mother Earth 

(EMI) 



Best contemporary jazz album: "Don't Smoke 
In Bed," the Holly Cole Trio (Alert/EMI) 
Best maiitstream jazz album: "Fables And 
Dreams," the Dave Young/Ptiil Dwyer Quartet Ous- 
tin Time/Fusion III) 

Best RlB/soul reconling: "The Time Is Right," 
Rupert Gayle (Boombasbc/ASM/PolyGram) 
Best rap reconling: "One Track Mind," TBTBT 
(Isba/Sony) 

Best reggae reconling' "Informer." Snow 
(EastWeslMamer) 

Best aboriginal recording: "Wapistan," Law- 
rence Martin (Wawatay/Wamer) 
Best roots/traditranal album: 'My Skies, " lames 
Keelaghan (Green Lmnet'Festival) 
Best blues/gospel album: "South At Eight, Nortti 
At Nine,"" Colin Linden (Sony) 
Best global reconling: "El Camino Real, " An- 
cient Cultures (Invincible) 
Best cfaiMren's albun: " Tchaikovsky Discovers 
America,"" Susan Hammond/Classical Kids (The 
Children's Group/A4M/PotyGram) 
Best classical album/solo or chamber ensem- 
ble: "Beethoven; The Piano Sonatas. Op 10, No. 
1-3, " Louis Lortie (Chandos) 
Best classical album/large ensemble: "Handel: 
Concerti Grossi Op. 3. No. 1-6. " Tafelmusik (Sony 
Classical) 

Best classical album/vocal or choral petlonn- 
anco; " Debussy Songs,"" Claudette Leblanc, so- 
prano. Valerie Tryon. piano (Unicom-Kanchana) 
Best classical composition: " Among Friends,"' 
Chan Ka Nin (Summit/Koch) 
Best video: " I Would Die tor You,"" Jann Arden, 
directed by Jeft Weinrich (AiM/PolyGram) 
Best album design: Marty Dolan for ""Faithlift." 
Spirit Of Tlie West WWHarm) 
Hall Of Fame award: Rush 
Wan Grealis special achievement award: John 
V. Mills. 



NEW 
COMPANES 



Poetic Noise Music, formed by singer/ 
songwriters Dwayne Arvinger and Rod 
Clemmons. A publishing company han- 
dling pop, rock, R&B, adult contempo- 
rarj', and country music. P.O. Box 642, 
Times Square Station, New York, N.Y. 
10106; 212-315-5139. 

MNM Music Group Inc., formed by 
record producer Nick MartinelH and 
pubUshing veteran Herb Moolis. The 
company comprises Watchout Rec- 
ords, four music publishing companies, 
Martinelli's independent record pro- 
ductions, and a recording studio. Wat- 
chout Records is marketed and distrib- 
uted by Mercury Records. 1410 Second 
SL, Third Floor, SanU Monica, Calif. 
90401; 310J93-7006. 



LIFELINES 



BIRTHS 

Girl, Janey Leah, to Stu and Amy 
Fine, March 7 in New York. They 
are co-owners of Wild Pitch Rec- 
ords, a joint venture rap music label 
with EMI Records. 

Girl, Lucie Rae, to Steven and 
Laura Baker, March 10 in Los 
Angeles. He is VP of product man- 
agement for Warner Bros. Rec- 
ords. 



DEATHS 

Roy Tessier, 60, of massive heart 
failure, March 13 in Nashville. Tes- 
sier was a prominent booking agent 
and manager who worked with such 
artists as Kitty Wells, Mel Tillis, 
and Hank Snow. 

Send information to Lifelines, do 
Billboard, 1515 Broadway, Uth 
Floor, New York, N.Y. 10036 
ivitkin six weeks of the event 
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NEW YORK 

Guns roses member and 
Virgin recording artist Gilby Clarke 
has been mixing his upcoming re- 
lease for the label at River Sound. 
Engineering the sessions were Steve 
Thompson and Michael Barbiero. 

Atlantic artist Roberta Flack is 
working on her upcoming album at 
Duplex Sound. Jerry and Katreese 
Barnes are producing the tracks, 
while Dana Mars engineers behind 
the MCI 500 console; Grant Di- 
nkins is assisting. 

The crew at John Albert Sound 
Design recently completed audio 
postproduction for People Maga- 
zine's 20th Anniversary Special, 
which aired March 7 on ABC. 

Producers Carl Sturken and 
Evan Rogers have been working 
with Warner Bros, act X-Girlfriend 
at Quad Studios. The cast album of 
the Broadway show "She Loves Me" 
was recently recorded and mixed at 
the Magic Shop. Executive producer 
Bruce Kimmel worked with pro- 
ducer Robert Sher. Steve Rosent- 
hal engineered the sessions behind 
the vintage Neve wraparound con- 
sole; Joe Warda assisted. 

LOS ANGELES 

Virgin recording artist 

Danny Tate was recently at Encore 
Studios working with producer Pete 
Anderson. David Leonard engi- 
neered on the 76-input SSL G-series 
console with intimation; David Be- 
tancourt assisted. 

Barry Manilow has been working 
at CMS Digital with engineer Ro- 
bert Vosgien on digital editing for 
the upcoming "Thumbelina" sound- 
track. At Track Record, country/folk 
artist Coco Daniel has been record- 
ing an upcoming EP with producer/ 
engineer David Eaton; John Mor- 
ris assisted. 

PolyGram recording act Lighter 
Shade Of Brown was recently at 
Paramount Studios mixing its new- 
single, "Hey DJ," with producer 



Stoker and assistant Helik Hadar. 

At Westlake Studios, A&M artist 
Dina Carroll was recently in with 
producers SoulShock and Karlin 
remixing "Ain't No More." The pro- 
ducers worked behind the Neve V3 
console. Also at Westlake, producer 
Sir Jinx was recently in working on 
a remix with LaFace recording art- 
ist Toni Braxton. Marvin Morris 
engineered the sessions behind the 
Neve VR-72 console, while Charhe 
Essers assi.sted. 

NASHVILLE 

Stevie Wonder was in town pro- 
ducing Warner Bros, group Take 6 
at Sixteenth Avenue Sound. Wonder 
also contributed vocals to the proj- 
ect, which was engineered by Eric 
Prestidge. 

RCA artist Ruby Lovetl was re- 
cently at the Sound Emporium, 
working with producer Garth Fun- 
dis on her debut for the label. Fundis 
worked behind a Neve console. Giant 
recording artist Chad Mullins has 
been putting finishing touches on his 
label debut at Woodland Digital with 
producer Tom Collins. Eric Pres- 
tidge engineered the sessions. 

Masterfonics recently played host 
to MCA artist Vince Gill, who was 
in mixing his upcoming album. Engi- 
neer John Guess worked with the 
new AT&T DISQ Digital Mixer Core 
on the SSL 60*14 E with G computer. 
Tony Brown produced the project. 

OTHER LOCATIONS 

MargaritavilleyMCA recording art- 
ist Jimmy Buffett recently finished 
recording his upcoming project at 
New River Studios in Fort Lau- 
derdale. Fla. Rutts Kunkel produced 
the sessions and Rob Eaton engi- 
neered, with the assistance of Riley 
J. Connell and John Van Steen- 
landt. 

Please aend material for Audio 
Track to Peter Cronbu Billboani i9 
Music Sqna re We st, Nash v i I le, 
Temi. 3720S;fax: 615-J20-0i5l 



NEW YORK— Duplicator Haup- 
pauge Manufacturing Group is un- 
dergoing one of the busiest periods 
in its 30-year history, having re- 
cently diversified into the CD busi- 
ness, gone public, and initiated ne- 
gotiations for a merger with an 
undisclosed partner. 

The company also is trying to 
maximize its business with inde- 
pendent record labels by offering 
them a one-stop service for CDs, 
cassettes, videos, packaging, ware- 
housing, and distribution, according 
to Steven D. Granat, director of 
marketing and sales development 
for the Long Island, N.Y.-based 
company. 

This senice, called CD Vision, is 
aimed at labels like Marcus. Cherry 



The busy signal at the other end of 
Chris Stone's line is good news for 
the studio industry. As founder of 
the World Studio Group — an inter- 
national consortium of high-end re- 
cording facilities and remote serv- 
ices — Stone's goal is to encourage 
cross-bookings between member 
studios, of which he takes a small cut. 

The WSG concept is simple: Stu- 
dios pay an annual fee of $1,000 to 
participate (membership is by invita- 
tion only), plus 10% of bookings re- 
ferred to them by other WSG mem- 
bers. WSG then splits that 109^ 
commission 50/50 with the referring 
studio, according to Stone. 

Not a profit-making venture ("I 
make my living consulting," says 
Stone), WSG is, rather, an elite club 
uf top prufessiunul fuciJities uruund 
the globe. Besides the benefits of 
cross-bookings, studios reap the in- 
tangible rewards of saying they're 
"World Studio Group members," ac- 
cording to Stone. 

Among the American facilities on 
the WSG list are A&M and Conway 
in Los Angeles, Ardent in Memphi.-;. 
Audio Resource of Honolulu. Seat- 
tle's Bad Animals. Nashville's Ma.^ 
terfonics. Prince's Paisley Park com- 
plex in Minneapolis, and Bearsville 
Studios in Bears\ille, N.Y. Outside 
the U.S., members include MG 
Sound in Vienna, Hilton Sound in 
London, Studios Gillaume Tell in Pa- 
ris, Dublin's Windmill Lane Record- 
ing, Capri Digital Studios on the Ita- 
lian island of Capri, Tokyo's 
Hitokuchi-Zaka, and BOP Recording 
Studios in Bophuthatswana, South 
Africa. 

WSG has brokered bookings re- 
cently at many of these facilities. 
Prince spent the month of November 
1993 at GUlaume Tel! (with support 
services provided by rental specialist 
Hilton Sound's London HQ and Pa- 
ris operations); Duran Duran rec- 
orded at Paisley Park; Geffen act 
Blue Murder at Hitokuchi-Zaka; 
Deep Purple recorded live at Bud- 



Lane s Guitar Recordings, Profile, 
and Weslline rather than larger 
HMG clients like PolyGram's Mo- 
town and A&M labels and BMG's 
Arista Records. 

Granat says. "The small label 
doesn't want to deal with three or 
four different vendors, so CD Vision 
condenses all services under one 
roof — not only the replication of the 
disc, but also, using the same DAT 
master, we can do their audiocas- 
sette duplication right away. That 
saves them time and money, be- 
cause they don't need two masters." 

Granat adds that HMG also ac- 
commodates vSony's 1630 U-Matic 
digital masters, the most-commonly 
used CD mastering format, as well 
as Sony's own magneto-optical- 
based PCM-9000 system, touted as 
a replacement for 1630. 



okan; Austrian band STS at Capri 
Digital, referred by MG Sound; 
A&M act Allgood with Remote Re- 
cording Services of Philadelphia, a 
new WSG member; and German ver- 
sions of Prince material were trans- 
lated and recorded at Sound Studio 
N in Cologne, Germany. 

With remote facilities already in 
the ranks, mastering houses likely 
will join the WSG fold within 60 days, 
diversifying the group beyond its 
core studio membership. Stdne says, 
"We're now being asked to start a 
mastering room division, because 
with [the advent of] 20-bit mastering, 
many record labels are redoing their 
archives, and there seems to be a 
problem of trust between countries. 
They need a central organization like 
ourselves who can talk to the record 
companies about a particular mas- 
tering facility and say 'they're OK.' " 
(Coniintied on next page) 



Because CD Vision also encom- 
passes video duplication, printing, 
packaging, fulfillment, inventory, 
and warehousing, labels "can do 
business with HMG under the CD 
Vision senice and have everything 
taken care of." according to Granat. 
"They don't have to store product or 
worry about manufacturing and 
shipping. All they have to do is sign 
the act and sell the product." 

HMG's move into the CD arena 
has been successful so far, accord- 
ing to Granat He says the company 
has four lines running, capable of 
outputting 16 million discs per year. 
By summer, HMG will have almost 
doubted its CD capacity, with eight 
lines and a potential annual yield of 
30 million units. The company also is 
about to begin CD-ROM and CD-I 
replication, according to Granat. 

Growth has come at a price for 
HMG, however. In the six months 
ended Jan. 30, net sales rose 12% to 
$28.8 million, compared with $25.7 
million for the comparable period 
the year before, according to a 
March 17 financial statement. In the 
quarter ended Jan. 30, net sales in- 
creased by 9.4% to $13.9 million, 
from $12,7 million in the same quar- 
ter in 1993. 

But while sales were up in the 
past two quarters, net earnings for 
the six-month period were down to 
$421,040 from $1.57 million in the 
period ending Jan. 24, 1993. In the 
latest quarter. HMG experienced a 
net loss of $85,761, compared with 
net earnings of $951,225 for the 
comparable three-month period last 
year. 

Similarly, gross margins were 
down to $6.05 million for the six- 
month period from $6.77 million the 
year before, and to $2.79 million for 
the latest quarter from $3.15 million 
in the comparable prior-year pe- 
riod. 

In the statement, HMG chairman 
and CEO George Fishman attrib- 
(Coiitinued on next page) 




At "Destiny's Gate." Warner Bros, recording artist Tish Hinojosa was recently 
at Nashville's the Loft and Austin's Cedar Creek Studio working on her upcoming 
project. "Destiny's Gate." scheduled for May 10 release. Produced by Warner 
Bros. Nashville president Jim Ed Normsin. the album features noted players like 
Bela Fleck, Stuart Duncan, Marvin Dykhuis. and Matt Rollings. Shown, from left, 
are Loft engineer Bob Tassi, Norman, and Hinojosa. 



Pro Audio 




HMG Offers Indie Labels CD Vision 

~1 One-Stop Service Is Duplicator's Latest Venture 



Saving The Best For Sting. A&M superstar Sting joins Mercury pop diva Vanessa 
Williams for a guest vocal on Sting's "Sister Moon," which Williams is covenng 
on her upcoming album, scheduled lor summer release. The two are shown 
behind the board at New York s RPM Studio. 



AUD/0 TRACK 



WSG Connects Int'l Studios 

Convenience, Prestige Attract Members 
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A column by Zeuou Schoepe on the 
European professional audio induji- 
try. 



GERMANY 



B 



ALTER STUDIOS in Luwigsburg, 
Germany's oldest private recording 
studio, is the first facility to use the 
Sonic Solutions MediaNet high-capac- 
ity data highway, and has been running 
two Sonic Systems successfully on the 
network since their installation in Jan- 
uary. The systems share a 10-hour 
stereo disc capacity and No Noise soft- 
ware. 

Neve Capricoms are being built for 



EUROSOUNDS 



Bayerische Kundfunk in Munich and 
Austrian broadea'it corporation ORF. 
ZDF Television in Mainz has installed 
an AMS Logic 2. Other German broad- 
cast Capricorn owners include Sud- 
westfunk. WDR, Hessischer Uund- 
funk, and Suddeutsche Rundfimk. 

U.K. 

Ian MACLAY has been appointed 
managing director of Air Studias, es 
tablished in 1970 by Geofipe Martin, 
The facility moved to its present loca 
tion at L>Tidhurst Hall in Hampstead, 
London, at the beginning of last year, 
and is jointly owned by Chrysalis 



Group and Pioneer. Maclay, preWously 
MD of IMG Artists, has a track record 
in classical and contemporary music 
and was MD of the Royal Philharmonic 
OiX'hestra for 10 years. 

"During my time at IMG and RPO, 
I greatly enjoyed making recordings, 
finding the whole process extremely 
satisfying " says Maclay. "Given the 
wonderful facilities at Air. coupled with 
George Martin's tremendous reputa- 
tion, I am confident that I can attract 
orchestras and artists out of the drafly 
church hiills whci-c they generally rec- 
oi*d to Air Studios." 

Fifteen months after Mitsubishi 
closed shop on pro audio, its PD-fonnat 



Bilbood. 



STUDIO ACTION 

MTODUCnOM aiEOITS FOR BlUBOARD'S NO. I SINOUS (WKK ENDINO MAR. 26, 1994) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


DANCE-SALES 


TITLE 

nfilSl/ 

Productr 
(Label) 


THE SIGN 
MCc UT Dasc/ 

Joker, Pop, 

Carr 

(Arista) 


BUMP & GRIND 

D Kollu/ 

n. r\c»y/ 
R. Kelly 
(Ji»e) 


NO DOUBT 

ARHIIT IT 

Neal McCoy/ 

B.Beckett 

(Atlantic) 


PUYER'S BALL 
uuiRasi/ 
Organized Noize 
(Laface) 


GIN AND JUICE 
Snoop Doggy Do£/ 
Dr. Ore 
(Interscope) 


RECORDING 

STUDIO(S) 

Engineer(s) 


CHEIRON 
(Stockholm, 
SWEDEN) 
Denni2 Pop 


CHICAGO 
RECORDING 
COMPANY 
(unicago, IL^ 
Peter Mokran 


OMNISOUND 
(Nashville) 
Pete Greene 


BOSSTOWN 
(Atlanta, GA) 
Neal Pogue 


VILWGE 
RECORDER 
(Los Angeles) 
Barry Gotberg 


RECORDING 
GONSOLE(S) 


Soundtracs Gade 


Neve VR 72 


Trident A 
Range 


SSL 4000 G 


S$L4IX)0E 


MULTITRACK/ 

2-TRACK 

RECORDER(S) 

(Noise Reductwn) 


Sony APR24 


Studer A827 


Studer A800 


Studer D820 


Studer A820 


STUDIO 
MONITOR(S) 


Fountain 


LakesldeAAD 


Tannoy LGM 
Yamaha NSIO 


Genelec 1035A 


Yamaha NSID 
JBLw/TAO 


MASTER TAPE 


3M996 


3M996 


Ampex 499 


Ampex 467 


Ampex 499 


MIXDOWN 

STUDIO(S) 
Engine«r(s) 


CHEIRON 
(Stockholm, 
Sweden) 
Denniz Pop 


CHICAGO 
RECORDING 
COMPANY 
(Chicago.lL) 
Robert Kelly 
Peter Mokran 


SOUNDSTAGE 
(Nashville) 
Pete Greene 


BOSSTOWN 
(Atlanta.GA) 
Neal Pogue 


URRABEE WEST 
(Los Angeles) 
Chris Taylor 
Barry Goldberg 


CONSOLE(S) 


Soundtracs 


SSL 4064G 
With Ultimation 


SSL 4000E 
G Computer 


SSL 40OOG 


SSL 4068E 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noh« R«juction) 


Sony APR24 


Studer A827 


Mitsubishi X-850 


Studer A820 


Studer A800 


STUDIO 
MONITOR(S) 


Fountain 


Lakeside/ TAD 


Hidley W/ 
TAD 


Genelec 1035A 


Yamaha NSIO 

Augsperger 

Custom 


MASTER TAPE 


3M996 


3M 996/DAT 


Ampex 467 


3M996 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


STERLING 
SOUND 

Jose Rodrieguez 


HIT FACTORY 
Tom Coyne 


GEORGETOW 
MASTERS 
Denny Purcell 


HIT FACTORY 
Chris Gehringer 


BERNIE 
GRUNDMAN 
Bernie Grundman 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


BMG 

Manufacturing 


BMG 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


WEA 

Manufacuring 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


BMG 

Manufacturing 


BMG 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


WEA 

Manufacturing 



digital machines are still selling. MITS 
International, a distribution company 
set up by former Mitsubishi sales di- 
rector Adrian Bailey, recently sold 32- 
track machines to Europa Studias and 
EMI Studios in Sweden, Audio E^iuip- 
menl in Italy, and Glasshouse Produc- 
tions and Hilton Sound in the U.K. The 
expanding interest in 20-bit recording 
has given a new lease on life to the 
X8620 20-bit machine, which has been 
sold to Modus Music, Greenroom Pro- 
ductions, and Abbey Road Studios in 
the U.IC and Hilton Sound Spain. 

"While stocks of both models X880 
and X8620 are not botlwnless. there is 
enough to meet demand for the rest of 
the year," says Bailey. 

rTALY 

Machine control and syn- 
chronization specialist Audio Kinetics 
has shipped the last Q.Lock s>Tichro- 
nizer unit to Italian Broadcaster RAI, 
ending 15 years of production that to- 
taled more than 2,000 units. The unit 
won the Queen's Award for Export for 
Audio Kinetics in 1984 and revolution- 
ized audio su'eetening in the late 70&. 

"As one of the first industrial prod- 
ucts to use micro-processors and dis- 
tributed processing, Q.Lock broke new 
ground back in 1978 in terms of per- 
formance, reliability, and facilities." 
says Audio Kinetics MD Ian South- 



em. "Our experience with Q.Lock pro- 
vided the foundation for its successor, 
the ES.Lock 1.11 sy.stem. which has 
continued to break new ground in ma- 
chine control as a true control and 
chase synchronizing system." 

FINLAND 

Teak, the Theatre Academy of Fin- 
land, is installing QSC Audio's QSCon- 
trol Media Link-based computer con- 
trol system in the VAS Theatre — the 
univ^ersity's "training theater," ranked 
among the best in Europe. EX Series 
amps will power an eight-channel sur- 
round and delay Deltamax system with 
six channels of on-stage monitoring. 
FOH desk is a 32-channel Midas XL3. 

FRANCE 

Foreign-language Doiby 

Stereo mixes of Warner Bros.* 
"Heaven And Earth" film were 
achieved using Dolby's AudioFax 
AC-2 technoloK>' and ISDN lines. Son- 
odi Studios in Paris, Babelsberg in 
Berlin. International Recording in 
Rome, and Duy in Barcelona installed 
ISDN lines and the AudioFax to send 
foreign mixes of the film to Skywalker 
Sound in Santa Monica. Calif. The 
process enabled film director Oliver 
Stone and sound supenisor Bill 
Brown to approve all mixes instantly. 



HMG AIMS ONE-STOP AT INDIE LABELS 



(Continued from preceding page) 

utes the downturn in the company's 
quarterly profits to the costs of add- 
ing sales personnel, opening a West 
Coast office, and starting up the CD 
operation. 

Fishman also cites such factors as 
"continued penetration of new mar- 
kets, increased compensation for ex- 
ecutive and non-executive employ- 
ees, one-time consulting fees and 
expenses related to becoming a pub- 
lic company, and strengthening the 
bad-debt resen'e resulting from a 
customer's bankruptcy." 

Those extraordinary expenses to- 
taled $512,000 after taxes in the last 
quarter, according to Fishman. 

For the six-month period ended 
Jan. 30, expenditures associated 
with the same factors totaled ap- 
proximately $900,000 after taxes, 
Fishman added. 

Additionally. HMG converted 
$4.4 million of subordinated debt 
into preferred stock in January of 
this year, resulting in a total burden 
of $473,000 for the most recent 
quarter, according to the statement. 
Furthermore, costs associated with 
the early retirement of debt during 
the first fiscal quarter added 



$842,000 to the Hat of extraordinary 
expenditures during the six-month 
period. 

"The quarterly results were fur- 
ther exacerbated by a delay result- 
ing from the technical problems en- 
countered in bringing a highly 
complex system on line," says Fish- 
man. referring to the incorporation 
of CD replication machinery. 

However, HMG has overcome 
these hurdles, Fishman says, and is 
looking forward to returning to 
profitability once its CD operation 
shifts into high gear later this year, 
and once its CD-ROM and CD-I 
business gets going. 

In the meantime, HMG is maneu- 
vering to join forces with an undis- 
closed corporate partner, according 
to a separate statement issued 
March 17. In it, Fishman hints at "a 
unique merger" that would "create 
significant opportunities for the 
combined entity to provide more 
multimedia services to a wide vari- 
ety of end users in publishing, enter- 
tainment, computer services, and in- 
teractive media." 

No details of this venture were 
available at press time. 



WSG CONNECTS INT'L STUDIOS 

(Continued from preceding page} 



'i'- 1994. Billboard BPI CommunicaliDfis, Hot 100, R&B & Country appear 
Conttmporsry & Dance >pp««r >n rotation. 



in this feature each time; Album Roch. Modern Rock. Rap. Adult 



WSG maintained a highly visible 
presence at the recent 96th annual 
Audio Engineering Society conven- 
tion in Amsterdam, where it an- 
nounced its 40th member and dis- 
tributed a directory of its members, 
complete with four-color photogra- 
phy and studio specs. The booklet 
was published by Pro Sound News 
Publications with WSG. and was 



sponsored by Ampex, Audio-Tech- 
nica. Focusrite, and PSN. 

Stone, who co-founded the famous 
Record Plant studios a quarter-cen- 
tury ago and has long since sold his 
stake in the company, says WSG 
membership should reach 50 by 
June. That should keep the phones 
ringing off the hook. 

PAUL VERNA 
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CALL TOLL FREE 
1-800-223-7524 

R*9Ular CI«SSifi«d: S4.8S p«r word, minimum order: 59B 00 

DISPLAY CLASSIFIED: 
r - 1 INSERTION S136.00 PER 

1' - 3 INSERTIONS 125.00 PER 

1' - 13 INSERTIONS 1 19.00 PER 

r - 26 INSERTIONS 111.00 PER 

1-- 52 INSERTIONS 92.00 PER 

REVERSE ADVERTISEMENT: $17.50 
POSITION WANTED: $65 00 PER COLUMN INCH 
BOX NUMBER- S17 SO/BROADCAST/MEDIA: S80.00 PER INCH 



Billboard Classified Action Mart 

Call Jeff Serrette NY state - 212/536-5174 • Outside NY Slate - toll tree 800/223-7524 
Billboard Classified • 1515 Broadway • New York. NY 10036 
••REAL ESTATE TO THE STARS" 
For Real Estate information call Laura Rivctiun 
1 (800) 223-7524 - in NY (212) 536-5173 • NY OFFICE FAX # (212) 536-5055 
BOO 223-7524 - For Classified Advertising Oniy 



FAX YOUR AD 

212-536-5055 

Real Estate To The Stare 
KiM pw.inch 



CASSETTES 
& CDs 



I CASSETTE DUPUCiWN 

I OUAUTY PRINTING i PACKAGING 
CUSTOM LOADED BLANKS 
■ COMPACT DISCS 
■ CD ONE Of fS 
■ DIGITAL EDITING t UASTERmG 
I DEALER FORM. UARANTZPRO- 1 DENON 




1 -800-527-9225 



SERVICES 



FOR SALE 




RECORD PROMOTION 



EXRERIENCEI EXCELLENCE! 
25 * YEARSI 

Working All Leading National Charts. 
One 01 The Foremost 
Names in Music Promotion" 

RCI Records Inc.. 1-800-737-9752 
4721 TnniKlato Or., NathytlM. TN 372» 
S15-S33-2052 » FAX «15-aa3-2101 



Better Packages 

500 CDs - $1619 
500 Cassettes - $559 
1000 each - $2995 
Call NOW (or oualltY Specials 
including WEA-Digalog 

Creative Sound Corp. 
800-323-PACK 



'^PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES^ 


CUSTOM 
AUDIO CASSETTE BLANKS 
1 Mln. - 126 Mln. 
LoodwlWIIh: 
BASF CHROME PLUS. 
SUPER CHROME & 

MAxaixin 

HIGH aiAS TAPE 


COMI'lflf tlNF Of 

AMPEX - BASf 
MAXEa - S04Y - TDK 

Studio Mastering 
and Muliitrack Products 

DATS - 489/289 fS-VHSl 
Hl'BfAM ■ COR'S 
MOD S - U-MADCS 
aOPPY DISCS - DCCS 
499/456 - 911/468 


. .^i ROUND EOO£ 
• ^*^Z/r NORELCO BOXES 


KXy fsO'l?. 
COlOS CASlETTt LAMlS & J-CAADS 

Wm AND SOXtS 

hfiSI MtO MA^jf* III". as AVDtO 

c-0 CASsrm SHHis 

IT) flM. BOm 
CUSTOM VllJttJ ijiWTlt RLANK>i 






SONY - TELEX - NOW! RECORDING SYSTEMS 

topt- tX<i'<o'irig [Quipment 


CALL FOR 
OUR FREE 
CATALOG 


764 5th Avenue, BrooMya New York 11232 , XIDC 
In New York Telephone: (716) 369-8273 'd>^f^l\^ 
24 Hour Fox: {718} 369-8275 RKo*dhg s^wta mc 


^ TOLL FREE 1-800-i 


>38-2336 J 



D2 ENTERTAINMENT 



COMPLETE PACKAGE 

500 CO: 1379 50 1000 CD: 1959,00 

DAT Of 1630. 2 color imprint, 
4 color Iront card, 3/W tray card, 
jewel bOK, shrink wrap 



Tel: 818 288-2123 
Fa>: 818 288-T3S2 



FOR COMPLETE CASSEHE, 
C.D..RECORO MANUFACTURING 
& PACKAGING SERVICES CALL: 



!^|XB II ■! fliot lll-i liu;: 

• CD.Casselle • Video Duplication 
• Full Giaptiics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



IQSQI (800) 859-8401 



2932 SPRING GROVE AVE •CINCIHNAtl. OH H22i 



HANKWttUaSSODIES 

WMfst SiIkHm AvjfwlMftl 

CMi for Fr** Catalog 

(800) 355-4400 ^ 



m VttM »U DttMU. N rrMi 




500 Promo CD s $1,380 



Al Mmulteurlat 
HOarPlma 



a - wra DaivBivi 

Everything included - Pre-Mastering, 
2 Color CO LalKl w. Typesetting. 
Jewel Case i Shrink-Wraf) 



500 Color CD's $1,995 

Umiiuti with FULL COLOR frm Card, 
l/W BKt a Trai Card, 2-Ciilor Lakel, 
l>ra-Multrlng, TypanttUg ft layeiit 
Jiwil Can i SkrhA Wrap 



tmnmlutatryl 



Call For Our I 

75 Varick Street, New York, NY 10O13 
f (212)226-4401 FAX (212) 966-0456 





COMBINATION SPECIAL 

500 TAPES AND 500 CD S 




COMPACT DISCS • CASSEHES • RECORDS 

1000 CDS $2090 CD & CASS PACKAGE /iTl^nfTH? 
500 CASS $599 ^qqq eaCH $2999 ViS^JUmS: 



FINEST QUALITY 

f BOM YOUR 44 I DAT AND 

FOUO coiOBCOMPOSirc 

PPI'JTERSFIIM 



COMPIEIE IN-HOUSE 
PROFESSIONAl ART DEPT. 



PHONE: (800) 423-2936 
FAX; CeiS) 569-3718 
BURBANK. CALIFOmiA 



COMPACT DISCS • 95C EACH 



(Bulk From )mjr 1630 moslwr and lab«J poaJHw) mintmum 1000 

CompUl* CD ond Cassatta Padcagas Availablo in quonHttw of 250/500/1000 

1-800-874-4174 

CAa FOR A QUOTE 
Digital Ma*ring Syitamt • Digital Audio Duptojlion • Conpula' Gn^a 

NATIONAL TAPE CORPORATION 

1110-48th Avenue North 
Nashville, TN 37209 



PACKAGE 




IMLUMSi 

. OBGINAION 

• 2-PAGE BOOKlir WITH 4-COlOlt COVH 

• 1 COtORBACK 

. 4-COlOR INIAYCABD 

• CD LAUL FKM ft 3-COlOB LABEL IMPVINI 

• JtVrtlBOXftSHIIMtWIAP 

• 4-PAGE BOOKLET AOO S95 W 


FM?© Rainbo Records and Cassettes 

' » l/JJ Btrkelej Sl/<(1, Sjnii Mama. U 90-101 • |ilO) 8J9-0!SS ■ fai (310) 828-8765 




ame«icon pro dtpitai inc 

CD & CASSETTE 
PRODUCTION 

P.O.nXSS« Til:l3ISI»«-MM 
■OOSmiTOWH. N.T. lii:(]IS|nMM] 
I36U-«S» 

1-800-APD-DISC 



CaHMY a KLI LmolK CTllSF OF: 

3M 



AUDIO, yiDEO£^ 
DIGITAL TAPES^ 

1-800-221-6578 

I.\ S\X TI»-*J5-T3IJ 
14 HOL'H FAX 7U.iS).IM9 



A-MPCX 
BASF 

MAG MEDIA 
^IAXf.U. 
POLVMAIKIX 
SHAPE, TDK 
PAMC*Kr^4C. 
.VOHtLCO. JKWEU POLY BOXF-S A i:MrT-\ at. 



MASHRING 

REPIICATION 

PRINTING 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO — 
. POSTERS 
PERSONALIZED EXPERT SERVICE 



s 

rp! COMPLETE CD AND CASSEHE 



330 WEST 58TH ST NEW YORK. N Y 100)9 



Allention Label Exccutivea: Wc can 
manufacture, dUlribute, promote 
and market your fininhed product. 
Our promo network gelo rcKultit, 
AOR/ Alternative, R&R Urban. 
Call 213-931-1103. 



SOMBTMNQ TBRRIBLE HAPP£NS 
WHEN YOU DOMT ADVERTISE.,. 



CALL BILIBOARD CLASSIFIED 
l-aW-333-7514 (OUT Of STATU 
113-53^5174 



ALBUMS — CASSETTES — CD'S 

At the Best Prices 
Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 

Duliri Oily 

Foreign customefs and fleamarkets 
welcome. 

Phone: 

314 531 4644 Fax: 314 531 4646 
Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 
St. Louis MO 63103 



RETAIL-WHOLESALE-EXPORT 

LATEST SELECTION ON RECOHDS 
TAPES AND CD S, TURNTABLES. 
MIXERS, OJ EQUIPMENT 
12- - $3.99 - M.44 
LPS ■ TAPES - $6.99 ■ $7.99 
CD'S - $7.99 -$11.99 
MAIL ORDERS $100.00 MINIMUM 
CALL on FAX 
ROCK a SOUL ELECTRONICS, INC. 

PH (212) 695-3953-4 
FAX (212) 564-5358 



Buv di'Kt jnd Mvrf Whik olhrr propir itt 
t*t\\n% ihrir prk», wp arr fU»h«n|t owri. Ma- 
jor label CO'v cj«%rllrt and IP't low k\ SOr. 
Your thotcr from the mml eiteniive lidinut 
ikdiUble tai Ue* <Ht\o% cjll 840 MOO. 
FAX: (MM) 890 0347 or wrile 
SCOtPtO MUSIC. INC 

P.O. Boi A 
Tfenton. N| 0B691 0010 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes ar\d CD'S 

TARGET MUSIC DSTHIBUTORS 
79J5 NW M Ih ST., 0€PT J 
MIAMI, FL 331M 



DEALERS 

ro JCt I Phone: (305) 591-2198 
Fix : (305) 591-7210 




OPERATING SUPPLIES 



Jewel Boxes ■ CD Blisters 

Security Packaging 
Ptasttc & Paper Sleeves 
Price Guns • Mailers ■ Dividers 



WRAPPING & PACKAGING 



The JeMelmasler' Packaging System 

Reiml-levcl ^hrinkwrappinj; Diw. rO v VidecK 
cassctic'i. LP\. P<M.len.& more, .only liltl** V5! 
[.ou'-ctH.t sftfinL wrapping dilutions fof 
nriuikrs & JiMtibunirs . L \eal«TN av^iilahle^ 



MUSIC AND MORE... 



lERFORMAIXICE 

'distributors 

! Oak BT. Mn« BMUNMiKm lUJ OBB0 1 



Campus Records 

.■hol<\«k Dn1n^uIDr of 

ri Utar SWn lot 
lJIkH.NTUIH limT 

1518) 7B3 6698 

ISIB) ?B3-6753 FAX j 
For a L'ntqut Blend of Indtprndtm and 
Mapjr i^btl Clotfoutt and 0*entock.i % 
.»ni—pMi n aiiw »MJ>»<i3 .»-^»o. 



RIAL BSTATE RATES 
Rate $69 

1 1nch t>y 1 CottJinn 
S99 Coupon For D»taU» 



^ 500 Cassettes - $715 ^ 

cnokie MA COLOKMxi ft Noralco Boxl 



Everyl hinq included - Test. Typesetting 
S Layout. Full Color J-Card, 
L NoralcoB<u»Sliiink-Wra|)w»in,i . 



500 12" Vinyl -$995 

Complete 12" Single Package 

Direct Irielal Masterir>g, Test. Label 
Layout & Priming. Plastic Sleeve, 
Dl«-Cut Jackat t Shrink Wrap 
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HELP WANTED 



BILLBOARD MAGAZINE 
IS LOOKING FOR AN 
EXPERIENCED 
ADVERTISING SALES 
PROFESSIONAL FOR ITS 
LOS ANGELES OFFICE. 
KNOWLEDGE OF THE 
MUSIC INDUSTRY IS A 
MUST. PLEASE PROVIDE 
COVER LETTER, 
RESUME AND SALARY 
REQUIREMENTS. 
RESPOND TO: 

BILLBOARD MAGAZME 
5055 WILSHIRE BLVD. 

7TH FLOOR 
LOS ANGELES, CA 90036 
ATTN: SALES POSITION 
NO CALLS PLEASE 
EOE 



TAPES 



COMPUTERS 



WANTED TO BUY 



Tenor for traveling male vocal 
group. Capable of lighl harTT^onics, 
solo spot and falsetto $40,000 - per 
year. MAIL ONLY resume, picture, 
tape to: Mr. Coley. 19001 Hart St.. 
Reseda, CA 91335 



INCREASE PROFITS 
BY REDUCING THEFT! 



PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE S 
CD SECURITY PRODUCTS 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 
MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES S SPECIAL PRICES' 



C & D SPECIAL PRODUCTS 

309 SEOUOYA DRIVE 
HOPKINSVILLE. KY 42240 
1-800-922-62B7 
S02/885-808S 



STORE SUPPLIES 



.^ki\ii l-'ilnix Inc. i^ Itmkiiig fur hard 
wnrkiiifE. rdialilr Salr^ RriirfT^ritiitivr 
lo arqiiirr Music Video projer(» for in- 
houM* direr lors, 

Call Ken Grernblalt at 
718-802-0531 



Recofd label seeks entry level assistant for 
business/legal/publishing deparlmenL Self- 
motivated individual with strong 
administrative, organizational and 
communication skills. Strong growth 
potential. Some experience necessary. 
Box ei39, BilttKMfd Magazine 
1515 Broadway, NY NY 10036 



PROFESSIONAL 
SERVICES 



MUSIC MARKETING & SALES 
•HKODUCT NURKETI.NG PLANS" 

SALE& PROCXXTIOR PRUMOTION. FORECASTINO 
-INDT MAAKETIMO 1 SALES NETWOAK^ 
NATIONAI. • ALL GESRHS * ACCOUNTS 
TIL/FAX: (212) 669-4644 



POSITIONS WANTED 



STOP! 

Now that I have 
your attentton. . . 

Young piotessional wilti a diverse 
background m the music industry is 
seekirg emplovment. Fields of irtteiesl 
ate: artist mananemenl. conceit 
production, fan ctufas. studio production, 
marketmg. proinotion. music publishing. 
& public relations. Salary is negotiable 
Resumes on request I will relocate. Call 
if you're serious about hiring. 

Ash lor Piuicia. (312| 27S-0773 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 

ALL SIZES AVAILABLE 

Dtes & Die Cutting 

1 (800) 359-5038 
755 Wythe Avenue. Brooklyn, NY 11211 
THE OlSTRIBUTOflS SUPPLieO 



BUSINESS 
OPPORTUNITIES 



INVESTOR GROUP INTERESTED 
IN PURCHASING ROYALTY 
PARTICIPATION/PUBLISHING 
PACKAGES. PLEASE FAX 
INFORMATION INCLUDING PAST 
EARNINGS TO (415) 381-8719, 
ATTN: BOB EMRICH 



FIXTURES 



FACTORY DIRECT 

I CD JEWELBOX STORAGE 
CABINETS. In Stock Now No 
Wailing Choice o) colors. 2 sizes 

2 drawer 570 capacity $234 

3 drawer 855 Capacity . $J89 



< CD JEWELBOX SHELF. 2-T1ER. 

Gnawali Slatwall, Pegboard 8 
lacings capacity 64 25" long, 
double tier Black, while, grey 
Adjustable dividers "Flip-lhru" 
browsing Use lor CD-ROM too 



Architectural Marchandislrx) Floor 
Plans at no cost or obligation. 



• JEWELBOX OR LONG BOX 
COMPACT DISC DISPIj^YERS 

• AUDIO CASSETTE DISPLA VERS 

• LASER DISC DISPLAYERS 

• VIDEO CASSETTE DISPLAYERS 

• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



Mocked in Chicago, Batdmore. 
Los Angeles and London. England 
Free 100 Page Color Catalog 



1-800-433-3543 
Ask for Jim McFarland 

Fan 213-624-9022 



Choosing the right Software is serious business. 
So, tM/k to Music Software before you deckle. 



Cost elective POS solutxins & 
One-Slop / Ostrtxjtors Software 



OBI 



MUSIC SOFTWARE INC 

1-800-877-1634 

wm M» Mia HMhn NMiM, 011 Ml nn 



HecordThak 

Co mput erl2i^|j|mi||^JManag erne n t 



800-942-3008 

Voice 203-265-3440 F«I 203-26S-3930 



VSL COMPUTER SYSTEMS 
MEAN MORE PROFITI 

Coll or fox todoy io we wtiy VSL ii undern 
obty the leodef m computer iystems for 
muiic ond video retailers or»d wtioJeioleri 
We bu'lt 20* ycors of music and video in- 
dustry experience into our computer systems 
lo help rTKjke your business mote protiloble 
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BOLTON 

(Continued from page 4 V 

quality — Fin also relating to them 
in a way that can make a lot of men 
feel inadequate. They feel like 
they're not in on the conversation. 
It's almost like somebody sitting 
next to your girlfriend and speaking 
French to her, and you're not really 
sure what they're saying." 

Sony, which hosted a reception 
for Bolton on Sydney Harbor and 
presented him with a slew of gold 
and platinum awards for catalog 
sales totaling $16 million Australian 
($11.3 million), approached his pro* 
motion with military precision. The 
breakthrough came after a certain 
degree of radio and public resis- 
tance. Some of the singer's biggest 
American hits, such as "When I'm 
Back On My Feet Again" and 
"When A Man Lx)ves A Woman," 
did not connect at all Down Under 
(although the latter classic was a hit 
for local hero Jimmy Barnes). How- 
ever, a turnaround came in 1990, 
when "Soul Provider" topped the 
national album chart and "Time 
Love And Tenderness" and "Time- 
less — The Classics" reached No. 11 
and No. 7, respectively. 

"We've been working hard on es- 
tablishing Michael Bolton as a su- 
perstar in Australia since 'The Dock 
Of The Bay' went top three back in 
1988," says Sony CEO Denis Hand- 
lin, "and all we've really lacked is 
having him here to display the pas- 
sion of his music first hand. Now 
that that's happened, we can really 
move into top gear, like we did with 
Billy Joel a lot of years back. The 
next tour should be a monster." 

Bolton's tour continued in the 
Asian region with performances in 
Hong Kong, Toyko, Osaka, Manila, 
Bangkok, Jakarta, and Singapore. 

LATIN NOTAS 

(Continued from page S4) 

Antonio, boasts a stellar musical line- 
up featuring Asleep At The Wheel, 
Selena, Emilio Navaira, plus ex-Tex- 
as Tornados Freddy Fender, Flaco 
Jimenez, and Augie Meyers. The 
event is being produced by Refugee 
Management Inc. and Paramount- 
ftice Systems . . . The fabulous video 
of Los FabulosoH Cadillacs' "Mata- 
dor" topped MTV Latino's top 20 
countdown two weeks ago. 

Brazil release update: Just 

released on BMG U.S. Latin is Gal 
Costa's latest album, "0 Sorriso Do 
Gato De Alice." Osta is slated to 
make her South Florida debut Satur- 
day (2) as co-headliner with Gilberto 
Gil. The pair will perform at Miami 
Beach's Jackie Gleason Theater of 
the Performing Arts . . . Brazil's ver- 
satile trio Paralamas has concluded 
recording of its latest Portuguese- 
and Spanish-language albums, due 
out sometime in May. Roxy Music's 
former axeman Phil Manzanera pro* 
duced . . . Due out in mid-May on 
Elektra is "TropicAlia 2" by Gil and 
Caetano Veloso. Also set for release 
June 7 on Atlantic Jazz is Gil's ac- 
claimed live acoustic album titled 
(rather unimaginatively) "Acoustic." 
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Radio 

Prep Services Keep Material Flowing 

Subscribers Say They're Not Just * Cheat Sheets* 



■ BY CARRIE BORZILLO 

LOS ANGELES— To the hundreds of 
air personalities who don't use them, 
show prep services might seem like a 
"cheat sheet" for jocks with little 
time on their hands, or those who 
lack creativity. But to the jocks who 
do use them, including some of the 
most celebrated personalities in the 
business, show prep services are an 
invaluable resource not only for one- 
liners and parwly songs, but also for 
idea starters and networking oppor- 
tunities. 

Charlie Tuna from sports talk 
KMPC Los Angeles, Ichabod Caine 
from country KRPM Seattle, and the 
Byrd from album rock KSHE St. 
Louis are among the many personal- 
ities from every format and daypart 
that subscribe to such services. 

Some jocks have even found there 
is money to be made in launching 
their own show prep services. 

In addition to comedy bits, WOW- 
AM-FM Omaha, Neb., morning man 
Don Glaze's The Bitz Network offers 
such hard-to-find phone numbers as 
Jay Leno's home number. The year- 
old daily computer service, like many 
such services, also offers promotion 
ideas, job openings, and a bulletin 
board for subscribers to send mes- 
sages to each other. 

Kidd Kraddick, morning man at 
KHKS Dallas, started his service, Bit 
Board, "by accident" in 1990. "I pret- 
ty much had a certain level of disdain 
for many of these services. Most of 
them are done half-assed," he says. 

Kraddick and a crew of such radio 
favorites as KKLQ (Q106) San Diego 
jocks Jeff and Jer and KSOL (Wild 
107) San Francisco morning man 
Mancow Muller used to pass around 
ideas via computer until it caught on 
to the degree that Kraddick thought 
he could make some money from the 
informal networking. In 1991, he be- 
gan offering Bit Board commercially, 
gearing it toward high-profile shows 
such as KIIS Los Angeles' Rick Dees 
and WPU New York's Scott Shan- 
non and Todd Fettengill. Bit Board 2, 
geared toward the 25-54 demo, and 
Bit Kicker, geared toward country 
stations, soon followed. 

These services are meant to be 



used as tools for jocks rather than as 
a substitute for creativity, says 
American Comedy Network AE Adri- 
enne Munos, whose company special- 
izes in show prep services. 

Glaze agrees. "I don't think this 
kills creativity or spontaneity," he 
says. "This is not one-liners. This 
gives a jock a good idea of what's go- 
ing on around the country, and en- 
ables him to adapt it to his market" 

David Evjen, midday jock at 
KNEV Reno, Nevada, and president 
of the faxed show prep service Bit- 
man, says few of his subscribers are 
completely dependent on his faxes 
for material. "They use them to sup- 
plement what they do. As long as 
they do that, they're still being cre- 
ative," he says. 

Some users, however, are lazy and 
use the bits as is, says Ron Stevens of 
Stevens and Grdnic's Daily Comedy 
Exclusive. 

Although jocks pay to be part of 
the services, in some cases they are 
also required to contribute to them. 
"The Bitz Network" requires its 25- 
30 subscribers to pay $275 a year and 
also to input one page each week of 
bits, ideas, and messages. In return, 
subscribers can download everyone 
else's reports and also receive the 
Bitz Network Newsletter. 

"It's like a brainstorming session 
... to find ways to fill four hours ev- 
ery day," says Glaze. "It's like hav- 
ing a writing staff." 

The 4-year-old Bitman, on the other 
hand, is a weeknight fax service writ- 
ten solely by Evjen, who likens the 
material to Jay Leno's monolog. The 
faxes contain material that Evjen has 
used successfully on the air, in addi- 
tion to some he has not yet tried. Ev- 
jen says that some subscribers, who 
buy the service for $520 a year, say 
Bitman is "worth It for just one bit 
off the sheet" 

ACN and Stevens and Grdnic's Dai- 
ly Comedy Exclusive offer services 
on CD. However, not all the bits on 
the disc are fully produced. Some are 
partial bits to which the jock needs to 
add. 

For U years, ACN has offered 10 
bits a week as well as a newsletter 
that suggests how to use the bits and 
a rundown on what to expect in the 




coming week. Staffers and some 
freelancers compile the material for 
200 subscribers. The network uses an 
open rate card based on Arbitron rat- 
ings. 

Stevens and his wife, Joy Grdnic, 
whose show is part of All Star Radio, 
have been offering their service on a 
barter basis for 10 years. The CD 
contains 35 comedy tracks, issued 
twice a month, accompanied by a 
four-page newsletter. The first 25 
tracks include complete, fully pro- 
duced music beds, jingles, and come- 
dy drops. The remaining tracks are 
comedy elements to which jocks must 
make additions. Stevens and Grdnic 
compile the material, which goes out 
to 485 subscribers. 

Jocks say the services are useful 
(Continued on page 69) 




Top Honors. Spanish network Cadena Radio Centro recently won the Golden 
Mike Award for best radk) network news service with its investigative program 
on Mexicans crossing the U.S.-Mexico border, at Tijuana. From left are ORG NO 
Antonio Gonzalez, CRC president Barrett Alley, and ORG GM Rk;hard Santiago. 



Upstart Australian Station Makes Waves 

Forced Off The Air, Amateurs Gain Media's Support 



Taking The High Road. Sass Jordan, talkirtg up her MCA rock single "Higfi 
Road Easy," stands in for a taping of Global Satellite Networks' "Rockline." 
Prctured, from loft, are "Rockline" host Steve Dowries; Jordan; "Rockline" 
producer Jim Villanueva; and bassist Tony Reyes. 



■ BY GLENN A. BAKER 

MELBOURNE— If it weren't so 
real, and if it weren't taken so seri- 
ously by so many people, a radio 
battle brewing here might seem 
more like fodder for a classic teen 
angst film script. 

Picture the scene: A bunch of 
high-spirited kids decide to start 
up a backyard radio station to play 
their favorite music; the adventur- 
ous station becomes an overnight 
sensation, scooping up every teen 
who hears it; survey figures show 
the station outrating the top FM 
rock broadcasters; the heavy hand 
of authority steps in and forces the 
station off the air; and the popular 
press rallies to the aid of the 
plucky kids, turning the tussle into 
national prime-time news. 

Even for a film script, it might 
be far-fetched. As a real-life sce- 
nario, however, it has shaken up 
Australian radio and caused the 
community to question strict gov- 
ernment controls over broadcast- 
ing and restrictive teen playlists. 

HITZ-FM came into being three 
months ago, in a disused office 
building in the Melbourne suburb 
of Moorabin, as a community sta- 
tion on a 90-day transit permit, the 
kind traditionally extended to test 
equipment and establish communi- 
ty recognition. It was staffed by 
amateur, unpaid volunteers, all 
under 30, and adhered to a charter 
based upon a survey titled "Build 
Your Own Radio Station," con- 
ducted in record stores and schools 
during the past three years. The 
station eschewed test broadcasts, 
went into full operational mode 
from day one, and programmed 
dance music — much of it requested 
over the five constantly busy tele- 
phone lines into the chaotic studio 
set-up. 

The station gave around-the- 
clock airtime to the sort of new 
cult acts which, if played at all on 
commercial stations, are hidden 



away in the evening hours. With 
hard rock and even grunge receiv- 
ing just nodding acknowledge- 
ment, HITZ-FM went for the tran- 
sient teen throat via the likes of 
Cut'N'Move, DJ Stefi, M-People, 
East 17, Robin S., Tevin Campbell, 
and EYC, all blitzing away at up to 
130 beats a minute. 

With the exception of a few hun- 
dred fliers and stickers, the station 
relied primarily on word-of-mouth 
for promotion. 

It all seemed rather remote to 
the "real" radio stations until the 
release of the most recent AGB 

'HITZ is new and 
fresh and run by the 
youths themselves' 

McNair ratings survey, which saw 
the station leap from 1.8% to 15.1% 
in the 10-17 demographic, and 3.3% 
to 12.8% in the 18-24 zone, actually 
outrating such incumbent giants 
as FOX-FM. 

But these astonishing ratings 
could not save HITZ-FM when its 
90 days were up March 11. Al- 
though a 30,000-signature petition 
pleading for an extension was pre- 
sented to the Australian Broad- 
casting Authority, and the body 
was lobbied by the hosts of cur- 
rent-affairs TV shows, various 
public figures, and editorial writ- 
ers from major daily newspapers 
("The federal government should 
tune into what the voice of youth is 
saying," noted one), broadcasting 
minister Michael Lee did not exer- 
cise his power to intervene in the 
matter and order the permit ex- 
tended. This may well be related to 
formal opposition to such an exten- 
sion from FARB, the commercial 
broadcasters' industry associa- 
tion. 

Lee Simon. PD of Melbourne's 
top-rated FM rock station. 3MMM- 



FM, has said, "Commercial radio 
stations have to pay millions of 
dollars to secure a license to broad- 
cast. The question that needs an- 
swering is: Can radio stations op- 
erating under a commercial broad- 
cast license be said to be on a level 
playing field with community ra- 
dio stations which can attract simi- 
lar levels of revenue without the 
Initial outgoing and ongoing 
costs?" 

Rhys Holleran, GM at high-rat- 
ed FM pop station TTFM, adds, "If 
you want to be a commercial 
broadcaster, you should be, but all 
the requisite responsibilities that 
go along with being a commercial 
broadcaster should be adhered 
to." 

Unless the broadcasting minis- 
ter bows to popular opinion and or- 
ders a permit extention, HITZ-FM 
cannot secure another 90 days of 
airtime until the end of the year, 
and cannot be considered for a full 
commercial license until the end of 
1995. Even then, it would have to 
compete with needy-case applica- 
tions from remote areas. 

But station manager Anton Van- 
derlely does not have that sort of 
patience. "We've proven that this 
service is needed," he says. "I just 
hope that we are not merely effec- 
tive market research for someone 
else, at the expense of a lot of hard 
work from the volunteers at HITZ- 
FM." 

The record labels also are hop- 
ing for a reprieve for the station. 
Mushroom Records head Michael 
Guinski is among those who have 
lent their support. "HITZ has glar- 
ingly showed the frustration of the 
existing radio formats," he says. 
"HITZ is new and fresh and run by 
the youths themselves." 

Assistance in writing this story 
was provided by Nui Te Koha and 
Katherine Tulich. 
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Don Kelley 

WMJX Boston 



W^ 



MJX (NUGIC 106.7) Boston's G.G 12-plus shai-e in the 
fall Arhitron Uxik not oniy was the station's hest ever, it 
al5o was the highest share any AC station in Boston has 
ever receivetl, according to OM Don Kelley. It is also the 
highest current shai-e of any A{' station in the top 10 mai*- 
keU*, with the exeej>tion of full-sen ice WJR Detroit. 

Although he knew the station had been performing well, 
Kelley says W^JX's o.Ii-ti.fi jump fmm the summer book 
was "kind of a startle. I knew' we were cruising for a good 
book, but I abnost fell off the chair on that one," he says. 
The station is currently No. 2 in the market 12-plus. 

Kelley, who also oversees countr>' \VBCS and ethnic 
WMEX, is embrt)iled in a competitive five-w^ay AC liattle 
in Boston, where he goes head-to-head with WBMX (4.6- 
4.3), WSSH-FM (3.8-4.1), WBOS (3.6-3.7), and WPLM- 
AM-FM (1.2-1.5). as well as oldies WODS (4.6-4.1). Even 
with each station focusing on a different niche, Kelley says, 
"A lot of currentii we play are current^i you can hear on 
fi\'e different stations . . . The core is very similar in three 
or four stations, but there is a concentric circle in the mid- 
die and ever>'one goes off in a different direction." 

Surprisingly. Kelley says the station with which Magic 
HLstorically has sliared the most audience is top 40 WXKS- 
FM (Kiss lOH). possibly Ixjcause the two station are next 
to each other on the dial. As a result, he says, the Magic 
audience's familiarity with new music Ls higher than that 
of most AC stations. 

Magic's current muskr mix ls 'SOs- and "^Os-based, with one 
70b song an hour and one *60s song even,' other hour. The 
mix also includes two currents and one ivcurrent jjer hour. 

Here's a recent aftemoon hour Steve Winwood, "Roll 
With It"; Natalie Cole, "Miss You Like (?razj'"; Bruce 
Hornsby & the Range, 'The Way It Is"; Rot! Stewart. 
"Reason To Believe"; Eurythmics, "Sweet Dreams'; 
Charles & Eddie, "Would I Lie To You?"; Billy Joel, "Just 
The Way You Are"; Bill Me<lley & Jennifer Wames, "(I've 
Had) The Time Of My Life"; Foreignei-, "Waiting For A 
Girl Like You"; Jimmy Cliff, "I Can See Clearly Now"; 
Paula Abdul, "Blowing KL«*es In The Wind"; and Journey, 
"Faithfully." 

Kelley's radio career started at \N^KC Milford, Mass., 
and included stints with g^oulK^ like Knight Quality Sta- 
tions, SconnLx Broadcasting. NewCity Communications, 
and Capitol Broadcasting, and sUitions like WHEB Ports- 
mouth. N.II.. W(X;B Ca|)e Cod. Mass.. WT-TQ Woi-cester, 



Mass., W\TY (Y94) Syracuse, N.Y., and WWMX (Mix 
10fi.n) Baltimore. He retumefl to Boston as OM of WTVI.JX 
in Januar>' 1990. 

When he anived, Kelley found Magic "in a real tight 
battle with WSSH-FM. When I got here I started moving 
the music forwaixl," dmjjping arti.sts like Barn.' Manilow 
and Barbi-a Sti-eisand and replacing them with aitists with 
more contemjxjrary images, like Rod Stewait, Michael 
Bolton, and Mariah Carey. 'The music was in the process 
of evolving," he says. "Starting in the fall of 1991 I moved 
the era forward, [and] all the wimp arUsL'i went away." 

Kelley also upgraded the station's on-aij* presentation 
and put "a lot of money" into television. WM.JX has been 
pretty consistently in the 5 shares ever since. 

More recently, Kelley made a cltwk adjustment to two 
stopseLs an hour, which he says "seemed to help our more 
mu.sic image." He also hired local jXTsonality Tom Ber- 
geron from crosstown WBZ for mornings last summer. 
'That was a shift in direction to put a high-profUe morning 
show on," says Kelley. who describes Bergeron as "a ver>' 
funny guy, but clean." 

Other than TV. the station does abnost no marketing, 
but is fairly active promotionally, giving away weekend 
trips on a regular basis, along with smaller prizes like 
movie premiere tickets. 

"All our marketing Ls focused on at-work." sa.\'s Kelley. 
"We picked one avenue [TV] and picked one image |at 
work], and it has really worked." 

The station, which is positioned as "continuous soft 
rock," targets 25-54-year-old females, but skews a little 
younger at night, wiiere the 'Bedtime Magic' show has "a 
huge following in [college] dorms," according to Kelley. 

Although CBS Radio and others have cited Boston as a 
good potential home for the latest hot radio fonnat, 70s- 
based oldies, Kelley is skeptical about the format's long- 
term viability. 

'Three kinds of songs were hits in the 7(te ... the wimpy 
John Denver/01i\ia Newton-.Johrv'CarTKinters [musicl that 
nobody has much interest in anvinore, the AOR-edged 
stulT that is the basis of cla.ssic i*ock, or the disco stulT," 
he says. 'The problem [with 70s musicl is thei-e's not that 
much to choose from, and you don't ha\"e that one gn>up 
of songs that is evei-green like you did with the "eOs. 

"I (juestion the legs on that foniiat," he adds. 

I'llYUJS STARK 



Top Bidder For U.K. License Plans All-Tallc 



■ BY JEFF CLARK-MEADS 

LONDON—The highest bidder for 
the U.K.'s third national commercial 
radio franchise is planning to use vir- 
tually no music in its programming — 
but the highest bidder has never won 
a national license here. 

The U.K. Radio Authority's tradi- 
tional disdain for organizations it 
feels have offered too much money 
may now leave the door open for a ri- 
val company that is planning to caiTy 
music in its broadcasting. Six com- 
panies applied to the Radio Author- 
ity for the U.K.'s third Indei>endent 
National Radio (INR) franchise 
when the deadline for bids arrived 
March la. 

The Bntadcasting Act stipulates 
that the new service, which will join 
current INR stations Classic FM 
and AM rock broadcaster Virgin 
1215. must be at least 51^ speech- 
based, and that its music content 
must not significantly overlap with 
existing senices. 



The highest bid(]er for the INK:i 
license is Talk Radio U.K. with a bid 
of 3.82 million jwunds a year, more 
than 1 million pounds higher than its 
nearest rival. However, neither Clas- 
sic FM nor Virgin was the highest 
bidder when it won its respective 
franchise. The authority decided in 
these ca.ses that those who had out- 
bid them were not viable licensees. 
In effect, the authority felt that the 
higher bidders could not sustain the 
amounts they were promising. 

In that light, radio industry ob- 
sen'ers in the U.K. are now asking 
whether Talk Radio has pitched its 
bid too high. Company spokesman 
Christopher Turner counters, "It de- 
pends on your cost base." Talk radio 
is regarded as having the cheapest of 
the broadcast formats, being based 
on a minimal news content and e.\- 
tensive call-in programming. (In the 
U.S.. N/T actually is one of the most 
expensive formats to program.) 

Its nearest rival in the franchise 
bidding is Newstalk U.K., with an of- 



fer of 2.7() milhcm pounds. That offer 
is followed by the first of the bidders 
with music content, Apollo Radio. A 
subsidiary of ILR group Chiltern 
Radio. Apollo has offered 2.27 million 
pounds and says that its news, 
sports, and information program- 
ming will be augmented by soft. AC 
music. 

The other bidders are recently dis- 
enfranchised London N/T organiza- 
tion London Broadcasting Company 
(2.01 million pounds). First National 
Entertainment Radio (1.55 million 
pounds), and Jim Black Broadcast- 
ing (1.04 million pounds). Only the 
London Broadcasting Company says 
it would cai'ry "some music." 

The INR3 service will be on the 
AM frequencies currently being va- 
cated by BBC Radio 1. which has 
switched to FM. The Radio Author- 
ity aims to award the license before 
the end of the summer. 

Jeff Clark'MeadH in U.K. bureau 
chief for Music & Media. 



Hot Adult Contemporary 



ITM 

■:■ «)*<JuHcci"-ipiiK»at-,st«loni 





_i 5 


Vi 


? o 


TITLE 
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ARTIST 


CD 
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* * * No. 

NOW AND FOREVER 


1 « * * 

♦ RICHARD MARX 


2 


3 




14 


EVERYDAY 


♦ PHIL COLLINS 


3 


2 


] 


19 


THE POWER OF LOVE 


♦ CELINE OlON 


4 


4 


4 


17 


BREATHE AGAIN 

mi ACL . . ■■ lA 


♦ TCNI BRAXTON 


CD 


5 


5 


9 


WITHOUT YOU 


♦ MARIAH CAREY 


( 


6 


7 


22 


SAID 1 LOVED YOU...BUT 1 LIEO 


♦ MICHAEL SOLTON 


7 


8 


8 


14 


HAVING A PARTY 


♦ ROD STEWART 


1 


7 


6 


23 


PLEASE FORGIVE ME 


« BRYAN ADAMS 


! 


9 


10 


15 


BECAUSE THE NIGHT 


♦ 10.000 MANIACS 


® 


14 


21 


4 


LOVE SNEAKIN' UP ON YOU 


♦ BONNIE RAin 




10 


g 


23 


HERO 


♦ MARIAH CAREY 


(ID 


13 


13 
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STREETS OF PHIUDELPHIA 


♦ BRUCE SPRINGSTEEN 


13 


{1 


j[ 


18 


1 CAN SEE CLEARLY NOW 


♦ JIMMY CLIFF 


(14) 


17 


24 


4 


COMPLETELY 

v.i 'll.'.'filA 7737f. 


♦ MICHAEL BOLTON 


13 


15 


14 


36 


JESSIE 

SBK ■ • -."1 iRG 


♦ JOSHUA KADISON 


16 


IE 


16 


36 


THE RIVER OF DREAMS 


♦ BILLY JOEL 


QD 


20 


25 


6 


THE SIGN 


♦ ACE OF BASE 


18 


12 


12 


19 


ALL FOR LOVE ♦ BRYAN ADAMS/ROD STEWART/STING 


(E) 


22 


22 


9 


THE ONES YOU LOVE 


♦ RICK ASTLEY 


® 


21 


23 


6 


LULLABYE (GOODNIGHT, MY ANGEL) BILLY JOEL 

COLUMBIA 77363 


21 


19 


15 


13 


WILL YOU BE THERE (IN THE MORNING) * HEART 




25 


27 


g 


IN WALKED LOVE 


EXPOSE 


23 


18 


17 


11 


WHAT MIGHT HAVE BEEN 


♦ LITTLE TEXAS 


(U) 
Viz/ 


26 


29 


5 


ROCK AND ROLL DREAMS COME THROUGH « MEAT LOAF 


2S 


23 


18 


22 


AU ABOUT SOUL 

CilLijMOA -Ti^S.l 


♦ BILLY JOEL 


2t 


24 


19 


23 


AGAIN 

VIRGIN 38404 


♦ JANET JACKSON 


n 


28 


28 


21 


AU THAT SHE WANTS 

ARI^jIA : i 


♦ ACE OF BASE 




27 


26 


16 


UNGER 

ISLAND 862 8LI3PH. 


♦ THE CRANBERRIES 


(D 


31 


35 


3 


BABY 1 LOVE YOUR WAY 


BIG MOUNTAIN 


30 


29 


31 


/ 


FOR WHOM THE BELL TOLLS 

POL ' COR BL5 ■ • 


♦ BEE GEES 


31 


30 


30 


25 


I'D DO ANYTHING FOR LOVE 

MCA b^(,?e. 


♦ MEAT LOAF 


32 


32 


33 


3 


BECAUSE OF LOVE 


♦ JANET JACKSON 


33 


33 


38 




FtlUND OUT ABOUT YOU 


♦ GIN BLOSSOMS 


34 


34 


32 


23 


TWO STEPS BEHIND 

COLUMBIA 771 IC 


♦ DEF LEPPARO 


(D 


NEW^ 




★ * * Hot Shot Debut * * * 

BEAUTIFUL IN MY EYES ♦ JOSHUA KADISON 


as 


36 


37 


4 


OH NO. NOT MY BABY 


LINDA RONSTADT 


37 


35 


39 


21 


BETTER THAN YOU 

■ 1 - .1 - i .■ ■ ■. ■ . .'.AM 


♦ LISA KEITH 


dD 


NEW^ 


1 


IN THE TIME IT TAKES 

Rl I'RIM • 


BETH NIELSEN CHAPMAN 


(D 


NEW^ 




I'LL REMEMBER 

1 ■ ' ■ WAR7ILR BROS 


♦ MADONNA 




39 


40 


24 


RAIN 

MAVERICK^IRE 1860&'WAHf4EH BROS- 


♦ MAOONNA 



( ) Tf»cti5 stowing an increase m detections Over me prev-ous i**ek, regardless o1 crtan tiKJvimiHir Aittxjwet awarded lo 
those reccuds wnoi Mini bOO deteclorofD'1he<lfaHffrie. ♦ Vnjtoclip »yail»t>ility ' 1994. Bilitx>ar(lBPl Commu neat ions. 

HOT AWI T CUnMPOIMinf BECWBtllfTS 



1 


1 




2 


DREAMLOVER 


♦ MARIAH CAREY 


z 


2 


1 


5 


FIELDS OF GOLD 

AAU 0258 


♦ STING 


3 


4 


3 


10 


I'M FREE 

-SRK W43A.tRC 


♦ JON SECADA 


4 


3 


2 


; 


REASON TO BELIEVE 

WARNLRBROS 1B427 


♦ ROD STEWART 


5 


5 


4 


5 


ANOTHER SAD LOVE SONG 

.AfACL ? 4047iARISTA 


♦ TONI BRAXTON 


( 


6 


5 


13 


1 DON'T WANNA FIGHT 

VIRCIS I^fc'j? 


♦ TINA TURNER 


1 


8 




15 


IF 1 EVER LOSE MY FAITH IN YOU 

AAM 0111 


♦ STING 


1 


7 


6 


38 


00 YOU BELIEVE IN US 

r^RK L<:.Jr^fRC 


♦ JON SECADA 


9 


9 


10 


38 


JUST ANOTHER DAY 

SUK C 'Jaj LRij 


♦ JON SECADA 


10 


10 


7 


5 


HOPELESSLY 


♦ RICK ASTLEY 



Recufrents are titles which have appeared on the Hot Adult CootemKnary chart foi 26 «»MVs and 
have dropped Deiow the top 20 
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Album Rock Tracks 



ire clKlfO'i'C»ii» mcoitw 






"»"""»"""" 








is 


TRACK TITLE 

ALSUM TITLE Of ANY! 


ARTIST 

lABEt.'DtSTRIBUTINC LABEL 


1 


1 


2 


8 


★ ★ ★ No. 1 

NO EXCUSES 2«>tks 

JAROF FUES 


* * ★ 

aN^ 1 ♦ALICE IN CHAINS 

COLUMBIA 


2 


2 


1 


12 


DEUCES ARE WILD 

•Ht BLA^i Af.D BUT I HEAD EXPERIENCE 


AEROSMITH 

GCFFEN 


d) 


4 


5 


4 


THE CALLING 

TALK 


YES 

VICTORY.PIG 




3 


3 


14 


MR. JONES 

AUGUST Ar.D EVERYTHING AFTER 


♦ COUNTING CROWS 

MiGGEFFEN 


CD 


5 


20 


3 


HIGH HOPES 

iNHrxk r: 


SAMMY HAGAR 

GEFFET. 


® 


7 


8 


5 


SPOONMAN 

':.l>-tii.JN'-ii IWN 


♦ SOUNDGARDEN 

AiW 




NEW^ 


1 


★ **AiRPOWER/HoT Shot Debut*** 

KEEP TALKING PINK FLOYD 

THf DlViS DN at.L COLUMBiA 


CD 


8 


14 


4 


BREAKAWAY 

ANTtNNA 


♦ ZZ TOP 

RCA 


9 


e 


6 


7 


HIGH ROAD EASY 


♦ SASS JORDAN 

MPACT MCA 




9 


13 


6 


NOBODY'S HERO 

COtlNTEfiPARIS 


RUSH 

ATIANT'C 


11 


II 


7 


19 


LOW 

KEROSENE M«T 


♦ CRACKER 

VIRGIN 


m 


15 


16 


6 


HARD ACT TO FOLLOW 

BftOTi-E:'' :ANr 


♦ BROTHER CANE 

V.RGIS 


13 


12 


11 


6 


HOOLIGAN S HOLIDAY 

MOTLEY CP.'Jl 


♦ MOTLEY CRUE 

ELEKIRA 


(E) 


18 


22 


5 


BACKWATER 

TOO HIG*" TO DIf 


♦ MEAT PUPPETS 

LONDON PEG 


li 


10 


4 


16 


ALL APOLOGIES 

IN UTERO 


♦ NIRVANA 

EWC'GEFFEN 


OD 


16 


23 


6 


TOO COLD IN THE WINTER 

afiCiTHtR 


CRY OF LOVE 

COEUMBIA 


17 


13 


12 


5 


SHE'S MY MACHINE 

mm FILTHY LITTLE UC-J't- 


♦ DAVID LEE ROTH 

REPRISE 


11 


14 


9 


10 


DAY IN THE SUN 

PUIH FRAUPTON 


PETER FRAMPTON 

REIATIVITF 


1> 


17 


10 


18 


YOU 

CANPLEBOX 


♦ CANOLEBOX 

MAvFRICKiSIREjWARNER BROS 


20 


20 


19 


22 


MARY JANE'S LAST DANCE* TOM PETTY & HEARTBREAKERS 

-LIM "flY /. IHt HLaKTHHI-AKI-k':. [.HfATESI HUS MCA 


21 


21 


17 


23 


DAUGHTER 

vs 


PEARL JAM 

EPtC 


® 


NEW^ 


1 


WOKE UP WITH A MONSTER 

WOKE UP WITH A M0P4STER 


CHEAP TRICK 

WARNER BROS 


(D 


30 


37 


4 


DISSIDENT 

vs 


PEARL JAM 

EPIC 


24 


22 


18 


21 


CREEP 

cose 


♦ STONE TEMPLE PILOTS 

ATLANTIC 


(2) 


32 


39 


3 


DISARM 

SIAMESE DREAM 


♦ SMASHING PUMPKINS 

VIRGIN 


2t 


24 


26 


8 


RIDE THE TIDE THE SCREAMIN' CHEETAH WHEELIES 

THE SCREAMirr C'lEETAH WHEELIES ATLANTIC 


27 


27 


29 


22 


FOUND OUT ABOUT YOU 

NEW MiSERASLE EXPERifNCE 


♦ GIN BLOSSOMS 

AIM 


21 


25 


28 


20 


MOTHER 

T H RALL- DEMONS WEAT LI Vt 


♦ DANZIG 

AMERiCAfVREPRISE 


29 


19 


15 


9 


BOX OF MIRACLES 

BAREJOOT SERVANTS 


♦ BAREFOOT SERVANTS 

EPtC 


30 


23 


21 


12 


ANIMAL 

vs 


♦ PEARL JAM 

EPIC 


31 


26 


30 


23 


BAD THING 

fi=TrHfR 


♦ CRY OF LOVE 

COLUMBIA 


(D 


33 


34 


6 


PRISON SEX 

UNDCRIOW 


♦ TOOL 

?00 


(D 


40 




2 


SHINE 

HINTS ALLE&ATlONS AND THINGS LEFT UNSAJO 


COLLECTIVE SOUL 

ATLANTIC 


34 


34 


36 


7 


BELIEVE 

oir> 


♦ DIG 

RADIOACTIVE,'MCA 


(D 


37 




2 


LOVE SNEAKIN- UP ON YOU 

LOf#GlNG IN THEIR HEARTS 


♦ BONNIE RAITT 

CAPITOL 


3( 


29 


31 


20 


COLD FIRE 

COUNItRPAHlS 


RUSH 

ATLANTIC 


(3D 


36 




2 


WE ALL FALL DOWN 

NOIHIN' tJUl IHOI..HII: 


BLUE MURDER 

G4FFEN 




NEW^ 


1 


EVERY GENERATION... ♦ FURY IN THE SLAUGHTERHOUSE 

MOW HCA 


(M) 


NEW^ 


1 


MMM MMM MMM MMM 

GOO SHUffLEDHIS FEET 


♦ CRASH TEST DUMMIES 

ARISTA 


40 


38 


35 


23 


AMAZING 

GET A GRIP 


♦ AEROSMITH 

CEFFEN 



Radio 



Jtacia WKHvir^ an increAU in cWiecnons over iMe pmiuus week, regardless ol a\an nwoDerit. Anoanet awanted to 
Biose records v»tMtf> attar) 750 detections ^o«t^>^1l^sl Ifidc ♦ V^teoclip availability, 199->. BiHboaraSPI Ccmmtfucalont. 

ALBUM BOCK gCUMHIT TBACKS 





1 


1 


24 


PLUSH 

CORE 


♦ STONE TEMPLE PILOTS 

ATLANTC 




2 


3 


19 


PEACE PIPE 

BROTHER 


♦ CRY OF LOVE 

COLUMBIA 




3 


4 


27 


ARE YOU GONNA GO MY WAY 

ARE TOU GONNA GO MV WAV 


♦ LENNY KRAVITZ 

VIRGIN 




4 


2 


15 


NO RAIN 

BLIND MELON 


♦ BLIND MELON 

CAPITOL 




5 


5 


19 


HEY JEALOUSY 

NEW MISERABLE EXPERIENCE 


♦ GIN BLOSSOMS 

A&M 




6 


6 


36 


HARD TO HANDLE 

SHAKE *OUR MONEV MAKER 


♦ THE BLACK CROWES 

AMERICAN'REPRISE 




7 




39 


BAD TO THE BONE 

THE BADDCST OF GEORGE THOROGOOO 


♦ GEORGE THOROGOOD 

EMEtRG 




8 


9 


22 


GOT NO SHAME 

BROTHER CANE 


♦ BROTHER CANE 

VIRGIN 








53 


EVEN FLOW 

TEN 


♦ PEARL JAM 

EPIC 








19 


CRYIN' 

GET A GRIP 


♦ AEROSMITH 

6EFFEN 



Spanish Nets Jockey For Stations 



LOS ANGELES— Competitinn 
among 24-hour Spanish-langua^'c 
networks is at an all-time high. 
dena Radio Centre. Satelite Radio Bi- 
Ungue, and Radio Labio all are vyin^ 
for a limited number of Spanish nidio 
stations. 

The oldest of the three is Cadena 
Radio Centre, which bowed in 1987 on 




Recurrents are titles whtch have appeared on the Album Rock Tracks chart rot 26 wMks and hau« 
drc;ii".-J below Ihe : 20, 



six affiliates. Today the network, 
which is owned by Mexico's largest 
radio broadcasting company. Ginipo 
Radio Centre, has 61 affiliates in the 
U.S.. 15 in Guatemala, four in El Sal- 
vador, and 12 in Puerto Rico. 

Cadena. which is the only Mexican- 
owned radio company publicly tradeti 
on the New York Stock Exchange, of- 
fers a mix of contemporary' Spanish, 
regional Mexican, and some tialsa mu- 
sic, along with news and specialty 
programming. 

Satelite Radio Bilingue debuted 
Sept Ifi, 1993, and is up to 50 affili- 
ates. (Eight are full time, the rest 
take between five and 12 hours of pro- 
gramming.) Its musical emphasis is 
on Mexican folk and Afro-Caribbean 
rhythms. The network works with 
Radio Educacion and other Mexican 
public broadcasters to bring Mexico's 
news and views to U.S. audiences. 

The newest competitor is Radio 
Labio, a 24-hour Spanish talk net- 
work that bowed Nov. 1. 1993, on 14 
af^iates. (Two affiliates take the net- 
work full time, the rest take certain 
day-parts.) The all-talk network offers 
personalities like Professor 
Francisco Avelar, whom network 
president Juan Andres deHaseth 
calls "our version of Rush Lim- 
baugh." 

The growth of Spanish radio in this 
country during the last three years 
and the breakdown in agency and ad- 
vertiser biases against the format's 
audience have contributed to the 
growth of the three networks. Ca- 
dena Radio Centro GM Richard San- 
tiago says, "The growing presence of 
HLspanics Ls a \iable alternative to ad- 
vertisers. Many major agencies have 
opened up some sort of Hispanic 
shop, and when the No. 1 station in 
the No. 1 Hispanic market IKLAX 
Los Angeles] is a Spanish station, it 
opens people's eyes. The same occurs 
with KXTN in San Antonio." 

However. Santiago doesn't think 
there is room for three 24-hour net- 
works. "Even with diversity, there's 
still a limited amount of Hispanic sta- 
tions," he says. 

Satelite Radio Bilingue PD Sam- 
uel Orozco says he hasn't felt the 
competition yet. "There is a need out 
there for this type of service," he 
says. "The competition is not that 
hard yet, but it's growing fast. Very 
soon it will be a very competitive mar- 
ket out there." 

DeHaseth says he launched the 24- 
hour talk network. Radio Labio, be- 
cause it was a "niche in the market 
that no one has met. People have been 




by Carrie Borzillo 

under the impression that Latinos . . . 
are not interested in debate, just 
dancing and liquor. Those misconcep- 
tions are finally being throwTi out," he 

says. 

News is the biggest part of both 
Cadena Radio Centro and Satelite 
Radio Bilingue. Santiago explains, 
"It's more essential to Spanish sta- 
tions than . . . Anglo stations because 
this community really needs to stay in 
touch with back home." 

Eai-lier this year Cadena won the 
Golden Mike Award for best radio 



Billboad^ 



network news service, for its investi- 
gati^'e piece on Mexicans crossing the 
U.S.-Mexico border at Tijuana. 

Even though the networlts are 
struggling to get more fijll-time affili- 
ates, each network head is optimistic 
about the future. 

DeHaseth is aiming to get affiliates 
in the top three markets — Los 
Angeles. New York, and Chicago — 
mthin the fust year. 

"Our product is so new — it's an ed- 
ucational process with stations," he 
says. "Many are just so used to music 
that they're not sure what to make of 
an all-talk Spanish format." 

Orozco says that while most of the 
affiliates take the network for its 
news, 15 stations are considering go- 
ing full-time with Satelite Radio Bi- 
lingue. 

Barrett Alley, president of Cadena 
Radio Centro, says the network has 
(Continued on next page) 
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Modern Rock Tpacks . 

ComoilM hom a oatiyigl M^ple c« .m. >, ^jKillt^l 'jy Sr>:iailcai1 DaU SyMcrii' ftxtm TrKk Mnm 32 nvOvn locli IlitNNK 
aie — i:'o-ir,i , monnurad ?4 (rturs i ■"■i. ? i. -. a week :■ ■ ^- lankM ■ . rijiniist uT i)rtpct»ons 






iMi 


is 


TRACK Tm.E ARTIST 

Album TITIE ir AM. LAeEbPlSIRiei/tlNG LAME 


CD 


4 


10 


3 


* * * No. 1 * ★ * 

THr MnRr vnii ifnonor mp lu i a MnnpiQQrv 
1 nt ivii./nc luu ivjr<unc nnc... j /nH-^atNo i ▼ rviunKiaitT 

VAUXHA-.I *N(j SIREj'REPRtSC 


® 


1 


1 


10 


GOD ♦ TORI AMOS 

UNDtR THE PINK *TLANr>C 


3 


3 


4 


6 


RETURN TO INNOCENCE ♦ ENIGMA 

THf 1 Fil 1 ii- .>"-.|-,' --, VIRGIN 


4 


2 


2 


11 


MMM MMM MMM MUM * ma^H Tf^T Dl lUUITQ 


S 


5 


3 


8 


NO EXCUSES * ALICE IN CHAINS 

r,E fllFS COlUMfll* 


« 


6 


5 


15 


LOSER « BECK 

MEUOVi GOLD L:':,[.^iHEN 


7 


7 


6 


5 


1 3 STEPS LEAD DOWN ♦ELVIS COSTELLO 

flk..ir.l; .r;n'-, v.ARNre BROS 


(D 


9 


13 


16 


DISARM « SMASHING PUMPKINS 


9 


8 


11 


8 


LEAVING LAS VEGAS ♦ SHERYL CROVK 

: r.-,-,.: 1,,I9 


10 


12 


9 


18 


AU APOLOGIES • NIRVANA 

■1, :>L,[.GrffEN 


11 


10 


B 


19 


MR. JONES « COUNTING CROWS 


® 


19 


25 


3 


CAN'T GET OUT OF BED ♦ THE CHih lATANS 


OD 


14 


IE 


7 


EVERY GENERATION... ♦ FURY IN THE SLAUGHTERHOUSE 

M':i.j RCA 


14 


11 


7 


11 


GET OFF THIS ♦CRACKER 

krt^isr'i-" HA- ViRGiN 


OD 


18 


24 


3 


LONGVIEW ♦GREEN DAY 

'(■iKi; RFPRliiF 


OD 


16 


17 


4 


SPOONMAN ♦ SOUNDGARDEN 

■;,rpti'i •i-.'ioi'iri AAM 


OD 


15 


18 


; 


BACKVI/ATER ♦ MEAT PUPPETS 

Tr--, .(,-.1, -r; r f LCNCWaF'.G 


(S) 


21 


28 


e 


***AlRPOWER*** 

ELDERLY WOMAN BEHIND THE COUNTER... PEARL JAM 

'"^ 


i» 


17 


14 


25 


LAID ♦ JAMES 

LAID MERCURI 


(S) 




1 


***AlRPOWER*** 

I'LL TAKE YOU THERE GFNERAL PUBLIC 

■THR[i.' Ml - 1. ;„j ',1 ■..l.e^'k: 


21 


13 


12 


10 


WATCH THE GIRL DESTROY ME ♦ POSSUM DIXON 

EOsiul.' ,11,,;. -. ir.IERL-CWE 


(D 


22 




2 


***AiRPOWER*** 

POSSESSION ♦ SARAH MCUCHLAN 

ILi.'R! -C.'.ARfs fC^'ASI NflTWERKAEHSTA 


(D 


25 




2 


POSITIVE BLEEDING ♦ URGE OVERKILL 

■- ,ri jFEEEN 


® 


NEW^ 


1 


YOU MADE ME THE THIEF OF... ♦ SINEAD O'CONNOR 

■in IHt NAME 01 "HE FA-I-EG- SOUNDTRACK iFiAI.DF^G 


(25) 


28 




2 


CUT YOUR HAIR ♦ PAVEMENT 

CRJ-^KED RAIN, CROOKED Rl^t, VAiiC^R 


(D 


24 


22 


23 


TODAY ♦ SMASHING PUMPKINS 

SIAMESE DREAM .IR>Sl"i 


(D 


26 




22 


DREAMS ♦ THE CRANBERRIES 

FVERyF^nCV F, SF S [WING II,SO WHY CAIJ I WE' ,AM! F.a 


2i 


20 


15 


14 


BIG TIME SENSUALITY ♦ BJORK 

rJERUI ilFKFPA 


® 


27 


23 


23 


FOUND OUT ABOUT YOU ♦GIN BLOSSOMS 

Nf A MiSFRAtUI ! H'l "irr.CF AtM 


(D 


NEW^ 


1 


1 WANT IT ALL ♦ EVE S PLUM 

i "1 ■■ ' SSO MUSIC 



{ ) Iracki sfxjwng an 



increase m ii.'irT:,i.ni s cw ti» (Wvioui nweek, nvardleu erf chart (now«nerit. Aiioower awanled Id 
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New Stem Complaints Bring A Rebuke From Quelle 



■ BY BILL HOLLAND 



WASHINGTON. D.C.— Two new in- 
decency complaints against Infinity 
Broadcasting's Howard Stem broad- 
casts on WWKB Buffalo. N.Y.. be- 
tween Nov. 17, 1993, and Feb. 22, 
1994, were filed March 4 by a pseud- 
onymous listener calling herself Su- 
san Jones, according to an FCC 
source. 

The complaints are being inspected 
by the complaints and investigation 
office of the FCC's enforcement divi- 
sion, which will forward its findings 
to the Mass Media Bureau. 

Although possible action on the 
complaint is months away, commis- 
sioner James Quello has already stat- 
ed publicly, at a Federal Communica- 
tions Bar Assn. meeting March 17, 
that if the complaints are found to be 
actionable, they could result in seri- 
ous enforcement action. 

Quello told attendees that "if the 
facts dictate that further conclusion, 
I will confront the issue of a possible 
FCC administrative hearing as a sad 
reality." 

Quello also said, in reference to In- 
finity's $1.6 million in unpaid indecen- 
cy fines, that "it is obNHOus the fines 
have not had a deterrent effect" 

Even though Quello's remarks were 
made at an in-house FCBA meeting, 
they have not gained the blessing of at 
least one other commissioner. 

The Associated Press quoted com- 
missioner Andrew Barrett as saying, 



Interep Studies 
Country Usteners 

NEW YORK — New studies keep 
churning out proof of the demo- 
graphic desirability and spending 
power of the country radio listen- 
er. The latest such study comes 
from the Interep Radio Store's re- 
search division. 

According to the study, country 
radio is the No. 1 format among 
college graduates, among adults 
employed full time, among home 
owners, among adults with indi- 
vidual incomes of more than 
$30,000 a year, and among adults 
with household incomes of more 
than $60,000 a year. 

Country radio is also the No. 1 
format among professionals and 
managers, 18.7% of whom listen 
to the format In this group, coun- 
try is followed by preferences for 
N/T(14%), AC (13.2%), album rock 
(11.1%), and oldies (8.3%), the 
study says. 

Of all country music listeners 
nationwide, 25% Uve in central city 
areas, 42% live in metro suburban 
areas, and 33% live in nonmetro- 
politan areas. Not surprisingly, 
the majority of country listeners 
(47%) reside in the South. Across 
the rest of the country, 26% of 
country listeners live in the Mid- 
west, m in the West, and 10% in 
the Northeast. 

Sixty-six percent of all country 
musK listeners are in the advertis- 
er-friendly 25-54 demo. 

PHYLLIS STARK 



"I wish Jim Quello would button his 
lip." This apparently riled Quello, 
who replied that Barrett's remark 
was intemperate. 

RADW CHEERS: LfASMe AD BlU PASSES 

Radio stations soon will be airing 
loan and lease commercials that com- 



WASHINGTON 
ROUNDUP. 



pete with TV leasing ads, now that 
the Senate has passed S.1275, a bank- 
ing bill that allows the airing of ads — 
such as those for auto loans and 
leases — without the need for mind- 
numbing "small print" disclosures. 

The House passed a similar mea- 
sure last year. In both versions, to be 
reconciled in conference committee, 
listeners can call a toll-free number to 
get the disclosure information. 

The industrj' has said that the ads 
could bring upward of $60 million a 
year in new advertising revenue. 

NAB UKES SENAn WBHWAT BU. 

The National Assn. of Broadcast- 
ers has applauded the Senate version 
of the Information Superhighway 
Bill, S.1822, sponsored by Sen Ernest 
Hollings (D-S.C.). 

The Senate's rewrite of the Commu- 
nications Act gives radio and TV sta- 
tions greater flexibility to offer new 



SHOW PREP SERVICES 

(Co7itinu€d from page 66) 

for timely events. "The great thing 
about it," says Kraddick of his ser- 
vice, "is with 200 subscribers, when 
something happens you can bet that 
one of these guys will have it first or 
have the phone number you need." 

In addition to delivering two CDs a 
month, ACN also offers some bits via 
satellite so that "subscribers don't 
lose out if something hot comes up," 
says Munos. 



seen a steady growth since its debut. 
"The first year I was there we did 
$1500,000 [in revenue]. Now we do $8 
million . . . Focusing our news on Lat- 
in America was instrumental to our 
success. But I think the secret to our 
success is our specialty program- 
ming." 

Some of Cadena's shows include a 
talk show hosted by CrUtina Sarale- 
gui, which Alley calls the Spanish 
version of Oprah Winfrey, and vi- 
gnettes with actor Ricardo Montal- 
ban. 

Cadena also secured the rights for 
the World Cup soccer tournament 

Alley says of the competition, "I 
wish them all the success. I believe it 
will increase the pie. We'll still get 
the lion's share of the billing, but I 
think our share coukl drop as the pie 
gets bigger." 

AROUND THE mousnrr 

SupeRadio's "Urban Mixx" adds 
WKKV Milwaukee, WQOK Raleigh. 
N.C., and WTLC-FM Indianapolis to 



broadcast services, such as digital au- 
dio broadcasting and HDTV, and the 
tools to compete against cable, telco, 
and satellite communications. 

The lawmakers got the broadcast- 
ers' nod even though they will have 
to pay fees to oifer new services. 

Broadcasters also told legislators 
that new services would not super- 
cede primary public service obliga- 
tions and local input. 

Also coming up on the Senate side: 
a hearing to determine if radio/TV 
ownership rules should be further re- 
laxed in light of new communications 
policies urging competition. 

NAB TO HOLD UCENSC RBtEWAL TAUS 

With the increased attention the 
FCC is paying to to-the-Ietter compli- 
ance by stations of remaining com- 
mission rules (e.g., unauthorized 
phone calls on air, EEO, indecency, 
inadequate public files), the NAB has 
announced it will hold a series of re- 
gional seminars on license renewals. 

NAB will hold the first one May 10 
at the Holiday Inn Monticello in (Char- 
lottesville, Va., and the second May 
17 at the Holiday Inn Charleston 
House in Charleston, W. Va. 

Broadcasters in D.C., Maryland, 



its affiliate list It also added the 
"Victoria's Secret Mix," a mix of old 
and new school music named after 
WTLC PD Vicki Buchanan, who 
created it Also, "Urban Mixx" opera- 
tions director Frank Weislinger adds 
director of international afliliates du- 
ties- 

SupeRadio also signed KUBE Se- 
attle and WHJX Jacksonville. Fla., 
for "Supermixx," which has both 
mainstream and top 40/rhythm ver- 
sions. 

In April, National Public Radio will 
begin to syndicate "Latino USA," a 
news and culture program on Latino 
issues hosted by Maria Hinojosa. 
The show was launched in May 1993 
by the Center for Mexican American 
Studies at the University of Texas, in 
partnership with NPR member sta- 
tion KUT Austin. 

Also in April, NPR will present a 
series of four hourlong specials ad- 
dressing child abuse in America 
called "Breaking The Cycle: How Do 
We Stop ChUd Abuse?" 



Virginia, and West Virginia are the 
first to be invited because they have 
the earliest date in the FCC renewal 
cycle — June I. 

SECOND COWAN TO HEAD VOA 

Geoffery Cowan, a communica- 
tions attorney and former public 
broadcasting official, has been 
named the 29lh director of Voice Of 
America, the overseas government 
radio operation. Cowan's father, Lou- 
is G. Cowan, was VOA's second direc- 
tor and sen'ed from 1943-45. 

The younger Cowan's name also 
circulated last year as a possible FCC 
chairman candklate. 

KAHN SUES OVER AM STEREO 

AM stereo pioneer Leonard Kahn 
has taken his case to the U.S. Court 
of Appeals, arguing that the FCC act- 
ed improperly when it chose the Mo- 
torola C-Quam system last year as 
the national standard. 

The court will call for briefs in the 
case this spring, but arguments may 
not come until fall. 

The FCC has not made a decision 
on whether or not to hold off on a for- 
mal C-Quam standard ruling in light 
of the lawsuit 



Disney-MGM Studios signs "The 
Don McDonald Show" as its third live 
network broadcast from the Walt 
Disney World resort. Disney also 
broadcasts "Super (lold" and "Better 
Lawns And Gardens" live from its 
studios. 

Motown Records and Bailey 
Broadcasting Services have teamed 
to present "Marvin Gaye: We Miss 
You," a two-hour special scheduled to 
air April 1-2. Listeners are eligible to 
win Motown's four-CD boxed set, 
which includes "Let's Get It On," 
"What's Coin' On," "Here My Dear," 
and "In Our Lifetime." 

Jonathan King joins David Baron- 
feld Entertainment's "The World's 
Greatest Hits" as its U.K. music cor- 
respondent King created "The Tip 
Sheet," a weekly musk trade publica- 
tion in the U.K., last year. 

Philip Boroff, a reporter for 
American Public Radio's "Market- 
place," has been named deputy New 
York bureau chief of the business 
and economic program. 
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For The Fan». The Tom Scott Band recently participated in WNUA Chicago's 
listener appreciation party. Pictured, from left, are band memtier Larry Kimpel: 
WNUA promotion manager Catherine Brown; WNUA jock Denise Jordan- 
Walker; WNUA GM John Gehron; Scott; band member Tom McMorran; WNUA 
promotion director Tracey Thomas-Knox; and band members Johny Friady and 
Jerry Lopez. 
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Ownership Of KING Given To Arts Groups; 
Fla. Citrus Commission Squeezed Over Rush 



newsline... 

STEVE HUMPHRIES exits iis president of Heritage Hi-oadcayl Group. The move 
TOnies in the wake of the announced local marketing agreement between three 
Heritage stations and Osbom Communications, which is in the process of pur- 
chasing Heritages \V\VTs'C/\\TvSF ^Vshe\-ille. N.C. WOLZ Foit Meyers. Fla.. 
and WNFI Dajtona Beach, Fla. 

TOM JOERRES, GM at WKLH Milwaukee, adds those duties at crosstown 
WLZK. which WKLH owner Saga Communications is in the piwess of bu>ing. 
pending FCC approval in mid-Apiil. He replaces Da\e Pugh. now at KOFA/ 
KSLX Phoenix. 

DAVID HAYMORE has been named managing director of ABC Radio Interna- 
tional, where he will oversee international sales and business development. He 
previouslj- was VP/GSM at Caballero Spanish Media. Also, Steve Jones has 
been upped from news writer an<l editor to pi-oducer at ABC News Radio, 
where he al.'M) adds public affaii-s duties. 

STATION SALES: WCQL-AM-FM Portsmouth. N.H.. from Sunshine Group 
Broiidcasting to Knight Quality Stiitions for Sl.fi million {Sunshine president 
George Silverman hiu; formed a new radio group. Helios Communications); 
WHAIi'W\TlF Morgan towTi. W.Va., from the Hani^n ('on>. to Tiger Radio, 
a gi-oup headed by station GM Mark Mills and PD Michael Shirley, for 
S185.00U; KULE-AM-FM Ephrata, Wash., from Basin Street Broadcasting to 
the newly formed Mirage Communications Coi-^i. for an undisclosed price. 



I HE ELDERLY SISTERS who own 
classical KING-FM Seattle have made 
a surprise donation of the S9 million 
station to the major playei*s in Seattle's 
classical music community, according 
to the Seattle Post- Intelligencer. 

Priscilla "Palsy" Bullitt CoHins 
and Harriet Bullitt, whose family has 
OWTied the station since it signet! on in 
1948, have relinquished owTiership to a 
nonpnjfit cor|Kjration made up of the 
Seattle Opera, the Seattle Sjinphony 
Orchestra, and the Corporate Council 
for the Arts, although the two sisters 
will take seats on the corjjo rat ion's 
board of directors and are funding an 
endowment to "support the .station in 
hard times, .ho it won't be a financial 
drain," according to the [)a[)er. Pnjfits 
from the station will be divided equally 
among the three organizations. 

Sister station KING-AM, which is 
N/T, will be sold '\vhen the right offer 
comes along," the iwper reiK)rts. 

In other news, the Associated Press 
reports that a Florida state senate 
committee showed its displeasure with 
the Florida Citrus Commission for hir- 
ing Rush Limbaugh as its spokesper- 
son by holding up the confirmation of 
three commission appointees. 

The wire senice quotes Sen. Peter 
Weinstein as saying. "We're looking 
for people who will present the best 
pos.sible image for Florida citru.s — not 
people who will engender hate, disre- 
gard for minorities, or repre'-sent any 
political philosophy ... I just wonder 
what prompted them to hire somebody 
so unbelievably controversial, rather 
than a spokesix?rson who more accu- 
rately reflects the mainstream think- 
ing in this countr>'." 

Past Citrus Commission spokesper- 
sons have includc<l Burt Reynolds and 
Anita Bryant. 

For his latest publicity stunt, s>Tidi- 
catefl moniing man Howard Stern has 
announced that he is seeking the liber- 
tarian nomination for governor of New 
York. His platform includes three 
planks: reinstatement of the death pen- 
alty (opposed by cun-ent Gov. Mario 
Cuomo), improved collection of high- 
way tolls to speed up traffic, and the in- 
stitution of laws that would permit road 
construction crews to work only at 
night. After meeting those goals, he 
says he would i-esign. 

Stem is currently heard in four New 
York markets: New* York Citv 
(W'XKK). Albany (WKBQ-KM). Buf- 
falo (W^TCB). and Roche.ster (WRQI). 

Prej)are to \ni confu.se<l. In what they 
are calling an "intellectual property 
transfer," Opus Metlia Group antl Holt 
Communications Corp. have signed a 
deal in which the two companies will 
swap the call letters and formats of 
their stations in Jackson. Miss. Under 
the agreement, which is effecti\'e Fri- 
day (1), Opus will give Holt the c*all 
letters and format of oldies FM WVXX 
in exchange for those of Holt's urban 
FM WJMI and gospel WOAD. WTYX 
will move from 94.7 to 99.7, trading 
places with WJMI. Gospel WOAD will 
move from 1400 to i:iOO. .swapping \rith 
WKXI-AM. which simulcasts the ur- 
ban AC format of WKXI-FM. 

At the same time, Opus has acquinxl 
WKXI-FM from CSB Inc., and Opus 
and Holt have enterecl a time-broker- 



age agreement that will allow Opus to 
simulcast WKXI-FM on Holt's 1400 
fre<]uenc>'. The two groups also have 
entered a joint sales agreement in 
which Opus will sell time for Holt's 
WTYX. 

PROGRAMMING: KYA GOES COUNTRY 

Follcwing its sale to Alliance Brf)ad- 
casting, oklies KYA San P^rancisco will 
fiip U) "Young Country with new 
call lettei-s to follow shortly. KYA .sales 
manager Will Schutte is upped to sta- 
tion manager. Former WOFX Cincin- 




by Phyllis Stark 
with Eric Boehlert 
<fi Carrie Borzillo 

nati PD Lee Douglas joins as PD. Af- 
ternoon (hiver John Mack Flanagan 
and night jock Silvia Chacon exit. 
Chacon moves to crosstown KFRC for 
evenings, replacing Howard Hoffman. 
Fonner KSLX Phoenix morning man 
Jeff Dean joins for afternoons. KFRC 
P/T jock Beth Bacall joins for eve- 
nings. 

Look for KYW PhUadelphia GSM 
Blaise HowartI to join KKHI-AM FM 
San Francisco as GM, following the 
s;ilo of stations from Buckley Broad- 
casting to Group W . . . w6gL-AM 
Philadelphia fiips from oldies to all- 
sports as WGMP ("the Game"). The 
station hati already been carrjing &yn- 
dicated sports programing in over- 
nights and on weekends. 

Back Bay Broadcasting has agreed 
to purcha.se WEEI Bo.ston from Bos- 
ton Celtics Communications for a re- 
ported $4 million. Back Bay will begin 
programming and selling the station's 
advertising immediately. Back Bay 
partner Ross Elder takes over as 
WEEFs GM, replacing Aaron Dan- 
iels. WEEI will remain an all-sports 
format, but Celtics play-by-play mo\'es 
to crosstowTi WHDH. 

Robert Harlow joins KLDE Hous- 
ton as PD, replacing fonner PD/mom- 
ing man R.C. Rogers. No replacement 
has l>een named in momings. Hark)w 
most recently was with KKSN-FM 
Portland, Ore." 

WFOX Atlanta PD Dennis Wins- 
low exits jmd has not been replaced . . . 
KQKS (KS104) Denver PD Chris Da- 
vis exits and can be reached at 3(XJ-254- 
8852. Craig Jackson replaces him. 

Former WKIA RochesU-r. N.Y., PD 
Al Brock joins WKLR Indianapolis in 
that capacity. He replaces Roy Laur* 
ence. now at >\'XTR Washington, D.C. 
. . . Randy Kabrich has been retained 
as group consultant for Beasiey Broad- 
cast Group. 

Former WJMO-FM Cleveland PD 
Keith Clark has been named OWVD 
at WHJX Jacksonville, Fla., replacing 
Mark Shands, who exits. Consultant 
Jerr>' Clifton has been replaced by 



Don Kelly. Clark saj-s the top 40 sta- 
tion will remain rh.ythm-basecl. 

Midday host Mary Moreira has 
been upi»ed to PD at WOP.\ Chicago, 
according to the Chicago Sun-Times 
. . . WZRH New' Orleans picks up Ma- 
joi- Netwoi-ks' 'The E.xxit" format for 
overnights. 

KAHI Sacramento. Calif., flips from 
countr>' to N/T following a local mai*- 
keting agreement with .suburban 
KNCO-AM-FM . . . WTCVF KnoxMlle, 
Tenn., will flip from countr\" tfj top 40 
Fridav ( 1 ) imd has applie<l for the new 
calls WTNZ. 

WANS Greemille, S.C., flips from a 
simulcast of urban WJMZ to a simul- 
cast of countr>' WRIX-FM . . . KTKT 
Tucson, Ariz., which had been doing 
all-s|K>rt,s. retiuTis to Unistar's "('NN 
Headline News" format. 

WGRD-AM Grand Rapids. Mich., 
flips from all-sports to a simulcast of 
top 40 WGUD-FM for now, and will be 
announcing a new format soon . . . 
Spanish KXMX Fresno, Calif., 
changes calls to KZFO following the 
station's sale to the Z-Spanlsh Radio 
Network. 

Oldies/album rock combo KMYX- 
AM-FM Bakersfield. Calif., which Ls in 
the process of being .sold, is running 
Unistar's "Adult Rock & Roll" until a 
new format can be implemented by the 
new- owTiers . . . WXBQ-AM Johnson 
City, Tenn., flips from simulcasting 
countn* WXBQ-FM to talk. 

WKSF Asheville, N.C.. flips from 
top 40 to countrj' following the take- 
over of the station by Osbom Commu- 
nications. The entire staff is out. 
including Heritage Media VP/pro- 
gramming J J. Cook (704-252-3726), 
APD Bill Catcher, and MD Nikki 
Thomas. 

At WHHY (Y102) Montgomery, 
Ala., morning man Bill "thie Bird- 
man" Thomas is upped to OM, replac- 
ing Larry Stc\'ens, now at crosstown 
WSYA. Night jock Mike Allen is 
uppetl to the new position of assistant 
music and program director, and re- 
tains his shift. Midday host Dean 
Jaxon moves to mornings, where he Ls 
teamed with current co-host Rusty 
Aldridge. Alisa Riley joins for mid- 
days from Auburn, Ala. BJ. McKay 
from ABC/Satellite Music Network 
joins for afternoons, replacing Jim 
Larsin, who exits. Cadillac Jack re- 
joins the .station for nights, replacing 
John Boy, who is now doing nights at 
crosstown WT.WI-FM. 

At WTCYI Montgomerv'. Ala., mom- 
ing man Tracy Larkin is upped to PD 
and foimer crosstown WSYA midday 
host Kenny J. Smith jtjins ;»s MD/af- 
temoon jock. They replace former PD/ 
MD/aflemoon ho.st Linda Moorer. 

WMGV (xMagic 104) Oshkosh. Wis., 
PD/aftemoon jock Ross Holland an(l 
MD/midday host Kelly Stone exit. 
Morning man John Austin adds PD 
duties. Night jock Rob Michaels 
moves to afternoons, ami former P/F 
jock Will Bradley is uppe<l tf) midday.s. 
Austin is looking for a new night jock 
and wants T&Rs. 

PEOPLE: WBLS GETS LITTLE 

As expected, KJMZ Dallas MD/mid- 
day host Helen Little is now doing 
midda>*s at WBLS New York. No re- 



placement has been nained at K.JMZ 
. . . WQOK Raleigh, N.C.. morning pro- 
ducer Melissa Wade adds MD strijies. 
replacing Chris Conners. now at 
crosstown WFXCAVF™. 

KRQQ Tuscon. Ariz., evening jock 
and inteiim MD (*hris Kerr is upjxti 
to MD/middays. replacing former mid- 
day host Jeff Davis, who concentrates 
on his production director duties, and 
former MD Toby Ho(k1, now- at MCA. 
APD/aftemoon jock Mojo relinquishes 
his APD duties and moves to momings, 
replacing Jimmy Kinunell and Mike 
Elliot. Kimmell is now with KROQ 
Los Angeles, w^hile Elliot is pursuing 
station ownership. Former ABC/SMN 
personality Chris Knight joins as 
Al'D/aftemoon jock. WVIC Lansing, 
Mich., evening personality R>-no joins 
for the evening duties vacated bv Kerr. 
WBBM-FM (B96} Chicago morning- 
show producer Eric Gebo joins KRQQ 
in that capacity. 

WZMX Hartford middav jock 
Donna Baske joins WHTU Ft. Wa>7ie, 
Ind.. as APD/aftemoon host . . . KLSY 
Seattle overnight jock Will Johnson 
joins crosstow^n KRWM for after- 
noons, replacing Randy Lundquist. 
now at crosstown KPLZ. 

Mike Richardson is the new pro- 
duction director at WJLB Detroit. 
Richardson, last at W.ALR Atlanta, re- 
places Ross Holland, now at WDZZ 
Flint, Mich. . . . WIOD Miami hires 
WCCO Minneapolis late-night host 
Phil Hendrie to host the 8-11 p.m. 
shift. He takes over for Jazz McKay, 
who had been handling the .shift since 
Randi Rhodes moved to afternoons in 
Februar\'. 

WMTX Tampa, Fla., night jock 
Jenna Foxx joins KKLQ (QlOfi) San 
Diego for middays . . . KJ*BI Denver 
night jock Greg Stone joins KSJO San 
Jose, Calif., for nights, replacing 
Candy Chamberlain. 

The lineup for KKJZ (foi-merly 
KKBK) Portland. Ore's new jazz for- 
mat includes crosstown KUPL news 
reporter Al Caruso for morning news. 
KKBK interim PD Cindy Hanson be- 
comes MD/midday host. Former 
H'MXJ Miami P/T jock Stevie Knox 
joins for aflemoons. Fornier moming 
man Allen Stone moves to evenings. 



replacing Shaun Yu, who is upped to 
APD/overnights. On-air personality 
David Harper e.xits, and PD Chris 
Miller is handling moniing duties for 
now. 

Former KXYQ (Q105} Portland 
morning newsperson Heidi Tauber 
joins crcsslowTi KEX as aftemoon/eve- 
ning news anchor, replacing Betsy 
Newman. Twenty-se\'en-year midday 
vet Bob Swanson retires. Production 
director Bob King takes over the mid- 
day slot. Cap Hedges Agency creative 
director Todd Tolces joins as produc- 
tion director. 

Bob Dunning, a columnist at the 
Da\is, Calif., newspai>er Da\is Enter- 
prises, joins KFBK Sacramento, Calif., 
as night talk-show host, replacing 
Christine Craft . . . Brad Jeftries Ls 
the new afternoon jock at WOMX 
Orlando, Fla. Jeffries arrives from 
WYCO Wausau, Wis., and replaces 
former APD/p.m. driver Nick Sand- 
ers, who is now PD. I*i-oduction direc- 
tor Dan Connors adds .API) duties. 

Jeanette Reese joins WHIG Day- 
ton, Ohio, as moming news anchor. She 
previously was with WMDH New Cas- 
tle. Ind Former KKDJ Fresno, 

Calif., evening jock Carla Gonzales 
joins crosstown KJFX for o\'emights. 
Middayer Maria Knight exits. 

WWCK Flint, Mich., night jock 
Terry Young joins KKSS Albuquer- 
que, N.M., for the long-vacant after- 
noon position . . . Former WSSX 
Charleston, S.C.. PD John King joins 
KVIL Dallas for swing jock and promo 
production duties. 

CITI Winnipeg, Manitoba, moming 
jocks Tom McGouran and Jerry 
Updike (better known as Tom & -Jerry) 
join CFMI Vancouver, Briti.sh Colum- 
bia, for aftem«)ns April A. The duo re- 
plac-es Bill Courage, who is now doing 
middays at crosstown CFOX . . . Stan- 
dardNews director of news services 
John Rodman exits. Director of affili- 
ate relations Mike Anthony replaces 
him. 

Larry Nielson has been named pro- 
duction director at WTEM Washing- 
ton, D.C. He previously held those du- 
ties at KSNN/KYNG Dallas, and prior 
to that was PD at KDGR Dallas. 



70 



BILLBOARD APRILS, 1994 



FAR FROM SPOTLIGHT, GLASGOW FLOURISHES 

(Continued from page 1) 




copies of its 12-inch track "Pbsitive 
Education" on Glasgow's Soma Rec- 
ords label, just one example of the 
thriving dance culture here. 

Glasgow "is ready to pop," says 
city native Alan McGee, who helped 
launch the careers of the Jesus & 
Mary Chain and Teenage F^club on 
Creation Records, the London-based 
label he describes as "Scotland's rec- 
ord company in exile." 

McGee and others directly involved 
in Glasgow's diverse music scene 
warn that artists here have enjoyed a 
steady but low-key development that 
seems all but impossible "in that 
country to the south," as Scots wryly 
refer to Britain. 

"It's a great place to find music," 
says McGee. "But the worst thing 
that could happen is that the English 
record business decides it's 'Mad- 
chester' " (referring to the majorla- 
bel A&R rush on Manchester in the 
late 'SOs). 

Nevertheless, Glasgow will open 
its doors to the U.K. record and radio 
industry April 4-9 when it hosts 
Sound City '94, an annual celebration 
of live music in the U.K. organized by 
the British Phonographic Industry 
(see page 41). With broadcasts on the 
BBC's Radio One FM, the BBC World 
Service, BBC Scotland, and radio sta- 
tions throughout Europe, the high- 
profile event will feature concerts by 
numerous U.K. acts, as well as work- 
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shops and related events in the areas 
of film, television, and theater. 

Among the veteran and new Glas- 
gow bands on the Sound City bill are: 

• Texas, whose 1989 debut album, 
"Southside," sold 1.6 million copies 
worldwide, according to Mercury 
Records, and who recently released 
its third album, "Rick's Road," earli- 
er this year, 

•Horse, whose latest album, 
"(jod's Home Movie," has been re- 
leased on MCA Records through a 
new deal with Oxygen Records in the 
U.K.; 

•"Thrum, whose single "So Glad" 
on Fire Records cracked the indepen- 
dent singles chart in the U.K. in Janu- 
ary; 

•Whiteout, a rock quartet whose 
debut single, "No Time," has recently 
been released on Silvertone Records 
in the U.K.; 

•A.C. Acoustrcs, whose debut sin- 
gle, "MV/Sweatlodge," on London's 
El-e-mental Records, was a Pick of 
the Week in Melody Maker in Janu- 
ary; and 

•The Pastels, who have been a 
presence and influence on the Glas- 
gow pop scene since the early '80s, 
and who recently released the inde- 
pendent single "Thank You For Be- 
ing You" on I^perhouse Records. 

In lobbying the BPI last year to 
host Sound City '94, the Glasgow City 
0)uncil outlined the musical infra- 
structure of this metropolitan area of 
1.3 mtllwn, including a history of the 
staging of such annual events as the 
Glasgow Folk Festival and Mayfest; 
numerous live and dance music ven- 



ues; the presence of BBC Radio Scot- 
land and Radio Clyde; a number of 
daily newspapers and entertainment 
magazines such as M8 and the Hit 
List; and a student population of 
GO,0(X) helping to support numerous 
retail outlets. 

In the streets around downtown 
Glasgow's Central Station, music 
fans have their choree of three of the 
U.K.'s major record retailers — Tow- 
er, HMV, and Virgin — as well as Our 
Price outlets and independent shops 
such as Missing Records on Osw^d 
Street, Bomba Records in the base- 
ment of a clothing store on West 
George Street, and the booming base- 
ment quarters of 23rd Precinct Rec- 
ords, which also houses the dance-ori- 
ented Limbo Records and its associat- 
ed labels. The neighborhood around 
Glasgow University, to the west of 
the city center, offers more music re- 
tail choices with such shops as Fopp, 
Echo, and the book/record outlet 
John Smith & Son, all located along 
Byers Street 

"The interesting thing about Glas- 
gow is that the styles of music that 
seem to be popular there are not nec- 
essarily what's breaking on the na- 
tional [U.K.] charts," says Stuart 
Grundy, an independent radio pro- 
ducer who will serve as executive 
producer of Sound City for Radio 
One FM. "They've got their own 
tastes, and they always have." 

Ricky Ross of Deacon Blue, whose 
Glasgow band has sold 2.7 million al- 
bums worldwide on Columbia Rec- 
ords since its 1988 debut "Raintown," 
says the city's impact on a newcomer 
is "a much subtler thing" than the vi- 
sually more impressive Edinburgh, 
some 40 miles to the east Yet Ross 
and others say there is a more adven- 
turous artistic spirit in Glasgow, evi- 
dent in its music, theater, and visual 
arts. Consider, for example, the the- 
atrical work "Another Walk Across 
The Rooftops," produced last month 
by Strathclyde Orchestral Presenta- 
tions, based on the atmospheric mu- 
sic of the Glasgow trio Blue Nile. 

Many trace the current resurgence 
of the music scene to 1990, when, 
amid city-wide restoration efforts, 
Glasgow won the designation from 
the European Union as the Cultural 
Capital of Europe, leading to a year^ 
long schedule of arts events and fes- 
tivals and a new spirit of pride in the 
city. 

Askle from its long-established tra- 
ditional music industry, which ex- 
ports the stirring sounds of Scottish 
pipes and drums around the globe, 
Glasgow today nurtures three music 
communities that boast distinct 
styles and roots: the underground 
dance club culture, the circle of pop 
and rock bands, and the acoustic-ori- 
ented artists whose work draws on 
the Celtic tradition of strong melo- 
dies and lyrics. 

One Dove, Slam, the Time Fre- 
quency, Havana, Q-Tex, and others 
have emerged from the club culture, 
centered on such city-center venues 
as the Arches (beneath Glasgow On- 
tral Station), the Sub Club, and the 
Tunnel. A clubgoer might hear the 
latest mbtes from Slam or the dance 
group Rejuvination, both on Soma 
Records, or tracks from Havana or 
Q-Tex released by Limbo Records. 

"What we've been doing developed 
naturally," says Dave Clarke, who 
began promoting club sessions in 
1988 and launched Soma Records 
three years later. About half the la- 
bel's sales are exports to Europe, 
with (jcrmany a particularly strong 



1) The Garage. Saudiiehal Street 

2) Nice N' Sleazy. 421 SauchiehaH Street 

31 Cefiler Tor ConteriporarY Arts. 3S0 Saudtlaliall Straat 

4) Glasgow School at An, Sauchiehall Street 

5) Glas^ Rim nieater . Rom Street 

6) HMV Records. 154-160 Sauchlehall Street 

7) 23 Preond Record Shop and Umbo Records Oabef). 
23 Bath Street 

8) Bomba Records shop. West George Street 



market Soma is discussing plans for 
a compilation of its dance mixes for 
release in the U.S. later this year. 
Limbo Records, run by Billy McKiltie 
and David McKenzie, has aheady li- 
censed a compilation of tracks, 
"House Of Limbo Vol. 1," to Tribal 
Records in the U.S., and has other in- 
ternational licensing deals in the 
works. 

While the grooves in Glasgow may 




WHITEOUT 



not be that different from those in 
London, the attitude is, according to 
One Dove co-founder Jim McKinven. 
"Down south, they start clubs to be 
seen in and to be trendy in," he says. 
"This is a traditionally poor area. Pteo- 
ple go to clubs two or three nights a 
week to forget their troubles. Once 
you get accepted in someplace like 
the Arches, they embrace you, you 
feel safe. Sometimes it means more 
to you than being with your family or 
your friends." 

The geographic center of the live 
music circuit in Glasgow arguably is 
Sauchiehall Street downtown. Com- 
ing into the city's center from the uni- 
versity neighborhood, the Garage 
and Nree N' Sleazy face each other on 
opposite sides of the same block on 
Sauchiehall. To the west are the Cen- 
ter for Contemporary Arts, a cafe, 
bookstore, and performance space of- 
fering information on a range of arts 
events in Glasgow; the Glasgow 
School of Art, a longtime musicians' 



9) Kii>g Tut's Wah iMah Hut dub. 272 Vincent Street 

tot ni« Cathouse dub, 9 Brown Street 

1 1 1 Missing Records shCf). S4 Oswald Street 

121 nie Arches dance club, Midland Street 

131 Tower Records. 217-221 Argyle Street 

14) Sub Club, dance dub, 22 Jamaica Sireet 

151 HMV Records, 72 Linioo Street 

161 Virgin Records. 28-32 Union Street 

17) The Tunnel dance dub, S4 MMcheJI Street 



gathering spot and occasional music 
venue; and the Glasgow Film The- 
ater, where seminars on the music 
business will be staged during Soimd 
City. Two more prominent live music 
clubs, booking both Glasgow bands 
and international touring acts, are 
south of Sauchiehall: King Tut's Wah 
Wah Hut in the ground floor of a 
commercial town house on St Vin- 
cent Street, and the Cathouse on 
Brown Street, in the former home of 
the Glasgow Seamen's Institute, near 
the waterfront 

Superstar emerged from a circle of 
musicians, now in such bands as 
Teenage Fanclub and Eugenius, who 
grew up hanging out and playing in 
Glasgow's existing clubs and venues, 
such as the now-closed Splash One, 
run by Glasgow native Bobby Gilles- 
pie, the one-time drummer for the Je- 
sus And Mary Chain and now front 
man for Primal Scream. Joe McAlin- 
den, the band's front man and song- 
writer, played with Norman Blake in 
the Boy Hairdressers and the 6MX 
Bandits before Blake went on to 
front Teenage Fanclub. That band 
then tapped the classically trained 
McAlinden to arrange strings and 
brass on its "Bandwagonesque" and 
'Thirteen" albums for Geffen Rec- 
ords. McAlinden, meanwhile, recruit- 
ed Soup Dragons guitarist Jim 
McCuUoch for his band. 

"I definitely think that the years 
that we worked on each others' rec- 
ords helped in a big way," McAlinden 
says of Superstar's bright debut al- 
bum, which draws on pop influences 
ranging from the Beach Boys to Burt 
Bacharach to Big Star (whose guitar- 
ist and front man Alex Chilton also 
plays on the disc). "I'm a sucker for 
anyone who writes beautiful melo- 
dic," says McAlinden. 

There is a long history of beautiful 
melodies in the Celtic music of Scot- 
land, and that tradition still influ- 
ences the acts on lona Records and 
its sister label, lona Gold Records, 
both subskiiaries of Lismor Records. 
Ronnie Simpson, managing director 



of the Lismor label, explains how Lis- 
mor found a wideopen market over- 
seas for its traditional Scottish pipe 
and drum music, today selling some 
17 percent of its product to specialty 
shops in the U.S. "We argue that 
there are 32 million people in the U.S. 
of Scottish descent," says Simpson. 
"All I want them to do is buy one al- 
bum a year each," he quips. "They 
can all get together and pick the al- 
bimi." 

In 1990, Lismor took over lona Rec- 
ords, which specialized in acoustic, 
Celtic-oriented folk acts such as 
Rock, Salt & Nails, Ossian, and oth- 
ers. In late 1992, lona Go\i was 
launched as a home for artists such 
as Otrol Laula, Wolfstone, and others 
with traditional roots but a more con- 
temporary approach to their music. 
Wolfstone has since signed with 
Green Linnet Records in the U.S., but 
lona (jold's roster has been building 
vvrith the Humpff Family, the Pearl- 
fishers, Love & Money, King Hash, 
and others. 

"Even at the height of ptmk, the 
Scottish punk bands were trying to 
pogo about to tunes," says Simpson, 
offering his theory that a common 
tradition of melody runs through all 
Scottish music today, regardless of 
genre. "We are all songwriters. If 
you listen to some of this stuff, it 
could be country music. And here we 
go back to the Scottish-Irish link [of 
emigration], across into the North- 
eastern states, drifting across into 
Texas and Tennessee, and coming 
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back to us as Garth Brooks." 

While Glasgow's pop and rock 
bands still naturally look to the major 
record companies to the south, Ridty 
Ross of Deacon Blue says the Scots 
should look at the example of young 
people in other parts of Europe who 
increasingly are embracing and sup- 
porting their own national culture 
and identity, instead of just accepting 
what comes out of London, New 
York, or L.A. "In some ways," says 
Ross, "they haven't woken up to the 
message of doing things them- 
selves." In some cases, they have, as 
demonstrated by Glasgow's Soma, 
Limbo, lona, and lona Gold labels, 
each proving it can market acts to in- 
ternational markets directly. 

"Coming out of Glasgow — coming 
out of Scotland generally — with our 
folk music background," says Simp- 
son, "we realized that all over Europe 
there are folk music festivals, and 
our artists can go and play Spain, 
Fbrtugal, France, Denmark, or (Ger- 
many to 20,000 or 30,000 people, wav- 
ing the Oltic music flag. The option 
was to try and encourage London to 
understand what we were trying to 
do and support us. Now that's the 
same as Cincinnati trying to get L.A. 
to react 'You're where? 

"I realized years ago," adds Simp- 
son, "that if we're going to do any- 
thing, we have to <io it ourselves. No 
one in London is going to come up 
here and say, 'Hey, you guys need a 
hand?' They are quite in a world of 
their own. We really treat that as a 
different coimtry." 
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YOUNG JAZZ ARTISTS DEAUNG TOUGH WITH MAJOR LAOELS 

(Continued from page 1) 



the amount labels might have to pay 
for jazz talent 

Key among the artists is trumpeter 
Roy Hargrove, who recently 
swapped major labels, moving from 
RCA's Novus imprint to PolyGram's 
Verve. Others signing to a major la- 
bel for the first time are bassist 
Christian McBride and trumpeter 
Nicholas I^yton on Verve; pianist 



Jacky Terrason, trumpeter Tim Ha- 
gans, pianist Kevin Hayes, and saxo- 
phonist Javon Jackson on Blue Note; 
pianist Cyrus Chestnut and drununer 
Carl Allen on Atlantic; saxophonist 
David Sanchez on Columbia; and 
trumpeter Wallace Roney on Warner 
Bros. 

Underscoring these signings is an 
emerging realization — both energiz- 



ing and alarming to label execu- 
tives — ^that jazz has entered a mod- 
em age of negotiatwns. In addition to 
brandishing more money, some la- 
bels are vying for recruits with greatr 
er promises of support than jazz has 
traditionally seen. 

Of special interest were the sign- 
ings of Hargrove, Roney, McBride, 
and Terrason. These players, more 
than the others, were able to induce 
bidding contests. Hargrove and 
Roney, for instance, inked deals esti- 
mated to be worth $80,000 a record, 
which covers both production costs 
and the artists' upfront take. That 
figure, volunteered by several insid- 
ers though confirmed by none, is 
modest by mainstream standards, 
but until now it could only be com- 
manded by the top echelon of estab- 
lished jazz moneymakers. 

However, sources say, there is 
enormous pressure built into these 
deals. Hargrove and Roney will have 
to sell upwards of 50,000 to 75,000 
units per release in order to make 
good on their labels' investments. 

Few traditional jazz artists ever 
flirt with the 75,000-unit mark — and 
only the hottest acts surpass it Josh- 
ua Redman is approaching 100,000 
units with his Warner Bros, release 
"Wish," and Verve's Joe Henderson 
has topped it with the Grammy-win- 
ning "So Near, So Far." But among 
the new signees, the highest sales 
numbers registered thus far belong 
to Hargrove, who moved as many as 
30,000 units per title with Novus. 

■MSUJS PAffiD THE WIT 

Wynton Marsalis is generally ac- 
knowledged as the fountainhead for 
this trend. This current crop of musi- 
cians represents, depending on one's 
count, the second or third wave of 
youngbloods to follow in his foot- 
steps. Marsalis signed with Columbia 
in 1982; almost immediately, jazz's 
youth movement was launched. 

"These signings are different than 
the so-called young lions of 10 years 
ago," says Matt Pierson, director of 
A&R/staff producer for Warner 
Bros. "That movement was driven by 
marketing. It was an age trend. This 
one is music-driven. Labels are look- 
ing for artists who have their own 
voice, who have stories to tell, which 
is the way it should be." 

But this raises the question: Will 
those stories show a profit? And if 
they don't now, will the material gain 
value over the years as part of a lu- 
crative catalog? 

"I can't really worry about that," 
says Roney, who, at 33, is an older 
member of the new-dealers. "I've 
been working for 10 years, and I've 
finally been given the chance to do 
something big. But I don't feel pres- 
sure to sell records. If I did, I'd try to 
make music that sells. That's not how 
I see myself. I have to believe that 
the label feels the same way." 

The labels view it as a roll of the 
dice. "You're always looking ahead," 
acknowledges Blue Note president 
Bruce Lundvall, who is attempting to 
buck the trend of high prices with his 
fiscally conservative signings of 
Jackson, Hayes, and Hagans. "If 
there are artists you want to develop, 
you sign them. When you are run- 
ning a profitable label, there are cal- 
culated risks you take, especially if 
you feel a passion for someone's mu- 
sic. You have to sign artists based on 
your faith in their future." 

George Butler, senior VP at Co- 
lumbia, agrees. "If you bki, you must 
feel confident that the artist will have 



the potential to exist beyond his cui^ 
rent releases. That's really not a new 
idea. This company, for instance, has 
always operated that way, dating 
back to Louis Armstrong and Billie 
Holiday. And, yes, Wynton taps into 
that philosophy. We beUeve that his 
is a music that will never go away." 

Marsalis is rumored to earn $1 mil- 
lion a record, a figure that Butler will 
not confirm, though he does admit, 
"Wynton gets a very good deal." Co- 
lumbia's faith in Marsalis, quite obvi- 
ously, rests in his extra-musical value 
as the newest icon in jazz. As such, 
his value is measured in more than 
dollars. (He's no slouch, however, in 
the sales department His top«elling 
record, the 1384 release "Hot House 
Flowers," is approaching gold sta- 
tus.) 

SraUliNG DEMNOS 

Certainly, Marsalis has spawned a 
new age of jazz awareness. One re- 
sult of his outspokenness is the emei^ 
gence of educational programs and 
competitions. The musical meets — 
the Thelonious Monk Instrumental 
Competition, in particular, and the pi- 
ano showdown of the Jacksonville 
Jazz Festival, to a lesser degree — 
have proven a fertile testing ground 
for new talent But some executives 
feel that these high-profile events are 
contributing to spiraling demands 
from winning artists. 

"The competitions have definitely 
upped the ante," says Richard Seklel, 
VP of Verve. "There's something 
substantial going on regarding the 
music, no doubt These kids repre- 
sent the future. But there is an auc- 
tion mentality at work. The competi- 
tions, with all their publicity and with 
all the A&R attention, have helped 
create a trading-floor atmosphere." 

Jazz experienced this trend in 1991 
when Redman nailed down top hon- 
ors at the Monk instrumental chal- 
lenge. He, more than previous win- 
ners Ted Rosenthal, Ryan Kisor, or 
even Marcus Roberts, aroused the 
competitive instincts of contract- 
wielding couriers. But while Redman 
ultimately signed with Warner Bros., 
amkist much fanfare and a deal re- 
portedly worth $75,000 per record, 
Roberts went to Novus relatively qui- 
etly, where he just ended his stay. 

Today, Roberts is being shopped 
around to various labels; he is said to 
be asking for a signing bonus of 



land. South Korea, and Hong Kong. 
There also is a possibility of concerts 
in Brunei and China. 

If dates in Beijing and Shanghai 
are added for May, Denver will be 
the first foreign artist to play the 
mainland since a total ban on all non- 
China acts was enacted at the begin- 
ning of the year (Billboard, Jan. 29). 
His Cherry Lane publishing company 
is pushing for permission via its Be^ 
ing office. 

At home, Denver may have been 
off mainstream playUsts for years, 
but in Asia he remains a Western pop 
icon. His songs are regularly covered 
by Asian artists, and his catalog al- 
bums sell well. 

In fact, his popularity is such that 
PblyGram wants to release a laser 
karaoke version of his best-selling 
songs in Asian markets, similar to 
the phenomenally popular Bee Gees 
disc released by the company last 
year. 



$250,000, plus 12 albums, guaranteed 
at $125,0(X) per (including sok) piano 
recordings, which are comparatively 
cheap to make). Thus far, only the 
most intrepid or, some say, foolish la- 
bels are nibbling at those numbers. 

"God bless him and anyone that 
can get that kind of money," says At- 
lantic senu>r director Mwhele Taylor, 
who launched her label's new jazz di- 
vision with the signing of pianist 
Otestnut "But I can't give it to them 
... I need to convince them that it's 
not just about money. I give them 
what I can, which includes a label 
identity, my sweat and the promise 
that I will work my heart out for 
them." 

Indeed, more jazz artists appear to 
be interested in label enticements 
such as promotion, publicity, adver^ 
Using, and tour support However, 
the labels generally will not commit 
to specific levels of support until they 
see feedback from the marketplace. 

"Even if I get bookings for these 
players outside of New York," says 
the Bridge Agency's Joanne Jiminez, 
who has handled tours for Chestnut 
Jackson, Redman, McBride, and Tei^ 
rason, "there's still the question of 
how they get to the dates, and where 
do they stay once they get there? In 
spite of the label's promises, and 
most of the time their intentions are 
good, the chances are the artists 
won't see any tour support unless 
their stay on the road helps sell 
100,000 records. Then, the labels are 
willing to kick in." 

In some of the latest negotiations, 
the cost of video production also has 
emerged as a bargaining chip. In ad- 
ditun to existing local jazz programs, 
cable networks from BET and World- 
Jazz are scheduled to begin in the 
fall, and both will need programming 
to fill their 24-hour clocks (see story, 
page 37). These networks could prove 
to be a valuable tool for raising sales 
levels on traditk^nal jazz acts. 

According to Steve Backer, series 
director for Novus, the operative 
word in all these negotiations is "rea- 
sonable." He says prudent deals, like 
the kind he prefers to make, "should 
be governed primarily by the overall 
cost of producing the projects as well 
as paying [an] artist and producer a 
reasonable fee." 

With this current spate of sign- 
ings, jazz is demonstrating just how 
relative "reasonable" can be. 



Asia's first real generation of con- 
sumers, the 40- and 50-year-olds, 
knows Denver's music well, says 
FblyGram marketing manager Alex 
Chan. "The secret of karaoke busi- 
ness is familiarity. His songs have a 
history in Asia." 

Denver also is hoping that his pop- 
ularity will help translate his environ- 
mental messages to Asia, the worid's 
fastest-developing region and one 
that already is facing severe environ- 
mental problems. 

But 'niomas knows that countries 
here rarely listen to Westerners 
preach about the evils of pollution 
and deforestation. "Any plan is use- 
less unless it is an Asian plan, with a 
profitable bottom line," he says. 

Thomas is hoping to gain corporate 
sponsorship for some of Denver's 
U.S. environmental projects. "That 
means getting John's face in front of 
people." 
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JOHN DENVER TO PERFORM IN VIETNAM 

(Continued from page 8) 



NEW VSDA CHIEF TAKES HELM 

(Continued from page 1) 



The task has been assigned to 
Jeffrey P. Eves, a 47-year-old execu- 
tive for the Fort Howard Corp., a 
Green Bay, Wis.-based paper manu- 
facturer and a former White House 
staffer in the administrations of 
Richard Nixon and Gerald Ford. 

In addition, VSDA chairman 
Dawn Wiener, newly elevated to the 
post, has confirmed widespread 
speculation that the VSDA's 1995 
convention will be moved from July 
to May, and from Las Vegas to Dal- 
las. The convention will head back 
to Las Vegas in 199$ and again will 
be held in July. 

In the string of changes sur- 
rounding Eves' appointment, Wie- 
ner was elevated from president to 
chairman. Eves will fill the presi- 
dent's slot and Rick Karpel will re- 
tain his executive VP stripes. 

Karpel was named acting execu- 
tive VP in January following Don 
Rosenberg's termination (Billboard, 
Jan. 22). 

In a unanimous decision by the 
18-member VSDA board of direc- 
tors, Eves was the choice over a re- 
ported 600 candidates. Board mem- 
bers praise Eves for his intelligence, 
management abilities, Washington 
connections, and communication 
skills. Salary for the job is said to be 
$200,000, a figure Wiener denies. 
Previous high-ranking paid posi- 
tions at VSDA have had salaries 
that reached $125,000. 

Some industry executives view 
his "industry outsider" status as a 
plus. "They've decided to go with 
someone who doesn't have any bag- 
gage and has a fresh perspective," 
says one home video veteran. "And 
since video is entering a new phase, 
that's a positive." 

Others feel that Eves can suc- 
cessfully straddle VSDA's often 
shaky fence between the larger 
players, such as Blockbuster and 
Musicland, and its smaller players, 
who make up more than 75% of the 
membership. 

"With Blockbuster sitting on the 
board, they need someone to deal 
with Wall Street and Federal regula- 
tors, [while] the smaller guys on the 
board want to be involved with stu- 
dios and Eves won't go around 



April 26. Hot on the heels of her dou- 
ble-platinum greatest hits collection, 
the project will be launched shortly 
with the single "Why Haven't I 
Heard From You." 

Keith Sweat, one of the urban mai^ 
ket's original "new-jacks," takes a 
break from his writing and produc- 
tion duties for other acts to work his 
own "Get Up On It" (April 19, Elek- 
tra). The first single, "How Do You 
Like It?" ah^ady has soared to No. 
22 on Billboard's Hot R&B Singles 
chart after two weeks of radio circu- 
latk)n. A road jaunt is being planned. 

On April 26, Pam Tillis follows her 
1992 gold-seller "Homeward Looking 
Angel" with "Sweetheart's Dance." 
Produced by the singer with Steve Fi- 
shell, the Arista album will get a 
boost from the current chart success 
of the track "Spilled Perfume." 

Much ado has been made about 
Johnny Cash's return to recording. 
The wait will end April 26 when 
American/Reprise unveils the leg- 
endary artist's self-titled label debut 
The contents of this Rick Rubin pro- 
duction are being kept under super- 



meeting executives without them," 
says a source. 

During his years in the White 
House, Eves was Nbcon's chief busi- 
ness and industry liaison. Under 
Ford he planned 18 White House 
conferences, which brought togeth- 
er business leaders to discuss do- 
mestic and economic issues. 

"Except for not being in the in- 
dustry, he has everything we're 
looking for," says Wiener. "His se- 
nior management skills and political 
sawy will take us to the next level. 
It's also very important that he can 
speak with the press." 

Eves starts his VSDA job May 1 
and has refused trade press inter- 
views until that time. 

"I think he'll add a professional 
touch and elevate the organization a 



winning the top world music group 
honors in 1990 and 1991. 

(Complementing the Gipsy Kings' 
retail success is the band's popularity 
on Latino radio. The group's latest 
Latino single, "No Vivire," sits at No. 
32 on this week's Hot Latin Tracks 
singles chart. Since 1988, when the 
band's self-titled debut was released 
in the U.S., the Gipsy Kings have 
notched four top 10 hits on the Hot 
Latin Tracks chart, including the 
chart-topper "Volare." 

In addition to Latin radio, adult 
alternative and jazz stations 
across the country have picked up 
instrumental cuts from "Love & 
Liberty," including jazz-oriented 
WNUA Chicago, where station PD 
Lee Hansen says "MichSel" has 
emerged as the most popular 
track. "Usually the Gipsy Kings 
feature only a couple of instru- 
mentals," says Hansen, "but the 
additional instrumentals on this al- 
bum are making it one of their big- 
gest records for us." 

While the band's fiery front man 
Nicolas Reyes, 36, says he and his 
band mates are "very surprised and 
very happy" with their success, he in- 
sists that the group's Gypsy lifestyle 
has scarcely been altered, save for a 



tight wraps. 

Speaking of legends, Diana Ross 
and Motown Records have invited 
several of dance music's cutting-edge 
producers to reinterpret and recon- 
struct a batch of classics for "Diana 
Extended: The Remixes" (April 12). 
Frankie Knuckles' version of "Some- 
day We'll Be Together" has just 
shipped to club DJs and radio, with a 
deep-house mix of "I'm 0)ming Out" 
by Maurice Joshua likely to follow. 

Other records swinging on the 
R&B/urban tip this month include 
"lUmatic" by Nas (Ruff House/Co- 
lumbia, April 19); "Brown & Proud" 
by Lighter Shade Of Brown (Mercu- 
ry, April 19); and "Straight To The 
Point" by Damion Hall (MCA, April 
26). 

The alternative rock arena in April 
sees the return of King Missile with a 
self-titled opus (Atlantic, April 19), 
and the much-touted major-label de- 
but of Hole, "Live Through This" 
((>effen, April 12). Also on tap are 
"41" by Swell (American, April 12); 
"Let Love In" by Nick (jave & the 
Bad Seeds (Elektra, April 19); and 



notch or two," says VSDA VP Gary 
Ross, president of Musicland's Sun- 
coast Motion Picture Co. division. 

In addition, Eves was chief 
spokesman for the U.S. Price Com- 
mission and held various posts at 
the National Assn. of Manufactur- 
ers. 

"His political contacts are awe- 
some," says VSDA secretary Ken 
Dorrance, owner of the Video Sta- 
tion in Alameda, Calif. 

EXHIBnORS WkNTlO MOVE 

Commenting on the change of 
venue for the 1995 convention, Wie- 
ner says the move was instigated by 
attendee surveys conducted at the 
1993 confab. 

According to the survey results, 
90% of the exhibitors wanted to 



few fancy automobiles. 

"We have too much tradition to 
change," says Reyes, whose father 
Jose was a famed flamenco vocalist 
in the '60 and '70s. "We live very sim- 
ple lives. We like good food and we 
spend a lot of time with our people 
playing musK." 

Reyes and his brother Tonino 
formed Los Reyes in 1976, along with 
cousms from the Baliardo clan. But 
the group did not catch fire until 11 
years later when they met Claude 
Martinez, a French producer who up- 
dated the group's gypsy/flamenco 
sound and renamed them the Gipsy 
Kings. 

Propelled by the debut hit single 
"Bamboleo," the Gipsy Kings soon 
took to touring, and Clancy and Im- 
bert say the group's exciting shows 
have attracted most of its fans. 

Howard Krumholtz, buyer at Tow- 
er's flagship store in Los Angeles, 
says weekly sales of "Love & Li- 
bert^" doubled after the band's L.A. 
concert dates three weeks ago. 
Krumholtz adds that the store has 
sold 1,150 units of the record since its 
release, which he says is "pretty phe- 
nomenal" for a nonmainstream al- 
bum. "Similar records sell for less 
than a tenth of that [figure]," he 



"Give Out But Don't Give Up" by Pri- 
mal Scream (Sire/Warner Bros., 
April 12). 

More mainstream rock minds will 
be served albums by Peter Himmel- 
man, "Skin" (550 Music/Epic, April 
12); Boz Scaggs, "Some Change" 
(Virgin, April 5); and John dale & Bob 
Neuwirth, "Last Day On Earth" 
(MCA, April 26). 

The dance music circuit will be ac- 
tive in April with the stateskle debut 
of U.K. diva Juliet Roberts, who de- 
livers "Natural Thing" on Re- 
prise/Warner Bros. April 26. The sin- 
gle "I Want You" recently topped 
Billboard's Club Play Chart and has 
begun to climb the Hot 100. Also com- 
ing are albums by B-Tribe, "Fiesta 
Fatale" (Atlantic, April 5), and No- 
Man, "Loveblows & Lovecries: A 
Confessbn" (One Little Indian/550 
Music/Epic, April 5). 

Assistance in preparing this story 
was provided by Brett Atwood in 
Los Angeles; Trudi Miller Rosen- 
blum in New York; and Peter Cro- 
nin in Nashville. 



move out of Las Vegas and more 
than 757° of exhibitors and attend- 
ees wanted the convention to be 
held in May so that they could an- 
nounce sell-through releases for the 
fourth quarter. 

"We've lost many people because 
they were tired of Las Vegas," says 
Wiener. "And by being in the middle 
of the country we hope to attract 
more East Coast attendees." 

Wiener says that in addition to ac- 
commodating sell-through an- 
nouncements, May traditionally is a 
slow retail month, which will allow 
more dealers to leave their busi- 
nesses. 

Dates for the 1995 convention are 
May 21-25 at the Loews Anatole Ho- 
tel, five minutes away from the Dal- 
las Convention Outer. Wiener says 



says. 

Asked why audiences connect so 
completely to the band's sound, 
Reyes replies, "This music carries a 
lot of passion and people feel that 
passk)n from us that we've brought 
back from centuries ago. It's music 
that really comes across." 

When "Love & Libert*" was sched- 
uled for release last December, 
Clancy decided to see if the band 
could expand its audience and em- 
barked on his successful campaign to 
attract adult alternative program- 
mers. Clancy complemented his radio 
initiative with a retail campaign an- 
chored by P-O-P advertising with ma- 
jor retail chains and selected one- 
stops. 

But Clancy says the group's 
Christmas promo tour, featuring a 
Dec. 15 show in Miami during a soc- 
cer match between Argentina and It- 
aly and an acoustic taping for MTV 
Latino in Miami Beach, "kicked sales 
into gear." The trip was capped by a 
performance on "The Late Show 



Xiphias received from Compton's. 
The terms "aren't substantially 
different," he maintains. Black 
says the move was based on "the 
very special relationship" offered 
by Paramount, compared to that at 
Compton's, where "I'm one 
amongst many." Bastin estimates 
that Compton's has had a net gain 
of four labels in the past year and 
now represents about 25 publish- 
ers. 

Given Xiphias' performance, 
"it's not a huge loss, but it's signif- 
icant," notes a trade source, attrib- 
uting the move to Paramount's 
strengths in movies, video, and 
publishing. "Compton's is limited 
in that regard." Black believes as- 
sociating with Paramount gives 
Xiphias a "kind of substance" that 
has resulted in discussions with an 
independent producer to turn 
"Soft Kill" into a movie. 

Paramount Home Video is more 
interested in tapping into multime- 
dia mania. One way to do this 
would be to lower CD-ROM 
prices — which currently range 
from $35 to $100-plus— to reach 
the mass market. Although he 
says suggested list hasn't been de- 
cided for the Xiphias "Power 
Rangers" title due in June, Doc- 
lorow hints it will be lower than 



room rates in Dallas start at $50 a 
night, making it "extremely afford- 
able" for attendees. 

The decision to change titles was 
made to reflect the administrative 
structure of other trade organiza- 
tions, Wiener says. Also, the execu- 
tive VP function often is confused 
in the consumer press. 

"When a talk show is looking for 
a spokesperson, they want to speak 
to the president, not the executive 
VP," says Wiener. 

On the other hand, Wiener says, 
VSDA did not want to overlook ike 
contribution of Rick Karpel, who, 
before being named executive VP, 
was a VP with the organization for 
several years. 



With David Lettennan" in New York 

Dec. 17. 

Buoyed by the early sales spurt of 
"Love & Libert*," the label brass de- 
cided to bring the band back to the 
U.S. for a three-week major-city 
swing that concluded March 19 in 
New York. Clancy arranged for a 
pre-tour TV appearance on the "To- 
night Show" March 1 and the band 
taped a segment March 18 for "CBS 
This Morning," set to air April 14. 

Upcoming plans, says Imbert, call 
for the Gipsy Kings to launch a South 
American tour in April and May, fol- 
lowed by another U.S. swing in June. 
Imbert hinted that the band may play 
several World Cup sites, as well as 
the Woodstock festival in August 

Imbert adds that the band's guitar- 
ist, Tonino Reyes, is working with 
guitar manufacturer Gibson to devel- 
op a "Gipsy Kings guitar" and is ex- 
pected to release his first solo record 
in November, after which the band 
will begin working on its next album, 
due out in March 1995. 



usual. "There is a lot of opportuni- 
ty in pricing," he adds. "We're not 
so sure we would hold to the con- 
ventional wisdom." 

Doctorow suggests prices would 
fall to home video's sell-through 
bracket of $25 and under. Para- 
mount took the lead in developing 
sell-through and has already an- 
nounced that its full-motion mov- 
ies on Philips CD-I system will sell 
for $24.95. 

While the CD-ROM of "Power 
Rangers" is expected to do as 
well for Paramount as the cas- 
sette series has for PolyGram 
Video, Saban Entertainment has 
given Xiphias rights for only a 
single release. But there's the 
promise of more if this title sells, 
says David Goodman, senior VP 
of domestic distribution. He's a 
self-professed fan of Xiphias, 
"one of the best companies in the 
business." 

PolyGram is rumored to be los- 
ing its "Power Rangers" license, 
and trade sources believe the Para- 
mount deal hints at where the se- 
ries might land. Goodman, though, 
describes the Xiphias arrangement 
as "totally, totally, completely sep- 
arate. This is one isolated CD- 
ROM." 



PINK FLOYD LEADS APRIL RELEASES 

(Continued from page 10) 



RADIO HELPS GIPSY KINGS DECOME CROSSOVER KINGS 

(Continued from page S) 



PARAMOUNT TO DISTRIBUTE CD-ROM SOFTWARE 

(Continued from vaoe 5) 
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24 


21 


26 


COME UNDONE 

DURAN DURAN (CAPITOL) 


25 




30 


I'M SO INTO YOU 

SlffVIHCA) 



Reajrrwiti irt 
chart lor 20 



tfttH atMch hM ippwred on the Hm 1 00 
and hM droppwl balcM the top SO 



TITLE (Pubbifwr - Lic«uin( Org.) SAME Music Ditl 
2S ALL FOR LOVE (Mmo, ASCAP/Worksongt. 

ASCAP/Zomba. ASCAP/Sony Sonfs. BMI/K-Man. 

BMI/Wondertind. BMI) HL/CPP 
a AU THAT SHE WANTS (Mttitongs, BMI/BMG, 

ASCAP) HL 

H ALWAYS ON MY NINO (Watnei-TaniarlBiW. 
BM1/Intersc«pe, ASCAP/Bam Jams, BMI/Mmte. 
ASCAP/TaiunE C«e Ot Buuimt, BMI) WBM 

31 AMAZING iSwig Socg. ASCAP/Colgtmt-EMI, 
ASCAP/Super Sops, ASCAP] HLyWBM 

37 AND OUR FEELINGS ^Sony, BMI/Ecaf, BMI/BootM- 
Loo, BMI/Vfrner.T3rwtline. BMI; Hl^BM 

W BAST I LOVE YOUR WAY (FROM REALITY BTTIS) 
<Alrr». ASCAP/Nuages Art(StS Ltd., ASCAPl CPP 

12 BECAUSE OF LOVE (BlKit Ici, BMI/Flyt« Tymt, 
ASCAP) WBM 

23 BECAUSE THE NIGHT(BructSprM|UMfl. ASCAP) 
CPP 

36 BORN TO ROLL (DAMASTA. ASCAP/Vtrry Whilt. 

ASCAP) 

13 BREATHE AGAIN (Ecal. BMI/Sonr Songs, BMI) HL 
2 BUMPN'WINO(;omtu.BMI/ll Kelly. BMI) CPP 

72 CAMNORBALL (P«nixi/Z«nt>3. BMI) CPP 

10 CANTAUMP (FLIP FANTASIA) (EMI BlKkwood, 
8MI/US-3, BMI) WBM 

tt CAM WE TALK [Ecal, BMIy'Sony Songs. BMI/BodIm- 

LOO, SMI/Wamer'Tamertane, BMI) HL.'WBM 
57 CHOOSE (Flytc Tyme, ASCAP/Me Good. ASCAP) WBM 
6a COME TO Mr WINDOW (ML£. ASCAP/Almo, ASCAP) 
CPP 

53 COMIH' ON STRONG (Fttiythmliu.BMl'SuiMan 
Crungc. BMI/Ninleen Etfhty, BMI/MiffTH). BMI) 

51 COMPLETELY tl^ealsonss. ASCAP) WBM 
U C.R.EAM {CASH RULiS EVERYTHING AROUND HE) 
(6MG, BMI.'WU'Tjng. BMt) HL 

34 CRY FOR YOU (EMI Aptil, ASCAP/DeSiwig Mob, 
ASCAP) WBM 

» A DEEPER LOVE (FROM SISTER Kl 2) (CoK, ASCAP 
/CliyiHw, ASCAP.'Viigin, ASCAP/EMI, ASCAP) HL 

99 DONT GO BREAKING MT HEART (Big Pig. ASCAP) 
HL 

75 DREAM ON DREAMER I My Dog Luna. 

ASCAP.'D A R P . ASCAP/tMl April, ASCAP) WBM 
79 DREAMS (Potrgramlnt'L ASCAP) 

40 DREAMS (Pirieci/CP/, *SCAP/Z(m6i. BMIi CPP 

33 DUNKIE Birn (PLEASE PHASE PLEASE) (AMI. BMI) 
65 ELECTRIC REUUCATION (RELAX YOURSELF GIRL) 

(ZomDa, ASCAP/ Jjiz Meicfijnt, ASCAP.i CPP 
28 EVERYDAY ■ Ptiilip Collins, ASCAP /Hit & Run. 

ASCAP.mB. ASCftPj WBM 
39 FECNIN' l EMI Afiril, BMI/DtSwiftg Mob, ASCAP) WBM 
» FOUND OUT ABOUT YOU (WB. ASCAP/E»I >esus, 

ASCAP) WBM 

n FUNK DAT/W1V IS IT (Estrogen. BMI/San Bbk, 
BMI) 

64 GERO iAM (No Docue, ASCAP/Cals On The Prowl. 

ASCAP,''lkHD Jam, ASCAP/Chr^salu, ASCAP t 
9 GIN AND lUICE iWB. ASCAP/Man-Ki»gM. 
ASCAP/Sony Tunes, ASCAP) WBM 

11 COO (Swwd And Slone, ASCAP» 

77 GOT HE WAITING IE Z-Dw-ll, ASCAP/Pele Roch. 

ASCAP/EMI, ASCAP) 
19 GROOVE THANG irt>nthTMm,ASCAP/BatiyF>ngm, 

ASCAP/Mirrts. ASCAP/Stiown Breree. ASCAP/ Freddie 

Dee, BMI) 
55 HAVING A PARniAbkco,BMI| 
22 HERO iSony Sor^gs, BMI.i'Hye. 6MI/WB. 

ASCAP.'-Wallyworld. ASCAP) HLyWBM 
U HEYOJ.(FR04ilMIVIDAlOCA)(Chaiisn>a. 

ASCAP/Warner-Tairteilane. ASCAP/EMI BUckwood. 

BMI/H« Hop To Pop, BMi/Hip Hop Loco, 

BMI/Chrysahs. BMI) CPP./WBM/HL 
S( HOW DO VOU UKE IT? (Ke*tti SmsE. ASCAP/E/A. 

ASCAP/-WB. ASCAP/Scomvillc. BMI/EMI BiKkwood, 

BMI) WBM 

49 I CAN SEE ClEAiHV NOW (FROM COOL RUNNINGS) 

{Do»*n, ASCAP) CPP 
M I UKE TO HOVE IT (Stnclty Rhythm, ASCAP/Hega 

Ptalinum, ASCAP) 
IS IlL BE LOVING VOU iPlay The Muse. ASCAP/Viper 

7. ASCAPi 

35 IXL REMEMBER (FROM WITH HONORS) (WB, 
ASCAP/No Tomato, ASCAP/ Polygram Infl. 
ASCAP/CMal Coobng. ASCAP/AI>-A|a, ASCAP/Wctio 
Qmi. ASCAP) 

32 I'M IN THE HOOD (EMI Virgin, ASCAP/^leven And 
Bremion, ASCAP/C«*J»da, ASCAP) HL 

U IV OUTSTANDING (Shaq Lyncs. ASCAP/Chtysalis. 

ASCAP/Zomba. ASCAP/Dieh Sermwi, ASCAP/Taking 

Care Of Business, BMl./CPMK, BMI) CPP 
21 I'M READY ' Lcat. BMI.'Swy. BMII HL 
15 INDIAN OUTLAW ^EilgeO' Woods. ASCAP Aommy 

Barnes. ASCAP/Great CumberLwd. BMI/Acutf-Roie. 

BMI) CPP 

59 I SWEAI (Motgin Aclfre, ASCAP/Rich Hall, ASCAP) 

WBM/CLM 
H irS AU GOOD ;Rap& More. BMI) 
95 I'VE BEEN THINKING ABOUT VOU (School Dan. 

ASCAP/Rtiyth'^ Vision. BMI) 
S7 I WANT YOU i Warr^er-Tamerlarte, BMI) WBM 

54 JUST ANOTHER DAY i(^een Utifah, ASCAP) 

73 LAID 'Poiygram mi l, BMI) HL 

61 (LAY YOUR HEAD ON MY) PILLOW (Potygram Int'l. 

ASCAP/Tony Tooi Tone, ASCAP/ Dango, ASCAP) HL 
93 LfFE (EVERYBODY NEEDS SOMEBODY TO LOVE) (A 

la Carte, BMI/EMI BU:^wood. BMI) WBM 

41 LINGER (Island. BMI/Polygrsm [nl'l, ASCAP) HL 
51 LOSER ^Nothin' Flutm. ASCAP/BMG, ASCAP) HL 

42 LOVE SNEAKIN' UP ON VOU (Siww. BMI/Sony. 
BMI/Lapied Catholic. ASCAP) CPP/HL 

17 LULLA6YE (COOONIGHT, MY ANGEL) (lnvulsive, 

ASCAP [MI Apiil, ASCAP) HL 
17 MARY JANrS LAST DANCE IGone Gator, ASCAP) CPP 

74 MASS APPEAL iGmed Pearl. ASCAP/III Kjd, 
ASCAP/tMl April, ASCAP) WBM 

97 MISS YOU IN A HEARTBEAT (Bludgeon RiHoU. 

ASCAP/ Zomba, ASCAP > CPP 
I MMM HMM MMM MMM (Polygrani Intl. 

ASCAP' Doof Number Tm, ASCAP/ Dummies 

ProducliOfti, SOCAN) HL 
70 THE MORE YOU IGNORE ME, THE CLOSER I GET 

(Warner Cfiappeii, ASCAP/Boorer, PRS) WBM 
11 THE MOST BEAUTIFUL GIRL IN THE WORLD 

(Controversy, ASCAP) WBM 
U MOTHER (WB. ASCAP/Amcncan Dd Tunes. 

ASCAP/Evilrve. ASCAP) HL 
91 MY LOVE (Square West, ASCAP/Hwlin' Hits, 

ASCAP/Edr 0' Woods, ASCAP/Taguctli. ASCAP) CPP 
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TITLE 

*KTIST(L*BEL DISTR QUTIf« UIBEL) 




i 
i 


i 


S 

S2 
? 


TITLE 

ARTIST (LABCL/OfSTRIflUTING LABCU 


03 




7 


* ♦ NO. 1 * * 

BUMP N- GRIND 

R «lLr(jtfVt) 3 wMXs ai No t 


s 


75 


2 


HOW DO YOU LIKE IT? 

KEITH SWEAT (ELEXTRA) 


39 


37 


27 


AU THAT SHE WANTS 

ACE OE BASE lARiSTA) 


2 


2 


11 


THE SIGN 

(tCCOf BASClARISTAl 


S) 


56 


6 


NO DOUBT ABOUT rr 

rtALMCCOT (ATLANTIC) 


3 


4 


10 


WHATTA HAN 

SALT N P£(>» EN VOGUE (fCXT l»LAIE)W) 


w 




1 


RETURN TO INNOCENCE 

ENIGIXA (VIRGIN) 


3: 


8 


5 


INDIAN OUTLAW 

T)MM(XRAW(CURB) 


s - 


1 


GOT ME WAITING 

HEAVY D i TK BOrZ (URTOW'MCA) 




5 


8 


WITHOUT YOO/NEVER FDRGCT HHI 

MARIAM CARE ' (CCtUMBIA) 


w 


44 


4 


HEYDJ. 

UGHTER SHADE OE BROWN (MCFICUim 


i 


3 


17 


THE POWER OF LOVE 

CtLiNtniONi^Sfl MUSIC) 


® 


47 


6 


MY LOVE 

UTILE TEXAS (WARNER BROS ) 


X' 


6 


12 


SO MUCH IN LOVE 

ALL iONE tm'ZZ ATLANTIC) 


« 


32 


18 


GETTO JAM 

OC*mO (OUTBURST RAL, CHAOS) 


1 


7 


8 


GIN AND JUICE 

SNOOr (X)GGT tXTGG iDEAT*. ROWH 


4« 


36 


19 


UJtLT.Y. 

(JUEEN LATf AM (MOTCJWN) 


D 


10 


7 


CRAV. 'I^T I-i.iMVE^ (AHI5TAI 


47 


35 


22 


HERO 

MAAIAH CAREY (Ca UMBIA) 


10 


9 


IS 


CANTALOOP (FLIP FANTASIA) 

L;S3(B,Uf NCTE i.A)^IOLl 


48 


41 


4 


JUST ANOTHER DAY 

(JUEEN LATKAH (MOTOWN) 


® 


11 


10 


NOW AND FOREVER 

HlC'lA.'^D MARi iCACTOLi 


49 


40 


21 


LINGER 

THE CRANBERRIES (ISLAND/PLG) 


It 


25 


5 


THE MOST BEAUTIFUL GML W. 

PRINCE l^PG BELLMARKi 




66 


3 


ANDOURFEEUNGS 

BAeyEAa i(fv:i 


a£ 


13 


14 


DUNKIE BUTT 

l2(3*U(iE iSTRfE' LIFE SCOniBROii 


51 


46 


10 


I'M IN THE MOOD 

CC CE PENIS'DN (A4M) 


M 


12 


7 


MOTHER 

OAn;iG (AMERICAN REPRISE) 


S2 


43 


7 


A DEEPER LOVE 

AfCTKA FRANKLM lAF^STA) 


IS 


18 


7 


PLATER'S BAU 

OUTKA5Tl,A(A.7E ARlslAi 


S3 


51 


3 


ELECTRIC RELAIUTIOH 

A THWE CAFLED (JUEST (J[Vt) 


le 


IJ 


11 


MARY JANE'S LAST DANCE 

JOU PEnviTKHFlR'BRfARERS (MCA) 


54 


52 


5 


MASS APPEAL 

GANG STAflfi (CHRvSAl IS ERG) 


17 


16 


46 


WH0OMP1 (THERE rnS) 
TAG TEAM ili>j REllMARni 


55 


57 


10 


FUNK DAT/WHY IS IT? 

SAGATiMAAll 


11 


21 


6 


I'M OUTSTANDING 

&"AQL'^|E ONEAL(JIVE) 


5« 


48 


19 


DREAMS 

GABRIELLE (GCEXSCS, (ONOON F=VG| 


19 


19 


8 


1 SWEAR 

JOHN MICMAEl M(}*(TG<JMERy (ATLANTIC) 


57 


49 


24 


CAHWETAU 

TIVIN CAMPBELL ((?WEST WARNER BROS.) 


a 


20 


10 


ROCK AND ROLL DREAMS COME... 
MEAT LOAF (NVJA 


58 


53 


21 


KEEPYAHEADUP 

2PAC(IN1ERSC0*'E) 


21 


14 


18 


AU FOR LOVE 

B ADAMS R STf 'AAR' S'iNf. (AAMl 


59 


SO 


9 


CANNONBAU 

TK BnEEDERE.(4A0, ELEXTRA) 


'M 


28 


5 


STREETS OF PHILADELPHIA 

BRUCE SF=wiN&iIEEN iCOLUMeiA) 


a 


54 


16 


AMAZING 

AEHOSMTH (GEFFEN) 


23 


17 


13 


UNDERSTANDING 

XSCAPEc>r)SOOtF COELiMeiAl 


61 


60 


9 


ZUNGA ZENG/BODY ROCK 

K7(T(ivv Hny 


24 


24 


8 


ITS AU GOOD 
FiAAIMER ICIAN'I 


62 


59 


9 


ROCK MY WORLD 

BIKXJKS A DUNN (AF^TA) 


29 


22 


10 


GMXWE THANG 

ZMANE ( lLTQWN MOTOWN) 


63 


63 


8 


TRYIN TO GET OVER YOU 

VlNCEGIUlMCAl 


2t 


26 


10 


U SEND ME SWINGirf 

MINT CONOITON (PERSPECTIVE A4M) 


64 


65 


3 


GONNA LOVE YOU RIGHT 

AETER 7 (BEACON fQh 


® 


27 


8 


STAY 

ETERNAl lEMl ERG) 


65 


62 


20 


MR. VAIN 

CULTURE BEAT (S60 MJSXI) 




30 


3 


I'MREJUJY 

TEVIN CAMPQEU (QWEST WARNER BROS ) 


66 


69 


2 


DONT GO BREAKIN' MY HEART 

ELTON JOHN & RL^ALA IMCA) 


29 


29 


7 


YOU KNOW HOW WE DO IT 

KXCUBE iPRtORlTO 


IE 




1 


BABY 1 LOVE YOUR WAY 

BIG MOUNTAIN iRL A 1 


35: 


38 


2 


BORN TO ROU 

MASTA ACt INC IDEHC^XIS VINTL) 


68 


67 


12 


ALWAYS ON MY MIND 

si#V(R:ai 


31 


23 


23 


BREATHE AGAIN 

TOM BRAXTON (LAFACt AHlSIA) 


69 


64 


9 


CHOOSE 

COLOR ME 8AD0 (GIANT) 


32 


31 


7 


BECAUSE OF LOVE 

)ANET JACKSON IVIRGIN) 


70 


71 


2 


CR-EAM. 

WLF-TANGCLANllOuO fiCAl 


M: 


34 


3 


PUMPS AND A BUMP 

HAMMER (GIANT) 


71 


58 


10 


(LAY YOUR HEAD ON MY) PILLOW 

f(5NYi lONF TONE' (WING MERCURY) 


3C 


4J 


2 


FEENIN' 

JO0Ca(UPI<.)V.N MCA) 


72 


61 


22 


AGAIN 

JANET JACXSOS (VIRGIN) 


S) 


42 


3 


SOMETHIN' TO RIDE TO 

CONSCIOUS UAuOHTERSlFCARFACfi 


73 


74 


3 


GOODBYE SAYS IT AU 

BLACR'FAWX (ARtSTAi 


36 


33 


17 


CRY FOR YOU 

JOOECKUPTOWN tJCA, 


74 


70 


22 


NEVER KEEPING SECRETS 

BABTFACE lEPlC) 


J7 


39 


4 


SINCE 1 DONT HAVE YOU 

GUHSWROSESlGEFFEM 






2 


VOU OONT LOVE ME 

DAWN PENNiBK: BEAT ATLAFKTiC) 



(33 Sinctn vnlh the greatest sales $ain& gi 1994, BilRxMrd/BPI Conwnunicatiofis af>d SoundScan, Inc. 



» NEON MOONLIGHT (PetwoH, ASCAP/UiMque Ammil, 

BMI/Urw Mundo, BMI/KiMio. BVIi 
19 NO DOUBT ABOUT IT <AII Ortf li»<n. BMI/Swir 

Tree, BMI/New Wof. BMt/Lme This Town. ASCAP) 
7 NOW AND FOREVER iChi Boy, ASCAP CPP 
9$ ON MD ON (BlacKnyasia, BMI. I W'.w^, BMI/Rugged 

Child, ASCAPj 
SO PLAYERS BAU (Organiied Nouc. BMI) 
27 PUASE FORGIVE ME (Worloongs ImtAvl. 

ASCAP/Zomba, ASCAP) CPP 
4 THE POWER Of LOVE (EMI Songs MiiDhvertag. 

GEMA/EMI Apnl, ASCAP) HL 
G6 PUVS AND A BUMP (Bust-It. BMI/Rap And More. 

B Ml/Bridgeport. BMI/Soutlit«M. ASCAP/Mcon. 

ASCAP) 

24 RETURN TO INNOCCMCE (Enigma, ASCAP/EMi Virgin. 
ASCAP) HL 

II ROU AND ROU DREAMS COME THROUGH (MCA. 
BMI) HL 

45 SAID I LOVED YOU^BUT I UED (Warner Cruppel. 

PflS/Mf Bolton's, BMI/Wirner-TvnerUne. 

BMI/Zomba. ASCAP) CPP/WBM 
1 THE SKW (Megasoflgs, BMI/BMG, ASCAP) HL 
71 SINCE I DOfn HAVE YOU (Bonnrm. 

ASCAP/Southern. ASCAP/Peer Ititemation^, BMI) 

CPP 

52 SOMETHIN- TO RIDE TO (FOMKV EXPEDITION) 

(SuHace. ASCAP) 
I SO MUCH IN LOVE (AbkCD. BMI) 
2D STAY (KaplJin K, ASCAP/TuTu. ASCAP/MCA. ASCAP) 
HL 



14 STREETS OF PHILADELPHIA (FROM PHILADELPHIA) 

(Broce Springsteen, ASCAP) CPP 
tl SWEET LUUA8V (Celine. BHI/UncJ« Dan's. 

BMI/SortY. BMI) HL 
29 UN0ERSTAND4NG (Full K««i, ASCAP/Air Control, 

ASCAP) WBM 
a UJtJ.T.V. ((}ueen Latif^, ASCAP/Four Knights, 

BMl/Muuc Corp 01 America, BMI) HL 
41 U SEND ME SWINGIN' (New Perspective. ASCAP) 
71 WHAT MIGHT HAVE B^l (Square West, 

ASCAP/Howhn' Hits. ASCAP) CPP 
S WHAnAMAM(SonsOf K-«si,ASCAP/S«idMi. 

ASCAP/Nert PUteau, ASCAP/lnrinj. BMI) CPP 
47 WNO0HP1 (THERE IT IS) (Alvert. BMI) 
62 W1U VOU BE THERE (IN THE MORNING) (Zomba. 

ASCAPj 

3 WITHOUT VOU/HEVER FORGET YOU (100% Apple. 

PRS/WB, ASCAP) WBM 
a YOU DONT LOVE ME (HO, MO. NO) (iamrec. BMI) 
» YOU KNOW HOW WE 00 IT (Gangsta Boogie. 

ASCAP/WB, ASCAP/'Oeep Taehnotocv. ASCAP/Full 

KaeL ASCAP; WBM 
K YOU MEAN THE WORLD TO ME (Cufl Link. 

BMI/Warner-TamBrlane. BMI/Ecal. BMI/Sony Songs. 

BMI/Boobie-LMi. BMI) 
M YOU (WB. ASCAP/Mii«fick, ASCAP/Slunnv WTiile 

Biitt. ASCAP) WBM 
71 UINGA ZEMG (Third & Lex. BMI/Bluc 

BMI/Cullm, BMI/Tee Girt. BMI/tmt>a«y, 

ASCAP/Zomta, BMI) CPP 



74 
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NINE INCH NAILS MAKE CHARTS INDUSTRIAL ZONE 

(Continued from page 8) 



stream for nearly two decades. Pio- 
neering works, which received al- 
most no commercial response at the 
time, included Lou Reed's 1975 album 
"Metal Machine Music" and early- 
'80s albums by the U.K. band Throb- 
bing Gristle. 

In the '80s, Chicago-based indepen- 
dent label Wax Trax! and Vancouver, 
British Columbia's Nettwerk were 
the chief purveyors of industrial, but 
their biggest acts. Ministry and Skin- 
ny Puppy, respectively, remained cult 
artists. 

It wasn't until Nine Inch Nails' 
"Pretty Hate Machine" that the 
genre became a serious chart pres- 
ence. 

Judy Neubauer, retail advertising 
and promotions coordinator for the 
16-store, Chatsworth, Calif.-based 
Tempo Records web, says NIN has 
done extremely well at the chain. At 
a midnight sale at Tempo's North- 
ridge store, the new NIN album out- 
sold Soundgarden's "Superun- 
known." 

Says Neubauer, "There's been a 
huge buzz. Everyone was waiting for 
[Reznor's] second full-length album." 

Neubauer says a big part of indus- 
trial's move toward the mainstream 
has been airplay on modern rock 
KROQ Los Angeles. 

KROQ is one of 'H modem rock 
stations playing the NIN track 
"March Of The Pigs." APD Gene 
Sandbloom says "The Downward Spi- 
ral" "is going to be huge in L,A." 

The station also is one of five mod- 
em rock stations playing "Closer," a 
second track from the album. Those 
stations have even gone out of their 
way to edit the track, which contains 
explicit lyrics, to make it suitable for 
airplay. 

Mike Halloran, MD/aftemoon pei^ 
sonality at modem rock XTRA (91X) 
San Diego, credits Nine Inch Nails 
with bringing industrial to the main- 
stream. "The word industrial is pret- 
ty off-putting for some people," he 
says. "What Trent does is make pop 
songs that sound industrial. He takes 
a great pop song and destroys it, 
much the same way the Jesus & 
Mary Chain use feedback." 

At KNDD (the End) Seattle, MD 
Marco Collins reports that Nine Inch 
Nails is a hot commodity. "At our sta- 
tion, the thing is going crazy," he 
says. KNDD is playing "March Of 
The Pigs" more than 17 times a week, 
while "Closer" was the No. 2 most-re- 
quested song at the station the week 
of March 14. 

Collins adds that other industrial 
acts, ranging from Machines Of Lov- 
ing Grace to Ministry, also have been 
well-received at the station. "Maybe 
the masses are coming around to 
what the core has known all along," 
Collins adds. 

Modem rock KITS (Live 105) San 
Francisco director of music opera- 
tions Steve Masters notes that add- 
ing industrial to the mix gives a sta- 
tion an aggressive edge. "When we 
play a song in the industrial vein, peo- 
ple respond positively," he adds. 

While Nine Inch Nails may be 
breaking down barriers at radio, not 
every industrial act is benefiting. 
TVT Records is having some difficul- 
ty working tracks by KMFDM and 
Sister Machine Gun. 

"Right now we are up against Nine 
Inch Nails," says TVT national direc- 
tor of promotion Jim McNeil. "Even 
though programmers understand 
that there is a huge fan base for in- 
dustrial, they only have one slot for 
it They pigeonhole it into nighttime 



rotation, and often add it reluctantly. 
Their hands are forced because of the 
tremendous sales and phone re- 
sponse." 

MO IHDUSTRML REWILUTION 

Another industrial act that has 
made inroads in the last few years is 
Ministry, whose 1992 album "Psalm 
69" reached No. 27 on The Billboard 
200 and went on to sell more than 
634,000 copies. That act, however, re- 
mains largely an after-dark phenome- 
non. Says KROQ's Sandbloom, 
"(Ministry's] 'N.W.O.' is the quintes- 
sential nighttime KROQ record." 

Like Nine Inch Nails, Ministry is 
an alumnus of Lollapalooza. NIN 
was part of the festival's debut line- 
up in 1991, while Ministry was a fea- 
tured act in 1992. 

Marc Geiger, VP of A&R for 
American Records and a force behind 
Lollapalooza, says Nine Inch Nails 
and Ministry have opened the doors 



EMI Classics, saw an opportunity to 
spread the word. He persuaded the 
Abbot of Silos to open the monastery 
to selected international press for one 
day of interviews and filming. And 
the story — of celibate, silent monks 
raking in the royalties (and donating 
them to help other monasteries and 
third-world projects) — proved prime- 
time TV news and feature material. 

Sales took off and began to affect 
neighboring countries. According to 
the label, Italy sold 50,000, the Neth- 
erlands sold 22,000, and the ripple ef- 
fect could be felt as far as Sweden, 
which sold 8,500. 

As sales leaped over the 50,000 fig- 
ure in the U.K., market research 
showed that the purchasers were 
mainly in the 18-.10 age bracket — an- 
other factor that convinced Lewis to 
invest in TV advertising and aim for 
the top five. "We are spending 
100,000 pounds [$150,000] on TV— it 
will be the largest campaign we have 
done since Nigel Kennedy's record- 



it's a matter that must be pleaded, 
and it wasn't part of his [original] 
pleadings." 

After a brief court adjournment to 
discuss his position, Cran told the 
judge that the case should continue. 

The longevity of the court case 
seems to be taking its toll on the tem- 
pers of the key legal players, with 
Parker commenting, "I'm punch- 
drunk after 18 days of legal submis- 
swns"; R>lIock informing Cran, "I've 
never seen such a shambolic ap- 
proach"; and Cran accusing Pollock 
of using "distracting behavior." 

Earlier in the week, Cran had 
claimed that the real reason Sony 
wanted eight-album deals with its 
artists was because "they want to 
make as much profit as possible, and 
protect themselves from having to 
compete with other record companies 
after [the release of] three or foiu- al- 
bums. We submit that this kind of 
contract, which ties an artist, also fet- 
ters that artist" 

He added that the level of invest- 
ment made by record companies in 
their artists "can be recouped within 
three or four successful albums . . . 
there is no reason to suppose that the 
level of investment will drop if they 



for other acts covering similar musi- 
cal terrain. 

"When booking Lollapalooza, we 
knew that industrial was a vital, im- 
portant form of alternative music 
and that it should be exposed," he 
says. Geiger adds that NIN's expo- 
sure on Lollapalooza helped pave the 
way for Ministry. 

"When Nine Inch Nails finally 
broke, there was a lot of talk not only 
about them, but the whole genre," 
Geiger says. "There was a lot of an- 
ticipation for Ministry, based largely 
on the success of Nine Inch Nails." 

Front 242, an industrial act fea- 
tured on Lollapalooza '93, however, 
failed to reach a broader audience 
and remains mostly an underground 
sensation. 

American hopes to find success in 
the industrial market in August with 
the label debut from recent signing 
Skinny Puppy, formerly licensed to 
Capitol in the U.S. via Nettwerk. 



ing of the Brahms Concerto," he 
says, "In fact, it is bigger." 

Gregorian chant has been heard on 
all the U.K. radio stations, including 
Radio 1 and Virgin. Lewis prepared a 
15-minute sampler CD, with 2-4 min- 
ute tracks, to help bewildered DJs 
wondering what to do when presented 
with 130 minutes of religious music 
that has its origins in the 6th centurj'. 

Not surprisingly, other companies 
jumped on the bandwagon. Deutsche 
Grammophon, which has its own re- 
cording of the Silos monks, reissued it 
with the title "Old Spanish Chant." 
Sony Classical resleeved last year's re- 
lease of "Lagrime Di San Pietro" by 
Flemish renaissance composer Lassus 
to tap a market they saw as stretching 
from Gregorian chant to Estonian con- 
temporary composer Arvo Part. 

Wamer Classics U.K. already had 
"Classic Stressbusters" ready for re- 
lease, an assortment of well-known 
"calming" classics, and the label 
swiftly resleeved an old Erato record- 



only sign artists for that number of 
albums, instead of for eight albums." 

Cran acknowledged, "We accept 
that the company's desire to obtain 
recoupment of advances is a legiti- 
mate business interest, and that 
there should be a reasonable retum 
on the artist . . . otherwise it's only a 
desire to make a lot of money." 

He added that with Michael's 
"Faith" album, Sony had known that 
it would recoup all the big advances 
that had been made to him, and that 
there had been little risk to the com- 
pany itself. 

Cran claimed that the company 
dropped many artists before they had 
released three albums, "and certainly 
after the third album, if they have 
not been successful." He produced a 
list of Sony recording acts and their 
sales figures, and claimed that Al- 
tered Images, the Stranglers, the 
Rasadenas, Bros, and Spear Of Desti- 
ny had been among the acts dropped 
by the company after just three al- 
bum releases, even though in some 
cases one or two of their albums had 
been very profitable. 

He added, "If the artist wanted to 
withdraw from a contract, he would 
have to repay the investment, the 



"The door is open," says Geiger. "If 
they make a good record, they will 
sell a lot more than they have in the 
past" 

Yet Geiger doesn't expect an indus- 
trial revolution. "I don't think it's a 
trend like rap, where everyone is go- 
ing to get in because the market is so 
big," he says. 

BROADENIIIG THE BASE 

Those close to the industrial scene 
have mixed feelings about the 
genre's newfound acceptance. Kim 
Traub, one of the staff of four that 
publishes Industrialnation, a fanzine 
based in the Chicago area, notes that 
Reznor is on the cover of Musician, B- 
Side, and CMJ. He's also a featured 
interview in the fanzine's next issue. 
"That's just the way the business 
works," she says. "There's always 
going to be quibbling over who's al- 
ternative and who's not" 

Yet Traub sees a positive side, too. 



ing of Gregorian chant issuing it un- 
der the title "Tranquility." 

In the U.S., the EMI album has 
moved from being "a very big classi- 
cal record to a major pop release," 
says Steve Murphy, president of the 
comany's Angel Records, its U.S. 
classical division. Angel is planning a 
national TV ad campaign buy for the 
week of April 4 on five major cable 
networks, including CNN. The label 
also is planning to release a single, 
"Alleluia, beatus vir qui suffert," and 
an accompanying video — sans 
Monks — in April. "This is all develop- 
ing so quickly, and the excitement is 
so heady," says Murphy, who notes 
that details on a radio campaign are 
still being worked out 

At retail, Cema Distribution is 
working the album as a crossover rec- 
ord with display materials, buttons, 
and pasters. "Cema has gotten behind 
this as if it were any of our companies' 
big pop releases," says Murphy. 
"They're treating it as if it were as 



outstanding debit balance. Every art- 
ist should have the right to bring an 
agreement to an early close, but he 
would have to repay what was out- 
standing on the royalty account" 

Cran, discussing net profits for 
both Sony and (jeorge Michael, add- 
ed, "It is outrageous that Sony 
should be operating a system where 
they make so much more money out 
of the sales of CDs than the artist 
does . . . there is no justification for 
that" 



"It may be good to broaden the base 
of people that listen to this kind of 
music." 

Brian Perera, label manager of the 
Los Angeles-based independent label 
Cleopatra, whkh has been specializ- 
ing in industrial since opening in 
1992, also sees positives to the suc- 
cess of Nine Inch Nails. "Every other 
major label is gong to be looking for 
their Nine Inch Nails," Perera says. 
"Acts that normally wouldn't be 
looked at are definitely getting 
looked at now. It's breaking a whole 
new door open for new acts." 

The label, which has issued one 
"Industrial Revolution" CD sampler 
and a book of the same name, is 
readying a second sampler. 

"We're getting a free ride with 
[Nine Inch Nails]," Perera adds. 
"Magazines that wouldn't have the 
least bit of interest in us are coming 
around. I guess everything has its 
time." 



much of a priority as Bonnie Raitt" 

Some radio stations are already 
helping to spread the word of the 
monks in the U.S. "They have created 
quite a sensation," says Craig Curtis, 
PD of public station WETA-FM 
Washington, D.C. 

On March 13 the station's after- 
noon host Robert Aubry Davis, pre- 
sented the American broadcast pre- 
miere of "Chant" on his weekly early- 
music program, "Millennium Of 
Music." Within days, Washington, 
D.C.'s Olsson's Books And Records 
sold 500 copies of "Chant" 

Nationally, the story is much the 
same. At the 345-5tore Wherehouse 
chain, based in Torrance, Calif., 
"Chant" is in position to catch 1990's 
"The Three Tenors" as the chain's 
best-selling classical record ever, says 
Rubin Meisel, Wherehouse's classical 
buyer. He notes that the surge behind 
"Chant" is being driven not by tradi- 
tional classical music buyers, but by a 
swelling crossover audience. 

In fact the recording's crossover 
appeal prompted the decision to re- 
lease the single-disc version with a 
snappy title and pop-style album art 
"In this situation, it was proved that 
the public was eager and ready for 
this kind of music," says Murphy. 
"The job we had was to promote and 
present the packaging in a fashion 
most accessible to the broadest possi- 
ble audience." 

Assistance in preparing this story 
was provided by Eric Boeklert and 
Susan Nunziata in New York. Nico- 
las Soames is editor of Gramo- 
phone's publication, Classical 
News. 
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GREGORIAN CHANTS RECOME AN INTERNATIONAL HIT FOR EMI CLASSICS 
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COMIN' ON STRONG ♦ SUDDEN CHANGE 
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ALWAYS ON MY MIND ♦SWV 

■ "I. A '/.IL&ON OSCOni (CKDl HCA 6273a 
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I'LL BE LOVING YOU ♦ COLLAGE 

A.WARAND I..I V,! . 1' n , i:.. Ml IkOPt'.lI A*. 
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YOU MEAN THE WORLD TO ME ♦ TONI BRAXTON 
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FUNK DAT/WHY IS IT? ♦ SAGAT 

j.c SLAMMiS LlNDNi ir. ;Vi -t: :i:.maxi 101 
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NO DOUBT ABOUT IT ♦ NEAL MCCOY 

f-.H- : . ■!-.. , -., ,-Fs,,.N' ICHVI -iL^iN-ii: 87287 
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I'VE BEEN THINKING ABOUT YOU ♦ JOCELYN ENRIQUEZ 
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ON AND ON ♦SHYHEIM 
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DEF LEPPARD . , (CMVI MCRCUfiV 858 OeO 




NEW^ 




NEON MOONLIGHT ♦ ROSCO MARTINEZ 

p WD,F p .vc.;F ■■ ■ 1 iVOLf .'ZOO:;::': 


99 


92 




2 


DON'T GO BREAKING MY HEART ♦ ELTON JOHN & RUPAUL 

G.MOHODER ■■■ ■ <C)iMHT IXIMCAM913 
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AIN'T SEEN LOVE LIKE THAT ♦ MR. BIG 

« ELSON X.MARTIN V SPIHO.A F'ESSlSI (O ATLANTIC 87278 
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by Kevin McCabe 

Close: This week's fight for the top of the Hot 100 sees "The Sign" 
by Ace Of Base (Arista) holding onto No. 1 over R. Kelly's "Bump N' 
Grind" (Jive) by a razor-thin margin. "Bump," the biggest point-gain- 
er on the chart for the third straight week, lsuptoNo.l2in monitored 
airplay points and maintains its strong No. 1 in sales — selling more 
than 100,000 units last week. Kelly's single is likely to ease into the 
No. 1 spot next week. The second-biggest gainer in the top 10 is 
"Mmm Mmm Mmm Mmm" by Crash Test Dummies (Arista). It's up 
24% in sales and moves 12-8 overall. It ranks No. 1 in airplay at KUTQ 
Salt Lake City, No. 7 at WKCI (KC 101) New Haven, Conn., and No. 8 
at WPLY (YlOO) Philadelphia. 

"Return to innocence" by Enigma (Virgin) is the biggest 
overall gainer among developing titles (those not yet in the top 20) and 
wins the Greatest Gainer/ Airplay at No. 24. It vaults 30-19 in airplay 
and also enjoys a healthy debut in sales, at No. 41. "Return" ranks 
No. 1 in airplay at modern rock outlets KDGE (The Edge) Dallas and 
WNNX (99X) Atlanta, and No. 4 at top 40/mainstream WEZB (B97) 
New Orleans. "How Do You Like It" by Keith Sweat (Elektra) wins 
the Greatest Gainer/Sales. "Like" also is breaking at rhythm-cross- 
over stations, including No. 3 at WJMN (Jammin' 94.5) Boston, No. 5 
at WPGC Washington, D.C, and No. 9 at WERQ (92Q) Baltimore. The 
second-biggest overall gainer below No. 20 is "Born To Roll" by 
Masta Ace Incorporated (Delicious Vinyl/EastWest), which makes a 
big move on the Hot 100, 63-36. "Born" is No. 5 in airplay at WQHT 
(Hot 97) New York, No. 7 at KSOL (Wild 107) San Francisco, and No. 8 
at WIOQ (Q102) Philadelphia. 

How HIGH: Readers often ask how high a single can go on the Hot 
100 due to sales alone. "Indian Outlaw" by Tim McGraw (Curb) is an- 
swering the question: It's the first single to reach the top 15 from 
sales only. It sold more than 50,000 units in the week used for the 
chart, ranking No. 4 in singles sales. All the units sold so far are due 
to airplay at country radio and video outlets, which is not figured into 
the Hot 100 point totals. Curb is planning a top 40 radio promotional 
blitz next week, however, so top 40 airplay may be forthcoming. 

Quick cuts: The Hot Shot Debut at No. 35 is "I'll Remember" by 
Madonna (Maverick/Sire/Warner Bros.), from the "With Honors" 
soundtrack. Its strong debut is due to a No. 27 debut on the airplay 
chart; it was only in stores for part of the week. "Remember" ranks 
top 10 in airplay out of the box at seven mainstream outlets, including 
WSKS Wilkes-Barre, Pa. (No. 1), KRBE Houston (No. 2), and KKFR 
(Power 92) (No. 6) . . . Two new artists make their Hot 100 bows this 
week: From San Jose, Calif., Jocelyn Enriquez enters at No. 95 with 
"I've Been Thinking About You" (Classified). The dance single is 
breaking out of her hometown, where it's No. 2 in airplay at KHQT 
(Hot 97.7). "Neon Moonlight" by Rosco Martinez (Zoo) debuts at No. 
98. It's No. 14 in airplay at KIIS in his hometown, Los Angeles. 



Sony Tree Launches Religious Music Ann 

Nashville Vet Scherer Named Division 's Director 
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I BY BOB GARDEN 



Sony Music Publishing has entered 
the increasingly competitive contem- 
porary Christian publishing market 
with the launch of a religious music 
division of Sony Tree. Nashville vet- 
eran Jim Scherer has been named di- 
rector of the new di\Tsion. 

According to Donna Hilley, presi- 
dent and CEO of Sony Tree, Scherer 
will retain his current title as director 
of creative services for Sony Tree in 
addition to managing the new division. 

Richard Rowe, president of Sony 
Music Publishing, says that while the 
division's writers are currently better 
known for their pop and country mu- 
sic hits, the new division would in- 
crease their visibility in Christian mu- 
sic. 

The launch comes only a week af- 
ter the Sparrow Corp. purchased an- 
other well-known Christian publish- 
ing house, Meadowgreen Music. Hil- 
ley, incidentally, was instrumental in 
the founding of Meadowgreen as a 
part of Tree before CBS purchased 
Tree a few years later. 



Scherer has spent the past 10 years 
in music publishing and has been 
with Sony Tree since 1989. I^t cred- 
its include stints as a manager, pro- 
ducer, engineer, and musician. 

"This has always been a particular 
interest of mine," he says. "I've been 
involved in contemporary Christian 
music in some form, whedier playing 
or writing, for a long time. "So, since 
Sony Tree ah^ady had writers who 
were having success in Christian mu- 
sic .. . " he adds. Scherer says 
there is no talk of Sony Tree estab- 
lishing a record label at this time, nor 
are there any plans to expand the di- 
vision's staff. Scherer also says that 
writers for Sony Tree's contempo- 
rary Christian musk: division have al- 
ready enjoyed a number of hits in the 
Top Contemporary Christian charts. 
Those writers include Jeff and Gayla 
Borders, Johnny Douglas, Jon Mohr, 
and Chapin Hartford. 

According to Scherer, the divisk)n's 
primary focus will be on signing new 
and established writer/producers 
and writer/ artists, much like Sony 
Music Publishing has done with 



Keith Thomas, Robert White John- 
son, Wally Wilson, Kenny Greenberg, 
Chris Rodriquez, Bill Owsley, Mark 
Chesshir, Madeline Stone, Phil Barn- 
hart, and James Humphrey — all of 
whom have enjoyed writing success- 
es in both the contemporary Chris- 
tian and mainstream music markets. 

"Because Sony is so vast, we're go- 
ing to be able to tap into so many new 
networks," Scherer says. "Before, 
whenever I went to Los Angeles, I 
worked pop and country songs. But 
now, when I go to pitch to film and 
television, I take contemporary Chris- 
tian songs along as well. We're al- 
ready getting some good responses 
by doing that" 

Scherer says Sony Tree will not 
create a separate titie for the contem- 
porary Christian music division. 
"Nothing much will change. We're 
just going to be able to let more peo- 
ple know about this music. I don't 
want to put tags on people or music. 
Music too often gets judged by what- 
ever label gets slapped on it, whether 
it is country or Christian music." 



INTEGRin MOVES TO SPRING ARBOR DISTRIB 

(Continued from page 10) 
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Mobile, Ala.-based Integrity, says the 
label's sales exceeded $29 million in 
1993, its fifth consecutive year of 25% 
growth. 

"After months of strategically 
studying what we should do, we de- 
cided that since we were diversifying 
into so many musical styles, this is 
the right thing for Integrity," Cole- 
man says. "The main thing is focus. 
It allows us to have our own sales 
force focused on our products. We be- 
lieve it will result in a sales increase. 
This is certainly not a negative on 
Sparrow." 

Once the agreement with Sparrow 
expires Aug. 31, Integrity's ware- 
housing and fulfillment operations 
will be handled through Spring Arbor 
Distributors of Bellville, Mich. 

Integrity began as a praise and 
worship music-oriented record club. 
But Coleman said that Integrity's 
Christian bookstore sales "have 



PIONEER'S BLUE LASER 

(Continued from page S) 

(JVC), and Philips. Matsushita is set 
to launch the industry's first Video 
CD system April 1. 

Video CD is based on the MPEG-1 
standard, which is roughly analogous 
to current VHS technology, while 
blue laser holds the promise of high- 
er-resolution, longer-playing audio-vi- 
sual software based on the MPEG-2 
st^dard. 

Notwithstanding its support for 
Video CD, Sony may actually be clos- 
est to developing practical blue laser 
technology, says Chuck Goto, elec- 
tronics industry analyst for securities 
firm S.G. Warburg (Japan). 

"I visited Sony's research lab at 
the end of last year and it looked like 
they were pretty close to having a 
continuous-wave blue laser [as op- 
posed to the SHG type just an- 
nounced by Pioneer]," says Goto. The 
main problem with the SHG type, he 
says, is its high power consumption. 

The Pioneer statement says the 
company will continue research into 
both types of blue laser technology. 

STEVE MeCLUBE 



grown dramatically over the past 
several years, and we are projecting 
retail sales alone in excess of $12 mil- 
lion in 1994. 

"If we had experienced slower 
growth, we probably would have re- 
mained with Sparrow. But today, in 
terms of units sold, our retail side has 
either equaled or just exceeded our 
[record club] business." 

Integrity will become one of Spring 
Arbor's biggest accounts. Rick Pi- 
gott, president of Spring Arbor, says 
his company has delivered Integrity 
Music product to the book market 
since 1987. 

"We know the product well," Pi- 
gott says. "This is a great opportuni- 
ty for both companies to fulfill their 
missions and grow together." 

Pigott says Spring Arbor, which 
earned $160 million In revenues in 
1993, will add an unspecified number 
of additional employees because of 
the agreement, in Nashville and at its 
corporate home near Detroit 

"We carry everything of note in a 
live catalog status, from every gospel 
label and distribution house in the in- 
dustry," Pigott says. "We've been 
carrying all of the Integrity lines for 
some years — we're just changing the 
basis of our distribution agreement 
with them." 



In addition to providing Integrity 
product to Christian bookstores, 
Spring Arbor will serve as a fulfill- 
ment center for Integrity product 
shipped to general market retailers. 
Coleman says Integrity has no plans 
to "internalize" warehousing and ful- 
fillment operations for retail. 

"We've talked with Spring Arbor 
about a number of things, and there's 
a real good possibility that we'll be 
able to work together to enhance ser- 
vice," Coleman says. "It'll be a pro- 
cess of growing together, and we'll 
have six months of growing together 
before the new agreement kicks in on 
Sept. 1." 

Coleman says the move will re- 
quire Integrity to hire "20-plus" new 
employees in national sales manage- 
ment, field reps, and telemarketing 
positions. 

"They'll be in different parts of the 
country, but we may have some folks 
in Nashville and some in Mobile," he 
says. 

In a prepared release. Sparrow CEO 
Billy Ray Heam said his company is 
"proud" to have been a part of Integri- 
ty Music's "exceptional growth." 

"We wish them the best in this new 
venture. We will continue to aggres- 
sively sell their product and support 
their programs through Aug. 31." 



REVAMPED NIRVANA, BECK ALBUMS 

(Continued from page 10} 



that different." 

Regarding the song title change, 
he says, "Kurt changed it to "Waif 
Me' because 'waif is not gender-spe- 
cific. We thought that was the best 
way of softening it up." 

But, he adds, "We did not have to 
compromise the music. The music is 
intact" 

While Geffen approached Nirvana 
with the suggestion of an alternative 
package, Farrell says the band is also 
"concerned about the kids being able 
to buy it . . . They wanted to make 
sure they reached them." 

Says Smith, "It's nearly negligible 
in terms of a compromise ... In order 
to satisfy any arcane thinking that 



sets up rules to get something in the 
racks, this is very minor." 

Details are far sketchier about the 
revised Beck album, with its release 
nearly two months away, but Smith 
acknowledges that an alternate pack- 
age will be released. 

Speaking generally, Smith stresses 
the importance of addressing the con- 
cerns of racked accounts, which ser^ 
vice an immense retail audience. 

"What racks do is provide you with 
the high road," he says. "The most 
important thing is to get the music 
into the hands of consumers . . . 
[And] many consumers don't buy 
their records anywhere else." 
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10 






56 




VARIOUS ARTISTS . tdioi itc m r-i iDTic IjIavcici r\ 

■AAPMiv v.a-, n'r,'j , 1 3 9616 98! " TRIBUTE TO CURTIS MAYFIELD 


56 


21 


16 


16 


g 


ALICE IN CHAINS A Columbia 57628- (7 98 ECil I 98) JAR OF FLIES 


1 




95 


99 


5 


SARAH MCLACHLAN arista 18725 (9 96 15 98) ^§ FUMBLING TOWARDS ECSTASY 


78 


22 


23 


14 


8 


JOHN MICHAEL MONTGOMERYA Atlantic S2569,'ag no 9a I6 98) KICKIN' IT UP 


1 


79 


74 


65 


15 


DEEP FOREST 550 music 57aj(itpic 1 10 98 E(ji 5 98. ^ DEEP FOREST 


59 


23 


21 


17 


13 


JODECIA uPiowM09i6)ACAiio98i 5 98i DIARY OF A MAD BAND 


3 


80 


73 


95 


79 


GEORGE STRAIT A mca 10651 (109615.98) PURE COUNTRY (SOUNDTRACK) 


6 


24 


24 


20 


44 


JANET JACKSON A ' virgin 87825 (io,9a 16 9b) JANET. 


1 


81 


80 


77 


19 


A TRIBE CALLED QUEST • iivE 42197- 110.9a is 9bi MIDNIGHT MARAUDERS 


8 


2S 


20 


18 


27 


MEAT LOAF A ' («« 10699I10»I598) BAT OUT OF HELL II: BACK INTO HELL 


1 


82 


79 


70 


18 


QUEEN UTIFAH M0T0vm6370i996l5 98i BUCK REIGN 


60 


^28") 


30 


28 


21 


TEVIN CAMPBELL A OrtEST463eeLWARNERBROS (I0 9a i6 98) I'M READY 


18 


(83) 


87 


88 


10 


JAMES MERCURY 5)4943 (10 94.15 98) LAID 


72 


C2D 


32 


24 


13 


MICHAEL BOLTON A ' Columbia 53567 ii09ai6 98) THE ONE THING 


3 


28 


22 


12 


3 


HAMMER fil4NTIHPRISE 24545WARNERBI!OS 110 9&16 961 THE FUNKY HEADHUNTER 


12 


(84) 


101 


106 


6 


NEAL MCCOY Atlantic 8256a«i do 98/15 98) ffi NO DOUBT ABOUT IT 


84 


29 


29 


23 


19 


BRYAN ADAMS A ■ aim oi57 <io m\i 98) SO FAR SO GOOD 


6 


8S 


75 


68 


15 


DANZIG AMfRlCAN 45286,WARNER BROS 17 98') 1 98) THRALL-DEMONSWEATLIVE 


54 


30 


28 


26 


22 


PEARLJAMA' ihiC53I36-U0 98EQ'16.98i VS. 


1 


86 


82 


7S 


52 


DWIGHT YOAKAM A reprise 45241WARNERBR0S (99Q.T59B) THIS TIME 


25 


31 


27 


25 


48 


AEROSMITH A cepfen 24465 il09aT6 98) GET A GRIP 


1 


(87 ) 


98 


96 


31 


CUY WALKER • giant 2451 iwarner brcs (9 961 5 98) CLAY WALKER 


52 


32 


J3 


31 


7 


TORI AMOS* ATLANTIC B2567,AG(10 9«1598) UNDER THE PINK 


12 


88 


83 


81 


35 


CYPRESSHILLA RUFFH0USE 53931-HX)iUM6iA<109«Eai59e) BLACK SUNDAY 


1 


33 


31 


27 


32 


BILLY JOEL A' COLUMBIA 53003ll09eE*l6 98i RIVER OF DREAMS 


1 


89 


85 


82 


66 


DR. DRE A ' DEATH RC7M4NTERSC0PC 57)28-(PRIORITY (10 9615 98) THE CHRONIC 


3 


34 


35 


29 


11 


SOUNDTRACK • epic SOUNDTRAK 57624,,EP»C 1 10 98EaT6 981 PHILADELPHIA 


17 


90 


84 


74 


22 


EAZY-E A RUTHLESS 5503-.'RELAr)Virv (7 961 1 98) IT'S ON (DR DRE 187UM) KILLA 


5 


3S 


?5 




2 


GANG STARR CMRTWlS28435-tRG (ID gia 15 98) HARD TO EARN 


25 


C91J 


100 


93 


29 


BARNEY A ' SB« 271 15ERG 19,9615 98) BARNEY'S FAVORITES VOL. I 


9 


3e 


36 


32 


70 


KENNY G A' ARISTA 18646(10 9616 98) BREATHLESS 


2 


C?i) 


99 


98 


25 


GEORGESTRAITA MCA 10907 (10.98)15 98) EASY COME. EJ^Y GO 


5 


37 


40 


33 


9 


SOUNDTRACK • wcA 10927(10 961698) 8 SECONDS 


33 


93 


90 


85 


4 


ARETHA FRANKLIN arista ib722 iio.9616 981 GREATEST HITS 1980 - 1994 


85 


38 


39 


36 


15 


ICECUBEA PBraRit'53876-(1098159fli LETHAL INJECTION 


5 


94 


91 


75 


48 


AARON NEVILLE A ajm 0086(10.9616 96) GRAND TOUR 


37 


39 


3? 


30 


23 


VARIOUS ARTISTS A ' COMMON THREAD THE SONGS OF THE EAGLES 

GIAM :,1'.J1-iVAH-(ER HROS (10 9616 98) 


3 


95 


86 


90 


26 


MELISSA ETHERIDGE9 ISLAND 64866Q.PVG (10 96'15 98) YES 1 AM 


16 


48 


38 


39 


13 


US3«E.uEi.or[6:«83,CAPiT0Li9 96l5 98)|5B HAND ON THE TORCH 


31 


c?y 


NE\ 


S> 


1 


ANGEU WINBUSH elektra6i59I (1096T5 96) ANGELA WINBUSH 


96 


41 


41 


37 


25 


REBA MCENTIRE a MCA 10906110 9615 981 GREATEST HITS VOLUME TWO 


5 


97 


88 


78 


7 


M .o.^Ifw """^ 8*'-'* *^ '^O" NINE-4 


52 


42 


42 


35 


65 


STONE TEMPLE PILOTS A aila-.iic S24l6«a(9 9615.98) ffi CORE 


3 


98 


89 


79 


21 


TOO SHORT* iivi4i-,»- ill; 9ni^«, GET IN WHERE YOU FIT IN 


4 


43 


44 


41 


38 


THE CRANBERRIES A EVERYBODY ELSE IS DOING IT. SO WHY CANT WE? 

ISLAND 51415&PLG(ID 98 EQ,!5 9RI ITH 


18 


CS) 


124 


147 


6 


It it -k HEAT<^EEKER IMPAPT * * * 

GREEN DAY reprise -*5529'iWarner bros 199&155bj^ DOOKIE 


99 


44 


43 


38 


6 


ZHANE ILLTOWK 636»M0TC(AN (9 9*15 9Bi PRONOUNCED JAH-NAY 


37 


4i 


49 


50 


19 


CANDLEBOX MAVER10L5IRE 4531 3WARNER BROS 0 961198)^ CANDLEBOX 


43 


100 


71 


72 


17 


'^r^aH^f** BEAV\S & BUH-HEAD EXPERIENCE 


5 


46 


50 


45 


9 


ZZ TOP "( 466317(109*16 98) ANTENNA 


14 


(47) 


NEW^ 


1 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS ruifur 

>NCE.5n:3B,:0M15()B L-nBlH 1 


47 


101 


92 


94 


72 


AMUt A tP\C 531 /B no 9a EU [6.9oj LUVL UCLVJAC. 


3 


48 


47 


44 


6 


RICHARD MARX capitol 81232 no9a ;5<«ii PAID VACATION 


37 


102 


96 


87 


17 


GUNS N' ROSES A geffen 24617- iio.9B(i6 981 THE SPAGHETTI INCIDENT? 


4 


49 


48 


42 


21 


10.000 MANIACS A ELEKTRA6l569(l09ai5 98l MTV UNPLUGGED 


13 


103 


93 


73 


37 


BLIND MELON A ' capitol 96565 (9 9a'l3 96) BLIND MELON 


3 


90 


46 


43 


43 


ROD STEWART A ■• wajiner Beos 45289 110 9B116 981 UNPLUGGED. . AND SEATED 


2 


104 


106 


111 


122 


ENYAA- REPRISE 26775,-rtARNER BROS (10 9a>15 98) SHEPHERD MCXJNS 


17 


m 


NE\ 




1 


SAMMY HAGAR geffen 24702 iio.96(l69Si UNBOXED 


51 


105 


94 


83 


29 


THEBREEDERS»4AO6!506tUKTRA(79ail-98) LAST SPLASH 


33 


52 


55 


49 


29 


GARTH BROOKS A' LlBEFnv 80857 (10 9e.l6.98) IN PIECES 


1 


106 


102 


89 


19 


PHILCOLLINSA Atlantic 6255aAC (109616.98) BOTH SIDES 


13 


(53) 


57 


62 


19 


wuDL*"r^s'i:''*"3* 5 98i ^'^'''ER THE WU-TANG (36 CHAMBERS) 


41 


107 


111 


112 


213 


Sr;SZi.?-«(!^fo?.*F?,f.) PHANTOM OF THE OPERA HIGHLIGHTS 


46 


S4 


54 


48 


76 


JIlfTA i8*fnfo° 6 * 981 * LIVIN' (AND A LIHLE 'BOUT LOVE) 


13 


108 


110 


102 


7 


BLACKHAWK arista !B708 19.9615 98) BUCKHAWK 


98 


95 


52 


51 


39 


SOUNDTRACK A ' epicscundtha)i 53764.ipic(10 9beot6 9S) SLEEPLESS IN SEATTLE 


1 


109 


108 


107 


82 


ERIC CLAPTON A ' 0UCI6WP*TISE 45024')WARNER B«0S 110 96.15 98) UNPLUGGED 


1 



d) Albums with ihe greatesi sales gains th»s week. • Recording influitfy Assn. Of America (RIAA) certrfication for sales of 500,000 units A RIAA cfirtilication for sales of 1 million units, witti multimillion sellers indicated by a numeral following the symbol. 'Asterisk indicates 
LP IS available. Most tape pnces, and CO prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD piices. are equivaler^t prices, uvhtcti are profecled from wholesale prices. Greatesi Gamer shows chart's largest unit increase. Pacesetter irvjicates 
biggest percentage growth. Healseeher ImpACt shows artists removed from Heatseekers this weeh. B ir>dicales past or present Heatseeker title. 'S 1994, Billboard/BPI Communications, and SoundScan. Inc. 



78 



BILLBOARD APRIL 2. 1994 



Billboard 200, 



FOR WEEK ENDING APRIL 2, 1994 



THIS 
WEEK 


LAST 
WEIK 


f\j < 


WKS, ON 
CHART 


ARTIST TITLE 

LABEL & NUMBER OlSTfilBiniNG LABEL iSUGGESTEO LIST PHlCE OR EQUIVALENT FOR WSSnTtCOi 


PEAK 
POSITION 


110 


109 


86 


8 


COLLIN RAYE epic 539K i9 96 EQ 15 981 EXTREMES 


73 


(ffl) 


145 


— 


47 


* * * Pacesetter * * a 

YANNI • PfiivArE Mu3iCB?i06 ilOOa i^Wi IN MY TIME 


24 


112 


103 


100 


70 


CONFEDERATE RAILROAD A nnMccncoATc dm. D/^Ar^ 
.ri .MTir a:>iit ir q cd q=,, TO CONFEDERATE RAILROAD 


53 


113 


107 


101 


63 


SWV A - RCA 66074 19 9au 98> jSS IT'S ABOUT TIME 


8 


114 


105 


117 


4 


5TH WARD BOYZ rap a lot S3B44,<priority (e sa io ^si GANKSTA FUNK 


105 


115 


104 


104 


45 


WYNONNAA curb iae22.MCAnD98.'i59Bi TELL ME WHY 


5 


116 


117 


138 


10 


K7 TOMMY BOY 1071 iio 9815.98! SWING BATTA SWING 


116 


117 


97 


91 


38 


J'yiJSI^.^^^f.If ,^ Qo> FB LA SEXORCISTO- DEVIL MUSIC VOL. 1 

GEFFEN 24.i60 (9 98.13 9fil my 


26 


118 


120 


118 


36 


CLINT BLACK A RC*M239U0 9a'i5 98) NO TIME TO KILL 


14 


m 


127 


121 


4 


RICK TREVINO collpmbi* 53560 (9 96 Ea is 98! ^ RlCK TREVINO 


119 


120 


126 


122 


79 


QUEEN A HOLLYWOOD siJoitLEKTRA (10 9a 16.981 GREATEST HITS 


II 


(m 


138 


173 


3 


SHERYL CROW AaM0i26;9 9a'i5 9B) TUESDAY NIGHT MUSIC CLUB 


121 


122 


114 


108 


10 


MINT CONDITION perspective 900SMERCuRy i9 98 I3 98i FROM THE MINT FACTORY 


104 


123 


lis 


127 


4 


BENOIT/FREEMAN grp 9739 19 9815 9Si THE BENOIT/FREEMAN PROJECT 


118 


124 


lie 


109 


34 


UB40A \iRGiN 88229 i;9 98.11 981 PROMISES AND LIES 


6 


12S 


130 


115 


45 


JOE DIFFIE • EP>c 63002 (10 98 EQ15 98i HONKY TONK ATTITUDE 


67 


126 


115 


97 


39 


TONY! TONI! TONE! A wing 5H933.vercury no 9615 9B> SONS OF SOUL 


24 


127 


131 


105 


8 


CECE PENISTON *4m 0i38 no 9a 16 98. THOUGHT "YA KNEW 


96 


12t 


122 


110 


54 


LENNY KRAVITZ A vmcN 869W [9 9a 1 i 98i ARE YOU GONNA GO MY WAY? 


12 


129 


123 


131 


53 


BIG HEAD TODD & THE MONSTERS • „ c.,pp c^^ccr, v 

GiANt.REPRlSt i'44e6, WARNER BROS ;9 9e 15 ^fl'[|2 Slo 1 LK bWLtILT 


117 


130 


133 


129 


185 


GARTH BROOKS A'' umrtv 9386* i9 9a 13 Wi NO FENCES 


3 


131 


121 


114 


21 


ZAPP & ROGER reprise 45143«arner brds iiogaisgai ALL THE GREATEST HITS 


39 


132 


132 


148 


17 


ADAM SANDLER thfv'RF ai i i^riNNA i Ai irh at vni i 

WARNER BROS J5393 i9 94 1 5 96 J EE ' "^^^ bUININA LAUUM A 1 YUU 


131 


133 


136 


125 


121 


BROOKS & DUNN A ' arista 18658 19 9a u 9ai BRAND NEW MAN 


10 


m 


139 


130 


8 


SOUNDTRACK i&lasd 518*41 fn-G (lO 98 Ea i5 98i 'N THE NAME OF THE FATHER 


114 


135 


119 


lie 


17 


AARON HAasiL*sioeiaMCA(9 9&'i5 98i THE TRUTH 


47 


136 


129 


124 


77 


ALICE IN CHAINS A - Columbia 52475 CO 98 EQ 15 9>ai DiRT 


6 


137 


112 


103 


37 


U2 A - liLAND i:ao47'PLG i;o.9a.i6 ssi ZOOROPA 


1 


131 


113 


92 


39 


GLORIA ESTEFAN • epic 53807 1 :o.9a EQia 98i Ml TIERRA 


27 


139 


135 


120 


63 


JOHN MICHAEL MONTGOMERY A , . nAwrr 

ATLANTIC 8242aAG 19 9ai5.98l BB LIf t b A UAINOt 


27 


140 


146 


128 


35 


TAG TEAM • ufe 78O0O.BaLMARK (99a/u 98) WHOOMP! (THERE IT IS) 


39 


m 


NEW^ 


1 


MARTY STUART mca losao ;io 98,15 9«} LOVE AND LUCK 


141 


m 


NEW^ 


1 


12 GAUGE STREET Llf^E 7&439iSConi BROS (9.98 15 9SI EE 12 GAUGE 


142 


143 


128 


123 


9 


VARIOUS ARTISTS thump ioio i99a!6 98i OLD SCHOOL 


123 


144 


78 




2 


R£P^s?A!fi wwl ER Bpos ■io«8.i5qa^ ^O^R FILTHY LIHLE MOUTH 


78 


14S 


137 


140 


47 


JIMI HENDRIX • VCA 10829 no w 16 9bi THE ULTIMATE EXPERIENCE 


72 


141 


144 


133 


6 


f ^, ™, EAR TO THE STREET 

SLiR. ACE ^...b" PRIORI T* i 9 9a 13 981 jjg 


126 


147 


141 


155 


50 


THE JERKY BOYS • s£lect6149S- ag 1109a :5 981^ THE JERKY BOYS 


80 


m 


NEW^ 


1 


BILLY DEAN LiBE«iv 283!ri:09ai59«i GREATEST HITS 


148 


149 


155 


161 


201 


VAN MORRISONA PoirD0Ba4i970-PLGi9 98 EQi69eTHE BEST OF VAN MORRISON 


41 


150 


125 


119 


71 


SOUNDTRACK A ' aalt oisrvEv 60846 10 98.16 981 ALADDIN 


6 


151 


153 


146 


53 


SAMMY KERSHAW • UEKum l«32 19 98 eai5 9»i HAUNTED HEART 


57 


051) 


175 


168 


47 


TOBY KEITH • mercury 5U42I i99e £01 6 991 IS TOBY KEITH 


99 


153 


143 


137 


53 


Ier^^o^^m"!? ,f,8i3 98, BE BIGGER, BETTER. FASTER, MORE! 


13 


154 


142 


142 


22 


RUSH • ATLANIK:a2528iAGll0 9ai6 98) COUNTERPARTS 


2 


15S 


134 


113 


6 


BEASTIE BOYS c»PiTOL 89843(7 98.11 981 SOME OLD BULLSHIT 


46 



THIS 
WEEK 


LAST 
WEEK 


< 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUVaER'DiSTRiBulING LABEL iSUGGESfEO LIST PftiCE OR EQUWAlENT FOR MSSETTLCDl 


PEAK 
POSITION 


1S6 


154 


135 


17 


ELTONJOHNA um I0926iio9ai7 98i DUETS 


25 


157 


140 


132 


92 


SPIN DOCTORS A 'EPIC 47461 il0 9eEai6 9S: |JB POCKET FULL OF KRYPTONITE 


3 


IH 


148 


126 


29 


BJORK ELEKTRA 61468 ::0 9e 16 981 DEBUT 


61 


1S9 


151 


152 


4 


GERALD ALBRIGHT Atlantic 82662,aG no 98 16 98i SMOOTH 


151 


C160) 


NEW^ 


1 


CAROLE KING kings x.ithytmm safari 6387apRi0RiTY 110 9B 16 =>8t IN CONCERT 


160 


161 


164 


136 


10 


BOY HOWDY CURB 77656 16 98 10 981 jj^ SHE'D GIVE ANYTHING 


103 


162 


165 


166 


124 


NIRVANAA' [MC24425-GEFrENI99ai39ai NEVERMIND 


1 


163 


161 


150 


46 


INNER CIRCLE • bk; BEAT.ATLAraic9226i ag 199a 16 98) ttS BAD BOYS 


64 


164 


174 


171 


204 


GARTH BROOKS A ' liberty 90897 19 9a 13 981 GARTH BROOKS 


13 


165 


150 


151 


72 


CELINE DION A epic 62473 no 9a Ea.i6 9ei CELINE DION 


34 


166 


162 


156 


32 


SOUNDTRACK • iivE 415ot no 9a 15.981 MENACE II SOCIETY 


11 


167 


159 


154 


23 


SOUNDTRACK chaos 57563*,coluubia ao 98 caia 9bi COOL RUNNINGS 


111 


16< 


158 


149 


24 


DEFLEPPARDA mercury 618305 19 9BEai5 9Bi RETROACTIVE 


9 


169 


156 




3 


GERSHWIN/WODEHOUSE GERSHWIN PLAYS GERSHWIN, THE PIANO ROLLS 

nonesuch 79267 ElEkTRA ; 10 9815 98> 


156 


m 


179 


169 


39 


BILLY RAY CYRUS A mercury 514758 no 9a I6 9ei IT WONT BE THE LAST 


3 


m 


181 


192 


45 


INTRO • ATLANTIC 82463AG (9 9&15 981 BS INTRO 


65 


172 


147 


141 


72 


SOULASYLUMA coLuuBJA48B98-U098 Eiii59a)[]g GRAVE DANCERS UNION 


11 




195 




2 


ETERNALcMi282i2,oiGii09&i6 98i|S ALWAYS & FOREVER 


173 


074) 


180 


195 


57 


2PAC • INTEItSCOPE92209iAGl9 9B15 981 STRICTLY 4 MY N.I.G.G.A.Z 


24 


175 


149 


143 


14 


MARY J. BLIGE UPTOWN io942,ucAiio 981598) WHAT'S THE 4 1 1 7 REMIX 


118 


176 


160 


157 


13 


COWBOY JUNKIES »c* 66344 199ai59ei PALE SUN. CRESCENT MOON 


114 


177 


168 




2 


BOB JAMES WARNER BROS- 46536 110 99 16 981 RESTLESS 


168 


178 


176 


167 


72 


GLORIA ESTEFAN A [pic53o<6ii0 98ECki6 98i GREATEST HITS 


15 


179 


172 


159 


18 


SUZY BOGGUSS uberty 89261 (lo 9ai5 98) SOMETHING UP MY SLEEVE 


121 


180 


170 


153 


39 


MARK CHESNUTT • mca io«51 iio 98 15 9ei ALMOST GOODBYE 


43 


181 


169 


180 


3 


SOUNDTRACK beacon iioi.fOn9 9a is 98i SUGAR HILL 


169 


O) 


NEW^ 


1 


MEAT PUPPETS London e28484PLGi9 9a i3 9ai|JE TOO HIGH TO DIE 


182 


183 


167 


160 


21 


JACKSON BROWNE eiektra 61524 co 98.16 98: I'M ALIVE 


40 




198 




2 


^«2."4>l!Sll«« »12 98) ART LABOE'S DEDICATED TO YOU VOL, 4 


184 


185 


152 


139 


19 


«p"s??^3l^»^B?os ao 9906 9.1 ^TONE FREE: A TRIBUTE TO JIMI HENDRIX 


28 


186 


173 


164 


12 


HADDAWAY aihsta 1B743 .9 9&15 981 |Jg HADDAWAY 


111 


187 


186 




4 


VARIOUS ARTISTS RAoiKAi,fluAUTr67D5WAjiL0CK 112 9817 991 DANCE MIX U.S.A. 


167 


188 


183 




2 


THE MAVERICKS mca io96; (9 9a 15 98) BE WHAT A CRYING SHAME 


183 




190 




3 


KIRK PRAMKI IN AND THP FAMII V 

0iLF5cE^Rr2ii9s« 9^1^^^^^ KIR^ ™E FAMILY 


189 




NEW^ 


1 


SUZY BOGGUSS UBEpn 28457 no 9SH5 9bi GREATEST HITS 


190 


(i9y 


«£ EKTUr 


145 


"'Lu"*^S-6?°'-™9Bta'i5 981 ^IME. LOVE AND TENDERNESS 


1 


(2D 


Rt-ENIRT 


45 


TRACY LAWRENCE A .. ibiq 

ATLAM C 9246' a;; '9 9a'15 98'' «LlDlO 


25 


193 


163 


145 


38 


BARBRA STREISAND A ci>.u\<BiA44iB9r.098coi698i BACK TO BROADWAY 


1 


194 


192 


184 


96 


BILLY RAY CYRUS A mercury 510635 no 98 eo i6 98! SOME GAVE ALL 


1 


195 


185 


178 


26 


ABBA POLYDOH 5I7007,'PLGn09a'1698) GOLD 


63 


19« 


184 


175 


23 


ALABAMA RCA 66296 19 98 15 981 LHLArbLAIS 


76 


197 


166 


158 


3 


SASS JORDAN mca 10980 19 9b 15 9ei RATS 


158 


198 


196 


185 


4 


R*M)?i5«}*ioI'^i^s*98 MUSIC FROM THE SOUNDTRACK "VALLEY GIRL" 


155 


199 


191 


199 


64 


ZZTOPA WARNER BROS 26846 no 98 16 98) GREATEST HITS 


9 


(M) 


RE'ENTR) 


3 


ME'SHEU NDEGEOCELLO p. .nt.tion i hi I ARIF<; 

MA'.'ERICK-ii»F45l3J WARNER BROS 1 9 99 1 5 9»i BE I^LAIN 1 fl 1 lUIN LULLAKitb 


185 



TOP ALBUMS A-Z (LISTED BY ARTISTS) 



12Gauee 142 

4 Nod Bkinaei 153 
SlhWardBoy^ 114 
AOtM 195 
Ace Ot Base 1 
Bryan Adams 29 
Aefusmith 31 
AJibama !96 
Gef akl AlDright 159 
Al<c« InCnains 21, 136 
Ton A/Txra 32 
Babytace 70 
Barney 91 
B«astie B(r/% 155 
B«ivn & Bull Head 100 
Beck U 

Benebicdne Monks Of Santo Dofningo 
DcSiloi 47 
BencofFreerr^an 123 
B(g Head Todd & The Moosters 129 
Bjort. 158 
Blackhawk 1 08 
Cijnt Black lia 
Mary J Blige 175 



Blind Melon 103 
Son Bccguu 179. 190 
Micnaef Sotton 27, 191 
BcryMowOy 161 
Tom Bra>1on 6 
Trie Breeders 105 
Brooks & Dunn 60. 133 
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RETAILERS HOPE TO CIRCUMVENT PRICE WAR 

(Continued from page 1) 



impact on undercapitalized accounts, 
forcing further consolidation among 
retail chains and rackjobbers. 

Best Buy and Circuit City, two 
highly competitive home electronics 
retail chains, are considered to be the 
main catalysts in the price war. While 
it has not yet escalated to a national 
level, the price war is rapidly expand- 
ing as other major accounts, reacting 
to the vicious infighting between the 
two chains, join the fray by imple- 
menting low-pricing strategies. 

'The price issue is a real concern," 
said Howard Appelbaum, executive 
VP of Beltsville, Md.-based Kemp 
Mill Music "What will be left of the 
landscape after [the discounters] get 
done torching it?" 

PGD president Jim Caparro said, 
"[Price] was obviously the major top- 
ic of the convention and I am sympa- 
thetic to our customers' concerns. 
Such [discount] price policies have an 
overall negative impact on the indus- 
try." 

Most other sales and distribution 



executives agreed with Caparro, but 
refused to speak for the record, due 
to an ongoing FTC investigation of 
the industry's pricing policies. 

Label and distribution executives 
reported that in one-on-one meetings 
with accounts during the convention, 
practically every merchant brought 
up pricing and urged them to 
strengthen policies on minimum ad- 
vertised price (MAP). Such policies 
differ from major to major, but basi- 
cally set base-pricing levels, which, if 
violated, deny cooperative ad dollars 
to the offender. 

Label and distribution executives 
said they fear a CD price war as 
much as the accounts do, but main- 
tain that there is nothing they can to 
do prevent it Stated one senior distri- 
bution executive, "The labels are not 
the answer." Added another, "[The 
price war] is detrimental to the indus- 
try, but 1 don't see any resolution to 
it" 

But merchants said the manufac- 
turers should put more teeth into 



MAP policies and better enforce 
them. One retailer questioned the 
manufacturers' resolve, saying, 
"There is the letter of MAP, and then 
there is the spirit of MAP." 

Merchants often charge that while 
labels may not provide co-op dollars 
for albums advertised below MAP 
parameters, they regularly buy end- 
cap space knowing that discounters 
sometimes sell below MAP without 
advertising the fact 

The manufacturers claim they do 
enforce their policies, but can't police 
every outlet in America. 

HIT C0SATS9.99 

For the last four years, Minneapo- 
lis-based Best Buy has been the mu- 
sic industry's most aggressive dis- 
counter, particularly on hit CD prod- 
uct which the chain sells for $9.99. 
Most new CDs by established artists 
cost about $10.70, or a $16.98 list price 
equivalent. About 18 months ago. 
Circuit City, Best Buy's main compet- 
itor, began adding music to its stores 



comnrrm capsules 



The following is a roundup of news, notes, and quotes 
from the National Assn. of Recording Merchandisers 
convention, March 19-2J in San Francisco. 

Flashback.' The convention's locale provided an 
obvious psychedelic theme for numerous events, in- 
cluding the impressive opening-night "flower pow- 
er" reception hosted by the Navarre Corp. Joked one 
attendee: "In 1966, I came to San Francisco to take 
acid. Now I'm taking antacid." 

Oh GOD: Cema's product presentation included a hi- 
larious video on '"The 10 Commandments Of Retail- 
ing." Among them: "Thou shall not sell used CDs" — 
which was pronounced with the proviso, "just a sug- 
gestion, not a commandment" . . . Among upcoming 
releases from Cema is an album of B sides from Vir- 
gin's Smashing Pumpkins, due this fall. 

Spine line: Dave Mount, president of WEA 
Corp., announced that his company's CD releases 
will feature a topspine in coming months, and that 
WEA also will employ a zip-strip wrapper. PGD, 
Cema, BMG, and Uni are expected to follow with top- 
spine packaging. Sony was the first to announce the 
innovation (Billboard, March 26). 

Ballooning: Pink Floyd did not perform during 
Sony's product presentation, but still managed to 
create a stir. Sony unleashed a remote-controlled 
model of the Pink Floyd airship, which flew over the 
heads of attendees while they were treated to a taste 
of the band's first new studio album in seven years 
. . . The Sony presentation also featured a preview of 
the Mariah Carey Christmas album, including a vid- 
eo of the singer prancing in the snow in a Ms. Claus 
outfit. During the clip the curtains on the stage 
opened to reveal a snowfall effect, leading some to 
believe the singer would make a surprise appear- 
ance, but Carey failed to materialize. 

Shit happens: Plty poor Regis Philbin, who 
hosted the best-seller awards banquet. In announc- 
ing the longform music video nominees, Reege found 
himself reading the name of Metallica's "Live Shit: 
Binge & Purge." Obviously taken aback, he declared: 
"I had to come to NARM to say that!" To further 
fluster Philbin, another category had "Talkin' Shit" 
by Martin Lawrence as a nominee. 

Boxing NARM: Boxed sets continue to be a hot 
item. Among forthcoming boxes featured at NARM: 
Walt Disney Records' "The Music Behind The Mag- 
ic"; PolyGram Chronicles sets from Joe Cocker, the 
Velvet Underground, and Steve Winwood; Capitol 
sets covering Syd Barrett, Steve Miller, and "Tina 
Turner; MCA's Who box; and, on Sony/Legacy, two- 
disc collections from Mountain, Kansas, and Carole 
King, and deluxe boxes from Santana and Louis 
Armstrong. 



MCCOMMODATING: Paul Stanley and Gene Sim- 
mons of Kiss appeared at the PGD presentation to 
hawk the upcoming "Kiss My Ass" tribute album. 
The pair told retailers they would do almost any- 
thing, including in-stores, to help sell the album. Said 
Stanley, "Just give us the ticket and we're there." 
The two also revealed that the album will be avail- 
able with alternative "Kiss My A'*" graphics for re- 
tailers sensitive to profanity. The cover artwork, 
which features an American flag, also will be cus- 
tomized with different flags for dilTerent markets. 

Shit happens, the sequel: in one of the con- 
vention's funniest moments, Dave Mount held up a 
shrink-wrapped bag of cowflop he claimed to have 
purchased for $18. "People complain about CD pric- 
ing, but you can't buy shit for $l.'j.99," deadpanned 
the WEA chief. 

Backtrack: Jon Anderson and Tony Kaye of 

Yes appeared at the PGD product presentation to 
promote the group's new "Talk" album on Victory 
Music, but their performance may have sparked in- 
terest in a title handled by WEA. The two opted to 
play "Time And A Word," the title track of a 1970 al- 
bum the band recorded for Atlantic. 

On A ROLL: Bassist Darryl Jones was introduced 
via video at the Cema presentation as the new, fifth 
member of the Rolling Stones — at least for the 
group's upcoming Virgin album (due in June) and 
late-summer tour. Jones has performed with the 
likes of Miles Davis and Sting. Virgin also said it will 
begin issuing its share of the Stones catalog (cover- 
ing the post-London recordings) in May or June. Digi- 
tally remastered, of course ... In other Stones news, 
RCA Victor announced plans for a May release of 
"The Symphonic Music Of The Rolling Stones." In 
addition to a new version of "Angie" by Mick Jag- 
ger. the set includes Stones covers by Marianne 
Faithfull ("Ruby Tuesday"), Maire Brennan ("As 
Tears Go By"), and Michael Hutchence ("Street 
Fighting Man," "Under My Thumb," and "Paint It 
Black"). 

Get the LEAD OUT: Rumors of a Led Zeppelin- 
related project involving Robert Plant appear to be 
true. It has been reported that the band will reunite 
for an acoustic album called "Un-Led-Ed." However, 
at the WEA product presentation, the title was listed 
as "Unleaded" by Robert Plant. 

Rap IS ONE OF the best-selling genres of music, 
yet there was not one live rap performance during 
the product presentations. This despite the fact that 
there was more live music than at any previous 
NARM. 

Compiled by Ken Schlager with reporting by Craig 
Rosen and J.R. Reynolds. 



and experimented with deep dis- 
counts. 

Best Buy, with 151 stores, com- 
petes mainly in the Midwest and 
Southwest, while Richmond, Va.- 
based Circuit City has 251 stores in 75 
markets across the nation; 143 carry 
music which soon will be rolled out to 
the entire chain. 

Aside from the hottest hits. Best 
Buy generally sells its front-line CD 
product for about $13.99, according 
to Jeff Abrams, the chain's merchan- 
dise manager. 

At Circuit City, frontline CDs sell 
for about $11.99, according to indus- 
try observers. Circuit City executives 
were unavailable for comment. 

In addition to Best Buy and Circuit 
City, another electronics retailer, 
Carteret, NJ. -based Nobody Beats 
The Wiz, employs an everyday-low- 
pricing policy. TTie chain, which has 
stores from Washington, D.C., to 
Connecticut, sells its top 100 titles for 
$11.98 and the rest of its frontline 
product generally for about $2 less 
than list price. 

In the last year, the Musicland 
Group has launched Media Play, a 14- 
unit chain with outlets averaging 
45,000 square feet, which employs 
predatory pricing as well. Musicland 
executives would not comment on 
their pricing policies. Craig Bibb, an 
analyst for ftiine Webber, suggests 
Media Play won't be undersold. "Me- 
dia Play's policy is to win on price," 
he says. 

Media Play is expected to have 100 
stores in markets across the nation 
by the end of next year. Similarly, 
Best Buy is gearing up for an inva- 
sion of the Northeast. 

Best Buy's Abrams disputes 
claims that his company is at the cen- 
ter of the pricing controversy. "Our 
pricing strategy hasn't changed in 
four years." he says. Abrams says 
Circuit City and Media Play both un- 
dercut Best Buy and are responsible 
for escalating the price war. 

In markets where Best Buy and 
Circuit City compete. Best Buy sells 
frontline titles for S12.88; when the 
competition is Media Play, that price 
is reduced to $11.99. 

"Media Play has a great store; we 
had to react to them," says Abrams. 
"At this point, we see no reason to re- 
act to [Circuit Cityj" to the same de- 
gree. 

The pricing pressure being applied 
bv the electronic merchants and Mu- 



skland appears to have inspired Tai> 
get to drop its prices. IVget, which 
previously set prices at $1 off list, 
now sells frontline CDs for $12.99- 
$13.99, with sale prices from $9.99- 
$11.99. 

TWget's move is likely to set off a 
chain reaction among the other mass 
merchants, observers say. "Histori- 
cally, Wal-Mart responds to price and 
will not be undersold," said one rack- 
jobbing executive. 

Merrill Kirsch, president of Minne- 
apolis-based Dart Distributing, said 
price is already the biggest issue con- 
fronting rackjobbers. "If you are a 
[rackjobber] and an account comes to 
you and says it wants to match the 
competition on price, what do you 
do?" he asked. "If the customer tells 
you to give up margin or they will 
pull the department, it's not hard to 
figure out what bo do." 

Pricing pressure has forced Dart 
to put more budget product into its 
racked accounts. Budget product oc- 
cupies up to 507r of the company's 
music departments, Kirsch said. 

Label and distribution executives 
mainly expressed concern about how 
the price wars will affect smaller 
merchants. One label executive said, 
"Smaller retailers without deep pock- 
ets can't sustain the lower prices for 
a long period of time. So if this contin- 
ues, 1 expect a lot of smaller accounts 
to go under." 

Another label executive said low- 
ball pricing will hurt those using such 
a strategy. "It is wrong to compete 
on just price. The history of the low- 
ballers has proven that it is not suc- 
cessful to those who partake in it" 

Before the electronic retailers got 
into the music business, Washington, 
D.C., for years had been the only ma- 
jor market where record chains rou- 
tinely sold CDs at well below list 
price. Merchants there generally 
blamed one another for the prices. 
But in recent years, as two of the 
three local chains changed hands, CD 
pricing edged up. 

With Best Buy preparing to break 
into the Northeast and Circuit City al- 
ready there, Washington retailers are 
bracing themselves for a new round 
of price wars. 

"When Best Buy comes to my mar- 
ket, I only hope [the discounters] use 
computers as the bashing point, not 
Mariah Carey CDs," concluded Kemp 
Mill's Appelbaum. 



THOMSON SAYS MANUFACTURERS IGNORED CD PATENT 



(Continued from page 6) 

of a CD." 

Although these patents were not 
assigned in the U.S. until September 
1989— long after the introduction of 
the CD — ^Thomson claims it held Eu- 
ropean rights to the technology for 
years, according to Thomson Con- 
sumer Electronics spokesman Frank 
McCann. 

Asked why such major disc manu- 
facturers as Sony, Pioneer, Philips, 
Matsushita, and JVC are not named 
in the suit, McCann says, "There are 
a number of licensees operating in 
the U.S. that have agreements [with 
Thomson] that cover the patents. 
These other companies do not They 
have refused to take out licenses." 

Sources say disputes over rights to 
the compact disc are as old as the for- 
mat itself. Discovision Associates, a 
company that started in the mid-'70s 
as a joint venture between MCA and 



Philips, held many of the fundamen- 
tal patents to the CD until it was sold 
off to Pioneer in the fall of 1989 (Bill- 
board, November 4, 1989). Prior to 
that sale, the company had launched 
an initiative to collect back royalties 
from CD manufacturers on a basis of 
3 cents per unit in every location ex- 
cept Japan, where the rate was 1.75 
cents per unit (Billboard, March 19, 
1989). 

The degree to which Discovision 
and Thomson's patents might overlap 
is unclear. Executives at Disco\ision 
and Pioneer were unavailable at press 
time, and Thomson officials declined 
to respond to inquiries on the matter. 

According to one source, patent 
disputes are a natural consequence 
of the success of the compact disc. 
"Whenever there's a revenue stream 
that's as broad and as deep as the 
CD, anything goes," says the source. 
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AS CASSETTE SALES DROP, INDUSTRY STARTS PROMOTING SUCCESSORS 



(Continued from page 6) 

rap, Latino, and countary, and that's 
about it," he says. 

Woodward said his chain also is 
seeing a slow decline in cassette 
sales, "but not at the rate of vinyl." 

Jeff Abrams, buyer for the Bloo- 
mington, Minn.-based, 151-store Best 
Buy chain, said the cassette configu- 
ration is "going to be around for a 
long time," while National Record 
Mart's Smith said, "It's not even 
close to being over." 

mm PUSH FOR n. dcc 

Meanwhile, DCC and MD's slow 
going at retail has prompted Sony 
and Philips to try new tactics. Sony's 
plan includes extensive promotions, 
while Philips will introduce lower- 
priced DCC home units, and even a 
dual-deck unit with the ability to re- 
cord in analog as well as digitally. 

On April 1, Sony will launch an ag- 



gressive "Mini-Money" campaign 
with the hopes of sparking consumer 
interest in MD haixiware and soft- 
ware. As part of the campaign, every 
consumer who purchases a Sony MD 
player will receive up to $300 in cou- 
pons for MD titles. 

In addition, Rolling Stone maga- 
zine and Sony are joining forces for 
an MD sampler to be compiled by 
Rolling Stone. The MD will be affixed 
to the cover of a June issue and sent 
to the magazine's more than 1 million 
subscribers. Sources say Sony has 
spent more than $2 million manufac- 
turing the sampler. The move follows 
a similar campaign run last year by 
Sony and Q Magazine in the U.K. 
(DCC has held simUar promotions on 
a smaller scale.) 

"We want to drive people to retail 
and create a market for the playback 
unit," says Sony's Sherwood. "This 




by Geoff Mayfield 

InTERNATIONALITY: With a Swedish group moving to No. 1, a Canadi- 
an songstress anchored at No. 8, and a Greek instrumentalist knocking on 
the top id's door, this week's edition of The Billboard 200 is a musksil Unit- 
ed Nations. In a soft week. Arista rookie act Ace Of Base uses a 97< gain to 
move to the head of the class, overtaking Soundgarden and that hard rock- 
ing band's expected second-week decline. The top lO's Canadian ambassa- 
dor is Celine Dion, and the Greek who is closing in fast is Yanni, who owns 
the week's hottest success stoty. 

Power PLAY: Yanni's newest, "Live At The Acropolis," scores the 
chart's largest unit gain and soars to No. 11, a career-high standing for the 
keyboardist. His prior peak had been No. 24, scored by his previous title, 
"In My Time," an album that has been reinvigorated by his new set (145- 
111). On a 33*/" gain, "In My Time" wins the Pacesetter award. At the same 
time, the video release of his Acropolis performance hammers out a 70% 
sales gain to snag the No. 1 slot on this week's unpublished Top Music Vid- 
eos chart, while "Reflections Of Fusion" cashes in on a 407ti increase to 
move 29-19 on Top ftip Catalog. As mentioned previously in this column, a 
PBS special seems to be the catalyst for Yanni's sudden celebrity. 

En-CHANT-ING: Adding to The BUIboard 200's worldly flair is the debut 
of the Benedictine Monks of Santo DominKO De Silos, who debut at No. 
47. Ask yourself this: Did you ever figure an album of authentic Gregorian 
chants by real-life monks would debut higher than a solo anthology by Van 
Halen front man Sammy Hagar (No. 51)? On this week's unpublish«l Bill- 
board Classical 50, sales on "Chant" increase by more than 20007^, which 
slings the tiUe 35-1. Aside from the television exposure mentioned here last 
week, this album has benefited from exposure on National Public Radio 
and, believe it or not, rock stations. 

Gravity: Soundgarden (No. 2) and Nine Inch Nails (No. 12) each run 
into the sharp second-week declines that key rock and alternative tiUes ex- 
perience. The former sees a 37/^ drop, while Nails falls by 42?^. Conse- 
quenUy, volume on The Billboard 200 is down 3% from last week's sum. 
Meanwhile, the release of the new NIN sparks action on its first set, which 
jumps 40-35 with a 9% gain on Top Pop (iitalog Albums. 

Tracking: MoUey Crue's fu:st post-Vlnce Neil titie enters The Bill- 
board 200 at No. 7. Last May, Neil's solo debut bowed at No. 13 . . . There 
will be a shootout for the top of the chart next week, as Bonnie Raitt 
brings the mature consumer to music stores while Pantera draws youthful 
headbangers. Stay tuned . . . For the third straight week, three of the top 
four UUes on Top Country Albums are multi-artist projects. MCA has 
"Rhythm Ountry & Blues" at No. 1 and the "8 Second" sountrack at No. 3; 
Giant has former chart-topper "Common Thread: The Songs Of The Ea- 
gles" at No. 4. 

Get ON BOARD: The annual "Soul Train Awards" seems to affect the 
Top R&B Albums chart more than The Billboard 200, but one artist who 
received exposure on the show is scoring on both charts, as Babyface bullets 
at No. 16 on the R&B list and at No. 70 on the big chart Another beneficiary' 
is Barry White, recipient of the Soul Train Heritage trophy, whose "Great- 
est Hits, Vol. 1" makes its first-ever appearance on Top Rip Catalog Albums 
. . . Appearances by Bruce Springsteen, Neil Young, and Janet Jackson 
gave the March 21 Oscars telecast a pop music flair; the "Philadelphia" 
soundtrack, and possibly "janet," could benefit on next week's charts. 



promotion puts people's hands on the 
MD and the music immediately." 

Ttie promotion includes a contest, 
with winning messages encoded on 
some of the MD samplers. Consum- 
ers will be encouraged to bring the 
MD into more than 2,000 participat- 
ing hardware dealers where they will 
be able to hear the disc and find out if 
they have won a Ford Mustang, a 
MiniDisc player, or other prizes. 

The 15-track sampler is tentatively 
set to include tracks by k.d. lang, 
Soul Asylum, 10,000 Maniacs, Diga- 
ble Planets, and others artists from 
Sony Music, Warner Music Group, 



and the EMI Records Group. In addi- 
tion, Rolling Stone is planning a regu- 
lar "MiniDisc Selection of the Month" 
feature. 

"At first we were too careful and 
too sensitive not to threaten the [cas- 
sette] market because we are in that 
business too," Sherwood says. "But 
we had a lot of discussions and decid- 
ed we had to position it more clearly 
in the market" 

Sony's newest MD Walkman, 
which retails in the $40O-$S00 range, 
is 40% smaller than the first-genera- 
tion model. 

Philips hopes to increase aware- 



ness of D(X;'s compatibility with ana- 
log cassettes with the introduction of 
a DCC/analog dual deck in late '94, 
along with several lower priced mini- 
systems that include DCC and CD 
units. 

According to Gerry Wirtz, senior 
product manager of hardware/soft- 
ware for Philips, the new complete 
home systems featuring DCC will 
sell for as low as $500. "We hope to 
tap into the existing shopping com- 
munity," he says. "There's already 
an existing market for the cassette. 
People buy cassettes and like it DCC 
will grow into that market" 



Exec Says Rapper Assaulted Him At NAHM 



■ BYEDCHRISTMAN 

SAN FRANCISCO— INDI executive 
Chris Joyce has told police that he 
was assaulted by rapper Paris during 
the National Assn. of Recording Mer- 
chandisers convention at the San 
Francisco Marriott here. INDI previ- 
ously distributed the rapper's re- 
cords, which include the album 
"Sleeping With The Enemy." 

The alleged attack took place 
March 19 in the lobby of the hotel, the 
site of the March 19-22 convention. 

Joyce, INDI's executive VP and 
general counsel, was an attendee at 
the convention. 

Joyce said he was punched in the 
head and, after falling to the floor, 
was kicked in the ribs, at which point. 
Rick Hocutt, an INDI executive, 
came to his aide. 

According to Joyce, Paris and a 
companion, whom Joyce described as 
a bodyguard, fled from the hotel 
while Joyce lay on the floor bleeding 
from a wound above the eye that lat- 
er required sbc stitches. 

A number of executives attending 
the convention said the incident fui^ 
ther stigmatizes rap music. 

According to Joyce's statement to 
the police, Paris' real name is Oscar 
Jackson, and he is president of Scar- 
face Records, which was distributed 



by INDI for one year ending in No- 
vember 1993. 

Joyce told police that Paris 
breached the INDI contract and 
moved his label to Priority for distri- 
bution. He stated that the reconcilia- 
tion of accounts showed that Scar- 
face Records owed INDI in excess of 
$250,000 in paid advances. Joyce 
claimed that Scarface representa- 
tives approved the reconciliation. 

At the time of the confrontation, 
according to Joyce, Paris, in an intimi- 
dating manner, said he wanted to 
talk to Joyce and asked why his 
phone calls weren't being returned. 



Joyce, who told Billboard he had not 
heard from Paris since November, 
said he tried to walk away when Paris 
initiated the attack. 

In an interview, Joyce said, "It was 
a calculated act by a malicious indi- 
vidual. There is no just excuse or ex- 
planation for the attack." 

Joyce added that if ftris believes 
INDI shortchanged him, there are le- 
gal avenues to pursue. 

A spokesman for Paris declined 
comment. San Francisco police in- 
spector John Loftus said the incident 
was being investigated for possible 
presentation to a grand jury. 



ELECTRONIC FUTURE FOR RETAIL 

(Continued from paqi' 6) 



for purchase by modem, according to 

Schulhof 

Schulhof acknowledged that these 
services target the consumer who 
does not fit the demographic profile 
of the music store shopper, but added 
that they will "bring more customers 
into the marketplace [and] they're 
more likely to become shoppers in 
your stores." 

Once in the stores, Schulhof indi- 
cated, these new shoppers must be 
enticed to come back. "The retail ex- 
perience in the next decade must be 



WESTERN, JAPANESE ARTISTS' 'GREAT MUSIC 

(Continued from page 10) 



Japanese orchestra and choir of 150 
monks; Japanese trumpeter Toshin- 
ori Kondo with Shorter; and Japanese 
artists Shokichi Kina and drummer 
Leonard Eto with Cooder and Yo- 
shiki, the leader of the Japanese rock 
supergroup X. 

Three concerts will be staged con- 
secutively from May 20-22 at the To- 
daiji Temple, with the third slated for 
broadcast The full television pack- 
age offered by Tribute and its Japa- 
nese co-producers, Octagon, will in- 
clude news reports, trailers, 30-min- 
ute previews, the three-hour live 
concert, and two one-hour documen- 
taries. Also planned are an album, 
home video, and CD-ROM. 

As the city where the silk trade 
routes linking the Orient with the 
West once began, Nara City is 
viewed by the producers as a fitting 
locale to launch their venture. The 
concerts are endorsed by the United 
Nations Educational, Scientific, and 
Cultural Organization (UNESCO), 
and will be held at World Heritage 
sites for the next seven years. The 
Todaiji Temple, dating from the 8th 
century, contains the world's largest 
statue of Buddha, which is also the 
world's largest wooden structure. 



HoUingsworth says the Nara City 
event is the first in a series that Trib- 
ute expects to stage annually at simi- 
lar locations throughout the world, 
building up to a millennium concert in 
the year 2000. 



entertaining," he said. He stressed 
the importance of electronic listening 
posts for the sampling of songs, and 
pointed out other means of keeping 
customers interested. HMV's supei^ 
stores have built stages to showcase 
live acts. And a Chicago independent, 
Rolling Stone Records, creates "a 
raucous neon world, where plywood 
guitar heroes walk the aisles and 
CDs, colored vinyl records, and auto- 
graphed instruments hang from the 
ceiling." 

Schulhof stressed more than once 
the partnership that exists between 
record companies and retailers. "This 
is not about you against us — there 
has to be a partnership. But if you ex- 
pect the record companies to handle 
all of the merchandising and market- 
ing, then you're not going to make it 
in this fast-changing environment" 

DON JEFFREY 
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500 CDs and 

500 Chrome Cassettes 
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A glance ahead at Billboard Specials 

ROBERTSON TAYLOR TRIBUTE 

ISSUE DATE: APRIL 9 
CLOSED 

PREVIEW: MUNICH REPLITECH 

ISSUE DATE: APRIL 16 
CLOSED 

TEJANO 

ISSUE DATE: APRIL 23 
AD CLOSE: MARCH 29 

VITAL REISSUES 

ISSUE DATE: APRIL 23 
AD CLOSE: MARCH 29 

GOSPEL MUSIC 

ISSUE DATE: APRIL 30 
AD CLOSE: APRIL 5 

HAWAII/HARA AWARDS 

ISSUE DATE: APRIL 30 
AD CLOSE: APRILS 

MUSIC PUBLISHING 

ISSUE DATE: MAY 7 
AD CLOSE: APRIL 12 

SOUNDTRACKS 

ISSUE DATE: MAY 7 
AD CLOSE: APRIL 12 

BLUES 

ISSUE DATE: MAY 14 
AD CLOSE: APRIL 19 

INDIE AWARDS 

ISSUE DATE: MAY 14 
AD CLOSE: APRIL 19 

VERVE 50TH ANNIVERSARY 

ISSUE DATE: MAY 28 
AD CLOSE: MAY 3 

BILLBOARD READERS TAKE ACTION AS A 
RESULT OF EDITORIAL CONTENT AND 
ADVERTISEMENTS IN SPECIALS: 
■ OVER 1/3 BUY PRODUCTS 
•OVER 1/3 CITE ADVERTISING INFLUENCES 
BUSINESS DECISIONS 
• OVER 1/2 MADE LONGDISTANCE CALLS 



The Billboard Bulletin .... 



EDITED BY IftV LICHTMAN 



UK mum OUT of ietm. 

LIVE Entertainment, merging with 
Carolco Pictures, wants to sell its 
142-store Specialty Retail Division, 
including Strawberries Music, Mov- 
ies & More, and the Wane Maxie 
chain. 

HOUK OF HUES UaO/BM TO 

Look for Isaac Tigrett's club chain 
House Of Blues to operate his 
House Of Blues label (Billboard, 
Dec. 25, 1993) with joint venture 
funding from BMG Music and ties 
with BMG Music-owned Private Mu- 
sic. Tigrett recently planted the 
club's flag in New Orleans and Los 
Angeles after opening shop in Cam- 
bridge, Mass., in 1992. New York, 
Chicago, and London are being eyed 
for future locations. 

MKT* U-IL/FDSr IffiMIE UUH. 

Arista U.K. is forming a joint ven- 
ture label with First Avenue Rec- 
ords, the production/management 
firm behind such British successes 
as Eternal (EMI), Dina Carroll 
(A&M), and Pauline Henry (Sony). 
Arista MD Diana Graham sealed 
the deal with First Avenue's Denis 
Ingoldsby and Oliver Smallman, 
who will find and develop artists for 
the new imprint 

UNME aORGM StHTOIES UNASEIB 

In what has become a near monthly 
occurrence, another platinum coun- 
try artist has left her manager. In 
the wake of such defectwns as Nao- 
mi and Wynonna Judd from Ken 
Stilts and Alan Jackson from Bar- 



ry Cob urn, BNA Entertainment's 
Lorrie Morgan has jettisoned her 
manager, Stan Moress, reportedly 
to sign with Dale Morris, who man- 
ages Alabama and Confederate 
Railroad. No reason for the split 
could be determined at press time. 

M. nun nioMna at k« mc. 

MCA Music Entertainment chair- 
man Al Teller has a new employ- 
ment contract with MCA Inc., as 
well as a promotion to exec VP of 
MCA Inc. . . . David StefTen is de- 
parting as senior VP/GM of BMG 
Video and BMG Kidz, the umbrella 
venture organized to distribute au- 
dk> and video titles from several sup- 
pliers. No replacement has been 
named . . . Ellen Meltzer, who left 
ASCAP several months ago to join 
EMI Music Publishing as director of 
administration and research, is re- 
turning to the performance rights 
society April II to work with direc- 
tor of operations and systems Al 
Wallace, a member of ASCAP's 
management team. 

SMUU SETS KHWUSt UWr 

Saban Entertainment, distributor of 
"Mighty Morphin ftiwer Rangers," 
has created an in-house production 
company called Libra Pictures and 
Libra Home Entertainment. A 'Vi- 
sion Entertainment will handle U.S. 
video distribution, and sources say it 
also will pick up distribution of 
"ft>wer Rwigers," taking over from 
R)lyGram VMeo. libra will produce 
about 12 television and direct-to-vid- 
eo features each year. 




■FT SET OF UBBBH lETTCM 

Some 500 music industry figures 
recently received a specially 
packaged collection of letters 
written by the late Goddard Lie* 
berson, who spent nearly 40 
years (starting in 1937) at Colum- 
bia Records as 
producer and la- 
bel chief. One in 
the set, called 
"Letters From 
God," is a reply 
by Lieberson to 
a 1964 handwrit- 
ten note from 
LIEBERSON JoHnny Cash, 
who hoped that 
his next album cover would use a 
3D process he had seen. Lieber- 
son replied that he was aware of 
the process, but that it wouldn't 
be viable for two years hence. 
Other correspondence involves 
the likes of Charles Chaplin, 
Leonard Bernstein, Barbra 
Streisand, and Irving Berlin. 
The package's cover letter is 
signed by Sony Corp. of America 
president/CEO Michael P. 
Schulhof and Sony Music board 
member and former CBS Inc. 
president Frank Stanton. Lieber- 
son died in 1978 at age 66. 

cwncom vu RED 

Bulletin learned at press time 
that Capricorn Records has been 
picked up by Relativity Entertain- 
ment Distribution (RED) after 
leaving the WEA orbit. 



Ace Of Base: A Good 'Sign' For Sweden 



Ace OF BASE aces the Hot 100 and The Billboard 
200 as "The Sign" is the No. 1 single and No. 1 album 
in the nation. It doesn't hurt that the group's first sin- 
gle, "All That She Wants," refuses to fade from the 
top 30 — it reverses course and moves up to No. 26 in 
its 28th chart week. 

Ace Of Base is the first Swedish group to score the 
coup of a simultaneous No. 1 single and album. In 
fact, Ace Of Base is the first Swedish group to have a 
No. 1 album, period. Blue Swede's solitary charting al- 
bum, "Hooked On A Feeling," 
peaked at No. 80 in 1974. Abba's 
'The Album" was that quartet's 
most successful album, climbing 
to No. 14 in 1978. And Roxette's 
"Joyride" reached No. 12 in 1991. 



CUT 



BEAT. 



LET'S ALL CHANT: Could there 
be a bigger contrast between the 
top two debuts on The Billboard 
200? Coming in at No. 7 is Motley 
Crue's self-titled album. It's the 
group's first release with new lead singer John Cor- 
abl. The Crue's last four albums, with original lead 
singer Vince Neil, all made the top six, and the last 
three have made the top two. 

And entering at No. 47 is "Chant" by the Benedic- 
tine Monks of Santo Domingo De Silos. Recorded in 
an 11th-century monastery, this collection of Gregori- 
an chants moves 34 places to No. 1 on the (unpub- 
lished) Billboard Classical 50. The brothers have a 
long way to go if they want to best Sister Luc-Ga- 
brielle, whose real name was Jeanine Deckers. Her 
album. "The Singing Nun." spent 10 weeks at No. 1 at 
the end of 1963. 

If the monks decide to release a single, they could 
have the first Gregorian chant on the Hot 100 since 
producer Michael Cretu scored a top five hit with 



by Fred Bronson 



Enigma's 1991 single, "Sadeness Part 1." 

Charts become ELEKTRA: Motley Crue gives 
Elektra the highest-debuting album on The Billboard 
200, and Angela Winbush repeats the favor on the 
Top R&B Albums chart. Her self-titled label debut en- 
ters at No. 13. Winbush made her first appearance on 
the album chart in 1981 as half of the duo Rene & An- 
gela, then had two solo albums chart on Mercury. She 
is married to Ronald Isley, also an Elektra artist as 
part of the Isley Brothers. 

'• • a "Tglj Long live the king: Carole 
^ King^s chart career as an artist be- 

f rm gan in 1962 when she debuted on 

the Hot 100 with "It Might As Well 
^^^^^ Rain Until September," a No. 22 
I^^^^^^^Hj hit Her first album to chart was 
^^^^^^^^^ the much-celebrated "Tapestry," 
which spent 15 weeks at No. 1 in 
1971 (and a total of 302 weeks on 
the chart). That album is still sell- 
ing today, and moves up eight places to No. 13 on the 
Top Pop Catalog Albums chart. King returns to The Bill- 
board 200 with her 16th album to chart, "In Concert" It 
contains many of those "Tapestry" songs, performed 
live on disc for the first time, as well as her well-known 
compositions like "The Loco-Motion" and "Chains." 

Debuting with honors: Madonna begins her 
second decade on the Hot 100 with the third-highest de- 
buting single of her career. "I'll Remember," from the 
film "With Honors." enters at No. 35. tying the first- 
week appearance of her last soundtrack single, "This 
Used To Be My Playground" from "A League Of Their 
Own." Only "Erotrea" (No. 13) and "Rescue Me" (No. 15) 
have debuted higher. Four of Madonna's five previous 
movie singles have peaked at No. 1. 
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The Biggest Fem Of All Time 
Is About To Become 
The Biggest Vdeo Event Of All Time. 




OCTOBER 4, 1994 



TM & © 1993 Universal City Studios. Inc. and Ambiin Entertainment. Inc. All Rigtits Reserved. 



Just for a minute, 
forget youVe in 
the music business. 



\ntl i]aii)ii' llif [(II I ihiil ihia is nil ml. 



We tliink yr)ii should know about 
l^iieeiia Mi Kriiuilt. She makes the 
kitid 1)1 music [hat can make you forget 
about Souiidscan, BDS and MTV rota- 
lions. It's the kind of nuisie that you 
might listen to at home, when you 
aren't working. Voluntarily. Really. 

It's pretty hard to describe, so let's 
just say it has elements of rock and lolk. with some pretty 
unorthodox instrnmentation. The Chicago Tribune called it '"gor- 
geously evocative," which isn't far off the mark. This is some- 
thing any music fan should know about, totally apart from their 
job. 

Yes. we bought this ad to tiy to push Loreena's new album. And 
we should probably tell you that her last album sold more than 
.500,000 copies (half of them in the U.S.) and won a Juno, the 




Canadian Granmiy. But our real message 
is that you should know about Loreena. 
because she makes real music that we're 
pretty confident you'll enjoy. 

So instead of trying to hype you. and 
because her new album is [)retty har<l to 
describe anyway, wc thought we'd just 
send you a copy. So fax our friendly 
phone machine at (818) 846-8474. and we'll get you one as fast 
as humanly possible. And maybe, lor a lew minutes, you'll enjoy 
the music and forget about work. 



Loreena McKennitt The Mdsk A ltd Mirror 

F'HOBICED BY LOREENA McKENNITT 

\iu\ fur even iiiiirf j iiruniial iiifi iilioiit l.orfi-iiii M<- K<f liliil I . call (800) 361-7959. 
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